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Why higher priced adhesives save money 
















Flour bag making is a good illustration. The adhesive cost was increased 400%. 
Production was stepped up to 250 bags a minute, And rejects, caused by defective side 
seaming, were eliminated. Retailers were also happier. Flour no longer leaked out of the 
bags during shipping or on display shelves. Obviously, justifying the added glue cost. 
These higher priced adhesives are based on National's polyvinyl acetate. They're 
odorless, colorless and highly moisture-resistant. New formulations are constantly being 
developed for making and sealing paper cartons, cases, tubes and bags. Showing, 


once again, how National’s continuing research is contributing to packaging progress. 
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STARCHES ADHESIVES 





RESYNS® 


NATIONAL STARCH PRODUCTS INC., 270 MADISON AVE., NEW YORK 16, N. Y. 
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One REDINGTON ATOM ceronn 
Automatic Cartoning Machine 
handles 10 sizes. . at high speed! 


One item or many—large packages or small—huge or medium volume— 
there is a soundly designed, strongly built REDINGTON machine which will 
do your cartoning job better—faster—automatically. Adjustment for size 
changes is rapid. Production goes up. Costs go down. 





Our experienced engineers will be glad to talk over your problem. And you'll 
find many interesting types of machines illustrated in the 44-page REDINGTON 
catalog. New edition is just out—send for your copy now! 





F.B. REDINGTON CO., 3010 st. cHARLES ROAD, BELLWOOD, ILLINOIS . . Chicago Phone: AUstin 7-4200 
Verona, New J 
Verona 94600 eee 


Booth 533 


This REDINGTON Type 23 wes built to i- . Packaging Show 
handle an unusually wide range of -. 
package sizes—from a 4-dram cap- 

sule or tablet vial up to a 200 ce round 

amber bottle—for Chas. Pfizer & Co., 

Inc., Brooklyn. And if marketing condi- 

tions change, the machine can be easily 

prepared to handle 

many other sizes 

within this range. An 

operator stacks car- 

tons flat in the twin 

magazines—the 

REDINGTON does the 

rest, automatically, 

as filled bottles reach 





the article conveyor. 
And the REDINGTON 
can operate at speeds 
in excess of 200 
packages a minute! 
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Packaging organization Wedding of the brands 
Who reports to whom? There’s no single plan. McCormick-Schilling effect East-West tie-in. 


Now the squeeze can Sticks that don’t stick 
The first polyethylene-body, metal-end cans. Ridges in foil base prove a big help to housewife. 


No time for down time Packaging Pageant 
Automatic lubricating system works for Seabrook. 


Poly-packed hardware 


N ‘ : bc 
The resurgent set-up bex ew pouch maker for bagging shelf specialties. 


Automation puts it in a new light. Collar carrier for cans 


Canada Dry stacks six cone-top cans as a unit. 
Swim-or-snooze usefulness 


Vinyl envelope becomes inflatable pillow. Convenience in the lab 

Packaging sets of antibiotic-testing disks. 
On to the 25th Packaging Show! 
AMA plans for the Atlantic City event, April 9-12. New machinery 

Eight of the latest developments. 
Two ways to package slices . 
Vacuumized and non-vacuumized meats. Folding-box winners 

22 selections in annual FPBAA competition. 
The first boilable film bag 


Luchow’s foods in polyester-laminate pouch. Display Gallery 


Mechanized pies 


Design Histories 200-a-minute cartoner breaks a bottleneck. 


Modern for cigars Multiwall mailer 
Bayuk ignores tradition with new design. Three-ply bag, asphalt laminated, for clothing. 


Cartoned two-can deal All-in-one package maker 
High-speed lock-slot wrap-around. Prints, forms, fills, seals bags of coffee. 


Technical 


Foods and permeability 
Physical factors to be considered and methods of control. By F. S. Charlton and R. F. DeLong. 


Long-term insecticide tests 
Lindane and methoxyclor promising as low-cost paper coatings. By Dean F. Davis and Hamilton Laudani. 


Questions and Answers 


Departments 

Equipment and materials 314 _U. S. patents digest Notes, quotes, comments; 
Plants and people 361 Manufacturers’ literature a new department 

For your information 450 Index to advertisers 31 Background for Packaging 


Modern Packaging Executive and Editorial Offices 575 Madison Avenue, New York 22, N.Y. 


Modern Packaging published monthly by Modern Packaging Corp., at Emmett St., Bristol, Conn. Modern Packaging Encyclopedia Issue published 
as second issue in November by Packaging Catalog Corp. at Emmett St., Bristol, Conn. Second-class mail privileges authorized at Bristol, Conn. 
Subscription rates (including Modern Packaging Encyclopedia Issue, which is not sold separately), payable in U.S. currency: In U.S., its possessions, 
and Canada, 1 year $6, 2 years $11, 3 years $15; Pan-American countries, 1 year $10, 2 years $17, 3 years $24; all other countries, 1 year $15, 2 years 
$25, 3 years $35. Single copies 75 cents each (Show Issue, $1) in U.S., its possessions, and Canada; all other countries $1.50 (Show Issue, $2). 

@® Reg. U.S. Pat. Off. 
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it’s still not enough 


From what we’ve seen and heard of new things to be unveiled at next 
month’s 25th National Packaging Exposition (and the record size of this 
“Show” issue should be evidence that we’ve seen plenty), it’s safe to predict 
that many a visitor will shake his head in amazement over the continued 
outpouring of new packages and push-button machinery to make them, fill 
them, seal them and hurry them ever faster to market. 

Where is it all leading? 

Can we really stand this dizzy pace? 

Are there enough people and enough dollars to absorb an ever-accelerating 
output? 

And, with automatons so rapidly replacing people right in our own pack- 
aging plants, aren’t we cutting out the jobs that make the consumer dollars 
that make the whole thing possible? 

If you’ve been asking yourself such questions, you'll be reassured to know 
that our best economic brains, looking ahead 10 and 20 years, are worried 
not about a shortage of jobs but about a shortage of men, and are calling for 
even greater strides in automation. 

Economists of the DuPont company, for example, figure that by 1976 this 
country will need to turn out goods and services worth $750 billion a year to 
satisfy a population which by that time will have grown to .216 million. 
Demand always grows faster than population. 

So, while the need for goods and services by 1976 will be approximately 
double the actual all-out production of 1955, the available labor force will 
be only about 30% bigger. This means that, at today’s seemingly high rate 
of output per man, we would be able to meet only about 70% of the demand. 
Translated into work measurements, there would be a shortage of 76 billion 
manhours of labor in 1976. 

As an article in the DuPont magazine Better Living points out, there 
would be only three ways to make up this shortage: Work 11.5 hrs. a day, 
or 57 hrs. a week. Attempt to recruit more labor among students,’ retired 
persons and housewives. Or increase individual output. 

Since the first two courses are clearly unlikely by present American trends, 
the real answer lies in the third—in utilizing every technical advance, every 
ingenious invention, every new tool to increase productivity per manhour. 


That’s a thought to take to Atlantic City. 


Contents copyrighted 1956 by Modern Packaging Corp. All rights re 


served, including the right to reproduce this bowk or portion thereof in 
any form. The name Modern Packaging is registered in the U.S. Patent 
Office. Printed in U.S.A. by Hildreth Press, Inc., Bristol, Conn. Member, 
Audit Bureau of Circulations, Member, Associated Business Publications. 
Modern Vackaging is regularly indexed in the Industrial Arts Index. 
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safely in Harcord canisters! 


NEW, STRING-OPENING SELF-MAILER ... This mailing container for Reader’s Digest Book Club selections, is a fully- 
sealed carton employing a unique string opening device,* which quickly and easily cuts through the package. The outer plies 
of board are not cut or scored during manufacture, thus providing full strength protection during shipment. 


Providing protection against the rigors of the 

rails and the road is only half the job 

of industrial packaging. The other equally 

important half is suiting the container to the 

particular properties of the product. 
Important shippers have discovered that 

paper canisters are the feasible, low-fare 

answer even for fragile contents. They know, 

too, that the HARCORD close-knit, creative 

organization can do a more individual 

job in tailoring the shipping shape 

to precise requirements. 





HARCORD helps American Cyanamid 
hold down breakage and handling costs 
in the shipment of samples, both liquid 
and solid. These sturdy, tailor-made 
shipping canisters provide a cushion- 
ing berth for glass containers. 


you sell it better, you say it best in Paper Canisters by 


HARCORD 


HARCORD MANUFACTURING CO., INC. 
125 Monitor St., Dept. MP-3, Jersey City 4, N. J. 
New York Telephone: BArclay 7-5685 — «patent Pendins 


ELECTRO-PAK is the name for this 
ship-and-sell canister used by the Arcos 
Corporation to package welding rods. 
The sturdy, moisture-proof HARCORD 
cylinder is the quickest, most economi- 
cal way to protect these electrodes. —> 





ad MODERN PACKAGING 














nati 
film 


mat 


Eve 
red 









! 


is a fully- 
outer plies 


rs of the 


ually 
r to the 


d that 
fare 

y know, 
tive 

l 


anisters by 


N. J. 


ent Pending 


ACKAGING 








Short-cut packaging 


that cuts costs too... 





Polyethylene 
Sheet and Tubing 


Just tape or tie the flexible Ger-Pak liner and you short-cut 
your protection problems...seal out moisture, dust, contami- 
tation. But that’s only the start. The tough, chemically inert 
film protects inner surfaces of the container, practically elim- 
inates costly cleaning—speeds return of your shipping drums. 
Even more important, Ger-Pak also helps you lower costs by 
reducing need for heavy, bulky containers—just use light- 
weight shippers with a Ger-Pak liner. 


GERING prooucts, inc. 


KENILWORTH, N. J. 


GER-PAK’ 


: 
Pioneers in modern plastics for over 30 years! 


It’s easy to use Ger-Pak plastic liners. The pure, uniform 
polyethylene film is available in tubing and flat sheeting in 
most any required widths—unlimited length. Simply use like 
thin paper, tie with cord, wire, tape or heat seal. Extra ad- 
vantages are yours with Ger-Pak thin tubing. Just cut to 
length, heat-seal bottom...insert into container and seal or 
tie after filling. You short-cut shipping time and work, get a 
better package. Ger-Pak is highly resistant to acids, alkalis 
and other powdered and liquid materials difficult to package. 














PROTECTED BY 
_ RIEGEL 


NEW DOMINO CONFECTIONERS’ 10-X 
POWDERED SUGAR IS PROTECTED BY LINER OF 
SPECIAL RIEGEL LAMINATED OVER-WAXED GLASSINE 





RUN AT HIGH SPEED ON 
PNEUMATIC SCALE 
€ DOUBLE PACKAGE MAKER 
e e 
e a . 
e 
"#6 * , 


Protecting the sales-winning qualities of fine 

products is only one of the many functions of Riegel 
papers. Saving money is important, too. Riegel 

does it for you by creating the right combination 

of the most efficient packaging materials . . . 

and by “tailor-making” the paper to run and seal at 
high speeds on your machines. Tell us what you want 
paper to do for you. Riegel Paper Corporation, 

P.O. Box 170, Grand Central Sta., New York 17, N. Y. 


PROTECTIVE PAPERS FOR PACKAGING 


GLASSINES AND GREASEPROOFS 
Plain « Waxed « Printed « Lacquer-Coated *« Laminated 
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NATIONAL CAN has 
proven to be a reliable 


and 
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From coast to coast 


resourceful supplier 
of quality cans and 
thoughtful service. 
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CLOSING MACHINERY 






Engineered 
Protection 
For You ..: 











a production line with built-in versatility 
to meet changing market requirements for your products 
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Vs. 
Protection ... for your product. Pouches can be made from “ie — White Frosting x 


sii i 
inexpensive webs or the finest barriers using laminated stock —=t & & Auffy | Oe oe 
depending on product shelf-life requirements. . 


= 


Protection ...against changing package sizes or number of [iN 
packages per carton. A Bartelt machine can be adjusted to CLUB 
produce a variety of sizes and combinations of packages such 

as those illustrated at the right. 


at? 
xuxt 


tl WA 


2 POUCHES 


Protection . . . against high labor costs. Completely auto- 1 POUCH PER CARTON 


matic from roll stock to finished carton. PER CARTON 
Protection against machine production losses. Bartelt ma- 


chines are built to machine tool precision from the highest 
quality materials. 


Write today for information on the Bartelt Packaging Line! 


4 POUCHES 


Jepeyshe j a hie PER CARTON 


1900 HARRISON AVENUE 
ROCKFORD, ILLINOIS 3 POUCHES 


PER CARTON 


Aackiersy fot Cualls Faahaping” 


New York Office 370 Lexington Ave. 
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These five words, a direct quote from a , its after-use feature .. . for storing jewelry, 
letter written by Pioneer Suspender Company, SS trinkets, etc., provided additional sales appeal. 
Darby, Pa., sum up the sales power of 
RESTATE rigid plastic packaging. 


The Pioneer experience is just one chapter 
in volumes of TRI-STATE packaging success 
The package in point . . . this rich-looking stories. These sturdy, protective, attractive, 


black box, molded of rigid plastic and re-useable boxes so often provide the new 


hot- : a Ey > ma Tri-State hinged lid box No. 14 . , > agi , 
tstamped in gold with the Pioneer name, 4 9/)6" \°4.15/16" x 1-1/4” Crystal- look, the new push, the packaging economy 


sused to “holiday wrap” belt and buckle clear stock box from which mold the your product needs. Look into TRI-STATE, 
4 ‘ Pioneer black box was created. One ‘ ee 
ets. According to Pioneer, the handsome case of a huge variety of stock sizes and the world’s largest assortment of rigid 


ce . , . shapes, or we will mold large quanti- ; 
proved a great stimulant to gift selling. And, ties to your specifications. plastic boxes! 


TRI-STATE PLASTIC MOLDING CO 
HENDERSON 6, KENTUCKY 
NEW YorK: 12 E. 41st St., MUrray Hill 3-8743 © perrorr: 18401 E. Warren Ave., TUxedo 5-5500 
cHicaco: 176 W. Adams St., FRanklin 2-5367 © SAN FRANCISCO: 1355 Market St., KLondike 2-1963  ¢ st. tours: 1089 Francis Place, PArkview 5-1089 


Booth 1115, NATIONAL PACKAGING EXPOSITION 
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...IN REYNOLDS ALUMINUM 














QUALITY 
PROTECTED WITH 


REYNOLDS wrap: 


All America knows and reaches for the bright ®\ ALUMINUM 
aluminum packages of CHARMS pure PACKAGING 
candies... the nickel packs and the big-value 
boxes. The gleam of aluminum attracts the 
eye and the hand of the impulse buyer! 


And Reynolds Wrap Aluminum Packaging is SAT 
important to CHARMS in other ways. Moisture- 
proof, this packaging prevents stickiness. 
Odor-proof, air-proof and light-proof, it 

















maintains the original flavor and quality. Intensive Promotion 

, . : ‘ makes Shoppers look 
Foil packaging effectively designed can Renter Homes for this Seal... 

boost sales... both by initial eye-appeal and Deere eteth « mabecua 
by the protected quality that makes repeat (Family Circle magazine carries a full-page, 
h F d trati d ; full-color ad featuring this 
purchases. For a demonstration...an Seal. Geary week, on GHEE 
for full details of the Reynolds Wrap (McCalls network TV 0M you — 
: . an outstanding example 0 
Aluminum Packaging Seal, call the nearest l (\| P\ \| suite wah the teal 
Reynolds sales office. Or write c \ d look for Reynolds store-wide 
pee “rainbow” displays of foil 


Reynolds Metals Company, ait 
General Sales Office, Louisville 1, Ky. Ono 


See “FRONTIER,” Reynolds great dramatic series, FRONTIER Sundays, NBC-TV Network. 
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SEE US AT THE NATIONAL PACKAGING EXPOSITION SHOW BOOTH 541 
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If your product is on this page... 


or if your product is similar to one you see here.. . look 
no further for the packaging to protect and promote it. 

Marathon has that packaging. And has the knowl- 
edge based on previous experience to help you design a 
package that will sell and protect your product—what- 
ever it is. 

That’s why it pays to keep Marathon in mind no 
matter what you’re promoting now... or plan to pro- 


mote later. Marathon has the cartons, overwraps, 
machines—the experience with all packaging materials 
to make your product look better, last longer, sell faster. 


Ask the Man from Marathon for help with your pack- 
aging problems. You can see him in Booth 505 at the National 
Packaging Exposition. Or write: Marathon Corporation, Dept. 
713, Menasha, Wisconsin. In Canada: Manchester Paper 
Boxes Limited, Toronto. 


MARATHONMPACKAGES 
SELL BRANDS - PROTECT PRODUCTS - SPEED PRODUCTION 
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If you want positive protection against scratched 
and pressure-marked finishes—switch to Kimpak 
Interior Packaging! 

Kimpak’s outstanding shock absorbency shields 
your product from rough handling. Protects it from 
movement within the carton or crate and from dirt 
and cinders that sift into the container. And this 
superior protection costs you no more than ordinary 
interior packaging materials! 





And here’s another Kimberly. 
Clark product for your shop — 
Kimwipes Industrial Wipers. 
They’re soft . . . disposable 
. . - absorbent . . . cost far 
less than ordinary wiping 
material. And Kimwipes wipe 
clean — without linting, 
scratching or streaking! 











&3 Kimberly-Clark Corporation © Neenah, Wisconsin 
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STYF 


OF OAM 


FREE! 


STommeo}-imley- Ware), 


A sample package expressly designed 





to meet your product requirements 


YOURS ON REQUEST! 


A partial list of outstanding 
companies we service: 


RADIO CORPORATION OF AMERICA 
* WESTINGHOUSE ELECTRIC « 
SYLVANIA ELECTRIC + COLGATE- 
PALMOLIVE + BROWN FORMAN 
DISTILLERS + PARK & TILFORD - 
AIRBORNE INSTRUMENTS LABORA- 
TORY + GLIDDEN + HAZEL BISHOP 
* NATIONAL ELECTRIC INSTRU- 
MENTS * COLUMBIA UNIVERSITY «+ 
EASTERN SEABOARD COMPANY - 
BARKER GREETING CARD CO. 


PHONE + WIRE - WRITE 


DELICATE PRODUCTS 
' ELECTRONICS 


PRECISION INSTRUMENTS DISPLAY PACKAGIN 


For years STYROFOAM has been extensively used in the drug and 
cosmetic fields as the perfect packaging material for delicate, higher 
priced products. Of late, however, STYROFOAM has gained recogni- 
tion as an eye-appealing package for all types of delicate products 
... also widely used for window, counter and shelf displays, and for 
shipment of precision instruments, electronics, etc. 


@ STYROFOAM is decorative... @ STYROFOAM may cut breakage by 40°! 
helps sell your product! @ STYROFOAM costs no more than less 

@ STYROFOAM is extremely suitable packaging materials! 
lightweight cushioning! @ STYROFOAM is available basically in 

@ STYROFOAM can be custom-cut to red, green, blue & white, but can be 
specifically fit the item you ship! supplied in any color desired. 


FREE! NO OBLIGATION . . . a sample STYROFOAM package expressly 
e designed to meet your product requirements . . . YOURS ON REQUEST! 


H. B. PLASTICS FABRICATING CORPORATION 


260 Johnson Avenue, Brooklyn 6, N. Y¥. Glenmore 6-8387 
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UNIFLEX is Oxford’s new coated-one-side paper, per- 
fected after three years of research. In the moderate 


price range, it offers reproduction qualities compar o Pesal 


on 
able to higher priced enamels. Uniflex ranks high in Baldwin Paper Co., Inc. 
brightness, appearance and dimensional stability. A ney, eee ee 


: 2 i Green & Low Paper Co., Inc. 
new, exclusive coating formula gives Uniflex a level, 


polished surface with high pick-resistance for out- 
standing offset and letterpress results in monotone 
and full color. It takes varnish, gloss inks and em- 
bossing to perfection. 





Uniflex was developed especially for the packaging 
field, for bottle, can and box labels, box liners, ciga- Stane Nae 


rette cups, display mountings, package wraps, soap . Blake, Moffitt & Towse 
wrappers, window strips and other similar uses. Cauthorne Paper Co. 


. Genesee Valley Paper Co. 
Blake, Moffitt & Towne 
Other Fine Oxford Papers available to the Packaging Industry : 
BOX LINER Shaughnessy-K niep-Hawe Paper Co. 
BOX LINER, SATIN PLATE Tobey Fine Papers, Inc. 


- « « « Blake, Moffitt & Town 
BOX LINER, GLOSS PLATE Blake, Moffitt & Towne 
BOX WRAP 


- «+ « « + Blake, Moffitt & Town 
COATING BODY STOCK Blake, Moffitt & Towne 
ENGLISH FINISH LITHO : _: Blake, ayy 
GIFT WRAPPING Blake, Moffitt & Towne 
GUMMING, ENGLISH FINISH & SUPER 4 .  . , “Custer Rice Seesee & tee 
LAMINATING PAPER Mill Brand Papers 
SOAP WRAP Paper Meuse * ew aan 
SUPER LITHO : e, a 
WAXING BASE STOCK yelper 





If your specifications call for other specialized or un- 
usual papers consult your Oxford Merchant who will 
arrange for an analysis of your requirements and for 
practical recommendations by our Research and Man- 
ufacturing Departments. 





OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. % OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 
Mills at Rumford, Maine, and West Carrollton, Ohio 





IS YOUR ADHESIVE 
REQUIREMENT DIFFERENT ? 


Here Are 6 New FEDERAL Developments 
Meeting With Excellent Customer Acceptance 


ADHESIVE B3P — FOR PLIOFILM & SARAN 


Tested and approved by Goodyear Tire & Rubber 
Corp., manufacturers of Pliofilm. Unsurpassed for machining properties as well as adhesion to 
paper and board. Ideal for window cartons and combination bags. 


SILICONE LABEL GLUES A46 & A50 Here are dextrin type glues that work on all semi- 


automatic and automatic machines adhering labels over silicone coated vials and bottles. Fast 
tack to make sure edges stay down. Clean-running. Now being used by leading pharmaceutical 
and drug manufacturers. 


HEAT STICKS 2A & B69B Supplied as water based liquid with excellent machin- 


ing properties. Very fast drying to non-blocking coatings which are heat reactivated to adhesives 
with strong tack. Have exceptionally low heat sealing temperatures. 


POLYETHYLENE ADHESIVE 3075 For general application of polyethylene to all paper 


and board surfaces. Especially recommended for combination bags, boxes, etc. Excellent 
machining. Dries to a permanently tacky film which can also be used wherever a pressure 
sensitive adhesive is required. 


VINYL ADHESIVE E80 For adhering flexible vinyl to paper, board or fabric. 


It is water-miscible, non-flammable. Works well either by hand or machine and forms a perma- 
nent flexible bond; unaffected by plasticizer migration. 


BOILPROOF ADHESIVE B4A This is a highly water-resistant liquid synthetic resin 


emulsion which is dilutable with water. Does not require the addition of catalyst. Exceptionally 
long shelf life. Recommended for bonding of wood, paperboard, textiles, paper, etc., to each 
other or to porcelain, steel, glass, etc. Very fast setting — non-toxic. Can be applied by machine 
or hand. 


Consult FEDERAL ADHESIVE SPECIALISTS for 


tailor-made adhesives to solve your particular problems 


Complete line of Complete line of adhesives Glues to meet all 
Glues, Pastes, Gums, Resins for all plastic packaging films Government Specifications 


Write | r ¢ mplete Inf rmation 


FEDERAL ADHESIVES CORP. 
210-220 Wythe Avenue . Brooklyn 11, N. Y. 


e Phil 


Adex Manufacturin 
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IMPROVE SLITTING AND WINDING 
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MODEL 601 HEAVY DUTY CENTER REWINDER 
with AIR-OPERATED SLIP CLUTCH FOR 
REMOTE CONTROL OF REWIND TENSION 
Used on Coaters, Laminators, Printing Presses, 
Bonders, Embossers, Calenders, Liner Rewinding 











MODEL 704 AIR-OPERATED UNWIND STAND 
A new hey to web guiding & tension control 


For use behind Slitters, Printing Presses, Lamina- 
tors, Coaters and any web processing equipment 

















MODEL 610 
AUTOMATIC SHEAR CUT OR SCORE CUT 
ROLL SLITTER AND REWINDER 


For Cash Register, Teletype and Adding 
Machine Rolls, Gummed Tape, etc. 


STOP IN AT THE SHOW AND SEE MOVIES 
OF THIS MACHINE IN OPERATION 











MODEL 590 BD HEAVY DUTY AIR-OPERATED 
UNWIND STAND WITH “‘ROLL-A-WAY FEATURE” 
For use with Slitters, Laminators, Waxers & 
Printing Presses to secure maximum efficiency 
& production 


















MODEL 635 SHEAR CUT AND 
RAZOR BLADE SLITTER 
For Plastic Film, Laminated Foil, 
Tape, Glass Cloth and Paper 





MODEL 690 SHAFTLESS SURFACE 
CONSTANT TENSION UNWINDER 
For Precise Unwinding Applications 

For use with Slitters, Waxers, 
Laminators, Rewinders & Printing 
Presses 








We'll be at Booths 1107 and 1109 
25th National Packaging Exposition 
Atlantic City, April 9-12th 











JOHN DUSENBERY COMPANY, INC. 
275 GROVE AVENUE, VERONA, N. J. Tel: Verona 8-3915 
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pack it in 


OMEN] ine ext 


film laminate of cellophane /polyethylene 


From table-ready meats, to corn flakes, 
to precision instruments . . . Cellothene, 
the tough versatile film, spans this pack- 
aging range with ease. With long shelf 
life, it has resistance to temperatures and 
rough handling. It is clear transparent, flex- 
ible, waterproof and heat sealable with an 
easily printed surface that offers exciting 
package appeal whenever flavor, freshness 
and color are used to trigger impulse buy- 
ing; as well as down-to-earth, practical 
packaging for inventory control or long 
storage. 

What is Cellothene? To well-known cello- 
phane something new has been added. 
Polyethylene, with its characteristics of 
high gas permeability, easy heat sealing 
and resistance to puncture or splitting at 
low temperatures, is laminated to cello- 
phane. This opens endless opportunities 
in the field of transparent packaging for 
profit by high speed equipment. 

What is its future? Less than three years 
old, Cellothene, pioneered by Cheslam, 
has fast become the leader in transparent, 
functional, protective packaging. Packag- 
ing for profit is being pushed to new hori- 
zons because of the unlimited possibilities 
of this material that can be engineered to 
almost any set of specifications. Its ease of 
sealing has paved the way to greater profits 
through automation ... where machines 
under push-button control package almost 
any kind of product with wizard-like pre- 
cision in huge quantities and at low cost. 
What about Cellothene and automation? 
We see the shape of things to come in 
loday’s almost fully automatic packaging 


Machinery. Maximum benefits can be 


a 


gained from automatic operations only 
when it is foolproof and continuous.. .free 
from shutdowns and delays. Automation 
calls for a web of material that is uniform 
in formula, consistency and quality...and 
Cellothene fills the bill. 


What style packages are available? Cello- 
thene is furnished in rolls up to 39 inches 
wide. From these webs are made flat bags, 
gusseted bags or pouches. It is this ease of 
fabrication from which may come pack- 
aging profits of unheard of proportions 
for you. 


Does Cellothene answer every packaging 
problem? Not quite... but the basic proc- 
ess of polyethylene lamination when ap- 
plied to other materials covers a still wider 
range of applications. Here are some of 
our successful combinations to date: 
CHESFOIL ... poly and foil; CHES- 
ROYALE... poly & special Krafts; 
CHESOPAQUE ... poly and glassines; 
CHESKLEER ... poly and special trans- 
parencies. Any number of other custom 
combinations are open to exploitation. 


What is the Converter-to-Customer Plan? 
Cheslam offers a Service Plan to Con- 
verters for laminating Cheslene polyethy- 
lene to your printed cellophane. This plan 
offers you profits without capital expendi- 
ture for costly equipment, permits you to 
compete on an equal basis with all others 
in the field. 


Write concerning your requirements... 
Cheslam’s technicians will promptly for- 
ward full information and supply you with 
a list of Cellothene converters best quali- 
fied to serve you. 


CHESLAM CORPORATION 


Division Chester Packaging Products Corporation 
684 NEPPERHAN AVENUE, YONKERS 2, N. Y 


See Cheslam at Booth 254, National Packaging Exposition, April 9-12 in Atlantic City 
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What is Cheslocked Cellothene? 


(0 Please send price list of Cellothene 
[] Please send representative 
(0 Please send Service Plan on Cheslocked Cellothene 


Name of company____ Iscosschieuieseainiageiahiani 
SI cictintitciacintcnnnctng ne AOW hae 


City ___Zone___State 





Your name Position. 











THE SPECIALTY PAPERS COMPANY, DAYTON, OHIO 


NEW YORK © CHICAGO © BALTIMORE © OMAHA © SEATTLE © SAN FRANCISCO © DENVER © ATLANTA © ROCHESTER, N. Y 
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This sheet is an actual stretch lamination by The Specialty Papers Co., Dayton, Ohio 











STRETCH LAMINATION 


brings new economy to protective packaging 


ented DROPS pom 


When one pound of PLIoFILM does four pounds of work—that’s real 
packaging economy. And that’s just what happens with stretch lami- 
nation—the latest packaging advance to emerge from the Goodyear 
Film Development Laboratories. 


By stretching PLioFILM before it is laminated, the yield is multi- 
plied four times. And by laminating PLIoFILM to materials like 
paper, foil, board, or other transparent films, you get amazing 
strength, moisture- and grease-resistance. Stock curl is minimized. 


If your problem involves grease or moisture-transfer, stretch- 
laminated PLIOFILM could be the thrifty, protective packaging 
you're looking for. You can find out quickly, and without obligation, 
by talking to the Goodyear Packaging Engineer. Write: 
Goodyear, Packaging Films Dept. 0-6418, Akron 16, Ohio 








The Plyo* Locker Wrap—A brilliant new 
achievement of Piioritm Stretch Lamina 
tion. The finest wrap yet developed for 


long-term frozen food protection. 
*A Product of The Specialty Papers Co. 





p GOODSYEAR 


PACKAGING FILM 


Pliofilm, a rubber hydrochloride —T.M. The Gouayear Tire & Rubber Company 
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This SELF-CLINCHING TACKER 


speeds production of this SELF-SELLING KIT 


Combination display and mailing cartons boost sales 
of Waltco Products’ fishing outfits. Lines, plugs, spin- 
ners, floats and hooks are stapled to a B-flute corru- 
gated insert. They make an attractive “lure.” 


But stapling items near the center of the 30” x 60” 
insert was a time-consuming job—even with a deep- 
throat stapler. 


Then Waltco started using the new Bostitch T5 
Tacker with outward clinch. It spreads staple legs 
as they enter to form a neat, tight clinch entirely from 
the outside. Rubber bands “tacked” to the insert hold 


D cons to the packaging show April 9 to 12 at 
Atlantic City, N.J. See Bostitch with your carding 
problems in Booth No. 355. 


Fasten it better 
and faster with 


STAPLE 


MARCH 1956 


stele 





some of the larger 
items. Thanks to the 
new tacker, Waltco 
Wa reports a 5-to-1 speed- 
up in production. 








There are ways that Bostitch stapling can speed 
your packaging or carding jobs, too. Your local Bostitch 
Economy Man is just the man to talk to about them. 
He’s listed under “Bostitch” in your phone directory. 
Give him a call—or mail the coupon below. 


BOSTITCH, INC. 
483 Mechanic St., Westerly, R. |. 


Please send us time and money saving information on carding. 
Name 
Firm 


Address 


































EXPANSION IS NECESSITATED BY INCREASED PRODUCTION. 


Over the past 44 years the OLIVE CAN COMPANY has moved into larger 
plant accommodations three times. Now, for the fourth time we are 
increasing our plant facilities. In fact, we are almost doubling 

our present capacity. 

It is only because of our thousands of satisfied customers and our 


expectations of many, many more new friends, that we are able 
to make this move. 


Effective on or about June 1st, 1956, we will begin manufacturing in our 
new plant at 4700 North Oketo, Chicago. Until that time production will 


OAL continue at our old stand. Please feel free to call at any time when 
QUALITY a packaging problem arises. Our efficient engineering and 
SERVICE sales force is at your disposal at all times. 


OINVESC AEGON ANN 


DESIGNERS AND MANUFACTURERS PLAIN AND LITHOGRAPHED METAL CONTAINERS cusToM OR STOCK DESIGNS 





460 N. LEAVITT STREET «+ CHICAGO 12, ILL. 
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HARDLY A DAY GOES BY that someone 
doesn’t come up with a new use for 
Unette*. Already a wide variety of 
liquids, creams and semi-solids have 
found homes in these versatile dis- 
pensers. Why? Because for the first 
time in packaging history Unette 
makes possible: 

precisely measured quantities of for- 
merly hard-to-package products in 
a strong, seamless Saran container. 


Unette dispensers are tough, light, 
leak-proof and odor-proof because 
they are made of durable, thin-wall 
Saran. Resistance to chemicals and 
low MVT (moisture vapor transmis- 
sion) factors makes them ideal for 
drugs, cosmetics, foods, paints — in 
fact, for countless hard-to-package 
products. What’s more, Unette dis- 
pensers make possible careful quan- 
tity control of products (within 0.01 
ce for liquids). And Unette’s unique 
dispensing feature makes it the per- 
fect container for miany special types 
of products. 


OI 


Revolutionary New Development 
In Unit Packaging 












Now! A Unique Saran Unit Container 
to Solve Your Toughest Packaging Problems! 


Each Unette dispenser is permanently 
sealed at the bottom by a heat weld, 
and double-sealed at the top with spe- 
cial compounds. Contents can’t escape 
during handling or mailing, yet firm 
pressure between the thumb and fore- 
finger neatly opens the container. Of 
course, if desired, seal strength can be 
regulated to withstand a wide range 
of pressures. 


Unette can also be equipped with the 
Touchette applicator — a special cot- 
ton cap designed for quick, easy, sur- 
face applications. When dispensing 
seal is broken, the Touchette appli- 
cator is saturated with the contents of 
the Unette and used for “dabbing”. 


Only Unette dispensers give you all 
these advantages: 

* Quick, Easy Dispensing 

* Disposability 

* Elimination of Waste 

* Perfect Product Protection 

* Sales Appeal 

* Economy 

* Controlled Product Quantity 





Unette containers are manufactured, 
filled and sealed by the Unette Cor- 
poration and bulk shipped to destina- 
tions specified by its clients. To assure 
product identification, your brand 
name can be embossed on each 
dispenser. 


Versatile Unette dispensers may well 
be the answer to your packaging prob- 
lems. For free illustrated brochure, 
why not mail this coupon today? 


*Reg. U. S. Pat. OF. 


UNETTE CORPORATION, 
General Sales Office, Dept. MP-3 


280 Madison Avenue, New York 16, N. Y. 


Telephone LExington 2-3633 


Please send me free brochure on the 


Unette dispenser. 
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IT’S NOT LIKE BUYING 
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A PENNY STICK OF GUM! [< 





When leading companies seleq 
their packaging source, you can 
be sure that their decision is a 
result of careful study based on © 
a demand for creative thinking, 
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Weldon Pajamas cre a prod- 3 
uct of Lubin-Weeker, Inc., the AY 


largest manufacturer of men's 


transparent packaging 


that makes 
good things 
look better 


The Frank H. Lee Company 
manufactures the nationally ad- 
vertised Lee, Lee “Water-Bloc™ 


World’s largest and Disney Hat. 


manufacturers of semi-rigid 








plastic containers 


oy, 
ih J. E. PLASTICS MEG. CORP. 


Development Division 
S66 West 23rd Street - New York 11, N. Y. 
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Cpyeeds Production 


wraps up to 300 units per 
minute! 


Cus Labor Costs 


simplified one person opera- 
tion! 


Coves Materials 


uses no boards or stiffeners 
unless desired! 


WRAPS PRODUCTS OF ALL SHAPES — Square, round, 
oval, oblong, flat or irregular . . . the Campbell 
Wrapper packages most any shaped product with 
equal ease and speed. 


WRAPS WITHOUT BREAKAGE — Soft, crisp or hard, 
fragile or limber, the Campbell Wrapper packages 
without damage or breakage because it “float” 
wraps the material on your product. 


WRAPS WITH ALL MATERIALS — Paper, cellophane, 
polyethylene, foils and all types of the new, mod- 
ern plastic film packaging wraps which are so pop- 
ular today. 


POSITIVE WRAPPER SEALING — By gluing, crimp- 
ing or heat sealing or any such combination with 
ends flared, turned under or diamond folded. 


The Campbell Wrapper is now also available to pro- 
vide positive VACUUM Wrapping with less than 2% 
package “‘leakers’’ guaranteed ! 
——! 

AUTOMATIC FEEDS — and deliveries provide con- 
tinuous flow packaging with speeds geared to co- 
incide with in-line production manufacture or sep- 
arate operation. Write for complete details and 
send us a sample of your product. 


Write for full colored 16-page 
brochure telling all about the 
Campbell Wrappers and the 
many differents types of 
products they package. 





Let's meet 
at the 
Atlantic City 
Packaging 
Show! 


April 9 to 12 





e See National Container’s 
exciting Electronic Display . . . 


e A huge relief map 





popping with discs, representing 
National Container’s timber resources, 
mills, plants, and other servicing units. 


e Gather at a glance 

the locations of National Container’s 
vast facilities . . . at your service 

to meet every need for your corrugated 
shipping containers and multiwall bags. 


e Get other profit-making ideas at 
National Container’s BOOTH 806. 


NATIONAL CONTAINER CORPORATION ggresisess 


Executive Offices * SEVEN CENTRAL PARK WEST, NEW YORK 23, N.Y. 


CORRUGATED PAPER CONVERTING PLANTS ~ Atlonto, Go. + Aurora, Ind. * Bradford, Po. * Bristol, (Phila- 
delphic) Po. * Chicago, Ill. * Dollos, Texos * Detroit, Mich. + Jacksonville, Fla. * Long Island City, N. Y. 
Los Angeles, Colif. * Madison (St. Louis), Ill. * Memphis, Tenn. * Miami, Flo. * Milwoukee, Wisc. * Nework, N. J. 
Oaklond, Colif. * Rock Hill, $. C. * Solisbury, N. C. © St. Poul, Minn. 
MULTIWALL BAG PLANTS « Jcite, Ohio * Kanses City, Mo. + Valdoste, Go. 
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Good news for cellophane users, who are currently once again on allo- 
cation, is the announcement by American Viscose of another 50-million- 
pound expansion in its cellophane capacity—a 50% increase. Does this 
signal another round of plant expansions throughout the cellophane 
industry? 


Zipper-top can may meet the need for a vacuum tin that can be re- 
closed virtually airtight. One of the largest can companies is tooling up 
to produce such a can, brought over by an English inventor, and will 
test its economics. Ingenious metal slide works in a groove running 
around can body, sealing and unsealing the lid section. 


Watch for imminent announcement of American machinery- and carton 
designs to produce flip-top boxes like those so successfully introduced 
by Marlboro and Encore cigarettes. Up to now, these packages have been 
produced only on imported English machines. 


Observe the new trend in frozen foods: marketing of heat-and-eat 
dishes under the names of famous restaurants. Luchow’s New York, 
puts up four German specialties for which it is world-renowned. (See 
“The First Boilable Film Bag,” p. 174, this issue.) Maxim’s of Paris 
(see p. 175) flies chefs regularly to U. S. to supervise preparation of 
famous sauces frozen and marketed under the Maxim name. Stouffer’s 
Restaurants have placed their name on an extensive line of frozen foods. 
There will be more. 


Big plunge into frozen-food business is about to be taken by one of the 
largest aluminum foil companies. Ready for marketing through an 
established subsidiary is a line of 125 items ranging from seafood cock- 
tails through meats, vegetables and desserts, all in single-portion, foil- 
polyethylene pouches, ready to eat after packages are heated in boiling 
water. Whole meal for a family can be “cooked” in minutes in one big 
pot. Outlets may include 24hr. outdoor vending machines. 


Decision is expected momentarily in Federal Court case which may 
set another important precedent in the squeeze-bottle industry. Inside 
word is that court will find the plaintiff's patents valid, but will find no 
infringement of these patents by defendant company, which has worked 
out its own method of blow molding. 


Throw-away plastic cups, economically molded of heat-resistant, 
thin-wall polystyrene, are replacing paper cups in some coffee and 
beverage vending machines, may have other packaging uses. 


Record reports of 1955 production continue to come from package- 
supplying industries. Glass container shipments rose 8.7% over 1954 
to an all-time peak, a total of 18.1 billion units. Increases were scored 
in all four of the principal end-use categories: food containers up 8%, 
beverages up 12.4%, drug and cosmetics up 8.1% and chemicals up 4.3%. 


Watch for a host of new applications of the aerosol container in both 
proprietary-drug and food fields, now that suitable propellants and 
other problems have been worked out. Already available over the counter 
are aerosol burn ointments and antiseptics, which make it possible to 












































































































treat a wound without touching it. Pancake batter has made its appear- 
ance in a foam-type aerosol similar to that used for whipped cream and 
other push-button food products being readied include fish pastes, French 
dressing, meringue, chocolate syrup and catsup. 


Second biggest user of sheet steel, surpassed only by the automobile 
industry, is the steel shipping container industry. Production of these 
containers—mainly 55-gal. drums and 5-gal. pails—went over the 100- 
million-unit mark last year for the first time since the Korean war year 
of 1951. Total shipping capacity of 1955 output is over two trillion 
gallons. 


Note the report by the Agriculture Department’s Marketing Service 
that consumers want to buy their foods in smaller units. Food retailers 
see it as an argument against the outsize packages that cause them 
shelf problems. But many packagers feel that the needs of small fam- 
ilies with today’s once-a-week shopping habit can best be met with 
large packages containing small units. 


Keep an eye on the startling new proposal by American Cyanamid Co. 
to preserve foods by treatment with an aureomycin compound, called 
Acronize, which stops or slows the growth of bacteria which cause spoil- 
age. Up to now the pre-packaging of certain perishable foods at the 
processing plant has not been practical because the package has only 
served, in effect, as an incubator to hasten the growth of bacteria. 
Acronize has been found to extend greatly the shelf life of fresh-cut, 
packaged poultry, at a cost of about % cent per pound. One result may 
be increased use of semi-rigid plastic containers, which should provide 
adequate protection for perishables thus processed. 


Although it is taking its Annual Forum out of New York City for the 
first time this year and holding it two months earlier than usual, on dates 
(Sept. 10-12) that coincide with those of the first Packaging Machinery 
& Materials Exposition in Cleveland (Sept. 11-14), the Packaging Insti- 
tute will have no direct connection with the P.M.M.I. show. The Forum 
will be held in Cleveland’s Hotel Statler, while the show is on at the 
lakefront Civic Auditorium. 


Non-stick can lining for pet foods has been developed by American 
Can Co. Sticky meat- and fish-base foods slide out easily and cleanly 
over the special enamel coating—good news to pet owners who open a 
billion such cans per year. 


Fluorescent inks, which have made no real headway in package print- 
ing since their introduction in this field several years ago, because of 
rub-off, fading and costly printing processes required, are undergoing 
revolutionary changes. Soon to be seen in fashionable stores will be 
cartons, bearing a famous brand name, printed in delicately glowing 
pink, green and yellow. These will be the first commercial examples of 
new, practical, letterpress inks of daylight-fluorescent qualities, which 
are permanent and really scuffproof. Resin rather than oil base is the 
secret of the inks. 


Legal protection for package designs may be greatly strengthened by 
a little-noted decision in the Patent Office. Up to now, packages have 
been accepted only on the Supplemental Register of trademarks, never 
on the Principal Register. But now that the Commission of Patents has 
for the first time admitted to the Principal Register a company slogan 
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(“Moving Air Is Our Business,” for an electric-fan company), the U. S. 
Trademark Assn. sees a precedent set whereby package designs, too, can 
claim the stricter protection and heavier penalties (triple damages) of 
the Principal Register. 


Look around at the Packaging Show in Atlantic City and you may see 
a folding carton that will actually hold water. A patented construction 
from Sweden is being introduced in this country by one of our largest 
folding-carton suppliers, along with the machinery that forms and fills it. 
Although it may not often be called upon to carry liquids, the carton 
is demonstrably siftproof. 


Trend to bigger beers may reach its ultimate in a gallon-size can, 
which some brewers are considering. Gallon size would permit packaging 
of non-pasteurized “draft” beer, which true guzzlers say has finer flavor 
than the pasteurized stuff now being put in cans and bottles. Problem: 
If non-pasteurized, beer must be kept constantly refrigerated. Will 
retailers accept it? 


Advice from James Cooke, operating head of giant Penn Fruit Co. 
supermarket chain: “The graphic arts, no matter with what skill and 
taste they have been applied to a package, are of a decidedly secondary 
interest to supermarket operators. Of prime retailer concern is the cost 
of handling the product, and packaging, like every other product com- 
ponent. is weighed in this scale.” 


Argument as to whether plain or printed film bags sell more fruit 
continues. In a large-scale test in two large Los Angeles supermarkets, 
the same Red Delicious apples in plain polyethylene bags, at the same 
price, are reported to have outsold those in printed bags by 27.6%. 
Plain bags had a printed plastic closure-tag bearing brand, weight and 
price information; printed bags used a plain closure-tag of the same type. 


Psychology in packaging is being tried by one of the biggest publishers 
of condensed books. One of several new single-volume shipping packages 
being tested is a full-color lithographed fibre container with metal ends, 
which can be opened only by a tear strip around the middle. Theory is 
that, having destroyed the container, the subscriber is less apt to exercise 
his privilege to return the book as “not wanted.” 


Supermarkets, the biggest single influence on package planning to- 
day, continue to grow. With sales of $20.3 billion in 1955, supermarkets 
bettered their 1954 record by 11.5% and boosted their share of the U. S. 
grocery and combination-store volume to 55.1%, according to Super 
Varket Merchandising. There are now 20,537 stores classed as super- 
markets, with annual sales averaging close to $1 million. Note that the 
growth of supermarket dollar volume occurred despite a 2.2% drop in 
over-all retail food prices. 


Small canners are caught in the squeeze between today’s high-powered 
advertising and promotion of national brands, on the one hand, and big 
private brands on the other. Formation of cooperatives for processing and 
marketing their products under a single label is suggested to the small 
canners by A. J. Becker of Foote, Cone & Belding as their best hope ot 
survival. 


This may be the year when viny! films will come into their own in 
packaging. Acceptable non-toxic, tasteless, odorless stabilizers and 
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plasticizers are now available from which vinyl films suitable for food 
packaging can be produced and new extruded thin films will overcome 
the price handicap that has held back the calendered varieties. 


Unsung hero of packaging efficiency is the Commodity Standards 
Division of the Department of Commerce, which has quietly saved pack- 
agers millions of dollars by getting suppliers and users together on 
standard package dimensions—thus making packages less costly to 
manufacture and more efficient to run in standard packaging machinery. 
Latest accomplishment is the establishment of a standard 414-by-5%c- 
by-4%-in. size for the “Eastern flat” style of margarine carton. 


Note increased interest in the use of reinforced plastics in packaging 
and materials handling. Department of Commerce, with The Society of 
the Plastics Industry, has called a joint Government-industry conference 
on this subject for March 27 in Washington and is soliciting exhibits of 
successful applications in packaging. 


Treat with caution the science-fiction speculation about radiation 
sterilization outmoding present methods of food packaging. The “most 
optimistic” expectation, National Canners have been told, is that some 
time in the distant future it may be possible to extend the storage life 
of certain perishable foods by a sort of mild pasteurization or surface 
treatment, using amounts of radiation too small to cause marked chemi- 
cal changes in the food. 


Keep an eye on developments looking toward the combination of in- 
expensive foamed plastics with kraft paper liners to form a new kind of 
shipping-container board. One of the biggest companies has the idea 
well advanced. Containers made up | slotted corrugated containers 
would be light weight, shock resistant, ..isulating. 


Blister packs are building up from a trickle to a mainstream of pack- 
aging. Note that two out of seven prize winners in the 1955 American 
Rack Merchandisers packaging contest (p. 374, this issue) were carded 
blister packs: Melard Mfg.’s aerator and a Thermometer Corp. of Amer- 
ica’s meat thermometer. 


More evidence that supermarkets are being increasingly selective 
about the non-food items they handle is the report to the Cosmetic In- 
dustry Buyers & Suppliers Assn. by S. L. Mayham, executive director 
of the Toilet Goods Assn., that, so far as his industry is concerned, the 
trend toward supermarket distribution, though continuing, “has slowed 
to a walk.” Nevertheless, 1955 was the industry’s biggest year. 


There’s danger in viewing packaging as just a trick to squeeze more 
money out of the consumer for the same merchandise. A recent conven- 
tion of hosiery manufacturers heard about a tee shirt regularly selling for 
82 cents which was up-priced to $2.95 on the strength of an “up-graded” 
package. Unless you can conceive of a tee-shirt package costing $2.13, 
that’s sheer profiteering and the American public won’t stand for it. 
Worst of it is, such examples react against all packaging. 


Big economy size gains popularity in the fresh-milk field. Latest fig- 
ures indicate that 25% of all fresh milk is now packaged in half-gallons 
and gallons, with some of the biggest markets selling as much as 75% in 
multiple-quart sizes. Large sizes are about evenly divided between glass 
bottles and paper containers. 
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Flexible 
Packaging 


DESIGN 


Market wise designers with a flair for 
transforming color and form into sales. 


CONVERTING 


Printers of packaging films, foils, and 
papers in one to five colors, delivered 
in rolls, sheets, bags or envelopes. 


SHEETS & WRAPS 


Sheeting printed film to exact size and 
cut off, for your product wrapping. 


BAGS & ENVELOPES 


A variety of versatile bag and envelope 
machines delivering to your specifi- 
cations flat envelopes, gusseted and 
double wall bags. 


LABELS 


Heat-seal, gummed, greaseproof, pres- 
sure-sensitive; die cut, in rolls, or 
perforated sheets. 


BOX WRAPS 


Lithograph or letterpress printed; pro- 
cess or matched color; box wraps, 
bands, riders, and inserts. 


Codudlh 


COMPANY INC. 
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Whether it’s a candy bar or a pound of butter, 
Buying America —from 6 to 60—reaches for the 


THE LYNCH MODEL TK&O- 


package that is attractive, neatly wrapped and intact. 


To provide such sales-stimulating packages, more and 
more manufacturers rely on Lynch precision-engi- 

neered machines. Fast, economical production is 
assured with Lynch automatic packaging. 


THE 


LYNCH 


CORPORATION 


PACKAGING MACHINES 


Anderson, Indiana 
Branches—New York @ Toledo ¢ Chicago 
San Francisco e Los Angeles @ Atlanta 
Dallas @ Toronto 

Export Dept.: Anderson, Indiana 


LYNCH MODEL SMW 














When it Comes to @lanticas 
Come to Wheeling 


Here are examples of the versatility and flexibility of Wheeling Craftsmen in Plastics . . . skills which can 
be readily applied to your packaging and dispensing problems. Although most of the items illustrated are fash- 
ioned in polyethylene, Wheeling Craftsmen are equally skilled in the use of hard plastics. This craftsmanship, 
combined with Wheeling’s laboratory and engineering knowledge, can prove to be a valuable asset to your busi- 
ness. Consultations may be arranged with any of our sales offices. 


WHEELING STAMPING C 


WHEELING WEST VIRGINIA 


Aluminum, Tin and Lead Collapsible Tubes—Molded Tube and Bottle Caps—Plastic Specialties — 


Consult Your Classified "Phone Directory for Sales and Service in These Leading Cities: ; 
New York — Boston — Philadelphia — Chicago — Cleveland — Cincinnati — St. Louis — St. Paul — Los Ange 
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*CELLOPHANE is the registered trade mark of British Cellophane Limited, in the following countries: 


Great Britain, Australia, Ceylon, Cyprus, Denmark, Eire, Gibraltar, Hong Kong, Iceland, India, Jamaica, 


New Zealand, Pakistan, Northern Rhodesia, Southern Rhodesia, Trinidad and Tobago, and the Union of S. Africa 




















/mportant news for policy-making executives— 


A Market Research Organization that 
Specializes in Plastics and Packaging! 


Modern Plastics Research Corporation was founded to help you 
chart profitable new areas of operations in the fast-growing mar- 
kets of plastics and packaging. 

















BACKGROUND FACTS 


More and more companies are investigat- 
ing these fields with an eye to developing 
materials, products, markets, and new 
openings for capital investment. 


Nevertheless, the prudent executive 
charged with shaping policy knows that 
the plastics and packaging fields are com- 
plex. To steer a knowledgeable course 
calls for highly specialized research by 
experts who know the fields, their prob- 
lems and their personnel. 


WHAT THE COMPANY IS 


Modern Plastics Research Corporation is 
staffed by specialists in all phases of plas- 
tics and packaging: present and potential 
applications, developments in materials 
and technology, marketing and distribu- 
tion. 


Moreover—and most significantly—the 
firm is directly affiliated with Modern 


Plastics and Modern Packaging maga- 
zines, the largest and most authoritative 
publications serving these markets. It 
has full access to the accumulated exper- 
ience and knowledge of these publications 
and their staffs. 


HOW TO USE ITS SERVICES 


If you are looking for a fresh approach to 
your own program of expansion—or if 
you feel the need for thoroughly re- 
searched facts concerning your current 
operations—then you should arrange now 
for a preliminary consultation with a 
principal of this organization. 


Such a meeting places you under no 
obligation—yet enables you to estimate 
in advance the value that a full analysis 
can bring to your company. 


All communications and inquiries 
held in strictest confidence. 


MODERN PLASTICS RESEARCH CORPORATION 


575 Madison Avenue 


New York 22, N. Y. 


Plaza 9-2710 
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)\WORLD OF SIZES AND TYPES 








when you choose the world’s leading manufacturer 


of plastic jars and vials 


You name the exact size and type plastic container you need to package your 
product. We'll supply it! Chances are, in the tremendous variety of containers 
we now produce, there is one that will fit your particular needs perfectly. If 





not, simply supply us with your specifications and we'll produce special sizes 


for you. TRANSPARENT 


Clearsite ‘Transparent Plastic Containers are tailor-made for your product 





im many other ways. There are a wide variety of closures available, and your 


. . i i i : 
lettering, design or trade mark can be permanently printed in any color right 
on the containers. 


Besides variety and versatility, you enjoy many other advantages when you 


use Clearsite. They're moisture-tight, dust-proof, and gleaming bright with 
complete transparency. They're feather-light, only about \4 the weight of glass. 


PLASTIC CONTAINERS 


Write for free samples and descriptive literature today to Dept. AA. 


CELLUPLASTIC CORPORATION that Sell 


ERE RADE MARK 


General Offices: 50 Avenue L, Newark 5, N. J. 
Sales and Executive Offices: Newark, N. J. 























Great ideas of Western Man 


ONE OF A SERIES 


Container Corporation of America a 


Jane Addams 
on the basis of civilization 
Civilization 

is a method 

of living, 

an attitude 

of equal 

respect 


for all men. 


(Speech, Honolulu, 1933) 
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Announcing new Pfaudler twin piston filler 


Fills one or two lines * Handles wide range of containers 
Speed is adjustable * Packs many products 
Assures positive, uniform measure 


for problem filling jobs! 


This new Pfaudler machine solves 
the problem of filling small lots of 
diversified products or widely vary- 
ing containers. 

It can handle practically any 
open-top cylindrical or rectangular 
can, jar, or rigid wax paper container. 

It is designed to fill either one or 
two lines of containers. With two 
lines you can handle two sizes or 
types of containers simultaneously, 
from 2” to 414” in diameter; in the 
one line position, the unit handles 
cans up to 8”. 

By simply releasing the head 
pivot lock and turning the adjusting 
screw in the base you can raise the 
filling head or lower it to handle con- 


THE PFAUDLER Co. 


tainers from 2” to 7” high. 

By simply adjusting a screw in 
each piston you can vary the 
capacity of your fill from 3 to 65 
fluid ounces. By filling from both 
pistons successively into one con- 
tainer, you can inject up to 130 
ounces. 

Pails and other large containers 
can be filled precisely by swinging 
the filling head away from the con- 
veyor and tripping the release 
manually. 

Up to 60 containers per minute 
can be filled depending on product 
and container size. Accuracy of fill 
is within plus of minus 14 ounce. 
This new Pfaudler product is engi- 







SEE IT AT BOOTH 814 NATIONAL PACKAGING SHOW 


neered to package all types of viscous 
or semi-solid products. For complete 
details, ask for Bulletin 934. 


ee 


If you are handling these products, 
investigate this new twin piston filler. 


Chicken a la King, chili con carne, 
process cheese 

Syrups, sauces, soups 

Apple butter, jellies, preserves, 
pie mixes 

Citrus concentrates, crushed pine- { 
apple, berries . 

Baby foods, apple sauce 

Squash, creamed corn, pumpkin, 
creamed mushrooms 

Potted meat, dog food, cat food, 
other specialties 


oeeeeeee eee ee eee eereeeeeeeeee 


ROCHESTER 3, N. Y. 













modern Product Planned Cans.... 
by HEEKIN 











N° matter your product, you will find that Heekin Product Planned 

Cans are the most profitable for you. Heekin’s fifty-five years of metal 
packaging experience plus Heekin market research engineers join to- 
gether to give you metal packaging exactly fitting your sales and eco- 
nomical needs, There is no waste . . . no over-sale, Next time call Heekin 
Gnd get the facts about Heekin's Product Planned Cans . . . plain or 


lithographed . . . planned for your product and planned for your profit. 


EEKIN CANS 


since 1901 


THE HEEKIN CAN CO. PLANTS IN OHIO, TENNESSEE & ARKANSAS—SALES OFFICES; CINCINNATI, OHIO; SPRINGDALE, ARKANSAS 
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smart package manufacturers are sheeting paper, 
board, film, foil and fabric faster, 

accurately and more economically with 
Clark-Aiken Mill-Type Cutter-Layboy Units 


BOOTHS 1149 & 1153 


[Lower Floor] 


2Sth National 
Packaging Exposition 
Auditorium, Atiantic City 
April 9-12, 1966 





If you are unable to attend the Packaging Show, write 
for Complete Line Bulletin describing Clark-Aiken 

Sustained-Operation, Sustained-Accuracy Cutter-Layboy 
Units and other equipment for the Packaging Industry. 
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All those bottles on the shelf! Yet only one shouts “reach for me!” Does your product have 
the magnetic attraction a custom-chosen color can give it? In the final analysis, it’s the lady on 
the shopping trip you have to sell. 


Our outstanding reputation has been built on our vast knowledge of the use of COLOR AS THE KEY 
TO SALES. For quality color at quantity prices, the industry looks to Westchester Plastics. 


Write today for our booklet on how to move products off the shelf and into the hands of the 
consumer through the carefully calculated use of color. 


WESTCHESTER PLASTICS, Inc. 


326 WAVERLY AVENUE, MAMARONECK, N. Y. @ Mamaroneck 9-5980 























Custom Compounders of Polyethylene Molding Powder and other Thermoplastic Materials 
Manufacturers and Developers of Unicolor and Formacolor 




















They move faster. . . 
from maker to market... 
thanks to US boxmaking 


s o 
and packaging machines 

US boxmaking and packaging machines do their jobs 

accurately and efficiently — keep hundreds of today’s BRIGHTWOOD BOX MACHINES Several models 

- P glue and form a broad variety of box styles in 

finest products on the move, in long, steady progression. nthe anna af dees Mesbile anata tac 

It’s no wonder! They're designed and built to meet standard single glued end and turned over end 

boxes. Change-overs are quick and economical. 


specific needs. 
If your production is lagging because of packaging 
problems, call on US—our engineers and machines 


can help you. 


CANDY AND COUGH DROP CARTONING 
MACHINES Many filling methods available— 
by count or by volume — depending on product. 





Fill an entire range of candy items without use 
of extra equipment, provided the same size 


carton is used. 


AUTOMATIC TABLET BOTTLING MACHINES Auto- 
matic and semi-automatic models accurately 
count and fill bottles and other rigid containers 
Machines can be equipped to handle a wide 
range of tablets, pills or capsules in any desired 
counts —and there’s no tablet breakage. 














WEIGHING AND FILLING MACHINES Automatic 
and semi-automatic models for weighing, 
volumetric filling or packing. For dry products, 
free flowing and non-free flowing materials ; 
such as coffee, rice, crackers, hard candy, chem- YOU'RE INVITED 
icals, cocoa, talcum, food powders, etc. TO VISIT US 
AT 
U.S. AUTOMATIC BOX MACHINERY CO., INC. BOOTH 7% 
Owning and Operating NATIONAL PACKAGING MACHINERY CO. « CARTONING MACHINERY CORP PACKAGING 
SHOW 
122 ARBORETUM ROAD, ROSLINDALE, BOSTON 3 a ie 
' ro APRIL 9-12 
James C. Hale Co., los Angeles, San Francisco + R. S$. Gold, Toronto 
MODERN PACKAGING 





Branch Offices: New York - Chicago 











Theyre all 
formed packages 


by PLAXALL 


The products pictured here vary a lot in size, price, pro- 
tection requirements and in the merchandising problems 
they present, but they do have one thing in common: 
they’re all in Plaxall formed packages. 

Like all Plaxall formed packages, they are “right” for 
two good reasons: 

@ Plaxall personnel have pioneered in the forming of 
plastics since 1938. 

@ Plaxall’s high-speed, completely automatic forming 
equipment has a capacity of millions of precision pieces 
per day—at low cost. 

Together, they’re your assurance that no matter 
what you require of a package—protection, 
product visibility, low cost, outstanding 
appearance—you'll get satisfaction 


‘ in a Plaxall formed package. 


NC. 


5-26 46th Avenue 
Long Island City, New York . 
Phone: STillwell 4-48C0 oe 


a4 3 


Plaxall Inc. operates under patents owned and licensed by Design Center Inc. 
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Millions to see and hear 
about products packaged in 


new ALCOA WRAP 


Look at this powerhouse promotion—NBC-TV Sunday 
evening show ““The Alcoa Hour,” color spreads, 
and pages in Life, Better Homes & Gardens, big 
| in-store promotions, year-round local advertising 


You’re always ahead with Alcoa 














\/]name in packaging foil 








means business 














We’re investing millions to make this label the sign of | 
better packaging to America’s shoppers. Put it on your 
packages. Use bright Alcoa Wrap to put sell on the shelf 
with your package, plus unequalled quality protection. 


LEER’ 


Contact your converter now | 


Alcoa does not make packages but teams with America’s 
top converters. You can depend on their superior know- 
how, facilities and service for today’s finest packaging. 


: ALUMINUM COMPANY OF AMERICA Ask your converter about the foil and the label that 


} 
| 
mean business for you—new Alcoa Wrap. | 





ee 








00 ...greatest name in aluminum 


TUNE IN “THE ALCOA HOUR”—NBC TELEVISION 
ALTERNATE SUNDAY EVENINGS 
SEE YOUR NEWSPAPER FOR TIME AND STATION 











WHAT DO YOU PACKAGE? 








NAPKINS 


BEFORE a customer can be sold on a product, he must be sold 





by the package. Smart designing, distinctive priniing, durable 
packaging materials . . . all are necessary to instill the desire 
to try something new, or encourage repeat sales. 


THESE features are only a few to be found in bags and wrars 
by Growers Container Corporation ... and only a few of the 
reasons why Growers Container is fast becoming a top name 
in packaging circles. 





PROTECTION while dispatching, as well as displaying, can 
also be provided by Growers Container . . . in match-mated 
master shipping containers of corrugated fibre. NOOD LES 





PRODUCE PLANT FOOD 


& GROWERS CONTAINER CORPORATION 
45M. 














Sales offices in Los Angeles - San Francisco - Phoenix - Santa Rosa 


MAIN PLANT: P. O. Box 238 Salinas, Califor-ia 
Telephone Salinas 2-7414 


MODERN PACKAGING 


ACK AGING 





a flexographic ink with 
so many X-TRA features! 


a 


Now, with BBD’S EXCELLOPAKE “400 X-TRA” INK, you can get remark- 
ably better printing quality and better press performance on almost every type 
of stock... without adding to the ink cost of the finished job. Just check the 
X-TRA features of “400 X-TRA”, as shown below—you’ll see why this newest 
BBD ink development already has made such a hit with cost and quality- 
minded flexographic printers. 

X-TRA WHITENESS and OPACITY. White “400 X-TRA” is a whiter white 

than other flexographic inks...has greater hiding power... affords a better 

foundation for underlaid or backed-up colors. It makes every job look X-TRA 

bright and snappy. 

X-TRA STRONG ADHESION. “400 X-TRA” stays on the stock with a 

bulldog grip . . . doesn’t chip, rub or flake off at low, high or room temperatures. 

You can depend on it for exceptional adhesion even on anchor-coated cello- 

phanes and the heavier, highly plasticized moistureproof films. 

X-TRA BLOCK and HUMIDITY RESISTANCE. “400 X-TRA” will not 

block—ink to ink or ink to face—on anchor-coated or moistureproof cellophanes, 

polyethylene or foil...at temperatures up to 130°F. (even under humid con- 

ditions ). 

X-TRA VERSATILITY. “400 X-TRA” is a multipurpose or universal ink that 

you can use (without special solvents) on any type of cellophane, treated poly- 

ethylene, aluminum foil, glassine and specialty papers. Enables you to carry 

lower ink inventory, change over from one stock to another without changing inks. 

X-TRA MILEAGE on the PRESS. Because of its higher solids content, White 


“400 X-TRA” gives you more coverage per pound. Tests prove that “400 X-TRA” 

goes further, dollar for dollar, than other whites. 

X-TRA ANTI-DRAG PROPERTIES. “400 X-TRA” dries to an unusually 

slippery finish. This slip quality means that rolls printed with “400 X-TRA” 

unwind more freely, run more smoothly through automatic machines, help pre- 

vent jam-ups. Makes it easier to jog and handle printed sheets and bags too. 

X-TRA HEAT RESISTANCE. “400 X-TRA” releases readily from heat-sealing 

elements at temperatures to 275°F.; resists smudging, sticking, smearing. 

X-TRA LOW-TEMPERATURE RESISTANCE. “400 X-TRA” stands up under 

dry and wet refrigeration ...is unaffected when packages are exposed to cold 

and moisture. 

“400 X-TRA” INK has been tried and re-ordered in flexographic printing plants 
all over the country. And it has been acclaimed as the finest flexographic ink on the 
market today ...the ink that gives X-TRA good results at no X-TRA cost. If you 
haven't tested it yet we suggest that you make a trial run of it soon. EXCELLOPAKE 
“400 X-TRA” INK is made in white and all colors; is available from all five BBD 
plants, 

* For detailed information on EXCELLOPAKE “400 
X-TRA” INK—and convincing printed samples—contact 
your nearest BBD office .. . 
or Bensing Bros. and Deeney, 

3301 Hunting Park Avenue, d D 
Philadelphia 29, Pa ° eene 
, . 8. an 
See BBD at the Bensing Bro d 
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FLEXOGRAPHIC PRINTERS ACCLAIM NEW IPI AQUALOX 
FOR ITS AMAZING ECONOMY AND RUB-RESISTANT GLOSS 
ON CARTONS AND KRAFT AND SULPHITE STOCKS 


Ideal for cartons and absorbent stocks, here is IPI’s 
unique new Aqualox high gloss overprint varnish, 
which needs no solvent reducer. Aqualox varnish 
reduces with just ordinary tap water. 

It lays smoother . . . prints sharper . . . and not 
only produces unusual color depth, but retains its 


sparkle longer. Repeated commercial tests prove 
Aqualox equal to alcohol and oil base varnishes in 
durability and rub-resistance. 


Aqualox saves you money as well. It needs les 


attention due to its excellent press stability and greater 


uniformity. Clean-ups are faster, easier, less costly, 

What’s more, Aqualox is safer to use and thereat 
no unpleasant solvent fumes. 

When you next need a quality flexographic over 
print varnish, first use the varnish that is first: IP! 
Aqualox—first in appearance, first in toughness, firs 
in economy. 


IPI, IC and Aqualox are trademarks of Interchemical Corporation 


Interchemical Corporation mrencneMicaL 


PRINTING INKS 


PRINTING INK DIVISION e 67 W. 44th ST., NEW YORK 36, N.Y. 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCS 
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New Jersey’s fully automatic 
Pony Express Labeler 
improves package appearance... 
eliminates operator... cuts costs 





The Pony Express does 
the whole labeling job by 
itself. You save the cost of a 
full-time operator. And you 
can step-up production 50 
per cent compared with semi- 
automatic labeling. 

An exclusive suction prin- 
ciple of label handling guar- 
antees quality labeling. Suc- 
tion pulls the label out of the 
hopper, holds it while it is 
being transported to the con- 
tainer. 

Glue, used only for ad- 
hesion, is more easily, satis- 
factorily, regulated. Micro 
control prevents excessive 
application, assures clean re- 
sults, precise label registra- 
tion. You do away with bottle 
wiping, label re-positioning, 
constant inspection. 

The Pony Express adapts 
easily to changing label re- 
quirements. Ask for details, 
demonstration. 








TRIPLE 1, LABEL (suction pick-up and delivery) 
CONTROL 2. GLUE (regulated evaporation; micro glue control) 
3. CONTAINER (centralized and locked before turret moves) 


Exclusive suction principle 
guarantees quality labeling 





Operating Advantages 


e All container shapes 
(applies labels on panels 
or in recesses) 


@ Overall label gluing 


* Micro glue control 


e Label registration within 1/64” 
e No bottle—no label index 


* Circulating glue system ¢ Non-stop label loading o Aap eae 


(does 3-panel labeling) 





¢ Simple charge parts  ¢ Variable speed 


NEW JERSEY MACH 


Versatility 


e Range of container size: 
ampules to gallons 

e Range of label size: 5”x 4%” 
to 4"xh" 

e Capacity to 65 per minute 
(2-at-a-time on small sizes) 


INE 
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AUTOMATIC LABELING 


PACKAGING °¢ 
FACTORY SALES AND SERVICE BRANCHES: 
CHICAGO, CINCINNATI, LOS ANGELES 


PAPER BOX MACHINERY ¢ 


MARCH 1956 


MAKERS OF THE PONY LABELRITE 


GENERAL OFFICES AND PLANT: 1500 WILLOW AVENUE, HOBOKEN, -N. J. 

















u can print 
extensible 







yo 


with Paper Converting’s 
NEW 6-color Flexographic 






















You'll stretch printing profit—instead of the with a minimum of money-wasting down- 
web—with Paper Converting’s new 6-color time or re-runs. Your register problems are 
Flexographic at work in your press room. now a thing of the past! 

The web can’t stretch or weave between 
colors—there’s no register problem. Why? 
Because all 6 colors print around a single 
impression cylinder. Powered guide rolls 
support and drive—not drag—the web 
through the overhead section. 


You’ll want to know all about the many 
new features on this unusual Flexographic 
press. Just write, wire, or phone collect for 
prompt information about Paper Convert- 
ing’s latest “‘problem-solving’’ machine. 


Take on polyethylene, Pliofilm, or Saran 
multi-color jobs with confidence . . . as well 
as foil, glassine, or any paper. Print as 
many as 6 colors with pin point precision, 














PER CONVERTING 
we Machine 


y GREEN BAY WISCONSIN 
“PROBLEM-SOLVING” 


CONVERTING MACHINES 
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Colorful Packages Stand Out! 


e e e and the right combination of colors on your frozen food wrap- 
per can be the difference between making and losing sales. Color is . 
one of three basic elements in modern package design. When properly ve by Design ! 
compounded, these design factors give your frozen food package a 
“personality” that stands out in frozen food cabinets... and sells! 


Increased Sales 


But modern package design is a science. To achieve a colorful frozen 
food package that sells on impulse against all competition requires 
highly specialized knowledge and experience. Call on Western Waxed 
Paper Division for this sales-proved package design service to boost 
sales of your frozen food products. 


CROWN ZELLERBACH CORPORATION + WESTERN WAXED PAPER DIVISION 


SAN LEANDRO AND LOS ANGELES, CALIFORNIA; N. PORTLAND, OREGON 


PACK AGING SALES SERVICE OFFICES: Chicago, Dallas, Denver, New York City, Salt Lake City, Seattle, Spokane 10019-8 














Colorful oud, namiatc, 


CAMEO =—Seals, Labels and Tags 


specialists in foil 
pressure sensitive 
thermoplastic 
embossed 
heat seal 
gummed 
printed 

die cut 

paper 

































DIE AND LABEL COMPANY 


4 Canada: Cameo Crafts, Inc., 157 St. Paul St. West, Montreal 1 
a eee pin 154 WEST 14th STREET, NEW YORK, N. Y. 
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More than 100 miles of gift wrap per day is the output of this Kidder FLEXOPRINTER® — 20-lb. stock printed in 4 colors. Press 
was installed by Kidder for The Papercraft Corporation, Pittsburgh. 





Searched the world...settied on Kidder 


“It took years of analysis, thou- 
sands of miles of traveling, and only 
a few weeks of experience with our 
new Kidder Flexoprinter® printing 
press to convince us that all of our 
future printing equipment will be 
Kidder.” 

These are the words of J. E. Katz, 
Vice President in charge of Manu- 
facturing of The Papercraft Corpora- 
tion in Pittsburgh, high-ranking 
producers of quality gift wrapping 


materials. Officials of the company 
personally investigated the presses 
of every manufacturer of printing 
equipment in U. S. and Europe. 

Says Papercraft: “The job Kidder 
does for us is to give us quality repro- 
duction ... Right now we print all of 
the difficult jobs on the Kidder.” 

More than 60% of the presses 
Kidder builds are for “repeat cus- 
tomers.” That’s how Kidder satisfies 
new customers so well, too. 


KIDDER PRESS CO., INC., DOVER, NEW HAMPSHIRE 





Letterpress, Flexoprinter® 
and Gravure Presses, 
Slitters and Rewinders 





fiber-bodied 
containers give you 
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' The over-all attractiveness of these containers, along 
-UC-Ra your good name, catches any buyer's discrimi- 
nating eye . . . the friendly feel to the hand is the 
touch that probably helps clinch many a sale. Your well-pro- 
tected product, in an economically light but advantageously 
strong fibre-bodied container, is precisely packaged to ring a 
bigger sales bell! United Can is in a position to quote you 
attractive and competitive prices! Use our complete designer- 
engineer Packaging Service to merchandise “smartly and 
safely” . . . as many have done for years with a large variety 
of drug products, cosmetics, foods, dry chemicals, insecticides, 
and other dry substances. 


INS 


pote J 
Sere 


* 


Select from distinctive shapes %& Any diameter, length, or wall 
thickness ¥& All types of closures y%& Any specification — consumer 
or industrial y%& Plain, color-coated, and lithographed metal ends 
and slip covers Curled fiber ends if desired %& Single or multi- 
color labels applied »& Protective barriers and liners for moisture, 
vapor, corrosion, and oil resistance. 


WE DESIGN AND BUILD PACKAGES TO FIT YOUR NEEDS. 
@ Round, Elliptical, Square, and Oblong Shapes 

© Dust Guns and Special Dispensing Tubes 

@ Spiral and Convolute-Wound. @ Textile Tubes 


“Specs, quotes, and catalog gladly given upon request” 


AMERICAN SEAL-KAP CORPORATION 














ANYWHERE SOMETHING, 


STICK dt he 


METALS 
7 MEET PLA 


IN YOUR PACKAGING LINE A sin item nn sich 
THERE'S APLACE FOR 
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aerosol. It gives a perfect, loy. 
lasting parting film that keeps yoy 
package line going! 


























Volatile carrier immediately evaporates, lea. 
ing a pure silicone coating that is completey 


ms) inert and safe with any type of _packagiy 

material. By far the most economical way, 

apply costly silicone fluid to metal surfaces’ 

S| LICONE SPRAY Never oxidizes, hardens, or thickens. Color. 
l 


ess and odorless. It is considered safe aj 











i non-toxic for use in all food, cosmetic an 
ON ° ROLLS, PLATENS other critical packaging operations where ty 
SEALING JAWS quality and a perfect appearing package ar 


vital to your product sales. 


CRIMPERS 
GLUERS 
ETC, 


IMs 


ITS SO EASY (_,, y AWAY.. 


just SLOW DOWNS 


STOPPAGES 
JAMS 
WRINKLES 
REJECTS 
BURNS 


Special Non-Greasy IMS Silicone Fluid Spray has proven itself tok 
the biggest money saver ever offered to the packaging industry, Itis 
recommended by both the packaging machinery people and th 
materials people alike. The exclusive handy, fast-acting all-metal 
valve on the non-tipping can is 
easier on your operators and 
saves both time and silicone by its 
snappy action. Ends fumbling too. 
Send for a sample can - Try it! - 
IMS Silicone Spray fills a real 
need in every packaging plant. 





























DELIVERED PRICES — 


Sample . . $2.00 each 
Dozen .. 1.50 each 
Gross .. 1.37 each 


- Further discounts on larger or- # . 
Get 2 Sample Can J ders shipped on your schedule. long lastin g! 
and See. Full minimum freight allowed. $ non- 


NDILUTED SILICONE > 


INJECTION MOLDERS SUPPLYCO. 9 ween | 


3514 LEE ROAD » WYoming 1-1424 + CLEVELAND 20, OHIO SS I 
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WITH TOUGH-TEMPERED 


FROSTKRAFT 


FROSTKRAFT shipping containers and multiwall sacks are quality 
products made entirely trom virgin fibers of the Southern Pine ...the 
long, tough fibers preferred for maximum strength. 


FROSTKRAFT quality typifies the Olin Mathieson Chemical 
Corporation’s sixty years of leadership in cellulose chemistry, long 
experience in scientific packaging. 

The know-how, experience and creative abilities of FROSTKRAFT 
engineers and designers are at your disposal. Our executives will 
be happy to help you reach the right solution — right away —to 
your kraft packaging problems. 


PAPER PRODUCTS 





oxrmo7nxme 





COUNTER 


By Being on Hand Where SALES Are Made ... DISPLAY | 


es. | Bags 
<— AUTHORIZ 2) 
A | 


DISTRIBUTOR ’ 
Fir GET 


CHOICE POSITIC 


At the Point of Purchase... AMDisplayed “@ A-M:D-C-0 


IN CHOICE 
Toler Wileln. 


* 


INDOOR 


SIGNS 





OUTDOOR 


ADVERTISING METAL DISPLAY CO. 
Chicago 50 * 4620 West Nineteenth Street © Bishop 2-1242 
New York 10 © 2 East 23rd Street ¢ Algonquin 4-1295 \ 


Find Out How Big Names Move Big Volume + Write 6 
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our containers can do 
a double selling \ob 


J&L decorated steel containers 
help you sell more goods through colorful designs 


Your Sales Messages, Trade-Mark, and Label copy (lithographed or printed on your shipping 
drums and pails) can add force to the sales appeal of your shipping containers and keep your name 
up front where it is seen and remembered. J&L processes can duplicate your present label and 
trade-mark—or J&L’s design service will help you create a new, colorful, eye-compelling container. 

Turn to the next two pages (2 and 3) for illustrations of distinctive decorative effects. 





Sw — J&L quality steel containers 


hil help you sell more goods 
pion , [ROLEU ) through dependable protection 
f 


‘¢-0 J&L Steel Containers provide dependable protection for 
ela: your products. They’re built of sturdy, quality controlled 
re) Ff ~- J&L steel. 
' Coatings and lacquers are carefully applied to clean steel 
surfaces, both inside and outside. 
Depend on J&L Steel Containers to help you deliver full 
product quality. 
Turn to page four (4) for information concerning J&L 
liners and special cleaning process. 


f 
EUM prod! 





Sones hoon piamaae STEEL 


3 ge es RPORAT 
ACKAGING 


NTAINER DIVISION © 405 LEXINGTON AVEN| NEV YORK 77, &.Y 





PRODUCTS 


MILK ppopuCcTS 
COMPANY 


At J&L you will find the experience af 
equipment to help solve your design proble 


J&L service can help you create new desig 
(like those illustrated above) or modernia] 
existing ones . . . and, J&L modern processes ” 
of decorating provide the clean-cut, colorful” 
display values you need. ¥ 

Try J&L today! You will profit by writing® 
letter or making a telephone call now. 


Sones ¢ Laughlin 


STEEL CORPO 


CONTAINER DIVISION 


405 LEXINGTON AVENUE 
NEW YORK 17, N.Y. 





yct 


8) 
: STROLEUM PROD 


writing @ 





You can specify i. 
the liners and peer . 


that assure the best protection obtainable ‘4 


- 
Via 
V7, 


* 


J&L steel containers can be lined to your specifications—with either standard or special interior a4, 
coatings . . . and J&L containers can be specially cleaned by the Jalizing process described below. 


Here are two J&L Specials E A 


Fitted Attachment 


JALINERS —— 


—Patent Pending 


. . . @ new solution to your “hard-to-package”’ ee 
problems . . . a closed top, electronically sealed ra mises 
plastic contour liner which is integral with your During Pouring 
container and installed during its manufacture. 

The Jaliner has been successfully tested for: 
soft drink concentrates; food syrups; photographic 
chemicals; pharmaceuticals; germicides; acids; and eo 
alkalis. Jaliners are available in 5, 15 and 55- Rust Preventive Lining 
gallon sizes. 


Ask for complete information and literature. 


JALIZING 


—the J&L process for completely laundering and 
drying steel drums— insures a clean, dry, rust- 
inhibiting surface. It also provides a conditioned 
protective surface to increase adherence and dura- 
bility of painted and lacquered surfaces. 

Ask for complete details and literature. 





STEEL CORPORATI 


Sones ¢ Laughtiw STEEL 


CONTAINER DIVISION +© 405 LEXINGTON AVENUE, NEW YORK 17, N 





ARSHIAN TELLS WHY 


FASTER HANDLING ...A Marsh stencil 
address is easier to read than any other. 
Stenciled shipments stand out, get de- 
livered faster. A neat, business-like stencil 
mark proclaims your product quality, your 
company prestige. 


SAFER SHIPMENTS... A Marsh stencil 
address is weatherproof. It’s permanent. 
Clean cut stencil eliminates shipping los- 
ses and delays. Prevents errors. 


LOWER COST ADDRESSING .. . Stencil is 
cut in 1/2 minute. Can be used 1000 times. 
Always sharp, legible. Users report savings 
in a year of normal use pay: for stencil 
equipment, up to 5 times. 
A typical user reports: ““We’re saving 
over $50.00 per month with our Marsh 
Stencil installation, over the typing of 
labels for each carton.” Let the helpful 

Marshians modernize your marking meth- 

= ods, now! 


A 
“yy 


look at these addresses. Which is easiest to read? 


BONES INC. 
mY. Cine 4G... 


MARSH STENCIL ADDRESS cut on standard 1/2” stencil machine. 7 \ LABEL typed on poutine, 


MARSH STENCIL MACHINES — four size characters: s 
, 1/2", 3/4", and 1". Hand-operated or electric. New- 
design. Hardened dies. Ten exclusive features. s 


MARSH STENCIL INKS 
Eight brilliant colors for stenciling all types 


of shipments. Weatherproof, fast-drying, 
permanent. 














Marsh Stencil Machine Co. ° RES: ao 
71 Marsh Bidg. Marshian Story”. Clip this cou- 
Belleville, Illinois; U. S. A. pon to business letterhead with 
your name. MAIL TODAY! 


MARSH FOUNTAIN BRUSHES Individual Title 


Ink in handle. Button control feeds ink for 
neat, fast stenciling. 





Firm 


Street 








City Zone State 





STENCIL MACHINE CO., 71 MARSH BLOG., BELLEVILLE, ILL, 2 


U.S.A, eee eae D2 Oe ee EL eT 
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Unit - Packags 
for your ... 


«CREAMS 
«POWDERS 
«LIQUIDS 
<« CAPSULES 
«TABLETS 


When you want a new and original 
Unit-Package — when you need the plus services 
of design and quality and rapid, controlled 
production — call for your I-L Packaging Specialist 
His one mission in life is to help you 

get the Unit-Package you want... and 

he is backed by the tremendous production 
facilities of the 2 I-L plants and 200 I-L designed 
and built, high-speed packaging machines. 


CREATORS OF A THOUSAND AND ONE DIFFERENT TYPES OF UNIT 





for tablets, capsules, triturates, powders, liquids, creams and 
products during 35 years of Packaging Service. 

















YOU GET MORE CONTAINERS 
PER $ WITH PAPER WOUND 
CANS, CORES AND TUBES 





Knowlton machines are paying off TWO 
WAYS for leading manufacturers who have gone “paper- 
wound” as the most logical way to solve their container cost 

problem: (1) Paper wound containers not only cost less 

to produce—they offer definite profit making advantages to sales, 
display and shipping. (2) Cost conscious package people know that 
Knowlton machines are proven money savers that up output, last longer and 
cost less to maintain! Call a Knowlton man and get the 

complete paper-wound profit story. 


NO. 77 KNOWLTON SPIRAL TUBE WINDER 
AND CUT-OFF. Winds paper tubes from 2 to 5 plies NO. 4 SPIRAL TUBE WINDER 
and from %4” min. to 1” max. in diameter. 
Winds paper tubes from 34” to 10” diameter depending 


on number of plies: 2-5 plies up to 10” diameter; 3-11 
plies to 8” diameter; 12-22 plies to 6” diameter. Avail- 
able with cut-offs and glue stands to fit all needs. Optional 
machines for cutting tubes in single or multiple lengths, 
rough or finished cores, or cutting light and heavy side 
walls up to 2” thickness. 


AUTOMATIC CONVOLUTE 
PAPER CAN WINDER 


Winds paper can bodies from 134” to 8” 
in diameter on the round and from 112” to 
8” across diagonal corners on irregular 
shapes such as square, rectangular, oval, etc. 
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Designed To Fit Your Product re | 
«¢ 


By PLASTIC ARTISANS, INC. 2 a 





conTouRED DOME packacine 


@pPlastic Artisans Qdomes stapled | 
DOMEPAK r aie ° ingie 


Ply Cards 
New, Low-Cost Dome flanges are fastened directly to 
Show-Packaging Technique 


card by staples or by sealing to a pre. 
3 hag pared surface on card. 
Clear plastic dome containing 
the product projects through 
die-cut card and is locked by a 
label to the card back only. The 
label is applied automatically 
One of several items in the by a labeling machine, mini- 
La Cross manicure line us- +s 
ing DOMEPAK. mizing assembly costs. 


Stapled, contoured dome holds Risdon 
Snap Fixers to card. 


Track-edged, clear plastic sheet formed 
with single or multiple domes is slipped 
over a printed card or blotter which 
holds product in place. 


Sampler for Chas. Pfizer & Co. Inc. 


custom comTounes 


domes Sealed p stampane sure 
In Double Ply even sents 
Cards 


Dome projects through die- 
cut opening on front of adhe- 
sive-backed card. Card folded 
over and sealed to itself traps 
dome flanges firmly in posi- 
tion. Back sheet may be blot- 
ter to offer utility. 


Flash Card for Ayerst Laboratories, 
Inc., has tablet-shaped domes 
sealed in two-ply card. 


Plastic Artisans has the experience, design ability 
and specially-designed, automatic, mass-production 
equipment to give products new, visible sales- 
appeal. For further information on show-packaging 
your product contact Plastic Artisans, today. 





oo PERSTIC ARTISANS, IMC. 


Dock St. & Martin Place, Port Chester, N. Y. 


Desian & M Production of Quality Packages & Promotional Novelties in Clear, Opaque & ¢ ored Ple 


























and Kr atibr @ board comes 


in all the colors of the rainbow! 


Whatever your designers select or specify 
...if we don’t already make the color, 
we'll match it! 


But eye-catching color is only ONE of the 
“plus” qualities of KRAFIBRE. This remarkable 
box board is rapidly winning the hearts of 
America’s packagers by providing the 3 big, 
basic features most wanted in a box board. 

KRAFIBRE has great strength and tear 
resistance (much stronger than chipboard of 
equal thickness) and costs less than any other 
type of board of equal strength. Its lightness 
cuts shipping costs to the bone. 

KRAFIBRE is available in natural, white lined 
and colors and is adaptable to special treatments. 


ltis a product of Columbia Box Board Mills, Inc., 


one of the largest independent board mills 
inthe east, serving boxmakers, since 1916. 
Take a long step toward producing packages 
With irresistible shelf appeal. Fill in ‘the coupon 
Mwe'll send you an intriguing, special 
kit of KRAFIBRE boxes and swatches 
jous weights and colors, right away. Let 
FIBRE color stir up some business for you! 


®.S.— All Columbia’s grades of board 
available in all colors.) 
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COLUMBIA 


BOX BOARD 


MILLS, INC. 


Columbia Box Board Mills, Inc. 


Chatham, N. Y. 


Please send me the Krafibre sample kit. 


Name_ 





Company 


Address__ 








a 








My Boxmaker is__— 

















*SCHIMMEL PRODUCTS are 
packed by The American Preserve 
Company, Philadelphia, Pennsylvania. 








STRAWBERRY 


PRESERVES 


JESICAN PRESERVE COMPANY, mao.?e 


THE SCHIMMEL* PANTRY JAR 


certainly fills the bill when you're feeding a family that goes for 
jelly, preserves and marmalade ...and when they’re Schimmel 
products, everybody goes for them! A look at the closure design 
tells Mrs. Housewife that Schimmel products are sealed with 
the EASY ON . . . EASY OFF RESEAL CAP. It’s the Crown 
Vacuum Lug Cap, the closure being used by more and more 
packers every day because it offers fast application...dependable 
sealing...consumer convenience. Crown Cork & Seal Company, 
Inc., Closure Sales, Baltimore 3, Maryland. 


(CROWN CLOSURES 


Approved by millions of hous 


MODERN PACKAG 





N PACKAGING 



























te A Quality Product of FISHER’S FOILS of LONDON, ENGLAND. 








Throughout all stages of manufacture, every roll 
of foil made by Fisher’s Foils of England is 
automatically controlled for gauge consistency 
by the latest beam gauge. Send today for wide 
range of samples or ask our representative to call. 


fishers 
foils 














Wustrated literature showing mony interesting ae 


twbuler pockage pplitctions, oveiloble on 
request. 


[aA | 


A Wiemand Bros. “Packaging 
Engineer” will be glad to con- 
sult with you on your package 
problem. 


Some require the ruggedness of a wrestler...others the beauty of a movie 
queen — often both are essential. 

At times money is no object... more often costs are figured to the frac- 
tion of a penny. 

Yes, NIEMAND BROS. PAPER TUBE PACKAGING meets the require- 
ments of an unusually varied list of users. If you package perfume or spark 
plugs...it will pay you to investigate the advantages of these versatile, 


practical packages. 


Available plain or printed — 
with decorative papers and with metal, 
paper or plastic closures 
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oo wrap it right in REVERE 


Have you talked to Revere about foil? Found out how out § Moki 
Research and Development Laboratories can help with J Advis. 
your problems? Talked to our Technical Advisors? Seeo f keeut 
our brand-new 16 mm movie about foil? (It runs 15933 Pri 
minutes, is in sound and color and is available, free, for 
group showing any time you say.) Those who've seen il Manuf 
tell us it’s one of the best. See it at Pkg. Show—Bootb 131) beat se 

To get a quick idea of what Revere has to offer in foils iil la 
send for our new Embossed and Colored Metal Paper “rb 
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t how out 
help with 
sors? Seen 
r runs 13 
, free, for 
've seen it 
300th 1312 
‘er in foils 


‘tal Paper 


GING 





FOIL 


booklet. Better yet, ask to have one of our Technical 
Mivisors call. Revere Copper and Brass Incorporated, 
hecutive Offices, 230 Park Ave., N.Y. C., Sales Offices in 
$Principal Cities. 

Namjacturers of aluminum foil, plain, colored, embossed, 
hat seal and other types of specified coatings. Also aluminum 
lillaminated to tissue, paper, board, film, and a variety of 

backing materials. 
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all under One Roof! 


Your complete promotion! At Consolidated, every phase of 





your merchandising program is insured expert guidance... 





from designing a new package to creating a light and 
motion display. Fidelity of color reproduction and 
meticulous craftsmanship are guarded by quality-control 
engineers. Delivery dates are a point of honor. 
Yes, it pays to consult Consolidated. One call assures 
you of a co-ordinated promotion designed and executed to 


sell and sell for you. 


soe UL EU T 


in Gold Bronzing, : 
Embossing and TT LL MT a 
vos CARLE PLACE, LONG ISLAND, N. Y 


Representatives throughout the Unite d St 
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@ Here’s another packaging “first” for clopane viny] film. clopane gives 
Bates the package they’ve been trying to get for years...a crystal- 
clear, airtight, water-tight, moisture-proof package . . . a tough, hard- 
to-rip, hard-to-puncture package with a long shelf life, even under 
rough handling ... easily identifiable! In the mill...the warehouse 
...at the distributor’s...on the selling floor... this package pro- 
tects Bates Fabrics securely and permanently! 


..BECAUSE BATES FABRICS SHOULD BE SEEN...AND NOT HURT! 


clopane solved Bates’ problem, because clopane has unique prop- 
erties. clopane is the lowest cost, crystal clear, lightweight, extruded 
vinyl] film. It has a soft “hand’’, remarkable memory, and extraordi- 
nary tear strength. It is not restricted in its width by machinery 
requirements. You can get clopane in 54” wide sheets. Even in 108” 
widths...3 times the width of cast vinyl films. You can get clopane 
already interleaved. clopane is also available in endless, seamless tubes 
from 2 inches to 54 inches in diameter. 





Dr. Mare Goland, head of the Printon Corp., Packaging Engi- 
neers, who printed on clopane for Bates, says: “We print on clopane 
by rotogravure process in transparent inks, opaque inks, and metallic 
colors. We reproduce any artwork or Kodachrome transparency in full 
color, tone work or color process with full fidelity on clopane!” 





If visibility, shelf life and costs are among your packaging prob- 
lems, you, too, may find clopane one of the most important viny] films 
ever developed. Write, wire, or phone for complete information. 


Clopay Corporation, Dept. 202. Plastic Film Division 
is the lowest cost, crystal-clear, lightweight, Clopay Square, Cincinnati 14, Ohio 
: extruded vinyl film. 

still lower cost packaging investigate 
Clopay’s polyethylene films today! Please send me FREE copy of “‘clopane Facts” 


Gentlemen : 


For details, write, wire, or phone 


FILM DIVISION - CLOPAY CORPORATION 
*CLOPAY SQUARE, CINCINNATI 14, OHIO 
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1, 2. For Sprays, Mists or Foams— Can o’s pressure con- 
tainers, scientifically designed to accommodate the widest 
variety of valves. 

3, 4. For Detergents—cans that pour freely—yet won’t 
drip a drop . . . lightweight, easy to handle, can’t break. 


5. For Pet Foods—a ‘“‘No-stick” enamel-lined can for easy 


removal of meat and fish-base pet foods, 
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6.For Biscuit Dough—a unique fibre container that protects 
completely ... with a new pull-tab for easier product removal. 
7.For Beer—a brand new stackable quart can, trade-marked 
* heglined” —with an easier opening cap. 

8. For Meats—an anodized can especially developed for 
those packers desiring improved processing. 

9, For Grated Cheese and Powdered or Granular 
Products—a twist-top container that readily adjusts to“‘open” 

< ee <s< MN 800 Ot Cee. 
10, 11. For Frozen Concentrates—a cemented side seam 


container in f7vo popular sizes . . . permits full lithography all 
the way around. 


12,13. For Liquid Shortenings—cans with completely drip- 
less spouts and aluminum roll-on caps—ideally suited to 
many other liquid products. 

14. For Soft Drinks —Canco’s scientifically designed 
““MiraCan’’* for carbonated beverages . . . unique construc- 
tion and super-tight seal safeguard original flavor and 
full carbonation. *T.M. AMERICAN CAN CO. 
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WHICH of these brand new containers could you use for 


your product? 


Every one of them is new . . . every one designed by Canco 
to meet certain specific requirements. Most of them were 
made with a certain product in mind, but most of them 
are readily adaptable to other uses. 

Or perhaps your product requires its own special container, 
with special features all its own. Chances are, your best bet 
would still be Canco—far and away the leader in imagina- 


tive package design for customers in every field. 


AMERICAN CAN COMPANY New York, Chicago, San Francisco 
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Low-cost containers prove 
their profitability by selling 
and serving your customers! 


Gone forever are the days when stur- 
diness was the sole requirement of a 
food package. 


With self-service so dominant in mod- 
ern marketing, the successful package 
must be star salesman as well as con- 
tainer. It must distinguish your prod- 
uct from a maze of competition. 


This new concept of merchandising 
has pushed plastics to the front as a 
preferred and profitable packaging 
material. The advantages of plastic 
packages are unique and numerous: 


Their transparency displays the qual- 
ity of the food inside with genuine ap- 
petite appeal. 


Their ruggedness eliminates break- 
age—their light weight reduces ship- 
ping costs. 


Their “formability” often makes it 
possible to create a package with ex- 
citing re-use benefits. 


In other cases, plastic packages can 
reduce spoilage—or promote related 


sales. 


Pictured on the next three pages are 
examples of how foods packaged in 
Monsanto’s styrene, polyethylene and 
cellulose acetate are scoring bull’s- 
eyes at point of sale. For further infor- 
mation, you are invited to write Monsanto 
Chemical Company, Plastics Division, 
Room 648, Springfield 2, Mass. 


Monsanto supplies styrene, 
Polyethylene and cellulose acetate 
for extra-profit packaging. 




















Plastic double-wall tumblers 


boost sales of cottage cheese! 


Colorful insulated tumblers 
sample new customers 
and assure repeat sales! 


They’re beauties...and they’ ve proved 

a real profit-maker for dairies in every 
part of the country! That’s becauseay § 5 
attractive premium package “gam. 
ples” new buyers. 


“Tropicana Tumblers,” a premium 
package molded of Monsanto’s Lys. 
trex styrene plastic, pave the way for 
getting new cottage cheese customer 

.. and often getting reorders week 
after week. 


Lustrex styrene plastic gives these 
tumblers outstanding eye appeal. Their 
break resistance is remarkable. And 
the odorless, tasteless, nontoxic prop- 
erties of Lustrex protect the purity of 
any food. A double wall, separated by 
an insulating vacuum, keeps iced 
drinks cool down to the last swallow, 


“Tropicana Tumblers,” available in § 
colors, are supplied in 10-o0z. size ona 
guaranteed performance basis by the 
Mallory-Randall Corp., Brooklyn, N.Y 
More than 90 dairies are already using 
them to send their sales of cottage 
cheese soaring to profitable new 
heights. 




















Monsanto will gladly put you in touch 
with plastic packaging specialists who 
will help you work out your own pack 
aging requirements. Write Monsanii 
Chemical Co., Plastics Division, Roon 
a8%. Springfield 2, Massachusetts. 


LUSTREX 


styrene plastic 























Monsanto also supplies 
polyethylene and cellulose 
acetate for packaging. 


*LUSTREX: REG. U.S. PAT. OFF 























































Polyethylene girdle” improves 
display of 6-can beverage 


blers | Sale of multiple unit is 
doubled and tripled — 
23! handling is easier, too! 


Six 12-ounce cans of any beverage can 


ve proved J. 
nw be packaged in a transparent 





S in every ; se 
ecause an showcase won nf s the familiar 
ze “sam. label on every can! 

A band of polyethylene film holds the 
premium cans snugly together—and takes color- 
to’s Lus. fulimprinting that promotes the unit. 


e way for § 600 cans a minute are packaged in 
‘ustomers § this manner. A flat roll of imprinted 
lers week § polyethylene film is continuously made 
into a tube and cut into bands. Bands 
are then automatically stretched 


ves thes : ? 
ae about 34-inch and slipped overthecans. 


eal. Their 
able. And § Polyethylene film retains its tension 
oxic prop- § onthe cans through changing weather 
purity of § conditions and under refrigeration. 

arated by 
eeps iced 
t swallow. 


Besides improving display, the “Show- 
Pak’* unit is lighter in weight than 
conventional cartons and requires less 
ilable in § § storage space. It comes complete with 
. $ize ona § retractable handle. 

sis by the f. Eas. 
klyn, N.Y Its a striking example of the great 
P uew possibilities for profitable pack- 
wing that polyethylene now makes 





2ady using 


ea a possible. Monsanto will be glad to put “4 pe 
jou in touch with packaging special- : c 
sts who will work with you on your pe” fig 
u in touch fown requirements. Write Monsanto x yy x 
ialists who § Chemical Company, Plastics Division, Ps Qn. 


own pack ff Room 648, Springfield 2, Massachusetts. 
Monsant 

sion, Roow 

usetts. 


MONSANTO 


= Xx’ glare 





Monsanto also supplies 
styrene and cellulose 
welate for packaging. 


ess 
NENT NO. 2667995 IN U.S. PAT. OFF 
“TWEBERADA CORPORATION, SAN MARINO, CALIF. 











Miastic canay poxes Invite every 


shopper to reach for a sweet! | 


Sales climb sensationally q 
because the contents 
display so appetizingly! 


It’s almost impossible to resist cam 
or nuts at point-of-purchase 
they’re packaged in handsome, t 
parent gift boxes. 


Shoppers buy on impulse. A gli 
of the assortment inside is enough! 
close the sale. 


Monsanto’s Vuepak (cellulose ace 
is an excellent material for confectig 
ery packages because it has such@ 
ceptional clarity and rigidity. It 
forms easily to almost any shape al 
combines readily with metal or cal 
board. 


You can imprint Vuepak with ae 
ful selling message—or a decoral 
seasonal design which “wraps”@ 
contents elegantly as a gift. 


The Vuepak package safeguards 
freshness of candy, nuts and otf 
foods. Purity of flavor is retained 
cause cellulose acetate is taste 
odorless, nontoxic. It is also gre 
proof. 


The attractive stock packages pict 
are fabricated of Monsanto’s Vuepl 
by Weinman Brothers, Chicago, TR 


Need help? Monsanto will gladly 
you in touch with specialists in pil 
tics packaging who will work with 
on your own packaging requirement 
Write Monsanto Chemical Company 
Plastics Division, Room 648, Spring 
2, Massachusetts. 


VUEPAK 


cellulose acetate q 


Monsanto also supplies 
styrene and polyethylene 
for packaging. 


*VUEPAK: REG. U.S. PAT. OFF. 












SHOUP-OWENS 


HIGH SPEED 
SET-UP PAPER BOXES 


KARL VOSS CORP. 


CORYNGTON PRODUCTS CO. 


FIBRE CANS - CANISTERS 


SHOUP-OWENS INC. 


HOBOKEN, NEW JERSEY 



















TAM ILTON 


301 CAN TESTEF 











tests 400 cans per minute ... automatically . .. at lowest cost 


Here’s a machine that’s designed to meet today’s in- 
creasing demand for high-speed can-making production 
at lowest cost . . . the Hamilton 301 Can Tester. This 
automatic air-pressure tester is capable of speeds be- 
tween 300 and 400 cans per minute. It is adaptable to 
test either open-top or vent-hole types of finished cans 
with diameters up to 414” and heights up to 734”. 

One big feature of the Model 301 is the use of 
open pockets rather than buckets or pots. This greatly 
reduces the cost of change parts for the machine. The 
testing principle of this machine is unique and in 
stepped-up can-line operation the No. 301 has proved 
again and again its exceptional ability to detect and 
reject leakers. 












In addition, you'll find this model fully equipped with 
all the latest safety devices including a spring-loaded 
ball slip clutch, brake motor and electrical controls. 

Why not investigate now the 301 Can Tester and 
other machines in Hamilton’s complete line of modem 

. . high-speed . . . cost-cutting can-making machinery. 
Please address: Hamilton Division, Baldwin-Lime 
Hamilton Corporation, Hamilton, Ohio. 


HAMILTON DIVISION 


BALDWIN-LIMA- HAMILTON 


DIVISIONS: Austin-Western * Eddystone * 4 
ay = agg & Instrumentation * Lima * Loewy-Hydropress * Madsen 
* Pelton * Standard Steel Works 
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for MORE business “~ 
SPOTLIGHT .*/ 


your products 
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“You ain’t seen nothin’’’ . . . until you see what easy-on 
KLEEN-STIK Labels can do for your products, your 
business! It's the proved way of attracting and selling 
audiences at the point of sale. Large or small, almost any 
product becomes a star sales attraction when enhanced 
with a Kleen-Stik brand identification or sales-stimulating 
feature label. They stick tight almost indefinitely, yet 
remove when necessary. 






Ever thought about Roll Labels? Special dispensers 
and pressure-sensitive roll labels save time and 
money for any volume labeling job. Your roll 
label printer will supply you with exactly what “ 
you require. Ask him. “ae 





KLEEN-STIK PRODUCTS, INC. FREE resta.roursur 


Test pressure-sensitive labels 
7300 WEST WILSON AVENUE 2 CHICAGO 31, ILLINOIS on-the-spot in your own plant. 


Write today! 
Pioneers in Pressure Sensitives for Advertising and Labeling ene SOCEy 








CMC GLU-TAPE 
Fully Automatic Case 
Gluing and Taping Machine 


Automatically Fills alll 


Packages granular products automati- 
cally at high speed. 


Special machines available for pack- 
aging powders and long cut or bagged 
products. 


Measure by volume, net weight ow. 
auger feed. 


Requires less than half hour set-up 
time even when all carton p> 
change. 


! carton 
S empty. 
ray from 40 to 80 cartons per minute. 


Many other features. Send for Bulletin 
No. 20. 


lutomatically Glues and Tape 


and bottom in one pas 


1 minute size adjustment eve, 
when all carton dimensions change. 


ntrolled glue application—glue, 
part or the entire flap. 


y or taping or both method; 
ing top and bottom can kk 
ed on this machine. 


pniy 16’x4’2” floor space, 


tional features. 
Illetin No 10 


’ Cartons 
Continuously 


Automatically cartons bagged or 
products such as powdered milk, bar 
candy bars, ice cream bars. 


Models for straight or reverse or glue end cartons. 
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Ae “Clock of Tomorrow” 
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For sales today 


The handsome Westclox “‘Clock of To- 
morrow’ is selling fast today, protected and 
enhanced by its beautiful Dennison-designed 
package. The striking black-on-ivory cover 
design and gold leaf printing on the smart, 
black base set the stage for the product. 
When the cover is removed, the ‘‘Clock of 
Tomorrow” appears in a dramatic setting of 
soft gold and shimmering rayon satin. 

What about your product? Do customers 
see it packaged in a way that brings out its 





importance — and in a way that suits your 
budget? Packaging may be your key to in- 
creased sales . . . and profits. 

Like many other businesses, yours may 
benefit from the Dennison creative approach 
to packaging problems. Find out for your- 
self. Call your Dennison representative or 
write Dennison Manufacturing Company, 
Box Division, Marlboro, Mass. 


Sf 


RNNNSOW 


FOR PACKAGING THAT REFLECTS 





THE PERSONALITY OF YOUR PRODUCT 


























packaging headaches... 


Ree tae ; 
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Just what the doctor ordered 


It is an exacting task to select the proper board for a specific 
packaging job. 


Those people concerned with singling out the proper board — 
to satisfy particular requirements — rely on a competent mill for 
advice and counsel. 


East Texas Pulp and Paper Company is proud of its extensive 
laboratory facilities. Its technicians are constantly developing and 
testing board for special-end uses. 


When you're “scouting”, undoubtedly you will find the board 
you need from existing Eastex grades. If not, let us develop — accord- 
ing to your specifications —a board that will be “just what the 


doctor ordered”. 


@D. 


Hast TEXAS 


Fiifp and: Fapor Company 


GENERAL SALES OFFICE EASTERN SALES OFFICE WESTERN SALES OFFICES 
P © Box 816, Silsbee, Texos 122 Bost 49nd $1..New York City, N.Y. 1003 Svilders Bidg.. Chicoge, Il! 
Telephone Evergreen 5.3711 Telephone OXford 7-2890 Telephone RAndeolph 6.1068 














Reduces Manufacturing Cosh! 













POTDEVIN ‘% 
Packaging Equipment 


Speeds-up Production! 





ee —_— 


Improves Quality! 








COATING 
MACHINES 










SELF-OPENING-SQUARE 
BAG MACHINES 


High speed production of 11”x6"x2” 
shopping bag or multi-wall baler bags. 






CELLOPHANE 


BAG MACHINERY 


Models for single, duplex, flat-and 
square, satchel-bottom bags. 







Ductor roller design 


in 6, 9, 12 and 15 inch widths. 













a 





Oil 

INK 

PRINTING STRIP 
S.0.S. GROCERY PRESSES GLUERS 





Automatically feeds, 


BAG MACHINES 










Converts rolls of Kraft or sulphite 
paper into finished, trade-marked bags. 
Adjustable for 4 lb. to 35 Ib. inclusive. 


Wide range of types and sizes includ- 
ing one to six colors for drinking cup 
paper, coffee, sugar, flour bags, cello- 
phane, glassine, parchment etc. 


applies glue, dries 
and delivers to next 
station for further 
processing. Adjustable up to 21” wide, 
















FLAT & SQUARE (Tucked) 
PAPER BAG MACHINES 


High speed production of grocery, 
notion, millinery, shipping container 
and large specialty bags. Adjustable 
for large range of sizes. 





SHEET 
COATING 
MACHINES 
For any type hot or cold material. 


Sizes up to 46 inch widths and larger 
for sheet or roll coating. 








ROTARY 
CONBINNG 
PRESSES y ~~ 
Pe a 
High speed Eoesinensalllll 


combining of 
glued mate- 
rials up to 44” thick and 30” wide. 
For hand feeding flat sheets or in 
production line for web materials. 
















COLLAPSIBLE TUBE LABELERS 


Applies 32 slip labels per min. to 
collapsible tubes. Automatically forms 

bel and ejects label on tube. Ma- 
chines for %, 4%, %, 1 ounce tubes. 










VIAL & 
AMPULE 


LABELER 
& CODER 


Thermoplastic la- 

belers in 1, 2, 3, 5 and 10 ce sizes. 
Hopper automatically feeds vial or 
ampule for labeling and coding. 








SACK (Satchel-Bottom) 
PAPER BAG MACHINES 


Wide range of sizes for making single 
or multi-wall poultry, charcoal, potato, 
tour sacks and shopping bags. 





POTDEVIN has been designing and building superior quality equipment for the 
packager since 1893. Consult our engineers on any problem. No obligation. Visit our Booths Nos. 211- 
Write for detailed information on any equipment illustrated in this ad. 213-215 at the Packaging Show. 


POTDEVIN MACHINE CO. 


esiqners and manutacturer 








gree '% 


244 North St., Teterboro, N. J. 















of equipment for Bag ing and Labelin 
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THEY’RE ALL STOCK BOTTLES from Precision Extruders. 
And they’re just three of the many sizes and shapes 
in polyethylene containers that are available for 

fast delivery. Precision is doing amazing things 


—— in its stock department as well as in custom engineering 


pd feat ECI S i © Ni ... introducing ideas that produce amazing results 


at the point-of-sale. 


EXTRUDERS creck with precision 


DIVISION LAMEX CHEMICAL CORPORATION 
SALES HEADQUARTERS: 112 WEST 34TH ST.. NEW YORK 1. N. Y., TEL.: WISCONSIN 7-8343 © FACTORY: LEOMINSTER, MASS. 
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PAPER MACHINERY & RESEAR 


1014 OAK ST 
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PROTECTIVE’S 

















aye ves ES pass 














“PWIN-SURE” 
DOUBLE-SEAI 
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PROTECTIVE LINING CORPORATION 


GENERAL OFFICES AND PLANT: 22 “ 


TET, BROOKLYN 31 NEW YORK 








Plant No. 5 — Connelisvilie 











Jacksonville, 





Canada 





Carr-Lowrey Plant 


— Baitimore, Maryland 
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Package Engineering and Research 
Laboratories — Lancaster, Ohio 


ACH of Anchor Hocking’s ten 
glass container and closure fac- 
tories maintains a modern, completely 
equipped laboratory of its own for 
quality control purposes of raw mate- 
rials and finished products. The Pack- 
age Engineering and Research Labo- 
ratories at Lancaster, Ohio, serve as a 
control center for all standards and 
tests. 
From the selection of all raw mate- 


ISAL..L.-IMPORTAN'T 
wih Anchor Hocking / 


rials used to the final production line 
inspection, Anchor Hocking employs 
literally hundreds of exacting con- 
trols, tests and checks daily. And all 
this is done for just one reason... 
to provide you with uniform, high 
quality, dependable Anchorglass® 
containers and Anchor® metal and 
molded closures that will give you 
high-speed, dependable production 
and protection. 


ANCHOR HOCKING 


GLASS CORPORATION Lancaster, Ohio 

























Packages 
Americas Top Products 


@ You'll find Arenco-packaged products among the best selling 
brands of cosmetics, pharmaceuticals, food products, tobacco 
items, and many other groups. In fact, almost every family in 
America buys one or more products packaged on Arenco ma- 
chines. 

Why is Arenco equipment so well accepted by manufacturers? 
That’s easy to answer: because Arenco-filled packages are top 
performers, the kind that protect both the product and its repu- 
tation. Arenco machines produce close-tolerance fills, secure 
seals, easy-opening closures—all the so-called “outstanding fea- 
tures” of other lines are standard design on Arenco equipment. 
Look at these four fine machines, for example. 













Powdered-Materials Packaging Machine— 
Fills from 1 to 5 pounds of flour, cereals, ete., 
in economical square-bottom, self-opening bags. 
































Collapsible Tube, Jar, and Bags are handled by our exclusive automatic 
Vial Filling Machine—Used bag opening and feeding mechanism. Machinz 
for packaging thick com- provides extremely accurate weights. 


pounds, creams, liquids, and 
semi-liquids. It permits the 
quickest, easiest cleaning and 
changeover of any tube fill- 
ing machine available, offers 
the “no tube, no fill” feature, 
and operates with excep- 
tional quietness. 





















Arenco Closure with sealed 
triple fold—Neat, tight, 
practical. For dust-proof and 
tamper-proof seals. The clo- 
sure that permits opening 
bag without tearing, and easy 
reclosing, a feature con- 
sumers like. 


- 2°? 1 
a 








Cigarette Packing 
Machine—Handles 


Vial Filling Machine—This a wide range of 

















machine handles the same — d les en 
8 
types of products as the ma- types with top-notch 


chine shown above, but fills 


performance. Fea- 
only into vials & bottles. 


tures modern cen- 


Cleaning and changeover can tral lubrication 
be done easily and quickly, (“push one button, 
and the “no tube, no fill” the machine is lu- 
feature assures maximum bricated”) . Our 


new, _ lightweight 
cigarette cassettes 
and automatic tray handling arrangement increases 
efficiency. 


cleanliness. 











Our extensive line include machines for many packaging purposes. 
We'll be glad to send illustrated leaflets with complete data to you. 


ay iam & iD Machine Ca. INCORPORATED 


25 West 43rd Street, New York 36, N. Y 





R. P. Anderson Co., 2503 West Mockingbird Lane, Dallas 19, Texas 
Tom Mclay, P. O. Box 14, Port Deposit, Maryland 
Representatives: Packaging Equipment, inc., 2013 Olive St., St. Louis 3, Missouri 

4. W. Leser Co., 4408 W. Jefferson Bivd., Los Angeles 16, Calif. 

P. S. Equipment Co., 2281 Scranton Road, Cleveland 13, Ohio 
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GENUINE PART 


OIL FILTER 


Cane Bes 
SELEMENT, 


SEFTON 


NEW tamper-proof Sefton fibre can— F | B R E 


sealed at factory—assures delivery of 


genuine Ford product. Package remains 
sealed until pull string cuts through & pan N 


label. Broad surface assures good 


display for merchandising brand name. 


COMPANY 


lata to you. 
For packaging that protects products 


from tampering or substitution — see Sefton. 
No obligation, naturally. 
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GLASSINE PAPER 
The Inside Story on Cookie Packaging 


The high shortening content in fresh, crisp cookies 
will seep through ordinary papers, accelerating 
rancidity development and resulting in a stained, 
unsightly package. However, fluted cups, cor- 
rugated pads and dividers made of glassine easily 
and economically solve this inside problem. 
Dense, greaseproof Rhinelander glassine pre- 
vents staining. Shock protection for delicate 
baked goods is also provided. And, glassine’s gloss 
and color give a rich gift-package look to the box. 


RHINELANDER PAPER 


Glassine is also used for cookie bags and outer 
wraps where its brilliance and fine printing quali- 
ties can be utilized. Rhinelander makes a wide 
variety of glassine and greaseproof papers for 
many types of protective packaging. 

They are available in assorted colors and in 
waxed*, laminated and coated grades for mois- 
ture-resistant packaging. Write for samples, stat- 
ing your application. 


* Waxed and printed grades available through leading converters. 





Rhinelander Paper Company, Rhinelander, Wisconsin 
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FOR THE NEXT WAC s\.ver-susitee-sHow 


April 9-12, 1956 
in Atlantic City, N. J. 


we show a new fully automatic 
FLOUR-PACKAGING 
PLANT 


with improved vibration 
producing very firm packages 


MASCHINENFABRIK - STUTTGART-BAD CANNSTATT 


PLEASE COME AND SEE US IN BOOTH 1013 


Represented in 

EASTERN USA GEVEKE & CO., INC. 25 Broadway, New York 4, N.Y. USA 
CANADA and LAKE DISTRICT PACKAGING EQUIPMENT 
Service Limited — 124 Willowdale Street, Willowdale, Ontario 

WESTERN USA JAMES HALE & CO. 


282 Seventh Street San Francisco — Calif. 


MEXICO Agencia Comercial ANAHUAC, S.A. Hugo Schoener 
Mexico 1, D. F., Avenida Madero 6 
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R. C. CUSTOM-DESIGNED FIBRE CONTAINERS 
CAN SOLVE YOUR PACKAGING PROBLEMS 


Easier Sealing Selling... with 
Plastic-Spouted CAULKING CARTRIDGE 


Spout is heat-sealed with a foil-lined polyethyl- 
ene patented seal — which extends shelf life in- 
definitely by preventing leakage and drying out of 
compound. 


Spice is Nice... when packed in this 
Sliding-Dredge SPICE CAN 


No more broken fingernails, when the house- 
wife opens this can. Opens easily, even with wet 
hands. Spice can be sifted or spooned. 


See Your R.C. CAN-MAN. &. CA ¥ 
IR MAIN OFFICE ' 7, EB 


Bivd., S a J 
and Factory 9430 Page Bivd., St. Lovis 14,Mo. OUNS 
Branch Factories: Arlington, Tex.; Rittman, O.; Turner, Kans. 
W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minnesota © CAN SUPPLY COMPANY, 1006 W. Washington Blivd., Los Angeles 15, Calife 
C. E. DOBSON, 1003 Carondelet Bidg., New Orleans 12, Lovisiana ® L. C. MORRIS CO., P. O. Box 8042 Station F, 1156 Dalon Drive, N. E., Atlante 
6, Georgia * S. W. SCOTT & SON, 608 McCall Bidg., Memphis 3, Tennessee © R. C. CAN COMPANY, 225 W. 34th Street, New York City, N. Y 


PALMER SUPPLIES CO., OF FLORIDA, Palmer Building, 209-211 E. Robinson, Orlando, Florida © JOE ROVIN, c/o Chicago Transparent Bag Coy 
4806 W. Chicago Ave., Chicago 51, Illinois. 
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coe ATLANTA PAPER COMPANY 
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175 to 300 Athiettig hs BS, Y “200” 
BAGS PER MINUTE HIGH SPEED CELLOPHANE 
depending on type of bag BAG MAKING MACHINE 





4aeh 








Check this exclusive combination 
of profit-making features 





eee 
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PROVED through months 

: @ Sift-tight bottoms that are heat sealed, folded 
of converter operation over, and glued. 
—with millions of quality bags. @ Quick changeover — can change from one bag 
type and size to another in 30 minutes or less. 





@ Low cost change parts -— only forming plates and 
Meet us at the AMA National Packaging Show cross glue bar require changing. 
ATLANTIC CITY - April 9-12 @ Square top bags — eliminate die cut knife main- 
Booths 334 and 340 tenance and shatter problems. 
SEE the SIMPLEX “300” 


@ Easy to operate — eliminates long operator train- 
ing periods. 


plus important developments in 
POLYETHYLENE BAG MAKING MACHINES 


@ Low maintenance costs — rugged construction 
plus easy accessibility. 

















SIMPLEX PACKAGING MACHINERY DIVISION 
® FOOD MACHINERY AND CHEMICAL CORPORATION 
534 - 23rd AVENUE, OAKLAND 6, CALIFORNIA 
Foreign Sales: FMC Export Dept., P.O. Box 760, San Jose 6, Calif. (Cable Address: FOODMACHIN) 


REPRESENTATIVES IN ALL PRINCIPAL CITIES ® 
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For distinction and prestige .. . 
or massive impact. . . to provide the 


irresistible invitation to buy. Color tells 


a sales story better—for color, too, is a language. 
And any product can learn to express itself beautifully .. . 
with S&V color! S&V’s precision color control means 
that you get uniformly faithful reproduction, even during long, high speed 
press runs. S&V offers the finest in all types of printing inks for all surfaces .. . 
and the widest range of true-to-life colors! Put buy-appealing color to work for you. 


Let S&V inks write your next success story. 


Sinclair and Valentine Co. 


Main Office and Factory: 611 West 129th Street, N. Y. 27, N. Y. 
OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 
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Silt Technical Bulletins ..a Valuable Paisley 
Adhesive Service... Mail This Coupon Today! 





Paisley Technical Service Bulletins can help you increase efficiency 
and cut costs on many adhesive operations. The coupon lists the 
subjects covered. Check the Bulletins you want, fill in, clip to your 
letterhead, and mail today! 


Should you have an Adhesive problem or desire to improve your 
gluing or sealing operations, be sure to check No. 11, for an 

dhesive Operation Data Sheet. Return it with all the information 
asked for. You'll soon receive a complete report suggesting the 
ONE best and most economical Adhesive for the specific operation 
you describe! 


These widely used, free Paisley Scientific Services point the way 
towards the modern . . the SURE way, to improve your Adhesive 
Operations. The practical experience of our skillful laboratory 
staff is ready to serve you NOW! 


PAISLE 


PRODUCTS INCORPORATED 


Division ef MORNINGSTAR, NICOL, INC. 





Please send me, at once, the Bulletins 
checked below. | understand no cost or 
obligation is involved. 


(1] GRIPTITE LABEL PASTE 


[2] ROUND CONTAINER LABELING 
[3] TAPE-TITE MOISTENING SOLUTION 
[a] PAISLEY TUBE ADHESIVES 

[5] BOTTLE LABELING 

[6 | SHIPPING CASE SEALING 
[7] PAISLEY RESIN ADHESIVES 
[3] SMALL CARTON SEALING 
[9] WRAPPING AND BUNDLING 


GENERAL ADHESIVE FOLDER 


[ii] ADHESIVE OPERATION DATA 
SHEET (Fill in and return for 
Laboratory recommendations) 




















630 WEST Sist STREET, NEW YORK 19,N.Y. © PHONE COLUMBUS 5-2860 
1770 CANALPORT AVENUE, CHICAGO 16, ILLINOIS © PHONE CANAL 6-2219 























for eye-popping 


packaging, 
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|MILLER BOXES! 


Even for products with the sure-fire 
appeal of scale-model trains, Miller 
boxes add tremendous lift at points- 
of-sale... by assuring safe arrival 
and good display. 


Ingenious box design can bring other 
advantages as well, such as re-use for 
storage, as pictured at right. 








Whatever the nature of your prod- 


uct, you can depend on Miller for STRONG CONSTRUCTION protects miniature 
cars in shipping, in storage, and on display. 


expert suggestions in package con- 
struction, and for faithful execution 
of your chosen design. 


Perhaps you’re on the lookout now 
for a packaging idea for a new prod- 
uct, or for a fresh approach to ex- 
isting package requirements. If so, 
let’s have a talk. You’ll find it worth- 
while. Ask us to get in touch with you. 











ew. 


wie 


DIE-CUTS MAKE IT EASY for the owner to | 
store set safely when not in use. 





| WALTER P. MILLER COMPANY, INC. 
E 452 York Avenue, Philadelphia 23, Pa. Telephone MArket 7-2600 







designers and manufacturers of set-up paper boxes. 
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Staude "1000" press installation at 
WORCESTER PAPER BOX CO. is electronically 


operated by master control panel 


S 











1000" 


The Nearest Approach to “PUSH BUTTON” Printing 


Automation—the magical new word symbolic of tech- 
nical progress, is now a reality at Worcester Paper Box 
Co. with the installation of an electronically controlled 
Staude “1000” gravure press as part of a half million 
dollar expansion. 

The only press of its kind in New England, this 150 ft. 
long, web-fed gravure press produces up to 840 folding 
cartons per minute in widths ranging up to 44”. Fin- 
ished boxes are delivered already die-cut and stripped- 
printed in from one to six colors. The ‘‘1000”’ press is 
equipped with a 72” dia. capacity Staude ‘“Turn-Over 
Roll Stand’’, Butt Splicer and Mercury die cutter- 
creaser. 


Register Electronically Controlled 


When the web has completed its run through the feeder 
section, it passes through the first of six printing sta- 


tions where the initial color goes down and register 
marks are made. From that point on the press is con- 
trolled electronically! An electric eye focuses on the 
register mark laid down by the first cylinder. If, at the 
second cylinder the scanner finds the cylinder out of 
register, a hydraulic mechanism is electronically actu- 
ated in the proper direction to maintain accurate register. 

A master control panel is located at the delivery end 
of the machine. 

Installations such as this, and at other major box man- 
ufacturing firms, are convincing evidence of the quality, 
uniformity and production offered by the Staude 
gravure process. 


4000 


\ 


Springfield, Vt. © Phone: Turner 5-3578 
Eastern Office: 35 Beechwood Ave. 
Mt. Vernon, N. Y. 

Phone: Mt. Vernon 4-3753 
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into fast-sellers... 
with 


FOLDING CARTONS 


SET-UP BOXES 


FIBRE CANS, 
TUBES, SPOOLS 


TRANSPARENT 
PACKAGES 





SALES OFFI PRINCIPAL 








BChange ‘shelf-dwellers” 


action-packed *s 
packages 





CITIES 
























From shelf to shopping cart, your products 
travel faster in Ritchie-designed packages. The 
reason lies in Ritchies unique merchandising 
approach. From the time we receive your assign- 
ment—through basic ideas and preliminary 
work to final design and production —our con- 
stant objective is to move your products. Make 
your first move by calling for a Ritchie ‘‘Action- 
Package’’ designer today. 


3p 8801 Baltimore Ave 


Chicago 









WRITE 
TODAY! 


Learn how you can , 


get the most out of 
your packages. 
Write for your free 
copy of “THE SELL- 


ING PACKAGE”. 


” Deutehit. COMPANY 


17 Iinois 


A SUBSIDIARY OF STONE CONTAINER CORPORATION 
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West Carrollton “, 


__ GENUINE VEGETABLE 


Fvaelabeatsyali 


THREE-WAY PROTECTION! 


Look at the protection you can give your hams and 
bacon with West Carrollton Parchment. Many 
combinations are available for your requirements 












—single—double or Tri-Wraps, with opaque, 
regular or gloss parchment for the outer wrapper. 
Write for information. 





BUTTER WRAPPERS VEGETABLE SHORTENING FISH FILLET WRAPPERS BAKERY PAN LINERS 2 
BUTTER TUB LINERS CARTON LINERS & INSERTS BUTTER BOX LINERS = 
& CIRCLES LINERS FOR MEAT TINS CELERY WRAPPERS = 


PARCHMENTIZED KRAFT 
MILK & ICE CREAM TRI-WRAP FOR CHEESE WRAPPERS PLAIN OR PEBBLED 


CAN TOPS SMOKED MEATS POULTRY WRAPPERS RELEASE PARCHMENT 
MEAT WRAPPERS SLICED BACON WRAPPERS OLEOMARGARINE GREETING CARD 


LARD CARTON LINERS TAMALE WRAPPERS WRAPPERS PARCHMENT 


Mm 





GLOSS-WRAP for smoked meats (single, double or tri-wrap) © AVENIZED « MYCOBAN ¢ QUILON & DRY WAXED PARCHMENT 
CLEAN FOOD PAPER —For Delicatessen and Grocery Stores, also Fish and Meat Markets. = 


WEST CARROLLTON PARCHMENT COMPANY e¢ WEST CARROLLTON, OHIO 
SALES OFFICES: New York, 99 Hudson St. © Chicago, 400 W. Madison St. 


\\\ NW) NM 
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Keep your eye on the American Designed, American 
Manufactured FORMVAC... It's oacked by unequalled 
plastics processing equipment engineering experience. 


— 
Wa li ; will wae 


THE NEAREST THING TO 


ASRS 4 











REAL AUTOMATION 
IN THE VACUUM FORMING FIELD 


THE NEW 


SERIES “H’ 





Specifically Engineered to Drape and Draw 
a Complete Range of Thermoplastics with 


Practically NO “Thin” Limit 


When you call for a FORMVAC Sales Engineer you take | the 
first step toward the best, most profitable equi 
you can make. FORMVAC built UP to higher ‘performance stand- 
ards... never DOWN to a price . . . recognizes the new goals 
in every phase of plastic sheet fabrication from skin and blister 
packaging requirements to rugged jumbo forming for major 
industry ... and meets the challenge with the new series “H”. 


Available with and without roll or sheet feed and take- 
away accessory equipment. FORMVAC features improved 
radiant heaters for safer thermal penetration, precision sheet- 
clamping for more perfect detail reproduction, faster automatic 
cycling . . . and rugged trouble-free construction throughout. 


A DEMONSTRATION WILL PROVE IT. See the Formvac in 
action. Discuss your new production plans and requirements with 
our engineering staff. Take advantage of our complete labora- 








tory facilities. You'll do yourself a real ‘profit-favor when you FORMVAC: THE ONE COMPLETE CO- 
know all about the Series H Formvac. ORDINATED PRODUCTION SYSTEM 
—— [ I coe pewmasrrn 

For further information, demonstration appointments, sales or IM THE WORRISTOWN, PA, LABORATORIES 
engineering service for United States and Canada: write Plastic Sheet Extrusion Equipment « Piastic 
FORMVAC CORPORATION (a division of Welding Engineers, Sheet Extrusion Dies « Plastic Sheet Take-Off 
Inc.), 601 West 26th Street, New York 1, N. Y. Telephone W Atkins Equipment « Plastic Sheet Laminating Equip- 
4-0014, Cable address Formvacor, N. Y. West Coast Represen- ment « Plastic Sheet Cutting Equipment « 
tatives (California, Arizona, Nevada): MACHINERY SALES CO., Vacuum Drape and Deep Drawing Equipment 
2838 Leonis Boulevard, Los Angeles 58, California, Telephone for Plastic Sheet © Plastic Sheet Testing 
LUdliow 8-8111. Equipment. 






















































Another new development using 


B. F. Goodrich Chemical -- =2-:= 
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...made from Geon Rigid Vinyl 


—; case for tableware 
made from Geon has a 
way of making customers for 
the product it packages. Mod- 
ern styling displays the table- 
ware to best advantage. Super 
strength and lightness are 
combined in the construction 
of paperboard sandwiched 
between two pressure-formed 
sheets of Geon rigid vinyl. 
Sales appeal starts with the 
luxury styled finish—the look 
and touch of leather outside 
and satin glow inside. In the 


home the tough, abrasion- 


resistant surface resists acids, 
grease, stains—can be cleaned 
with soap and water. It takes 
dropping, bumping—even 
stepping on—and keeps its 
new look for years. 

This case may suggest a 
package that will help to build 
a sales success for you, too. 
Geon polyvinyl materials for 
packaging include coatings, 
film, sealants, tape, barrier 
materials. Rigid Geon vinyl 
can be molded into clear, 
transparent, colored or 
opaque forms. For technical 
information, please write 
Dept. DQ-2, B. F. Goodrich 
Chemical Company, Rose 
Building, Cleveland 15, Ohio. 
Cable address: Goodchemco. 


In Canada: Kitchener, Ont. 


B. F. Goodrich Chemical 
Company does not manu- 
Jacture these plastic cases. 
We supply only the Geon 
vinyl resin. 





GEON RESINS « GOOD-RITE PLASTICIZERS . . . the ideal team to make products easier, better and more saleable. 
GEON polyvinyl materials e HYCAR American rubber and latex e GOOD-RITE chemicals and plasticizers e HARMON colors 
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WIT Eze-sT1K 


Greatly Expands its 
PRODUCTION and RESEARCH 


rei 


SIMON 
sae PROPECTS CORP 


ELE-ITIK 





The ever increasing demand by the Graphic Arts In- 


dustry forthenewly improved @ @42ia1.@ pres- 





sure sensitive adhesive base stocks has necessitated base stocks in rolis or 
our moving into our own modern plant. sheets can be printed, 
lithographed or silk- 
. additional advanced processing equipment in- screened for: 
stalled in greatly enlarged space will insure prompt @ Dispensable Product Identifi- 


cation & Instruction labels 
@ Oil Change Tags 
. an expanded Technical Department in a com- @ Point-Of-Sale Materials 
@ Back-Bar Displays 
@ Price Markers 
@ Shelf Strips 
@ Bumper Strips, etc. 


Let Git? fulfill your pressure sensitive adhesive requirements 


delivery and uniformity of product. 


pletely equipped laboratory will continue quality con- 
trol and research in the pressure sensitive adhesive 
field. 


Send coupon for complete information and samples 


( SIMON ) ADHESIVE PRODUCTS CoRP. 


35-02 48th AVENUE, LONG ISLAND CITY 1, NEW YORK 














Firm Buyer 


City Zone State 



























NOBODY HAS AS MUCH EXPERIENCE 
AT MOLDING POLYETHYLENE AS 


! Tupper Seals are air in 
ER e liquid-tight flexible co 
f The famous Pour All 

Por Top covers are designe: 


for easy dispensing. he 
are made in sizes to fit 





The logical molder for you to consult regarding that 
product or package of yours which is to be made of 
polyethylene is Tupper. Tupper has done more than 


any other molder to make molded polyethylene a 
practical reality. 


Aside from having designed, patented, and pro- 
moted successful seals, closures, and dispensers for 
polyethylene containers, the Tupper Corporation 
has vast experience in every phase of polyethylene 
packaging and polyethylene injection molding. This 
experience will be of major importance in improving 


your product, in reducing your costs, when Tupper 
goes to work for you. 





‘ When equipped with C ; 
Tupper’s combination of experience, technical oe 2 per Seals, Tupper Ce ston, 
ingenuity, and the most modern equipment is at . oe eee a 2: 
your service for the custom molding of your product , ? Funn i“ in variees all 
in polyethylene. You can do no better than the best sl \ 


: oe the most versatile r 
.-.and the best at molding polyethylene is Tupper! : —_—r 


containers you have 
[UPPER / 


WAZ 


HQQY 


7 


[UPPER CORPORATION 


Manufacturers of — CONSUMER, INDUSTRIAL, 
PACKAGING AND SCIENTIFIC PRODUCTS 
Factories, Laboratories and Sales Offices: 


. 
Farnumsville, Mass., Oriende, Fle., L'Epiphaenie, P.Q. 
Showrooms: 225 Fifth Ave., N. ¥. C. 


THN 


im 


Uf ¢ 
\-X 


Address all communications to: Dept. MP-3 


MODERN PACKAGING = 








competitors 


you have! 


PACKAGING MATERIALS 


Ever try figuring out the number of 
competitors your product faces daily on the 
shelves of a modern supermarket? Then you 
know there’s no room for guesswork 

about the effectiveness of your package .*. . 

it has less than 90 seconds, on the 

average, to attract, tell and sell a customer 
before a rival takes over! 

Packaging that sells is more than just 
material and ink ...it’s knowledge applied 
and backed by experience at work for 

you every hour of the day. It’s salesmanship 
built in by Milprint’s unequalled 
background and facilities, when you call 
your Milprint man — first! 

GENERAL OFFICES, MILWAUKEE, WISCONSIN 

SALES OFFICES IN PRINCIPAL CITIES 


Printed Cellophane, Pliofilm, Polyethylene, Saran, Acetate, 
Glassine, Vitafilm, Foils, Laminations, Folding Cartons, 
Bags, Lithographed Displays, Printed Promotional Material 


THIS INSERT PRINTED BY MILPRINT, INC. *REG. U. S&S. PAT. OFF 













The Laminator for Glue Mounting 


and Heat-Seal Laminating 


FOUL 


to Film, Paper and Board 


INTA-ROTO 


MACHINE CO., INC. 


BYRD AIRPORT, RICHMOND 23, VA. 


@ Drying system scientifically engi. 


Laminating and coating, or coloring, 
or print treating, or endless design 
printing in one pass through the mo. 
chine. 


Coating and coloring free foil or film 
for rewinding or heat-seal laminat. 


ing. 


neered for your particular require. 
ments and utmost efficiency. 


@ Built on unit principle, additionol 


combinations may be obtained, such 
as laminating both sides of web, die. 
cutting or sheeting in same operation, 


@ GM-1000 Standard units can be in. 


stalled in your own machines for in- 
line operations. 


@ Complete machines fully guaranteed 


e Write for date of our next demon- 


for a turn-key operation. 


eoeeseeoeeeerteeeneeeeeeee#eeeeeeeeee 


This is the Super GM-1000 Combination 


Laminating, Coating or Coloring Machine ! 


for glue mounting, heat-seal laminating 
or coating. A specially designed GM- 
1000 laminates board up to 40 point. 


stration and visit our plant — five 
minutes from Richmond Airport 
Terminal. 


THE SPECIALLY DESIGNED GM-1000 


LAMINATES FOIL AND PAPER TO BOARD 
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COMPLEMENT BOTTLE BEAUTY 
with this RISDON valve’s 
BEAUTIFUL SPRAY PERFORMANCE 


% Wider cone, finer, drier spray cloud and longer lasting 
contents promote customer satisfaction and brand loyalty. 


% Applicable to both 2-phase and 3-phase spray products in either coated 
or uncoated glass, plastic or metal containers. Special actuator design gives 
top quality performance on virtually any pressurized product including 
ultra-low pressure products, water-base products and products not 
soluble in propellant. 


% Permits greater formulation latitude — minimizes propellant — 
facilitates elimination of dilution effects on fragrance or 
other qualities of product. 

% No metal in contact with contents — No spring — Instant 
“on-off” action. Vertical or Horizontal spray. 


Also available with foam actuator. 


% Available with custom-designed metal or 
plastic caps. 


contact Risdon for further 
details and free operating 


samples... 
THE RISDON MANUFACTURING CO. 


R71 
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Another outstanding 
packaging “FIRST'!: 


eee eeeeeeeeeeesee eS eeeeeeeeeeseeeeeeeeeeeeeeeesg 


with MYLAR* 


TOKESWRAP 


Significant new development produces a 
superior flexible package on automatic, 
high-speed STOKESWRAP at low cost 


Mylar, the new transparent polyester film with a tensile 
strength one-third that of steel plus other highly de- 
sirable properties, has been successfully adapted to 
automatic, high-speed flexible packaging. It opens up 
a whole new field of exciting application possibilities. 


Automatic, low cost packaging 


Coated with polyethylene extrusion on one side to as- 
sure positive heat sealing, Mylar is now being used to 
package sharp-edged steel spring-lock washers by the 
Philadelphia Steel & Wire Corporation. STOKES- 
WRAP automatically forms a pillow-type package with 
a unique fold-over vertical seam from this preprinted 
Mylar film...then fills the package with a precisely 
controlled number of washers measured by a net weight 
scale feed mechanism. Each package is coded automati- 
cally for quick identification of many sizes and quanti- 
ties. Package length is quickly adjusted accordingly. 
Actual tests prove that these flexible packages with- 


stand rough handling in shipping and are the equal of 
the metal-edge fibre carton previously used. 





From hardware to electronic components 


Ideal for packaging hardware, automotive, electronic 
and similar small component parts, STOKESWRAP 
and Mylar may be the answer to cutting your costs. 


*“Mylar” is the DuPont trade name for its brand of polyester film. 


Booth $41 2 TOKES | # S RAL SO co. 


4904- M SUMMERDALE AVENUE, PHILADELPHIA 24, PA. 
Pacific Coast: SIMPLEX PACKAGING MACHINERY, INC., 534—23rd AVE., OAKLAND 6, CALIF. 





SUBSIDIARY OF FOOD MACHINERY AND CHEMICAL CORPORATION 
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THERE’S A LADY IN TOPEKA 
WHO DOESN’T KNOW MICKEY... 


She doesn’t know Ever Ready either, but hardly a 
day passes that she doesn’t see an Ever Ready label. 
We doubt whether there is anyone, anywhere who 
hasn’t frequently seen the labels we produce for the 
thousands of leading companies who bring their 
label problems to Ever Ready. 


Ever Ready produces every type of label to suit your 
needs—in fact, we turn out more than 15,000,000 
labels a day. The attached sample is our famous 
Red-E-Stik, which requires no wetting and adheres 
to cellophane, glass, plastics, metal and many other 


smooth packaging surfaces. Test it yourself. Simply 
tear it off, peel away the backing and stick Mickey 
on almost anything. 


If you have a label problem, Ever Ready has leading 
designers and technicians to help you solve it. Call, 
write, or visit us today. We’ll be happy to work with 
you. 


WITHOUT OBLIGATION, we'd like to send you: 
O The Story of 8 Important Red-E-Stik Pressure 
Sensitive Applications 0 The Ever Ready Label 
Idea Kit (© Samples. 
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NEW YORK I6, NEW YORK 





Sales take on a new bloom when better packaging gets 


into the picture. ‘We've been proving that for some of the 


nation’s largest manufacturers for over 30 years now. 


Sin lube 


HILLSIDE, NEW JERSEY 
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THE UNITED STATES PRINTING AND LITHOGRAPH COMPANY 
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Chances are, she'll buy 


the product in the 


NIBROC 


white bag 


It’s as easy as ABC to see why bags made of Nibroc White 
move off the shelf faster .. . 





A. EYE-CATCHING! The product in a Nibroc White bag 
stands out and catches the eye of the housewife in the 
modern supermarket. 


B. BRIGHTER! High-bright Nibroc White makes it eas- 
ier for your customer to sell the merchant his flour, rice, 
coffee, meal, dog-food. 


C. STRONGER! From the grocer’s shelf to the house- 
wife’s pantry, Nibroc White —unusually tough yet flex- 
ible—keeps and delivers your product in perfect shape. 


Put more se// in your package. Use Nibroc White. For sam 
ples and more information, write or phone our Technicil 
Service Division, Dept. DR-3, in Boston. 

mir COM PANY 


B ROW N me Berlin, New Hampshitt 


General Sales Office: 150 Causeway Street, Boston 14, Mass. 


SOLKA PULPS + SOLKA-FLOC + NIBROC PAPERS «+ NIBROC TOWSS 
NIBROC KOWTOWLS + NIBROC TOILET TISSUE + BERMICO SEWB 
PIPE & CONDUIT *« ONCO INSOLES « CHEMICALS 
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THINGS EVERY SHIPPER SHOULD KNOW ABOUT 
RHEEM FIBRE DRUMS 


—six profitable ways to solve packaging problems 


Better Protection—Rheem 

» Fibre Drums are convolutely 

wound from layers of heavy-duty 

material for greater strength. Rein- 

forced tops and bottoms, and tested 

interior coatings, give extra protec- 
tion where it’s needed most. 


2 Smarter Appearance—Color- 
» ful silk-screened messages can sell 
your products while they’re shipped, 
and give them a family resemblance— 
for only pennies more per drum. Or, 
you may choose distinctive identifi- 
cation labels. 


Product-Planned Linings 

» Whatever your product, its prop- 
erties or special resistance require- 
ments, Rheem research stands ready 
to develop the linings, coatings and 
barriers best for you. Rheem engineers 
have the experience and the testing 
facilities to keep your product pure 
and safe in shipment. 





You can rely on 3 


4 Ease of Handling—Rugged as 
» they are, Rheem Fibre Drums are 
surprisingly light in tare, and easy to 
open or close. Well-spaced diameters 

low convenient drum nesting—to 
cut your overall storage space needs 
and handling costs. 


Wide Selection—Rheem offers 

, 4 full range of diameters, sizes and 

types of fibre drums. All-fibre and 

fibre-metal drums in 1- to 60-gallon 

sizes. Rheem has the right drums, 

drum lids and interior coatings for 
your particular product. 


Nationwide Availability — 
» Rheem sales offices and ware- 
houses, eight of them, are located in 
every major marketing area. Each 
office is staffed with packaging engi- 
neers. Adequate inventories are main- 
tained to provide prompt delivery 
and service to meet your fibre drum 
requirements. 


to solve your packaging problems 


For expert packaging counsel, write the Rheem Office nearest you: 


477 Madison Ave., 4361FirestoneBlvd., 1025 Lockwood Dr., Highway 25, 
NewYork 22,N.Y. South Gate, Calif. Houston, Texas Linden, N. J 


801 Chesley Ave., 5001 Jefferson Hwy., 7600 Kedzie Ave., Box 6718, 
Sparrows Point 19, Md. 


Richmond, Calif. New Orleans, La. Chicago 29, Ill. 


FIBRE DRUMS, STEEL DRUMS AND PAILS, SPECIAL EQUIPMENT CONTAINERS 





1701 W. Edgar Rd., 


















WHEREVER THEY GO... 


lou 


4 


OTL 





4\% 
| i ee 

















Will 

















® Inland’s famous slogan isn’t just a copy-writer’s “bright idea.” Inland corrugated 
shipping containers do build good will all the way along the line from factory to con- 
sumer. Easier and more economical for your own production people to handle . . . 
the same is true for warehouse workers, distributors, and dealers. And, the real 
pay-off is the safe delivery Inland boxes assure your products, in spite of rough and 
tumble handling—until they arrive, “factory-fresh”, in the far away hands of those 
who buy what you make. 


Call Your Inland Package Engineer, Today! 
INLAND CONTAINER CORPORATION 


INDIANAPOLIS 6, INDIANA 


MILLS: Macon, Georgia; Rome, Georgia. PLANTS AND SALES OFFICES: Indianapolis, Indiana; Middletown, Ohio; 
Milwaukee, Wisconsin; Evansville, Indiana; Detroit, Michigan; Macon, Georgia; Rome, Georgia; Erie, Pennsylvania; 
Biglerville, Pennsylvania; Ashtabula, Ohio; Orlando, Florida. SALES OFFICES: Atlanta, Georgia; Canton, Ohio; 
Chicago, Illinois; Cincinnati, Ohio; Cleveland, Ohio; Columbus, Ohio; Dayton, Ohio; Greensboro, North Carolina; 
Greenville, South Carolina; Huntington, West Virginia; Louisville, Kentucky; Minneapolis, Minnesota; Nashville, 
Tennessee; New York, New York; St. Louis, Missouri; Winchester, Virginia. 
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Habelsmiths 


0 a.m. steigerwalc 


910 West Van Buren Str 
CHICAGO 7, ILLING 
TAylor 9-5400 


Avisco* 


ost exciting new cellophane 
on the market today 
for package overwraps 


q ty uperlative machine 


and press performance 


ways better 


cellophane 


American Viscose Corporation, Film 


1617 Pennsylvania Boulevard, 


GROW WITH 


—extra toughness 
—longer package life 
—superb moisture-proofness 


—superior smoothness 


*AVISCO is the trademark of American Viscose Corporation 


Division, 


Philadelphia 3, Pennsylvania 


AVISCO CELLOPHANE 

















DO-IT-YOURSELF ? 


Put together a Jaguar model? You bet! But 
puzzle out the intricacies of a modern pack- 
aging problem? Never. 

That’s a job for specialists. Men who know 
the almost limitless grades and varieties of 
paperboard. Men who have spent their lives 
designing and hand-fabricating basic pack- 
aging ideas. Men who know how to select 
from the wealth of graphic arts processes the 
one uniquely right for you. Men who have 


& 


designed many of America’s outstandingly 
successful cartons. 

In short, Gardner men—whose talents are 
as close as your nearest Gardner representa- 
tive. Ask for him to call at your convenience. 
Do it yourself! 








Don’t forget the 
PACKAGING SHOW, APRIL 9-12 
Atlantic City...See you there. 











Many of America’s greatest products go to market in “Cartons by Gardner” 


A 


GENERAL OFFICES: Middletown, Ohio—PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 
SALES OFFICES in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis, Greensboro, N. C. 


THE GARDNER BOARD AND CARTON CO. 


<~ 
Manufacturers of Folding Cartons and Boxboards 
GAMONER D 
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Flexographic on cellophane, 


designed by customer 
bd paper, 


Herbert Dye 


use NAS | UA PRINTED PACKAGING 


To spark impulse purchases in today’s self-service stores, your 

package must be a sales-wrap. Ask to have a Nashua representa- 

tive call and show you “The Power of the Package”. Nashua 

Corporation, Dept. PM-3, 44 Franklin Street, Nashua, N. H. Sales re Hwa 
offices in New York, Philadelphia, Chicago, San Francisco, and Low 
Peterborough, Ontario. 





40 YEARS OF CREATIVE PACKAGING 










Printed Film * Waxed Wrappers * Box Papers * Box Stays * Gummed Papers 
Heat Seal Papers * Flocked Products * Party Papers * Printed Bands * Corrugator’s 
Tape ° Sealing Tape . Moistening Machines ° Technical Paper Products 
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Packaging organization 


Who reports to whom? There’s no one plan that fits 


all companies, but the five studied here have one thing in common: 


the line of responsibility extends right to the top 





{ 


Coordinated functions of Sears Informative Packaging and Labeling Dept. are depicted by this 
meeting to discuss automatic electric blanket package. Present are representatives of all staff groups: 


copy, design, engineering, production, quality control and the coordinator with merchandise department. 


W... packaging taking a continually larger 
slice of the business dollar to keep pace with today’s 
merchandising techniques, the question of how pack- 
aging functions can best be coordinated and in- 
tegrated into the company organization has become 
a prime subject for top-management study. 

Discussions on this question have begun to take 
top billing at meetings not only of the various pack- 
aging associations. but of various vertical trade or- 
ganizations. Last fall the Packaging Institute Forum 
devoted a full day to management problems. 


MARCH 1956 


Significant are several hundred write-ins of “pack- 
aging” as a subject of high interest reported by the 
Society for Advancement of Management in answer 
to a questionnaire to members asking them to check 
a specified list of subjects and to jot down any addi- 
tional ones in which they had particular interest. 

Management absorption with packaging is seen 
also in the increasing number of firms announcing 
formation of packaging committees and appoint- 


ments of packaging coordinators or directors. 
Last August, William L. Sims, II, president of the 












































Divisional packaging heads of Standard Oil Co. (New Jersey) and its affiliates get together once a year 
for informal exchange of ideas. Meeting is arranged by A. D. Murphy (center), company’s packaging coordinator. 


Colgate-Palmolive Co., announced the appointment 
of W. T. Egan as director of packaging to “coordi- 
nate all packaging operations, such as development 
work, engineering, art, cost analysis, evaluation, etc., 
which were formerly handled in several depart- 
ments.” Said Mr. Sims, “The move reflects the im- 
portance of packaging in modern merchandising. 
Increased self service in retail stores has focused 
attention on the role of packaging in attracting cus- 
tomers and making sales.” 

In January, Lever Bros. Co. made a similar move 
when Henry Schachte, advertising vice president, 
announced the promotion of Lee R. Pevear to a 
newly created position of packaging coordinator. 
Mr. Pevear formerly was art supervisor of the com- 
pany’s Promotion and Advertising Services Div. “In 
his new work,” the announcement states, “he will 
serve as liaison between Lever brand marketing 
managers and others in the company involved in 
packaging work, outside package designers, as well 
as act as secretary of the packaging committee.” 

This new emphasis on the organization of packag- 
ing functions is most revealing in that as yet it does 
not point up any settled pattern for channeling 
packaging duties or decisions. Ask to see the “head 
of packaging” in any number of companies and you 
may be referred to any one of a dozen people, from 
an official in the advertising or sales departments to 
a purchasing agent or plant engineer. 

MOopERN PACKAGING’s own check of a sizable list 
of companies, as well as a trial study reported last 
year by AMA’s Management Information Service, 
show a wide variation of activities, responsibilities 
and relationships of packaging personnel with no 
clear delineation of staff and line functions. In fact, 
in most instances it is next to impossible to obtain 
organization charts of procedures. 

The packaging committee approach is quite gen- 
eral, but is by no means the only method for achiev- 
ing coordination of effort. 


There is a strong feeling in some quarters that 
packaging coordinators or directors should be given 
top-management administrative status, directly re- 
sponsible to the president. This is particularly ap- 
parent in companies where the theory is held that 
substantial economies can be effected by more than 
advisory supervision of packaging standardization 
programs, container inventory control and produc- 
tion cost accounting. There are many situations 
today where the president of a company, or an 
operating manager, because of the nature or size of 
a business, himself makes the packaging decisions 
and also acts as the coordinator of packaging. 

In a generalization of any survey on this subject, 
one obvious deduction that can be made is this: 
Every management today considers packaging of 
such vital importance that no package change of any 
consequence is given a clear track without direct 
top-management approval, no matter what organiza- 
tional procedure is used to get it there. 

It may be observed further that packaging is 
widely recognized as a complicated company-wide 
responsibility, integral to almost every step in the 
manufacturing, marketing and selling process. As 
such, it is regarded as a teamwork job of interde- 
partmental relationships. And the more closely these 
relationships can be coordinated, the more efficiently 
the packaging functions can be performed. 

A packaging committee, itself, can become un- 
wieldy with too many members. One packaging 
director remarked that when his committee reached 
a membership of 30 he got nowhere. It was cut down 
to only the top-ranking staff heads from each of the 
company’s activities involved—sales, marketing, ad- 
vertising, manufacturing, research and engineering. 

Perhaps the most important single conclusion that 
can be drawn from our study of dozens of good- 
sized packaging companies is that there will prob- 
ably never be a single pattern of packaging organi- 
zation that will fit any two of them exactly—not 
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even two rival companies in the same product field, 
putting up the same kinds of products in the same 
kinds of packages and selling to the same markets. 

In differing product fields, the differences are 
even more marked. 

It would be utterly impossible, say, for a large 
food company with a constant procession of new 
and revised products requiring radically new pack- 
ages to pattern its packaging procedures after that 
which is feasible for the petroleum industry, or for 
the cosmetic and perfumery house, whose success 
depends on highly specialized decorative packaging 
promotions, to have staff operation similar to that of 
a company whose chief business is massed-produced 
soaps and detergents. 

And with the business trend to product diversifi- 
cation and consolidations, indeed, there are many 
companies whose divisional requirements are so 
varied and far-flung that packaging of necessity 
must be the chief concern of the operating head of 
each division, sometimes with its own separate 
packaging personnel and facilities. 

There is a striking example on record of a com- 
pany with widely diversified packaging activity that 
tried centralized supervision about 10 years ago and 
has since scrapped the whole procedure to go back to 
product-manager supervision. 

However, in many operations where packaging de- 
cisions are the line responsibility of divisional 
managers, central staff services—such as technical 
laboratory research, design departments, etc.—often 
are available to aid product managers in package 
planning. 

Despite the necessary differences between indus- 
tries and between companies, there are certain basic 
principles that stand out in any good packaging 
organization. Each management which studies this 
subject will pick up a precept here, an idea there, 
and fit together an organization which suits its own 
situation. 

For detailed study, therefore, we have picked out 
five leading companies in widely differing industries 
—not with the idea that these companies are neces- 
sarily models for all others, but because they do 
serve to illustrate principles and practices in highly 
successful packaging concerns. 


be-Faler-) ae me OC] ) mm Orem (New Jersey) 


Among industries with highly developed packag- 
ing organization are the large petroleum companies, 
perhaps because of early recognition of the ad- 
vantages standardized packaging procedure can 
bring to their well-standardized operations. 

A pioneer is Standard Oil Co. (New Jersey), 
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whose packaging operation is typical today of others 
in this field. 

This company’s World-Wide Packaging Commit- 
tee, headed by A. Douglas Murphy as packaging 
coordinator, was authorized by the company’s board 
of directors in 1943. A close look at operations, 
involving at that time 100,000,000 containers a year 
and packaging operations amounting to $20,000,000 
annually, pointed up the economies and merchandis- 
ing advantages of an integrated and coordinated 
packaging program. 

Serving on the committee today are eight men 
representing each of the company’s major activities: 
marketing, advertising, distribution, manufacturing, 
engineering and purchasing. 

In a staff advisory capacity, the packaging com- 
mittee is in effect a high court on all matters per- 
taining to packaging. Meetings are scheduled as 
major problems arise, with an advance agenda of 
what is coming up sent to each member. 

As packaging coordinator, Mr. Murphy heads up 
the company’s packaging division as an advisory 
staff function under the company’s top management 
group and is chairman of the packaging committee. 
The work involves contacts with some 40 divisional 
operating managers and their packaging supervisors, 
and with the marketing, purchasing and trafbe de- 
partments of the company. 

The coordinator is available at all times for con- 
sultation on packaging subjects and makes periodic 
visits to all the plants to confer on container, pack- 
age production and engineering problems. Once 
a year the coordinator arranges a meeting of the 40 
divisional packaging heads for an informal exchange 
of views on mutual packaging problems. 

The packaging division in accordance with pack- 
aging committee recommendations: (1) passes on 
all matters pertaining to package design, (2) pre- 
pares all specifications, (3) acts in a consulting 
capacity on improved plant and package production 
facilities, (4) endeavors to assure adequate con- 
tainer supplies at all times by a system of periodical 
divisional reports, (5) makes comparative cost 
analyses of packaging operations in the various can- 
ning plants, (6) studies new packaging and packag- 
ing-equipment developments for the recommenda- 
tion of more effective and efficient packaging. 

Most decisions reportedly are made within the 
committee, inasmuch as its members are of top ex- 
ecutive rank within the departments they represent. 
Budget approval, of course, for implementing the 
recommendations must come from top management. 

If additional facts or information are needed to 
reach an agreement, interested parties from the 
various departments involved are invited to present 
their views before the packaging committee. A 




















































































typical instance was the desire of the marketing 
department to package one all-purpose household 
product under a single brand name, in place of 
several different products for somewhat similar pur- 
poses which the company was then selling. As a re- 
sult of a discussion by all concerned at a packaging 
committee meeting, the marketing division decided 
to drop the matter of the all-purpose product when 
the production department pointed out that such a 
product could not be made without excessive cost. 

On another occasion the packaging committee dis- 
agreed unanimously with the company’s president 
on a question of deviation from the standard Esso 
design and color designation on a certain package. 
In this case, it was Mr. Murphy’s duty to present 
the committee’s strong objections to the president. 
The president accepted the committee’s decision. 

In the 13 years of its existence, the Standard Oil 
Co. (New Jersey) packaging committee has rolled 
up an impressive list of accomplishments: 

1. Its container standardization program, one of 
its first projects, reduced the more than 180 con- 
tainer types and sizes to 30. This achievement was 
the beginning of an industry-wide container stand- 
ardization program with a number of recommenda- 
tions now accepted by the American Standards 
Assn. For Standard Oil Co. (New Jersey) affiliates, 
this program has resulted in greater flexibility in 
shipping and filling operations as well as vast sav- 
ings in warehousing. 

2. Its standardization of trademark design estab- 
lished uniform color and brand identification for 
all of the company’s packaging and promotional 
material. 

3. Its publication of a packaging manual covers 
complete specifications for every type of container 
used, from steel barrels to 2-0z. cans, along with 
fullest details on such things as stencil lacquers, 





branding equipment, etc., plus full directions for 
handling and filling the containers. The manual is 
loose leaf for insertion of new and revised sheets, 
It is designed to be so complete that a packaging 
supervisor could practically set up a company pack- 
aging operation in any part of the world by follow. 
ing the manual. 

4. Its assistance in advising on new plant installa- 
tions and the modernization of old ones has resulted 
in the development of such advanced techniques as 
automatic drum filling, the use of lift trucks and 
automatic palletizing. 

5. Its careful check of container requirements has 
made it possible through coordinated effort to relieve 
container shortages and prevent shut-downs due to 
emergencies such as strikes by shipping supplies 
from non-struck sources. 

6. Its periodical review of comparative operating 
costs provides a basis for analysing differences 
between plants, based on careful study of variables 
due to physical layouts and types of handling equip- 
ment. 


General Foods 


In many large companies with numerous product 
groups and a complexity of design, container and 
production situations, the packaging function most 
frequently is directed by the individual operating 
group heads, who are responsible to top manage- 
ment. 

At General Foods there is at present no such thing 
as a company-wide packaging director. The need 
for new packages or revised packages usually origi- 
nates in the marketing or product development de- 
partments of the various operating divisions, such 
as Maxwell House, Jell-O, Post’s Cereals, Birdseye, 


Staff services at General Foods aid operating divisions in preparing packaging programs. Well- 
staffed and equipped laboratory is maintained for basic package research, package development and 


service testing. Home economists in Consumer Service Department develop recipes and package directions. 
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Board of Directors 


President* 












Vice President in Charge 
of Merchandising * 














Supervisor National Store Planning 
and Display, and Informative 
Packaging and Labeling Departments 



















Manager 
Informative Packaging 
and Labeling Department 



















Packaging and Labeling Staff 





1. Packaging Coordinators who 
handle liaison with merchandise 
and display departments. 











Copy chief and staff of copywriters. 


3. Chief Designer and 
Graphic Design Group. 












Chief Packaging Engineer and 
assistants determine all 
constructions, materials, etc., 
and set specifications. 
















Production Manager handles all 
production art. 










Quality Control Manager 
checks all proofs, major runs, etc. 





Clear delineation of the packaging functions 
behind Sears brilliant packaging job today is 
shown when company set-up is charted. 


etc., and the head of the product group sees it 
through. 

In the General Foods set-up, the operating divi- 
sions have the facilities of Staff Services to aid in 
preparing the packaging programs. In GF’s Central 
Research Laboratories in Hoboken, N. J., the com- 
pany maintains a well-staffed packaging laboratory 
—one of the real pioneers in this field—for basic 
package research, package development and service 
testing. The company’s Consumer Service Depart- 
ment, staffed by home-economics personnel number- 
ing more than 100, is available for consultation as 
to package styles which will offer the housewife 
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greatest convenience. Consumer Service includes an 
editorial department equipped to write direction 
information in accordance with findings of the test 
kitchens. Operating divisions also call on staff Ad- 
vertising, Product Development, Traffic Engineer- 
ing and Purchasing departments for assistance in 
developing a suitable package. They also call on the 
Legal Department for advice on questions of trade- 
marks and label information. 

A simple example of how a change is achieved 
is Instant Maxwell House Coffee’s “new look” in 
package design currently reaching food-store shelves. 
Market studies by the Maxwell House division indi- 
cated the need for a jar with high shoulders to 
provide more label area. The additional space was 
used for a new label design which provided a greatly 
improved, poster-type identity on the grocery shelf. 
The label also gave more prominent featuring of the 
“6-ounces,” now displayed within a sunburst. 

In this case, the Instant Maxwell House product 
manager first cleared through the director of mar- 
keting of his division before initiating procedure 
for the change. Details were worked out in coopera- 
tion with an independent design consultant, the glass 
container manufacturer and the production manager 
in the Maxwell House division, who advised as to 
possible adjustments to filling and capping equip- 
ment. 

When all details were completed, the director of 
marketing submitted the proposed recommendations 
to C. W. Cook, vice president and general manager 
of the Maxwell House division. 


Sears, Roebuck 


Organization of packaging functions is becoming 
defined most rapidly in operations where changing 
merchandising patterns are making the need for 
coordination urgent. 

At Sears, Roebuck & Co.—which is widely recog- 
nized as doing one of the country’s most brilliant 
packaging jobs today—it became apparent a few 
years ago that packaging had to be designed to 
meet today’s faster, quicker selling techniques. Pack- 
aging that does not meet these requirements for 
Sears—with its widely standardized store procedures 
and fixtures—is as useless as a stockpile of preci- 
sion-made projectiles would be if they did not fit 
existing artillery pieces in the hour of crisis, accord- 
ing to a comment once made at an AMA packaging 
conference by Findley Williams. 

At Sears, Mr. Williams is supervisor of the Na- 
tional Store Planning, Packaging and Display De- 
partment, directly under the wing of the company’s 
vice president in charge of merchandising, who is 
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also a member of the company’s board of directors. 

Reporting to Mr. Williams administratively is 
C. W. Harper, manager of the Informative Packag- 
ing & Labeling Dept. Today this division directs 
—in cooperation with hundreds of people—practi- 
cally every aspect of Sears packaging. It plans pack- 
ages—-the need for which may arise in many places, 
but usually originate in the buying, packaging or 
display departments. The packaging division selects 
the packaging materials, determines physical con- 
struction, designs the packages, prepares the label 
copy and writes the specifications—even to required 
quantities and recommended prices that should be 
paid for the packaging. 

The magnitude of this job is staggering. Sears has 
455 buyers. The company handles something like 
123,000 items, covering everything from boilers to 
bassinets, 90 to 95% of which—on an item basis— 
are private brands manufactured and packaged ac- 
cording to Sears’ requirements. 

To accomplish this herculean task, Mr. Harper 
has a staff which has grown from six when the 
division was formally established about four years 
ago to four or five times that many, exclusive of a 
selected group of independent designers who are 
called in on a consulting basis. 

In this packaging set-up, the staff groups are 
divided as follows: 

1, Coordinators who act in the capacity of ac- 
count executives, assigned to various merchandise 
departments where the need for new packages or 
redesigned packages exists. 

2. Copy chief and copy writers. 
3. Chief designer and group of graphic designers. 
4. Engineer and staff to determine physical char- 


Brand men at Procter & Gamble have at their service, to redesign or 
develop new packages, skilled designers in art section of company’s ad- 
vertising department (left) and technical packaging staff to make labo- 
ratory studies such as the “rub test” shown here and to write specifications. 





acteristics and construction features of the packages 
and prepare engineering specifications. 

5. Production manager and group to handle all 
printing contacts and procedure for the reproduction 
of graphic artwork. 

6. Quality control manager in charge of proofing 
and inspection of all finished packaging supplies to 
see that the work comes through according to speci- 
fications. 

While the Informative Packaging & Labeling 
Dept. directs practically all phases of Sears packag- 
ing, it does not actually do the purchasing. This is 
ordinarily the function of the Sears General Pur- 
chasing Department. To assist each buyer in obtain- 
ing the desired package quality, however, the most 
detailed package specifications accompany the orders 
—even to the supplier source, say, of the printed 
cellophane a hosiery manufacturer must use for 
packaging Sears private brand stockings. 

The packaging coordinators are constantly in 
touch with buyers and store personnel to ascertain 
what is needed. Often they go directly to the manu- 
facturer of the merchandise to study his packaging 
problems to arrive at solutions efficiently and eco- 
nomically. Members of the packaging staff also work 
closely with suppliers of packaging materials on 
technical details. 

Insofar as possible, packaging plans are made six 
months in advance when budgets are submitted for 
management approval, after which the packaging 
division implements the recommendations. Packag- 
ing division staff meetings are scheduled regularly 
every week on specific days for various phases of 
the work. 

“Our activities have grown since the department 
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was recognized four years ago. We are responsible 
for everything relating to a package, from what it 
looks like to what it says,” Mr. Harper observes. 
“Morale is high because of management’s progres- 
sive attitude toward packaging and its recognition 
of the increasing importance of packaging as inte- 
gral to the Sears merchandising program of what 
we call ‘Quick Service’ to meet the requirements of 
today’s shopper.” 

The procedure is different from the average man- 
ufacturer’s packaging set-up in that Sears, Roebuck 
is in an enviable position to tailor private brands 
to the exact requirements of its stores. 


Procter & Gamble 


Procter & Gamble has no formalized packaging 





committee. The packaging coordinators are what the 
company calls its “Brand Men,” who are the product 
managers. 

Responsible for the marketing of a particular 
product, a Brand Man may find out through market 
research that his package needs brightening up to 
stand out well on the shelf, that the size may not 
be right, or that the container may not be convenient 
for the consumer. 

At his service to revamp and improve the package 
or to develop a new one are: 

1. An Art Section of the advertising department, 
which is in charge of all package surface design, 
executed by its own staff or by independent de- 
signers. The Art Section also originates and prepares 
all point-of-sale material for specific products. 

2. A Technical Packaging Staff, headed by W. L. 
Romney as director, to determine physical character- 
istics of packaging materials, the production capa- 
bilities of the package, the laboratory performance 
of the finished package, and to write specifications. 

3. A Trademark Department to see that all brand 
names are properly protected and that all labeling 
complies with mandatory legal requirements. 

Once a new or revised package is planned and 
approved by these divisions, it is presented by the 
Advertising Department to the Sales Department. 
Finally it goes to the Administrative Committee, 
which at P & G is the top-management group of the 
company, meeting regularly once a week to pass on 
all matters of company policy. This means that every 
major package development receives the final bless- 
ing of P & G’s president, the two executive vice 
presidents, the administrative vice president and the 
vice presidents of sales, buying, advertising, manu- 
facturing, and research and product development— 
all of whom are members of the Administrative 
Committee. 
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Vick Chemical 


In Vick Chemical Co., with its widely diversified 
products, packaging decisions are the direct respon- 
sibility of the presidents of the various operating 
divisions. 

Each divisional president includes his basic pack- 
aging plans in the over-all program he submits once 
a year to the central management of the parent 
company, Vick Chemical Co., Inc. 

Actual working out of the functions and produc- 
tion of packaging is a divisional matter in each 
operating group, which has its own packaging per- 
sonnel, sometimes with packaging advisory commit- 
tees within the operating groups, comprised of re- 
presentatives from departments such as sales, adver- 
tising, product development, production, technical 
research, engineering, etc. 

Most interesting from a packaging standpoint are 
the Prince Matchabelli and Seaforth divisions of 
Vick Chemical, where new packaging ideas are of 
continual importance to the merchandising of per- 
fumes, cosmetics and grooming aids for men. 
[Continued on page 330] 


Divisional presidents are responsible for 
packaging decisions in Vick Chemical Co. Here, 
Owen Stoner, president of Prince Matchabelli, 
Inc., an operating division of Vick Chemical, is 
shown planning packages with Clarke Hambley, 
Matchabelli advertising and packaging director. 



























































Now the squeeze can 


Colgate test markets liquid Vel in a radically new 
container with polyethylene body and metal ends; 


light weight, economy and convenience are impressive factors 


Q uite recently a housewife in Omaha, Neb., had 
the surprising and pleasant experience of picking 
up a can of the new Vel Pink Liquid Detergent 
packaged in a container whose sides were as soft 
and squeezable as those of the familiar polyethylene 
bottles in which she buys many popular brands of 
deodorants, hand lotions and pharmaceuticals. 

This was the first squeeze can—a polyethylene 
cylinder with two metal can ends—which was thus 
making its bow in the field of packaging. It com- 
bines some of the dispensing convenience of the 
squeeze bottle with some of the construction features 
that make the metal can such a utilitarian and 
economical container. 












‘One squeeze does a sinkful of dishes’ is 
the appealing slogan for Vel liquid detergent in 
this brand-new polyethylene-walled, metal-end can 
with captive polyethylene cap. It’s a one-hand job, 
with no danger of costly product spillage. 


Design makes squeeze cans per- 
fectly stackable: recessed base ac- 
commodates cap of the can below. 
Metal ends are simply crimped on 
extruded, printed polyethylene tub- 
ing. Cap and plug, one piece, just 
snap in place after filling. Curving 
pink stripes and blue lettering add 
to its soft, feminine appeal. 


PHOTO COURTESY BRADLEY CONTAINER CORP. 
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The Colgate-Palmolive Co. is market testing 
liquid Vel in the new container in Omaha because 
it believes homemakers may find it the most con- 
venient, practical detergent container ever devised. 

What the jury of housewives in Omaha will de- 
cide remains to be seen, but here is some of the 
evidence they will be asked to examine: 

The squeeze can is the first detergent package 
that can be operated with one hand. A press of. the 
thumb unhinges a captive polyethylene cap; a 
squeeze on the pliable sides of the can squirts out 
a controlled stream of detergent—just enough to do 
a sinkful of dishes—and another movement of the 
thumb replaces the closure. There is no closure to 
unscrew or to be dropped, misplaced or lost. No 
measuring of detergent into a spoon is involved. 

If the can is knocked over, the contents—rela- 
tively expensive because of the concentrated nature 
of the product—will not wastefully gush out and 
spill. A child cannot readily oversoap the sink. If the 
package drops, it will bounce. It will not dent. The 
housewife can squirt controlled amounts of detergent 
in pots and pans so that they can be left to soak. The 
sides of the can are warm and soft to the touch, pro- 


viding a surface that will not readily slip out of one’s 
hand, even if the hand is slick with soapy suds. 

From Colgate’s standpoint, the squeeze can has 
the advantages of light weight—lighter even than 
a metal can—and economy. A case of all-metal cans 
(which are being used elsewhere in the country for 
the new product) weighs 26 lbs. when filled and 
shipped from Colgate’s plant; a case of squeeze 
cans containing the same amount of Vel weighs 
23 lbs.—a savings of 3 lbs. per case. Although 
original cost of the squeeze can remains to be de- 
termined in volume production, it is likely—because 
of the simplicity of construction—to be very little 
more than that of a metal can. The lithographed 
pink, blue and white design is outstandingly attrac- 
tive. There is a “fashion-note” quality in the pastel 
tones which, combined with the warm, soft feeling 
of the plastic, is more suggestive of a dressing-table 
product than one used at the kitchen sink. 

The squeeze can used by Colgate holds 12 oz. of 
detergent. It is 514 in. high and 234 in. in diameter. 
The polyethylene does not require interior coating. 
However, the inside surfaces of the metal ends are 
[Continued on page 341) 


And ... squeeze guns for spraying powders 


A\\most simultaneously with the introduction of 
the first squeeze can for liquids, two important pro- 
ducers of garden dusts and insecticides have dis- 
closed their adoption of the same basic container for 
dry-spray powders. The flexible-walled cans become, 
in these applications, “squeeze guns.” 

The only differences are in top and bottom fittings. 
The one-piece, hinged-cap polyethylene plug in the 
metal top is modified to provide a spray orifice and 
a mixing chamber, to which is connected a poly- 
ethylene feed tube like those used in squeeze bottles. 
The metal bottom has a 1%g¢-in. opening, closed 
with a friction-fit polyethylene plug, through which 
powder is filled and can be refilled. 

DuPont is currently packaging its Rose Insecti- 
cide & Fungicide, Floral Dust, Vegetable Garden 
Dust and Tomato Dust in the 8-oz. squeeze can. 
Similarly, Breck’s of Boston is putting up several 
of its spray-dusts in the colorful containers. 

An ingenious air passage at the base alongside 
the feed tube makes it possible for the squeeze gun 
to function in any position—upright, inverted or 
horizontal. The metal top is made concave to keep 
the top of the plug-cap below the level of the chime 
and the containers are therefore stackable. 


Credit: “Bracon 2ME” squeeze cans and closures by 
Bradley Container Corp., Maynard, Mass. 
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Puff of dust is produced by easy squeeze on 
metal-end polyethylene squeeze gun for DuPont 
garden dusts. Spray action works in any position. 


Friction plug in base facilitates filling and 
refilling. The concave top keeps cap below the 
chime level for stacking. Breck’s of Boston uses 
these colorfully printed squeeze guns. 










PHOTO COURTESY BRADLEY CONTAINER CORP. 


































Automatic lubricating systems keep Seabrook Farms’ 


No time for down time 






huge battery of frozen-food overwrap machines functioning 


smoothly under pressure of crops that can’t wait 


Major problem in Seabrook’s frozen-food packaging is keeping 28 carton-overwrap machines 


in continuous high-speed operation during peak vegetable-harvesting season. Each machine now 
has automatic lubrication, which saves many hours of maintenance time by providing continuous, 


metered, point-by-point oiling of 75 to 100 bearings on each machine. 


| es machine maintenance processes are 
as important on the packaging line as on the product 
line. If the packaging line is fed by ripening crops 
that won’t wait or by processing facilities like a 
band-type cookie oven that can’t be stopped, then 
the avoidance of packaging down time for main- 
tenance or repair is as critical as any problem a 
plant must face. 

One phase of maintenance that is yielding to auto- 
matic processes is the lubricating of packaging 
equipment. For example, at Seabrook Farms, Bridge- 
ton, N. J., lubricating devices installed on each of 
28 high-speed wrapping machines automatically oil 
from 75 to 100 bearings on each machine. 

A number of important advantages accrue. The 
centralized lubrication does a non-stop job that 
couldn’t be done manually, owing to limitations of 
time and the complexity of the machinery. The effi- 





ciency and operating economy of the wrapping ma- 
chines are improved. And, of course, many hours 
of maintenance time are saved, including time 
formerly spent with an oil can and for breakdowns. 

Each of Seabrook’s wrapping machines is 
equipped with an individual lubricating unit. Sev- 
eral years ago, Seabrook set up these units on 
existing installations. However, since 1951, practi- 
cally all purchases of wrapping machines have spe- 
cified the lubrication system as original equipment. 

Each of Seabrook’s lubrication units consists of 
a combination pump and one-pint reservoir—a dis- 
tribution system that carries oil to lubricating points 
by means of tubing, junction bars and branch lines, 
and a metering unit at each lubricating point. Im- 
portant sections of the wrapper that are serviced by 
the system include the main drive shaft, elevator- 
links motion assembly, continuous-chain infeed 
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Automatic lubricator is driven by shaft of wrapping machine. 


How it works. Rotation of drive shaft A drives cam B through 
train of reduction gears. Cam lifts rocker arm C, which raises piston 
D and compresses spring G. Piston draws oil from reservoir, holding 
a week’s supply of oil, through felt filter E and inlet valve F. Cam then 
releases rocker arm and spring forces piston down. This pumps oil 
through outlet valve H into distribution system. Instant feed button 
J permits manual activation of lubricator prior to machine start-up. 


mechanism, automatic paper-feed mechanism and 
belt discharge unit. 

The lubricator is mounted on the machine near 
the paper-feed mechanism. The lubricator drive 
shaft is powered by a take-off from a convenient 
rotating shaft on the machine. Rotation of the drive 
shaft operates through a train of reduction gears to 
a quick-drop cam. As the cam rotates, it lifts a 
rocker arm, which in turn raises a piston and com- 
presses a spring. The rising piston draws oil from 
the reservoir through a felt filter and inlet valve. 

The cam then releases the rocker arm and the 
piston is forced down by the spring. This pumps 
oil through an outlet valve into the distribution 
system at an average pressure of 40 p.s.i. 

A hand operated instant feed button is provided 
for sending oil through the system before starting 
up the machine. 

Oil flows from the lubricator into the main-line 
tubing of the distribution system on a predetermined 
cycle established by the needs of each machine. It 
is transmitted to the different lubrication points on 
the wrapping machine by use of junctions, adapters, 
connectors and hose assemblies, the latter fitted to 
supply oil to oscillating or sliding elements. 

The main pressure line of the system is 5/32-in.- 
OD brass tubing. All branch lines to lubricating 
points are of 5/32- or 3/32-in. brass or copper 
tubing. 

At each lubricating point a metering unit again 
filters the oil before it is fed to the bearing. An 
orifice in the unit maintains exact control over the 
amount of oil supplied. The size of the orifice is 
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determined by the oil requirement for the specific 
bearing, with units available in seven different flow 
rates. Each unit also contains a check valve, just 
past the orifice, which prevents leakage from the 
system and insures one-direction oil flow. 

Since installing the centralized lubrication sys- 
tems, Seabrook has found that manual lubrication 
maintenance on its wrapping machines has been 
[Continued on page 329] 


Foolproof system. Tubing from central reser- 
voir carries oil under pressure of 40 p.s.i. to bear- 
ings. There are no inaccessible lubrication points, 
no vital spot is missed and oil is continuously 
metered individually for each bearing. 
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BOXES, WALTER P. MILIER CO., INC. 


The resurgent 


set-up box 


New developments in automatic 
box-making equipment are whittling down 
high labor cost and putting 

the rigid, ready box in a new light 


Set-up boxes—simple in construction, stand- 
ard in size and needed in large quantities—are 
now produced on completely automatic machinery. 


fd o question about it: Progress in the set-up 
paper box has, in recent years, been overshadowed 
by the more spectacular accomplishments of newer 
forms of packaging. 

But, slowly and quietly, changes have been taking 
place in the manufacturing techniques for set-up 
boxes. Since there are many applications in which a 
rigid, ready-to-fill box has basic advantages, it may 
be time for packagers to re-examine the set-up box 
and reweigh its advantages and disadvantages in a 
given situation. 

One of the significant new factors in the set-up 
box picture is the wider use of various types of 
automatic and semi-automatic machinery in box 
manufacture. The amount of hand labor—some of 
it quite highly skilled—which the set-up box tradi- 
tionally has required has been the greatest deterrent 
to its progress. 

But now, mechanized equipment is eliminating 
much of this increasingly expensive labor cost. 
Within recent months, at least five new labor-saving 
mechanical devices have come into fairly wide use 
by the larger set-up box makers, so that it is possi- 
ble for them to have completely automatic set-up- 
box manufacturing lines. Not only do these machines 
greatly reduce the cost of labor, they also produce 
certain types of boxes faster and more accurately. 

For packagers of a wide range of products, these 
new developments can be important news. 


The five new units 


For the box maker, the first move away from the 
long-established hand production method common 
in the industry can be the installation of a semi- 
automatic box-making unit. This requires the serv- 
ices of only a single skilled operator, who must 
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BOXES, WALTER FP. MILLER CO., INC. 














WALTER FP. MELLER CO., INC. 


BOXES, 








register the unwrapped boxes precisely in place on 
top of the glued wrappers. 

The other two key operations in making a finished 
set-up box—applying stays on the corners of the 
blank and sealing the outside wrapper in place—are 
performed automatically. Conveyor belts carry boxes 
from one production stage to the next and the only 
other manual labor required is feeding in a supply 
of blanks and stacking the finished boxes. 

There are three semi-automatic units of this type 
now in increasing use in the box-making industry, 
differing from each other only in relatively minor 
details. 

But even more noteworthy in the reduction of 
labor cost in the industry has been the recent intro- 
duction of two box-making units which can be called 
fully automatic. These systems eliminate the last 
skilled operator, since, after automatically corner- 
staying the blanks, the machines set them auto- 
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MACHINE, NEW JERSEY MACHINE CORP. 





Gluing and registering are done automatically. 
Printed wrapper feeds from bottom past gluing roll- 
ers and stayed box is registered mechanically in exact 
center. Box and wrapper then move off to right. 
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matically in position atop the glued wrappers and 
then automatically feed boxes and wrappers into a 
wrapping section for final sealing. 

Latest refinements include the addition of a ma- 
chine that automatically cuts out the corners of 
box blanks and, at the other end of the line, a 
machine that automatically stacks finished boxes. 

With either of the two automatic units, the box 
maker can reduce manual labor to about the lowest 
possible level. Another important advantage is the 
possibility of continuous production, rather than 
the customary “batch” method. It should be pointed 
out, however, that the economy of the fully auto- 
matic operation will best be achieved when volume 
orders permit a long, continuous run. But, when 
care is taken to minimize the problems of down time 
and change-over, short runs may also be handled 
profitably. 


Under traditional practice, production of a set-up 


Fully automatic 
set-up box making 


at work 


Corners are stayed with thermoplastic tape in 
first stage of operation at Gerbereux, Dufft & Kinder. 
Corner-cut blanks are fed in at right, plunger folds 
up sides, stays are applied from four rolls and, finally, 
stayed box is conveyed off to the left. 
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Feeding and wrapping are last two steps. Boxes, 
coming in from right rear, are centered under plunger 
of wrapping machine. Moving down, this secures all four 
sides and the wrapped box moves up conveyor to right. 










































For some packagers, in-plant box making is practical 








Thermoplastic stayer starts off Cres- 
cent Tool Co.’s fully automatic installation. 


box requires a series of manual operations, using 
relatively simple machines. Running them properly 
at maximum speed takes a considerable amount of 
skill and dexterity, which a girl may need as much 
as six months or a year of careful training to per- 
fect. 

Since all of the operations are not geared to 
proceed at the same pace, a storage problem often 
occurs as partly finished boxes pile up between the 
various stages. There is also, of course, the question 
of transporting boxes from one machine to the next 
—something which the conveyor belts on the con- 
tinuous automatic and semi-automatic units elim- 
inate. 

Another important factor in eliminating the 
storage problem has been the development of ther- 
moplastic quad-staying machines. Wet quad stayers 
must be operated independently, since they produce 
a certain amount of waste stay tape while the glue 
is being brought up to a proper consistency. But the 
themoplastic stayer works with combined heat and 
pressure sealing to produce usable boxes immediate- 
ly upon being started. Thus, a machine of this type 
may be hooked up to feed directly into an auto- 
matic or semi-automatic machine. 


Considerations 


Automatic and semi-automatic machines are not 
by any means the one and only answer to the prob- 
lems of every set-up box maker. The traditional 
production methods do have some definite points 
in their favor. For instance, only hand work, box 


Automatic registration and gluing is next step. 
Blanks feed from below. Plunger sets box in position. 





makers say, can produce the “glamour” effect 
which, for many luxury products, is the chief reason 
for using a set-up box. 

Also, the use of a number of separate production 
units rather than a full-scale automatic line gives 
this kind of box making a great flexibility of opera- 
tion—something that is essential when small batches 
of one kind of box are to be turned out and rapid 
change-over is necessary. 

In general, three things should be true to make 
automatic production feasible: 

1. The run should be relatively large. 

2. The box should be relatively simple. 

3. The dimensions should be within a certain 
range. 

Given these, a box will be well suited to one of 
the several semi-automatic or fully automatic ar- 
rangements. Once the equipment is properly ad- 
justed, it can turn out set-up boxes at faster and 
steadier speeds, make fewer faulty boxes, take up 
less room in the plant and, above all, require the 
attendance of considerably fewer operators than will 
a conventional operation. 

Ail these, in the long run, obviously will produce 
economies which should be to the advantage of the 
user. 

For many types of products—particularly in the 
fields of candy, shoes, textiles, cosmetics, toys and 
games, etc.—the set-up box often has no practical 
substitute. And for many other products, especially 
those which require rapid hand filling or rigid-box 
protection or an extra touch of glamour, the set-up 
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Wrapping machine completes operation. Au- 
tomatic stacker (rear) nests box covers together. 


box may be the most desirable and practical package 
to use.” 


Illustrated on these pages are some typical set-up 
boxes produced on these new machines 





a sampling 
of the containers of this kind now making their 
appearance in ever-increasing quantities. Our ex- 
amples represent these product fields: 

Toys and games. Binney & Smith’s “Genie”’ paint 
set is representative of many children’s products. 
It contains an assortment of pieces of different sizes, 
shapes and weights, which must be arranged and 
packed by hand in orderly, attractive fashion. It 
must be packaged in a relatively rigid container to 
give adequate protection both on the store’s shelf 
and after it has been purchased. It must have a 
colorfully printed cover to appeal to the child and 
explain the set’s purpose at a glance. Nothing but 
a set-up box could fill these requirements at reason- 
able cost, says Binney & Smith, and the company 
discovered that boxes which a supplier produced on 
automatic equipment were lowest in price. 

Hosiery. Despite the introduction of a number of 
new packaging forms in recent years, nothing has 
yet supplanted the simple set-up box as the basic 
container for women’s stockings.’ There is still no 
low-cost substitute for a rigid paperboard box for 
storing, displaying and protecting hosiery in outlets 
which rely on conventional over-the-counter selling. 
And it is equally desirable—even essential—for holi- 


see “The Case for the Set-Up Box,’ Mopern Packacinec, April, 1949, 
p- 11] 

2 See “‘Hosiery,”"” An Industry Survey, Mopern Pacxacrnc, Feb., 1956, 
p. 94. 
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Boxes produced on Crescent’s automatic in- 
plant machinery at low-cost rate of 40 a minute. 









day and special gift promotions. The boxes illus- 
trated, with neat, attractively printed covers, are 
used for Sapphire and No Mend stockings; they are 
typical of many now being produced on automatic 
machines in large quantities at minimum cost. 

Drugs. The drug industry is one of the largest 
consumers of set-up boxes, particularly for use in 
mailing drug samples to physicians. For this pur- 
pose, the set-up box offers great durability and 
strength. By the use of paperboard platforms, hand 
loading is simplified and protection to contents is 
increased. And the outside wrapper can be a colorful 
sales promotion medium. The boxes illustrated, all 
used by Burroughs, Wellcome & Co., are typical of 
the drug mailers now being produced on new auto- 
matic equipment. 


A special case: the ‘captive’ line 


It is not a common practice for a packager to 
operate his own in-plant box-making facilities for 
set-up boxes. But now, with the advent of more 
highly mechanized equipment, this possibility may 
be due for reconsideration by large-user companies. 

In the past, two factors have usually weighed 
against this form of in-plant operation: intermittent 
output and storage problems. 

Under traditional production methods, a crew of 
fairly highly skilled hand workers has to be kept 
on the payroll, yet only the very largest plants can 
utilize the number of boxes which a full-time box- 
making line can turn out. Only giant consumers of 
set-up boxes, such as the largest shoe and candy 
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manufacturers, thus could afford the luxury of a 
captive set-up box plant. But with the use of an 
automatic unit, intermittent operation becomes prac- 
tical for much smaller packagers. 

Since they are three-dimensional boxes rather 
than flat blanks, set-up boxes take up a large amount 
of space in the packager’s plant. The usual practice, 
therefore, is for the user to work with a reliable box 
maker in the same marketing area, who will ship him 
a steady flow of boxes, timed to arrive as nearly as 
possible at the time when they are needed. (For 
some specialty items, of course, a large box com- 
pany may service a much wider area—even the 
entire country.) 

But for some manufacturers this ideal arrange- 
ment is not so easily come by. One such firm is the 
Crescent Tool Co., which is located in the small 
Western New York city of Jamestown. Since there 
is no large set-up box maker close at hand, Cres- 
cent has always done its own package making. 

For 40 years, therefore, the company has made 
all its own set-up boxes and printed all its own 
wrappers for an extensive line of small tools. At 
present, Crescent uses set-up and metal-edge boxes 
of more than 250 different kinds. And, for the last 
few months, it has been turning them out on one of 
the latest automatic set-up box-making installations. 

Under Crescent’s old arrangement, at least three 
(and sometimes more) people had to operate manual 
machines and stack the boxes which were produced. 
Now, one man does the whole job of actually making 
the box. He loads the machine and keeps a check 
on its operation as it automatically forms and stays 
the four corners of each box, applies glue to the 





wrapper, carefully registers the box on top of the 
wrapper, feeds it into the wrapping machine and 
stacks the finished boxes. His only other job is to 
unload nested boxes from the automatic stacker. 

Working at an average speed of 40 per minute, 
the new machine, Crescent expects, will produce a 
good share of the several million boxes which the 
company uses each year. It is ready to go to work 
whenever a rush supply of boxes for any product 
is required; it can stand idle when sufficient con- 
tainers are on hand. And the savings in labor alone 
can amortize the cost of the machine in time. 

Crescent, of course, has a rather unusual set-up 
and it perhaps would not be wise for other com- 
panies to try to do the same thing without first 
making a careful investigation of all the factors 
involved. There may be many hidden costs, such as 
rent, overhead and the expense of idle machine time 
to be considered. 


The future 

As yet, of course, it is much too early to predict 
a revolution in set-up box making, which has always 
been a conservative, slowly moving industry. Only a 
relatively few box makers have yet installed the new 
automatic machines. 

But, whether or not increased mechanization is 
responsible, the set-up box industry seems to be 
making a comeback in volume of production. Latest 
Government figures* show that shipments of set-up 
boxes during the first nine months of 1955 were up 
7.0% above those in the same period of the year 
| Continued on page 351] 





3 See Containers and Packaging, U. S. Dept. of Commerce, Winter 1955. 


Semi-automatic operation at Gerbereux, Dufft & Kinder uses services of one skilled 
operator, who must take stayed boxes from chute (center) and register them by hand on 
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pre-glued wrappers. Boxes then feed automatically into wrapping machine at right. 
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Construction of the vinyl pouch is basically simple. 
Two thicknesses of plastic are heat sealed on all four outer 
edges. Blow stem and disk-shaped valve are heat sealed to 
one wall of pouch. A third thickness of vinyl sheet sealed 
to envelope forms an open pocket for swim trunks. 


Swim-or-snooze usefulness 


a Mi ee i 
Inflatable package for swim trunks is readily con- 
verted into air-filled beach pillow. This is an extra bargain 
in convenience, for the pouch is also handy for carrying 
swim suit, wet or dry, and other beach accessories. 








Manhattan’s transparent vinyl envelope for swim trunks 


is a selling package, a waterproof carrying case 


and an inflatable pillow for floating or beach basking 


; packaging idea of the year in the swim-togs 
field came to an official of the Manhattan Shirt Co., 
New York, while he was basking on the beach at 
Nassau, wishing he had a pillow to keep his head 
out of the sand. 

Why not, he thought, have a package for men’s 
swim trunks that would be not merely a transparent, 
waterproof, re-usable plastic envelope, but also—by 
the addition of an air valve—an inflatable pillow 
useful both for basking and for floating? 

No sooner said than done. Manhattan nylon swim 
trunks are now on the market in a heavy vinyl enve- 
lope that serves exactly that multiple purpose. 

Manhattan’s inflatable Pillow-Pak, promoted with 
the slogan “Sleep on it—float on it,” protects and 
smartly merchandises beach wear at the sales coun- 
ter. 


It carries the swim trunks—plus any accessories 
that may be tucked in—safely and neatly to the 
shore. 

With a few puffs of breath it inflates into an 
air pillow useful in swimming or snoozing. Then, 
with the air let out, it serves again as a carrying case 
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to bring the wet suit home without soaking clothes 
or the seat of the car. 

The pouch is fabricated from 8-mil clear viny] 
sheet by heat sealing two sheets at all four outer 
edges to form a pillow-type envelope. A conventional 
disk-shaped vinyl valve assembly and blow stem, 
such as are used on many popular types of beach 
toys, is welded into one wall of the pouch. A separate 
open-end pocket consisting of 4-mil vinyl is heat 
sealed to the inner side of the pouch. The swim 
trunks insert in the pocket for merchandising and 
carrying. Sell copy is gold stamped on the pocket. 

The packaged trunks carry no price penalty; the 
package usefulness is a bonus. 

The Pillow-Pak swim suit is priced comparably 
to other quality nylon trunks, but the unusual pack- 
age should give Manhattan a decided advantage in 
that the intriguing package will offer interesting 
counter and window display possibilities with beach- 
wear promotions. 


Credits: Vinyl pouches by Prepac, Inc., 151 W. 26 
St., New York. 
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On to the 


Packaging Show 


The Silver Anniversary of AMA’s Packaging Exposition 


will find 400 exhibitors and an estimated 30,000 visitors 


in Atlantic City’s Convention Hall April 9 to 12 


Visitors at the National Packaging Exposition in 
the Convention Hall in Atlantic City, April 9-12, will 
find added excitement and interest this year because 
of the historic milestone to be marked by this, the 
Silver Anniversary renewal of what has long been 
known as The Packaging Show. 

As in all recent years, a crowd of record numbers 

-possibly as many as 30,000 packaging people, 
from more than 9,000 companies—is expected to 
jam the hall during the four days of the show. 

It will comprise nearly three acres of booths and 
possibly a million dollars’ worth of displays and 
informative exhibits. 

According to Clapp & Poliak, who are also mark- 
ing their 25th year as exposition managers, around 


Scene from the last Atlantic City Packaging Show. 
Record set there in 1954 is expected to be broken. 
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400 firms will have their products on view. The en- 
tire main floor and about two-thirds of the lower 
floor will be used. In addition, booths will be placed 
on the auditorium stage. At the last Atlantic City 
show, in 1954, there were 361 exhibitors, occupying 
130,000 sq. ft. of space. 

Although Atlantic City crowds usually fall short 
of those in the big cities, it is expected that this 
year’s attendance may surpass the record set in Chi- 
cago last year. 

For many visitors, this exposition will provide 
a dramatic measure of the growth of the packaging 
shows and of packaging itself. The first show was 
held in 1931 in the Garden Roof of the Hotel Penn- 
sylvania. Then there were 34 exhibitors, 2,000 
visitors; and the total area of displays was 2,700 sq. 
ft. If this year’s expectations are met, attendance 
will have multiplied about 15 times; there will be 
more than 10 times as many exhibitors; the floor 
space required will be nearly 50 times as great. 

As one of the bellwethers out of the depression, 
through the war years and on into today’s record 
level of prosperity, packaging has been acknowl- 
edged as one of the dominant forces of our era. This 
fact will be graphically highlighted by the 50-fold in- 
increase of equipment, packages and services on 
exhibit. 

Concurrent with the exposition, the American 
Management Assn. will present its 25th National 
Packaging Conference. Sessions will be held during 
mornings only—9 a.m. to 12:30 p.m.—Monday, 
Tuesday and Wednesday, the first three days of the 
show. 

Conference meetings, it is anticipated, will be 
attended by more than 1,000 specialists in packag- 
ing, merchandising, packing, shipping, traffic man- 
agement and materials handling. All conference 
sessions will be held in the Convention Hall Ball- 
room. 

The most recent advances in packaging and re- 
lated activities will be discussed by leading authori- 
ties in the field. There will be reports of devel- 
opments in packaging machinery, materials and 
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Conference program 


AMA National Packaging Conference 


Convention Hall, Atlantic City, N. J. 


April 9-11, 1956 
(All seasions held in the Grand Ballroom) 





Monday morning 
Conference opening 


Increasing Sales With Better Packaging Through Market Research—Richard 
Manville Research, New York 


In-Plant Parts Handling at Douglas Aircraft—T. E. Mecuam, Chief of Plans Engi- 
neering, Douglas Aircraft Co. Inc., El Segundo, Calif. 


Tuesday morning 


The Synthesis of an Adhesion Program—Dr. Frank C. Campins, President, Polymer 
Industries, Inc., Springdale, Conn. 


Packaging of Panoramic Windshields—Libby-Owens-Ford Glass Co., Toledo, Ohio. 


How to Measure the Quality of Printed Materiale—DonaLp Macavu.ay, President, 
Paper Quality Control, Inc., Chappaqua, N. Y. 


Wednesday morning 

Organizing and Managing the Packaging Function—A Three-Company Panel: 
International Harvester Co., a Colgate-Palmolive Co., Jersey City, N. J.; Ayerst 
Laboratories, Rouses Point, N. Y 


Engineering the Packaging of Hard Goods—Joun A. Newron, Factory Manager, 
Thompson Products, Inc., Cleveland, Ohio. 
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Index to map 
8 Abbey 
37 Ambassador 
1 Breakers 
27 Brighton 
11A Carolina Crest 


4 Clarendon 


28 Claridge 

7 Colton Mapor 
17 Columbus 
29 Crillon 
33 Dennis 
30 Eastbourne 
16 Flanders 

6 Holmhurst 
23 Jefferson 
24 Kentucky 
1l Lafayette 
18 Lexington 
25 Madison 
39 Mark 


32 Marlborough-Blenheim 
15 Mayflower 
20 Monticello 

3 Morton 
14 New Belmont 
12 Penn-Atlantic 
40 President 
36 Ritz-Carlton 
31 Runnymede 

2 St. Charles 

5 Seaside 
13 Senator 
34 Shelburne 
22 Sterling 
26 Traymore 
































Exposition 





Monday, April 9 12 noon te 6 p.m. 
Tuesday, April 10 12 noon to 9 p.m. 
Wednesday, April 11 12 noon to 6 p.m. 
Thursday, April 12 10 a.m. to 3 p.m. 











Conference 
Monday, April 9 10 a.m. to 12 noon 
Tuesday, April 10 9:15 a.m. to 12 noon 








Wednesday, April 11 9:15 a.m. to 12 npon 





Floor plan and alphabetical ; 
25th AMA National Packaging Exposition, Atiantic City, Convention 
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methods. Question-and-answer sessions, engaged in 
by the men who face today’s most perplexing pack- 
aging problems, will probe deeply and widely into 
the challenges of packaging’s most active frontiers. 

Specific topics to be discussed will include organi- 
zation structure for packaging departments and their 
coordination with other functions in the company; 
a new standard for measuring printing quality; the 
inter-relationship of adhesion, machinery and mate- 
rials, and a case history in industrial packaging. 

The opening morning will be devoted to the pres- 
entation of a case study illustrating the importance 
of marketing research when introducing new pack- 
ages. 

A session on adhesion will tell how to assure 
efficient operation in consumer and converter organi- 
zations involving adhesion. 

The topic of another session will be how to apply 
a measurable standard to printing quality of incom- 
ing packaging materials. Objective criteria for de- 
termining whether printing quality is satisfactory, 
and for insuring uniformity among a group of 
vendors, will be described. 

The administration and managerial structure of 
the packaging organization in both consumer-goods 
and industrial-products companies will be discussed 
at another morning session. The responsibilities of 
each member of the packaging development depart- 
ment and his relationships with others within and 
outside his department will be outlined. Three com- 
panies will demonstrate the savings that result from 
eficient management of the packaging function and 
will describe techniques, applicable to companies of 
all sizes, that have resulted in substantial reductions 
in packaging costs. 

An entire session will be given over to industrial- 
goods packaging. Speakers from a company that 
produces industrial hard goods will review its indus- 
trial packaging, demonstrating applications of new 
materials and new uses for old materials. 

Attendance at the Exposition is free to anyone 
with a business affiliation. Tickets can be obtained 
from exhibiting companies, from the American Man- 
agement Assn., 1515 Broadway, New York 36, or 
from Clapp & Poliak, Inc., 341 Madison Ave., New 
York 17. Tickets obtained prior to arrival at the 
show will help avoid waiting in line, for they serve 
the dual purpose of being a “rapid registration 
card” and exposition badge. 

The admission fee for the full Conference of meet- 
ings is $15 for AMA members and $20 for non- 
members. Single-session fees are $6 to members; $8 
to non-members. 

The Atlantic City Convention Bureau will offer 
the services of its Housing Bureau to assist visitors 
and exhibitors in making their hotel reservations. 






















Transportation facilities to Atlantic City include 
rail, bus and airlines. 

For the convenience of readers, a complete guide 
to the Exposition and Conference is attached. 

The following alphabetical list—including all ex- 
hibitors who answered MODERN PACKAGING’s ques- 
tionnaire before the deadline date—gives details of 
most exhibits, personnel and hotel headquarters: 


A-B-C PACKAGING MACHINE CORP. Booths 247, 
249. Exhibit of top and bottom short case sealer for 
sealing corrugated shipping cases; also semi-automatic 
junior short case sealer. Personnel: O. A. Rupp, R. W. 
Stevens, K. J. Kortvelesy, R. Weatherford. Hotel: 
Crillon. 


ABBOTT PLASTIC MACHINE CORP. Booth 1405. 
Exhibit of skin packaging process. Personnel: C. Mu- 
rano, J. Murano. Hotel: Traymore. 


ACME STEEL CO. Booth 206. Wire stitching ma- 
chines for closure of product containers, shipping car- 
tons, bags, etc.; stitching machines for carding; flat 
steel strapping for package reinforcement; also dem- 
onstration of Model Fl semi-automaite strapping ma- 
chine. Personnel: J. H. Prout, C. R. Lammers, V. J. 
Fiore, C. Edwards, R. M. Snodell. 


ADDRESSOGRAPH-MULTIGRAPH CORP. Booths 
113, 115. Exhibit of Multigraph feeder which auto- 
matically feeds cartons developed for 300 and 400 
class Multigraph machines, mechanizing the handling 
of items requiring dealer imprint, date, size, code 
number or contents dsecription. Personnel: R. D. 
Koenig, M. E. Kormas. Hotel: Claridge. 


AJUSTO EQUIPMENT CO. Booth 1257. Display of 
Ajustrite chairs and stools assuring proper posture for 
employees; also new sit-stand-lean stool. Personnel: 
R. Dawson, S. W. Heer. Hotel: Marlborough-Blen- 


heim. 


ALLIED CHEMICAL & DYE CORP., General Chem- 
ical Div. Booth 1239. “Aerosol information headquar- 
ters” covering Genetron aerosol propellants; contract 
fillers; valves; containers; market data; new product 
development, etc. Personnel: L. D. Callans, J. Beacher, 
T. Wallace, C. B. Miller. 


ALUMINUM CO. OF AMERICA. Booth 460. Exhibit 
of advances in the uses of aluminum foil in all types 
of packages; demonstration of functional and mer- 
chandising value of aluminum foil, closures and col- 
lapsible tubes; pilferproof closures for pharmaceutical 
and other products; Alcoa label and Alcoa wrap; also 
new packaging concepts. Personnel: J. S. Hamilton, 
R. W. Dispennett, Dr. T. M. Hill, C. C. Jones, H. J. 
Endean, P. C. Althen, R. C. Manchester, J. K. Run- 
nette, R. H. Tooker, R. W. Simmons, J. E. Hileman, 
[Continued on page 378] 

































The vacuum way produces a two-side fin seal 
from plain polyethylene-coated cellophane web fed 
on a new type of vacuum-packaging machine. Full- 
size thermoplastic labels bear a facsimile repro- 
duction of the sliced product contained. I 





























Two ways to package slices 


Wilson & Co. uses a new type of roll-fed machine 


for vacuumizing luncheon meats needing long shelf life 


and a non-vacuum saran pack for nearby markets 


T. vacuumize or not to vacuumize is the ques- 
tion facing producers of luncheon meats and cheese 
who have fallen in with the big trend toward mar- 
keting such products, pre-sliced, in convenient, 
consumer-size transparent envelopes containing six 
or eight slices. 

In its Oklahoma City operation on sliced lunch- 
eon meats, Wilson & Co. believes that it has arrived 
at a logical answer. For distribution within short 
range of the packing plant, where maximum shelf- 
life requirement is estimated to be no more than 
12 to 14 days, it is using a non-vacuumized pouch- 
type package of saran film. For more remote mar- 
kets, requiring shelf life of more than three weeks, 
it uses a vacuumized package of polyethylene-coated 
cellophane. 

Both types of package are produced on fully au- 
tomatic equipment. Both packages are used to mar- 
ket the same line of some 16 types of sliced sausage 
and meat-loaf products sold under the company’s 
top “Certified” brand designation. 

The vacuum-package line is particularly interest- 






ing because it is built around a new type of 
vacuum-sealing machine which is in use or under 
test by several other major packers for similar 
sliced-meat items. This machine differs from its 
predecessors principally in that it makes packages 
from roll stock, rather than using prefabricated en- 
velopes. 


Vacuum line 


Output is as high as 40 packages per minute. 
Once the food product has been sliced, weighed 
and transferred to the infeed conveyor, all phases 
of the actual wrapping, vacuumizing and sealing 
operation are carried out without further manual 
handling of the packages. 

Formed directly on the machine from unprinted 
cellophane roll stock having an extrusion coating of 
2 mils of polyethylene, these packages carry a full- 
color, facsimile-type thermoplastic label which 
identifies the product and also helps to guard the 
sliced meats against loss of color caused by ex- 
posure to light. 
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Neat appearance, freedom from wide sealed bor- 
ders around the product, savings in material and 
over-all lower packaging cost are among the fea- 
tures of the new-type vacuum packages cited by 
Wilson officials. Performance-wise, the packages are 
reported to be doing an excellent job. In regular 
production runs, oxygen content of the packs is held 
to approximately 4 of 1%, according to Wilson’s 
analysis. 

It is claimed that a saving of up to 60% may be 
realized in using roll-stock wrapping material. No 
large overlaps or double wraps are necessary and 
no trays or stiffeners are required, Labor costs are 
also reduced, since only one person is required for 
the machine operation. Regular- or irregular-shaped 
meat cuts and other foods may be wrapped with 
equal ease on this type of equipment. Simple ad- 





infeed is from an automatic slicing machine (right) 
that weighs each stack of six slices and is instantly ad- 
justable if total weight runs over or under the desired 6 
oz. Once the slices have been deposited by hand in 
pocket of infeed conveyor, the entire operation of wrap- 
ping, vacuumizing and sealing is completely automatic. 






justments require minimum down time for product 
change-overs. Although Wilson does not make use 
of a printed wrapper, this type of packaging equip- 
ment can also be equipped, it is said, for accurately 
positioning the label design of pre-printed wrap 
materials or separately attached labels. 

The machine used by Wilson & Co. is a modified 
version of an automatic wrapping machine widely 
used in various industries for high-speed packaging 
of candy bars and various other food as well as 
non-food products. Designed expressly for this job, 
the equipment produces a package having fin seals 
and crimp sealed extended ends. 

In operation, the machine takes the cellophane- 
polyethylene film from a parent roll by means of 
feed rolls and shapes it into a tube in a former. 
After being sliced and weighed, the meats are car- 


Vacuum line 




































New machine takes polyethylene-coated cello- 
phane from roll at left, forms a continuous tube 
around the moving stacks of slices, makes a partial 
seal between the stacks, cuts the packages apart 
and draws a vacuum before end seals are com- 
pleted in vacuum chamber at far right. 
















Vacuum operation in close-up. Two finished 
packages are emerging from the dual head onto a 
conveyor belt at lower right while two more parti- 
ally sealed packages move in from the left. Ma- 
chine’s output is 40 packages per minute. 







































































ried into the wrapping machine on an extended re- 
ceiving conveyor, where the products are automati- 
cally deposited directly into the tubed wrapping 
material. 

A rotary sealer is provided which makes the fin- 
type seal on the package. Tubing belts then carry 
the tubed product across a folding plate to fold up 
the fin, then to a cutting head which tucks the sides 
of the package and crimp seals about 75% of the 
length of each end. From this point, a short belt 
conveyor carries the tubed, partially sealed product 
to a cutting head which cuts the wrapping material 
to length and deposits the semi-wrapped product 
into a tucking unit. The tucking unit places the 
partially sealed product directly under a vacuum 
chamber in which the air is exhausted from the 
package and the ends finally sealed. 

Emerging from the opened vacuum chamber, 
which has two vacuum heads to accommodate two 
packages at once, the packs transfer to a conveyor 
belt which delivers the finished wrapped product 
from the side of the machine. 

For both vacuum and non-vacuum packages, the 
various sausage products involved are processed in 
round fibrous casings of uniform diameter, while 
loaves are produced in stainless steel molds 4 in. 
wide, 4 in. deep and 24 in. long. Prior to the slicing 
operation, the 40-in.-long sausage items are cut in 
half, in order to take full advantage of the length 
of the carriage on the slicing machine. 

The loaves and sausage products are sliced di- 
rectly onto a scale which may be quickly adjusted 
while running to produce slices having a weight of 
exactly 1 oz. Through this accurate control of slice 
thickness and weight, the need for partial slices and 
“make weight” additions is eliminated and this 
phase of the packaging process speeded up consid- 
erably. With the scale adjusted so that the slices 
yield the desired 6 oz. net weight, slices are check 
weighed as they fall on the scale. The scale plat- 
form then rotates to deposit the stacked slices on the 
infeed conveyor, while another platform moves into 
position beneath the slicer. Once the slicer has been 
adjusted for a given product, accurately scaled por- 
tions are delivered with little or no further ma- 
chine attention. 

As the spaced stacks of sliced luncheon meats 
move into the wrapping machine, the transparent 
wrapping material is formed around the stacks, 
moving at the same rate as the product itself. 

Then, in the vacuum packaging, the partial seal 
is made after each individual package has been cut 


Non-vacuum line 
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Wrapping machine, of new type, makes 
straight non-vacuum packages of saran film. Re- 
movable rotating head is changed to fit the size 
and shape of the slice being handled. 


off from the continuous line of packages. Packages 
then move into the twin vacuum heads, which 
evacuate and heat seal them at 20 packages per 
minute each. 

Sealed packages are ejected onto an outfeed con- 
veyor, where the thermoplastic label is placed on 
the top of each package and sealed by a rotary-type 
sealing unit which does not interrupt the move- 
ment of the packages. Sixteen of the 6-0z. packs 
are placed manually in corrugated shippers. 

All three of the packaging lines in Wilson’s Okla- 
homa City plant are so arranged that finished pack- 
ages are delivered by conveyor to the tables where 
products are placed in the corrugated shipping 
cases. 


Non-vacuum line 


The procedure followed on the automatically 
wrapped non-vacuum packages, up to the point 
where the sliced product enters the wrapping ma- 
chine, is similar to that on the vacuum packaging 
line. 

Made of unprinted saran film, fed from roll 
stock, these packages bear exactly the same type 
of label, except for the absence of the “vacuum 
package” designation. 

Sausage and loaf products are sliced, scaled and 
transferred to an infeed conveyor which spaces 
the stacks at proper intervals and carries them into 
the wrapping equipment. The essential difference 
in this phase of the operation is that the slices are 
placed on greaseproof backing boards, which fa- 
cilitate the wrapping operation and produce a firmer 
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Operation of saran-package machine, show- 
ing stacks of slices on backing boards entering 
on conveyor from lower right to discharge of 
completely wrapped, heat-sealed package. 


finished package. This added support is not required 
for the vacuumized packages, due to their inherent 
firmness after air has been evacuated. 

The wrapping machine used on this line, which 
also turns out up to 40 neat, finished packages per 
minute, operates on a continuous rotary principle. 
Entering the machine, the successive stacks of slices 
are fed upward through a series of openings located 
in the revolving head of the machine, pushing a pre- 
cut piece of transparent saran film ahead of them. 
While the meats are held in position in these pockets, 
the wrap is completed and heat sealed. At the com- 
pletion of the wrapping operation, the product drops 
down through the opening, tipping over so that the 
backing-board side of the package is up. The pack- 
ages are then carried by conveyor through a labeling 
attachment which feeds the thermoplastic labels from 
a stack and applies them automatically. The speed 
of the labeling operation is synchronized with the 
rate at which finished packages are ejected from 
the turntable. Interchangeable sets of pockets per- 
mit a quick switch from round to square slices on 
this type of wrapping machine. 

Emerging from the labeling operation, finished 
packages pass beneath a roller-type attachment 
which code dates each package before it is assembled 
in the shipping boxes. 


Labels 

The printed labels used by Wilson & Co. for this 
line of Certified table-ready sliced meat products in- 
corporates a facsimile-type illustration duplicating 
the color and appearance of an actual slice of meat. 


Emerging from wrapping machine, packages pick 
up thermoplastic label (which is identical with 
vacuum packs except for “vacuum package” designa- 
tion) and are code dated. Speed is 40 per minute. 


Used in conjunction with this illustration are the 
specific name of the product, in prominent capital 
letters for quick self-service selection; price per 
pound and total price of the package; the “Certi- 
fied” designation and the name “Wilson’s,” in white 
capital letters against a blue banner, superimposed 
on the red and white gingham background identi- 
fying the entire Certified line of meat products, On 
the vacuumized packages, the words “Vacuum Pack- 
age” also appear just above the price patch and 
Department of Agriculture inspection symbol. 

In the near future, Wilson & Co. is planning to 
eliminate the printed label on the vacuumized pack- 
ages in favor of a window-style folding carton which 
will identify the various products and also permit a 
section of the top slice to be seen through the trans- 
parent wrapper. These cartons, it is explained, will 
step up the sales appeal of the packages and make 
possible more effective displays in retail stores. In 
addition, they will help to protect the film-type pack- 
ages against the possibility of damage and excessive 
handling. 


Credits: “Campbell” vacuum-packaging machine by 
Hudson-Sharp Machine Co., Green Bay, Wis. Non- 
vacuum wrapping and labeling machine by Wrap King 
Corp., Berkshire St., Holyoke, Mass. Model CS-17BL 
label sealer by Great Lakes Stamp & Mfg. Co., 
Inc., 2500 W. Irving Park, Chicago. “Cellothene” cello- 
phane-coated polyethylene film by Cheslam Corp., 684 
Vepperhan Ave., Yonkers, N. Y., using MSBO-1 Avisco 
cellophane. Saran film by Dow Chemical Co., Midland, 
Mich. Thermoplastic labels by Miller & Miller, Inc., 
136 Marietta St., N.W., Atlanta, Ga. 


































































It makes it possible for any home to serve 





Twelve minutes in boiling water and contents 
of bag are ready to serve. Problem was to develop 
a transparent flexible film container that would 
withstand the extremely low temperatures for freez. 
ing and high temperatures for cooking—a new re. 
quirement in today’s frozen-food packaging. 


The first boilable film bag 


Luchow’s famous German specialties—pre-cooked, frozen 


and ready to reheat in a polyester-laminate pouch 


4 n more than 1,000 stores in the New York area, 
housewives today are buying, in pre-cooked, frozen 
form, some of the same dishes that are served daily 
in Luchow’s world-famed German restaurant on 
14th St. The food is contained in transparent film 
pouches that need only be dropped in a pot of boil- 
ing water for a few minutes to produce at home a 
piping hot meal exactly as it would be served at 
Luchow’s. 

The development is significant from two stand- 
points: (1) it highlights a rapidly mounting trend 
of famous restaurants to get into the heat-and-eat, 
packaged-foods business and (2) the package is the 
first to demonstrate the remarkable temperature 
range of the new polyester film—from quick freezing 
at 80 deg. below zero, to boiling at 212 above, 
without loss of strength. Although a few boil-and- 


serve packages have appeared using foil laminations, 
this is, so far as is known, the first really boilable 
transparent package. 

The first four items from the Luchow kitchens 
are being packaged in single-portion, heat-sealed 
pouches formed from a lamination of polyester and 
polyethylene films—the polyethylene on the inside 
providing the heat seal, the polyester on the outside 
the high-temperature strength. The transparent 
pouches reportedly are comparable in cost to other 
types of boilable packages. 

Luchow is merchandising the bags in red cartons 
carrying a full-color illustration of the facade of 
the famous restaurant. 

At home, the bags are simply dropped unopened, 
without defrosting, into boiling water, left there 
for 12 minutes, lifted out, opened and the contents 
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emptied on a plate or into a bowl. Two holes in the 
top of the bag make the hot packages easy to lift out 
with a fork. 

The packaging development represents nearly a 
year of study by two suppliers. Improvements in 
technique are still going on. 

The laminated film is prefabricated into pouch- 
type containers, heat sealed on three sides. The 
fourth or top seal is made by machine in the Luchow 
plant after the bags are filled. The machine is a ae 


variation of filling and sealing equipment developed Famous facade illustrated in full color on 
for the flexible packaging of wet products such as cartons for Luchow frozen-food items identifies 
pickles. One of the most difficult technical prob- the products with the famous New York restau- 
[Continued on page 371] rant. The film bags inside are unprinted. 







































Maxim’s flying sauciers 


The epicurean feat that tops them all, so far, in here, but packaged them in France and flew them 
the rush of famed restaurateurs to get their names _ over. This made them too expensive—$3.25 to $4.85 








in the consumer frozen-food market, is the Maxim a package for portions for two. The six French- 

de Paris sauce venture. chef-prepared, South Jersey sauces now offered sell 
The sauces are actually made by chefs Alex Hum- _for under a dollar in packages to serve four. 

bert and Jean Guerin of the famous Paris restaurant, The sauces are smartly cartoned with a design 

who are flown to the United States every month or _ depicting Paris street scenes. Inside, the sauces are 

so to mix up the batches at Seabrook Farms, Bridge- _ contained in drawn, round aluminum foil containers, 

ton, N. J., where they are packaged and frozen. deeper but similar to those for frozen pies. A thumb 

When stocks get low, over come the flying sauciers _ tab is provided for easy tear-off of the cover. 

again. The Maxim line consists of six basic sauces to go 
In this way, the American consumer is assured of — with meat or fish that save hours of preparation: 

the genuine French article, packaged and delivered Armoricaine, Ile de France, Champagne, Marchand 


at a reasonable price, says Maggie Vaudable, wife | de Vin, Diable and Cumberland. 


and partner of Maxim’s owner, under whose guid- Credits: Foil con‘ainers by Cochran Foil Co., Inc., 


ance the recreated gold-and-scarlet splendor of 1439 ¢ 13 St. Louisville 2 Ky. Cartons printed by 
Maxim’s past has returned to the world-renowned —_Eastern Colortype Corp., Clifton, N. J., and fabricated 
restaurant. by Federal Carton Corp., 2001 Tonnelle Ave., North 

Maxim previously tried pre-cooked frozen foods _— Bergen, N. J. Artwork by Pierre Pages, Paris, France. 


French cuisine a la Jersey. Maxim chefs, flown in 
from Paris, are pouring champagne in simmering cauldron 
of champagne sauce at Seabrook Farms, Bridgeton, N:> J., 
where six French sauces are packaged and frozen for Ameri- 
can market. Packaging consists of aluminum foil pan and 
smartly designed carton with Paris scenes in color. 
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Solid-color pastel wraps give fresh look to bread 


® Faminy WA" 





Bold simplicity is the keynote of the striking new set of 
waxed-paper wrappers which have been adopted for the 


private-label bread sold in H. E. B. Super Markets. Standing 
out in stark contrast to most other packages, the new wrap- 
pers feature a broad expanse of a single pastel shade on 
each kind of bread. For regular white bread the key color is 
yellow; for sandwich bread, light blue; for thin-sliced sand- 
wich bread, pink, and for wheat bread it is an orange-tan 
shade. These shades were selected, says the company, be- 
cause it was felt that women prefer pastel colors. 

For each of the four varieties, a contrasting shade is used 
for the oval block on which the “H.E.B.” logotype is reverse 
printed and other copy on the wrapper is reduced to a mini- 
mum. Since the background colors contrast so sharply with 
each other, the housewife can identify and pick up the loaf 
of her choice by color alone, without having to read the label. 
The same basic design has also been carried out on trays 
and bands used for other baked products. 


Credit: Wrappers by Dixie Wax Paper Co., Box 5116, Dallas 22, 
Tex. 
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Canned laundry detergent 


Liquid detergent manufacturers have been turning rapidly 
to the metal can (see “Soaps and Cleansers,” MoperN PAck- 
acine Industry Survey, June, 1955, p. 106). Up to now, the 
detergents packaged in this way have been of the light-duty 
variety, but Lever Bros. Co.’s new Wisk is a heavy-duty 
laundry detergent designed to compete with the popular 
powdered products for all household cleaning jobs. Lever 
is currently test marketing the new product in four Midwest- 
ern cities. 

The seamless cans used for Wisk are larger than the now- 
familiar liquid detergent cans, holding 16 and 32 oz. They 
are fully lithographed in a red, blue and yellow pattern, and 
equipped with a special nozzle of polyethylene, designed to 
prevent dripping after use. The nozzles are wider than those 
on light-duty detergent cans and are topped by molded poly- 
styrene closures for easy price marking. 


Credits: Cans by Continental Can Co., 100 E. 42 St., New York 
17. Polystyrene closures by Mack Molding Co., Wayne, N. J., and 
Gibson Associates, Berkeley Heights, N. J. 
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Popcorn candy in saran 


Milko Candy Co.’s “Caranuts” candy-coated popcorn and 
nut confection, a product whose shelf life had been prac- 
tically non-existent, now reportedly has unlimited shelf life 
in small saran bags for protection against the disastrous in- 
roads of humidity. Each of the five small bags placed in a 
folding carton holds 2 oz. of the confection. They are made 
of 120-gauge saran film, which is sealed electronically on 
automatic equipment. The entire packaging operation, from 
the filling through sealing is handled on an automatic, 
assembly-line basis. 

The paperboard folding cartons into which the sealed 
saran bags are loaded are printed in five colors, with the 
design featuring a mother, father and two children viewing 
a simulated television screen in which a package of the 
product may be seen. The “screen” is actually a transparent 
window in the front wall of the carton. 

Credits: Saran bags by Quatrum Corp., 437 E. 107 St., Chicago 
28, using saran film by Dow Chemical Corp., Midland, Mich. 


Cartons by Economy Carton Co., 2330 W. Lake St., Chicago. 
Designs by Barry Nolan Studios, 3825 N. Central, Chicago. 
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Folding carton family for petfoods 








Abandoning the multiwall paper bags formerly used, Libner 
Grain Co. has adopted an unusual set of folding cartons for 
selling its line of pet foods in supermarkets. First products 
to be packaged in this way were the company’s complete 
assortment of supplies for parakeets. Printed in four colors, 
these cartons have a background of yellow with a blue para- 
keet perched on a twig which stretches across the front of 
the package. 





Unusual cartons have also been designed for two other 
products. The company’s dog food, re-named “Arf,” has a 
package whose design is simplicity itself—the front bears 


, nothing but the brand name and a small illustration of a 

dog in white against a solid background of blue. The Wild 

‘ Bird Food carton is equally uncluttered in design, with 

. nothing but the brand name and a three-color illustration 
of a bird against a background of solid white. 

k Credits: Folding cartons by S. Curtis & Son, Inc., Sandy Hook, 

d Conn. Package designs by Swan Engraving Co., Bridgeport, Conn., 


and Woodward & Byron, Westport, Conn. 




























































































Watches inside wallets 


An entirely new idea in wristwatch packaging has been A 
developed by The Gruen Watch Co. Instead of using costly 

conventional containers, whose actual re-use value to the tl 
consumer, the company says, is open to question, Gruen is C 
now using genuine top-grade leather billfolds to “package” if 
six of its new line of men’s and women’s watches. Although $ 
these wallets are reported to retail for as much as $10, tl 
Gruen has not found it necessary to increase the price of b 


the watches which are slipped into them. 

For the four men’s models, the watch is affixed to a pad i 
which is fastened by means of pressure-sensitive adhesive to i 
a separate leather slip-sheath. This sheath fits into the wallet k 
opening and can be used as an extra leather folder for i 
pocket papers. The combination is then encased in a hand- 
some metallic-covered paperboard gift box. 

The two ladies’ watches are slipped inside sleeves that are 
designed to be used afterwards as traveling cases for pins 
and small jewelry. 


Credit: Billfolds by Prince Gardner, 21 E. 26 St., New York 10, 








A new kind of rigid foil container for cheese 


For its Nuworld semi-soft cheese, still in limited distribution, 
as well as for its Blue cheese, Kraft Foods Co. has adopted 
an unusual 4-0z. wedge-shaped rigid aluminum foil con- 
tainer which has a lid made of the same material. Combining 
point-of-sale eye appeal and effective product protection, the 
packages have vertical flanges on their bases which are 
folded down on an automatic closure machine to provide a 
secure seal that holds the covers in place. 

Printed in two colors—red and blue for Blue cheese and 
black and green for Nuworld—the embossed lids are fabri- 
cated from 0.003-in. hard foil, to which a coating of vinyl is 
applied on the product side. Through reverse-plate printing, 
the silver color of the foil is utilized in the lettering, which 
stands out sharply against the color backgrounds. Embossed 
on the bottoms of the packages is the notation, “Perishable 
Refrigerate.” 





Credits: Foil packages by Ekco-Alcoa Containers, Inc., 1900 
N. River Rd., River Grove, Ill. Covers by Fraser Label Co., 732 
S. Federal St., Chicago, using aluminum foil by Alcoa. 


MODERN PACKAGING 





































Transparent-wrapped glasses for self service 


A package for table glassware that gives almost complete 
visibility to its contents—reported to be an innovation in 
this industry—has been introduced for Owens-Illinois Glass 
Co.’s Libbey Glassware. The new Visible Wrap container 
is said to be the result of two years of development and re- 
search by Libbey, which had been searching for a package 
that would be well adapted to self-service selling and afford 
both protection and visibility. 

A “window-frame” type folding carton, the new package 
is roughly the size of a carton of cereal, completely wrapped 
in transparent film. Large panels have been die cut out of 
both front and back to expose the six 12-0z. decorated glasses 
inside, which are stacked three over three. Corrugated inner 
linings on all four edges and partitions of similar material 
hold the six glasses in place and protect them from coming 
in contact with each other, thus reducing the possibility of 
breakage occurring. 





SS 


Credits: Folding cartons and corrugated liners and partitions 
1 by Owens-Illinois Glass Co., Toledo 1, Ohio. 














Visibility supplants tradition on Gorham label 


The blue-and-silver labels on jars of Gorham Silver Polish, 
made by The Gorham Co., manufacturer of sterling silver, 
have served this product well for many years. But at long 
last they have succumbed to the demands of today’s self- 
service merchandising. As shown here, in a picture taken 
with the light coming from above, as it would in most mod- 
ern supermarkets, the old label indicated very poor visibil- 
ity. The metallic silver lettering against a dark blue field 
was difficult to read from many angles. 

Its successor, on the right, now has a revised logotype in 
reversed white, rather than silver, that stands out promi- 
nently against the same dark blue field. The words “Cream 
Silver Polish” are in pale pink. On the rear, against a panel 
of the same color, appear instructions for using the polish. 
The label itself is coated with a newly developed surface 
treatment to resist scuffing, grease, water, mild alkalis and 
water. Redesigned closures complement the new labels. 


Credits: Labels by The Nevins Co., Clifton, N. J. Glass con- 
tainers and closures by Anchor Hocking Glass Co., Lancaster, Ohio. 
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The Duke is gone—the 
bearded gentleman’s face is 
replaced on cigar box by a 
diamond-and-chess pattern. 
Five-packs use similar dia- 
mond design, with a die-cut 
opening in folding, over- 
wrapped carton giving a 
view of cigars inside. 


Diamond pattern, simulating squares on a chess board, gives keynote to 
“chess” theme used on all packaging of Bayuk’s new Royalist cigars. Each of 
five types of cigars in line is symbolized by a different chess piece. 


Miodern for cigars 


Bayuk tosses tradition out the window 


and adopts an ultra-modern ‘chessboard’ design 


for its newly acquired Royalist cigars 


fou. among the last products to hold out 
against modern design, finally seem to be breaking 
with tradition. Bayuk Cigars, Inc., Philadelphia, is 
one important manufacturer which has had the 
courage to discard timeworn packaging technique 
and come out with a completely different, modern 
set of cigar packages that are styled up to the minute, 
yet definitely masculine in feeling, nevertheless. 
Last April, when Bayuk purchased the Royalist 
brand from Grabosky Bros., the company decided 
to embark immediately on an intensive campaign 
to improve the product’s market position. Since the 


brand had a new owner, there was very good oppor- 
tunity to present it to the public in a radically new 
manner. 

The first step was to trim down the number of 
cigars in the line, so that greater effort could be put 
behind each one of those remaining. When Bayuk 
had acquired the Royalist brand, it consisted of 12 
sizes of cigars, some of which virtually duplicated 
others in either shape or price. Rather than have 
several cigars which competed among themselves, 
Bayuk decided to narrow the group to six distine- 
tively shaped cigars which would represent a range 
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of five different prices. With this small field to work 





with, it became possible to create an individual 
“personality” for each of the cigars in the brand— 
a sales-promotion possibility which, Bayuk felt, has 
been too often ignored in the cigar industry. 

Next, Bayuk placed the whole project in the hands 
of a packaging supplier and a design consultant, and 
asked them to find the best possible means of giving 
Royalists a modern appearance that would denote 
top quality. 

Given this unusual kind of free hand by top man- 
agement, they went ahead to produce a set of cigar 
bands, boxes and five-pack cartons that depart 
radically from conventional packages. Gone are the 
old-fashioned multicolored labels from inside the 
box lid. Gone is the archaic “Spanish border” from 
around the outside edge. Gone are the drab, simu- 
lated-wood colors. 

The new array of packages is printed in bright 
red and blue colors, with touches of sparkling gold 
and contrasting areas of pure white. The theme for 
all of them is the game of chess, with a constantly 
repeated diamond pattern giving the effect of a chess 
board seen in three dimensions, and individual chess 
men as symbols to designate each kind of cigar. 

A careful study of smokers’ cigar-buying habits, 
which preceded the development of the new designs, 
was carried on by the designer and the package sup- 
plier. This revealed that many cigar buyers base 
their selections on the size, style and shape of cigars. 
So, to give a dramatic, individual design symbol to 
each of the six Royalist cigars, each was keyed to an 
appropriate chess piece. 

The 5-cent Toy has the pawn as its symbol; the 
10-cent Regent, the bishop; the 2-for-25-cent Blunt, 
the castle; the Earl, also 2 for 25 cents, the queen; 
the 15-cent Duke, the knight, and the 3-for-50-cent 
Imperiale, the king. Reproductions of these pieces, 
in gold or a contrasting color, are centered promi- 
nently in the diamond shapes on the front edges of 
all boxes and the fronts of all five-pack cartons, as 
well as on each individual cigar band. 

The diamond pattern is varied in a number of 
ways to fit the requirements of each kind of package. 
On the cellophane-wrapped folding carton five-packs, 
two large diamonds and two half-diamonds against 
a white background do an effective job of making 
the package look larger in size. An opening is die 
cut in one of these diamonds to give the buyer a 
view of the bands of the cigars inside. 

On the 25- and 50-cigar boxes, a pattern of small 
diamonds rings all four sides and a single huge 
diamond stretches across the outside cover. In this 

is centered the brand name, Royalist, in gold letter- 
ing, topped by a small crown, also in gold. Below 
the brand name appears the name of the cigar type. 


PHOTOS COURTESY U. S. PRINTING & LITHOGRAPH CO. 















Diamonds galore appear on this array of 
packages used for the new Royalists. Represented 
here are five-packs, large and small boxes and 
counter display units now used for five of the six 
styles of cigar in the line. (Missing in this photo 
is “Imperiale,” which is symbolized by a king.) 


A border of white around the edges of the cover 
eliminates the need for any special edging design 
and allows for some flexibility in binding. 

On the inside of the box lid, the diamond pattern 
appears again. Set off against a broad expanse of 
white, it stands out in stark contrast to a run-of- 
[Continued on page 372] 


Design conference among package designer, 
suppliers’ representatives and M. L. Wurman, 
Bayuk vice president (second from left) led to 
the development of new packaging treatment. De- 
signer was given unusual freedom to create as eye- 
appealing and modern a format as possible. 




























































Cartoned 


two-can 


deal 


Simple, lock-slot wrap-around, applied 
by versatile high-speed machine 
meets Babbitt’s need for regular 


production-line multiple packaging 


N ow that special offers are an established tech- 
nique for developing consumer buying habits and 
increasing sales in the soap and cleanser industry, 
B. T. Babbitt, Inc., manufacturer of Glim liquid 
detergent and Bab-O cleanser, has set about giving 
the “deal” new status in its packaging line. 

The sales vehicle is a two-can multiple pack for 
Glim, using a relatively new type of glueless, self- 
locking, wrap-around carton produced on an auto- 
matic machine capable of 250 packs per minute. 

The versatility, speed and simplicity of this kind 
of multiple packaging have brought it important ac- 
ceptance in the beer and beverage industries and 
Babbitt’s experience may indicate its usefulness in 
a much broader field of canned goods. Babbitt has 
found a two-can pack, rather than the usual six or 
four, to be entirely practical. 

Immediate impetus for this project at Babbitt 
originated in the change-over of the Glim package 
from a cartoned bottle to a can. The can itself had 
been adopted chiefly for its merchandising advan- 
tages: more packages could be stocked per square 
foot of shelf space, competing products in cans had 
had favorable receptions, shipping weight and break- 
ability would be less. 

Though the company’s two products both were 
taken into account in deciding upon a deal package, 
the redesigned Glim container seemed likeliest for 
trial of a new method of special-offer packaging. 

Previous company experience indicated that 
multiple-unit packaging promised to be the most 
effective form of deal, not only in producing an 


Slots and tabs alone lock this wrap-around 
carton at the bottom; no glue or staples are 
needed. Chime slots alone hold cans fast. Lock 


tab can easily be opened to remove a damaged can. 
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immediate increase in sales, but also in raising the 
number of units consumed, with the object of build- 
ing brand habit. Studies have shown that it can take 
as many as eight or 10 units of a product to make 
a confirmed user out of an impulse purchaser. Sell- 
ing two units at a time builds this acquaintanceship 
twice as fast. 

In the past, Babbitt had employed various types 
of multi-unit packages that were relatively expen- 
sive, slow and dependent on hand operations. It was 
felt that the new form had at least to match the speed 
of the basic packaging line. Unlike operations in the 
beer industry where total output or a major portion 
of the production may be in multi-unit containers, 
the Babbitt line would not be run constantly. This 
meant that the economics of the system had to be 
scrutinized carefully from a net-cost viewpoint in 
terms of cost of initial equipment, overhead and 
materials used. Keeping shipping weight down was 
another company goal. Preferably the equipment 
chosen was to be adjustable for running both Glim 
and Bab-O packages. 


After investigating a number of semi-automatic 
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Shelf display gains impact because of two- 
| tan-wide, flat surface of carrier pack. No dis- 
| play material is needed; carton tells story. 


Floor display is easily and safely built be- 
cause of size and rigidity of two-can pack. 


This could not be done with single cans. 


and automatic systems, the company found most of 
its requirements to be fulfilled by the machinery 
illustrated here, designed to use a wrap-around, 
open-end, printed kraft carton. 

The redesigned Glim package is a 12-oz. litho- 
graphed can with a cemented side seam, a neck and 
“dripless” spout formed from one piece of metal 
and a modified polystyrene screw-on cap. One of the 
design features, the tall narrow spout, employed, the 
company says, to create an effect of maximum height 
and visibility, presented an additional problem in 
finding a suitable multi-unit carton. 

The carton wrap in this case has two circular die- 
cut holes at the top through which the can spouts 
protrude. The same type of carton and machine are 
used for flat-top cans, with the choice of finger-grip 
holes for carrying, an integral strap handle or a 
stand-up handle. 


Machinery set-up 


The new machine was integrated into the Glim 
production line simply by removing a section of the 
conveyor belt that transports the cans to the case 


On floor or shelf 


display is forceful 


PHOTOS COURTESY ATLANTA PAPER CO. 
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loader and fitting in the new equipment. A series of 
new conveyors was provided to route cans around 
the loading equipment whenever the multiple pack 
is not being run. This by-pass was an alternative 
to running the cans through the machine and using 
it as a simple conveyor belt. 

Fully automatic, the compact cartoner can be 
adapted to a multiplicity of sizes and arrangements. 
In all, 10 combinations of units are possible, rang- 
ing from two cans to 12—either single file or two 
by two. Though it can be adjusted to carton the 
Bab-O metal-end fibre canister, this first machine 
will handle only Glim packs for Babbitt. 

The multi-unit machine reportedly is capable of 
wrapping 500 cans a minute, but at present 250 cans 
per minute are being processed under the guidance 
of only one operator at the Babbitt plant. 

A single row of cans enters an intake conveyor 
moving at approximately 114 times the speed of the 
machine. Overturned cans are prevented from enter- 
ing by a safety latch. If it is desired to pack two 
rows of cans, a spring-loaded separator divides the 
cans before they enter the machine. To assure a full 
complement of cans in a pack, two microswitches 
are set to stop the line as soon as a break or gap in 
the line occurs. When the can line is refilled, the 
machine restarts automatically. 

As cans pass under the feeder hopper, which holds 


600 die-cut carton blanks, plungers carried on roller 
chains moving at can speed push between the cans 
to group them in package units. At the same time a 
die-cut carton blank is ejected, correctly positioned 
to drop down over the can spouts, and carried along 
on a feeder chain over the group of cans to a pres- 
sure belt which holds it tightly across the top of the 
cans throughout the remainder of the cartoning 
operation. 

A folder mechanism shapes the carton tightly 
around the sides of the cans. Thus partially wrapped, 
the group moves onto a sword-shaped metal bar, 
while side bars fold the flaps protruding below the 
cans up against the bottom of the folding sword. The 
group slides off the blade as a unit with the carton 
wrapped around the cans. Tightening lugs then enter 
die-cut, wedged-shaped slits in the overlapping 
underflaps, holding them firmly in place until the 
locking finger strikes the single locking slot in the 
carton bottom and completes the package. 

The carton requires no glue or staples, eliminating 
the cost of these two items as well as the cost of 
clean-up and wash-up time accompanying the use 
of glue. 

A patented self-locking device—slotted openings 
top and bottom at the fold line into which the chimes 
of the can slip—securely holds the cans in place so 
that there is no danger of their slipping out. With 


Production stepson the Glim line 


Voy 


At start of line, empty cans are dumped from 
re-use cases, arriving on trolley conveyor. Cases 
travel to packing station via rails behind operator. 
Unscrambler feeds cans to filler in single line. 


X-ray fill inspector (left center) automatically re 
moves for check weighing the cans which are over oF 
under the required level of fill. The 72-head rotary-type 
filling machine is shown in the background. 
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flat-top cans, these chime slots alone are sufficient to 
hold the cans in place. 

The insignificant alterations to the Glim line nec- 
essary to accommodate the multi-unit packager are 
typical of the ease with which the company’s pro- 
duction line has met merchandising and manufac- 
turing innovations. 


Conversion to cans 


A more challenging problem was the conversion 
of the original Glim line from glass to metal cans. 
A 72-head rotary filler was adapted for cans by in- 
stalling new indexing devices to center the cans 
under the filling spouts. The problem of container 
fill, which previously had called for only a sight 
check of the contents, was solved by the addition of 
a compact X-ray, height-of-fill monitoring device 
to the line. 

This type of fill-checking machine originally was 
developed for use on high-speed beer can lines.* 

Positioned to intercept the cans as they come from 
the filler, the machine forms a tunnel over the con- 
veyor belt. Separate X-ray beams are set at different 
levels for detecting underfills and overfills. Under- 
fills are detected because more X-rays than normal 
are allowed to pass through the can, while overfills 





*See “Fill Check by X-ray.’" Movern Pacx+sernc, April, 1953, p. 197 
and “Push-Button Beer Lines,"’ Mopern Packacinc, March, 1955, p. 114 


cut down the normal strength of the overfill detect- 


Cartoning machine takes fiat blanks from hopper, wraps and locks 
one around each two cans, then discharges the deal at the rate of 250 


ing beam. Either situation signals a rejecting system 
that sends the improperly filled can to a branch con- 
veyor where an operator check weighs it. In this way 
the whole checking operation is performed without 
any loss of production speed. 


Carton 


Of natural kraft, the Glim carton is printed on 
three surfaces, with identical copy back and front. 
The copy on top is printed to be read from two 
directions, so that the store clerk has no problem of 
facing the cartons when stocking his shelves. Price 
spots are provided both front and back and on top. 
The colorful cans themselves can be seen at the open 
ends and the bright yellow plastic closures project 
through the openings in the sharply contrasting blue 
carton top. 

Carton decor repeats the primary red, yellow and 
blue can colors. Emphasis is given to the twin-pack 
theme by dividing the surface into the outlines of 
two cans with double brand name, etc. A blue sun- 
burst in the center announces “1% Price Sale.” The 
design of gay bubbles that contain the selling copy 
on the can is carried over to the carton—one bubble 
becoming the price spot, the others repeating can 
copy: “new” and “washes greasy pots and pans as 
[Continued on page 364) 


ans per minute to the recasing table at right. This machine can be by- 
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passed, if desired, via the regular conveyor to the rear of it. 








































Schilling 


PURE 
VANILLA 


'».@n's 


Wedding of the brands 


McCormick and Schilling retain their individuality 


in clever variations of basic label scheme, 


permitting national promotion of East-West spice lines 


Micormick & Co., Inc., Baltimore, the country’s 
largest producer of spices and extracts, has an un- 
usual packaging problem. Ever since, in 1947, it 
acquired A. Schilling & Co., a venerable West Coast 
spice packager, McCormick has been the only com- 
pany in its field with truly national distribution. But 
with this achievement came a dilemma. 

Nationwide sales made intensive national adver- 
tising desirable, but McCormick still did not have a 
single, nationwide brand name or nationally recog- 
nized package. It suffered from a split personality. 
In the East, its spices and extracts went under the 
McCormick name, with the very familiar “Mc” 
initial—one of the oldest and best-established pack- 
age marks. The McCormick packages were also 
noted for their distinctive blue color, clean typog- 
raphy and neat white backgrounds.* 


*See “McCormick Spices and Extracts,"’ Packaging’s Hall of Fame, 
Moogan Pacxactnc, May, 1950, p. 86. 


On the West Coast, the Schilling name was simi- 
larly a household byword—but the McCormick 
brand was practically unknown. Founded in 1881, 
the Schilling company was eight years older than 
McCormick & Co. itself. Although never the models 
of good, modern package design that were its parent 
company’s packages, Schilling’s spice packages and 
labels had become very familiar to generations of 
Western housewives. Basically red in color, trimmed 
with touches of white and gold, they were examples 
of traditional packaging in the spice and extract 
field. 

Faced with the problem of dual brand names, each 
well entrenched in its own region, McCormick has 
made the best of things for several years, turning 
out virtually identical products under two radically 
different labels. 

Within recent months, however, a slow-but-sure 
program of design change has been under way. Its 
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The twain do meet in these new related yet distinctive designs for the West’s 
Schilling and the East’s McCormick spice and extract lines, now under single owner- 
ship. Note that in a simple reversal of the red and the blue areas in color scheme, 
each of the two brands retains the predominant color of its previous package. 


purpose, in general, has been to arrive at some sort 
of workable compromise between the familiar Mc- 
Cormick and Schilling labels. But changes had to be 
slow, so as not to confuse established customers, and 
they had to be made subtly, so that the sales value 
of two such well-accepted packages would: not be 
impaired. Many of the changes were brought about 
at the instigation of the Schilling division itself. 
Starting with one of its largest-selling products, 
vanilla extract, McCormick has evolved a new design 
principle for most of its very extensive line—a de- 
sign which applies the same basic formula to both 
the McCormick and Schilling brands, yet retains 
brand-name individuality in each case. There are 
enough common elements so that the fact that 
“McCormick” and “Schilling” have close family ties 
can be seen at a glance. On most products the only 
basic difference is in the initial, the name and a 
reversal of red and blue in the color scheme. 
Obviously, when you are dealing with a line of 
products that runs well up into the hundreds and is 
packed in many sizes of bottles, cans and cartons, 
a certain amount of flexibility must be maintained. 
There was never any attempt made to dream up a 
single package design that would combine all the 
familiar elements of the two original designs and 
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Pattern is repeated on all sides of vanilla 
carton, as well as label on vanilla bottle itself. 
On rear panel, McCormick’s “magic spoonful” 
replaces the former single drop of vanilla. 

































Three ways to make 





no 
two brands look more alike ca 
né 
né 
th 
“eg 
pt 
Schilling S 
b 
BLACK ic 
PEPPER “ 
“ 
Changing both. To produce new packages in center, ‘ 
both old bottle shapes were altered, size of Schilling bottles S 

was reduced and labels were altered. All labels for special 
salts and powders now have large initials, blue background a 

: Wade) 14. Fa for brand name, large red panel for product name. 

Schilling Whol Z | 
Samana BLACK ! 
BLACK ~~ PEPPER : ! ‘ 
PEPPER then to force every package of the two brands into . 
A this single mold. t 
se Instead, the design has been altered to suit the t 
requirements of each container and each product. , 
In some cases, this meant changing both McCormick ' 


and Schilling designs to produce two entirely new 
ones which closely resembled each other yet re- 
tained some of the familiar characteristics of the | 
originals. For other products, only the Schilling de- 
sign was changed. In a comparatively few instances, 
both Schilling and McCormick labels were aban- 






Changing only one. For its cans of ground 
spice and folding cartons of whole spices, McCor- 
mick changed the Schilling line to look like its 
McCormick counterpart. Color scheme here is the 
same as for vanilla carton, with red predominating 
on Schilling label, blue on McCormick. 









Designing a common package. Old packages 
for both McCormick and Schilling brands of meat 
tenderizer and cinnamon sugar were replaced by new 
glass bottles with softened “Mc” on labels. 
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doned and a new one designed which features 
“McCormick” alone. 

These latter, plus a group of almost a dozen en- 
tirely new spice and seasoning products which are 
now being introduced, are the first spice products to 
carry the McCormick name throughout the country 
—heretofore, tea had been McCormick’s only truly 
national brand. The company intends to use this 
name alone on many new items as they are put on 
the market, but it has no intention of abandoning 
“Schilling” for long-established lines on which im- 
portant consumer acceptance has been built up. 

All the new designs follow roughly the same plan 
—extensive use of white as a background, red and 
blue as the principal color scheme, clear brand 
identification on all six surfaces, pictorial elements 
where appropriate. To complement the familiar 
“Mc” on McCormick packages, a distinctive “S” 
was assigned to a similar spot on the corresponding 
Schilling packages. 

Specifically, here is how the general plan has been 
adapted to fit a selection of McCormick’s products: 

Vanilla extract. Packages for this sales-leader 
product set the pattern for the rest of the 
McCormick-Schilling line. Both McCormick and 
Schilling vanilla come in tapering brown-glass bot- 
tles, packed inside small folding cartons. Originally, 
the Schilling bottle labels and cartons both used a 
red background with an edging of gold and lettering 
in white. The label and carton front of McCormick 
vanilla featured broad bands of red, white and blue, 
with the blue predominating. On both products, the 
rear of the carton was devoted to fine print which 
listed a number of cake-baking hints. Except for 
this, there was no resemblance at all between the 
two packages. 

But now they resemble each other very closely. 
On each, the center of attention is dramatically fo- 
cused on a huge single drop of vanilla, which is 
set against a background of white on both Schilling 
and McCormick cartons. On the first of these it is 
accompanied by a giant red “S”; on the McCormick 
packages, the familiar blue “Mc” appears in the 
same position. 

Except for the switching of red and blue, the 
design of the remainder of the two cartons is vir- 
tually the same—a narrow horizontal band of one 
color, with the brand name “McCormick” or 
“Schilling” in white and the rest of the surface in 
the second color, with “Pure Vanilla Extract” 
centered upon it in large sans-serif capital letters. 
For the McCormick carton, the narrow band is in 
red, the broad band in blue; for Schilling, just the 
opposite. For both brands, labels on the bottles 
are designed to resemble the front of the carton. 
The most important link of recognition with the 
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Pouring convenience is enhanced by poly- 
ethylene fitments and snap-on reclosure now used 
on small cruets for such products as garlic salt. 


old designs is retention of the differing type styles 
for the two brand names. “Schilling” is a cap-and- 
lower-case Caslon type; “McCormick” is all sans- 
serif caps. 

On the rear, the amount of type has been reduced 
drastically on both cartons and a measuring spoon 
filled with vanilla replaces the single drop in a de- 
sign that is otherwise very similar to that on the 
front. 

Spices in small bottles. McCormick sells a number 
of special salts and powdeis, such as garlic salt 
and onion powder, in small cruets. For these, the 
major design change has been in container size and 
shape. In the past, products sold under the Schilling 
label had been sold in bottles of a different shape 
and capacity from those used for the comparable 
[Continued on page 352] 


New spice products are bringing “McCor- 
mick” brand to West for first time. Seasonings 
in top row are designed for use on table and out- 
door barbecues; bottom row of jars holds spices 
for which customers demand product visibility. 








































hy iseralty a new wrinkle in convenience is the 
non-stick foil heat-and-eat tray in which Booth 
Fisheries Corp., Chicago, is now marketing its 
popular quick-frozen, pre-cooked, breaded fish 
sticks. Simply by providing deep, lengthwise corru- 
gations in the bottom of the heavy foil tray and 
laying the sticks crosswise of the corrugations, 
Booth avoided consumer complaints that heated 
sticks would adhere to the pan and be difficult to 
remove intact. 

The sticks touch the metal only at the five thin 
lines formed by the angular corrugations. The re- 
cesses permit excess fat to drain, keeping the fish 
sticks crisp, and the corrugations add desirable 
rigidity to the pan, making it practical to carry it 
right to the table for piping-hot service. 

Booth’s interesting new package, which appears 
adaptable to other heat-and-eat foods of rigid 
nature, measures approximately 9 in. long by 434 
in. wide by 34 in. deep. It contains 10 fish sticks, 
having a net weight of 8 oz. Used in conjunction 
with the rigid foil base is a laminated paperboard 
cover which highlights an appetizing natural-color 
photographic product illustration and carries the 
product and company name, along with preparation 
instructions. “Heat and serve in original container,” 
printed in red, is a powerful shopper stopper when 


Corrugations in rigid foil base keep fish 
sticks off bottom, permit even, crisp heating 
with no burning or sticking. Crimped-in paper- 
board cover provides powerful display surface. 


the package is displayed in the frozen-food case. 

Acceptance of the foil package, according to 
Booth, has been immediate and impressive, despite 
the fact that it customarily retails at a premium of 
approximately 2 cents over the regular wax-wrapped 
carton for the same product. No special advertising 
or promotional material was used in preliminary 
sales tests in 15 cities. With both types of packages 
available side by side in frozen-food display cab- 
inets, sales of the new rigid foil containers ran from 
25 to 100% above those of the original package. 

In addition to its serving convenience, the foil 
package stacks well, has an ample display area which 
permits the use of a large product vignette and has 
proportions which fit in the home freezer. 

Booth Fisheries first tested a regular flat-bottom- 
style rigid foil container. When the fish sticks were 
heated in this container, localized overheating oc- 
curred on the bottoms of the sticks, where they were 
in direct contact with the highly conductive alumi- 
num foil material, causing the product to overcook 
and blacken at this point. It soon became apparent 
that what was needed was a method of supporting 
the sticks within the package, to permit circulation 
of air beneath and around them, insuring uniform 
heating, crisping and browning of the product. The 
supplier suggested the formation of longitudinal 
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that don’t stick 


A new wrinkle in the package makes Booth’s 
heat-and-eat fish sticks a better, more-convenient product; 


ridges in foil base stop sticking and burning 


corrugations, requiring only a change in the form- _ sealing the package, The 22-point laminated cover 
ing die, and that did the trick. is made with greaseproof paper on the bottom side 
Numerous cooking tests were conducted by Booth _—and bond on the top, printed in four colors by the 
and the supplier to determine the correct depth and _letterpress process and hot waxed on the outside. 
spacing of the bottom ribs. It was found, for ex- In the Booth plant at St. Louis, the finished fish 
ample, that if the ribs were spaced too widely, the _ sticks, as they emerge from the cooking process, are 
fish sticks would sag and touch the bottom of the grouped and placed manually in the trays. The lids 
container while in the oven, causing “spot” over- are then placed in position and the filled packages 
heating. Ribs too closely spaced curtailed adequate = are conveyed through an automatic closing machine 
air circulation, again producing uneven results. | which folds and crimps the upturned edge of the 
After continued trial and error tests, the present tray, turning out 30 to 35 finished packages per 
design with 7/-in. spacing of the ribs was chosen. minute. Assembled in corrugated shipping con- 
The tray-like aluminum foil base of the new __tainers they are transferred to a freezer room. 
package is stamped from 0.0035-in. hard aluminum 
) foil. It is made with a vertical flange edge having an 








; : Credits: Rigid foil containers and automatic closure 
internal offset all the way around on which the machine developed and supplied by Ekco-Alcoa Con- 
laminated paperboard cover rests. The cover is held tainers, Inc., 1900 N. River Rd., River Grove, Ill. 
securely in place by the flange, which is automati- = Printed paperboard covers by Morris Paper Mills, 135 
! cally folded and crimped over the edge of the cover, S. LaSalle, Chicago. 






PHOTOS COURTESY EKCO-ALCOA 
Added strength provided by corrugated 
| bottom makes the 0.0035-in. foil pan suffi- 
ciently rigid to handle readily in and out 
of oven and to stack securely in the store. 
| Booth suggests that the hot pan be taken 
directly to the table for service. 









Construction detail is shown by 
this view of base. Simple change in 
forming die was all that was needed to 
produce this feature. Ridges on which 
sticks rest inside pan are % in. apart, 





4, A new dispenser carton for Minnesota Mining & 


Mfg. Co. industrial masking tape eliminates the 
need for a separate dispenser and cutting tools. It 
has a handy center opening for gripping the pack- 
age, two open ends for easy access to the tape and 
a built-in cutter edge. Package, Waldorf Paper 
Products Co., St. Paul, Minn. 


Union Bag & Paper Corp.’s new packages for house- 
hold bags, redesigned on the basis of consumer 
preferences, combine these features: clearly indi- 
cated price and quantity, picture of the bag in use, 
suggestions for other uses, modern styling. Cartons, 
Sutherland Paper Co., Kalamazoo, Mich. 


An acetate-window carton for National Rod Co.’s 
Conolon fishing rods consists of two sleeves, the 


rear panels of which lock together to form the main 
section, and a full-length tray in which the rod is 
secured by die-cut slots. Cartons, Los Angeles Car- 
ton Div., Robert Gair Co., Inc., New York. 


Tri-Counties Packing Corp., on its colorfully printed 
polyethylene bag for fresh celery hearts, is offering 
a premium of a Rogers silverplated salad serving 
set. Bags made by Growers Container Corp., Sa- 
linas. Calif., using Visking polyethylene film. 


A conventional box that protects the Eastman Ko- 
dak Co.’s new Kodak Duaflex IV Camera during 
shipment and handling incorporates interior con- 
struction that converts the package into a display, 
tilting the camera at just the right angle. simply 
by arrangement of flaps and folds. 
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6 Initial sales increases as high as 18% have been 


reported since the introduction of this new poly- 
ethylene package for Jayvee Brand Nancy Didee 
Pants. Printed in pink, blue, white and black, the 
design features a horizontal band with a catchy 
two-line poem. Bag, The Dobeckmun Co., Cleve- 


land, Ohio. 


A new Excelsior frozen-meat product, chopped 
calves’ liver for appetizers or snacks, is being test 
marketed in New York in 8-oz. paper cups. Design, 
Robert G. Neubauer, Inc., Bridgeport, Conn. Cups. 
Dixie Cup Co., Easton, Pa. 


William Carter Co.’s lines of men’s and boys’ un- 
derwear are now individually packaged in printed 
polyethylene bags that have a cuff closing for cus- 
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chore! 
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tomer inspection. Design of boxes for the items 
complements bag designs. Bags, Bemis Bro. Bag 
Co., St. Louis, Mo. Boxes, Container Corp. of 
America, Chicago. 


Cemented side-seam cans that permit full can 
lithography have been adopted by Francis H. Leg- 
gett Co. for Premier brand concentrated frozen 
fresh orange juice, now being market tested in 
Buffalo and Rochester, N. Y. Cans, American Can 
Co., New York. 
+ 

Light gray-coated, corrugated kraft board, two- 
color printed, gives a quality appearance to these 
cartons for Microlite half soles by Cat’s Paw. The 
trademark is effective against the over-all dot back- 
ground pattern. Design, Lucian Bernhard, New 
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York. Cartons, Hinde & Dauch, Sandusky, Ohio. 


A new three-cell corrugated tray for shipping 11-oz. 
cellophane bags of L. S. Williams Co.’s cauliflower 
hearts and segments is an easy-to-handle shipper 
and display. A cover is provided for shipment. Car- 
ton, Fibreboard Products, Inc., San Francisco. 


On the theory that nine out of 10 candy purchases 
are made on impulse, Curtiss Candy Co. adds eye 
appeal to its candy boxes with these new cello- 
phane overwraps, reverse printed by rotogravure. 
Wraps, Milprint, Inc., Milwaukee. 


Successful experience with foil for the display and 
protection of Cinderella Raisins has led West Coast 
Growers and Packers to adopt gold-colored alumi- 


num foil, printed with natural-color illustrations, for 
its Blondie Golden Seedless Raisins. Package, 
Reynolds Metals Co., Louisville, Ky. 


Rabhor Robes, Inc., makers of men’s and boys’ 
robes, establish a package tie-up with Scandinavian 
Airlines. The folding carton, constructed to simu- 
late a dispatch case, as well as the robe, carry the 
airline’s Royal Viking crest. Design, Leonard F. 
Fellman Co., Philadelphia. Package, Seaboard Con- 
tainer Corp., Philadelphia. 


A dramatically realistic effect is achieved on these 
full-color lithographed metal cans for Realemon- 
Puritan’s quality Spanish Manzanilla olives. The 
design is reproduced from an actual color photo of 
the olives. Can, American Can Co., New York. 
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Rayette hair-care products are being made avail- 
able to the retail trade through beauty salons with 
the aid of this self-service counter display unit. 
Bottle, Hazel-Atlas Glass Co., Wheeling, W. Va. 
Caps, Plastic Div., Rayette, Inc., St. Paul, Minn. 
Foil labels, A. M. Steigerwald Co., Chicago. Display 
carton, Globe Paper Box Co., St. Paul. 


Individual lift-out trays with velour trim emphasize 
the various items making up the Argus C3 camera 
outfit with interchangeable lenses. The three-color- 
printed box serves as a store display and consumer 
storage unit. Box, W. C. Ritchie & Co., subsidiary 
of Stone Container Corp., Chicago. 


18 A 200% increase in sales has been reported since 


the introduction of these gravure-printed foil car- 
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ton overwraps for Nordmann’s Bakery specialty 
breads. Wraps, Shellmar-Betner Flexible Packaging 
Div., Continental Can Co., New York. 


A survey indicating a retailer and consumer de- 
mand for better packaging has prompted the Shel- 
burne Shirt Co. to put 50% of its shirt production 
into polyethylene bags. The company uses an 
automatic bag opener for its packaging operations. 
Bags, The Dobeckmun Co., Cleveland, Ohio. Bag 
opener, Tele-Sonic Packaging Corp., New York. 


Vinyl travel kit made in two sizes for Helena Ru- 
binstein items is reportedly noteworthy for regis- 
tered, four-color, silk-screen printing; squared 
corners, and economically applied zipper. Vinyl 
case, Feder Industries, Inc., New York. 
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A new pouch machine and 
low-cost polyethylene film permit 
Hall-W essel to bag shelf specialties 
even though visibility 


is no part of the selling scheme 


Customers can’t see them, but transparent 
bags keep screws from getting lost from these 
sash fasteners. Designed for conventional service 
stores, bags are packed 12 to carton, with fluo- 
rescent-inked label on end for quick shelf identity. 


H ardware packagers, keeping abreast of the 
growing trend toward self-service hardware retail- 
ing, have been turning more and more to transparent 
packaging.* Now the Hall-Wessel Co., a Philadel- 
phia hardware manufacturer, has gone a step fur- 
ther. It is using transparent polyethylene-film 
packaging for specialty items that are sold from 
boxes in conventional over-the-counter fashion and, 
in fact, do not, in the usual sense, even require the 
additional protection of a film wrap. 

Why use it, then? Simply because it makes a 
neater, easier-to-handle unit, in which screws and 
other small components can be kept in place. Most 
important, Hall-Wessel has found that, for some 
items, transparent packaging is no more expensive 
than the conventional method—hand wrapping the 
hardware in tissue paper. With the cost of polyethyl- 
ene film now so low and with a new simplified auto- 
matic machine available to do the wrapping, the 
added cost of the new packages is negligible. 

The products now put up in this fashion by Hall- 
Wessel are known as “shelf hardware specialties,” 
including such things as coat hooks, sash fasteners 
and handrail brackets. Many of these consist of sev- 
eral parts and come equipped with screws for fasten- 
ing them in place. 

Despite the recent progress of self service in the 
hardware field, at least 90% of products of this 
type are still sold with some sort of clerk service. 
They usually come in packages like those used up 
until a few weeks ago by Hall-Wessel. Each metal 
hook or fastener, along with the correct number of 
screws to attach it, was individually wrapped in 
tissue and packed in dozen or two-dozen quantities 
in fully telescoping shelf cartons. Each carton has 
a drawing and description of the item on a luminous 
label at one end, for quick shelf identification. 

The same shelf cartons are still in use. But inside, 
instead of a jumble of small tissue-wrapped parcels. 
there now are a dozen or two heat-sealed “Polly- 
Paks”—polyethylene bags, each containing a shelf 
attachment and its accompanying set of screws. The 
bags make certain that none of the parts will be 
misplaced. The retailer can open the carton and 
quickly take out as many units as a customer wants 
to buy, without having to unwrap each to be sure 
that all the parts are there. 

The bags are formed from a web of 114-mil poly- 
ethylene on a newly developed machine which fills 
and seals them at a 30-per-minute rate in the Hall- 
Wessel plant. Although it operates on a familiar 
principle—forming the film into a vertical tube 
which is sealed lengthwise and then crosswise-—the 
new machine is said to be simpler and more compact 





*See ‘Hardware,’ An Industry Survey, 


1954, p. 108. 


Movern Packacine, Sept., 
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Eight-pocket turret feeds hardware into auto- 
matic bag-making machine. As turret revolves, 
operator places two pieces of sash fastener into each 
pocket and automatic counter (far right) adds four 
screws. Complete assembly drops down forming tube. 


than others of similar function. It is operated en- 
tirely by compressed air. 

\ single operator sits on a raised platform above 
the machine. She feeds the irregularly shaped units 
into the eight pockets of a revolving turret feeder. 
Just before each item moves into position above a 
forming tube, an automatic counter feeds in the 
correct number of screws, which may range from 
two to 12. This done, the complete set of parts auto- 
matically drops down the metal forming tube. 

{round this tube, roll-fed polyethylene is formed 
into a cylinder and sealed vertically down the center. 
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Underside view shows how bag is 
formed from roll-fed 144-mil polyethylene 
around tube after parts drop down. Length- 
wise seam is made first, then heat-sealing 
jaws make horizontal seams top and bottom. 


\ set of heated sealing jaws first makes the bottom 
seal horizontally across the tube, then moves up a 
pre-arranged distance to form the top seam and, at 
the same time, the bottom seam of the next bag. A 
heated wire severs the completed package. 

One problem which sometimes has occurred in 


packaging relatively heavy items such as these has 
been that the weight of the product, as it drops 
through a feeder into a newly formed bag, may 
burst the seam. In the new machine used by Hall- 
Wessel, this difficulty is said to be eliminated by a 


| Continued on page 370] 








Transparent packaging keeps Hall-Wessel’s hardware specialties orderly in 
both service and self-service stores. Before, items were simply wrapped in tissue paper; 
now, either polyethylene bags or formed acetate skin packs are used. 
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BOARD & CARTON CO. 


COLOR PLATE COURTESY NEW HAVEN 


Effective display is possible with virtually the entire 
can package exposed with this new type of top-gripping 
carrier. Canada Dry is test marketing the package. 


Collar carrier for cans 


Canada Dry tests a new paperboard construction 


that holds and stacks six cone-top cans as a unit, 


while leaving the cans open for display 


A clever new type of six-pack carrier that 
“saddles up” cone-top cans of Canada Dry Ginger 
Ale for a quick, easy trip from store to home 
demonstrates effective multiple-sale promotion with 
a minimum use of packaging material. 

The paperboard carrier, which is being put 
through its paces on a test-market basis by the 
Canada Dry Co., New York, is unique in that it 
hides almost none of the attractive Canada Dry can, 
lithographed in red, green, gold and white. 

The ingenious construction of the saddle-top 
carrier provides a three-way, vise-like grip on the 
tops of the cans and, at the same time, gives a flat 
stacking surface that permits locked-tight tiering 
of the cans—as many tiers high as is practical. 


Each can is gripped and supported at three sep- 
arate points—under the skirt of the crown closure 
and at two points on the inner rim of the chime. 
When stressed, vertical members of the carrier 
structure are locked against the chime of the can 
and exert an upward thrust (Fl and F2 in the 
accompanying diagram). These upward forces are 
balanced by a downward force (F3) so that the 
carrier structure itself is stressed. This stressing 
action provides an extremely tight and rigid means 
of gripping six cans and holding them in a group. 

The saddle-top carrier has special advantages for 
Canada Dry canned beverages, because the firm 
uses a container with a cone-shaped head and a 
crown cap, rather than a flat-top can. Canada 


MODERN PACKAGING 





Op] 
the 


fro 




















































Fh Ahhtrhdlaladl 





C2 








Sectional drawing shows how each can is gripped by 
opposing stresses. Upward forces, Fl and F2, exerted by 
the chime and the top of can, oppose downward force, F3, 
exerted by the crown cap. The stronger the lifting force 
from the center handle, the stronger the holding forces. 


Dry believes the additional air reservoir pro- 
vided by the cone top is desirable for packaging 
its ginger ale and other carbonated soft drinks. The 
crown cap is considered safer, more convenient. 

However, cone-top cans do not lend themselves 
to stacking one on top of each other. Construction 
of a cover-all six-pack carrier to overcome the difh- 
culty obviously adds to the bulk of the carrier, hides 
the eye appeal of the can itself and requires addi- 
tional board stock. The saddle-top carrier adds no 
bulk; it merely squares up the assembly. 

When placed in a display, one six-pack on top of 
the other, a case and a half of Canada Dry cans 
occupy less than a square foot of floor space. The 
handle portion of each carrier rises between the 
rows of cans in the six-pack above it, while the caps 
of the cans fit into the domed recesses in the bot- 
toms of the overhead cans. 

From a merchandising point of view, the saddle- 
top carriers are expected to be extremely efficient. 
The trademark, price spot, size and number of cans, 
flavors in the line and the handy drink-top can 
feature all have billing on the printed red, white 
and green carrier. Meanwhile, full eye appeal of 
the attractive lithographed metal can is retained. 

Because the carriers are only in the test-market 
stage, production-line operations at Canada Dry 
are on a limited basis. The carriers at present are 
set up on a jig and the cans are inserted by hand. 
Preliminary development work has been done on the 
mechanical equipment to form and load this carton. 
Final developments await the conclusion of the 
market-testing program. 

It is possible to employ the same type of carrier 
with or without a handle, and for cans grouped in 
either single or double rows. 


Credit: “Dyno-Pack” carriers by The New Haven 
Board & Carton Co., 259 East St., New Haven, Conn. 
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Rigid stacking is important display feature. Carrying 
handle of each set slips between cans above, while crown 
caps nest into recessed domed bottoms of set above. 






CONVENIENCE IN 


Removable trays, interchangeable vials, versatile labels 


for sets of antibiotic-testing disks show how 


packaging can function in a highly specialized field 


I. this scientific age, highly specialized laboratory 
supplies pose complicated new packaging prob- 
lems that demand a high degree of creative package 
planning. Lessons for other fields can be found in 
the progress that is being made here. 

An example is the packaging of Sensi-Discs—tiny 
absorbent paper disks used in bacteriological labora- 
tories to test the sensitivity or resistance of micro- 
organisms to antibiotics and other of the so-called 
“wonder drugs.” 

A prime target in the design of the package was 
to provide for access, replacement and handling 
under techniques prevailing in bacteriological labo- 
ratories. The technical, sales, production and pack- 
aging staffs of Baltimore Biological Laboratory, a 









Convenient set of testing disks consists ot two remov- 
able trays in folding carton, each tray holding 12 vials of 
either high- or low-concentration disks. Spring-clip-type pa- 
per partitions are used for holding vials in place. 


division of Becton, Dickinson & Co., Rutherford, 
N. J., collaborated in the conception and develop- 
ment of the physical package and then went outside 
the company to an independent design firm for the 
development of the applied design. 

The end result is a compact arrangement of the 
tiny disks in sets of glass vials, meticulously labeled 
and placed in sturdy trays of set-up box construction 
with spring-clip paper partitions for permanent lab- 
oratory use. The trays, in turn, are housed in fold- 
ing cartons. This procedure seems to meet all re- 
quirements very effectively. 

First requisites, of course, were maintenance of 
absolute sterility en route to the user and complete 
protection against mis-labeling. 


Just one label is needed to mark individual 
vial, single-vial carton or six-vial replacement car- 


ton. (Note three packages in center.) 
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Second, the package had to be easy to use. Since 
as many as two dozen or more different types of 
disks may be in use at one time, their containers had 
to be packed and arranged in a simple, orderly, ac- 
cessible manner. 

Third, it had to be immediately identifiable. The 
success or failure of the laboratory test, of course, 
is dependent on each disk being selected quickly 
and accurately. 

Fourth, it had to be flexible. New developments 
and discoveries are taking place almost daily in the 
realm of antibiotics. The Sensi-Discs package and 
labels had to be versatile enough to be immediately 
adaptable to the appearance of new drugs on the 
market. 

In essence, the packaging adopted consists of a 

series of basic interchangeable package parts which 
can be put together in different combinations to 
produce finished packages of various kinds. These 
can best be described by starting with the product 
itself and working upward. 
» The product: Sensi-Discs are tiny circlets of spe- 
cially formulated absorbent paper, each only 14 in. 
in diameter, which have been impregnated with an 
accurately measured amount of one of the antibiotic 
drugs. For each drug, two types of disk are made: 
one impregnated with the drug in high concentra- 
tion, another with a low concentration. 

A coded identification is printed clearly on each 
disk, designating both type and concentration. This 
is very important in the tests for which Sensi-Discs 
are used. The basic question that these tests try to 
answer is: which of the great arsenal of antibiotics 
now available to the physician will be most effective 
against a particular unidentified micro-organism? 

To find this out, a doctor first obtains a specimen 
of the organism from his patient and sends it to the 
laboratory. There, one or more plates containing 


Ease of use is found with glass vials hold- 
ing 50 tiny blotting-paper disks impregnated with 
antibiotic. Each Sensi-Disc is marked with letter 
and number to indicate type and strength of drug. 


appropriate culture media are inoculated with the 
organism. The laboratory technician places a num- 
ber of different types of Sensi-Discs (no more than 
six) on each plate. After a period of one or two 
days, he studies the reaction in the culture medium 
in the zone immediately surrounding each of the 
disks and, from this, he can note to which antibiotics 
the particular organism under study is resistant and 
to which it is sensitive. 

In the manufacturing process, the paper from 
which the disks are formed is impregnated, in sheets, 
with one of the drugs and printed with a letter-and- 
number code, using special inks that do not contain 
solvents which might react with the drug. The indi- 
vidual disks are die cut from the sheet, counted into 
lots of 50, inspected and fed into the hopper of a 
filler which loads them into small glass vials. 
> The vial: To make absolutely sure that no mix-ups 
occur, Baltimore Biological makes it a rule never 
to fill more than one type of disk into vials at once; 
the packaging room is completely cleared each time 
a change from one to another is made. Each load of 
50 disks is packaged in a standard-model glass vial 
with molded phenolic screw cap, which also con- 
tains a small quantity of dehydrating agent. To pre- 
vent incorrectly marked containers, all vials are pre- 
labeled before they are filled. 
> The label: Each label includes all necessary de- 
scriptive data—antibiotic name, strength, manufac- 
turer, control number. Most prominent position is 
given to a reproduction in red of the type of disk the 
vial contains, clearly showing the code designation. 
[Continued on page 356] 
















































































New machinery 


Electron-tube cartoner 


High speed and trouble-free handling of fragile elec. 
tron tubes is claimed for the new Type-23 carton 
forming, filling and closing machine introduced by the 
F. B. Redington Co., 3000 St. Charles Rd., Bellwood, 
Ill. The machine, built specifically for the electron. 
tube industry, is now in use by General Electric and 
Raytheon Mfg Co. The article buckets are designed 
so that the product would be centered, thus insuring 
a proper loading operation. The intake conveyor con 
sists of a series of article pockets mounted on a chain, 
Cartons in their collapsed form are stacked in a maga 
zine. Operators place an electron tube in each article 
pocket, after which the machine feeds a carton from 
the magazine, forms it, inserts the tube and closes the 
carton by tucking in the end flaps. Special means are 
provided to imprint tube designation on the end panel 
of cartons. The printing mechanism, it is said, can be 
rapidly changed. Machines now in use handle a 
single size of carton. It is of folding style, reverse 
tuck, designed with inner partitions to give the elec. 
tron tube cushioned protection. The inner partitions 
vary to accommodate tubes of various sizes. 


Exact-count filler 


The Batchelder Engineering Co., Inc., 125 Main St., 
Springfield, Mass., has developed a new exact-count 
package filling machine which receives paperboard 
boxes from the operator, conveys boxes to filling posi- 
tion under a spout, accurately counts out a predeter- 
mined quantity of screws or like products as they 
drop into box and returns filled box to operator. A 
three-minute run of empty boxes can be loaded into 
the machine; thus the operator also has time to apply 
covers to filled boxes, affix size labels, etc. High-speed 
counting is accomplished by an electronic counter, at 
four to six gross per minute, depending on the size 
of the article, the maker reports. The machine, known 
as the Beco Model #628, handles other headed ar- 
ticles such as tacks, common and roofing nails, etc., 
having a size range from 0.080- to 14-in. shank di- 
ameter up to 3% in. long. Box size range is from 1 
to 4 in. in both width and length and % to 4 in. in 
height. The counting range is from 14 to 1,000 articles 
per package. A totalizer keeps track of the number 
of packages filled. Change-over for size of article is 
reported to be simple and quick. 
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Liquid unit packager 


The new Model UPL liquid unit-packaging machine 
announced by the Wrap-Ade Machine Co., Inc., 83 
Valley St., Belleville, N. J., is a modification of the 
company’s standard unit-packaging machine, with the 
ordinary feed assembly being replaced by stainless 
steel piston-type pumps and suitable drive mechanism. 
Operating in the same manner as a standard tablet- 
packaging machine, the two webs of packaging mate- 
rial fed into the unit are drawn vertically through the 
heat-seal rollers which form the package. The re- 
quired amount of liquid product is pumped into the 
package just prior to the final top seal being made, 
then the packages are cut off below the seal in the g 
conventional manner. This compact, new machine oc- 

cupies only a minimum amount of floor space. Cur- { 
rently, the machine is being limited to handling up to 
3 oz. of liquid product. The unit is available in one, 
two or more rows, depending upon the size of the 
package to be made, the contents, etc. Speed averages 
from 40 to 60 packages per row output. All of the 
standard accessory equipment such as shapes, mul- 
tiple cut-off, etc., is available for the machine. 
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New machinery 


New high-speed can-closing machine 


Rates up to 1,000 per minute are claimed for this 
ultra-high-speed can-closing machine designed and 
manufactured by American Can Co., 100 Park Ave., 
New York, to meet present-day high-speed require- 
ments of canners of carbonated beverages. A self- 
contained can-revolve closing machine for double seam- 
ing round cans, this Canco 212-8RG unit is equipped 
with eight seaming units mounted in a revolving cage. 
The unit can be arranged for close hook-up to most 
fillers to provide smooth can transfer. It is equipped 
with change parts that can be easily removed and re- 
placed to permit closing of cans with varying heights 
and diameters. The machine’s net weight is 8,880 lbs. 
It will close cans ranging in size from 202 to 311 
diameter and 211 to 604 in height. The Canco 212-8RG 3 
is one of three new closing machines developed by the | 
company: the Canco 410-4RG, which closes cans up e big SRE TEN 2 / 

to 350 per minute, and the Canco 411-6R2-G, which be , ‘ 
has a speed of 550 per minute. The former has four 
seaming units mounted in a revolving cage, while the 
latter has six seaming units. Both are designed for 

closing larger sizes of cans. 
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New vibratory scale 


A two-speed vibratory weighing machine with elec. 
tronic controls has been announced by The Trescott 
Co., Inc., Fairport, N. Y. Weight range of the new 
Trescomatic Model B is from 1 oz. to 6 lbs. and ac. 
curacy with fine materials is reported to be within % 
oz. Speeds range from eight to 18 per minute, de. 
pending on unit weight and specific gravity. The ma. 
chine handles a wide range of products including 
powders, kernels, wrapped and unwrapped candies, 
tablets, nuts, screws and nails. The hopper as shown 
is for products which flow well without bridging. A 
belt-type elevator with an adjustment of the angle of 
elevation and variable speed drive gives control for 
items difficult to feed to the scale in an even stream. 
Fast changes for package size and type of product 
are possible, according to the company. Complete ad- 
justment of the unit is made through four control 
dials mounted on the right side. Once the optimum 
speed and accuracy for a given product and package 
is found, the four dial settings are noted on a chart. 
The next time the same product is run, the operator 
quickly sets all four dials as indicated on the chart. 


Bag weigher and filler 


A wide variety of granular products which are pack- 
aged in 25- to 150-lb. bags can be rapidly weighed and 
filled on the new Packer-Ette developed by Bemis Bro. 
Bag Co., 408 Pine St., St. Louis 2. The equipment is 
said to be able to pack up to eight 100-lb. bags per 
minute, with a weight accuracy of plus or minus 2% 
oz. The unit can be used with any product which 
establishes an angle of repose, such as rice, sugar, 
corn, salt, dry chemicals, etc., and is adaptable to any 
conveyor or bag-closing equipment. The rate of filling 
is determined by the flow characteristics of the prod- 
uct. Speed and accuracy of the new machine are pos 
sible, says Bemis, because of the company’s Vicon 
feeder. This is a two-stage pulsating feeder tray which 
moves the product from supply hopper to the scale 
beam, first rapidly and then at a slower speed so that 
it can be controlled for accurate weighing. The prod- 
uct is gross weighed and flows from the supply hopper 
through the feeder directly into the bag, eliminating 
need for a scale bucket. The operator places an empty 
bag on the bag holder, depresses a foot switch and 
filled bag is deposited on sewing-machine conveyor. 
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Coding unit for small containers 


~ A new automatic marking machine, especially designed 
m to imprint code dates on small metal or paperboard 
a containers, has been announced by Industrial Marking 
2 Equipment Co., 454 Baltic St., Brooklyn 17, N. Y. The 
’ coder is set up to become an integral part of a pack- 
le. aging line, with its action being coordinated directly 
ni with a conveyor control system. In this way, says the 
ng manufacturer, the chances are minimized that a con- 
8, tainer will be scratched, marred or dented while it is 
S being coded. The machine is designed to be attached 
A along the side of a conveyor. As containers move 
of along the belt, they are gently shunted up the coder’s 
aa infeed section, being guided between a pair of metal 
=. rails by means of a chain conveyor. This transports 
et them to another short conveyor which runs parallel 
d- to the main line and carries the small containers 
ol through the coding section proper. Here they pass un- 
= der a printing head which marks them with conven- 
ge tional revolving rubber-type imprinting device. Con- 
rt. tainers then are shunted by gravity down a second 
= metal chute, returning to the line. The machine is said 
rt. 


to operate at speeds up to 150 containers per minute. 


New machinery 


Twin-station filler for small canners 


A two-station straight-line piston filler has been intro- 
nd duced by The Pfaudler Co., 1000 West Ave., Rochester 
3, N. Y., especially to fill the requirement of small 
canners. Multiple sizes of cans, jars and cartons, rang- 
ing from 4 oz. up to full gallons, or 128 fluid ounces, 
Ye are reported as easily handled by the filler. It will fill 





ch jars, cans or frozen-food cartons at speeds ranging 
i, from 25 to 50 containers per minute, the company 
ny claims, depending on the size of the container. Manual- 
ng ly operated, the machine will fill pails. Among the 
d- products the equipment will handle are jams, jellies, 
oi marmalades, soups, tomato paste, heavy purees, baker’s 
on jellies and food products, fresh strawberries, cream, 
ch corn, baby foods, ointments and salves, and other semi- 
le liquids. Outstanding feature of the Pfaudler Twin fill- 
al ing machine is its ease of dismantling and speed of 
d- cleaning. The valves and pistons can be readily dis- 
os mantled without tools, thus saving time and effort in 
Mg change-over from one product to another. No change 
ty in parts is said to be necessary for changes in height 
id or diameter of container. The machine is self contained 

with a motor, drive and conveyor. 
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Folding-box winners 


Twenty-two cartons, out of a record 7,027 entries, 


take First Awards in annual competition 


marked by high level of printing, construction and sales appeal 


The average quality of entries, as well as their 
total number, reached a new high in the 1956 Fold- 
ing Carton Competition, sponsored by the Folding 
Paper Box Assn. of America. Results of the competi- 
tion are to be made public at the association’s an- 
nual meeting at the Fairmont Hotel, San Francisco, 
March 12-14. 

In line with the steady growth in the size of this 
annual event, entries in the 1956 competition num- 
bered 7,027, marking an increase of 245 over the 
6,782 entries submitted for the 1955 competition. 
Entries were from 132 FPBAA member companies, 
in comparison with 129 companies for the previous 
competition. Four groups of judges selected the top 
award winners and the cartons named for merit 
awards in the various end-use categories. 

Of particular significance this year, in the opinion 


Telescoping window carton for 
M. Lowenstein & Sons’ pleated skirts 
was judged “best example of potential 
new volume use for products of the fold- 
ing box industry” and won first award 
in Textile & Apparel end-use category. 


of the judges, were the uniformly high quality of 
the entries, the excellence of the printing, the close 
attention paid to quality construction details and the 
pronounced emphasis on folding cartons as sales 
tools, over and beyond their fundamental protective 
function. Also apparent in the flood of entries was 
the increased usage of multiple-unit cartons. 

For the second successive year, the number of 
entries submitted in the Hardware and Appliance 
category outstripped all others, confirming the grow- 
ing interest in improved packaging and merchandis- 
ing for products in this long neglected field. 


There were several entries which carried off first 
awards in more than one category this year. 
A telescoping tubular-style carton used by M. 


Multiple award winners 





Satchel-shaped carton for Personal Products 
Corp.’s Modess sanitary belts took first place in com- 
petition for “superiority of construction” and tied 
for top honor in Cosmetics & Personal Accessories. 


Folding mailing carton for Spice Islands Herb Shelf 
won first awards in two “general superiority according to 
end use” categories. It was honored as the best display 
carton and also shared first place in the food division. 
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Best one- or two-color letterpress 


Top awards 


for superiority of printing 


Lowenstein & Sons, Inc., named winner of the first 
award in the Textiles and Apparel end-use classi- 
fication, was also selected as the package exempli- 
fying the best potential new volume use for products 
of the folding paper box industry. 

A satchel-shaped, beautifully printed hang-up 
carton used by Personal Products Corp. tied for a 
first award in the Cosmetics and Personal Acces- 
sories classification and also won first award for 
superiority of construction. 

Another dual winner was the Spice Islands Herb 
Shelf, which received a first award in the Food 
classification and also was picked as the best display 
carton in the competition. 

Following is a summary of the first-award winners 
in the various categories of the 1956 Folding Carton 
Competition* : 


Printing 


Best Letterpress Printing, One- and Two-Color: 
First award to a group of boxes and display units 
used by Mico Products Co. for its Mico brand 
camera equipment. Made by Morris Paper Mills, 
Chicago, each box is designed and die cut to fit the 
exact size and shape of the various items, without 
extra sleeves or padding. 

Best Letterpress Printing, Multicolor: First award 
to the Kaopectate carton, made by Robert Gair Co.., 
Inc., New York, for The Upjohn Co. This display 
carton, printed in five colors and varnished, features 
a split-lock bottom and a tuck top having an extra 
long flap for display. A hexagonal cut-out in the 
front panel, ordinarily waste, is utilized to print 
price tags in assorted colors. 

Best Gravure Printing: A carton produced by 
Robert Gair Co., Inc., for National Distillers Prod- 


—— 

*Because of space limitations, it is possible here to illustrate and de- 
scribe only the 22 winners of First Awards. A complete list of award 
Winners may be obtained from the Folding Paper Box Assn. of America, 
337 W. Madison St., Chicago 6. 






































Best offset lithography 


ucts Corp.’s Old Grand Dad whiskey decanter, 
printed in five colors and gloss on foil-laminated 
board. The sparkle of the foil, combined with the 
realistic product illustration, gives the package un- 
usually effective sales appeal. 

Best Offset Lithographic Printing: First award 
went to the Sock Pak yarn packages produced by 
The Lord Baltimore Press, Baltimore, for Spinnerin 
Yarn Co., Inc. The top flaps of these packages are 
constructed to provide a carrying handle, plus a 





locking arrangement for closing the top. Die-cut 
cellophane windows permit product visibility with- 
out handling and fine-screen color reproductions 
show in true color detail how the finished socks will 
appear. 

(There was no first award given by the judges for 
Best Flexographic Printing.) 


Construction 


Top award for Superiority of Construction went 
to the unusual triangular satchel-type cartons made 
for Personal Products Corp.’s Modess V-form sani- 
tary belt by Coates Board & Carton Co., Inc., Gar- 
field, N. J. A reverse-tuck type of carton having a 
display hanger as an integral part of the package, 
it is printed by the letterpress process, with the de- 
sign of the carton coordinated with the nationwide 
advertising of Modess. 


Top honors for the best potential new volume use 
of a folding paper box went to the telescoping two- 
piece tubular window packages used by M. Lowen- 
stein & Sons, Inc., for its Ever-Pleat and Quint-Pleat 
skirts. Made by Old Dominion Box Co., Charlotte, 
N. C., these cartons were designed to let the cus- 
tomer view the material through an acetate window 
and also allow the manufacturer to roll the material, 
thereby eliminating wrinkling. 


End use 


Medicinal Products: First award went to the 
Delfen Vaginal Cream carton produced by Richard- 
son Taylor-Globe Corp., Cincinnati, for Ortho Phar- 
maceutical Corp. The simple design of the reverse- 
tuck carton, accented by the ornate scroll around 
the “D” in the product name, emphasizes the fact 
that it is an intimate feminine package. 

Cosmetics and Personal Accessories: Sharing first 
awards in this category were the Modess package 
(above) and the distinctively designed window 
cartons used by John Hudson Moore Co., Div. of 
The Lambert Co., for Sportsman After Shave and 
Cologne. These cartons, produced by Container 
Corp. of America, Philadelphia, are made with glued 
double hollow side cells which protect the bottles 
in shipping and provide a “cushion” effect. 

Soap: First award went to the home dispenser 
type of carton for a dozen bars of Lux toilet soap, 
made for Lever Bros. Co. by Robertson Paper Box 
Co., Montville, Conn. Having one end tuck and one 
end automatic lock with perforated front and side 
panel dispenser opening, the carton also incorpo- 
rates a large cut-out on the front panel and a special 
top construction to provide a hanger feature. 


Food: Two packages shared first awards, the 


Spice Islands Herb Shelf, made for Spice Islands Co, 
by Fleishhacker Paper Box Co., San Leandro, Calif,, 
and two of the Pepperidge Farm cookie cartons pro- 
duced for Pepperidge Farm, Inc., by The Lord Balti- 
more Press. The Spice Islands package, designed to 
create an attractive gift carton containing an as- 
sortment of five herbs, is used in conjunction with 
an individual protective mailer bearing a reproduc- 
tion of the herb shelf. The Pepperidge Farm con- 
tainers for Venice and Bordeaux cookies are Bright- 
wood-style construction with laminated foil liners, 
which provides moisture and grease protection. Fea- 
tures include a specially designed logo for brand 
identification and an exact likeness of the packaged 
cookies. 

Bakery Goods: Slanted sides with double-locking 
ends and a tuck top were among the features of the 
winning carton, made for Stop & Shop, Inc., by 
Morris Paper Mills, Chicago. The sides provide ex- 


General superiority 


(tie) 


Confections 


Sporting Goods & Toys (tie) 
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Medicinal 


Tobacco & Related Products 





Sporting Goods & Toys (tie) 





tra space at the top of the box which affords the 
bakery goods protection from damage. In addition, 
the carton may be set up and stacked before loading. 
Confections: First award in the Confections group 
went to a coordinated family of window cartons 
made by National Folding Box Div., New Haven, 
Conn., for New England Confectionery Co. Con- 
struction features include bellows lock ends for ease 
of dispensing, which also discourage pilferage. 
Tobacco and Related Products: First award went 
to a one-piece counter display unit for D. W. G. 
Cigar Corp.’s R. G. Dun cigars in Five Packs and 
the coordinated “special occasion” sleeves to be 
slipped over the R. G. Dun “Weekender” of five Five 
Packs. Display and “Weekender” unit are produced 
by Container Corp. of America and the special 
sleeves by Crowell Carton Co., Marshall, Mich. 
Hardware, Appliances, Automotive 


Supplies: 


First-award winner was the unusual gift-type folding 


according to end use 
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Hardware, Appliances, Automotive Supplies 


carton made by Robert Gair Corp., Inc., for the 
Bissell Carpet Sweeper Co. This special one-piece 
folding carton has the appearance of a two-piece 
box when opened and tilted to display the product. 
The package is equipped with special die-cut cushion 
inserts and side walls to hold the carpet sweeper 
securely in place. 

Textiles and Apparel: (See Superiority of Con- 
struction. ) 

Retail Boxes: The Bullock & Jones Co. retail box, 
produced by André Paper Box Co., San Francisco, 
won the first award in this classification. Made of 
laminated kraft to stand up during shipment, it is 
designed for quick set-up and takes very little storage 
space in the store. 

Carriers: A cleverly designed carrier for two half- 
gallon paper milk containers, which quickly converts 
into a toy barn merely by folding the handle down 
[Continued on page 358] 
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Co-ordinated Research 


Pure research into formulae and fab- 
rication of glass, packaging research 
into processing and handling methods 
in customer plants, and market re- 
search into consumer attitudes, add 
up to greater specific value for your 
packaging dollar. 


Fora Lady. .. Charm 





Owens-ILLInois AssurRES You A 


Engineered Design 


The package that takes your product 
to market must take three needs into 
account. Considerations of its func- 
tion in the retail store, its operating 
efficiency and its consumer utility all 
become a part of the prescription for 
an Owens-Illinois package. 


BEAUTY 


LOrrmeonw 





The Right Container 


Versatility of facilities and talents 
points to Owens-Illinois as your best 
source of supply for a wide range of 
specialized needs: Containers where 
beauty, utility and tradition are 
blended in the proportions required 
by different product classifications. 
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The Right Closure 


Know-how as to the best available 
liner and closure—best for packing, 
displaying, or using a specific product 
—may well be one of the most impor- 
tant single points through which ex- 
pert packaging counsel will reward 
you many times over. 


COMPLETE PACKAGING 


Be ees ail 


Needed Fitments 

With emphasis on the word “needed,” 
Owens-Illinois specialists are keenly 
aware of sales benefits possible 
through use of plastic shaker and 
pour-out fitments which are not 
“gadgets” but which increase con- 
sumer satisfaction with your product. 


APPROACH 


Merchandising Cartons 


Modern cartons are developed only 
through systematic consideration of 
their opportunity to serve you in the 
retail store and retail warehouse as 
well as on your own filling line and 
in transit. Owens-Illinois is pioneering 
such developments. 


Kora Man...Good Grooming 


For both... 


a Duraglas salespackage 


with sales appeal built in 











The very lines of its package can 
draw customers to your product. It 
can have feminine daintiness—mas- 
culine vigor, and at the same time 
make your product convenient to use. 

This way it becomes a salespackage. 

At Owens-Illinois salespackaging 
has been developed as a science. 


From bottle design, through proper 


DURAGLAS CONTAINERS 


AN @ PRODUCT 


fitments and closures, to the final car- 
ton, the purpose is to achieve a pack- 
age that sells. 


Whatever your product, call upon ° 
Owens-Illinois for packaging plans. 
You will have the co-operation of a 
marketing-minded supplier ready to 
provide glass containers of all types, 
capacities and designs. 


Owens-ILLINOIS 


GENERAL OFFICES + TOLEDO 1, OHIO 

























Rubber-rug stands 


A new package and a new display stand for Bearfoot Air- 
way Co.’s sponge-rubber floor mats have been designed to 
get these products sold in a new group of retail outlets. Air- 
ugs—a product to make feet more comfortable when stand- 
ing in heavy-traffic areas of the home, such as in front of 
sinks—were formerly unpackaged and shipped 12 in corru- 
gated cartons for individual display on tables or platforms. 

Now, with an eye to sales in self-service hardware and 
drug stores or supermarkets, Bearfoot has introduced this 
pair of combination display-shipping cartons for its Airugs. 
Individual mats are rolled up and slipped into long rec- 
tangular folding cartons, printed in three colors. An irreg- 
ularly shaped transparent window gives a view of the con- 
tents. The packages are stacked on end in the corrugated 
display cartons, which hold either 12 or 24 mats. The larger 
carton (right) has a slot in which a sample mat may be 
placed for demonstration purposes. 


Credit: Cartons by The Ohio Boxboard Co., Rittman, Ohio. 


Swinging seven 


\ motion-mystery puzzler, designed to attract the eye of 
customers passing a liquor-store window, has been intro- 
duced by Seagram Distillers Co. for Seagram’s 7 Crown. 
Flanked by two bottles of the whiskey, a giant red figure 7, 
topped by a crown, swings back and forth with no visible 
motive power at all. The secret is a tiny magnet set in the 
bottom of the swinging 7 and a miniature electric coil, 
operated by a single flashlight battery hidden in the base 
of the display. As the magnet cuts through the electric field 
set up by the coil, it is alternately attracted and repelled, 
and thus swings back and forth continuously. 

The swinging trademark is injection molded of vinyl and 
attached to a vertical arm of transparent vinyl. A “bridge” 
made of three strips of vinyl connects the two bottle tops 
and has a slot in which the arm can move. The entire base 
of the display is a single piece of 40-pt. paperboard. 


Credit: Display by Einson-Freeman Co., Inc., Starr & Borden 
Aves., Long Island City 1, N. Y. 
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Back-bar bowl 


To keep this display in use for the longest possible time, 
P. Ballantine & Sons has equipped it with flowers that can 
be changed to fit the season. Designed to be either ce- 
mented to a back-bar mirror or fastened by means of key- 
hole slots to a wall, the display is in the form of a bowl of 
flowers. With each bowl, Ballantine supplies the tavern with 
three bouquets of artificial flowers, each appropriate for 
fall, spring or the Christmas season. After one set has be- 
come outdated, it can be easily removed and replaced by 
the next bunch of flowers. 

The bowl is injection molded of high-impact polystyrene, 
with slots into which the individual flowers can be slipped. 
A curving piece of brass-plated wire gives the effect of two 
legs and continues up above the bowl to support a plaque, 
also molded from polystyrene, upon which the name “Bal- 
lantine Beer” and the company’s familiar three-ring trade- 
mark are hot stamped in black and red. 


Credit: Display by Kay, Inc., 142 E. 49 St., New York 17. 


Showcase for shoes 


A battery of displays, designed to fit the requirements of 
any shoe-store window, have been introduced by Hussco Shoe 
Co. to promote the sale of its Huskies children’s shoes. 
Largest piece in the assortment is an oblong plaque which 
can be hung up on a wall at the rear of a display window. 
Vacuum formed of polystyrene, it measures 43 by 29 in. in 
size. In the center of this display is a large rectangular 
opening, into which can be placed illustrations appropriate 
to the season, such as the one shown here, timed to promote 
back-to-school sales. Flanking the picture are pegs on which 
six styles of shoe can be hung. 

For smaller displays, Hussco has developed a number of 
folding paperboard point-of-sale pieces, which can be used 
in windows or on store counters. On these, as on the large 
vacuum-formed display, strong emphasis is given to the 
Huskies brand name, which appears prominently on all of 
the company’s shoe boxes. 


Credit: Disp'ays by Majestic Creations, Inc., Woodside 77, N. Y. 
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Mechanized pies 





A 200-a-minute side-fill cartoner breaks bottleneck 


and permits custom packer of frozen pot pies 


Ay ocoiien of a new type of side-opening, lock- 
tab frozen-food carton and a new 200-a-minute 
cartoning machine especially developed for it has 
been a key factor in pushing the Tony Downs Foods 
Co., St. James, Minn., to a leading position in the 
booming production of quick-frozen individual meat 
and fruit pies. 

With a smoothly integrated, continuous produc- 
tion line from pie dough to final cartoning and 
overwrapping, this specialist company now has the 
capacity for close to 200,000 packaged pies per day, 
out of an industry total of frozen individual pies 
which is estimated to have reached 300 million in 
1955. 

Development of the special cartoning system spe- 
cifically for this type of product illustrates the 
resourcefulness of today’s carton and machine de- 
signers in meeting any new volume need as it arises. 

Obviously, pot pies, prepared in foil cups, could 
not be dropped vertically by machine into top-open- 
ing cartons as are conventional free-running foods 
for freezing. The only way to mechanize pie carton- 
ing would be to slide the pies gently, horizontally, 
into side-opening cartons. 

The new carton and machine, which handle this 
delicate job at amazingly high speed, are the re- 
sult of several years of development work conducted 
jointly by two of the largest packaging suppliers to 
the frozen-food industry. The trouble-free operation 
now exhibited at Tony Downs (as well as several 
other producers of similar products) must be ac- 





to capitalize on soaring demand for this convenience food 


counted one of the most impressive package-engi- 
neering accomplishments of recent years. 

Although designed specifically for pies, the car- 
toning machine obviously will be adaptable to any 
product that requires careful, sidewise loading. 

In addition to the Duncan Hines line of chicken 
and turkey pies, which it turns out under a licensee 
arrangement with Hines-Park Foods, Inc., Ithaca, 
N. Y., the Tony Downs plant also processes and 
packages meat and fruit pies on a contract basis for 
several other food producers, utilizing the same 
processing equipment and high-speed packaging line. 
Depending upon production schedules, formulas are 
modified to conform to each packer’s specifications. 
All operations of the company are conducted under 
Federal inspection. 

One of the principal objectives sought in an 
operation such as Tony Downs’ is a high degree of 
integration between the actual production of the 
pies and the packaging operations involved. Since 
the pies are, in a sense, “manufactured” directly in 
the rigid foil cups as they move along the conveyor 
line, the entire process lends itself to an efficient 
installation if the equipment is well chosen. At the 
Tony Downs plant, for example, a period of only 
about one minute elapses from the time an empty 
foil cup begins to move down the line until the 
finished pie has been enclosed in its lock-tab-style 
carton and overwrapped, ready to be placed in 
corrugated containers for freezing. 

By way of contrast, it is interesting to note that 
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Leading brands are produced by Tony Downs 
Foods Co., each turkey, chicken or fruit pie in 
an individual aluminum foil pan inside a waxed- 
paper-overwrapped folding carton. Automatic car- 
toner takes the place of 15 manual workers. 


were the cartoning phase of the packaging opera- 
tion to be handled manually, a crew of approxi- 
mately 15 operators would be required to keep up 
with the 145-per-minute pace of the pie production 
equipment. 

The automatic cartoning machine, with its speed 
of 200 units per minute, requires only one operator, 
whose duties consist mainly of keeping the feed 
magazine loaded with carton blanks. 

The high speed and efficiency of the cartoning 
machine derive largely from the fact that it handles 
the packaging process as a straight-line, uninter- 
rupted operation. Automatically setting up the spe- 
cially designed, self-locking carton blanks, the ma- 
chine then slides the foil-cupped pies into them 
horizontally from an adjacent moving conveyor line 
and securely locks the twin tabs at each end of the 
carton—all of this being accomplished without 
arresting the steady forward movement of either 
the products or the packages. 

From this point, the closed cartons travel via a 
short conveyor directly to the automatic wrapping 
machine, located in an adjacent room. 

When set up, the frozen-pie cartons measure 
slightly more than 5 in. square by approximately 
14% in. deep. The waxed carton blank, of 0.015 solid 
bleached sulphate board, is supplied to the Tony 
Downs plant with one joint glued, providing an 
essentially flat blank which requires minimum ship- 
ping and plant storage space. The construction of 
the folding carton is such that flaps having two 
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Heart of the operation is this new type of cartoning 
machine in which cartons are automatically opened and 
positioned, the pies gently shunted in sidewise and the flaps 
closed and locked. Continuous-motion machine, with top 
speed of 200 per minute, has a “no pie, no carton” device. 


Open and shut study of carton. Supplied flat, with 
side joint pre-glued, it uses 0.015 solid bleached sulphate. 
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Packaging starts by placing foil cups 
in groups of four on tinplated cast-iron hold- 
ers which ride conveyor belt during assembly 
of pie. Second operator is draping sheet of 
dough that forms bottom crusts for four pies. 


extended tabs and matching die-cut slits are located 
on two opposing sides of the package. 

The high speed and efficiency of the cartoning 
operation stem from the fact that the packaging 
equipment progressively squeezes the blanks to form 
a rectangular tube open at each end, slides the 
individual pie into the adjacent end of the package, 
then eases the end locks into place, practically build- 
ing the carton around the product as it moves 
toward the wrapping machine. 

One of the features of the carton forming, loading 
and closing machine is a “no-pie, no-carton” ar- 
rangement, which eliminates the possibility of 
empty cartons and package waste or spoilage. 
Through the use of this automatic control, whenever 
for any reason a gap occurs in the line of finished 
pies moving along the conveyor, the next carton 
blank is held back until another pie comes along. In 
other words, the foil-packed pies themselves trigger 
that part of the mechanism which releases each 
blank for the packaging operation. 

In the new Tony Downs frozen-pie department, 
the complete pie manufacturing, cartoning and 
wrapping operation is integrated into a straight- 
line, high-speed process. 

Automatic machinery includes a dough divider, 
two high-speed dough sheeters that make top and 
bottom crusts, a continuous conveyor with tinplated 
holders in which the foil cups ride during the forma- 


Pies completed pass in single file through machine 
(plastic hood) which perforates each top crust with an 
initial letter identifying variety. Top perforations also 
permit release of steam when pie is baked in home oven. 
Pies move from here into cartoning machine at right. 




























tion of the pie, pie-filling machines and a revolving 
trimmer head ;which trims the top crust. 

As the foil cups move past the trimmer head, 
automatic: plungers: located in each plate holder 
eject the cups from the holders and the pies are 
conveyed, in single-file order, to the automatic car- 
toning machine. 

Prior to the actual cartoning operation, the pies 
move beneath a perforating device where revolving 
heads, equipped with a series of prongs, puncture 
the tops of the pies to permit release of steam when 
they are finally placed in the home oven for baking. 
The interchangeable sets of prongs used in this 
phase of the operation are arranged to form code 
letters, such as A for apple pie, T for turkey, etc.. 
thereby facilitating product identification after the 
food is removed from the carton. 

From this point, the pies are conveyed through 
the packaging machine and slid horizontally into 
the opened cartons as detailed earlier. The final 
push, which completes the insertion of each foil cup 
into the carton, is provided by a rotating rubber 
finger. 

At the completion of the cartoning operation, the 
pies transfer to an automatic infeed conveyor which 
carries them into the overwrapping machine. Here 
the printed, waxed paper overwraps, supplied in 
roll stock form, are automatically applied to the 
cartons at high speed. 
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Cartoning machine is tended by a single operator who 
needs only to keep hopper supplied with blanks. Fifteen man- 
ual operators would be required to do same work, keeping up 
with 145-per-minute pace of pie production equipment. Filled, 
closed cartons move off at lower left to overwrapping unit. 


Although this piece of equipment has a guaran- 
teed capacity of 135 wrapped cartons per minute, 
it is capable of even faster operation if required. 

Among the features of this machine are electric- 
eye registration, which insures accurate placement 
of the wraps on the cartons, and water-cooled dis- 
charge belts to set the wax seals rapidly, on account 
of the high-speed operation of the machine. 

Finished packages are packed manually in cor- 
rugated shipping containers, a dozen to the box, as 
they leave the overwrapping machine. Product is 
then transferred to the sharp freezer room, where 
it is held for at least 12 hrs. prior to shipment. In 
some instances, depending upon production sched- 
ules, the consumer packages are arranged on venti- 
lated racks and the product quick frozen before 


being assembled in the corrugated shipping con- 
tainers. 


Credits: “Marapak-H” automatic cartoning machine 
developed and supplied jointly by Marathon Corp., 
Menasha, Wis.,and Food Machinery & Chemical Corp., 
1105 Coleman Ave., San Jose 6, Calif. Self-locking car- 
tons and printed waxed paper overwraps by Marathon 
Corp. Model FF-H carton-overwrapping machine by 
Package Machinery Co., East Longmeadow P. O., 
Springfield, Mass. Rigid foil cups by Tubular Mi- 
crometer Co., St. James, Minn., and Foil Kraft Div— 
Kaiser Aluminum & Chemical Corp., 1805 Sichel St., 
Los Angeles 31. 


Wrapping machine, fed by printed roll 
stock of waxed paper, discharges finished, heat- 
sealed packages to casing station in foreground. 


Mountains of pies await shipment in cold- 
storage room of Tony Downs plant, after quick 
freezing. Output is about 200,000 pies per day. 
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it’s easy to mail smal! orders of sweaters, shirts and other items by slipping them 
into this multiwall bag, which staples shut. Trademark stands out prominently on white 
kraft paper outer sheet. Polyethylene bags are used as unit packages on some items. 


Multiwall mailer 





Three-ply bag with asphalt lamination provides a sturdy, 


economical, moisture-resistant clothing mailer 


for shipping small orders of White Stag sportswear to dealers 


A new type of multiwall bag adopted by the 
White Stag Co. of Portland, Ore., is providing an 
economical and efficient means for shipping small 
orders of sportswear to dealers. 

The new clothing mailer is a three-ply paper bag 
manufactured to the shipper’s specifications. Among 
its advantages are product protection, brand identi- 
fication and economy. The mailers are constructed 
to withstand very rough handling. The center sheet 
in the construction is of asphalt-laminated kraft and 
acts as a moisture barrier. 

Prior to adopting the mailers, the White Stag Mfg. 
Co. used insulated paper bags for mailing small 
orders. When these bags were punctured in transit, 
insulating material sifted out onto the garments. The 
multiwall mailers have completely eliminated this 
problem. 

The outer sheet of the mailers is white kraft and 
takes colorful brand printing. The White Stag trade- 
mark of a leaping white stag on a dark blue back- 


ground shows up very well against the white outer 
sheet. 

Even though they are made to specification and 
printed with the shipper’s brand, the new multiwall 
mailers reportedly cost less than the standard-size 
insulated bags they replaced. 

Packaging articles of clothing for mailing in the 
new bags is an easy operation. The articles are 
merely inserted in the container, which is closed by 
stapling. The number of articles mailed together 
varies from one to three, packed either loose, in 
boxes or in polyethylene bags. 

The White Stag Mfg. Co. has been using the multi- 
wall clothing mailers for a year and reports it is 
well satisfied with their performance. Many favor- 
able comments have been received and other large 
garment manufacturers have expressed interest in 
the mailers. 


Credit: Multiwall mailer and polyethylene bags by 
Bemis Bro. Bag Co., 408 Pine St., St. Louis 2, Mo. 
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To visit 
us at Booths 730-732 at the 
Packaging Show. 
To see our display of set-up 


boxes, folding cartons, and 
transparent containers. 
To renew your friendship 
with us. 


F. N. BURT COMPANY. INC. 
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Many-purpose machine does complete job of package making 
and filling. Inner layer of paper-backed foil feeds from roll at left 
into first section, where it is cut to size, formed and bottom sealed 
around mandrel. Outer layer of paper feeds off roll in center, is 
printed by flexographic rollers and glued around foil layer. Then 
double-walled bags are automatically filled and sealed at far right. 





Flat-topped bag, with eye-catching bull’s-eye for 


“Legal” brand name is easy to stack for self selling. 


All-in-one package maker 


Ingenious German machine, used by prize-winning 


French coffee company, combines materials from rolls, 


prints, forms, fills and seals Delta-type bags 


Geerman mechanical ingenuity and a French eye 
for good design were combined recently to produce 
a coffee bag that walked away with honors at the 
French Packaging Exposition. 

Café Legal, packed by Pierre Lemonnier, Paris, 
is now being sold in an unusual flat-topped, double- 
walled bag with a shape that makes it easy to stack 
in a self-service display and an external appearance 
that quickly catches the eye of the impulse buyer. 

Most noteworthy, however, is the novel all-in-one 
machine on which these bags are produced—a ma- 
chine which does everything from printing of the 
material to filling and sealing of the final package. 
The easy-stacking flat top is produced by the use of 
a Delta seal at the last stage of this machine, where 
two of the four sides are folded into triangles, over- 
lapped and sealed. 

The outer of the two layers of material used to 
form the Café Legal package is special high-gloss 
paper printed by the flexographic method in two 
colors. Inside this, the second layer of protective 
wrapping material is paper-backed aluminum foil, 
with the foil side facing the coffee. 

The package-making machine itself is unusually 
compact—especially considering the number of 
packaging jobs which it performs. It reportedly can 


operate at speeds up to 60 or 65 packages per min- 
ute. There are three main operating sections. 

In the first stage—package making and printing 
—the inner layer of paper-backed foil is taken from 
a roll and cut to size for a single bag. Next, glue 
is applied and the sheet is folded around a package- 
forming mandrel, where the bottom folds are glued 
together. The outer layer of paper, meanwhile, is 
feeding in from a second roll placed at right angles 
to that supplying the inner wrapper. A set of flexo- 
graphic rollers prints this material in two colors 
and it then is cut to size. Glue is applied and it is 
folded and sealed around the inner layer, forming 
a double-walled bag. 

Having been printed, formed and bottom sealed, 
the bags now pass on to the machine’s second stage, 
where three automatic, double-precision weighers 
alternately fill the bags as they move around a 
filling wheel. 

This done, the bags are transported to a second 
wheel, where a card or coupon may be inserted into 
each filled bag, after which the tops are folded 
down and glued. A compression belt then seals them 
tightly in place. 

Credit: Package-making machine by Fr. Hesser, 
Stuttgart-Bad Cannstatt, West Germany. 
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Tubes by Bradley Container -aan Maynard, Mass. 


How 4 different types of packaging 
made of BAKELITE Brand Plastics help products 


Tubes made of polyethylene are making sales news 


e 
every day. And with so many advantages, it’s no 
wonder. 


A polyethylene tube won't stay crushed . . . it’s 
always attractive. Your brand name is always in 
plain sight . . . not rolled into oblivion. Directions, 

Oi} competi 101 too. And, when you stop squeezing, the tube draws 
excess contents back in, so tips won't clog. 

Tubes made of BAKELITE Brand Polyethylene can 
be solid-color or translucent. They take printing to 
close registration. Inert to most chemicals, you can 
use them for a wide variety of contents. And they're 
filled on the same type of machinery, slightly modi- 


fied, as metal tubes. Why not find out more. Write 
Dept. NK-105. 


(continued ) 








get the jump on competition 


(continued from preceding page) 





‘Polyethylene is ideal for 
packaging a liquid food that is packed 
piping hot and sold ice cold”’ 





Polyethylene film gave Vineyard Island Products, 
Inc., Martha’s Vineyard, Mass., not only the an- 
swer to a technical problem, but the strong talk- 
ing points needed to beat out competition for 
space in retail frozen food departments. 

“The polyethylene film retains our fresh-frozen 
clam chowder without affecting the taste or pur- 
ity,” asserts James L. Richards, II, president. “The 
heat-sealed package protects against ‘freezer 
burn,’ saves us money on each package, and 
makes it easy for the housewife to prepare and 
serve. 

Our booklet about “Processed Foods” can give 
you ideas on forging ahead with film made of 
BAKELITE Brand Polyethylene. Write Dept. 
NL-105. 





Polyethylene film packaging supplied by 
Pierson Associates, Boston, Mass., and pro- 
duced by Deerfield Plastics Company, Inc., 
South Deerfield, Mass. 





















“Our quick mix stays fresh and dry” 
in handy pouches 


inner-coated with polyethylene 


“An inside extrusion coating of polyethylene puts this 
inert material right next to the contents. It protects 
the purity of rae tt keeps moisture definitely out, and 
provides a dependable heat seal,” explains W. T. 
Troutman, pre sident, Tromar C Jorp., Mt. Vernon, Ohio. 

This is only one type of coated package. You can 
use polyethylene coatings on paper, metal, foil, film 
and other package sastonidi Tremendous advantages 
are yours in marketing liquids, powders and perish- 
ables of just about every kind. Find out from your sup- 


Polyethylene foil-glassine pouches for 
plier all the ways he can help you benefit. Me : I 


Tromar Corp. are made by Shellmar- 
Betner Flexible Packaging Division of 
Continental Can Company, Inc., Mt. 
Vernon, Ohio. 





Ask your supplier 


BAKELITE 


PLASTICS 


about... 






See the Bakelite Company exhibit, 
Booth 412, National Packaging 
Exposition, Convention Hall, At- 
lantic City, April 9-12. 


(continued) 


set the jump on competition 





















(continued from preceding page) 


how a sales problem 


got the brush-off 


How to let customers see and feel the qual- 
ity of the business end of a paint brush with- 
out risking “shopwear’—that’s the problem 
Gerts Lumbard & Co., set out to lick. With 
KreEnE Cast Vinyl Film they not only solved 
it, they added other advantages. 

“Our goal is the best point-of-sale ap- 
peal and protection we can get. Undisplayed 
brushes are poorsellers. Unprotected brushes 
are candidates for markdowns. 

“Being tough, Krene Cast Vinyl Film is 
dependable. It strongly resists tearing or 
cracking. But the real key is its clarity and 
flexibility. The customer doesn’t pull off the 
cast vinyl wrapper (as he did with other 
wrappers ). He cansee the fineness and length 
of bristle. He can feel the flexibility without 
removing the wrapper. And the sparkle of 
the film maintains quality appearance.” 

Look into all the types of packaging based 
on BAKELITE Brand Plastics. Each and every 
one can give you profitable ideas on how to 
get the jump on your competition. For a 
copy of our free “1956 Packaging Guide” 
write Dept. NM-105. 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation (q@§ 30 East 42nd Street, New York 17, N.¥ 
The terms Bake.ite, Krene, and the Trefoil Symbol are registered trade-marks of UCC, 






























“Retailers report increased sales, patie are li 
in time consumed per sale, and greatly 

reduced loss from damage by careless, tours. 
curious hands. As an added benefit for 
the consumer, the wrapper of KRENE 
makes a handy storage wrap after using.” 





First in 
the world 
of plastics 





BAKELITE 


PLASTICS 
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You Can Slash 


Packaging Time and Costs 


WITH 


CELOTEX 


REG. U. &. PAT. OFF. 


NEUTRAL pH INDUSTRIAL BOARD 


CUSTOM-ENGINEERED, PREFABRICATED INNER PACKS 


Brace, Block, Cushion + Reduce container costs * Lower over-all packaging costs 
Speed up packaging time * Prevent shipping damage 


No matter how difficult it may be to pack 
your products . . . regardless of shape- 
irregularity, size, weight, or fragility. . . 
this can be the answer to your domestic 
or overseas shipping problem: Engi- 
neered, prefabricated inner packs of 
Celotex Neutral pH Industrial Cane 
Fiber Board! 

Packs using Celotex Neutral pH Board 
have won top awards at packaging shows 
for low-cost over-all effectiveness. They 
were designed for packaging and ship- 
ping of valuable contents with minimum 
weight and cost and in maximum safety. 


Precision Fabricated to Specifications 
Inner packs are of strong Celotex Fiber 
Board manufactured from long, tough, 
interlocking Louisiana cane fibers, and 
are light and resilient. Because they can 
be fabricated to exacting product con- 
tours, they tightly brace, position-block, 
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For proven packaging at its quick best .. . 


CELOTEX vn 
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and cushion with gentle firmness, pre- 
venting movement and impact damage. 
Their rigidity, strength and cushioning 
not only provide optimum protection, but 
often make the use of lighter, less-costly 
outer containers completely practical. 
Outstanding physical characteristics 
of strong, yet lightweight Celotex Fiber 
Board: Has a neutral pH value (6.5-7.5); 
this low acid-alkali content is necessary 
in minimizing corrosion when in contact 
with metals. Moisture content is between 
5% and 8% by weight, far less than most 
inner pack materials, requiring less costly 
desiccant. 
Locally engineered prefabricated Celo- 
tex Neutral pH Industrial Cane Fiber 
Board inner packs can help you ‘solve 
your packaging time, cost, and damage 
problems. Name of your nearest serv- 
icing fabricator on request. For full data, 
mail handy coupon today! 





Aircraft Fuel Regulator 
Temperature Control 


The Celotex Corporation, Industrial Dept. MP-36 
120 South LaSalle Street, Chicago 3, Illinois 


[] Please send me your free booklet, **Cost-saving Packaging."’ 
() Please furnish me a copy of the Celotex cushioning design nomogram—a 
chart for determining thickness of Celotex Boord required for a specific pack- 


aging application. 


Company 


INDUSTRIAL CANE FIBER BOARD City 


Te Colotex Corporation * 120 South LoSalle Street * Chicago 3, Illinois 
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Precision-machined Aircraft 


MAIL COUPON NOW FOR FREE BOOKLET! 
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Visit us at 


BOOTH 1005 Quality products, such as the above, do not result from chance. 
NATIONAL FLUID’S *“controlled packaging” service assures formulation skill, 
PACKAGING laboratory quality control, high speed automation filling, rigid inspection, 
EXPOSITION and on time deliveries — all at an economical cost! 


ATLANTIC CITY, N. J. Since FLUID manufactures no products of their own, you will always 
APRIL 8-12 receive the personal attention and service that you deserve. 


For your contract packaging needs, either liquids or aerosols, write 
or phone FLUID today. 


“First in Contract Packa ging” 


FLUID oie M00 


CHEMICAL COMPANY IN PRODUCTS: AEROSOLS—GLASS AND METAL 
: *  LIQ@UID—TUBE—JAR—DRY PACK FILLING 


RESEARCH bd DEVELOPMENT 
TELEPHONE: HUmboidt 5-28680 FOUNDED 19721 


883 MT. PROSPECT AVE., NEWARK, N.J. 
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Foods and permeability 


A review of the types of permeability affecting 


food packages, physical factors that 


must be considered and methods of control. 


[, the broadest sense, a package for a food mate- 
rial must perform three functions: first, it must 
physically contain the food product; second, it must 
maintain the quality of the food product and, third, 
it must be appealing to a customer so that he or she 
will buy the package. In the first two of these func- 
tions the permeability of the package plays a major 
role. 

The importance of this role in the food-packaging 
industry is the subject of this paper. 

The term “permeability” is generally thought of, 
in the food industry, in connection with the passage 
of water vapor and gases through protective films. 
In the broader sense, however, the term must include 
the passage through films of liquids such as water, 
fats and oils, gaseous materials such as the volatile 
components imparting flavor and odor to foodstuffs 
and, finally, passage of electromagnetic waves con- 
stituting both the visible and invisible spectra. 

There are being used, at present, in the food- 
packaging industry, a considerable number of film 
materials of widely differing characteristics. The de- 
termination of whether a given film is the most satis- 
factory available material for a specific use is de- 
pendent upon a wide variety of factors in addition to 
the permeability characteristics of the film. Factors 
of importance which will be intentionally slighted 
in this discussion include flavor, odor and toxicity 
of the films, economic factors, printability and ma- 
chine workability, the latter being affected by heat 
sealability, dimensional stability, stiffness, tear and 


*The authors are with the Process Engineering Department, Marathon 
Corp., Menasha, Wis. This article is published by permission from a 
paper which was delivered at the Annual Forum of the Packaging Insti- 
tute, Nov. 2, 1955 


MARCH 1956 


By F. S. Charlton 
and R. F. DeLong* 


bursting strength, glueability, aging stability and 
static build-up. 

With regard to permeability characteristics, it 
would be impossible for any one film to satisfy all 
of the contradictory requirements of the food-pack- 
aging industry. To facilitate our discussion of films, 
we must first orient ourselves with regard to the 
various types of permeability which are of impor- 
tance in the food-packaging field. 

The most important permeability factors in food 
packaging are water-vapor and gas permeabilities. 
It is safe to say that the successful packaging of any 
food product must take these two factors into ac- 
count and in many cases the selection of a packaging 
material will depend primarily on one or both of 
these factors. 

In some instances other permeability factors as- 
sume importance and must be taken into considera- 
tion in the development of a package for a foodstuff. 
Permeability of a package to fats, oils and greases 
or to water in the liquid state fall in this category. 
Finally, the desire for increased product visibility 
has resulted in transparent packages permitting all 
ranges of wavelengths of light to penetrate the pack- 
age. This frequently results in lowered quality due 
to the deleterious effects of light waves. 


Gas and WVP 


In order to discuss permeability properly, a gen- 
eral acquaintance with the methods by which it is 
measured and a description of the terminology are 
necessary. 

A number of methods have been devised for the 


measurement of the gas permeability of film mate- 
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rials. A detailed discussion of the various methods 
which have been used for gas-permeability measure- 
ments is given in a paper by Landrock and Proctor 
(12).* Essentially, two principles have been used in 
the development of gas-permeability methods. 

One principle depends upon pressure or volume 
changes as a test gas permeates from the high- 
pressure to the low-pressure side of the sheet. The 
other principle is embodied in isostatic methods in 
which different gases, at essentially equal pressures, 
are contained on opposite sides of a test film and 
any of the test gas permeating the film is collected 
in the other gas and analyzed. 

In the Davis method (4), the gases are swept 
through the cell essentially at atmospheric pressure 
and the partial-pressure difference of the test gas 
between the two sides of the film is, therefore, one 
atmosphere. Most of the gas-permeability data used 
in this paper have been obtained by this method. 

Various methods have been described for the de- 
termination of water-vapor transmission. Most of 
these are based on the principle of exposing a test 
film to an atmosphere of known humidity and ab- 
sorbing any water vapor passing through the film 
in a desiccant. The determination of water is then 
made by the weight increase of the desiccant. Other 
methods depend upon manometric or hygrometric 
measurements. The WVP data used in this paper 
were obtained by either of two TAPPI standard 
methods: T-464 m-45 (18), which employs 100 deg. 
F. (90% R.H. vs 0% R.H.), and T-448 m-46 (17), 
which employs 73 deg. F. (50% R.H. vs 0% R.H.). 
Both methods measure water-vapor transfer by 
weight increase of a desiccant. 

Factors affecting permeability. Both the gas and 


tNumbers in parentheses identify References appended. 





water-vapor permeabilities of films are affected by 
a number of physical factors. Some of these factors, 
such as the area of the film, the time of exposure 
and the pressure exerted on the film, are sufficiently 
obvious as to deserve no more than passing com- 
ment. All of these factors generally affect perme- 
ability in a direct relationship, other things being 
equal. Those factors which will be discussed in this 
paper are those which affect permeability in a less 
direct manner. Among these are the temperature, 
relative humidity, the film thickness and the solu- 
bility characteristics of particular gases in associa- 
tion with specific films and their plasticizers. 

There are two different mechanisms by which 
permeation occurs. One of these is dependent upon 
the solution of gases or water vapor in the film or 
its plasticizers, migration through the sheet and re- 
evaporation from the opposite side. In this mecha- 
nism, the solubility characteristics of the component 
parts of the system control, to a large degree, the 
permeability relationship. It is then possible for 
different gases of similar molecular weight and 
dimensions to permeate a given film at widely dif- 
fering rates, due to their differing solubilities or 
compatibilities with the film components. 

The second mechanism by which permeation 
occurs is through pores or interstices in the film 
itself. The permeability of aluminum foil is an 
example of this latter type, since it is due essentially 
to the presence of minute pinholes in the film, while 
most synthetic organic films are relatively free of 
such pinholes and are penetrated by solution per- 
meability. It would seem quite reasonable that a 
pinhole-free aluminum foil would have zero perme- 
ability, and such is the case. There is an inverse 
relationship between thickness and number of pin- 
holes and it is only necessary to increase the caliper 
of the film to decrease the permeability to the 
vanishing point. Foil having a thickness of 0.00035 
in. has been found to have pinholes in 100% of 
12-in. square sample sheets (7). This is reduced to 
about 8% at a thickness of 0.001 in., while foil of 
0.0015-in. thickness and over is essentially pinhole- 
free and therefore impermeable to gas and water 
vapor. 

In the case of the synthetic organic films, where 
solution permeability is of primary importance, an 
increase in film thickness results in decreased per- 
meability, but the value of zero permeability is 
approached only asymptotically as a limiting value. 
Fig. 1 shows this relationship for polyethylene, 
where water-vapor permeability is plotted against 
film thickness (19). 

It will be noted that doubling the film thickness 
results in reducing the permeability to 50% of its 
original value and this relationship is held through- 
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Table !: Comparison of WVP data at 100 deg. F. 
with package weight loss at 0 deg. F. 











Temper- Waxed MSAT-86 
Test ature paper cellophane 
WVP 100° F. 12.1 gms./sq. 4.5 gms./sq. 


meter/24 hrs. meter/24 hrs. 


Packaging 0° F. 


Chicken 0.7% weight loss 0.7% weight loss 
Fish fillets 1.1% 1.0% 
Beef chip 
steaks 1.2% 0.9% 
Horsemeat 1.2% 1.3% 





out the range of the data. It is then evident that the 
amount of permeability protection per unit of thick- 
ness is greatest in the thinner films. As film caliper 
increases beyond a certain value, it becomes un- 
economical to increase it further to obtain lower 
permeability. At this point other means, such as 
laminating, coating or choice of another film, should 
be utilized to obtain the desired protection. 

The thickness effect shown for polyethylene is 
quite generally true of other films of related types 
and similar curves could be shown for polyester, 
saran, vinyls and others, the shapes of the curves 
being similar while the actual values would vary, 
dependent upon the specific permeability of the film 
in question. Limited data on polyethylene indicate 
that a similar drop in gas permeability is obtained 
as thickness of the film increases (4), oxygen perme- 
ability decreasing from 3,500 cc. per square meter 
in 24 hrs. for a l-mil film to 1,000 cc. for a 3-mil 
film, and carbon-dioxide permeability dropping 
from 14,000 cc. for a 1l-mil film to 600 cc. for a 
3-mil film. 

Effect of temperature. Temperature is another 
factor which has a definite effect on the perme- 
ability of various film materials. In general, perme- 
ability increases markedly as the temperature is 
increased. The effect of temperature on carbon- 
dioxide permeability is shown in Fig. 2, in which 
the permeability is given as a function of tempera- 
ture for polyethylene, cellulose acetate, Pliofilm and 
Mylar polyester (14). Fig. 3 shows the water-vapor 
permeability of polyethylene and Pliofilm as a 
function of temperature (14). 

In each of these graphs it is evident that perme- 
ability values of the various films converge as the 
temperature is decreased and diverge as the tem- 
perature is increased. This indicates that the WVP 
data secured at 73 deg. F. (22.8 deg. C.) or 100 
deg. F. (37.8 deg. C.) does not give a true indica- 
tion of the WVP relationship between films used 
at other than these test temperatures. 

Practically, this means that at low temperatures, 
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such as those used for storage of frozen foods, the 
permeabilities of a considerable number of films lie 
in a relatively narrow range, all values being low. 
Thus, it is impossible to judge the value of a film 
for frozen-food use from permeability data secured 
at room temperature or above, since, at these tem- 
peratures, high permeability values might rule many 
satisfactory films out of consideration. There are 
more films whose permeability characteristics at 
0 deg. F. are suitable for frozen-food use than is 
indicated by the data secured at standard test tem- 
peratures (73 deg. F. and 100 deg. F.). 

For example, the comparison of WVPs of a 
waxed sulfite sheet and 300 MSAT-86 cellophane 
as given in Table I shows nearly a three-fold dif- 
ference in data secured in the standard WVP test at 
100 deg. F., while moisture losses incurred in actual 
packaging tests at 0 deg. F. show no significant 
differences between the two materials when used as 
overwraps for frozen-food packages. Such data indi- 
cate the importance of actual packaging tests, or the 
necessity of obtaining WVP data at temperatures 
consistent with actual usage. 

Effect of relative humidity on gas permeability. 
The degree of humidity in the atmosphere to which 
a film is exposed may, in some cases, have a pro- 
found effect on the gas permeability of the film and, 
therefore, be a factor in the selection of a material 
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for the packaging of a specific food product. For 
example, it has been found that the gas-transmission 
rate of cellophane is greatly dependent on relative 
humidity, increasing rapidly with increased humid- 
ity. Among the synthetic films for which data have 
been obtained, cellophane is unique in this respect, 
as may be seen from a study of Table II, which 
gives a comparison of the specific permeabilities of 
cellophane with those of glassine, cellulose acetate 
and Pliofilm (4). It will be noted that among these 
films, only cellophane is significantly affected in its 
gas permeability by an increase from 0% relative 
humidity to 75% relative humidity. It has also been 
found that the gas permeability of several other 
films, such as polystyrene, polyvinyl alcohol and 
polyvinyl butyral are’ relatively unaffected by 
humidity. 

In some cases, advantage can be taken of the 
change in cellophane gas permeability as a function 
of humidity. For example, natural cheese, during the 
course of its aging, evolves carbon dioxide and the 
rate of this evolution may be as high, during the 
early stages, as 30-40 cc. per lb. in 24 hrs. This gas 
must be allowed to escape from the package, or 
the package will become bloated. 

Using cellophane as a base sheet and coating it 
with a rubber-wax composition, the resulting cheese 
wrapper, under the moist conditions of natural 
cheese storage, allows the escape of sufficient carbon 
dioxide to prevent accumulation of gas inside the 
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Table ll: Effect of relative humidity 
on gas permeability 
Specific permeability (SP x 10*) at 21 deg. C. 





Oxygen Carbon dioxide 
permeability* permeability* 
Film 0% R.H. 75% R.H. 0% R.H. 75% R.H. 





ee 


PT cellophane 0.0002 0.0069 0.0008 0.014 
Cellulose 


acetate 0.36 0.19 2.7 2.3 
Pliofilm NO 0.017 0.016 
Glassine (low 4.0 3.3 

hydration) 
Glassine (high 0.14 0.067 

hydration) 





*Cited from Davis (4). 


wrapper. The relationship between humidity and gas 
permeability of actual Parakote (1) cheese wrappers 
may be seen in Table III. (Parakote is the Marathon 
cheese wrapper consisting of moistureproof cello- 
phane coated with a rubber-wax composition. ) 

It will further be noted in the table that, although 
both oxygen and carbon-dioxide permeabilities in- 
crease considerably with humidity, there exists at 
all humidity levels a very appreciable differential 
between the permeability to the two gases, carbon 
dioxide passing through the wrapper at 1 to 20 
times the rate of oxygen. This is of practical signifi- 
cance in that carbon dioxide is allowed to escape 
readily through the cheese wrapper, while the 
entrance of oxygen into the package is essentially 
prevented. This results in a snug-fitting wrapper 
and minimizes deleterious effects of oxygen on the 
quality of the cheese. 

One of the deleterious effects of oxygen on pack- 
aged process cheese or cheese food is termed dark 
ring formation. This phenomenon, while uncommon, 
is sometimes found in cheese stored at high tem- 
perature and high humidity, both of these factors 
contributing to the ring formation. The photograph 
in Fig. 4 shows cross-cuts of 2-lb. loaves of process 
cheese wrapped in various films. (None of these 
wrappers are in commercial use on poured process 
cheese except the Parakote.) The distance of the 
darkening inward from the surface of the cheese and 
the darkness of the ring are measures of the oxygen 
permeability of the wrapper. In the case of Reynolon 
and Visten, the excessive moisture loss has un- 
doubtedly contributed to the darkening effect. 

Dark ring formation is a direct result of two of 
the permeability factors which we have already dis- 
cussed, namely, the effect of temperature and the 
effect of relative humidity. It has been noted that 
an increase in either of these factors markedly in- 
creased the gas permeability of coated cellophanes 
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aud increased temperature has a similar eflect on 
all of the synthetic organics. With coated ceilo- 
phanes, the combination of high temperature and 
humidity raises the oxygen permeability sufficiently 
to cause the phenomenon of dark ring formation and 
high temperature alone is sufficient to affect the 
other films in the same manner. 

It should be mentioned that with saran or Para- 
kote wrappers, dark ring formation is found only in 
process cheese loaves stored at room temperature 
and above and at relatively high humidity. Refrig- 
erated cheese does not show this phenomenon during 
normal shelf life. 

Flavor and odor permeability. One of the addi- 
tional permeability problems which may be of con- 
siderable importance in the storage of foods is that 
concerned with the flavor and odor permeabilities 
of the packaging materials. The loss of desirable 
flavor and aroma from the food and the entrance of 
foreign flavors and odors into the package are 
factors for serious consideration. Certain aromatic 
flavor constituents are extremely fugitive and re- 
quire highly impermeable films to retain them. The 
minty flavors of chewing gum and the aromatic 
constituents of spices and coffee are in this classi- 
fication. 

Conversely, certain foods, such as butter, cream, 
cheese and chocolate products, are highly sensitive 
to the presence of foreign odors and rapidly absorb 
ofl-flavors which permeate the package. Packaging 
of these types of foods requires special care to pre- 
serve the original quality. 

Other foods, such as dry, prepared cereals, de- 
velop a stale and rancid odor long before rancidity 
is evident by taste testing. Packages for these prod- 
ucts must be designed to give sufficient ventilation to 
allow the undesirable odors to become dissipated 
or the shelf life of the package will be sharply 
reduced. At the same time, crispness must be main- 
tained by preventing the entrance of water vapor 
into the package. 

Permeability of sheet materials to organic vapors 


Table Hl: Effect of relative humidity on 
gas permeability of cheese wrappers 








Permeability 
Temperature (cc./24 hrs./89 
Gas % R.H. deg. F. sq. in*) 
CO, 30 70 3.0 
50 70 16.0 
75 70 46.0 
0, 30 70 0.1 
50 70 0.6 
75 70 4.0 
*Calculated to the size of wrapper used on 1-Ib. block of cheese. 
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Table IV: Permeability of polymeric films 
to organic vapors 

Permeability at 35 deg. C. in 

mols/sq. cm./cm./sec./cem. Hg. pressure* 


Ethyl 





Film Benzene Ethanol acetate Water 
Polyethylene 236.5 2.494 22.9 4.525 
Cellulose acetate 22.86 133.0 160.5 1016.00 
Regenerated 

cellulose 0.0627 3.829 0.60 615.7 
Vinyl chloride 





acrylonitrile 21.56 0.0145 60.55 0.846 


*Cited from Simril and Herschberger (16). 


is generally determined in one of three ways, name- 
ly: chemically, physically or organoleptically. 

In the organoleptic procedure, a strongly volatile 
organic material such as turpentine, onion juice or 
mint is placed in the bottom of a jar divided into 
two compartments by the film to be tested. The 
upper compartment is provided with a vapor-tight 
cover which may be removed at intervals for sniff- 
ing to determine the period of time necessary for 
the odor of the organic material to permeate the 
test film. 

In the chemical method, methyl furoate is sus- 
pended in one chamber and any of the vapors which 
pass through the film into the second chamber are 
absorbed in caustic solution and analyzed spectro- 
photometrically as furoic acid (13). 

The physical method involves either weight loss 
of the organic liquid contained in a vessel whose 
opening is covered by the test film, or, in the case 
of organic gases, by measurement of pressure or 
volume changes. The final evaluation of films is 
conducted by means of actual packaging tests on 
promising films. 

Permeation of flavor and odor occurs by the 
same processes as gas and water permeation. Pore 
permeation is of similar importance, but solution 
permeability deserves greater emphasis, since or- 
ganic vapors at normal storage temperatures are 
much more soluble in organic films than are the 
gases. 

For this reason, solution permeability is of major 
importance in odor permeation. This is partly due 
to the fact that solubility relationships are greatly 
influenced by chemical and structural similarities -- 
“Like dissolves like.” 

This relationship may be seen from Table IV, 
which presents the permeability of representative 
synthetic films to organic vapors at 35 deg. C. From 
this table it is evident that hydrophobic films such 
as polyethylene and vinylidene chloride-acryloni- 
trile are good water-vapor and ethanol barriers. On 










Standard PK-2517 
| Six Weeks at 45°F 


oa 
75 Gauge Pliofilm—F3N2W) 













¥. 





120 Gauge N-2 Pliofilm 


120 Gauge FF Pliofilm 


200 Gauge Polyethylene 
(Du Pont) 100 Gauge Saran 


—_— 


Fs 
i 


the other hand, these films are highly permeable to 
benzene and ethyl acetate, which are representative 
of highly hydrophobic solvents. Plain cellophane is 
so strongly hydrophylic that it allows passage of 
large amounts of water vapor, but is a good barrier 
to the organic solvents. Cellulose acetate occupies an 
intermediate position, being a very poor water-vapor 
barrier and offering only moderate protection 
against organic vapors. 

Few single films possess sufficiently low perme- 
ability to satisfy all of the normal packaging require- 
ments for protection against transfer of flavors and 
odors, water vapor and various gases. Some excel 
in one or more, but few in all. In order to obtain 








FIG. 4—Cheese food packaged in synthetic films—stored six weeks at 100 deg. F., 20% R.H. 
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complete protection against all of the common 
vapors, it is oftentimes neccessary to employ a coat- 
ing which gives specific protection against those 
gases or vapors not adequately controlled by the 
base film. Such control may also be obtained by 
lamination of two films differing in their perme- 
ability characteristics. In such combinations the 
laminant may have an effect in decreasing the 
permeation of the package. 

The effects of coating and laminating on the 
permeabilities of typical films are shown in Table 
V, giving values for polyethylene, Mylar polyester 
and a lamination of the two films, as well as perme- 
abilities of waxed and unwaxed sulfite paper (6, 
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13). The effects of coating and laminating in lower- 
ing the permeabilities to various vapors are obvious. 


Means of modifying permeability 


In many instances, a film which is otherwise ideal 
for a given packaging need may possess undesirable 
permeability characteristics. In this case, the perme- 
ability of a film may be modified or altered by 
coating or laminating with other materials impart- 
ing the desired degree of permeability. In addition 
to modifying permeability characteristics, these 
techniques are also valuable in improving machine 
workability or other physical characteristics. 

For example, PT cellophane is an excellent gas 
barrier, but, being sensitive to water, it possesses a 
very high WVP and also loses much of its gas 
resistance under humid conditions, as has already 
been pointed out. By coating this material with a 
wax-cellulose nitrate lacquer, the moistureproofness 
of the sheet is very markedly improved. By reducing 
the sensitivity of cellophane to moisture, its excellent 
dry gas permeabilities are maintained to a great 
degree. 

This same principle is used in the lamination of 
polyethylene (having good WVP rate and poor 
gas-transmission rates) with cellophane (a good gas 
barrier, but having high water sensitivity) to pro- 
duce a satisfactory material for the vacuum packag- 
ing of cured meats. Lamination of sheets having 
varying permeability properties results in the pro- 
duction of a new packaging material with properties 
better than either of the single sheets. 

Perhaps the most common and widely used sheet 
having improved permeability characteristics by 
virtue of a coating operation is waxed paper or 
board. Waxing reduces both gas and water-vapor 
permeability of sulfite paper tremendously. For 
example, the carbon dioxide permeability is reduced 
from 120,000 cc./sq. meter/24 hrs. to 39 cc./sq. 
meter /24 hrs., a reduction of 99.97% (4). Waxed 
paper is the most economical vapor barrier for im- 
parting a moderate degree of protection at normal 
temperature conditions and, of course, the perme- 
ability decreases markedly at frozen-food storage 
temperatures. Under these conditions, paraffin wax, 
although an excellent water-vapor barrier, is suffi- 
ciently brittle so that it becomes expedient to im- 
prove its flexibility characteristics by the addition 
of microcrystalline waxes, rubber or polyethylene. 
These materials impart excellent seal strength, flexi- 
bility, scuff resistance and machine workability at 
the expense of a small increase in permeability. 
Paraffin wax is such an excellent water-vapor 
barrier that small amounts of paraffin added to 
polyethylene markedly improve the latter’s perme- 
ability characteristics. For example, the WVP of 
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Table V: Modification of permeability 
by wax coating and lamination 








Organic va- 
pors! (gm, WvpP2 Oxygen” 
furoic acid/ (gm./100 (gm./100 
sq. in./24 sq. in./hr.- sq. in./hr. 
hrs. at 84% 53 mm. 75 deg. F. 
Film R.H.) Hg.) 100% R.H.) 
Polyethylene 4.98 65 18 
(2 mil) 
Mylar 0.001 (3) 30-320 10-18 
(0.5 mil) 
Mylar-polyethylene — 36 0—0.4 
Unwaxed sulfite 11.9 
Waxed sulfite 0.485 


Unwaxed glassine 1.48 
Waxed glassine 0.054 





\Cited from Muldoon and Sylvester (13). 

= = i= ee from DuPont (6). 
polyethylene may be reduced by as much as one- 
third by the addition of 25% paraffin wax. 

Comparative permeabilities of packaging materi- 
als. Table VI is a compilation of the specific perme- 
abilities of a number of flexible films (2, 4, 5). 
Several interesting relationships may be derived 
from the table. 

Mention has previously been made of the im- 
portance of the differential between the permeability 
of oxygen and carbon dioxide in the packaging of 
cheese. This differential is shown for several of the 
films which are used either directly in the packag- 
ing of cheese or as a component of the coated cheese 
wrappers. 

Also included in the table are the permeabilities 
of aluminum foil. While the values are reported on 
the basis of one centimeter, the actual tests were 
run with foil 0.00035 in. thick. Therefore, these 
reported values do not compensate for the greater 
number of pinholes in the thin foil as compared 
with none in a thicker foil. The equivalent values 
for oxygen and carbon dioxide are an example of 
gases of similar molecular weight passing through 
pores or pinholes at similar rates. This relationship 
is also noticeable in the case of glassine. Two sets 
of values are given for glassine; one of these is 
for a highly hydrated sheet, while the other is for 
a sheet possessing a lower degree of hydration. The 
effect of hydration is to produce a more dense sheet 
with few, if any, pinholes or pores. This sheet ex- 
hibits a nearly two-fold difference between oxygen 
and carbon dioxide permeability, indicating that 
solution permeability is the predominant method of 
permeation in this sheet. The lower degree of hydra- 
tion possessed by the other glassine results in a 
more open structure containing more pores or pin- 











































































































holes through which gases may permeate. The fact 
that the carbon dioxide and oxygen permeabilities 
are so similar indicates that pore permeability is 
the predominant factor in this sheet, as in aluminum 
foil. 

It will be noted from the table that, in most cases, 
the water-vapor permeability is considerably higher 
than the gas permeability. 

Two exceptions to this general trend are alumi- 
num foil and polyethylene. Aluminum foil is inert 
to water, so again the only mechanism through 
which permeation occurs is through pinholes. Poly- 
ethylene is more strongly hydrophobic than the 
other organic films, so water vapor is quite insoluble 
in the film and hence penetrates it only to a limited 
degree. This particular property is of considerable 
value in the packaging of items which require a 
low moisture loss while maintaining the ability to 
“breathe” with the passage of significant amounts 
of oxygen or carbon dioxide. The packaging of cer- 
tain types of fresh produce is a good example of 
the requirements satisfied by this type of film. 

Cellulose acetate is significantly higher in WVP 
than any of the other films under consideration. This 
property would generally be considered a disad- 
vantage and cellulose acetate is unsatisfactory in 
cases where moisture loss is of extreme importance. 
However, when employed as a window in a carton 
for tomatoes and certain other types of produce, 
cellulose acetate allows the passage of sufficient 
water vapor so that the window retains perfect 
transparency. Less-permeable films result in fogging 
of the window, giving greatly decreased transparency 
and reducing the over-all attractiveness of the 
package. 

In addition to the problems involving loss of 
water vapor from a package, consideration must be 
given to those problems involving packaging of 
foods which are adversely affected by moisture. In 
these cases, the function of the packaging material 
is to prevent the entrance of moisture into the 
package. The problem will vary with the product, 
some materials requiring slight or moderate water- 
vapor protection, including cookies, crackers, 
pretzels, dry prepared cereals and hard candies. 
Others require a very high degree of protection 
against moisture penetration. In this class of prod- 
ucts are included powdered milk and cream, dried 
yeast, sugar-coated cereals and brown sugar. The 
latter class of foods require, in most cases, a 
laminated wrapper and even double or triple lami- 
nations are often used. The former class of products 
may be adequately protected by a film of good 
moistureproof character, perhaps wax coated, to 
give added moisture resistance. Waxed glassine, 
moistureproof cellophane or a lamination of two 





sulfite sheets—the laminant contributing a good 
degree of moisture resistance—have all been proved 
satisfactory for some products in this category. 


Permeability to light 


The development of numerous synthetic films has 
promoted the trend toward greater visibility in food 
packages. While visibility is desirable from both 
sales and consumer viewpoints, it intensifies certain 
problems in the preservation of the quality of the 
food. Transparent films are permeable to a wide 
range of light wavelengths with certain resultant un- 
desirable changes. Light accelerates the development 
of rancidity in fats and oils. It promotes discolora- 
tion of certain foodstuffs, which may take the form 
of bleaching effects, as in butter, cheese and potato 
chips, or may result in darkening in color, as in 
sausages, bologna, boiled ham and other cured 
meats. Light lowers the vitamin C and riboflavin 
content of foods, milk being particularly affected. 

The question as to which wavelengths of light 
cause the observed deleterious effects is a contro- 
versial one. Some writers feel that the entire spec- 
trum is damaging, while others assert that the 
ultraviolet or some other certain portion of the 
spectrum is very much more harmful than other 
regions. One reference (15) states that light waves 
in the ultraviolet regions of the spectrum (325-460 
mu.) are responsible for flavor and odor changes. 

It is concluded that while wavelengths below 325 
mu, have a marked effect, it is of little significance 
and that regions above 460 have comparatively 
lesser influence. It has been indicated (10, 11) that 
ultraviolet light is more harmful to fresh beefsteak 
wrapped in cellophane than soft white fluorescent 
light, and the reverse is held true for bologna in 
cellophane. 

Work in our laboratory has indicated definite 





Table Vi: Comparison of permeability 
of packaging materials 


Specific permeability (S.P. x 10¢) in cc./sq. cm./min./cm. 








Carbon 
Fi'm WVP Oxygen dioxide 
Cellophane PT Very high 0.0002 0.0008 
Cellophane MSAT 1.1 0.0002 0.004 
Aluminum foil 0.45 0.18 0.18 
Glassine 0.1—3.1 0.067—4.0 0.13—3.3 
Pliofilm NO 10.4 0.017 0.049 
Polyethylene 0.26 0.62 25 
Mylar A 8.22 0.009 0.06 
Saran 0.037 0.00153 0.068 
Cellulose acetate 274.2 0.36 2.7 





1Cited from Davis (4). 
2Cited from (2). 
*Cited from Dulmage (5). 
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Table Vil: Transmission of ultraviolet light 





of 2537A° by films 








Per cent trans- 











Thickness mission calculated 
Film in inches for a 1-mil-film 
Polyethylene 0.00150 86.0 
PT cellophane 0.0008 76.4 
K-202 cellophane 0.0008 44.5 
N-2 Pliofilm 0.00120 44.1 
VBAH Visten 0.00200 21.9 
Tensilized Pliofilm 0.00040 21.8 
MAT-1 cellophane 0.0008 7.4 
Cellulose acetate 0.001 4.0 
MAT-2 cellophane 0.0008 25 
517 saran 0.00075 0.0 
Mylar 0.001 0.0 
Waxed MAT cellophane 0.0024 0.0 





browning of bologna in less than an hour of expo- 
sure to blue-white fluorescent light and, after sub- 
sequent storage in the dark, a partial reversion 
towards the original pink color. 

It has been suggested that it might be feasible to 
package meat or cheese in a film which would be 
permeable to the ultraviolet germicidal wavelength 
of 2537A° in order to reduce bacterial contamina- 
tion on the surface of the product. Measurements of 
the permeability of a number of common films 
which might be used for this purpose are given in 
Table VII. It will be noted that the transmission for 
1-mil film varies from zero for Mylar polyester and 
saran to a value of 86% for polyethylene. Some 
results have been obtained which indicates that 
sufficient ultraviolet light passed through some of 
the more transparent films to give a noticeable 
bactericidal effect. 

Some time ago, a study was made in our labora- 
tory on the effect of light on the development of 
rancidity. Potato chips, being quite susceptible to 
oxidation, were chosen as the subject of experi- 
mental work. It was found that potato chips in 
double transparent cellophane bags exposed to 
south light behind window glass developed rancid- 
ity in five days, as determined by a taste panel. 
When colored cellophanes were used as the outer 
bag, periods of up to 10 days were obtained before 
rancidity was detected. However, the use of black 
kraft paper or aluminum foil as the outer bag re- 
sulted in no off-flavor at 21 days, at which time the 
test was terminated. It is quite apparent that a 
completely opaque package successfully prevented 
rancidity. Whether the improvement in shelf life 
resulting from the colored cellophanes was due to 
absorption of a particular deleterious range of wave- 
lengths or merely to an over-all reduction in light 
intensity is not known. 


The effect of light on the development of rancid- 
ity has also been shown in work with butter. In a 
laboratory accelerated-aging test, fresh parchment- 
wrapped butter overwrapped in a waxed sulfite sheet 
and exposed continuously to blue-white fluorescent 
light in a dairy display cabinet developed noticeable 
rancidity in one week. Parchment-wrapped butter in 
a waxed paperboard carton showed no off-flavor 
after seven weeks. The carton, of course, was com- 
pletely impermeable to light rays, while the paper- 
overwrapped butter allowed some permeation of 
light. 

These experiments show quite clearly the ad- 
vantage of a completely opaque package for ma- 
terials for which rancidity is a problem. 


Grease and oil permeability 


The permeability of packaging materials to 
grease and oil is of major concern with certain 
types of foodstuffs. Generally, the loss of oil or 
grease from a food by permeation of the package 
does not so seriously impair the quality of the food 
as does a similar loss of water content or flavor and 
odor constituents. The staining of a food package 
with grease, or the actual appearance of an oily 
film on the outside of a package, however, certainly 
detracts greatly from aesthetic appeal, which is a 
definite factor in customer acceptance. Furthermore, 
penetration of grease into the packaging material 
often hastens the development of rancidity by in- 
creasing the surface area in which the oily material 
is exposed to oxidation. 

The permeability of packaging materials to grease 
is measured in a somewhat different manner from 
gas and water-vapor permeabilities. Instead of meas- 
uring the amount of material permeating a given 
area of a sheet in a given time, grease permeability 
is measured by the amount of time between the 
application of grease or oil to one side of the ma- 
terial under test and the first visual evidence of 
penetration of grease into the packaging material 
sheet. The test grease may be lard, peanut oil, 
Mazola oil, turpentine or other suitable oily ma- 
terial, and a relationship must be developed between 
the test results and grease penetration obtained in 
packaging tests run under normal packaging and 
storage conditions for the product in question. 

Grease penetration of cellulose-based packaging 
materials proceeds both by pinhole permeation and 
a capillary wicking action along the fibres. Unmodi- 
fied paper and paperboard, which consist of a 
tangled mass of matted fibres, offer little protection 
against either of these methods of transfer of grease. 
Both pinholes and the wicking effect, however, are 
markedly reduced by hydration of the fibres. A 
[Continued on page 342] 






















By Dean F. Davis and Hamilton Laudani' 


Long-term insecticide tests’ 


Lindane and methoxychlor treatments show promise 


as low-cost paper coatings; cloth bags 


prove less effective in long-term protection. 


A study of the literature concerning the develop- 
ment of insect-resistant food packages reveals that 
most of the practical tests which have been con- 
ducted were on a very limited scale. For the most 
part, there are descriptions of the success or failure 
of single treatments to limit or prevent infestation 
for a given period of time (2, 3, 4, 5, 6). No pub- 
lished data have been found of long-term tests 
describing the comparative effectiveness of the in- 
secticides applied to paper and textile bags used for 
food packages. 

The purpose of this paper is to describe tests 
which were conducted at the Savannah, Ga., USDA 


laboratory over a period of 18 months to determine 





*The experimental work on which this report is based was conducted 
for the most part with funds transferred from the Department of the Army. 

This is a report of experimental results only. The use of lindane-, 
methoxychlor- or allethrin-treated bags to package food products has not 
yet been cleared by the U. S. Department of Agriculture or the Food & 
Drug Administration. The use of pyrethrum-treated multiwalled paper 
bags for packaging flour has been accepted by the Food & Drug Adminis- 
tration and the Quartermaster Corps. 

tThe authors are with the U. S. Department of Agriculture, Agricultural 
Marketing Service, Marketing Research Division, Stored-Product Insects 
Sectién, Savannah, Ga 

‘Numbers in parenthesis identify References appended. 


the effectiveness and duration of several insecticide 
treatments applied to paper and cloth bags. The 
tests were carried out under simulated warehouse 
conditions, the bags being exposed to a heavy in- 
festation consisting of 15 species of stored-product 
insects. At three-month intervals, samples of each 
treatment were removed from storage and the num- 
ber of insect penetrations and the number of insects 
in the flour in each bag were determined. It was on 
the basis of these two factors that the effectiveness 
and the duration of the treatments were measured. 

Certain interpretations of the results of this work 
have been expressed by Laudani and Davis (7) 
and Arnold (1), but this is the first presentation of 
the detailed data. 

These tests were conducted at the request of and 
in cooperation with the Office of the Quartermaster 
General, U. S. Army, which made the arrangements 
for the procurement of all of the test materials. The 
paper bags were obtained from the St. Regis Paper 
Co., Deferiet, N. Y. The cloth bags were fabricated 





Table 1: Number of insect penetrations found in 50-lb. paper flour bags 
after exposure to an infestation of stored-product insects 


(Figures are totals for four bags each and averages are for all 24 bags) 





Number of penetrations after exposure of 





3 6 9 12 15 18 Average 
Series Treatment Mo. Mo. Mo. Mo. Mo. Mo. per bag 
Storage Room A 
D-1 Pyrethrum + pip. but. 0 0 0 2 6 79 4 
E Pyrethrum + sulfoxide 0 0 0 6 25 10 
F Allethrin + sulfoxide 0 1 0 13 2 47 3 
G None (control) 7 0 159 2,000+- 1,676 1,537 224 
Storage Room B 
A Methoxychlor 1 0 1 0 4 1] 0.7 
B Methoxychlor 0 0 1 0 0.08 
Cc Lindane 1 0 0 
G None (centrol) 0 1 2 











MODERN PACKAGING 


























VvPwuouerss: 


eos “so 


ern 
















by Bemis Bro. Bag Co., St. Louis, Mo., using fabric 
treated by the USDA Southern Regional Research 
Laboratory, New Orleans, La. The flour used to fill 
the bags was obtained from the Quartermaster 
Depot, Atlanta, Ga. 


Paper bags 


Procedure. All of the paper bags were of three- 
ply construction with 50-lb. kraft paper used in all 
plies. Most of the bags were of the sleeve-valve type 
and were 14 in. wide, 30 in. long and about 5 in. 
thick when filled. The tuck-in sleeve measured about 
514 in. in length. Two series of the bags were of the 
open-mouth type and were 3 in. longer. 

The insecticide treatment on all bags was applied 
to the outside ply. On those bags having treated 
thread and treated tape, the insecticide used was the 
same as that on the bag. 

The insecticides used on the paper bags were in 
the form of wettable powders in clay coatings. These 
were applied as regular commercial tub sizing treat- 
ments. The insecticide treatments and their intended 
and actual deposits were as follows: 


Deposit 
mg./sq. ft. 
Series Treatment Intended Actual Type of bag 
A Methoxychlor 100 19.5 Sleeve valve 
B Methoxychlor 200 60.1 # od 
* Lindane 5 2.2 - 
D-1 Pyrethrum + 5-50 2.2-21 9 ” 
piperonyl 
butoxide 
D-21. Pyrethrum + 5-50 2.2-21 ‘ - 
piperonyl 
butoxide 
D-3 Pyrethrum + 5-50 2.2-21 Open mouth 
piperonyl 
butoxide 
D4: Pyrethrum + 5-50 2.2-21 ” - 
piperony] 
butoxide 
E Pyrethrum + 5-50 2.3—No Sleeve valve 
sulfoxide analysis 
F Allethrin + 7.5-75 No « ° 
sulfoxide analysis 
G None (check) — — - ° 





G-l None (check) — wes 


ane 
Untreated tape used at end closure. 


Open mouth 


Every precaution was taken to assure freedom 
from insect infestation or contamination by insecti- 
cides in the flour. Just prior to leaving the Atlanta 
Depot, the flour was vacuum fumigated overnight 
with 3 lbs. of methyl bromide per 1,000 cu. ft. under 
the supervision of one of the authors. It was trans- 
ported in an insect-free motor van directly from 
Atlanta to Savannah, with no stops, and on arrival 
the flour bags were placed in an insect-free room. 
During the four days following arrival in Savan- 


1. Machinery used during setting up and 
breaking down of flour-bag tests. Operator at the 
right empties contents of bag into hopper which 
delivers the flour to sifter. Flour is picked up 
by a conveyor as it comes out of the sifter and is 
dumped into the bagging machine. Operator stand- 
ing at left is rebagging the sifted flour. 


nah, the flour was sifted through a gyratory sifter 
with screen sizes ranging from 0.0042 to 0.0094 in. 
The flour passed from the sifter to a conveyor which 
carried the flour to a bagging machine (Fig. 1). 
Previous to use, all of this machinery had been 
thoroughly cleaned and then fumigated with a 
heavy dose of HCN. The bagging machine was used 
to fill all of the experimental bags, which were then 
placed in the storage rooms for exposure to a heavv 
infestation of stored-product insects. 

Two rooms were used to expose the bags to an 
insect infestation during storage. One (A), measur- 
ing 62 by 22 ft., contained the bags treated with syn- 
ergized pyrethrum and synergized allethrin, and a 
series of control bags. The other room (B), 28 by 22 
ft., contained the bags treated with methoxychlor 
and lindane and another series of control bags. 
Infested corn, oats, flour, noodles and dog biscuits 


2. Exposure room. First and third rows are 
paper bags; second and fourth rows, cloth bags. 
Note method of stacking each four-bag replication. 


















































































3. Sifter, with lid removed following sifting 
of a heavily infested bag of flour. The insects are 
being picked up with a vacuum cleaner. 


were scattered evenly throughout the two rooms. 
Both rooms contained large numbers of 15 species 
of stored-product insects including the following: 
Flour beetles, Tribolium confusum, Duv. and T. 
castaneum Hbst.; lesser grain borer, Rhyzopertha 
dominica (F.) ; saw-toothed grain beetle, Oryzaephi- 
lus surinamensis (L.) ; rice weevil, Sitophilus oryza 
(L.) ; cigarette beetle, Lasioderma serricorne (F.) ; 
cadelle, Tenebroides mauritanicus (L.); flat grain 
beetle, Laemophloeus minutus (Oliv.) ; black carpet 
beetle, Attagenus piceus (Oliv.); Siamese grain 
beetle, Lophocateres pusillus Klug; small-eyed flour 
beetle, Palorus ratzeburgi Wissm.; Mediterranean 
flour moth, Ephestia kuhniella Zell.; Indian meal 
moth, Plodia interpunctella (Hbn.); almond moth, 
Ephestia cautella (Wikr.) , and the Angoumois grain 
moth, Sitotroga cerealella (Oliv.). 

Six four-bag stacks of the controls and of each 
of the treated series, except the synergized pyreth- 
rum-treated bags (Series D-1 to D-4) were placed 


on pallets in the rooms described above. The bot. 
tom two-bag tier was placed across the pallet and 
the top two-bag tier was placed crosswise on it (Fig. 
2). In the synergized pyrethrum series (D-1 to D-4) 
each stack contained eight bags and was four tiers 
high, each tier having one sleeve-valve bag and one 
open-mouth bag. Series D-1 and D-3 were stacked 
together as were Series D-2 and D-4. The four-bag 
stack of control bags consisted of two sleeve-valve 
bags and two open-mouth bags, one of each type in 
each tier. The treatments were randomized. 

At three-month intervals for 18 months, four bags 
of each treatment and of the controls were removed 
from the storage rooms and inspected for insect 
penetrations and infestation. The bags were brushed 
and vacuumed to remove all of the insects from their 
exterior. After the bags were thoroughly cleaned, 
each was opened and the contents emptied into a 
hopper which delivered the flour into the sifter. The 
reject opening of the top screen in the sifter was 
closed so that all of the insects in the flour were 
retained on this screen. 

After the flour from each bag had passed through 
the sifter, the machine was stopped, the lid removed, 
and the number and kinds of insects found deter- 
mined. When the number of insects on the screen 
was too great to make immediate counts, the insects 
were picked up with a vacuum cleaner (see Fig. 3), 
placed in Mason jars and taken to the laboratory 
where counts and identifications were completed. 
The emptied bags were examined very closely to 
observe and record any insect penetrations. Only 
those penetrations which extended through all three 
plies of the bag were recorded as complete penetra- 
tions (Fig. 4). 

Results—Comparison of the insecticide treatments. 
The penetrations and insects that were observed in 





Table 11: Number of insects found in 50-lb. paper flour bags after exposure 


to an infestation of stored-product insects 


(Figures are totals for four bags each and averages are for all 24 bags) 








Series Treatment 

D-1 Pyrethrum + pip. but. 
E Pyrethrum + sulfoxide 
F Allethrin + sulfoxide 
G None (control) 

A Methoxychlor 

B Methoxychlor 

Cc Lindane 

G None (control) 


Nw 


uw 
as) 


Number of insects after exposure of 
6 9 12 15 18 Average 
Mo. Mo. Mo. Mo. Mo. per bag 





Storage Room A 


3 10 76 =©19,320 §=12,469 1,328 
0 13 4,748 247 158 215 
24 27 668 46,178 10,585 2,395 


25 7,334 15,329 25,235 16,244 2,688 


Storage Room B 


26 37 1,826 2,447 9,516 579 
14 ~—s: 10,106 32 3,790 582 
2 23 20 101 269 18 


26 2,223 11,788 11,648 37,344 2,629 
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Table 111: Number of insect penetrations found in treated and untreated 
50-lb. paper flour bags after exposure to an infestation of stored-product insects 


(Figures are totals for four bags each and averages are for all 24 bags) 








Type of bag 


Sleeve-valve 
Sleeve-valve 
Open-mouth 
Open-mouth 


Sleeve-valve 
Open-mouth 


Sleeve-valve 
Open-mouth 








Number of penetrations after exposure of 














Type of bag 





Sleeve-valve 
Sleeve-valve 
Open-mouth 
Open-mouth 


Sleeve-valve 
Open-mouth 


Sleeve-valve 











3 6 9 12 15 18 Average 
Tape Mo. Mo. Mo. Mo. Mo. Mo. per bag 
Treated bags 
Treated 0 0 0 2 6 79 4 
Untreated 0 0 1 2 50 4,278 180 
Treated 0 0 0 1 5 373 16 
Untreated 0 0 7 8 76 1,370 61 
Untreated bags—Storage Room A 
Untreated 7 0 159 2,000+- 1,676 1,537 224 
Untreated 4 3 72 2,000+- 1,939 1,359 224 
Untreated bags—Storage Room B 
Untreated 0 1 15 152 465 1,447 87 
Untreated 0 0 9 121 481 189 33 
Table 1V: Number of insects found in treated and untreated 50-lb. paper flour bags 
after exposure to an infestation of stored-product insects 
(Figures are totals for four bags each and averages are for all 24 bags) 
Number of insects after exposure of 
3 6 9 12 15 18 Average 
Tape Mo. Mo. Mo. Mo. Mo. Mo. per bag 
Treated bags 
Treated 5 3 10 76 19,320 12,469 1,328 
Untreated 0 ‘0 117 97 4,790 27,721 1,364 
Treated 2 2 7 16 179 6,414 276 
Untreated 2 2 19 15,637 2,871 24,148 1,778 
Untreated bags—Storage Room A 
Untreated 354 25 7,334 15,329 25,235 16,244 2,688 
Untreated 199 281 5,77 22,291 23,988 16,015 2,856 
Untreated bags—Storage Room B 
Untreated 55 26 2,223 11,788 11,648 37,344 2,629 
5 5,402 15,089 6,195 1,136 


Open-mouth 








Untreated 34 38 


the six inspections made during the 18 months of 
exposure of the paper bags are shown in Tables | 
and II, respectively. None of the treatments tested 
was sufficiently effective to prevent insect entrance 
in the bags through the needle punctures and 
through the sleeve valves of valve-type bags. At 
least one or more bags having each of the treat- 
ments tested were found to contain insects before 
the insects penetrated the bags. Although these in- 
sects were present, the results indicated a definite 
measure of protection against insect infestation was 
obtained from all insecticide treatments tested. 
The standards arbitrarily set were that protection 
failed when an average of one or more penetrations 
were obtained for the four-bag sample and when a 


sharp increase occurred in the number of insects 








4. Insect penetrations in three-ply paper bag. 




















































































































found inside the bags. The data for the number of 
penetrations and insects were obtained from obser- 
vations made on four bags removed from the test 
each three months. It is important to remember this 
when studying the data in order to understand that 
each value should be considered separately. Based 
on these criteria, the data in Tables I and II show 
that the duration of protection rendered by each 
treatment is as follows: 


Duration of protection Insecticide 
(months) Series treatment 
12 to 15 Cc Lindane 
9 to 12 A Methoxychlor 
B Methoxychlor 
D-1  =Pyrethrum + pip. but. 
E Pyrethrum + sulfoxide 
F Allethrin + sulfoxide 
0 to6 G None (controls) 


Two points which should be noted in these re- 








sults are: (1) The deposit present on the lindane- 
treated bags (Series C) was never analyzed any 
higher than 2.2 mg./sq. ft.; however, only two 
penetrations were found in 24 bags and an average 
of only 18 insects per bag was found during the 18 
months’ exposure; and (2) only two penetrations, 
but a considerable number of insects were found in 
the 24 bags having the high deposit of methoxychlor 
(Series B). 

Sleeve-valve bags compared with open-mouth 
bags. Shown in Tables III and IV are the number 
of penetration and insects found in the pyrethrum- 
treated bags and in the untreated control bags. The 
data are paired so that comparisons between sleeve- 
valve bags and open-mouth bags can be made. 

These results show that more penetrations and 
more insects were obtained in the sleeve-valve bags 
than in the open-mouth bags. However, the penetra- 
tions and insect counts were not consistently greater 


[Continued on page 332] 





Table V: Number of insect penetrations found in50-lb. cloth flour bags 
after exposure to an infestation of stored-product insects 


(Figures are totals for four bags each and averages are for all 16 bags) 














Number of penetrations after exposure of 























3 6 9 12 Average 
Series Treatment Mo. Mo. Mo. Mo. per bag 
Storage Room A 
D Pyrethrum + pip. but. 0 1 9 134 9 
E Pyrethrum + sulfoxide 0 6 474 421 56 
F Allethrin + sulfoxide 0 88 596 1,629 144 
G None (control) 2 89 166 150 25 
Storage Room B 
\ Methoxychlor 5 353 1,782 2,039 261 
B Methoxychlor 3 186 2,589 2,144 308 
C Lindane 2 67 72 103 15 
G None (control) 12 622 2,197 133 185 
Table Vi: Number of insects found in 50-lb. cloth flour bags after exposure 
to an infestation of stored-product insects 
(Figures are totals for four bags each and averages are for all 16 bags) 
Number of insects after exposure of 
3 6 9 12 Average 
Series Treatment Mo. Mo. Mo. Mo. per bag 
Storage Room A 
D Pyrethrum + pip. but. 8 50 1,135 28,572 1,860 
E Pyrethrum + sulfoxide l 4,534 24,665 46,176 4,711 
F Allethrin + sulfoxide 17 1,264 34,666 72,407 6,772 
G None (control) 101 3,619 10,286 16,397 1,900 
Storage Room B 
A Methoxychlor 463 14,392 51,077 135,035 12,560 
B Methoxychlor 99 7,634 43,233 133,384 11,521 
Cc Lindane 240 567 2,351 1,517 292 
G None (control) 734 15,129 19,440 21,933 3,577 
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WESTERN PAPER BOX 








COMPANY OF DETROIT 


STONE CONTAINER 







CORPORATION 













Now, as part of the Stone Container Corporation, Western Paper Box Company, 


long noted for quality production and dependable service, will maintain the same efficient administration and . 








personnel. In addition, it can now offer customers in the Detroit area the services of one of 


America's leading container creative departments and the benefits of outstanding research facilities. 


.  igiedes CONTAINER CORPORATION _ |] 


W. 42nd. Place, Chicago 36, illinois « ‘Offices and plants in all principal cities. 
- SUBSIDIARIES: Western Paper Box Company, Detroit + W. C. Ritchie and Company, Chicago 
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This consultation service on packaging subjects is at your com- 


& 


mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer. 


Vinyl for food packaging 


Q. We are confused by the claims 
and statements made about vinyl 
film for packaging uses. Some state- 
ments say that vinyl film is not suit- 
able for food packaging use, while 
others say this film is entirely suit- 
able for food packaging. 

Why the conflict of statements 
and what is the real story? 


A. Vinyl resins are characterized as 
being of a wide range of composi- 
tions and properties. These resins re- 
quire a stabilizer and plasticizer of 
some type and in varying amounts, 
depending upon the resin and the 
end use. 

Unfortunately, types of 
stabilizers and plasticizers are both 
leachable and toxic to some degree. 

The problem is to find vinyl-resin 
formulations that have adequate 
physical and preservative properties 
and which are safe for contact with 
all classes of foods. 

This problem is particularly acute 
when the film is used in contact with 
wet or fatty foods. 

Some years ago a German com- 
pany made a vinyl film with little or 
no plasticizer and it was successful 
as a strong and transparent contact 
wrapper for many foods. 

Vinyl film of almost any composi- 
tion could be used as carton over- 
wrappers, or in any other manner 
where the film does not actually con- 
tact the food. 

It would help your appreciation of 
this problem to read the article 
“Food and Drug Administration Ac- 
ceptance Criteria,” by Lehman and 
Patterson, which appeared in the 
January, 1955, issue of Mopern 
PACKAGING on page 115. 

Besides having problems of their 
composition and their stabilizer and 
plasticizer, vinyl films have a rela- 
tively high specific gravity, which 
reduces their yield per pound. Also 


many 


vinyl films are not moistureproof. 
On the credit side, vinyl films are 
very strong, can be made in thin 
gauges, are brilliantly transparent 
and easy to print. 


Gloss of poly-coated papers 


Q. The surface 
coated paper varies greatly among 
different manufacturers. Some sam- 
ples show a very high gloss, some 
show no gloss, with some between 
these extremes. We are curious as 
to what causes these differences, 
whether it is the use of different 
resins or the coating method. Can 
you tell us the answer? 


of polyethylene- 


A. The difference in the surface 
gloss of polyethylene-coated paper is 
primarily due to the conditions and 
equipment used to apply the resin to 
the paper. The addition of certain 
materials can affect surface gloss to 
some degree, but this is not of major 
importance. If a resin is applied at 
a high temperature by an extruder 
coater and quickly cooled by con- 
tact with a chromium-plated chill 
roll, the result will be a bright and 
shiny surface. Special super-bright 
chromium-plated rolls are available 
and these will produce even higher 
surface gloss. 

However, it is also possible to etch 
or grind the surface of the chill roll 
and the resulting resin surface will 
be matte or non-glossy, depending 
on the type of roll surface. 

Both the matte and the bright- 
surfaced resin have the same per- 
formance except for their coefficient 
of surface friction. The smooth, 
bright surface has a much higher 
friction, which can produce exces- 
sive cling in some packaging ma- 
chines. 

Conversely, the matte or dull- 
surface resin will show much better 
slip in contact with steel rolls or 
surfaces of machines. 


Curl in laminated board 


Q. In one of our packages we use a 
flat stiffening board of glassine lam- 
inated to paperboard. We use this 
type of board because it is grease- 
proof and has a smooth, hard surface, 
This board is handled on our pack- 
age-forming machines and at times 
causes us severe operating trouble 
because of its excessive curl. Besides 
excessive curl, we occasionally find 
boards with the glassine split. How 
can we get glassine-laminated board 
that will stay flat, or what other 
similar board can we use? 


A. Your present type of glassine- 
laminated paperboard appears to be 
an excellent material to provide 
greaseproofness together with a hard, 
smooth surface, and at a reasonable 
cost. The lamination of a glassine 
to a paperboard with acqueous-based 
adhesives must be carefully done, 
both in the selection of the adhesive 
and in the control of the adhesive 
application. 

The best method is to use an ad- 
hesive with a minimum water con- 
tent, apply this adhesive evenly to 
the paperboard and combine to the 
glassine by passing through a set of 
laminating rolls. The amount of ad- 
hesive should be controlled to the 
minimum, the laminating roll should 
not be too small in diameter and the 
pressure should be as low as com- 
patible with good adhesion. Using 
this technique should result in a 
well-laminated material with a low 
water content and, therefore, have 
minimum tendency to curl. 

However, a laminated board of this 
type must be kept in a humidity-con- 
trolled atmosphere; otherwise, it will 
curl excessively and cause breakage 
of the glassine as it dries out in 
heated storage. If the moisture con- 
tent of this board is maintained, the 
board will not curl excessively or 
cause splitting of the glassine. 
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}btra sales appeal for glass-packaged products 


with DU PONT CEL-O-SEAL BANDS 


orr 





WINES—SPIRITS—BEVERAGES 


Distinctive individuality and enhanced package 
appearance are assured when you use an attractive 
“CEL-O-SEAL” band. You receive “plus” sales and 
merchandising benefits when brand names, trade 
marks, sales messages, and flavors are highlighted at 
point of purchase. 





FOOD PRODUCTS 


Eye-catching, personalized ““CEL-O-SEAL” mes- 
sages and illustrated recipe-uses stop the shopper, 
win impulse sales. Colorful neckband seals give you a 
“new” self-selling package, offer family identification, 
assure freshness and flavor, prevent sampling and 
lid backoff. 





DRUGS— CHEMICALS— COSMETICS 


Sealed for your protection is the unmistakable guar- 
antee signified by a tamperproof ‘““CEL-O-SEAL.”’ 
Bands inspire consumer confidence, safeguard qual- 
ity and purity, prevent substitution and spillage. 
They offer a clean, crisp, sanitary look to every 
package. 














“CEL-O-SEAL” bands are cust 


be used as a label or secondary c 
items, re-use containers. Bands 


Write: ‘“‘Cel-O-Seal’’ Section, E. 





caster, Pa. 


EL. du Pont de Nemours & Co. (Inc.) 
Cel-O-Seal” Section, 10424-A Nemours Bldg 
Wilmington 98, Delaware 


) Please send, without obligation, a copy of your survey booklet 
~LATEST FACTS ABOUT TODAY'S SHOPPER AND THE GLASS 
PACKAGE, 
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om-designed to complement your package, 


to meet your sales needs. Available in a variety of sizes and colors, they may 


losure—or both. They are ideal for specialty 
may be hand- or machine-applied. 


FREE PACKAGING SERVICE: Investigate the packaging extras offered your 
product by ‘‘Cel-O-Seal.’’ Send in your package. Our packaging experts will 
band it, make recommendations, return it for your inspection. 


I. du Pont de Nemours & Co. (Inc.), 10424-A 


Nemours Building, Wilmington 98, Delaware. 
“‘Cel-O-Seal’’ cellulose bands are also sold by Armstrong Cork Co., Lan- 


DU PONT 
CEL-O-SEAL BANDS 


REG. U.S. PAT. OFF. 
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BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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Chicken-Of-The-Sea Tuna mermaid .. . charming detail of a vacuum 
flasher-illuminated display, an LNA Award winner with a remarkable sales ra 








ORIGINAL SCULPTURE from which the 
relief mould was made for vacuum 
forming the Chicken-Of-The-Sea Tuna 
display, illustrated above. 








SCULPTURED PLASTICS 


On these pages are illustrated vacuum formed 
plays . - - three-dimensional, with depth, convincing 
ours, realistic representation, true color. 
They are light in weight, virtually unbreakable, 
istant to weather, heat, cold moisture, handling... 
hable, can be lighted inside . . . semi-permanent, 
for years. More exact than relief reproductions in 
wood, plaster, or wax, they can be produced 
unlimited quantities. 
The process starts with a sculptured relief model, 
which a mould is made. A lithographed plastic 
set is laid over the mould, and heated. Air is sucked 
of the mould, and the hot plastic conforms to the 
lief surface, and cools to a plastic replica. 
Anything that can be lithographed on plastic can 
yacuum formed . . . beer bottle or heroic head. 
The vacuum formed display delineates your 


tkage or product more faithfully, more factually 
. emphasizes advantage or usage, has novelty and 


inction ... gets a warmer welcome and longer 
we... conveys a message more effectively, more 
ingly ... increases immeasurably the value of 
ur display expenditure. 
Having made more than a half-million vacuum 
med displays... Einson-Freeman has the 
perience to make the best. For more potent 
aint-of-sale promotion, find out about vacuum 
med display . .. Phone, wire or write... 


~io®inson-Freeman (0., inc. 


sales 


akers of displays that make sales 
bart & Borden Avenues, Long Island City 1, New York 


Women’s Army Corps placque 
with realistic WAC figure, used as placque of impact styrene with 


in recruiting realistic geese, injection moulded 


Pontiac placque 

ws" with car emblem in relief 
. «one of a Fisher Body series of 
four, for General Motors dealers 


Necchi sewing machine replica, twice 
size... displayed instead of real 


machine, saves dealer inventory 


Artcarved diamond rings 
display, with antique gold 
vinyl frame... First Award 
in 1955 LNA competition 


Old Crow trademark 
character, in three sizes, from 
10 to 30 inches . . . for display 
in any type of outlet 











Equipment and materials 


Standardized rigid foil packages 
for frozen foods have been announced by Cochran Foil Co., 
1430 S. 13 St., Louisville 1, Ky. Using the module principle, 
three containers, 
while of different 
sizes, all have 
one common di- 
mension to per- 
mit more orderly 
display in the 
cabinet. The new 
10-0z. container 
measures 5% by 
4% by 1% in.; 
the 16-0z. size is 
5% by 4% by 
1% in.; the 32- 
oz. carton is 5% by 8 by 1% in. All three are available 
in both curled rim or vertical flange construction and are 
said to be suited to foil-laminated covers for wrap-around 
or top-pressure closure. 


A new unit packager for liquids and pastes 
built by Hansella-Hassia, Ranstadt, West Germany, is 
equipped with American-made accessories by the manu- 
facturer’s agent, 
Hansella Ma- 
chinery Corp., 72 
Honeck St., 
Englewood, N. J. 
Known as_ the 
Type 421A, it 
forms unit-sized 
bags from rolls 
of polyethylene, 
paper - Pliofilm, 
acetate - Pliofilm 
or any other 
thermoplastic 
heat - sealable 
material, sealing 
them on all four 
edges. An impor- 
tant feature is a 
new type of seal- 
ing assembly 
(shown close up 
a. ===" in inset photo) 
designed to handle the packaging material with extreme 
care. Sealing bars are first positioned so that the material 
is pre-heated. This done, pressure is not exerted directly 
onto the bars, but is maintained 
by a photo-electric cell and trans- 
ferred to springs, so that the film 
does not become weakened dur- 
ing the sealing operation. After 
the bars open, the sealed bag 
rests momentarily to cool and 
then rollers pull it down the 
length of one package, without 
exerting tension on the horizontal seal. Speeds of up to 50 
bags per minute are said to be possible for larger sizes 
and up to 100 per minute for small bags produced by a 
duplex process. The size range is from approximately 1% 
by 1% in. up to 3% by 7 in., with the dispensing pump 
being variable from 0.5 to 100 gms. The machine is reported 
to have been successful in a number of European countries 
in the leakproof packaging of shampoos, liquid detergents, 
mustard, mayonnaise, orange juice, dehydrated soups, etc. 


a 


Two new humidity indicators 

that mount externally on flexible barriers and AN cop. 
tainers to indicate visually the internal humidity conditions 
within the pack- 

age have been an- 

nounced by Culli- 

gan, Inc., North- 

brook, Ill. The © 

first, a plastic ~ 

“button” indicator, 

is designed to be 

mounted in a %- 

in. hole cut in a 

barrier pouch or 

bag. It is equipped 

with a Spot Indi- 

cator card, on 

which a blue cir- 

cle changes. to 

pink if moisture becomes excessive. The second indicator 
is a metal plug designed for external mounting on rigid 
AN containers to show the humidity within. It is made from 
cadmium-plated brass and is permanently calibrated so as 
to require no reactivation or refilling. It is said to be par 
ticularly adapted to indicating relative humidity inside 
pressure or vacuum containers. 


A new and versatile lacquer material 

that produces a reportedly superior decorative and pro- 
tective coating for paper, boxboard and foil has been 
perfected by Eastman Chemical Products, Inc., Kingsport, 
Tenn. The new lacquer, “half-second” butyrate is said 
to possess high gloss, excellent adhesion over inks and out- 
standing resistance to discoloration by sunlight and aging. 
The effectiveness of the coatings holds up even when the 
film is as thin as 0.0001 in., it is claimed. On an ideal 
stock, this coating has yielded glossmeter ratings as high 
as 95%. Properly formulated, the lacquers do not affect or 
modify the color of acid- or alkaline-sensitive inks and do 
not easily penetrate paper. Outstanding scuff resistance is 
claimed. 


An automatic capper for special closures 
announced by PMC Industries, 293 Hudson St., Hacken- 
sack, N. J., is an improved model of one introduced a few 
years ago. Several new features have been added, including 
a new type of hop- 

per which is said 

to handle caps 

with attached 

brushes or appli- 

cators more deli- 

cately than did 

previous hoppers 

and a_ stainless 

steel cover enclos- 

ing the cam track. 

Cap infeed and 

bottle infeed ac- 

tions reportedly 

have also been re- 

designed for more 

simplified opera- 

tion and new bot- 

tle-holding devices 

have been develop- E 
ed to handle unusually shaped containers. As the capper 
operates, brush-attached caps feed from the supply maga | 
zine down an incline intermittently, in order to minimize” 
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full range of sizes 


CMV takes the flat carton (re- 
¢ or airplane tuck) from maga- 
, opens the carton, tucks bottom 
s, conveys the open carton past 
wal loading stations, tucks top 
sand delivers the loaded carton. 
new CMV is fully adjustable 
hin the following ranges: 


vEL 4— nx %4 x 2% inches up to 
x3% x 8 inches 


vel S—% x 1 x 2'% inches up to 
«4% x 9 inches 


ange over to different sizes is 


le in mere minutes — without 
at tools or skills. 


& COMPANY, INC. 








JONES FULLY AUTOMATIC 
CONSTANT MOTION CARTONER 


also, will be shown in operation 
at the 
NATIONAL PACKAGING EXPOSITION 
April 9-12 


IN THE FOUR YEARS SINCE IT WAS INTRODUCED, the CMV has estab- 
lished an enviable record of versatility, efficiency and reliability. 
Retaining all the features which have made it the choice of scores 
of users, the new CMV offers these additional important advantages: 


More operator space 


By utilizing both sides of the machine, 5 operators may be used for 
higher speeds with multi-piece loads. 


Less floor space 


Measuring only 11 x 5 feet, the new CMV may be mounted on casters | 
for ready portability from one line to another. 


Flexible, straight-line infeed and discharge 


Independently driven conveyors are available for infeed thru center, 
or along one or both sides of machine. Discharge conveyor can be 
lengthened to serve as packing belt. 


JONES cartoning engineers are always available 
to help work out the FASTEST, most ECONOMI- 
CAL, most DEPENDABLE cartoning production 
line for YOU. 


P.0. BOX 485, CINCINNATI, OHIO 


TTl rl 
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AEROSOL 
VALVES 


The record achieved 
by these Pres-O Ma- 
chines, of which a large 
number are now in serv- 
ice, proves that pressure 
filling is the simplest and 
most efficient way to han- 
dle pressurized products. 


Write for complete in- 
formation on the Pres-O 
Combination Feeder, 
Crimper and Filler—and 
No. 500 SERIES and 
other Pres-O Aerosol 


Valves. 


FILLING 
EQUIPMENT 


The New Pres-O 
Combination AUTO- 
MATIC FEEDER, 
CRIMPER and PRO- 
PELLANT FILLER de- 
livers everything you 
can possibly wish for in 
Speed, Accuracy, Trou- 
ble-free Operation and 
Maintained Economy. 

Regardless of what 
you pay, you cannot 
buy a better or more 
dependable machine 
for its purpose. 





NO. 500 SERIES 


..-newest and proven best 


This is our 


200-0 Valve 





for any pressurized prod- 
uct — foam or spray. No. 
500 features exceptionally 
fast filling and dependably 
accurate discharge rate. 











OIL EQUIPMENT 


Laboratories, 


600 Pearl Street 


Inc. 


Elizabeth, New Jersey 





the amount of tumbling. They then move to the revolving 
chucks via a star-wheel arrangement. Caps are kept under 
positive control at all times. Since the chucks can rise to 
an unusually great height and are operated by a unique 
cam system, the capper can handle closures of unusual size 
and shape. Its normal speed is reported by the company to 
be 150 per minute. 


A two-color printing and stamping machine 
which combines , 

roll-leaf stamping 

and hot-ink print- 

ing has been an- 

nounced by Olsen- 

Mark Corp., 124 

White St. New 

York 13. Designed 

for marking plas- 

tic lids, jewelry- 

box satin liners 

and other specialty 

containers, it con- 

sists of two air- § 

operated, dwell- 

timed power press- 

es mounted on a common base and synchronized with an 
eight-station turntable. Production rates up to 40 per minute 
are said to be possible for either printing, stamping or 
combined operations. 


Padded shipping bags 

measuring only 4 by 8 in. in size have been introduced by 
Jiffy Mfg. Co., Hillside, N. J. Equipped with built-in 
cushioning, strong kraft on inside and outside, and serrated 
edges that can be closed with either gummed tape or 
staples, the bags are designed for shipping small objects 
such as machine accessories, jewelry or hardware. 


An automatic injection-molding machine 
eee for high-speed 
© production of 
light-weight, rel- 
atively thin plas- 
tic containers 
has been devel- 
oped by Lester- 
Phoenix, Inc. 
2711 Church 
Ave., Cleveland. 
Known as the L- 
2-4 oz. machine, 
it features a 
large platen area, 
rigid one-piece 
frame construc- 
tion, a central adjusting screw and an adjustable mold 
opening which allows the molder to control the stroke 
from 6 to 9 in, by turning a hand crank. This adjustment 
is said to take only 2 min. of set-up time. The new machine 
will accommodate mold bases up to 18 by 13% in. in size. 


A heat-sealing temperature control 

device which automatically adjusts the ratio of power 

turned on or off over a given time cycle has been introduced 
by West Instrument Corp., 525 N. 
Noble St., Chicago 22. The instru- 
ment, Model JP, is designed to 
“straighten out” the temperature 
curve so that heat seals of plastic 
films will be more uniform. The 
proportioning control is also said to 
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nded for cheese, ice cream, sherbets, salads 
i meat products, etc. 


No Capacity Description 
16 oz Regular styrene base either 
12 oz. clear or choice of 5 colors 
8 oz Polyethylene lid 


Hi-lmpact Styrene bases also available 
Order Nos. 1616 HI, 1612 HI 1608 HI 








alad sale 


allops are a big factor in increasing 


ess at bottom can be filled with whipped cream or 
when serving 


Capacity Description 
14 ox Regular styrene base either 
12 oz clear or choice of 5 colors 


Polyethylene ld 





Your products can 
sell 100% better 

in PCC clear plastic 
containers 





Actual records prove sale increases from 25% to 
400% when merchandise is seen in PCC clear 
plastic packages. 

Give your products this big advantage! 
any of the hundreds of sizes and 


Pack them in 
shapes of PCC 


containers. 
For smoothest handling, for most efficient, modern 
packaging ... for best display of merchandise to sell on 


sight . . . use PCC plastic containers. Made by the 


world’s largest manufacturer of rigid plastic containers 


Unique designs, widest range of sizes and 
shapes 


Uniform thickness, superior strength 
Packed 


New efficient equipment makes prices more 
than competitive 


in bags, no sterilization necessary 


Design “know-how” from ten years’ experience 
Produced in quantity with top quality 

Can be automatically packed 

Excellent printing surfaces 


Fastest possible delivery 


See for yourself at Booth 1017 at the Packaging 
Show. Write today for free samples, price list 
and further information. 


Bm PLASTIC N CORPORATION 
‘A ROGERS PRODYcT 


PLASTIC CONTAINER CORPORATION 


West Warren, Massachusetts 





Plastic Container Corp. 
Dept. A 
West Warren, Mass. 


Gentlemen: 


Please send me free samples, price lists and further information. 


Name 


Address 
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for cheese, ice cream, sherbets, salads 


Capacity Description 
16 o2 Regular styrene base either 
12 oz clear or choice of 5 colors Here are ne 
8 oz Polyethylene lid can fill and 


mpact Styrene bases also available 
Order Nos. 1616 Hi, 1612 HI 1608 HI 


hand-cappe 


e Produced 
substantial 


e Uniform 


e Rounded b 
ing lugs p 





e Cover des 
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Capacity Description 
l Regular styrene base either 
ce of 5 colors 





yh PCC's AUTO-PAKS 






DIFFERENT! 


specifically designed for automatic filling and capping 


The result of years of plastic packaging research 


iere are new, different containers that will really boost your sales — and your profits — because you 


an fill and cap them on automatic equipment. 


(Even without automatic equipment, they can be 


iand-capped easily, quickly.) And, we offer them at a price you can’t afford to miss. 


Compare these PCC Huto -Fak features 


| Produced automatically to reduce prices 
substantially 


, Uniform wall thickness; superior strength 


Rounded bottom for easy stacking; 12 stack- 
ing lugs prevent jamming during shipment 


» Cover designed for automatic capping or 
simple hand capping 


Completely non-toxic, not affected by fats or 
other solubles 


Packed in bags, no sterilization necessary 


Covers may be printed with perfect clarity 
and durability 


Immediate delivery anywhere in the U.S. 


Nesting and light weight make big savings 
in shipping and storage 


NOW YOU CAN PACKAGE IN THE MODERN MANNER 





AT A PRICE YOU CAN AFFORD 















prevent 1 
point as 
A 5-in. s 
and two 
for heati 


A line 
announce 
son Co., 
to 130 in 
at speed 


. ° Packing your product in PCC plastic is now more economical 
High production than ous babel ’ 
Plastic Container Corporation . . . largest supplier of rigid 
° lastic containers in the world to packaging and food processin 
brings low cost insets ... reduces unit cost ada Nag Whether 
you want 10,000 or 10,000,000 containers a month, we can fill 
° our order promptly. 
to PCC containers : Years ot nina know-how, and progressive use of 
newest techniques and machinery, assure you of constant quality here) hh 
at lowest cost. riding r 
Add to this the greater salability of your product when seen... prevent 
; 3 é . at the f 
and you'll prove to yourself that it’s good business to package in Dilts 
PCC plastic! ing and 


Send coupon today for sample and complete information! 






























i! a 
a 


Goa en 


Automation increases production and reduces costs. 


High-speed molding machines turn ovt millions of is devoted solely to manufacture of plastic ¢ 
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prevent under- and over-shooting of the temperature control 
point as a result of thermal inertia in the heating system. 
A 5-in. scale on the front indicates temperature at all times 
and two pilot lights show whether the instrument is calling 
for heating or cooling. 


A line of new slitter-rewinders 

announced by Dilts Machine Works Div., The Black Claw- 
son Co., Fulton, N. Y., covers a range of widths from 32 
to 130 in., with rewind capacities from 30- to 72-in. diameter 
at speeds up to 2,000 ft. per minute. Model TD-6 (shown 


here) has a 42-in. rewind capacity and features positive 
riding roll-down pressure and deep-groove ball bearings to 
prevent end play in rewind shafts. All controls are located 
at the front of the machine for ease of operation. 

Dilts also has announced that it will begin manufactur- 
ing and selling the air brush formerly made by S. D. War- 
ren Co., 89 Broad 
St, Boston 1, 

Mass., which will 

now be known as 

the Warren-Dilts 

air brush. It is 

used in conjunc- 

tion with coating 

machines on aqueous coatings, where weight control and 

smoothness are essential, and will now be furnished either 

aa component part of standard Dilts roll-coating machines 
| © as an auxiliary for existing equipment, in 15- to 120-in. 

widths. 


_ An automatic tying machine 

developed by the L. F. Fales Machine Co., Walpole, Mass., 
automatically wraps twine tightly around the package, fas- 
tening the two ends of the 

jute twine with a metal seal. 

According to the company, 

the entire operation takes 

less than two seconds. An 

exclusive metal seal main- 

tains full strength of the 

twine and thus permits the 

use of a lighter twine with 

approximately twice the 

length per pound. Use of 

the machine, the company 

says, results in lower twine 

costs, faster packaging, tight- 

er, neater bundles and re- 

duced pilferage. Machines 

>, are designed for bundling 
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FOR A COMPLETE LABEL SERVICE 
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See the 
“OLIVER” 


DISPLAY AT THE NPE 
Space 633 
April 9-12 

Atlantic City 































Wrapping Machines 


Made in 8 different models, 
each having a wide capa- 
city. They use almost all 
types of heat-seal materials. 
Their quick-adjustability ts 
unmatched. Efficient roll- 
type labeling system. 


Package-Top Labeler 


This “Oliver” imprints and 
heat-seals a label from a 
roll to the top side of a 
cardboard container or 
package having a uniform 
firm top surface. 




























Roll Type 
Heat-Seal Labels 


“Oliver” labels are known 
for their distinct beauty 
and fine printing. They 
are produced in our own 
modern printing plant. 
Don’t miss this exhibit 
at our space. 








...4 display of money-saving ideas 










OLIVER MACHINERY COMPANY 


Grand Rapids 2, Michigan 














knock-down corrugated shipping-case blanks, newspapers, 
manufactured parts, magazines and similar products that 
make up into large bundles. Two models of the machine 
are offered, one handling a bundle up to 36 in. wide by 
24 in. high, the other handling one up to 24 in. wide hy 
24 in. high. 


A high-speed automatic tablet filler, 

the PerfeKtum 
Tabcount, Model 
T-423, has been 
announced by 
Popper & Sons, 
Inc., 300 Fourth 
Ave., New York 
10. It is designed 
to count out gela- 
tin capsules, pel- 
lets, lozenges, etc., 
and fill them into 
containers moving 
along a_ straight- 
line conveyor. Bot- 
tles are indexed by 
means of micro- 
switch-controlled 
holding and _posi- 
tioning fingers 
and the proper 
number of tablets 
measured out by 
means of a count- 
ing disk containing any desired number of holes. Speeds 
up to 75 bottles of 100 count per minute are said to be 
possible. 





A new baler for scrap packaging materials 

has been announced by East Chicago Tool Corp., East 
Chicago, Ind. Designed to handle all kinds of corrugated 
boxes and cartons, boxboard, coated stocks, wax and tissue 
papers, and cellophane, the Cyclomatic can pack as much as 
four tons of scrap an hour into bales measuring 26 by 
32 in. in any length up to 72 in., weighing as much as 
1,000 Ibs. each. The machine is hydraulically operated and 
will automatically segregate various types of paper without 
stopping its baling operation. 


An acid-resistant drum liner 
made by Denver Plastics, Inc., Golden, 
Colo., from Bakelite polyethylene ex- 
truded by Jet Specialties Co., Los 
Angeles, weighs only 614 lbs., yet 
reportedly keeps corrosive industrial 
acids from eating their way out of 
standard 15-gal. metal containers. 
Liners in 30- and 55-gal. sizes are also 
available. They are reportedly pro- 
duced by a new extrusion technique, 
with flat extruded sheets being used 
to form both top and bottom ends and 
the cylindrical walls. The non-shatter- 
ing liners can be filled and emptied 
either inside or outside the drum, with 
pressure-cap closures with wing tips 
and a pouring-spout tube to eliminate spills are provided 
with the new liner. 





A heavy-duty corrugated bottle carrier 
made of a special waterproof, high-test V C paperboard has 
been developed by National Container Corp., 7 Central 
Park West, New York 23. It has side walls and an inter- 
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YOUR BEST BUY 


CLEVELAND CONTAINERS 


EFFICIENT ECONOMICAL ATTRACTIVE 


. PLAIN ALL-FIBRE CAN 
Bottom firmly glued on, and top 


assembled loosely. 


2. SLIP COVER CAN ... Metal bot- 


tom seamed on, slip cover top of 
tin plate. 


. FRICTION PLUG CAN ... Metal 


top ring with tight fitting metal 
lid; metal bottom, 


. TURN-SIFTER TOP CAN 


Friction plug type bottom and 
metal revolving perforated top. 


5. SCREW TOP CAN ... Metal 


threaded ring with screw cap top; 
metal bottom. 


. METAL END TELESCOPE CASE 


. Three or two-piece construc- 
tion. Available also with paper caps 
or ends curled and disced. 


. UNIT PACK CAN .. . Metal bot- 


tom seamed on, metal top shipped 
separately for seaming on by 
packer. Civilian and military uses. 


. CONVOLUTE LABELED CAN... 


Available in round, square or ob- 
long shapes. 


LINERS ... Moisture and grease resistant and anti-corrosive liners can be provided 
for additional protection. 


LABELS .. . Strip labels, pre-printed wrappers, direct printing, or plain color wraps. 


CLEVELAND TUBING 





We manufacture tubing of every kind, type and size in chipboard, 
jute or kraft .. . in diameters up to 24” . . . in lengths and wall thick- 
nesses as desired. Also all electric grades of tubing. 


Write The Cleveland Container plant nearest you 
for a copy of our new PACKAGING folder. 


WHY PAY MORE? For the best . . . call CLEVELAND! 


SALES OFFICES: 
z. = CLEVELAND CONTAINER wsuss=: 
Visit. our Exhibit sa Gores ‘ae 


No. 536 . COMPANY ® WEST HARTFORD, 


National Packaging 


Exposition, \e 6201 BARBERTON AVE., CLEVELAND 2, OHIO 


Atlantic City, . © ALL-FIBRE CANS ¢ COMBINATION METAL 
April 9—12 .N.J. AND PAPER CANS ¢ SPIRALLY WOUND 
TUBES AND CORES FOR ALL PURPOSES 


CLEVELAND CONTAINER CANADA, LTD. 


Plants & Sales Offices: Sales Office: 
TORONTO AND PRESCOTT, ONT. MONTREAL 














There is a WHIZ-PACKER 
volumetric, net weigher, or 
unit filler for every product 
and production requirement. 


Use a profit-producing 
WHIZ-PACKER for pow- 
ders, nuts, crystals, candy, 
seeds, spices, noodles, hard- 
ware, notions . . . practically 
everything! 


PACKAGING A 


DRY PRODUCT? 


A Whiz-Packer will do the 
job better! faster! economic- 
ally! accurately! 


Yes, there is a Whiz-Packer 
model for every product 
(volumetric, net weighing, 
unit filling) . .. and if you 
need a special, we’ll design 
and build it for you. 


Send us Samples of Your 
Product For Filling Analysis. 
No obligation. 


FRAZIER & SON 


20-01 Industrial West 
Allwood, Clifton, N. J. 


Get High Speed Produc- 
tion with Lower Operat- 
ing Cost! 


Here is the profit-making 
VOLUMETRIC FILLING 
MACHINE that fills all 
types of containers with sev- 
eral grains up to 5 pounds. 


And the cost of the machine 
is SO low it practically pays 
for itself overnight in 
increased production and 
lower operating costs. 


Net Weigher and Elevator 
Combination 


Floor Model Net Weigher 
and In-Line Conveyor 


Rotary Filler and Straight- 
line Conveyor Combina- 
tion 





Visit our Booths Nos. 334 and 340 at Packaging Show 





locking bottom of double-thickness board and triple-thick. 
ness ends, into which hand grips are cut. Heavy steel wire 
reinforcing is folded into the top edge. The carrier is de. 
livered flat, with a single metal-stapled seam. 


A heating tank for plastic coatings 
aaa used for either 

ss, dpc St conveyorized or 
hand dipping of 

spare parts in” 
strippable _ protee- 

tive coatings has 7% 
been introduced © 
by D. C. Cooper™ 
Co., 1467 S. Mich- 
igan Ave., Chicago 
5. The tanks are 7 
designed for heat- 7 
ing either ethyl 7 
cellulose or cellu- 
ee _ lose acetate buty- 
Mine... SS rate, using electric 
heat to melt the coating compound quickly and a heated 
oil jacket surrounding the entire compound area to maintain 
temperature control. The unit includes dipping compart- 
ment, pre-melt chamber, heating system, circulating and 
agitating pump, and automatic operating controls. 


A self-regulating label dispenser 


from which labels may be removed singly or in multiples 
has been announced by Avery Adhesive Label Corp., Mon- 
rovia, Calif. The dispenser is electrically controlled to 
present a row of self-adher- “er ai ot 
ing labels ready for instant 

production-line application. 

It stops until the last label J 

in each row is used, then 

automatically delivers an- 

other row. 

Avery has also announced ys 
the development of Purma-Plate, an all-metal pressure-sen- 
sitive label. It is 0.002 in. thick and may be printed or 
silk screened and applied to any smooth surface without 
moistening. 


Four new filling machines 


have been announced by the Biner-Ellison Machinery Co., 
1101 N. Main St., Los Angeles 12. The B-E Filabelmatic, 
Extract Model 42-CG (illustrated) fills and applies both 
front and _ back 
labels with  all- 
over glue cover- 
age. It applies 
body labels only— 
no neck or shoul- 
der labels—and 
will handle all 
sizes of containers 
up to and includ- 
ing Boston round 
pints. The filling 
head can be re 
moved and a top 
grip put on for front and back labeling of containers up 
4 in. in diameter. The B-E automatic eight-head rotary 
filler is designed for miniature, fractional-ounce and odd- | 
shaped containers, and will fill thin products such as per 
fume, cologne, thin creams, etc., on the vacuum principle. 
Speed of this machine is governed by the size of the con 
tainers and filling tubes. The Imperial filler, Model 15-20, 
can be equipped with thirty 28-mm. or fifteen 38-mm. filling 
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ABBOTT'S SILICONE SKIN CREAM IN SHEFFIELD TuBES Abbott Laboratories’ 
Covicone is a modern silicone coating . . . smoothes on like vanishing cream .. . 
guards against allergens, household, industrial and occupational skin irritants 
...even against diaper rash and chafing. This up-to-date formula naturally 
deserves and selects the finest in packaging... Sheffield Process collapsible 
tubes, produced by master craftsmen. 
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MEYER -CLEMENT 


CARTON FORMER 


MC-26 






These features 
will “Cut Your Costs” 


* QUICK CHANGE OVER FOR 
SIZE OR TYPE OF BOX 


© FORMS SINGLE WALL OR 
DOUBLE WALL BOXES — 
WITH OR WITHOUT HINGE COVER 


© FORMS-UP AND GLUES A WIDER 
RANGE OF BOX SIZES 


© FULLY AUTOMATIC 





WRITE FOR BULLETIN 


MEYER-CLEMENT, INC. 


6974 W. GRAND AVE., CHICAGO 35, ILLINOK 












e One Attendant Can Operate 
a Battery of MC-26’s 










GEAR UP YOUR PACKAGING 


for LABELS, BOXES & DISPLAYS 
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AUTOMATIC 
HARDWARE 
PACKETING 









Semi-automatic packaging 
on THE VIBRACOUNT. 


THE FORMAPAK offers these advantages: fueret “Seicases ove owe 


3 V AUTOMATIC ...Forms and fills heat seal ‘tems into any container, 
















packets. 
V HIGH SPEED... 60-100 packets per minute. 
V ADJUSTABILITY .. . For different counts, prod- 
uct sizes and packet sizes. 
V IMPROVED FEED... High speed with reg- 
ulated flow. 








The Quality and 
Character of Howell 
Made Packages are 
identified instantly. 








V COMPACTNESS ...3 feet square, 4’10” high. 


At booth No. 204 National Packaging Show, 
Atlantic City, N. J., April 9-12. ~, 


F.M. HOWELL & CO. 


BROWN BAG FILLING MACHINE CO., INC 


79-95 PENNSYLVANIA AVENUE, ELMIRA, N. Y Fitchburg, Mas: 








MODERN PACKAGING 






























tubes fc 
includir 
It will 
perial § 
pressur 
and ser 
permits 


An in 





imprit 


A fa 
know! 
Adhe: 
a rea 
stron; 
for u 
to ea 


A si 
> 


& , 




















tubes for handling all sizes of containers under each tube, 
including half gallons and gallons under every other tube. 
It will handle F-style cans up to and including the Im- 
perial gallons. The fourth machine is the B-E Viscomatic 
pressure filler, Model V-8, for continuous filling of viscous 
and semi-solid products. Wide range of speeds of this unit 
permits it to handle small as well as large containers. 


An imprinter for candy and capsules 

——— announced by R. W. Hart- 
nett Co., 1025 Cherry St., 
Philadelphia, is said to be 
capable of marking brand 
names, trademarks or 
other designs at speeds up 
to 200,000 items per hour. 
Products to be imprinted, 
such as chewing-gum balls, 
hard-coated candy or phar- 
maceutical tablets or cap- 
sules, are placed in a hop- 
per, then picked up by two 
revolving drums which 
space them out and place 
them in individual pockets 
on a traveling metal belt, 
which can be from six to 
eight pockets wide. The 
belt carries them under an 
imprinting roller which marks them with edible ink. 





A fast-setting adhesive 

known as Federal B4A has been developed by Federal 
Adhesives Corp., 210 Wythe Ave., Brooklyn. Supplied as 
a ready-for-use liquid, it is said to produce an exceptionally 
strong, tough and water-resistant bond and is recommended 
for use in the bonding of paperboards, woods or textiles 
to each other or to porcelain, steel, glass, etc. 


A simplified cylinder-marking machine 
, announced by 
Industrial Mark- 
ing Equipment 
Co., 454 Baltic 
~~ St., Brooklyn 17, 
* automatically or 
semi-automati- 
cally marks, 
dates or codes 
cylindrical con- 
tainers of metal, 
fibre or paper- 
board. The unit 
prints by the 
flexographic 
process, using a 
chain conveyor 
to move contain- 
ers to the print- 
ing head, where 
——— they are auto- 
matically rotated as they are printed. Speeds up to 40 per 
minute are said to be possible, with the machine being ad- 
justable to accommodate a wide range of diameters and 
lengths. 





ee 


A new conditioning method for steel drums 

developed by Jones & Laughlin Steel Corp. 3 Gateway 
Center, Pittsburgh 30, Pa., is said to produce a drum that 
1s completely laundered and dried, with a protective coating 
which increases the adherence and durability of paint sur- 
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RESLAC RELEASE COATINGS 
Keep Pressure Sensitive Materials 
From Sticking To Their Backings 


Backing papers for pressure sensitive products 
—labels, special tapes, decorative vinyl sheeting 
and others—must adhere firmly for long periods 
of time, yet release easily and instantly to permit 
use. Reslac Release Coatings give pressure sensi- 
tive backing papers the necessary anti-stick 
qualities. They are formulated for easy applica- 
tion, non-reactivity with the adhesive being 
used, and stability under aging. 

Reslac also makes a wide range of 


Coatings for 
Mylar foil 
cellophane polyethylene 


These coatings provide heat sealing, moisture- 
vapor resistance, water resistance, gas resistance. 
Other performance-tested Reslac Coatings, Lam- 
inating Adhesives, and Overprint Lacquers meet 
many difficult packaging requirements. 


Write today for full technical details. 








© T.B.C. 
CHEMICAL DIVISION 
Midwest: Reslac Dept. East: American Resinous Dept. 
3634 W. 38th St. 103 Foster St. 
Chicago 32, ill. Peabody, Mass. 
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SYNCHRONIZATION 
—for utilizing 
tension control 
regardless of 
process speed 


—for automatic 
tension control direct 
from the web utilizing 
a series of overriding 
slip friction 
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SINGLE 
4, STRAKD 
WINDER 
—for winding 
from central 
source to 
individual spools 







An Engineering Plan 
For Whatever You Wind or Unwind 


Hobbs-Alquist Winding Engineering solves every wind- 
ing or unwinding problem throughout your plant — in 
terms of the exact demands of each individual process 
whether it involves constant tension, variable tension 
or any combination of tensions. 


Our regular Hobbs-Alquist shown here is designed for 
rewinding applications—including extruding, coating, 
sensitive plastic printing oper- 
ations. Also especially adaptable 
in textile finishing operations. 

Send for special brochure giving details 
of Hobbs-Alquist Winding Engineering, 
showing versatility of Hobbs-Alquist 
Winders, illustrating typical applications. 
No obligation. 











fx OBBS MANUFACTURING CO. 
40 Salisbury St., Worcester 5. Mass. 
N. Y. Area Office—821 18th Ave., Irvington, N. J. 
Chicago Office at 549 W. Washington Blvd. 
Hand & Power Shears + Die Presses + Slitters & Re-winders + Corner Cutters 


Canadian Distributor: 
. V- LARSON COMPANY LIMITED 








THE E 
572 Queen St. East, Toronto 2, Ont. Phone EM. 4-2111 





faces. Known as JaLizing, the process is now being used 
on drums at four J & L plants. Use of the process 
reportedly makes drum surfaces better suited for clear, 
liquid, non-corrosive products such as petroleum deriva- 
tives, alcohols, vegetable oils, etc., which require freedom 
from contamination and protection of product clarity and 
cleanliness. 


An extra-wide impulse sealing machine 


capable of making 
a seal as long as 
42 in. has been an- 
nounced by Ver- 
trod Corp., 2037 
Utica Ave., Brook- 
lyn. Known as the 
Model 42PC 
Trim-Seal, it can 
form two com- 
pletely sealed and 
trimmed edges at 
one time. Among 
its possible uses 
are for the packag- 

; BY OT ing of textiles for 
display in large polyethylene bags without flaps and the 
sealing of large pouch-type bags for use as automobile-seat 
covers, 


A new conveyor belt 

known as the Light Duty Slide Bed Conveyor has been an- 
nounced by Island Equipment Corp., 27-01 Bridge Plaza N., 
Long Island City 1, N. Y. The unit is available in belt 
widths of 8 to 12 and 16 in. and in lengths ranging from 
10 to 70 ft. Standard elevation is adjustable from 31 to 
37 in. and the belt is available with or without side leaves 
or guard rails. 


A cutter for heavy-duty strapping tapes 
: —_ 7 in either 14- or %4-in. 
» widths has been de- 
veloped by Permacel 
Tape Corp. New 
Brunswick, N. J. 
Made from heavy 
molded plastic with 
a steel cutting edge, 
the cutter, known as 
Permacel 4G, can be 
adjusted to either of 
the two widths and 
. reportedly can cut the 
heaviest grades of strapping tapes now in common use. 


Sia 





Small plastic cans 

for film strips and similar small items have been introduced 
by Plastican Corp., Butler, N. J. The cans are made from 
cellulose acetate and are available in red, blue, green, 
yellow and black, with white paper labels on the lids which 
can be rubber stamped or receive a glued-on label. Outside 
dimensions of the cans are 1% by 1% in. 


A new line of heat-seal papers 

for use in the headers of transparent bags has been intro- 
duced by Brown-Bridge Mills, Troy, Ohio. One group of 
papers, known as 600-S, uses a special adhesive for applica- 
tion to saran, while the 600-CE papers are intended for heat 
sealing to all types of moistureproof cellophane, including 
the saran-coated type. The papers are designed for use on 
all types of jaw and belt sealing equipment and are said 
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SEAL FAST... | ' 
SEAL EFFICIENTLY 
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EASY OPEN 





OPEN EASY! 


oa eo 


Everybody benefits from Swift’s EASY OPEN case “a , 
sealing adhesive because it seals fast, seals efficiently, 


but opens easy! 


Your Production Benefits because Easy Open goes on Visit us in Booth 333 


ina smooth, even film. Busy stores tend to handle feole Gan, MOS va 


an easily opened case first. So, Your Customer Benefits 





because you've made his job easier; and You Benefit | HIGH SHEAR STRENGTH combined with low tensile 


because your product moves quickly on and off the shelf. : Strength means bonds made with Easy Open hold 
: tightly in transit, but release immediately—on a 


Check over the characteristics of Swift's EASY OPEN {vertical pull. 

Case Sealing Adhesive outlined at right, compare them | MACHINES SMOOTHLY. Developed with an eye tothe 

with those of any case sealer you may now be using, : future, Swift's Easy Open works well on a wide 

then write for a trial quantity. You'll be glad you did { variety of carton stocks. Goes on in a smooth, even | 
‘ : film to assure trouble-free operation. 

when you can add EASY OPEN to the list of your selling 


points for your product. Remember, too... {| HIGH MOISTURE RESISTANCE of Easy Open gives 
: additional protection to your valuable merchandise. 





ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 


SWIFT & COMPANY | 
1Ol ST YEAR ADHESIVE PRODUCTS DEPARTMENT ] 


4115 Packers Ave. ¢ Chi 9, Illinoi 
* Se Go G,. A Zi Fite 115 Packers Ave icago nois 
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YOUR PRODUCT SELLS FASTER 











IN CHUB PACKAGE 


Kartridg-Pak’s automatic machine 
makes complete Chub packages 
in sizes from 4 to 16 oz. 


Forms, fills, and closes 1800 packages per hour 
Continuous — Automatic 


Makes a uniform, attractive 
package which means more 
impulse sales—more repeat 
sales for your product. And it’s 
a convenient package for con- 
sumers to use. Gives added 
protection to your product. 


Forms the package from flat 
roll stock thermoplastic film 
—saran, polyethylene, and 
others. Machine automatically 
closes package ends with wire 
clips made from roll stock wire. 


Printed or plain film an be 
used. Package identification 
can be made by use of printed 
film, or by attaching attractive 
band labels. 


Less total film and less la- 
bor are required with this avu- 
tomatic machine which means 
lower production costs. Flat 
film results in reduced film 
costs. Only one operator 
needed. 


Machine accurately meters 
a semi-viscous product to con- 
trol weight. 





< 
Floor space is saved. Ma- 


chine is compact. Size 4 ft. 
wide x 3 ft. deep x 7 ft. high. 


Low upkeep and mainte- 
nance are assured by the ex- 
perience of present users. 


For further details see 
Kartridg-Pak Representative 





to make instantaneous seals at temperatures and pressures 
sufficient to seal the ends of the bags themselves. They will] 
also seal to themselves, face to face. 


A new kind of beer can 

which is said virtually to eliminate the 
possibility of bare metal being ex. 
posed to the contents has been an. 
nounced by Continental Can Co., 100 
E. 42 St... New York 17. Known as 
the Cushion Sealed can, it provides a 
barrier between the product and metal 
in the area where enamel abrasion 
during the double-seaming operation 
might occur. Commercial tests are re- 
ported to show a reduction of as much 
as 40% in the iron content in 12-o07z, 
cans of beer with the use of the new 
container. The company has announced 
that preparations are now being made 





*"* to equip all of the firm’s beer-can pro- 


duction lines to make the new type of cans. 
Continental has also announced that it has purchased 
exclusive manufacturing and sales rights for Turret Seal 





caps from the Turret Seal 
Corp., 59 E. Van Buren St., 
Chicago 5. These feature a poly- 
ethylene switch spout, made by 
Continental’s Millsplastic Div., 
which can be opened or closed 
by a finger flick. Currently, the 
caps are being used as a closure 
on cans of lighter fluid and dry- 
cleaning fluid. 


Seamless tubing for unit packages, 

made from polyvinyl chloride, is being offered by Anorgana, 
G.m.b.H., Gendorf, West Germany, through its American 
representative, David S. Greenfield, 1489 Plimpton Ave., New 
York 52. Known as Guttagena tubing, it may be used to 
form small-portion packages for a wide range of liquids or 
pastes. The tubing may be filled, cut off and heat sealed in a 
variety of geometrical shapes or in continuous strips. It is 
available in standard diameters from 10 to 50 mm. with wall 
thicknesses of 0.012 and 0.014 in. Suggested uses are for in- 
dustrial or household items that are to be used in measured 
quantities, such as detergent, bleach, hair dye, shampoo, 
floor wax, etc. 


Embossed aluminum containers 

in several new patterns have been an- 
nounced by Atlantic Can Co., Dela- 
wanna, N. J. Designed to give the 
appearance of hammered silver, the 
cans are produced from flat aluminum 
sheets, embossed and hand decorated. 
Suggested uses are for such products 
as candy, fruit cake, nuts and the 
like, with the containers offering at- 
tractive re-use possibilities after their 
contents have been consumed by the purchaser. 





A vapor-pressure corrosion inhibitor, 

Akrode, manufactured in England by Howards of Ilford, is 
now available in this country through Baird Chemical Corp., 
254 W. 31 St., New York 1. Claimed to have greater vola- 
tility and “throwing power” than similar products, Akrode 
is particularly designed for the packaging and storage of 





[Continued on page 266] 
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Kodapak Sheet... 


Kodepet « « wodemert 


first choice for 
custom fit... 


























Each of these packaging jobs presented a 
real problem for the packager. Quantities 
were large, making high-speed production a 
vital requirement. Tight closure was neces- 
sary, calling for critical precision in making 
the “grab fit” cap. 

In each case, Kodapak Sheet—thanks to 
its uniformity of gauge, its physical and 
chemical stability—came through... drew 
without “blush” or “thin out” to provide a 
cap of sparkling clarity. 

Does this give you ideas for your line? If 
so, call our representative or write for full 
information. Kodapak Sheet is available, 
cast and extruded, in a wide variety of 
gauges and formulations. 


Cellulose Products Division 
EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


KODAPAK SHEET 


MAKES GOOD MERCHANDISE SELL BETTER 


Sales Offices: New York, Chicago, Atlanta. Sales Representatives: 
Cleveland, Philadelphia, Providence. Distributors: San Francisco, 
Los Angeles, Portland, Seattle (Wilson & Geo. Meyer & Co.); 


Toronto, Montreal (Paper Sales Ltd.) 


Produced for Dovison Chemical Company, Division of W. R. Grace Co., Baltimore, Md.; for 
Accent International, international Minerals and Chemicals Corp., Chicago, lll.; for United States 


Tobecco Company, New York, by Faige Engineering Corp., Bethesda, Md 
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Behind today’s best sellers 


THE CUSTOM 
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Whatever your shipping container require- 
ments, there’s a custom-engineered PACKO- 
MATIC machine to reduce production costs and 
increase daily output. 


For multiple loading of Simoniz liquid wax, 
a PACKOMATIC Automatic Case Opener and 
Loader—-one of several PACKOMATIC ma- 
chines used by Simoniz — sets up flat- corrugated 
cases for automatic loading. Another PACKO- 
MATIC machine imprints lot numbers and ship- 
ping data on four sides before discharging carton 
to a PACKOMATIC Case Sealing machine. Fully- 


automatic, of course. 


But regardless of your equipment budget or 
the degree of automation you require, there’s 
a PACKOMATIC that can pay its way quickly 
in your plant. There’s a machine to open cases, 
or load, or seal or imprint — or do any combina- 
tion of these operations. 


AUTOMATIC CASE OPENER AND LOADER 


Depending upon the size unit to be loaded, 
proportion and packing arrangement of the 
cases, you can package 20 or more cases per 
minute on this machine, custom-engineered 
by PACKOMATIC to your needs. Multiple 
tier loading is used for packing such varied 
items as breakfast cereal, petroleum prod- 
ucts, synthetic detergents. Phone collect, or 
write for literature about the advantages and 
economy of PACKOMATIC packaging. 


WRITE FOR FOLDER 1-13 





Over 50 years’ experience in Customized Packaging Equipment 
her PACKOMATI h lude the Bal 
ee a ee J. L. FERGUSON COMPANY Joliet, Illinois 





a - Telescoping | \ Volumetric | Filler - 
Packer-Gluers. Units or New York, Chicago, Cleveland, Boston, Tampa, Baltimore, Portland, Denver, Los Angeles, San 
tully-automatic depending on your ae Francisco, Seattle, New Orleans, Louisville, Kansas City and all principal Canadian cities. 

—" 
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“One sure way to nudge a sales curve up- 
ward is to let shoppers see your product,” says 
Mr. Robert S. Moore, Purchasing Agent of the 
Royal Lace Paper Works. ’’Window boxes give 
us the visibility we need to let Roylies quality 
speak for itself.” 


Window boxes can make almost any merchan- 
dise more eye-appealing — especially when 
the window is sparkling acetate, the Celanese 
film that stays flatter, more wrinkle-free, crisp 


*Reg. U. S. Pat. Off. 

















Visit Celanese Booth 446 
25th National Packaging Exposition 
Atlantic City, April 9-12 


foylcs in Window Boyes speak. for themselves 


and fresh for longer. Take a good look at the 
window box for your product. Your customers 
do. Celanese Corporation of America, Plastics 
Division, Dept. 208-C, 290 Ferry Street, Newark 
5, N.J. Canadian affiliate, Canadian Chemical 
Company, Limited, Montreal, Toronto and 


Vancouver. 
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Bring your 


package printing 
problems to ATF 


,..at the Packaging Show...booth 654 


Have YOU A PROBLEM involving presses or proc- 
esses for package printing? A few minutes’ con- 
versation with one of ATF’s printing experts 
may put you on the track to a solution— why not 
try it? 

There’s no “magic” in ATF’s ability to help 
you solve problems. But there are many, many 
years of experience with package printing equip- 
ment, plus the widest line of presses available in 
the industry, backing up every recommendation 
made by ATF. 

Whether you are interested in gravure, flexo- 
graphic, offset or letterpress, ATF now offers 
the broadest line of equipment ever available 
from a single source. And this year it includes 


Have you heard about ATF’s New Press Leasing Plan? 
Ask for details at the ATF Booth. 


AMeERi¢A W ee FB. | FOUN DER 










—/ G— 


sheet-fed gravure, rotary letterpress, and som 
startling new offset and rubber-plate presse. 
You will hear more about them later, but yor 
can get the basic details at the show. 

No package printing problem is too large 
too small to bring to ATF! If you would liket 
know the best way to imprint labels, print two 
color package inserts, four-color work, or eve! 
eight-color package wraps, ATF can help you 


* 


COME IN AND TALK WITH US... there’s no obli: 
gation on your part, and you may find yourse! 
on the way to faster, more profitable packagt 
printing. 





MODERN PACKAGING 


MARCH 19 





Get the facts —use this as a check list of the 
equipment in which you are interested! Stop in at the 
ATF booth with it or mail it with the coupon below 
to ATF. 


GRAVURE 

(_] Sheet Fed Presses (New) 
(_] Roll Fed Presses 

(_] Proof Presses y 

(_] Platemaking (New) 


OFFSET 
[_| Roll Fed Offset Presses 
(_] Single Color 























ATE: AMERICAN TYPE FOUNDERS 
200 Elmore Ave., Elizabeth, N. J. 


Gentlemen: 
Please send me complete literature on the equipment checked 
above: 





Better... more profitable printing 





from the most 








complete line of equipment ibis: 
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Get High-Speed, Uninterrupted Stitching 
with 


ES 


Turn to Mid-States for fast, economical production 
and packaging. For over half a century Mid-States 
has led in consistent, high product quality and cost 
cutting know-how. Whatever your packaging need, 
it will pay to do business with Mid-States. 


MID-STATES STITCHING WIRE on 
fibre throw-away spools gives 
you frictionless, uniformly smooth 
flow — off the coil and through 
the stitching head—to assure 
high speed, uninterrupted oper- 
ation. Available in 5, 10, 25, 
50 Ib. spools. All Standard 
gauges. Special gauges on 
request. Galvanized and cop- 
per-coated finishes. 


MID-STATES BOTTOM STITCHER 
MACHINE staples carton bottoms 
up to 72” wide, 40” deep. Effec- 
tive on board stock to a maxi- 
mum thickness of 34”. Single foot 
pressure on saddle plate brings 
Bottomer Post into position. The 
famous ‘‘Tip-Toe’”’ contact on 
electric switch starts and stops 
stapling. Stapling Head Arms 
in 12, 30, 36 inches in length. 
Straight Arms and Sword Arm 
types also available. 


MID-STATES WIRE TYING MACHINES 
are your fastest, most economical 
means of assuring safe, intact 
shipments of products. Mid-States 
“T’ model is the answer—it's 
simple, streamlined and fast! 
Moving handle forward and 
back tensions, ties, cuts wire in 
one easy operation. Mid-States 
supplies the wire to use with each 
machine. 








MID-STATES STEEL AND WIRE COMPANY 


CRAWFORDSVILLE, INDIANA + JACKSONVILLE, FLORIDA 
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machinery, tools and similar articles made from ferrous 
metals. Storage is said to be possible for an unlimited time, 
with the equipment being ready for use when needed with. 
out cleaning, provided it is packed in sealed containers, 


A lighter-colored milk container 
produced from a new “bright white” 
paper has been announced by Amer. 
ican Can Co., 100 Park Ave., New 
York 17. Because of the brighter hue 
of the paper, visibility of the dairy’s 
label is said to be up to 25% greater 
than it would be on previous fibre 
milk containers. Impetus behind the 
introduction of the new material, ac 
cording to the manufacturer, was a 
survey of women shoppers’ prefer- 
ences, which showed that those inter- 
viewed liked the bright, white carton 
by a seven-to-one margin over the con- 
ventional one. 

American Can Co. has also an- 

nounced the development of a new 

pet-food can with a “no-stick” enamel for easy removal of 

meat and fish-based foods. 


A sealing-tape adhesive 

that is reported to be coldproof and odorless has been de- 
veloped by Hudson Pulp & Paper Corp., 477 Madison Ave, 
New York 22. The end result of three years of research 
and testing, Renacel will be used exclusively in the manu- 
facture of Hudson’s tape products, with no increase in price 
contemplated. It is said to make quick and effective sealing 
possible with cold water, in cold rooms, on cold cartons, 
doing away with the need for heating attachments for tape 
dispensers and for wetting agents to activate tape. 


This is the new trademark design 

which has been introduced by Ekco-Alcoa Containers, Inc., 

1900 N. River Rd., River Grove, Ill., to identify at a glance 
their containers. An item on this trade- 
mark was carried on these pages last 
month, but with the illustration im- 
properly positioned. The design is the 
result of research by Ekco-Alcoa Con- 
tainers’ management and the industrial 
design firm of Latham, Tyler and Jen- 
sen to represent graphically in the 
most effective manner the theme, “The 
Plus Container.” Extensive use of the 
trademark is planned in an intensified 

advertising and sales promotion campaign and it will be 

carried on all material produced by the company. 


An electronic can sorter 

developed by Dudley Machinery Corp., Mountain View, 
Calif., is designed for use by canners who wish to run 
several grades of 

their product 

through the same 

cooker simultane- 

ously. The device 

operates on a pat- 

ented system of 

pre-marking the 

cans with special 

marks. These 

marks are detected 

by an electronic device and the machine then separates 
the cans as they are discharged from the cooker, sending 
them on to multiple labeling or casing lines. 
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, =» YOUR PRODUCTS 


SLL Maa 
AROOSTOOK GROWERS, Inc. 


PRESQUE ISLE, me ‘ PO T A s | © E > . h H 
SMM, lA, H ee 


Potatoes are just one of the highly special. A & S has a new concept of packaging 

ized commodities that are packaged and _ based on modern, market-tested designs 

promoted with A & S bags...marketers of that give split-second brand identification. 
i ice of func- 

age teak a “i S — Packaging Line 
- > ineludes bags and rolls made from every 

POLYETHYLENE and SOLID PAPER — possible combination of paper, film, and 


all PERG wee shelf appeal foil, in any design and printed in brilliant 

No matter what your product is, your colors that won’t rub off, Let our packag- f \ 
package must have sell appeal to get into ing engineers work out a sparkling new 
the shopping baskets of impulse buyers. package to spotlight your product. i ! 


FOR ADDITIONAL INFORMATION, WRITE TO ARKELL & SMITHS, PACKAGING 
DIVISION, CANAJOHARIE, NEW YORK. 


OQ 


tt 


ARKELL 


AND 


SMITHS 


EXECUTIVE OFFICES: S08 FIFTH AVE, NEW YoRK 36 


: Manvfecturing Plonts at: 
anajoharie, N.Y. « Wellsburg, West Virginia 
Mobile, Alabama « Hudson Falls, N. Y, 


“The Oldait Name in Piper, Bags” 


ao 
Let A & S take over your packaging problem today! \ ~~ | 
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Robert W. Dispennett 
has been named manager 
of packaging foil sales 
for Aluminum Co. of 
America with headquar- 
Pittsburgh, Pa. 
Mr. Dispennett had been 
manager of the company 
branch at Louisville, Ky., 
where he is being suc- 
ceeded by Robert P. 
Goodwin, who has been with Alcoa’s 
Cincinnati sales office. 

Alcoa also has announced its third 
aluminum foil mill expansion within 
a year. The latest will consist of three 
additional 72-in.-wide foil mills at the 
company’s Alcoa, Tenn., works. The ex- 
pansion announcement coincides. with 
the national debut of Alcoa Wrap, a 
new household foil product, with which 
Alcoa plans to bid for a major share of 
this market. 


ters in 


Dispennett 


At the recent annual meeting of Co- 
lambia Box Board Mills, Inc. Chat- 
ham, N. Y., the following officers were 
elected: Charles W. Howarth, presi- 
dent and treasurer; Robert R. Howarth, 
executive vice president; Charles E. 
Radley, vice president; Lawrence R. 
Burdick, assistant treasurer, and 
Charles J. Tobin, secretary. Directors 
elected are: Charles W. Howarth, 
Robert R. Howarth, Mr. Radley, James 
Charles Warr and Russell H. Savage. 


Patrick J. Buckley, Chicago industrial- 
ist, has purchased Tri-State Plastic 
Mfg. Co., the Evansville Merchandise 
Co., Empire Warehouse Co., Tri-State 
Plastic Molding Co., Inc., and its sub- 
sidiaries, Tri-State Die Casting Corp. 
and Plastic Block City, Ine. Mr. 
Buckley was one of the founders of 
these firms and has been active in their 
management for the past 14 years. 


Willard E. Hahn, vice president, St. 
Regis Paper Co., New York, has been 
named manager of manufacturing for 
all company packaging and converting 
plants as well as for the engineering and 
machine department and the wire tie 
department. He will continue to be re- 
sponsible for all multiwall-bag manu- 
facturing operations. William E. Cald- 
well succeeds Mr. Hahn as resident 
general manager at the Pensacola Kraft 
Center. George E. Epley replaces Mr. 
Caldwell as acting resident manager of 
all company operations at Kalamazoo, 
Mich. Byron Steenburgh, Jr., becomes 
paper mill superintendent at Kalamazoo. 
Walter W. Hanes has been transferred 
from Pensacola to be assistant to the 
vice president in charge of labor rela- 
tions and assistant to Mr. Hahn on in- 
dustrial relations. C. Wells Clark has 
been made general superintendent at 
Bucksport, Me. S. Kepple Pratt has 
been appointed general superintendent 
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of pulp and paper operations at Tacoma, 
Wash. Lester J. Smith has been given 
the additional duties of assistant to the 
manager of paper production for all 
company mills. Thomas Gerace has 
been named assistant to the manager of 
pulp production for all company mills 
in addition to being pulp superinten- 
dent of mills in northern New York. 


Olin Mathieson Chemical Corp. is en- 
tering the aluminum industry with an 
initial investment of $120,000,000 in a 
fully integrated aluminum plant. The 
new facilities will consist of an alumina 
plant, a reduction plant and rolling 
mill on the Ohio River near Clarington, 
Ohio, and a power plant to be located 
slightly upstream on the West Virginia 
side of the river, where a new major 
coal mine will be constructed to pro- 
vide the power. Associated with Olin 
in the venture are: Pittsburgh Consoli- 
dation Coal Co., Ohio Power Co. and 
American Gas & Electric Co. The 
power plant will be financed entirely 
with a $30,000,000 loan from Pruden- 
tial Insurance Co. and -the alumina 
plant partly with a $60,000,000 loan 


from Prudential. The Pennsylvania 
Railroad is extending its tracks to 
service the site at Omal, Ohio. The 


plants are being built under certificates 
of necessity from the Government 
issued in order to increase the supply 
of primary aluminum. 

Robert C. Franz has been appointed 
quality service supervisor 
with Olin’s film division. 
E. L. Holloway has been 
made direct sales man- 
ager of the film division. 
He joined Olin in 1951 


and has been district 
sales manager in the 
Midwest. Mr. Holloway 


will be replaced as dis- 
trict manager by J. B. 
Pritchett, formerly a salesman in the 
Midwest. 

Olin also has agreed to sell approxi- 
mately 395,000 acres of timberlands in 
central Arkansas, western Louisiana and 
eastern Texas to International Paper 
Co. for $33 million. The sale does not 
involve mineral rights. 


Holloway 


R. M. Hersey has been elected vice 
president of Bemis Bro. Bag Co., St. 
Louis, Mo. Mr. Hersey, who has been 
with the company since 1914, has been 
a director since 1953. R. D. McAusland, 
director of Western operations for the 
company with headquarters in Seattle, 
Wash., has retired. He is succeeded by 
L. A. Linville, who has been assistant 
director of sales in St. Louis. R. C. Van 
Horn, manager of the company’s In- 
dianapolis plant and sales division, also 
has retired. He will be succeeded by 
D. A. Clarke, now assistant manager. 
The Bemis company also has an- 








nounced the closing of its Brooklyn 
plant, whose production will be divided 
among other company plants. How. 
ever, a Brooklyn sales division will be 
maintained to serve the New England 
states and portions of New York, New 
Jersey and Pennsylvania. J. V. Richards 
will continue as manager of this 
division. 

Flexible Package Co., Chicago, has 
merged with the Bemis Co., and will be 
known as Bemis Bro. Bag Co. Flexible 
Package Plant. The operation will be 
moved to Terre Haute, Ind., as soon as 
a building under construction there is 
completed. A. D. Hoeppner continues 
as manager of the unit and Walter 
Conway has been named sales manager. 
Mr. Conway has been with the New 
York division of the company 
since 1945. 


, 
saies 


Associated Folding Box 
Co., Lawrence, Mass. 
has appointed Marshall 
K. Stoll as sales man- 
ager. Robert L. Land 
has been made New York 
district manager, 


Harold W. Hoots has 
been appointed Midwest 
sales representative for 
Premium Plastics, Inc., Chicago. 


sales 


Stoll 


Progress Lithographing Co., Amberley 
Village, Cincinnati, Ohio, has purchased 
the plant of Kindred, MacLean & Co, 
Long Island City, N. Y. Operations of 
Kindred, MacLean will be continued 
and expanded and personnel will remain 
unchanged. George C. Kindred will 
continue as president of the division. 


American Viscose Corp. has announced 
plans to expand its annual cellophane 
capacity by 50,000,000 lbs. The addi- 
tional poundage will be produced at 
the corporation’s Marcus Hook, Pa., 
plant which manufactured rayon textile 
yarns until 1954. Currently the corpora- 
tion’s cellophane plant at Fredericks- 
burg, Va., has an annual capacity of 
100,000,000 Ibs. 


Hamersley Mfg. Co., Garfield, N. J. 
manufacturers of glassine and grease- 
proof papers, have installed a Beta 
Ray Weight Profiler to provide better 
quality control. The new instrument 
takes a test strip the full width of the 
paper-making machine, scans every inch 
of it with beta rays and makes @ 
graphical record of any discrepancy in 
weight. It is said to give a more thor- 
ough, frequent and faster check of 
uniformity than is possible by weighing 
test samples. 


Celanese Corp. of America has an- 
nounced the appointments of Edward H. 
Miller as manager of sales development 
and James W. Flynn as assistant gen- 
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She packs 40,000 
cigarettes a minute 


Only precision made corrugated 
shippers can accommodate 

50 cartons of Viceroy Cigarettes 
at a single thrust of the case 
loader. Boxes by Hinde & Dauch 
are the answer. 


HINDE & DAUCH 


Subsidiary of West Virginia Pulp and Paper Company 


AUTHORITY ON PACKAGING * SANDUSKY, OHIO 
13 FACTORIES * 42 SALES OFFICES 


, 
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She fe] Re) :4 3 Company 4000 S. Princeton Avenue 


NEW YORK 
ST LOUIS - 
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The Model GSA adjustable carton Wrapper 
and Model GSU adjustable underfold Wrapper 
automatically wrap a great variety of sizes 
and shapes with real economy of operation 
They produce precision wrapping at low cost 
Easy to operate and maintain, you can cut 
your packaging costs with this new Globe 
Automatic Wrapping Machine 


= 


THE GLOBE-WRAP 


Semi-Automatic Wrapping Machine Ss 


20 Packages per minute >. 


Model EZA—simple, compact in design, with 5 
minute changeover to different size packages 


* SAN ANTONIO - 


PHILADELPHIA - 


NEW 


Chicago 9, Illinois 


LOS ANGELES + SAN FRANCISCO ~ SEATTLE +» KANSAS CITY 
ORLEANS +» TORONTO « VANCOUVER + THE HAGUE (HOLLAND 


eral sales manager of the Plastics Diy. 
Mr. Miller has been with the division 
and its predecessor company since 1996, 
Mr. Flynn joined Celanese in 1943, 
John L. Patterson has been appointed 
manager of the division’s newly estab. 
lished sales promotion department, Mr. 
Patterson joined Celanese in 1953, 


J. B. Morningstar 9 
Menlo Park, Calif., has 
been elected a vice presi- 
dent of Morningstar, 
Nicol, Ine. Mr. Morn. 
ingstar, a great-grandson 
of the firm’s founder, 
joined the company sub. 
sidiary Paisley Products, 
Inc., New York, in 1939 
and later was appointed 
manager of the combined Morningstar. 
Paisley operations on the West Coast, 


Morningstar 


Thomas C. Sheffield, vice president and 
West Coast manager of the Sheffield 
Tube Corp., has been appointed the 
1956 chairman of the Associate Group 
of the California Cosmetic Assn. 


Fred K. Shankweiler has been ap- 
pointed to the newly created post of 
sales manager, coating materials, by 
Hercules Powder Co.’s Cellulose Prod- 
ucts Dept., Wilmington, Del. James R. 
Yeager has been made manager, nitro- 
cellulose sales, succeeding Harmer Rile, 
retired. Robert D. Ullrich will super- 
vise chlorinated products sales, succeed- 
ing Mr. Shankweiler. 


R. H. Mulford has been 
elected president of Kim 
ble Glass Co., subsidiary 
of Owens-Illinois, To- 
ledo, Ohio. Mr. Mulford, 
who joined Owens-llli- 
nois in 1933, has been a 
vice president of the 
company since 1949 and 
had been general man 
ager of Kimble. 

Stuart A. Kenworthy, vice president 
of Kimble, has been named general 
manager of the Blown and Tubular 
Products Div. 


Kenworthy 


Ira W. Schwartz, until recently director 
of packaging for Fabergé Perfumes, has 
formed his own company, Product Serv- 
ice, with offices at 527 Lexington Ave., 
New York 17. Mr. Schwartz also will 
continue to direct packaging develop 
ment and design for Fabergé. 


Crown Zellerbach Corp., San Frar 
cisco, has purchased Waxide Paper Co. 
with plants in Kansas City and 5t 
Louis. Waxide, which will be operated 
as an autonomous division of Crown 
Zellerbach, is principally a converter of 
waxed papers for the Midwestern mar 
ket. 


Crown Zellerbach also has announced 
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* ONE OF SEVERAL LABELS DESIGNED AND PRODUCED BY FOXON FOR PRODUCTS FEATURED IN DISNEYLAND 


“Ay 


a 


mes 
got 





+ Only Foxon’s Magic Touch could 
reproduce in a label, the fairy tale 
splendor of Disneyland. 

THE FOXON COMPANY 


235 WEST PARK STREET PROVIDENCE 1, 8.1. 


© WALT DISNEY PRODUCTIONS 
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that it will build a corrugating and con- 
tainer manufacturing plant adjacent to 
its kraft mill under construction at 
Antioch, Calif. This marks the com- 
pany’s entry into container manufactur- 
ing on the West Coast. 


West Carrollton Parchment Co., West 
Carrollton, Ohio, has elected Miles E. 
Moyer to the newly cre- 
ated position of chair- 
man of the board and 
Leonard FE. Huffman, 
who has been executive 
vice president since 1953, 
has been elected to suc- 
ceed Mr. Moyer as presi- 
dent of the company. 
Mr. Huffman joined the 
Huffman company in 1929 and 
has since served in many capacities in 
sales and management. 


Edward R. Fox has been appointed 
vice president in charge of sales for 
Triner Seale and Mfg. Co., Chicago. 
Before joining Triner, Mr. Fox headed 
his own management engineering firm. 


National Can Corp., Chicago, has ap- 
pointed Elwood C. Burgstone general 
purchasing agent and Thomas J. 
Parchem “Kedzie” plant purchasing 
agent. 


Joseph S. Hawkins has 
been appointed vice pres- 
ident of Potdevin Ma- 
chine Co., Teterboro, 
N. J. Mr. Hawkins, who 
joined the company in 
1928, had been sales 
manager of the coating 
machine division since 
Hawkins 1946 and now will super- 
vise production as well. 


Michael Giordan has joined The Cen- 
pro Corp., Northfield, Ill., as general 
plant manager in complete charge of 
the company’s automatic forming and 
filling, strip packaging and mixing- 
blending divisons. 


George S. Harvey has been made East- 
ern district sales manager by National 
Container Corp.’s multiwall bag divi- 
sion, with headquarters in New York. 

Miami National Container has an- 
nounced construction of a new corru- 
gated-paper-box plant in Miami, Fla. 
Scheduled for completion about June 1, 
the plant will cover approximately 
110,000 sq. ft., providing more than 


twice the floor space of the present 
plant. 


Norbert G. Rennicke has been ap- 
pointed assistant to the president of 
Wabash Fibre Box Co., Terre Haute, 
Ind. He will have his office in the new 
company plant in Chicago. Formerly 
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CONVERTERS and COLOR PRINTERS of Quality Packaging from: Glassine, Cellophane, 
Polyethylene, Vinyls, Parchment, Sulphite, Foil, Kraft, Waxed, Coated and Laminated Materials. 


atela aia 
Plastic Molded Boxes 
Set New Sales Records for 


telalehiclaaelaciay 
Importers 


and Jobbers! 





HUNDREDS of 
Stock Plastic 
Boxes 
To Choose From 
NO MOLD CHARGE For Special Box 
Custom-made boxes made to meet you 
specific requirements without mold charges 


Send us your product for a model, at n 
obligation. 


Priced Lower Than Most Other Box 
Stimulate Your Promotion 
Give your sales program a new leas 


on life with these plastic molded boxes 
They're re-usable. 


Call or write today for new illustrated 
brochure and price list. Dept. M 


Harkin Affili ‘ 
bhiliates, ime. 
CREATORS AND SPECIALISTS IN PLASTIC BOXES 


329 MADISON AVENUE - NEW YORK 17, N. Y. 
+ MURRAY HILL 7-7644 
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Vacuum-F ormed 
Packages »» 


TRAN D 


PLASTICS 
COMPANY 


The all-plastic vacuum-formed package shown here, 
made from our own extruded sheet, is only one of the 
many unique designs available from Trand. 

If you want a transparent package for your product 
and would like help in developing the best type for your 
requirements, call on Trand. Trand’s fully-equipped plant 
and “ten years-plus” of specialized plastic packaging 
experience are at your service. 


Transparent cartons Vacuum formed packages 
Transparent sleeves Extruded sheet 





“THE TREND {S$ TO TRAND” 


BE 





president of Atlas-Boxmakers, Ine, Me 
Rennicke served as president of th 
Fibre Box Assn. for the 1954-55 term. 

W. S. Williamson has been appoiniej 


sales manager of the company, 


W. E. Zimmermann hy 

been appointed executize 

vice president of th 

Rap-in-Wax Paper Gp, 

Minneapolis, Minn, He 

also will continue as & 

rector of sales. Mr. Zin. 

mermann had been wih 

Minnesota Mining § 

Zimmermann Mfg. Co. before joining 
Rap-in-Wax last year, 

James J. Lynch has been named » 
purchasing agent of the company, He 
has been with the company since 19% 


Stone Container Corp., Chicago, hy 
purchased for cash the assets of Wet 
ern Paper Box Co., Detroit. The com 
pany will continue under the same name 
as a subsidiary of Stone Container, 


John D. Benedito has 

been appointed general 

sales manager, Bakelite 

Co., Union Carbide and 

Carbon Corp.’s plastics 

division. Mr. Benedito 

joined Carbide in 19%, 

following his graduation 

from Yale. He succeeds 

: H. K. Intemann, who has 
ee been named _ executive 
vice president of Electro Metallurgical 


Co., another division of Carbide. 


Southern Gravure Service, Ine, 
Louisville, Ky., recently made the follow 
ing appointments: Thomas T. Johnson, 
Jr., from plant manager, Oakland, Calif, 
to general manager at Louisville; 
Thomas L. Shanesy, from assistant 
sales manager to sales manager; Harry 
Houghton, production manager, and 
John C. May and Edward J. Augustya, 
from plant superintendents to vice pres 
dents. 

The company also announced that 
will construct a 12,000-sq.-ft. addition 
to its main plant. 


Richard A. Knight has been promoted 
to assistant to the general manager of 
the Equipment Div. of National Re 
search Corp., Newton Highlands, Mas 
He was formerly assistant manager 
the sales department. 


William E. Mankin has joined the sale: 
staff of Morris Paper Mills Co. Chi- 
cago. Previously he was public relations 
director for the Grapette Co., Inc., 


den, Ark. 


Lever Brothers Co., New York, has a 
pointed Lee R. Pevear to the 
created position of packaging 
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-~"~ anewway ~~. 
to glamorize your product se 


BEAUTIFUL PLASTIC 


RL- Vat CONTAINERS 


\ 


TA FULL LINE TO SUIT 
MANY PRODUCTS 
& PURPOSES 


Cosmetic Kit ittustrated: 
Made of odorless, un- 
breakable jewelene 
eee. Alcohol 
perfume proof. 
Stain resistant. Easily 
cleaned in hot water. 
Also available without 
small bottles and jars 
for use as utility case. 


ATTRACTIVE CONTAINERS 


NOT SHOWN INCLUDE: Filagree 
3-Tier Jewel Box; Handbags 
crafted in several jewel-tone 
styles; Candy or utility boxes 
also made in several styles; 
Powder box, exquisite jeweled 
finish with scalloped edge. 


Visit us at Booth 1433 
Nat’l Packaging Exposition, Atlantic City 


PLASTIC JEWEL CO., INC. 


1112 BROOK AVE. BRONX 56,N.Y. Wy 2-4900 








INEXPENSIVE 


MINIATURE ROTOGRAVURE 
& ANILINE PRESSES 


Web sizes 3” to 40”. 


Up to five colors. 


FOR PRODUCTION 
or LABORATORY 


See this demonstrator in 
operation. 

Use it to preprint 

your packaging webs. 
Printing heads available for 
mounting on your bag or 
packaging machine. 


Write for literature and prices 


formerly Francis C. Kilb Co. 
140 E. Second St., Mineola, L.I., N.Y. @ Phone: Ploneer 6-0999 











nator. Mr. Pevear will serve as liaison 


between marketing managers and others 
in the company involved in packaging 
work and outside package designers ~ 


' 


He also will be secretary of the com « 


pany’s packaging committee. 


Ernest A. Oliver has retired as general Bi 
manager of the Economic Machinery 9) 
Co. Div. of the Geo. J. Meyer Mfg. Co, i 


E. A. Oliver (left) is congratulated on 


his new title by G. L. N. Meyer. 


ie - . £ 
after 25 years of service with the com © 


pany. Upon his retirement, Mr. Oliver, 
who has been a vice president of the 
Meyer company since 1951, was elected 
vice president emeritus. 

Aldege Plante has been appointed 
resident service engineer for Economic 
Machinery in the states of Missouri, 
southern Illinois and Indiana, 
Kentucky, Tennessee, Alabama, Missis- 
sippi and Georgia. His headquarters will 
be in Louisville, Ky. 


Harold V. Lee, formerly vice president, 
G. Barr Co., has joined Continental 
Filling Corp., as East- 
ern sales manager. His 
headquarters will be at 
527 Lexington Ave., New 
York, where the com 
pany has opened new 
Eastern offices. 
Continental also has 
announced expansion 
and modernization of 
both its Hobart, Ind, 
and Danville, Ind., plants. New refrig- 
eration and filling equipment for pres 
sure and liquid filling has been im 
stalled. 


Don Pober has been appointed treasurer 
and partner of Harkin Affiliates, Inc, 
New York, manufacturers of plastic 
molded boxes. 


The following officers have been elected 
by the board of directors of the Pater 
son Pacific Parchment Co., Sunnyvale, 
Calif.: E. R. Leonhard, chairman of the 
board; W. J. Gray, president; E. C 
Roeder, treasurer and secretary, and 
J. T. Leonhard, assistant secretary. 


The election was held on the day of he 


the opening of the company’s new 100, 


Ohio, 


000-sq.-ft. plant at Sunnyvale. Previously ¥ 
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PNEUMATIC SCALE CORPORATION, Lio Quincy 71. Mass. Also: New York Chicago. Dallas 
Packaging and Bottling Equipment 
Los Angeles; San Francisco? Seattle; Leeds, Eng. Canadian Div : Delamere & Williams Co., Ltd., Toronto 
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PERMANENT-- 


POLYETHYLENE 
. O N T A N E R the company had been located for nearly 
30 years in San Francisco. New addreg 
DECORATION... for the company is 1400 Kifer Rd 


Sunnyvale. 


expertly executed William Dodenhoff, formerly director 
of sales, has been named vice president 
in charge of sales for Kordite Co, g. 

of your product at the vision of Textron American, Inc., Mace 
right point the don, N. Y. Mr. Dodenhoff, who prey. 
ously had been with Lever Bros., joined 
Kordite in 1954. 


enhances the eye-appeal 


point of sale 


® SILK SCREENING Cochran Foil Co., Inc., Louisville, Ky, 
has appointed J. E. Bouhl and W. R 
50 OFFSET PRINTING : 


Hie HOT STAMPING s & managers 
: . : of the lam 
inating and 
of the roll 
ing dive 
sions, 
SEE US IN BOOTH 1 ib ' t amples giv spectively, 
National cain” Ng y 1 true eye-view TW t PERMANENT Bouhl Cory They will 
Exposition 4 adi be Tespon- 


April 9-12, 1956 2 Wo Se penievea ' me’ *hle . Ww —— : 
Athentic City, bd, 3) Sep sible to C. W. Huflage, vice president 


and general sales manager. 
PERMANENT. 49 ACKERMAN STREET 


Dow Chemical Co., Midland, Mich, 
WUVitiadlel Tiel T aahel. Bloomfield, N. J EDidson 8-6200 


has appointed managers for two new 
plants for the production of Styrofoam 
to be completed next fall. Merrill H. 


« Weymouth will manage the Hanging 
Somethin Reall NE WE Rock plant near Ironton, Ohio, and 
Da 2 J Robert E. Reinker, the Riverside plant 

at Pevely, Mo. Mr. Weymouth has been 


in a Paper Bag Closing Machine | j,i cov soe ot 


Dow Chemical also plans to build a 
FRY CONTINUOUS-MOTION plant for the production of synthetic 


latex at Pittsburg, Calif., at a cost of 
DOUBLE FOLDS Bag Closing Machine UOOEL 6s 54) more than $1,000,000. 
. 7 Dow Corning Corp. has announced 
and GLUES Pee Pee # > | 43 | a 744% reduction in its price for di- 
5 fie meen , q methyl silicone fluids and emulsions. 
The company noted that the 200 fluid 
was offered at $6.80 per pound in 194 
and now will be $3.14. The silicone 
mold release emulsions have come down 
from $2.60 per pound in 1946 to the 


DOUBLE FOLDS ve nA 2 | ad ‘ear : r 4 present $1.26 per pound. 


and of o = § | Growers Container Corp. has opened 
bi a Bs a Los Angeles sales office in the 1280 
Wilshire Building, 1250 Wilshire Blvd. 
Myles A. Gibbons will be district mar 
ager. William C. Marckhoff, sales repre 
sentative for the Southern California 
area, has also been assigned to the new 
office. 
Growers Container also will construct 
Makes strong, sift-proof closures. a new plant at Jacksonville, Fla., which 
Other models available. Send for descriptive litera- | Will employ approximately 180 people 
when it is completed in July. Antict 
pated annual production for the plant is 
35,000,000 cases. 


GEORGE a FRY COMPANY The Robert Gair Co., Inc., New York, 
2 has contracted to buy the 93,660-acre 
Louisiana timberland property of the 

[Continued on page 284] 
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oF write Armstrong Cork Co. Su 
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lf your web-printing 
problem is different 
... that’s a job for ME 


You'll find more big-press features than you 
can shake a stick at on this little 2-color 
MANHASSET flexographic press. And they 
are all there to fulfill the particular require- 
ments of a particular user. 

The features incorporated in this space-sav- 
ing 12” precision printing machine are the 
kind usually seen only on presses costing 
many thousands of dollars more. They are 
features that assure high-speed, high-quality 
printing and slitting of paper and board pack- 
aging specialties—features like constant ten- 
sion controls . . . shear-cut slitter . . . infra-red 
radiant drier . . . automatic center-core twin- 
rewind or coreless single-shaft rewind with 
web-divider . . . electronic variable speed 
drives . . . interchangeable splash-proof ink 
fountains . . . simplified operating control 
panel . . . unique roll-handling devices that 
permit locating of parent and printed rolls 
out of the way within the press frames. 

This “different” press is another example 
of MANHASSET’s unique but practical ap- 
proach to the individual printing equipment 
needs of converters and package printers. It’s 
another example that demonstrates why—if 
your problem calls for flexible, imaginative 
and forward thinking—you should put it up 
to MANHASSET. 









MOLDING 
AND ENGRAVING 
RUBBER 


at these convenient 


J 





NHASSET // 


Close-up view of shear-cut slitter » 


YAWN Ta PANS SE 


MANHASSET MACHINE CO. 


Mineola, New York 


CONTRACT PACKAGING 
NOMA TN Tt Te 


TO SPECIFICATIONS — POWDERS 


BARTELT MACHINERY | 
DOUBLE HOPPERS 


THOU 
PREFI 









refrigerated ; 


sources of supply 


From roll stock 
to filled packages 


Molding and engraving rubber from “U. S.” assures the 


finest printing results. Why? Because ‘ 
own natural rubber, compounds its own synthetic rub- 
ber and has complete control of manufacture all the 
way. It has the vast resources, the experience, and the 






skilled technical staffs. 


Get always fresh “U.S.” rubber from any of our dis- 
tributor’s, Williamson & Co., four refrigerated stocking 


plants. 


Caldwell, New Jersey *« Bryan, Ohio 


San Francisco, Calif. « 


or contact us direct at Providence, R. I. 


Mechanical Goods Division 


‘U. S.” grows its 


Single or Twin 
Paper Pockets 


INDUSTRIAL 
RESEARCH ENGINEERING 


3230 W. CHICAGO AVE. 


CHICAGO 51, ILL. 
TELEPHONE SA 2-5406 


Grimsby, Ont. 
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* Join the packaging ARAWE 
‘p Hake Plastic Boxes 


y NOTIONS 
Ay PERFUMES 
a, J» COSMETICS 
74; OFFICE ITEMS | 
“A © 
HARDWARE 
JEWELRY 
FISHING TACKLE 


HOBBY & CRAFT 





DRUGS & SUNDRIES 


"=" THOUSANDS OF AMERICA’S MOST IMPORTANT MERCHANDISING SOURCES 
] 


PREFER TO PACKAGE IN HAKE PLASTIC BOXES 


turer obbers, wholesalers, reta Jer America s High quality plastic boxes of crysta ear transparency for 


slolafelal Mmm ail-igealolareittiale Mme | cell] ot have found that sy Lela dilare Melty olieh Mie) Mi lal-il olola delel-To Ml olgeleltial| 
We | 16 saie ant ele} ) on Ie 4 she ISING 7 
», practical Hake Plastic Boxes meet. a tt Telale Mm elale, — eae SPOR cre on better naa: , 2 
°]4e) ioe slolammagolismmeltltmmelale Malelatelilare, 
abi elera. ote late] needs Whether it's notions, novelties 
: yw Ulallo (Lam olehiclal t-te Malialel- ME lalel mt ctalel ol i-t 





is, pills, hardware or jewelry, these rigid, hinged plastic T-1| irom allale [ste Ml ollek tile oles Gel Mn 7:1 a milel’ st 
Ih L-M Lila oLele dole l to Ml olgeloivia Mlle] ge), -ta llela Mie Itt ol (oh MEE Tel I-T 3 dle (Mm delale(-Mkeh Mme) £@) Gl Gaba pa 
and remembrance. value. They are low in cost ole -tisl am atiameUleliia am Lela dsilelarcall sMlelale Mallet iti 
. The aalateeelelale| Tale mm etal emembrance v e prellalcie mei the 
ulolslo ll Mamba ZoltM 7 -Me lol Mell olola delellaloM sige) sill Me cal iMelate ; . sree rf i: ag ay 
olele colette Mm olgeteltia minal yn the high re e value of rigid 
dout if Better:still, send us.a sample of your product! plastic boxes in the home 
Write for sample boxes and price list. 
HAKE PLASTIC BOXES ARE DISTRIBUTED EXCLUSIVELY BY: 
/ 
. / ° 
(ot ad ’ 
AMHONG: | SUC fe )OX 
; C 
P. O. BOX 326 ° ROANOKE, VIRGINIA ° lO)» | CE a: Sole) 
SALES OPFICES 
YORK CITY BOSTON, MASS BALTIMORE, MD LOS ‘ANGELES, CALIF. 
} 4-8892 Gln atelale Ae eVA) Oleh] ae eastelele) DUnkirk 5-2297 


THE WORLD'S LARGEST MOLDER OF SMALL PLASTIC BOXES 

















waGEMew, 
ria 43 






- th %, 
#25 % 
BOOTH WATIONAL 
935 PACKAGING 
7 EXPOSITION » 
wy, o 





c 
Ciry. yews * 





LABEL DATING AND CODING MACHINE 
U.S.A. Pat. Mo. 2643718, Brit. Pat. No. 669426 and other 
Foreign Patents. 


DATES 
CODES 
2,000 
LABELS 
PER MINUTE 


Used by leading packers—cuts cost— 

















































saves time—does not deface labels. 
CODEDGE handles labels of any size or shape, small cartons, film bags, and wrappers. 
Provides control information desired—date, batch, machine, operator, etc. Quickly, 


easily read code leaves no defacing mark. 
low. Write for details to 


GRIFFIN—-RUTGERS, INC. 
DEPT. ‘'M’’ 


41 EAST 42nd STREET, NEW YORK 17, N.Y. 
Sole U.S. Distributor 














WORLD’S FASTEST, MOST 
ACCURATE, MOST VERSATILE 
gom MULTIPLE LIQUID FILLER 


. Up to 480 containers a minute 
. Accurate to less than 1% 


on = 


. Fills any liquid, alcohol to cream oil 
. Completely adjustable in every respect 


. Patented dripless suck-back, adjustable to 
viscosity 


6. Nozzles adjustable for container height 
and width 


7. Simple air bleeder 
8. No container—no fill 


a 


9. Special adaptations available 
10. 
11. 


Quick disassembly for sterilizing 
Completely automatic 








For efficiency, performance, economy, nothing on the 
market approaches this Colton No. 124-126-128-132, 


ARTHUR COLTON COMPANY 


ENGINEERING 




















Phone your inquiries collect to 
LOrain 7-0123. 


3546 E. LAFAYETTE 
DETROIT 7, MICHIGAN 

















YDER TOOL & COMPANY 
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Co, 


Shreveport, La. 

L. J. LaFreniere is now bottle carrier 
service manager for Gair, with head. 
quarters at the Thames River Diy. 


Fibreboard Products, Inc., has under. 
taken a $3,000,000 expansion project to 


be completed 


by June, which will jp. 


clude a new building and new equip. 


ment for its Antioch, Calif., 
electronically 
85 in. in 


new 
tor, 


division, A 
controlled Corruga- 
width, will more than 


double the present corrugated capacity, 


Emory W. W 


orthington has been ap. 


pointed vice president and general man- 





Worthington 


Press Corp., 


ager of George F. Mot 
ter’s Sons, York, Pa, 
manufacturers of print- 
ing machinery. Mr. 
Worthington, who de. 
signed some of the first 
machinery for printing 
on cellophane, has been 
associated with John W, 
Little Co., Goss Printing 
Co., Babcock Printing 
Bjorksten Research Lab- 


oratory and R. Hoe Co. 


Connecticut Chemical Research Corp, 


Bridgeport, 
pansion of 


Conn., 
its 


has announced ex- 
laboratories to double 


their present size and the acquisition of 


40,000 sq. ft. 


in the former Locomobile 


plant in Bridgeport, bringing the com- 
pany’s headquarters production area to 


approximately 
daily capacity 
lowing appointments have 


100,000 sq. ft. with a 
of 250,000 units. The fol- 


been made: 


Eric S. Farber, assistant treasurer and 


a director; E. 


Don Pam, vice president 
if 


for sales in the contract packaging di- 


vision; 
sistant to the 
technical 


director; 


Edwin R. Lasner, personal as 


president; Fred Presant, 


Andrew J. Zelle, 


director of packaging engineering, re- 


search and development; 


Milton R. 


Fowks, assistant to the technical direc 


tor; 
ist; Joseph 
quality 


neth P. Lake, 
Luth, works 
Kiekel, 


control; 
quality control chemist; 
erfield, home service consultant; 


sales 


Leonard Kenner, research chem- 


A. Boruch, director of 
John W. Vellturo, 
Priscilla Port 
Ken- 
cost estimator; Lawson H. 
manager, and Henry W. 


service manager of the 


contract packaging division. 


Brockway 


Glass 


Co., Brockway, Pa. 


has purchased DeMuth Glass Works, 


Inc., Parkersburg, W. Va., 
acre tract adjoining the 


and a 13 


G. A. 


plant. 


Mengle and F. B. Hess, of the parent 


company, 
of the board 


have been elected chairman 


and president of DeMuth 


Other newly elected officers are: Frank 
W. Britt, vice president and general 
manager; Philip J. Pease, vice presi 


[Continued on page 288] 
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AND THE BOX 


Old Dominion designers have captured with this chipper clown 
box all the fancy of childhood. And the spell created falls over 
buyer . . . salesgirl .. consumer — they can’t forget the knit- 
wear in the winsome box! It’s witchery that /eads on your sales 
total. Set designers at work on “Beauty and the Box” for your 
wares . . . contact Old Dominion NOW. 





set-up boxes folding cartons corrugated containers 


plants located throughout the south executive offices: Lynchburg, Va. sales offices: Charlotte, N. C. 
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Hallmark 


of the finest printing and 
converting 
equipment... 


Rotogravure 

High-speed precision-register printing on 

practically any stock in any practical multiple 

of colors. Meet the ever-increasing demand for more 

and better wrappers, labels, and cartons for packaged goods 

with Champlain inline rotogravure. “Speedry” ink fountain insures true 
reproduction of color and instantaneous drying. Print from roll stock 8” to 44” wide. 


AI UNA SVR ts SAREE A Ce 


To complete a CHAMPLAIN rofogravure press—a CHAMPLAIN 
inline precision delivery unit: 





4 Cutting and Creasing Press 


In one pass — only once through the press — it cuts, ¥ 
creases, and automatically yet thoroughly strips 
7,500 to 10,500 cartons per hour from a continuous 
web. Platen press quality at better than cylinder 
press speeds. 








Sheet Delivery ¥ 


Delivers from 8,500 to 12,500 square cut sheets per 
hour with 1/64” accuracy. Faster than any other 
standard sheeter. Positive sheet handling eliminates 
damage. No waste trim 


Rewind Press 

Hydraulically - actuated constant-tension roll unit 
rewinds from 400 to 800 ft. per min. Positively syn- 
chronized to press for balanced speed, tension, and 
control. Single, multiple, and staggered-roll models. 








—a complete line of other equip 
for all printing and converting n 
LETTERPRESS PRESSES, FLEXOGRAPHIC PRESSES, 


SPECIALTY PRESSES—for Tag, Chart Paper, End and 
Seals, Die Cut Labels. 


CUTTING AND CREASING EQUIPMENT—Roll Fed Swing- 
Reciprocal and Stationary Die Cutting Presses — Vi 
Extruding and Eccentric Punches and Perforators—Ri 
Blankers. 


SPECIALTY CONVERTING EQUIPMENT FOR INLINE USE—Rotar} 
Embossers — Perforators and Score Units — Slitting E 
ment — Hot Melt Thermoplastic Applicators — Spe 
Delivery Equipment. 


AUXILIARY EQUIPMENT — Automatic Electronic Regi 
Controls (for multicolor and fabrication register on 
fed equipment) — Automatic Web Splicers. 


fo ...and for special engineered equipment: 
. 
\G 


Champlain’s ability to design and build special units 
based on years of experience in developing inline printin 
fabricating, and delivery equipment. 














Write today for catalog of Champlain equipment. Champlain Company, Inc. 
88 Llewellyn Avenue, Bloomfield, N. J. Chicago Office: 520 N. Michigan Avenue, Chicago 11, Ill. 


VISIT OUR BOOTH NO. 605 WHILE AT THE NATIONAL PACKAGING EXPOSITION 
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ArvEY CORPORATION 





SINCE 1905 A) PLANTS: 3500 No. Kimball Ave., Chicago 18 
i 300 Communipaw Ave., Jersey City 4 
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Says Mr. O. P. DuPernell, Supt. at MENTHOLATUM CO. 
“Hope all your installations, everywhere, 





ore as successful as this one is.” 





“This bundle contains 
12 Jars of Mentholatum.” 


This Hayssen Automatic Accumulator and Bundler gathers from 
a single line infeed the desired number of individual jars of 
Mentholatum into a compact arrangement and automatically 
overwraps them with printed bleached craft into a neat, tight 
protective bundle. 


Manufacturers of the following products are today saving with Hayssen 
Automatic Accumulating and Bundling: Books, Matches, Butter, Bird Seed, 
Boxes of Screws, Nails, Tacks, Beans, Ice Cream, Candy, Confections, Cheese, 
Cough Drops, Cookies, Dessert Mix, Dried Fruits, Raisins, Cosmetics, Drug 
Items, Gelatin, Rice, Frozen Food Cartons, Soup Mix, Tea, Tapioca, Tooth- 


paste, Toilet Tissue, Yeast and many others. 


You, too, can cut costs with Hayssen Accumulating and Bundling. Open 
your ledger to Carton and Bag purchase, inventory and hand filling costs . . . 
then call Hayssen. We know we can save you time and money, and produce 
a better package for your distribution. 


Visit us at Booth 661-AMA Packaging Show-Atlantic City, Apr. 9-12 


Let our Packaging Engineers help you with your packaging problems. 
WRITE US TODAY for further information. 


1AWSSEN 


MANUFACTURING COMPAN Y 
Dept. MP-3 ° Sheboygan, Wisconsin 
first in Automatic Packaging Since 1910 


Albany ® Atlanta e Boston « Chicago e Dallas e Denver « Detroit e Los Angeles e Minneapolis 
New York « Philadelphia « St. Louis @ San Francisco « Seattle « Montreal e Toronto 
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dent and plant manager; James A, Gig 
dings, vice president; R. A. Jacoby 
vice president; Gleed Thompson, tregs, 
urer, and A. M. Saperston, secretary 
The same board of directors will sen 
both companies. 


The Automatic Molding Machine Co, 
Los Angeles, has announced the appoint 
ment of West Coast Plastics Distriby 
tors, Ine., 8510 Warner Drive, Cub 
City, Calif., as distributors for 
Southern California territory. 


Container Corp. of America, Chie 
has purchased, subject to zoning, a @ 
acre tract near Renton, Wash., for cop 
struction of a $925,000 plant, with com 
pletion expected by the end of the ye 
The plant will have 80,000 sq. ft. 
floor space. Folding carton operati 
will be transferred to the new plant fr 
Seattle, where corrugated shipping cop 
tainer operations then will be expanded, 
W. P. Peters, general manager of the 
folding carton operation in Seattle, will 
continue in that position at Renton, — 


The Industrial Packaging Div. of Bekinay 


Van & Storage Co. has announe 
opening of a new industrial packaging 
plant in the International Airport area 
of Los Angeles at 12512 Inglewood 
Ave., Hawthorne. The new location has 
a rail siding, concrete freight docks and 
packaging warehouses for servicing the 
general industrial packaging field. 


Connelly Containers, Inc., Philadel 
phia, Pa., has appointed Roscoe i. 
Bowers as vice president in charge of 
engineering and production. 


Hall Rainwater Wells has been named 
sales representative to cover northern 
California by Tee-Pak, Inc., Chicago. 


Charles W. Baker has been appointed 
assistant to the director of research, 
American Type Founders, Elizabeth, 
N. J. Mr. Baker has been with the 
company since 1942, 


D. Floyd Burns, Jr., has been ap 
pointed manager of the Southwestem 
district of Wright Machinery Co. with 
headquarters at 1541 Mandolin St., New 
Orleans 22, La. 


Industrial Chemicals Div. of American 
Cyanamid Co. has announced the ap 
pointment of Mead Board Sales, Ine, 
Lynchburg, Va., and Sonoco Products 
Co., Hartsville, S. C., as manufacturers 
and sales agents for Accopak indus 
trial paper pallets. E. R. Harris will 
head the operation at Mead and A. W. 
Du Bose at Sonoco. 


The General Package Div. of the 
Diamond Match Co., Chicago, has 


awarded a contract for construction 
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because 77/-Sure Closures protect 
NEVILLE Resins and Solvents 


ree CHEMICAL COMPANY, of Pittsburgh, maintains a rigid stand- 
ard for its big line of resins, coal tar solvents, and the new Nevsolv 
aromatic petroleum solvents. 


Neville’s high standards start with the first step in processing these 
products—and they follow through to safeguarding every drum with 
leak-proof, tamper-proof Tri-Sure* Closures. 


Companies like Neville—who believe that quality products should have 
quality protection—have found that Tri-Sure Closures create good-will. 
For the Tri-Sure Flange, Plug and Seal are accepted the world over as 
assurance that the exact quantity and quality put into the container 
is delivered. 


Why compromise with the safety of your products—or the good-will 
of your customers? You can be sure—with Tri-Sure Closures. Eliminate 
leakage and losses—prevent tampering and pilferage—by specifying 
“Tri-Sure Closures” when you order drums. 








The Sign of a ‘i : mas Perfect Seal 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


CHICAGO, ILL. © NILES, OHIO ¢ LINDEN, N. J. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
Tri-Sure S/A Industria e Comércio, Sao Paulo, Brazil 
B. Van Leer N. V., Stadhouderskade 6, Amsterdam, Holland 
Van Leer Industries, Ltd., Seymour House, 17 Waterloo Place, Pall Mall $.W. 1, London, England 


MARCH 1956 


away recify 


oe 
Sure 


CLOSURES 


*The “Tri-Sure”’ Trademark is 
a mark of reliability backed by 
over 35 years serving industry. 
It tells your customers that genu- 
ine Tri-Sure Flanges (inserted 
with genuine Tri-Sure dies), 
Plugs and Seals have been used. 
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RESCOTT 


Weighing and Filling Machine 
Completely New — Model B TRESCOMATIC 


Companion to Trescomatic Model A 


Beautiful Modern Design by Kenneth Van Dyck. 


Range % ounce to 6 pounds. 
A guaranteed accuracy of % 
ounce made possible by Elec- 
tronic controls. The Tresco- 
matic Model B has a two speed 
vibratory feed and may be 
supplied by either hopper or 
elevator feed. 


This modern weighing ma- 
chine affords maximum flexi- 
bil'ty since it is possible to 
change products, weights, and 
containers in a few minutes. 
Weight and speed is con- 
trolled by four numbered dials 
so that the settings for each 
package may be recorded to 
reduce change-over time to a 
minimum. 


The machine may be operated as fully automatic, semi-automatic, or 
manually. At any time, the operator may hold the load and check the 


weight on the visible dial. 


Weighs Powders, pellets, nuts, bolts, washers. We invite you to send 
samples of your product and package for testing. Engineering service 


available. 








NAIL WEIGHING MACHINE 


1 ounce to 6 Ib. packages 








TRESCOMATIC Model A 


Belt Feed Weighing & Filling Machine. 


Capacity 8 ounces to 30 lbs. 
Great flexibility. 
Handles difficult material. 


SEE US at the 


PACKAGING SHOW 


Booth No. 1102 


or write for detailed information 


The TRESCOTT CO. INC., 


Dept. MK 


Fairport, New York 








a 31,200-sq.-ft. plant in Morris, 
Luria Engineering Co., Bethlehem, 
The plant will manufacture and 
egg cartons. 


Dr. A. I. Goldberg and O. B. 
burg, Jr., have been advanced to 

ate directors of research by Nati 
Starch Products, Inc., New York, 
recognith 
of their 
standig 
contributh 
to Nati . 
al’s researeh 
in the 
ins and 
starch 
fields.” Dg 
Goldberg Goldbers 
joined National in 1947 and Mr. Wurm 
burg in 1939. National also announced! 
the appointment of Fred Eastman 
superintendent of process developme 
He has been with National since 19 


Philip C. Toye has been appoi 
specialty sales representative for } 
Mont Papers, Inc., Bennington, Vt. 
Toye previously has been associated 
American Tissue Mills and the Dian 
Match Co.’s paper division. 


Wurzburg 


George M. Porges has been appoi 
special sales representative for the 
siter Corp., package designers 
printers of New York and Cha 
N.C. 


Warner Electric Brake & Clutch 
Beloit, Wis., has concluded work 
agreements with two German fin 
Georgii-Kobold, Stuttgart, has 
licensed to make Warner electt 
clutches for the overseas 
Schmiedag Aktiengesellschaft, H. 
Westfalen, will use Warner electri 
brakes on the axles it produces fort 
German automotive industry. 


Specification Packaging Enginee 
Corp., has moved its plant from Bub 
bank to new and expanded quarters 
6869 N. Tujunga Ave., North Holly 


wood, Calif. 


Robert Levy, former divisional sales) 
manager, flexible packaging division, 
Container Corp. of America, has 0 

a new packaging consultant service 
known as Robert Levy & Associates, 
located at 314 W. Superior St., Chicago. 


Continental Can Co. plans to build a 
completely self-contained plant on a 4 
acre site in Cincinnati that will double 
its present can manufacturing facilities 
in that city. New products to be man 
factured at the plant, which is expected 
to be in operation by July 1957, include 
metal containers for beer, shortening 
and liquid detergents. The plant will 


also take over production of items now — 
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Giliette 


ONE-PIECE 


SUPER-SPEED RAZOR 
HEAVY... FOR THE HEFT 


AND FEEL OF A HEAVIER 
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Lithogrophed Metal Contamers 







































R.P.4 Semi automatic pneumatic operated 


for cylindrical containers > 


Boauti y your containers 





Use DEPENDABLE 's 


high-output silk screen 
PRINTING and DECORATING 


MACHINES 


@ For printing on plastic, glass, 
ceramics, metals etc. Built in dif- 
ferent size ranges up to 55 gal. 
drums. Also machines for F-style 


cans and other flatware. 


SILK SCREEN DIVISION 


157 



































Visit our booth at the Packaging 
(Booth No. 1226), and 


we'll gladly show you how your 


Show 


containers gain additional sales 
appeal when they’re printed and 
decorated by a DEPENDABLE 


silk screen machine. 





W. 21st St., New York 11, N.Y. - CHelsea 3-6717 
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e@ THE BEST TAPE SEALER OF 
SHIPPING CONTAINERS, A 
NATURAL FOR RULE 41. 


@ AUTOMATICALLY TAPES 25 
OR MORE CASES PER MIN- 
UTE, SINGLE-STRIP, TOP 
AND/OR BOTTOM FLAPS 
ONLY, PLUS END-PANELS, 
IF REQUIRED. “IT’S ALWAYS 
READY.” TAPE ALSO DUST 
AND PILFER-PROOFS. MA- 
CHINE LENGTH 7 FEET, 
MINIMUM. 


@ GENERAL’S ONE-MAN BOTTOM FLAT GLUER OF UNFILLED 


CARTONS IS “THE BEST YE 


T.” DOES MORE AND BETTER 


FOR LESS. ONLY 5’ WIDE BY 9’ LONG. 


e@ GENERAL’S CASE SEALERS HAVE ALL THE DESIGN FEA- 
TURES THAT ENGINEERED THE UNEQUALLED “GENERAL 
LINE” FOR TAPING OR GLUING THE “MANUFACTURERS- 


JOINT” IN CONTAINER 
THROUGHOUT THE 
GENERAL-IZE. 


INDUSTRY. 


MANUFACTURING PLANTS 
IT’S REALLY WISE TO 


THE BEST NAME IN TAPING AND GLUING 





isXellktele(=t3m ela ae . 





General Corrugated Machinery Company, Inc. 






New. Jersey 
















manufactured at the Norwood plant, 
which will be closed. 

The sales and general administrative 
offices and the research department of 
Continental’s Millsplastic Div., are noy 
located at 2930 N. Ashland Ave., Chi. 
cago 3. 














The Gibbs-Brower Co., Inc., manufac. 
turers’ agents and packaging equipment 
dealers, have moved their headquarters 
from New York to 10 Depot Plaza 
White Plains, N. Y. 


Edward F. Herrlinger, 
II, has been appointed 
sales manager of The 
Gummed Products Co, 
Troy, Ohio. Mr. Hem 
linger, secretary and g 
director of the firm, has 
served as assistant sales” 
manager and_ succeeds 
Norman T. Beardsley, 





Herrlinger 


Robert E. Thomas, Jr., has been named 
office manager for Kinetic Chemicals 
Div. in the Los Angeles district of the 
Du Pont Co.’s Organic Chemicals Dept, 

The division also has established a 
separate Western district office at Menlo 
Park, Calif., to handle sales and techni- 
cal service to users of Freon refriger- 
ants and aerosol propellants. Samuel N. 
Seely has been named Western district 


manager. Others assigned to the office Let's f 
are: R. E. Thomas, Jr., office manager, is subj 
and P. M. Dahlen and D. W. Nesbit, thickn 
Jr., technical sales representatives for slow ¢ 
the Los Angeles and Seattle areas. in film 
The Ottawa River Paper Co., Toledo, We 
Ohio, has organized a wholly owned sub- asma 
sidiary, Corrugated Specialties, Inc, autom 
Flint, Mich. The company was formed ery. L 
to manufacture corrugated paper speci- pane 
alties, operate warehouses and perform 
other services for the parent company. Ou 
the fle 
Extruders, Inc., Hawthorne, Calif., has afforc 


appointed A. S. Houston as factory 
representative for the Midwest. He was 
formerly vice president of Ames Bag 
Co., Selma, Ala. 


Daniel Farrell has been transferred to 
the meat packaging division staff of 
Milprint, Inc., Milwaukee, Wis. John 
Bode has been appointed to the com 
pany’s sales staff. 





Intaglio Service Corp. has installed 
complete facilites for copper and chrome 
plating in its year-old Long Island City, 
N. Y., plant. The company also has et 
larged the quarters assigned to its pack- 
aging service in relocating its Chicago 
plant at 731 Plymouth Court, Chicago. 


ONT MIS 





William T. Buchanan, former superit- 
tendent of Jones & Laughlin Stee 
Corp.’s Kansas City Container Div. 
plant, has been made assistant manager 





[Continued on page 296] 
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What’s YOUR yardstick when ordering Treated Polyethylene Film? 


GHESLENE PABoto TAt ULB. TEST | 


Let's face it... polyethylene film used in flexible packaging 
is subject to a high degree of irregularity. Variations in 
thickness cause heat sealing failures. Variations in width 
slow down the high speed forming machinery. Variations 
in film treating give poor printing characteristics. 

We ask you to buy a 500 lb. sample, instead of fingering 
a small piece, because the real “sampling” is done by your 
automatic forming, printing, packing and sealing machin- 
ery. Let this 500 Ib. sample flow smoothly through your 
machines...THEN examine its performance. 

Our growth has paralleled the phenomenal growth of 
the flexible packaging market for one reason...‘We cannot 
afford the luxury of indifference to our customers.” 


Note to Retailers, Packers, Growers: Chester's technical ex- 





perience and thorough control are evident in dependable, con- 
sistent Cheslene TF —a pure film, chemically inert, tasteless, 
odorless and fiexible—even at arctic temperatures. It’s tough, too, 
with stamina for the roughest travel and longest shelf life. Con- 
verters and printers using Cheslene TF turn out your specific 
wrap faster, more uniformly and with greater brilliance. Choose 
Cheslene TF because dependability costs no more. 


CHESTER PACKAGING PRODUCTS CORP. 


684 NEPPERHAN AVE., YONKERS 2, N. Y. * YONKERS 8-6500 
Offices in New York — Chicago — Montreal 


Consistently yours ( : : \ i - Nt | ...at no extra cost 


NT MISS OUR DEMONSTRATION AT BOOTH 254 NATIONAL PACKAGING EXPOSITION APRIL 9-12 IN ATLANTIC CITY 


Cheslene and Cheslene TF are supplied to converters in these forms: 





Flat Tubing 








Gusseted Tubing 


Widths of 3 to 48 inches, gauges To flat face widths of 48 inches, Widths of 4 to 54 inches, gauges 
of .001 to .006, available in gauges of .001 to 006, in clear of .0015 to .006, clear and 
clear and all standard colors. and all standard colors. standard colors. Special colors 


on request. 
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Best deep-drawing qualities 


Deep-drawn transparent 
packages made from 


GENOTHERM 


Rigid containers — round, oblong, 
oval, square or cylindrical — sui- 
table for the packing of all kinds 
of food, with practically unlimited 
applications. 


qa the rigid PVC foil entirely free of 

—_—————w, plosticiser and consequently phy- 
siologically unobjectionable and 
officially approved for packaging 
foodstuffs. 


Gass 4 the special type of PVC foil with 
—————=g, excellent deepdrawing qualities 


for vacuum-forming, blow-forming, 
and plug-forming. 


POENOTHERM the rigid PVC foil with an excep- 
—_——s—= = tional tensile strength, practically 


moisture-proof, unaffected by tem- 
peratures up to 176" F and with 
good transparency. 


eel 


Ga =the rigid PVC foil is available 
—a——s—==_  coloriess and in colored finishes, 


opaque or transporent and in all 
widths up to 32”. 


ee wane cast G-M-B-H MUNCHEN 


Postal Address until further notice: (13b) GENDORF (OBB.)—WERK 
GERMANY 


Sole Representation For U.S.A.: 


David S. Greenfield, 1489 Plimpton Avenue, New York 52, N.Y. 
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Available soon! 
PACKER'’S NEW 
FULLY AUTOMATIC 
STRAIGHT LINE FILLER 


filling machines with 
FLEXIBILITY 


Cut costs. Standaraize or 


automat emi-automat 





OR PACKER WILL DE- 
SIGN ONE FOR YOU. BCU TC TG 





PACKER HAS A MODERN MBCirrgur moc acg 
MACHINE TO MEET ANY 


the largest, and the smallest, { 
REQUIREMENTS 
any filling needs 





PACKER MACHINERY CORPORATION j 
28-30 Irving Pl. N.Y.C. GR 5.0223 








































Industrial’s 

Transleaf 

RAINBOW 
CODER 


If you want better imprinting at lower cost for 
bigger profits, the Rainbow Coder is your 
answer! 

Special head and pressure arrangement assure 
sharp, clear quality controlled impressions it 
a wide color range—on any material or surface 
that will accept hot roll leaf imprinting. Ap- 
prox. 200 impressions cost about one cent! 
Easy and economical to install, the Rainbow is 
synchronized with packaging machine speed it 
serves—and does not require an operator. No 
ink, no makeready, little maintenance. 

For complete details, write today. New marking 
equipment catalog available on request. Dept. MP 
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Step up sales! 


Clee 
Woe 


Protect Quality! 


A>. 


ican Bag ond Fon Cy. 


\./ 


; \ 


j 


A 
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STIMULATE SALES WITH ABP! ABP Paper Bags’ colorful 
imaginative styling encourages impulse buying and profitable 
repeat sales, even on crowded supermarket shelves! You 
can depend on ABP for faultless reproduction of art, photo- 


graphs and typography every time! 


ENJOY S-M-O-O-T-H-E-R HIGH SPEED PACKAGING! ABP 
Bags are dimensionally accurate; hold their shape through 
Kard-O-Pak’'s 
makes for trouble-free filling and easy sealing on Fry, Benco 
Consolidated and other high 


longest production runs! stand up design 


speed automatic equipment 


CUT PACKING AND SHIPPING COSTS WITH ABP! ABP Bags 
both in 


compared 


are economical; they bring substantial savings 
initial purchase price and in distribution ,costs 
to rigid containers. Handling is easier, too, and ABP Bags 


stack neatly in areas where space is at a premium 


PROTECT PRODUCT QUALITY WITH ABP! Special pliofilm 
polyethylene or other heat-sealable liners are available to 
seal out air, moisture, grease and oil. ABP Bags’ quality 
construction protects your product during shipment, holds 
sharp-edged, abrasive products securely without tearing 


ABP Paper Bags have 
t 


advantages to scores >f 


brought these and other 
different products 
»dible and 


complete story by 


granular, solid and powdered 


edible. Get the 
the ABP folder 


non 


sending for 


Find out about 
Kard-O-Pak's 
stand-up design 
and other advan- 
tages by writing 
for ABP's free, 
colorful folder. 


50 YEARS OF PACKAGING PROGRESS 


Water and South Streets 


MARCH 1956 


Philadelphia 47, Penna. 
















Multiwall Bag Printing Press, high 






































Narrow Width Slitter 
for Aluminum Foil. 














Pallet Baling Press. 






SPECIAL MACHINERY 


paper and textile converters 


speed, oil and vapor set inks. Built for 
accuracy, ease of operation and maintenance. 


. . 60" and 72" (max. paper width). 


Prints up to six colors. 


Since 1919, West Engineer- 
ing has ingeniously de- 
signed and built bag and 
special machinery to solve 
manufacturing and produc- 
tion problems of U.S. and 
foreign industry. Sturdi- 
ness, accuracy, dependabil- 
ity and amazing longevity 
are built into every ma- 
chine. Find out how the de- 
signing and building experts 
at West Engineering can 
solve your machinery prob- 
lems. Write us for complete 
information. 





BONSACK — Banding Machine for ap- 


plying paper print band 
to print cloth. 





* Mailing Bag Making Machine 

* Multiwall Bag Sewing Tables 

* High Speed Narrow Width 
Paper Slitters 

* Surface Winders 

* Tobacco Pouch Folding and 
Closing Machine 

* Small Aniline Printing Presses 








for 





Unique Open Mesh 
Stringing and Knotting 
Machine developed for 
inserting and knotting 
draw cord in open mesh 
bag. 





. 
ANY: 


DEPT. M, VAWTER AVENUE 
ON C.&O. RY., RICHMOND, 
VIRGINIA, TELEPHONE 7-3057. 








[Continued from page 292] 


of operations of the division jg 
York. Walter C. Grantham has 
ceeded Mr. Buchanan in Kansas Gig 

H. Stanley Butterworth, former 
ager of the Container Div. plant ig 
Orleans, has been appointed 
general manager of the division 
headquarters in New York. 


Central States Paper & Bag 
Louis, Mo., has appointed P. A. & 
son to vice preside 
charge of national” 
counts. Mr. Erickson! 
been with Central § 
since 1953 and his 
quarters are in the 
pany’s Chicago @f 
Previously he spent | 
years in paper re 
for American Can 
and for 10 years 
charge of paper purchases for that ¢ 
pany’s central division. q 


















Erickson 


Frederic M. Hadley, executive 
president of Eli Lilly Co. of 
apolis, has been elected a director 
the Lynch Corp., Anderson, Ind, 


Joseph B. Kerr, 
tant sales manager 
the Eastern operation 
Food Machinery 
Chemical Corp.'s 
ning machinery division, 
Hoopeston, Ill, has re 
tired after 42 years with 
; the company. He had 

been chief cost account: 
Kerr Mera 

ant, division export mat 
ager and agency and supply department 
manager. In 1936 he was appointed to 
the position of assistant sales manager. 





E. C. Burch has been appointed nm 
tional sales manager for industrial wad- 
ding by Kimberly-Clark Corp., Neenah, 
Wis. Mr. Burch, who has been with the 
company for 15 years, succeeds Arthur 
Croxson, who has been named to the 
corporation’s planning group as assist 
ant to the vice president for sales. 


Amos Molded Plastics, Edinburg, Ind, 
is entering the film field under the com 
pany name of Amos Packaging. 


Don R. Munro has been made sales 
manager for the Chase Bag Co., Mik 
waukee branch. 


Chain Belt Co., Milwaukee, Wis., has 
appointed W. B. Marshall, formerly 
sales promotion manager, to the new 
position of manager-market develop 
ment and sales training. G. H. Pfeifer, 
formerly advertising manager, has been 
appointed to the new position of mat 
ager-sales promotion and advertising. 


Kemtek Corp., Newark, N. J., has a 
nounced the installation of extruders 
from 1% to 3% in. for the expan 
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ACETATE 


Hi-impact Styrene 


SHEETS 
FILM 


Rods and Tubes 


Joseph Davis Plastics 


Transparent, translucent, opaque .. 


light-to-heavy gauges..cut and slit-to-size 


suitable for VACUUM FORMING 





JODA EXTRUDED CELLULOSE ACETATE SHEETS, ROLLS AND FILM 


declared to be best quality on the market. . . the result 





of a survey conducted by one of the largest chemical 


manufacturers in America. 


Sales Representatives Conveniently Located 


SEPH DAVIS PLASTICS COMPANY 
Phone KEarny 2-0980-0981 N.Y. REctor 2-8354 


430 Schuyler Ave., Arlington, N. J. 








PLANNED 
1 >TANOI.O-NEAINIE, CONNECTS 


You 


moves merchandise . 
with Planned Packaging 








consultants in these conveniently 
located offices: 





Rittman, Ohio Rittman 8} 





















Akron, Ohio Blackstone 3-317 


Columbus, Ohio Hudson 6-155) 

—_ and year by year Youngstown, Ohio Sweetbriar 9-976) 

Cincinnati, Ohio Main 1-9243 

our complete coordinated Seessitaed Cite tower tii 
Planned Packaging facilities Toledo, Ohio Kingswood 5532 
for development and Mansfield, Ohio Mansfield 8-2154 

Canton, Ohio Glendale 5-610) 











production of Cuyahoga Falls, Ohio Swandale 4-487) 





folding cartons, Ashland, Ohio Ashland 4-2401 

, Pittsburgh, Pa. R , 
corrugated containers, oe oe sewer ae 
h Philadelphia, Pa. Swarthmore 6-3166 
and displays help tte, Pe. ute SN 
to move New York, N. Y. Murray Hill 6-2443 
more merchandise Lockport, N. Y. Lockport 3-3875 
f ; b r Chicago, Ill. Superior 7-953 

rm 

ore ? — et Detroit, Mich. Trinity 2-0100 








manufacturers Middletown, Ohio Middletown 2-5428 


vn widely varied fields indianapolis, Ind. Humboldt 6015 


of U. S. industry. 


Plymouth, Mich. Plymouth 1950 





















Main Office: 
RITTMAN, OHIO. 


Plants 


RITTMAN, ©. ¢ CLEVELAND, 0. 
CUYAHOGA FALLS, 0. « NORWALK, 0, — 
YOUNGSTOWN, ©. © PITTSBURGH, PA 
SOUTH BEND, IND. + LOCKPORT, WN. 
MIDDLETOWN, ©. « PLYMOUTH, 





The 
OHIO BOXBOARD 


Company 
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production of extruded nylon. Martin S. 
Wohl has joined the company to super- 
yise this operation. 


Marathon Corp., Menasha, Wis., has 
leased a building in Newnan, Ga., for 
the manufacture of plain, unprinted 
food cartons. 


Marathon also has an- 
nounced the appointment 
of R. K. Jones as 
merchandiser for frozen- 
food packaging. Mr. 
Jones comes to Marathon 
from Southland Frozen 
Foods where he was as- 
sistant general sales man- 
ager. Before that he had 
Jones been with Snow Crop 
Marketers and Sunkist Growers. 


Fort Wayne Corrugated Paper Co., 
Fort Wayne, Ind., has advanced Paul F. 
Dickmeyer from controller and secre- 
tary to vice president and controller, a 
new position. Mr. Dickmeyer has been 
with the company since 1938. 


John T. Harrison, director of board 
and corrugated container sales for 
Union Bag & Paper Corp., New York, 
has been appointed a vice president. 
Mr. Harrison has been with the com- 
pany since 1933 and been manager of 
the Savannah factory as well as the 
northern plants. 


The Staude Rotogravure Div. of E. G. 
Staude Mfg. Co., Inc., has moved to 
129 Main St., Springfield, Vt. Lawrence 
H. Haskin, Jr.. has been appointed 
chief engineer of the division and 
Elmer G. Stacy, rotogravure sales man- 
ager also will be headquartered in 
Springfield. Manufacturing and sales of 
other Staude equipment will continue 
at St. Paul, Minn. 


Dacam Corp., Charlotte, N. C., has 
named Lord Baltimore Press, Balti- 
more, Md., and New York, and Fleish- 
hacker Paper Box Co., San Leandro, 
Calif., as licensees to manufacture car- 
tons for all Dacam packaging machines. 
This brings to six the number of li- 
censees for Dacam, others being Old 
Dominion Box Co., Robert Gair Co., 
Morris Paper Mills and Manchester 
Paper Box Co. 


Wilbur S. Jackson, manager of repro- 
duction art services, standard and 
graphic arts departments of Marathon 
Corp., died January 28 in Neenah, Wis., 
at the age of 45 after a brief illness. 
Well-known in the field of packaging 
design and graphic arts, Mr. Jackson 
had been a key figure at Marathon since 





he joined the company in 1934. 
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Easy, inexpensive COdinNg... 
for product & distribution control! 


The Tickometer is the amazingly efficient counting and 
imprinting machine that is bringing sizeable savings to many food 
and drug manufacturers and processors thoughout the country. 

Electrically operated, it codes, dates or otherwise imprints 
product labels, cartons and wrappers at speeds up to 1,000 
a minute . . . substantially reducing the cost of this work 
and insuring positive identification of origins, machines, 
packers, inspectors, factory lots or batches, grades, special 
orders . . . quickly, inexpensively, unobtrusively. 

The Tickometer stacks and feeds automatically, recording 
partial or full runs. Easy to use, requires no trained operators. 
Can be rented or purchased, as you prefer. Serviced from 259 
service places, coast-to-coast. Ask the nearest Pitney-Bowes 
office for a demonstration. Or, send the coupon for a free 
illustrated booklet and folder of case studies. 


Pitney-Bowes 


TICKOMETER 


Counting & Imprinting Machine 


TT 





Made by the originators of the postage meter 
... offices in 94 cities in U. S. and Canada 


Pitney-BoweEs, INc. 
4839 Walnut Street 
Stamford, Conn. 
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C0 Send case studies 
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PROVEN IN ACTUAL PLANT PERFORMANCE ... EXCLUSIVE POST AUTOM 
BOTTOM ATTACHMENT INCREASES PRODUCTION 2-3 TIMES* 


Post Machinery Company, manufacturers of the boxmakers at Post’s Beverly, Mass. plant. 


world’s most versatile straight line gluer, the Post Many ARROW machines, here and abroad, no 
ARROW, have designed . . developed . . and proven, 


a sensational new AUTOMATIC BOTTOM** form- 
ing attachment for the whole ARROW series. First 
hinted to visitors of the National Packaging Show in 
April of 1955, this ingenious built-in attachment has Your Automatic Bottom problems can be a tii 
been viewed in high speed operation by over 100 of the past . . . Contact Post Machinery, today. 








have the new Post Automatic Bottom attachmentil :" 
operation. Reports are so enthusiastic that full set | i 
production has been started for the new device. 


a ae 


NE, 


* MINIMUM .. On certain cartons production has been if 


creased as much as 5-6 times. 










— ** Patents Pending. 
~~ = 
. POST MACHINERY Cb 
147 Elliott St., Beverly, Mass. A 
ty 


5 NO TIME FEEDING: A non-timed, standard bot- 





tom pressure feed is used to feed blanks with 
automatic bottom flaps on leading edge. 





EXCLUSIVE — MAGIC DEFLECTOR: Lifts wide . 
panels and turns back diagonal glue flap in 
one continuous high-speed operation. Adjust- 
90°. able for various board thicknesses — Flawless a 


| _ THE Exclusive Post vn 
 AUTOMATIC-BOTTOM Attachment 


* NO TIME FEEDING 
# NO SPOT GLUING 
* NO REGISTER CHAINS 


@ Will fit any Post ARROW machine without any increase 
in overall length or width. 


machine where glue lap is prebroken a full 


? EXCLUSIVE PREBREAKING: Post Arrow is only 
* 180°, and third score is also prebroken over 


Cuts makeready time to less than one-half of any other 
existing machine. 

Permits overhead glue pots to be positioned with a mini- 
mum distance between inside edges of glue wheels. (214” 


‘wr 


on Arrow 50”, 174” on Arrow 30”) 
Will apply glue in any desired width. 
Is the only attachment which will permit the glue lap to 
be prebroken a full 180° on automatic bottom cartons. 


Will prebreak-glue-and fold a tapered carton with auto- 


NO-TIME GLUING: Glue applied with standard 
matic bottom at highest speeds ever attained. 


top glue pots . . width can be varied without 
removing pots. Distance between inside edges 


Permits boxmakers to run cartons of different length 
of glue wheels 214” on 50” Arrow, 174” on 


M4 . - ” 
without any set-up changes . . . except adjustment of rear 


nr ™ 
supports of feed pile and the stacker unit. 30” Arrow. 








FOLDING 2nd & 4th FLAPS: After glue applied, 
2nd and fourth automatic bottom panels are 
folded back without timing. Angular yielding 
cage-rolls assure absolute carton control. 


CONVENTIONAL FINAL 
FOLDS: After glue applied 
to side seam with standard 
bottom lefthand pot, final 
folds are made in conven- 
tional manner, at tremendous 
speeds. 


CONSISTENT . . . EVEN) 


STACKING: Completed car- 
tons arrive on stacker belt 
under compression, in an even 
line, with desired ‘count- 


carton’ deflected by Post) 
Decitron electronic counter. ||’ 
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PROTECT YOUR PROFIT MARGIN 


CHECKWEIGH EVERY PACKAGE 
.. BE SURE WITH EXACT WEIGHT 





protects you from unnecessary product waste. 


This high-speed checkweigher fits into your conveyor 
production line, weighs in motion, no spillage, no inter- 
ruption to production. Overweights and underweights are 
smoothly diverted into separate channels for correction. 
Immediate labor savings result, since correct weight pack- 
ages require no further handling. With constant check- 
weighing of every package, 
operation can be adjusted to maintain a high percentage of 
correct weights. SELECTROL will handle up to 100 weigh- 
ments per minute. Tolerance is adjustable to as little as 


2/10 of 1% of package weight. 


Write for complete information—learn how others are 


protecting their profits with SELECTROL 


Sales and Service Coast to Coast 


SELECTROL takes the guesswork out of package weigh- 
ing—-eliminates deliberate overfill to assure full weight— 


the filling or processing 





Bremer Weight 


Better quality control 
Better cost control 
THE EXACT WEIGHT SCALE COMPANY 


914 WEST FIFTH AVENUE, COLUMBUS 8, OHIO 
In Canada: P.O. Box 179, Station S$, Toronto 18, Ont. 
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Usa paper tube 
MIDDLESEX MAKES IT 


@ CONTAINERS 


Metal and paper closures 


© SPECIALTIES 


Condenser tubes; 
Socket Liners; 


Reels; Spools 
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and many more. 





















many uses. 
these and our new thermo 
resin coatings. 


ec 









MIDDLESEX 


PRESSED END 
CLOSURES 


Automatic machine 
production on 5/8” x 
2%" closures provide 


sa: 





y ad 







s for 
Ask about 





diameters 
from 4" 
and less—to 
18” and larger. 
























WRITE FOR 
SAMPLES AND PRICES 
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ENGRAVED CYLINDERS - 
FOR GRAVURE PRINTING 













5 # help you get top-quality gra- 
vure printing on all types of pack- 
aging materials, Rotocraft manu- 
factures the finest copper-plated 
base cylinders obtainable. Rotocraft 
engraves the cylinder to your speci- 
fications, then further protects it 
with a hard chrome-plate finish. 


T nese cylinders are used for 
printing on paper, board, and foil; 
they also print perfectly on cello- 
hane and all other plastic films. 
otocraft cylinders are ideal for 
all color printing up to four color 
process. 


W. can supply cylinders in any 
width to fit your web. Write to us 
or telephone today for additional 
information. 


2715 Summit Ave. - Union City, N.J. » UNion 7-0060 
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FOILCRAFT PRINTING CORPORATION 


3611 14th AVE., BROOKLYN 18, N. Y., GEdney 6-4516 
ROSELAWN CENTER BLDG., CINCINNATI 37, OHIO, MElrose 1-8963 











PROTECT YOUR PROFIT MARGIN 


CHECKWEIGH EVERY PACKAGE 
.. BE SURE WITH EXACT WEIGHT 





SELECTROL takes the guesswork out of package weigh- 
ing—eliminates deliberate overfill to assure full weight— 
protects you from unnecessary product waste. 


This high-speed checkweigher fits into your conveyor 
production line, weighs in motion, no spillage, no inter- 
ruption to production. Overweights and underweights are 
smoothly diverted into separate channels for correction. 
Immediate labor savings result, since correct weight pack- 


ages require no further handling. With constant check- oO 
weighing of every package, the filling or processing 
operation can be adjusted to maintain a high percentage of 


correct weights. SELECTROL will handle up to 100 weigh- z 
ments per minute. Tolerance is adjustable to as little as Setter quality control l 
2/10 of 1% of package weight. Better cost contro! La es 


Write for complete information—learn how others are [Rawe: 


. | a ae 2 T WE , 
protecting their profits with SELECTROL . IGHT SCALE COMPANY 


914 WEST FIFTH AVENUE, COLUMBUS 8, OHIO 
Sales and Service Coast to Coast In Canada: P.O. Box 179, Station S$, Toronto 18, Ont. 
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MIDDLESEX MAKES IT a ENGRAVED CYLINDERS 
ase FOR GRAVURE PRINTING 


© CONTAINERS Te help you get top-quality gra- 
Metel and paper closures vure printing on all types of pack- 





MIDDLESEX eging a Rotocraft a. 
© SPECIALTI actures the finest copper-plate 
vad base cylinders obtainable. Rotocraft 
engraves the cylinder to your speci- 
fications, then further protects it 
with a hard chrome-plate finish. 


Condenser tubes; 
Socket Liners; 
Reels; Spools 


end many more. 


PRESSED END 
CLOSURES 


Automatic machine 
production on 5/8” x 
2%" closures provide 

ec y disp s for 
mony uses. Ask about 
these and our new thermo 


resin cootings. 





WRITE FOR 
SAMPLES AND PRICES 
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T nese cylinders are used for 
printing on paper, board, and foil; 
they also print perfectly on cello- 
hane and all other plastic films. 
otocraft cylinders are ideal for 
all color printing up to four color 
process. 


W. can supply cylinders in any 
width to fit your web. Write to us 
or telephone today for additional 
information. 


2715 Summit Ave. + Union City, N. J.» UNion 7-0060 
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FOILCRAFT PRINTING CORPORATION 


3611 14th AVE., BROOKLYN 18, N. Y., GEdney 6-4516 
ROSELAWN CENTER BLDG., CINCINNATI 37, OHIO, MElrose 1-8963 
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MAKE USE OF YOUR AIR-RIGHTS 


Open space under your warehouse roof may be 
clear profit...if you can utilize it by stacking boxes 


taller. But, before you do, be sure your boxes will 
stand straight and strong under the increased load. 
Gaylord containers have this valuable “stack-ability” 
because they are precision built of the finest 
quality materials. 


For information on containers to help you make 
full use of all your storage space, call your nearby 


Gaylord office. 


CORRUGATED AND SOLID FIBRE BOXES+ FOLDING CARTONS+ KRAFT PAPER AND SPECIALTIES+ KRAFT BAGS AND SACKS 


GAYLORD CONTAINER CORPORATION * ST. LOUIS 




















































For your information 


More than 7,000 representatives of food 
processing companies attended the re- 
cent 49th annual convention of the 
National Canners Assn. in Atlantic 
City, N. J. Concurrent with the meeting 
was the 49th exhibit of the Canning 
Machinery & Supplies Assn. in Con- 
vention Hall. 

William U. Hudson, Gerber Products 
Co., was elected president of the NCA 
and A. Edward Brown, Michigan Fruit 
Canners, Inc., was named vice president. 
Also elected were 23 new directors. 

New officers of the CM&SA are C. K. 
Wilson, Food Machinery & Chemical 





New CM&SA officers (from left) : Swift, 
Funkhouser, Wilson, Lewis. 


Corp., president; J. C. Swift, White Cap 
Co., vice president; W. D. Lewis, secre- 
tary-treasurer, and outgoing president 
E. N. Funkhouser, Dewey & Almy 
Chemical Co., ex-officio. New directors 
include Frank Ward, Taylor Instru- 
ment Co.; Joseph Feeney, Canners Ex- 
change; John W. Fisher. Ball Bros.; 
and A. C. Staley. 


A West Coast group of the Packaging 
Institute has been organized in Los 
Angeles. Representatives of 18 Western 
firms attended the most recent luncheon 
meeting, at which plans were made for 
periodic committee meetings in specific 
fields of interest and an all-day forum. 

Frank S. Child has been appointed 
technical assistant and editor of “The 
Packet,” a mimeographed bulletin sent 
periodically to Packaging Institute 
members. 

The proceedings of PI’s 17th Annual 
Form are now available in four sepa- 
rate volumes at $3.50 per volume. Pa- 
pers delivered by 57 leading packaging 
specialists in varied fields are included. 
For copies, write to the Packaging In- 
stitute, 342 Madison Ave., New York 17. 


The Society of the Plastics Industry, 
Inc., and the U.S. Department of Com- 
merce will hold a joint Government-in- 
dustry conference in Washington, D. C., 
on March 27 to discuss reinforced plas- 
tics in packaging and materials han- 
dling. In connection with the conference, 
an exhibition of applications of rein- 
forced plastics will be held during the 
entire week of March 26. Molders and 











wishing to submit exhibit 
items have been asked to contact the 
SPI’s New York headquarters immedi- 
ately. 

The Society of the Plastics Industry 
has appointed Walter J. A. Connor of 
American Plastics Corp. chairman of the 
technical conference on plastics which 
will be held in New York on June 11-15. 
The conference will take place in con- 
junction with the society’s 7th National 
Plastics Exposition in the New York 
Coliseum. Plans for the conference in- 
cluded technical papers and _presenta- 
tions on the use of plastics in a number 
of industries, including packaging. 


fabricators 


T. H. Mittendorf of Hudson Pulp & 
Paper Co. was re-elected president of 
The Paper Bag Institute, Inc., at its 
recent annual meeting in St. Peters- 
burg, Fla. William M. Allin, Southern 
Advance Bag & Paper Div., Robert Gair 
Co., Ine., was re-elected vice president, 
and the following were re-elected to 
the executive committee: Marx Eisen- 
man, American Paper Co.; J. R. Ry- 
land, Richmond Div., Camp Mfg. Co.; 
Wayne Brown, Crown Zellerbach Corp.: 
George Stuhr, International Paper Co.; 
William Kohl, Lincoln Bag Co.; C. G. 
McGehee, Southern Industries Co.; 
E. A. Jacobs, Triangle Paper Bag Mfg. 
Co.; H. S. Daniels, Union Bag & Paper 
Corp., and C. H. Kimball, Waltham 
Bag & Paper Co. 


The National Fibre Can & Tube Assn. 
has started a program of technical con- 
sultation for its member firms in new 
materials, processes and methods suit- 
able for use by the industry. Working 
with the association in this program will 
be D. G. Magill, packaging consultant 
formerly in charge of fibre-can product 
research and development, American 
Can Co., and Charles A. Southwick, 
Jr., technical editor, Mopern Packac- 
ING magazine. 


4 new design competition for flexible 
packages was announced at the annual 
meeting in New York of the National 
Flexible Packaging Assn. Winning 
packages will be exhibited at the Pack- 
aging Machinery & Materials Exposition 
in Cleveland next September. New offi- 
cers of the association, named at the 
meeting, are M. P. Williams, Cadillac 
Products, Inc., president, and T. J. 
Norman, Jr., Package Products Co., 
treasurer. 


The Society of Industrial Packaging & 
Materials Handling Engineers has or- 
ganized its 19th active chapter, in 
Seattle, Wash., to serve the Pacific 
Northwest. Palmer Arzo of Industrial 
Crating & Packing, Inc., has been 
elected president pro tem and W. T. 
Segerstrom, Packaging Commodities, 












secretary-treasurer pro tem. Permanent 
officers will be elected in June. 


G. W. E. Gordon is the new general 
manager of the Packaging Assn. of 
Canada, replacing Charles R. Cornell. 
Mr. Gordon has held sales and admin- 
istrative positions for the past 18 years 
with Gordon’s Dairy, The Borden Co, 
and John Forsyth, Ltd. 


The annual meeting of the Research & 
Development Associates, Food & Con- 
tainer Institute, is scheduled for the 
Statler Hotel, Boston, April 11-13. The 
program will be concerned with current 
progress by the Armed Forces in food 
and container research, development and 
applications engineering, and will in- 
clude a tour of the QM Research & De- 
velopment Center in Natick, Mass. 


The Boxmakers’ Quality Evaluation & 
Research Group of Container Labora- 
tories, Inc., is planning to hold meetings 
[Continued on page 310) 


What’s doing 


Mar. 10-11—National Assn. of Glass 
Container Distributors, annual meet- 
ing, Warwick Hotel, New York. 

Mar. 12-14—Folding Paper Box Assn. 
of America, convention, Fairmont 
Hotel, San Francisco. 

Mar. 14-16—Assn. of National Adver- 
tisers, Inc., convention, Homestead, 
Hot Springs, Va. 

Mar. 15-16—International Symposium 
on Physics in Food Industry, con- 
vention, Plaza, San Antonio, Tex. 

Mar. 26-28—American Management 
Assn., Special Manufacturing Confer- 
ence, Statler, Detroit. 

Mar. 27—U. S. Dept. of Commerce & 
Society of the Plastics Industry, 
joint Government-industry technical 
conference on “Reinforced Plastics 
In Packaging & Materials Handling.” 

April 8-11—U. S. Wholesale Grocers’ 
Assn., Conrad Hilton, Chicago. 

April 8-13—American Chemical Soci- 
ety, Dallas, Tex. 

April 9-12—AMA Packaging Show, 
Convention Hall, Atlantic City. 

April 10-12—Point-of-Purchasing Ad- 
vertising Institute, 10th Annual Sym- 
posium & Exhibit, Sheraton-Astor, 
New York. 

April 11-13—-Food and Container In- 
stitute, annual meeting, Statler, 
Boston. 


April 12-18—National Fisheries Insti- 


tute, Inc., Seville, Miami Beach, Fla. 

April 29—Connecticut Retail Grocers’ 
& Marketmen’s Assn., Statler, Hart- 
ford, Conn, 


April 30-May 1—American Manage- 


ment Assn., Special Marketing Con- 
ference, Drake, Chicago. 
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AEROSOL VALVE by PRECISION 





PRECISION is proud to present the 


latest in its line of superior quality aerosol 
valves ... the aerosol bottle valve. 
Time-tested and of the same high 
production standards, it invites your 
inquiry to enable our staff of aerosol 
valve technicians to work cooperatively 


in satisfying your requirements. 


= 


700 NEPPERHAN AVENUE © YONKERS 3, NEW YORK 








“Aerosol product sales up 100% inside a year” is the report from a 
San Francisco, California, grocer. All over the country sales volume 
of aerosol products continues to climb. Sales of your product can 
climb, too, if you put it in an aerosol package. 
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“4,416 cans of aerosol paints sold in a year” is reported by a Way™, 
Pennsylvania, hardware dealer. A quick demonstration is usually 
it takes to sell an aerosol product. You, too, can add new sales success 
to your product through aerosol packaging. 


MODERN PACKAGING 








mn r La . | 
#948 hair-spray aerosols sold in 2 months.” That was a striking 
wiles record to a Westport, Connecticut, druggist familiar with slow- 


moving conventional hair-set preparations. Your product in an aero- 
gol package can pile up sales records, too. 


“Aerosol room deodorants outsell conventi I types 2 to 1” is the 
story from a Cleveland, Ohio, supermarket manager. Ease of use has 
moved aerosols up the best-seller list for many household and personal 
products. Aerosol packaging could do the same for your products. 





IN AN AEROSOL PACKAGE 


Here’s how Du Pont can help you 
apply the sales-sparking aerosol idea 
to your product 


Maybe you’ve noticed how more and more drug stores, 
hardware stores and grocery stores are featuring aerosols. 
Atthe point of sale, retailers know consumers prefer the 
aerosol method of dispensing. Time and time again, new 
sales spark has been added to an old product, and im- 
mediate consumer acceptance gained for a new one by 
putting it in an aerosol package. You can profit, too, by 
putting your product in an aerosol dispenser. 

One of the surest ways to succeed with an aerosol is to 
callin Du Pont to help you get started. Since the original 
aerosol insecticide, Du Pont has been in on every major 
aerosol development. This accumulated experience of lab- 
oratory experts and marketing specialists is on tap to 
help you get started in aerosols, and Du Pont has worked 
closely with independent fillers to assist them in produc- 
ing top-quality products. 

— 


FREON 


SAFE PROPELLENTS 


Freon” is Du Pont’s registered trademark 
for its fluorinated hydrocarbon propellents 


Profit.” 


Name 


In aiding you with your aerosol formulation problems, 
Du Pont can help you select the best “‘“Freon’’* propellent 
for your product. “‘Freon’’ propellents are ideal for aero- 
sols, because they are safe—nonflammable, nonexplosive 
and virtually nontoxic. “Freon” propellents are pure— 
Du Pont’s 25 years’ experience manufacturing ‘‘Freon” 
assures the utmost in purity and quality. There is sure to 
be a “‘Freon”’ propellent ideally suited to your aerosol 
product. 

Find out more about aerosol packaging and what 
Du Pont can do to help you increase consumer accept- 
ance of your product. Mail the coupon below for your 
copy of the informative booklet 
‘Package for Profit.’’ It’s free— mail 
the coupon today. 


E. I. du Pont de Nemours & Co. (Inc.) 
‘Kinetic’? Chemicals Division 

Room 2420-13 Nemours Building 
Wilmington 98, Delaware 


Please send me your booklet on aerosol packaging, ““Package for 


Please send me market-research data on aerosols. 
I want to learn how I can get technical assistance on aerosols. 


Position 





Company 





Address 
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Getter Things for Better Living... . through Chemistry 
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Model V 
Labeler 

















round containers. 


feed tables, etc. 
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25th NATIONAL IN LABELING 
PACKAGING AND PACKAGING 
EXPOSITION Equipment 





AEROSOL CAN LABELER 


by New-Way 
All types of aerosol cans 
Filled or empty 

With or without caps 
Right or left hand lap 


Other models available for handling most types of 


Ask for Bulletin MP- 


1580. 


Ask us about other CRCO New-Way packaging machinery 
such as jar cleaners, gluer sealer, casing machines, 


Chisholm: 


OMPANY OF PENNSYLVANIA 
HANOVER, PENNSYLVANIA 
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BAG CLOSING MACHINE 


machine. Versatile . . . adaptable 





in few months. 


plasti lies company 
















Use Plas-Ties Bag Closures 
Vinyl plastic tapes — 


@ Easily applied 
e Easily removed @ Re-usable 


CAN BE APPLIED AUTOMATICALLY 
WITH THE NEW PLAS-TIE MATIC 


Fast... up to 15,000 per 8 hour shift. 
Rugged . . . heavy duty, precision 


film bags of most any size. Economical 
- + « pays for itself out of savings 


(ome he) = 
PLASTIC BAGS 








tied with a twist 
@ Colorful, Economical 










to 


ALIr RNIA 


Write for information and samples 
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[Continued from page 


in Chicago and San Francisco for exeey. 
tives and technical men from its ¢op. 
rugated box clients. 


The 10th annual symposium and ¢ 
hibit of the Point-of-Purchase Adyep. 
tising Institute will be held at the Shera. 
ton-Astor Hotel, New York, on April 
10-12. An attendance of 15,000 is ex. 
pected. Featured speaker at the annual 
luncheon session on April 11 will be 
William Hazlitt Upson, creator of 
“Alexander Botts.” 


The Kraft Paper Assn. has launched 4 
research and development program with. 
in the association to keep production 
and use of kraft paper 
moving upward. Edwin T, 
Gibson, former execu. 
tive vice president and 
director of General Foods 


Corp., will head the 
program. A _ committee 
made up of marketing, 


research and __ publicity 
specialists from member 
companies has been 
‘ormed. Chairman of the committee is 
L. J. Doyle, vice president of Union 
Bag & Paper Corp. 





Gibson 


\ new trade association, The Milk Car 
ton Preforming Council, has _ been 
formed by a group of manufacturers of 
pre-formed milk cartons for the purpose 
of maintaining a quality-control pro- 
gram in that field. Headquarters for 
the new group, whose secretary is 
Harold Wainess, are at 228 N. LaSalle 
St., Chicago 1. Semi-annual meetings to 
discuss technical problems pertaining 
to paperboard, carton forming and fill- 
ing, testing, labeling, etc., are planned. 


Dates have been announced for the next 


three meetings of the PI Petroleum 
Packaging Committee: March 13-14, 
Sir Francis Drake Hotel, San Fran 


cisco; June 12-13, Statler Hotel, Boston, 
and September 13-14, Chicago. 


At the recent semi-annual meeting of 
the National Wooden Pallet Mfrs. 
Assn., held at Daytona Beach, Fila, 
members were told that 1955 was the 
greatest year in their industry's history, 
with a sales volume of more than $100 
million. An expanded trade promotion 
program and larger budget for 1956 
were approved, 


The Inter-Society Color Council, an 
organization of national societies, has 
named Waldron Faulkner of Faulkne- 
& Kingsbury & Stenhouse president and 
Walter C. Granville, Container Corp. 
of America, vice president. 


Five new commercial standards for poly- 
ethylene-coated materials have been de- 
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FOOD ECIALTIES 
| 
BERLES N CO., Inc. 
; 86 Fifth Aven terson 4, N. J. 
OUR FOLDING BOX PLANT New Jersey: MUlberry 4-6430 New York: CHickering 43983 

















gAPPED UP aud GOING PLACES 
éa BERLES CARTONS of cours 
aay ee 


Protective? Yes! Economical? Yes! Sales That’s because Berles has the know- 
Appealing? Of course! Berles folding how and the facilities to produce cartons 

that move merchandise. For food carton 
cartons are these and more . . . what- ee ‘ 
specialties — to get the best in pro- 


ever you want in a package. tective packaging — look to Berles. 


BERLES CARTON COMPANY 
manufacturers of 
FOLDING PAPER BOXES 


DISPLAY CARTONS 
CELLOPHANE WINDOW CARTONS 
MOISTURE & GREASEPROOF CARTONS 
PARAFFINED CARTONS 
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LT Greaseproof 
: NAME lL] Waterproof 


Your Barrier Rummel 
NEEDS [J] Gas or Vapor 
LT Acid or Chemical 


HPS can develop and produce 

Barrier Constructions or 
Combinations for more efficient 
product protection. 


A LT] Polyethylene Coating 
WW [7 Oiling 

[7] Waxing 

LT] Laminating 
LT] Reinforcing 


HPS applies FUNCTIONAL Properties 
to FUNCTIONAL Materials for 
FUNCTIONAL Uses. 


LT Paper 
L] Foil For Converters 


CJ Fabric PROTECTIVE 


LT] Board PACKAGING 
) ax Polyethylene For Direct Users 


LET US OUTLINE OUR SERVICES * NO OBLIGATION 


Asa result of knowing how to coordinate men, methods and materials 


HPS can usually meet unusual demands. If you have a Barrier Con- 


struction Problem, phone or write u Thank 


Von PROTECTIVE PACKAGING MATERIALS 
H-P-SMITH ——_—__—_—_——_ 
bo 4 FOR OVER HALF A CENTURY 


5009 W. SIXTY-SIXTH STREET © CHICAGO 38 © POrtsmouth 7-8000 





veloped by the Polyethylene Extrusion ™ 
Coaters Group, a division of the Speci. | 
alty Paper & Board Affiliates. Among 
the tentative new standards is a weight” 
of polyethylene per ream for 1 mij} 
thickness of 14.4 lbs. 
At the recent annual meeting of the 
National Wooden Box Assn. J. Dy 
Bronson, president of the Cascade 
Lumber Co., was elected! 
association president to 
succeed L. J. Chaffee of 
Chaffee Bros. Co. John 
M. Nelson, III, of The 
Nelson Co. was elected = 
a vice president. Other) 
officers are Thomas Mum” 
roe, Moraine Box Co,% 
vice president; C. Dy 
Bronson Hudson, executive vice 
president; H. R. Hudson, secretary; 
P. John Galbraith, treasurer. The fol 
lowing executive committe members 
were also elected: J. C. Anderson, 
Gideon-Anderson Lumber Co.; H. § 
Dunning, J. H. Dunning Corp.; Robert 
W. Hill, Hill & Neumann Co.; F. 
Keran, Golden West Box Co.; F. Perry 
Smith, Jr.. Cumberland Box Co.; Mr. 
Chaffee; Curt F. Setzer, Setzer Forest 
Products; W. T. Hovorka, Chicago Mill 
& Lumber Co.; J. Clifford, Jr., Miller 
Mfg. Co. 

Honorary life memberships were con- 
ferred on J. H. Webb, E. L. Trautman, 
and Mr. and Mrs. John C. Stunkel. 

The 1956 summer meeting of the as- 
sociation will be held June 13-15 at the 
Santa Barbara Biltmore, Santa Barbara, | 
Calif. ; 


The growing importance of packaging — 
as a selling medium was underscored 
at a seminar on “The Engineering of 
Economical and Effective Packaging 
Programs,” held last month at the 
Museum of Fine Arts in Springfield, 
Mass. The seminar was the highlight 
of a month-long program devoted to © 
packaging, which included an exhibit 7 
of outstanding consumer and industrial © 
packages, chosen by the Package De 
signers Council and the Society of In 
dustrial Packaging Engineers. 


A new booklet telling why 16 manufac- 
turers of soft goods are now packaging 
their products in polyethylene film, has 
just been published by Bakelite Co. 
a division of Union Carbide & Carbon 
Corp. The 16 case histories include 
such products as Lady Pepperell sheets | 
and pillowcases, Hones Sleepyhead 
children’s sleepers, mattress protectors 7 
made with Cannon sheeting and Van 
Heusen shirts. The publication, “16 
Soft Goods Success Stories,” is available, 
free of charge, on request from Bakelite 
Co., Flexible Packaging Materials Di- 
vision, 30 E. 42 St., New York 17. 
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U.S. patents digest 





This digest includes each month the more important patents of interest to those 


who are concerned with packaging materials. Copies of patents are available 
from the U. $. Patent Office, Washington, at 25 cents each in currency, money 


Apparatus for Forming Open-Ended 
Cartons, A. A. Barnes and H. H. Klein 
(to Oswego Falls Corp., Fulton, N. Y.). 
U.S. 2,726,583, Dec. 13. Apparatus for 
forming cartons of sheet fibrous ma- 
terial comprising a suitable frame, a 
turret journalled for rotation in frame 
and being provided with a plurality of 
radially extending mandrels rectangular 
in cross section with means for support- 
ing a supply of flat carton blanks with 
blank feeder operable to feed said blanks 
from supply and position same succes- 
sively on said mandrels. 


Carton-Blank Forming Machine, W. R. 
Griswold (to Gaylord Container Corp., 
St. Louis, Mo.). U.S. 2,726,584, Dec. 
13. In a machine for forming a folded 
flange on the side edges of carton 
blanks, rotary feed members engaging 
the surfaces of the blank between iis 
margins to advance the blank, a rotary 
bending cam assembly engaging the 
blank at each side to bend down a 
flange of single thickness and a folding 
cam assembly at each side to fold flange 
back against blank to form a margin of 
double thickness. 


Sealing Machine and Method, R. S. 
Wellons and A. S. Russell (to W. R. 
Grace & Co., a corporation of Connecti- 
cut). U.S. 2,726,707, Dec. 13. In a ma- 
chine for joining sheets of thermoplastic 
material by heat and pressure having a 
pair of opposed sealing elements and 
means to reciprocate the sealing ele- 
ments into and out of sealing engage- 
ment, means including rectractable 
stops adapted, after contact with the 
material has been established, to ar- 
rest the movement of one of sealing 
elements in its approach to sealing 
position and means adapted to release 
stops at the expiration of a predeter- 
mined time. 


Tape Applying, J. D. Erickson (to 
Minnesota Mining & Mfg. Co., St. Paul, 
Minn.). U.S. 2,726,783, Dec. 13. An 
apparatus for applying two lengths of 
tape to two opposed lower edges, respec- 
tively, of an object, each length extend- 
ing for a distance from the edge up- 
wardly along the adjacent side surface 
and inwardly along the adjacent under 
surface at right angles to the edge. 


Method of Forming Tape-Cutting 
Mechanism and Resulting Product, 
C. W. Vogt, Norwalk, Conn. U.S. 
2,726,784, Dec. 13. A tape holder, ap- 
plicator and cutting mechanism, com- 
prising a channel-shaped holder having 
sides and a bottom for receiving a roll 
of tape, a flexible strip extending from 
bottom at an angle thereto and having 
an upwardly curved first portion forming 
an applicator head adapted to apply the 
tape to a desired surface. 


Paper Bag With Ticket-Retaining and 
Mouth-Closing Means, G. W. Poppe 
(to Equitable Paper Bag Co., Inc., Long 
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order or certified check; postage stamps not accepted. Edited by H. A. Levey. 


Island City, N. Y.). U.S. 2,726,804, 
Dec. 13. A merchandise container com- 
prising a paper bag open at one end 
and having a front panel, a back panel 
and a flap connected to the back panel 
along a fold line in position to bend 
across the open end of the bag and 
downwardly along the upper part of the 
front panel to close the bag. 


Paper-Backed Adhesive Tape, L. W. 
Eger and E. W. Engel (to Permacel 
Tape Corp., a corporation of New Jer- 
sey). U.S. 2,726,967, Dec. 13. A nor- 
mally tacky and pressure-sensitive ad- 
hesive tape having a flexible, internally 
bonded paper backing comprising a 
thin web formed of paper fibres, origi- 
nally having an open, highly porous 
structure. 


Box-Ending Machine, W. R. Watson 
(to Bird & Son, Inc., East Walpole, 
Mass.). U.S. 2,727,443, Dec. 20. A box- 
making machine for securing the ends 
of a partially formed box, machine com- 
prising relatively movable pressing mem- 
bers between which adhesively coated 
and inwardly folded portions of a box 
end are adapted to be inserted. 


Container-Folding Machine, H. K. 
Wethe (to Package Machinery Co., 
East Longmeadow, Mass.). U.S. 2,727,- 
444, Dec. 20. In a mechanism for folding 
cartons from blanks, the combination 
of a plunger movable to and from the 
end of a path and having a blank with 
side walls folded against the sides car- 
ried thereby with a stripper member 
resiliently held in the path to snap over 
the upper edge of the carton as the 
plunger passes to the path end. 


Method of Forming Can Bodies From 
Sheet-Metal Blanks, W. F. Punte (to 
Continental Can Co., Inc., New York). 
U.S. 2,727,483, Dec. 20. The method of 
forming a can body comprising, shaping 
a sheet-metal body blank to provide two 
seam margins, one of which is cut away 
at each end where the closure ends are 
to be double seamed to the body, bend- 
ing the seam margins in the same direc- 
tion and at right angle to the blank 
and shaping the body about a horn 
and placing bent seam margins face to 
face to form a lapped seam with bent 
edge portions extending radially out- 
ward from the body wall. 


Slip-On Tape Cutter, C. M. DiCarlo (to 
Permacel Tape Corp., a corporation of 
New Jersey). U.S. 2,727,572, Dec. 20. 
A cutting device for a roll of tape, com- 
prising front and rear transverse por- 
tions adapted for slidably contacting 
spaced peripheral areas of the roll, por- 
tions including a digital holding plat- 
form and said front portion carrying 
transverse cutting edge spaced from the 
periphery of roll. 


Electrically Actuated and Controlled 
Tape-Measuring and Dispensing Ma- 














chine, H. W. Hempel (to March Stencil 
Machine Co., Belleville, Ill). U.S, 
2,727,572, Dec. 20. An automatic tape- 
measuring and dispensing machine com- 
prising, in combination, a supporting 
frame, automatic means for feeding a 
tape strip, automatically operable power 
means for actuating first-mentioned 
means operatively connected thereto, 
means engageable with a tape strip for 
direct measurement of same as it is fed, 


Carton Convertible Into Display 
Holder, R. E. Paige (to General Elec- 
tric Co., a corporation of New York). 
U.S. 2,727,619, Dec. 20. A carton com- 
prising bottom, side, front and rear 
walls and a cover integral with the rear 
wall, carton having a score across its 
rear wall adjacent to its lower edge and 
side wall, each having a score which 
extends from its top front corner diago- 
nally to a point where it connects with 
rear-wall score and a second score which 
extends from the point between its top- 
edge corners to a point where it con- 
nects with rear-wall score to provide 
front and rear triangular-shaped side- 
wall sections. 


Collapsible Display Carton, K. T. 
Buttery and M. J. Coe (to Sutherland 
Paper Co., Kalamazoo, Mich.). U.S. 
2,727,620, Dec. 20. A collapsible display 
carton of generally triangular horizontal 
section, formed of an integral cut and 
scored blank and comprising rearwardly 
diverging side walls hingedly con- 
nected to each other at their front edges 
and rear wall comprising hingedly con- 
nected panels, one panel being hingedly 
connected to the rear edge of one side 
wall, other side wall having a joint flap 
hingedly connected thereto and secured 
to the other rear-wall panel. 


Method and Apparatus for Applying 
Labels to Non-Circular Containers, 
A. F. Luthi (to Luthi Machinery & En- 
gineering Co., Inc., Gardena, Calif.). 
U.S. 2,727,647, Dec. 20. In a label- 
applying machine: means forming a 
conveyor for advancing containers to be 
labeled; pairs of adhesive applicators 
on opposite sides of the conveyor, re- 
spectively, for simultaneously contacting 
opposite surfaces of containers; a label 
magazine on one side of conveyor and 
adhesive applicator on the opposite side 
of conveyor. 


Lining for a Liquid-Tight, Heavy-Duty 
Fibre Container, H. A. Bergstrom (to 
Continental Can Co., Inc., New York). 
U.S. 2,727,673, Dec. 20. A heavy-duty 
fibre container comprising a body wall 
of fibreboard having a metal chime 
covering the open upper end portion of 
the body wall and a metal chime at the 
lower end of body wall (chime is rolled 
into a bead with portions of the bottom 
beading for securing same to body 
wall), a pre-formed seamless cylindrical 
[Continued on page 318] 
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LusterBoard for their Nudit carton. 
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Package designers, manufacturers, boxmakers 
and the buying public are extolling the advan- 
tages of Warren’s LusterBoard, the solid, strong 
board with a Lusterkoted surface (not laminated). 
Here is what people like about LusterBoard: 


NUDIT 


* That unique look of distinction. 


* Brilliance and high gloss never before attainable in 
this field. 


* Mirrorlike surface levelness that prints halftones to 
the queen’s taste. 


* Better gloss ink printing, firm metallic ink setting. 


* Faster ink drying time, making LusterBoard easier 
to print and to handle. 


* Ability to emboss beautifully, to fold smoothly. 


“AIMOIND GNV ATSSIINIVd YIVH SNONTSYIdNS JAOWIY OL AVM 34VS 
‘HONOMOHL ‘NYIGOW FHL SI WV9YD AYOLV1Id30 S.NISLSNIGNY WNI13H 


* Strength and package protection equal to ordinary 
boxboards two to four points heavier. 
* Range of weights: 14 pt., 16 pt., 18 pt., 20 pt. 





Make a note now to stop at Booth No. 1022 in the FRAGRANT 
National Packaging Exposition at Atlantic City on 
April 9-12, where sample boxes of LusterBoard will be DEPILATORY CREAM 


on display. 
S. D. Warren Company, 89 Broad Street, Boston 1, Mass. 
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SPRATANER 
shave 


If you began today with a coo-oo-ooling, soo-o0-oothing push 
button shave, it’s almost a sure bet that your rich, smooth lather 
was dispensed from a Crown SPRA-TAINER. Practically every 
nationally-known distributor of aerosol shave creams chooses 
SPRA-TAINER in preference to all other pressure cans! 


Here are some of the reasons: 


CROWN SPRA-TAINER’S SEAMLESS CONSTRUCTION 


not only looks better but protects products better! 


CROWN SPRA-TAINER WRAP-AROUND LITHOGRAPHY 


makes possible the ultimate in effective can decoration. 


CROWN’S SUPERIOR DESIGN-WORK. A Complete art 
service at your disposal, as well as the world’s newest and 
most efficient can-decorating facilities! 


MARKET RESEARCH, LABORATORY FACILITIES, and other 


well-known Crown “Plus-Services” to aid the customer. 
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Call ina Crown representative Yel aa ilel’ 7 
Crown's world-wide orga ition supplies 

untless industries with Cor ntainers, Clo 
sures, and Machines for Better Packa 


NOW 


TTL 





n adelphia ° 


MARCH 1956 


1. Gor Fackagig IZ, G/L 


CROWN CORK & SEAL COMPANY, INC. 


CAN DIVISION 
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Down with 


New 1956 Model 


MOSSTYPE 


press 
pow RUBBER PLATE 
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You get more press production, more 
profitable press performance with a MOSS- 
TYPE RUBBER PLATE MOUNTER- 
PROOFER machine in your plant. This 
easy-to-operate auxiliary unit enables you 
to use your press for printing production 
exclusively ...do all plate-setting, make- 
ready, color-proofing and cylinder-checking 
off the press. It saves labor, ink and stock 
too...assures better print quality and closer 
register. New 1956 model MOUNTER- 
PROOFER incorporates extra features for 
faster operation, more precise setting, heav- 
ier-duty service. 
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Patented 


MOUNTER-PROOFER 
+ cuts down-time three ways 


1. No press down-time for plate-mount- 
ing and makeready with a MOSSTYPE 
MOUNTER-PROOFER. 









2. No press down-time for color-proof- 
ing with a MOUNTER-PROOFER. 
Does away with guesswork and costly 
re-setting or adjusting of plates after job 
is on press. 





3. No press down-time due to eccentric 
cylinders . . . MOUNTER-PROOFER 
checks them for accuracy before they 
reach the press. 


Write for illustrated 


MOUNTER-PROOFER bulletin 


MOSSTYPE 


150 Franklin Turnpike, Waldwick, N. J. 


A complete production service for converters and package printers everywhere 
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liner of flexible liquid-resisting materia) 
snugly fitting the inner face of the body 
wall, liner being open at both end 
thereof and dimensioned so that it ¢. 
tends into the securing bead of lowe 
end of body wall and also extends oye 
upper end of body wall and upper 
chime. 


Combination Heat-Sealing and Label. 
Applying Apparatus, J. J. Grevich (t 
Doughboy Industries, Inc., New Rich. 
mond, Wis.). U.S. 2,727,648, Dec. %, 
A sealing and label-applying machine 
for thermoplastic containers comprising 
in combination a base, a main casting 
supported in base, spaced substantially 
parallel shafts rotatably mounted 
main casting, front and rear sealing 
rolls fixed to shafts and means for ep. 
gaging and feeding containers between 
the sealing rolls. 


Container Closure Structure, J. 0, 


Tilly, Tulsa, Okla. U.S. 2,727,676, Dee, Whe 
20. In a container having outer flaps 

closed down upon inner flaps and hay- you ‘ 
ing side walls joined to said flaps, re ‘ 
spectively, liners adhesively united over cost 
substantially their entire surfaces to 

the upper surfaces of each of the inner ance 
flaps and to the lower surfaces of each 

of the outer flaps, said liners extending prot 
over the joints between flaps and side 

walls and being adhesively secured to and 
side walls. dep 
Closure, R. B. Teeters and R. Marty 

(to Mallinckrodt Chemical Works, St Bro 
Louis, Mo.). U.S. 2,728,475, Dee. 21. 

A closure for a bromine container, such ame 
as a glass bottle having a screw-threaded 

neck, comprising a screw cap made of pro 
bromine-resistant material and a packing is 
in the cap for effecting a leakproof seal F 


when the cap is screwed on tightly. 


Tape Applicator With Auxiliary Snub 
ber Tongue, C. W. Vogt, Norwalk, 
Conn. U.S. 2,728,476, Dec. 27. Means 
for dispensing and applying tape mate 
rial comprising a body having at least 
one side support upon which a roll 
tape material is adapted to be receive: 
a main flexible tongue mounted on the” 
side support, a pressure surface on the 
outer end of the tongue adapted to press 
the tape upon a desired surface. 


Machine for Making Heat-Sealed Cle 
sure, W. H. Bokenkroger (to Union 
Bag & Paper Corp., New York). US, 
2,729,149, Jan. 3. In a machine of this 
type, means for conveying to bottoming) 
rolls a tube having at least its intensm 
surface heat sealable, cooperating 
toming rolls with a tucker blade in 
which forces the tube along a pre 
termined transverse line into a pair 
gripper jaws in the other, the pres 
of the jaws causing the end portion 
the tube to fold upwardly into a positiem 


substantially perpendicular to tube bodjey 
























Transfer Mechanism for Bag-Ma 
Machines, A. J. Evers (to Internationahy 
Paper Co., New York). U.S. 2,729,195 
Jan. 3. Bag transfer apparatus including” 
a main frame, a conveyor mounted 087 
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Read what Mr. William C. McKenna, Vice-President 


EMERSON DRUG CO. has to say about CaPeM 


93 years of continuous service... for 5 high speed 
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LONSOLIDATED PALKALING MALMINERY LORP 


Buffalo 13. New York 
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design and produce distinctive, plastic axially a 


: oe Bottle-C. 
closures in tremendous quantities—each ind N. 


with eye and buy appeal, modern, at- Fame, 
tractive and uniform—at a rock bottom 
price. Scott Plastics answered the ques- 
tion. Plastic closures with positive pro- 
tection against leakage, exact to every in body 


series O 


demanding specification. Hundreds... ng, piv 
thousands. . . millions were delivered on ; 
time—each was identical—free from ite Ga 
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Sme and comprising a pair of — 
chains, each yrovided with a plurality 
al outwardly Ratendiie lugs normally 
- d in spaced parallel relation, a 
"pag-receiving table portion interposed 
| between the intake portion of conveyor 
gnd the discharge station of an associ- 
ged bag-making machine for initially 
meeiving individual vertically positioned 


bags therefrom. 


Filling and Sealing a 
Container, J. G. O'Neill (to Weinon 
Corp., St. Paul, Minn.). U.S. 2,729,377, 
lan. 3. The method of sealing a con- 
tainer having an open upper end which 
onsists in forming a closure member 
having a flat central portion and an up- 
wardly and reversely bent peripheral 
fange, the flange thus having inner and 
wter portions, flat central portion being 
lisposed below the top of the flange, 
vating the container and flange with a 
substance adapted to form an adhesive 
when heated, holding the closure mem- 
her above container and substantially 
axially aligned therewith. 


Machine for 


Bottle-Capping Machine, I. L. Wilcox 
and N. S. Cole (to Oswego Falls Corp., 
Fulton, N.Y.). U.S. 2,729,379, Jan. 3. 
{ capping head for applying hood caps 
to bottles comprising a body member, 
an annular series of cap-engaging and 
contracting fingers arranged in the 
bedy and depending therefrom, an an- 
nular series of pivot members mounted 
in body for movement radial of annular 
series of fingers, each of the fingers be- 
ing pivotally mounted intermediate its 
end to a corresponding one of the pivot. 


Container, W. C. George and W. T. Nye 

to Gaylord Container Corp., St. Louis, 
Mo.). U.S, 2,729,384. A tall, heavy-duty 
rigid container for shipping and/or 
storing materials therein comprising a 
relatively shallow collapsible tray hav- 
ing a flat bottom with an upstanding 
wall thereabout and a plurality of open- 
ended collapsible sleeves. 


Closure for Containers, G. Arlington 
Moore, New York. U.S. 2,729,385, Jan. 
3. A corner-closing construction for car- 
tons which comprises an inwardly and 
downwardly folded flap, the flap having 
a flat upright triangular pleat folded of 
4 portion of an adjacent upright foldable 
end-closing panel, panel being provided 
with an innermost marginal portion 
thereof and being folded upwardly, out- 
wardly and downwardly in self-super- 
imposing relationship upon an inner 
portion of its folded wall. 


Bag, C. V. Brady and R. J. Williams (to 
Bemis Bro. Bag Co., St. Louis, Mo.). 
US. 2,729,387, Jan. 3. A multi-ply bag 
having a folded-in valve at one corner 
thereof and a valve extension formed 
rom one of the plies of the bag extend- 
ing from the valve, this extension being 
Ponstituted by a tongue-like portion of 
one ply integrally joined to one ply on a 

extending adjacent and generally 
parallel to the edge of the valve. 


Container Top Label, D. G. Magill (to 
dmerican Can Co., New York). U.S. 
129,907, Jan. 10. The combination of 
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Horix Automatic Heat Sealer in line with 
Horix Filler Model HE 21. Note enlarged 
view of Heat Sealer unit on left. 


HORIX NOW OFFERS— 


AUTOMATIC FILLING AND HEAT SEALING 
OF NEW TYPE PLASTIC BOTTLES 





Here is the first practical automatic method of heat sealing bottom 
discs on the new type plastic containers. 

Operation is simple. Containers are filled “upside down”... 
bottom discs are dropped into position by operator and heat sealed 
in place . . . closed containers are automatically ejected from 
metal holders onto a conveyor, ready for packaging. 


Entire operation is smooth, continuous 

Perfect union of bottom disc to tube is assured 
Accurate fill prevents leakage at welded end 
Aluminum holders fit any size container 

Heat Sealer is available as a separate unit 

Heat Sealer operates at any speed up to 180 c.p.m. 


A proposal to suit your requirements, or further information 
on this new Heat Sealer will be gladly furnished on request. You 
can inspect this unit during the forthcoming Packaging Show in 
Atlantic City on April 9-12. It will be displayed along with a filler : 
for these plastic containers. 


Our Booth No. is 245. We invite you to make it your show headquarters. 


Write for Bulletin No. 155-C. It illustrates and describes 
Horix's entire line of high speed liquid fillers for TIN, 


GLASS, or PLASTIC. 
FILLERS AND CONVEYORS 















Lowest Unit Filling 
Cost — Highest 
Product Quality 


MANUFACTURING CO.: PITTSE 









NEW! 
2" INVERTIBLE : 
plastic spout 
dispenses fluids 
into hard-to-reach 
places 


The reversible spout permits an un- 
limited number of products to be 
shipped and sold with the spout inside 
or outside the can. 








bled in metal screw cap with plastic 
spout and screw tip either upright or 
inverted. An integral disc at the bot- 
tom of the spout provides a perfect 
seal, eliminating liners. Fits all stand- 
ard 5” and 1” screw necked cans. 
1” length also available. 


Cotors: Natural, red, yellow or 
white spout with red, black or yellow 
tip. Choose a color combination to 
enhance your product’s sales appeal 
through added eye appeal. 


INVERTED, the spout is damage-proof 
in handling and shipping, doing away 
with expensive protective packing. 
Permits use of smaller, less expensive 
cartons. Light-weight polyethylene 
spouts cut freight costs. 


The unit is sold completely assem- 


Write today for a quotation on your requirements. 


A. J. Collins Mfg. Co. 


2340 No. Lister Avenue, Chicago 14, Illinois 








Decorate or Print 


DIRECTLY ON YOUR PRODUCT 
wwe AND SAVE ! 
@ 
with 
SS 


Decorating & Marking Equipment 


OVER 40 STANDARD MODELS TO CHOOSE FROM 
in America’s Largest and Most Complete Selection 


There's an Apex machine that can mark, 
label or decorate directly on your prod- 
uct, no matter the size or shape. Any- 
thing that can be printed on paper can 
be printed by an Apex. No item is too 
large or small . . . no run too long or 
too short. Apex eliminates label inven- 
tory problems, gives you unmatched 
versatility and relief from production 
headaches. Get all the facts today. 


1, 2 or more col- 
ors in perfect reg- 
ister 


automatic or hand 
feed machines. 


rapid changeover 





Exhibiting at 


Booth No. 1422 


NATIONAL 
PACKAGING 
EXPOSITION 

April 9th-12th 

Atlantic City, N. J. 


inexpensive plates 


permanent inks in 
all colors. 
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14-13 118t} 
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TREET COLLEGE POINT 56, N. Y 
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a container having a flat rece : 
provided with a dispensing ~ haa 
therein closed with a friction plug hay. 
ing side flanges overlapping the recesge 
top of the container adjacent to the 
opening and a flat label conforming t 
the shape of and snugly fitting within 
the recess in the container top, said 
label having a pair of spaced slits ey. 
tending inwardly from its margin to de. 
fine therebetween a cover tongue over. 
lapping and protecting friction plug, 


Improvements in Taping-Machine 
Conveyor and Cutter-Head Synchro. 
nizing Mechanism, A. A. Wagner, Mil. 
waukee, and A. J. Werner, Elm Grove. 
Wis. U.S. 2,730,258, Jan. 10. In 
carton-taping machine including a hori- 
zontally movable conveyor to advance 
spaced, aligned cartons continuously, 
and having means for applying tape to 
the tops and ends of cartons as they are 
spacedly moved through the machine, a 
horizontally reciprocatable cutter head 
carrier and a cutter head vertically, re 
ciprocatably mounted on carrier. 


Container With Reclosable Pouring 
Opening, C. H. Dixon (to Ex-Cellf 
Corp., Detroit, Mich.). U.S. 2,730,288, 
Jan. 10. In a tubular container of paper 
having an end closure with an ou 
ing margin between its edges and the 
supporting wall of the container, the 
combination comprising a first flap hav- 
ing a dispensing opening therein and 
a second flap adhesively secured in over- 
lying relation with the first flap. 


Container and Dispenser, J. T. Lynes, 
Decatur, Ga. (one-half to Irving B. 
Levenson). U.S. 2,730,290, Jan. 10. In 
an article operable to form a normally 
closed container formed from sheet ma- 
terial and comprising opposed top and 
bottom, opposed side and opposed end 
walls sealed at their intersection edges, 
a base flap formed about a hinge line 
on top wall as an extension thereof, with 
a plug on base flap defined by partial 
cutting thereon. 


Set-Up Box, J. J. Stavis, Roxbury, and 
B. H. Stavis, Newton, Mass. U.S. 
2,730,294, Jan. 10. A nestable set-up box 
of bendable, resilient sheet material, 
comprising a pair of tapered side walls 
and a pair of tapered end walls; a flat 
bottom; flat cover hingedly attached at 
one end to one of the walls, and a pair 
of tapered side closure flaps hingedly 
attached to the free end of cover. 


Heat-Sealed Bag, W. H. Bokenkroget 
(to Union Bag & Paper Corp., New 
York). U.S. 2,730,295, Jan. 10. A bag 
formed from a gusseted tube with @ 
heat-sealable inner surface and com- 
prising upper and lower walls, an end 
portion, a transverse heat seal in the 
end portion closing the tube and cut 
outs in one wall on each side of the 
end portion through the wall and the 
halves of the gussets adjacent and com 
nected to the wall, cut-outs being lo 
cated in gusset area and extending from 
the bottom edge of the tube to below 
the top edge of the heat seal, with all 
walls along the bottom edge flush cut 
except at such cut-outs. 
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foil packaging 


% Cochran aluminum foil, with its gleaming allure and un- 
surpassed protective qualities is playing an important part in today’s 
sales successes. 


* As foil specialists, we can help you select and apply foil 
and foil products to solve your packaging problems. 


*% Cochran plain and laminated foils for cartons, packets, 
bags, labels, closures are available in a wide selection for your 
every packaging requirement. We do not make packages nor print, 
but we work with all companies who do. 





*% For the modern merchandising of bakery products and 
pre-cooked frozen foods, Cochran has a complete packaging pro- 
gram with a full line of rigid foil packages and closure equipment. 





% To put our facilities to work for you, write Cochran Foil 
Company, Incorporated, Department F-3, 1430 S. 13th Street, Ca 
Louisville 10, Kentucky. 





Rigid Foil Containers % Plain Foils % Colored and 
Embossed Laminated Foils % Foil Carton Board 
Label Stocks—Gummed, Ungummed and Heat Sealing 


Foil Tag and Cover Stock 











y/Fou COMPANY 


Incorporated 


FACILITIES AS FLEXIBLE AS FOIL ITSELF 
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' | can be personalized, too... 


MailMaster SHIPPING 


No more customer dissatisfaction be- 














cause of damaged shipments. No more 
extra costs for tieing, wrapping and THE 
taping. Just one low cost gives you the 


extra strong, easy-to-fill MailMaster BOX COMPANY 


ith i t .Al 
Ham the anccth wire fastener. Always ATTLEBORO FALLS, MASSACHUSETTS 
1,000,000 in stock in 65 convenient NEW YORK — 175 FIFTH AVENUE 













sizes, ready for immediate order. 
Write today for free colorful cata- 


log of shipping ideas. Dept. M-3 
“MailMaster for Postal Shipments”. 


Or © © On Or Or Gr Or Or & 


A COMPLETE LINE OF STOCK MAILING AND DISPLAY BOXES 





M. 
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> WAXED GLASSINE 
| PACKAGING... /} 


costs less, works better! 


1 MOISTURE RESISTANCE—A waxed glassine wrap 
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gives you a moisture barrier you can always 


depend on—your product stays just as you want it, 

reaches the consumer in ideal condition. 

LOW-COST PROTECTION—Even though waxed 

? glassine packaging gives you more protection. ¥ 


it still costs you far less to use! A wonderful bargain 
from every point of view! 


GREASEPROOF—Perfect protection against penetra- 
tion of your wrapper by fats, oils, or shortenings. 
Everything from cereal to chips stays fresh 

and protected ... and the package 

always looks clean and crisp! 


ry 


SALES APPEAL—Perfect printing surfaces 
give you an attractive package that stands 
out on crowded store shelves... and 

this protective wrap comes in many 
different colors and finishes—there’s 

a right one for every job! 


». 
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-. ASK YOUR WAXED PAPER SALESMAN 
or write to: 

WAXED PAPER MERCHANDISING COUNCIL, INC 

38 South Dearborn Street, Chicago 3, Illinois 





a 
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—A complete ‘’700” line for cold 
filling aerosols. Includes 

filler for product and 

propellant plus crimper and 
accessories for cans and 

glass bottles. 

Capacity—10 to 40 c.p.m. 

Priced complete with 
refrigeration unit (not shown) 
at under $10,000.00 





Lines available 
for speeds 
from 10 to 120 per minute. 





MOJONNIER ASSOCIATES, INC. 


9151 FULLERTON AVE FRANKLIN PARK, ILLINOIS 
Tel. Gladstons »-1013 








No time for down time 


(Continued from page 155] 
reduced to a few minutes a week. 
Qil is now automatically replaced 
at frequent intervals. And, most im- 
t, the production line suffers 
fewer bottlenecks and stoppages due 
to breakdown of improperly lubri- 
cated equipment. 


The Seabrook operation 


Seabrook’s is a high-speed, mass- 
production operation, capable of 
packaging over a million pounds of 
produce a day at the height of the 
season. 

In order to achieve this, every pos- 
sible technological and scientific ad- 
yance known to the packaging in- 
dustry is employed. Planting and 
harvesting are studied, tested and 
controlled down to the exact hour. 
The transportation fleet includes 150 
trucks and seven airplanes for crop 
spraying, with a two-way radio 
system controlling every phase of 
the 50,000-acre operation. 

The packaging plant is the largest 
of its kind in the world and packs 


re 100 million pounds of frozen fruits 
and vegetables a year. Automatic 
transfer and handling equipment are 
used at every possible step, so that 
: produce can be completely processed 


—from delivery dock to deep freeze 
—in one hour. This demands 
smooth-running, high-speed ma- 
chinery throughout the production 
line. 

The 28 frozen-food wrappers are 
rated at from 125 to 175 packages 
aminute. They are located near the 
end of the packaging line, beyond 
the automatic carton-filling equip- 
ment. 

Filled cartons move down a con- 
veyor belt to one of these machines. 
The carton is transferred to a chain 
conveyor and automatically lowered 
into wrapping position. The wrap- 
per’s paper-feed mechanism moves a 
strip of polyethylene-coated paper 
over the carton. The paper is 
cut to size. Mechanical fingers then 
Move paper and carton through a 
teries of end- and side-folding op- 
ations. The enclosed carton is 
heat sealed and chilled to set the 
Mal, then delivered to a loading 
@ation for transfer to the deep 
freeze area. 

The lubricators provide prac- 
y 100% lubrication for each 












Polyethylene Packages 
shaped to fit 
your product 


Here are a few specialty poly- 
ethylene packages that have been 


enthusiastically received. We have 
twenty different mask and pup- 
pet doll designs available for 
year-round and holiday seasons. 
























What shaped bag con we manv- 
facture for you to make your 
product stand out and sell better? 
Examine the bags shown here 
and you're sure to think of an 
unusual-shape polyethylene bag 
that will make your product's 
sales go z-0-0-ml 


Send for samples. 


A, Heat sealed Christmas stock- 
ings with a handle! We are the 
only manufacturer in the world 
producing a heat sealed polyethy- 
lene Christmas stocking with a 
handle. It will hang on a store 
display rack, on a Christmas tree, 
and on a mantelpiece. 


B. Heat sealed Christmas stocking 
without a handle. Both this model 
and the handle model are avail- 
able with a printed red net de- 
sign or small, printed Xmas pat- 
terns. 


C. Sewed net or cellophane stock- 
ings. 


Send for samples. 







33 East 33rd Street, New York 16, N. Y. 





















































































Decorative Packaging 


Select the suitable print to add to the appearance 
of your package. Whether you package candy, sta- 
tionery, fruit cake or cookies, we have a wide assort- 
ment of subject matter from which to choose. 

ANY ITEM THAT IS PACKAGED LOOKS 
BETTER IN A PACKAGE WITH THE ADDI- 
TION OF A SUITABLE PRINT. 

Sizes range from 3” x 4” up to 12” x 16”. Just 
mention the sizes you need—the types you prefer— 
we will gladly send you appropriate samples from 
the extensive Mansell line, imported from England. 

NO MATTER WHAT YOUR SPECIFIC 
PRINT NEED MIGHT BE—WE HAVE THE 
PROPER PRINT TO FILL IT. 


WRITE TODAY. 
A. VIVIAN MANSELL & CO., LTD. 


of London 


Exclusive Representative in U. S. 


251 Fifth Avenue New York 16, N. Y. 





Prints 


MILTON A. BLEIER corp. 


Murray Hill 9-1352 
Canadian Representative: Paper Sales Lid., Toronto 














IT'S HERE! 


A VACUUM 
FORMER 


for 50° 
only 


Ideal for test runs on... 


SKIN PACKAGING 
BLISTER PACKAGING 
DISPLAYS 


Test and experimental runs are a simple mat- 
ter with this new, manually operated vacuum 
former. Despite its size, this sturdily built 
former attains the same high standards of 
quality as most expensive production machines. 
Considerable time and money can be saved by 
testing molds, materials, packaging and dis- 
play designs before going into production. 
Order your former now. 


For illustrated literature and details write. . . 


PRECISION PRODUCTS CO., INC. 


P. O. Box 71, East Paterson, N. J. 





Fiber glass radiant 
heater. 


Fast-acting hand 
operated 

vacuum pump. 

10” x 10” sheet size. 
Die box 81/.” by 81,” 
with 2” draw. 
Operates on 110 volts. 
Completely portable. 
*FOB E. Paterson, N. J. 











machine and automatically supply 
measured quantities of oil to each 
part as long as the machine itself 
is in operation. Seabrook estimates 
that it would take at least 15 minutes 
a day per machine to perform the 
same job manually. But with the 
automatic system, the only time jp. 
volved is a periodic checking of the 
reservoir’s oil-level gauge and filling 
of the reservoir. 


Credits: Automatic lubrication sys 
tems by Bijur Lubricating Corp., Ro. 
chelle Park, N. J. Wrapping machines 
by Battle Creek Packaging Machines, 
Inc., Battle Creek, Mich., and Package 
Machinery Co., East Longmeadow P. 0, 
Springfield, Mass. 


Packaging organization 
[Continued from page 151] 


Decorative packaging is one of the 
chief concerns of Owen Stoner. 
president of Prince Matchabelli, 
Inc., who personally devotes much of 
his time to a study of new packaging 
ideas and makes all decisions on 
packaging. Under him is Clarke 
Hambley, as advertising and pack- 
aging director, upon whom Mr. 
Stoner relies for most of the creative 
ideas in packaging and display. In 
like manner Patrick H. Gorman, 
president of Alfred D. McKelvey, 
makers of Seaforth and _ Black 
Watch, works with Albert J. Elias, 
vice president and director of mer- 
chandising, in developing packages 
for men’s grooming products. At the 
plant in Bloomfield, N. J., there is a 
Technical Advisory Committee on 
Packaging for consultation on en- 
gineering and production matters as 
well as packaging costs. 

Mr. Stoner makes all decisions on 
Prince Matchabelli packaging inde- 
pendently of Vick top management, 
as does Mr. Gorman for Seaforth, 
except for the presentation of their 
company’s annual programs, which 
include new packages for the year. 

The Vick central management, of 
course, could disapprove or over-rule 
a division president’s packaging 
recommendations and decisions, but 
in practice this seldom happens. 

Division presidents are picked by 
management to be men who can op 
erate those divisions to show growth 
and profit. And management relies 
on their judgment in packaging mat- 
ters as in other phases of the opera 
tion to achieve that end. 
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Creative packaging for better 

sales enters a new era 

as Olin Film Division’s 

giant new plant nears 
completion, 





In the aerial photograph above you 
see the Olin Film Division’s new 
plant now being rushed to comple- 
tion in Olin, Indiana. Soon, over 600 
technicians and production men will 
begathered here to create more high 
quality Olin Cellophane. Scheduled 
for initial production this Fall, this 
hew plant in full operation will equal 
the output of our plant in Pisgah 
Forest, North Carolina. 

Whether you are concerned with 
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a packaging decision 
can change the course 


of a business 


cost reduction, new markets, greater 
per unit sales, or any of a dozen other 
sales or production problems, inves- 
tigate the advantages of new and 
improved packaging in Olin Cello- 







ales stars 


phane and Olin Polyethylene now. 
Our research, technical service and 
visual merchandising staff welcomes 
the opportunity to help you plan to- 
day the better packaging that will 
change the course of your business. 
Olin Film Division, 655 Madison Ave., 
New York. 
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Cellophane 
E Polyethylene 
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OLIN MATHIESON CHEMICAL CORPORATION 
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Use Peters Packaging Equipment 
to line your cartons with foil 


Attractive cartons—with appealing foil 
liners—are the result of teaming a Peters 
Model SE Carton Forming and Lining 
Machine with a Peters Model CCY-L Car- 
ton Folding and Closing Machine. 


Cartons are automatically formed and 
lined with paper-backed foil liners. After 
filling, they are folded and closed. Speeds 
to meet requirements. Change-over to 
various size cartons is quick and easy. 


Send samples of your packages for com- 


plete information and recommendations 
to meet your requirements. 







4712 Ravenswood Avenue, Chicago 40, Illinois 








Peters Model SE automatically 
forms and lines cartons at 
speeds up to 120 per minute. 





Peters Model CCY-L auto- 
matically folds and closes 
foil-lined cartons at speeds 
up to 120 per minute. 





Phone: LOngbeach 1-9000 






Flexible pack figures 


Manufacturers’ market shipment of 
converted flexible packaging prod. 
ucts during the first nine months of 
1955 amounted to $256.9 million 
according to a preliminary report by 
the Bureau of the Census, Depar. 
ment of Commerce. This is based 
on a recently inaugurated survey up. 
dertaken with the cooperation of the 
National Flexible Packaging Assn, 

Shipments during the month of 
September were $31.1 million, repre. 
senting the highest total of any of 
the nine months covered in the sur. 
vey. March and June ranked close 
behind. 

Of the total shipments, 49.5%, or 
$127.1 million, was accounted for 
by bags, pouches, envelopes, drum 
liners, blankets and tubes. Printed 
rolls and sheets amounted to $606 
million, or 23.6%; laminated or 
coated rolls and sheets, printed or 
unprinted, were $51.9 million, or 
20.2%; military specification items, 
$10.8 million, or 4.2%, and resale 
household bags, $6.6 million, or 
2.6%. 

A complete breakdown of figures 
for the entire nine-month period, 
showing shipments according to type 
of container and type of packaging 
material, may be obtained from Bu- 
reau of the Census, Washington 25, 
D. C. 


Insecticide tests 
[Continued from page 240] 


in the sleeve-valve bags tested. 

Treated tape compared with un 
treated tape. The data in Tables 
III and IV may be used also for the 
comparison of the _ effectiveness 
against insect infestation of treated 
and untreated tape on both sleeve- 
valve bags and open-mouth bags. A 
study of these data shows that on 
the basis of the average number of 
penetrations the treated tape on 
sleeve-valve bags definitely was et- 
fective in limiting the number of 
insects entering the bags. But on 
the basis of the average number of 
insects there was no difference be- 
tween the treated and untreated 
tape. However, it should be noted 
that after 18 months’ exposure the 
four-bag sample having the um 
treated tape had more than twice 
the number of insects as that hav- 
ing the treated tape. 

On the basis of both the average 
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In our complete line, there's a self-sticking tape for every job... 
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RMACEL 


write Permacel Tape Corporation, New Brunswick, N. J. 





whatever the job — 


a Goh won agofun CU company 
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When you STUDY COSTS 


it pays to take 





a plant-wide look at WEIGHING 


" 
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WEIGHING 





ELECTRONIC 
RECORDING 





TESTING 


A MODERN WEIGHING SYSTEM can make a big 
difference in cost control and profit in your plant! 


Are scales missing where needed? Are over-worked 
scales making bottle necks in your production? Are 
you losing material and time with scales misfitted to 
their jobs? In this day of highly specialized machines 
and methods, your scales should add up to a Weighing 
System ... the right scales in the right places .. . sup- 
plying basic data for your accounting system. These 
records that originate at scales directly affect costs, 
inventories and customer billings. Weighing today is 
not a job for isolated scales—it’s a vital part of your 
overall cost-control system. 


If you would like to look further into this in your 
plant, why not drop us a line today? No obligation, 
of course. Ask for Booklet 2036. Toledo Scale Com- 


pany, Toledo 1, Ohio. 
SEND 2 
TODAY 
TOLEDO "~~ 
© —F=~| 


HEADQUARTERS FOR SCALES 





number of penetrations and the ayer. 
age number of insects, the treated 
tape on open-mouth bags definitely 
was effective in limiting the nym. 
ber of insects entering the bags, 


Cloth bags 

Procedure. The 50-lb. cloth flour 
bags used in the storage tests were 
single ply and were of unbleached 
cotton sheeting having a warp of 
58 threads and 44 picks per square 
inch. The bags were 17 in. wide and 
28 in. long. Thread used to make 
the closures had the same treatment 
as present on the bag. 

The formulations of the insecti- 
cides used on the cotton bags were 
wettable powders in starch coatings, 
The insecticide was applied to the 
cloth by the padding process at the 
USDA Southern Regional Research 
Laboratory, New Orleans, La. The 
insecticide treatments and their in. 
tended rates of application were as 
follows: 


Intended 
application 
Series Insecticide mg./sq. ft. 
A Methoxychlor 100 
B  Methoxychlor 200 
C _Lindane 25 
D  Pyrethrum + piper- 
onyl butoxide 5-50 
E  Pyrethrum + sul- 
foxide 5-50 
F Allethrin + sul- 
foxide 7.5-75 


G None (control) — 


No estimate of the actual insecti- 
cide deposits on the cloth bags is 
available. Circumstances prevented 
the analysis of these bags at the time 
the test was started. 

The materials and methods used 
to set up the test with the cloth bags 
were the same as those used with 
paper bags. Observations of the re 
sults were made in the same manner, 
with the exception that on the cloth 
bags a penetration was defined as 
one showing cut fibres. Some insects 
probably entered the bags simply by 
pushing between the fibres of the 
fabric, but it was impossible to dis- 
tinguish clearly such penetrations. 

Because of the obvious failure of 
the treatments to prevent infestation 
after 12 months’ exposure, this 
phase of the experiment was discon- 
tinued at that time. 

Results. The penetrations and in 
sects observed in the four inspections 
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give the green light to packaging production 


as for SPEED 


Job designed engineering assures you of attractively-wrapped 
packages that stay sealed. Battle Creek knows the importance 
of providing exactly the right machine for a job. Exactly 
right . . . That means Continuous Flow high speed, low-cost 
production and show-case packages every time. 


BATTLE CKhEEK 


packaging machines, ine. 
BATTLE CREEK, MICH. 


@ Up to 175 beautifully wrapped 
packages a minute 


@ Built for rugged, daily production 


@ More sell in neater, more durable 
wrappings 




























WOULD YOU 





possible material savings. 


to be prepared, please sen 
group assembly. 

If you have questions, a short letter of 
appreciated. 
And let us know where you 


PRODUCT PACKAGED ? 


as only Battle Creek machines can produce them 


Send us a couple each of all the packages you are interested to see wrap- 
ed and check off any of the following choices of wrapping materials — 

| Cellophane (__), laminated foil (__), waxed ineeee ( ), waxed glass- 

ine (_ ), Kraft or decorative papers using a 

We will wrap and return them promptly to you with our recommen- 

dations, including a comparative analysis of sheet sizes used and other 


If you have special wrapping problems, or bundle or group assemblies 
enough packages to create at least og 


esives ( ). 








MODEL 46 — for trays or closed boxes 


FLOOR SPACE: 12 ft. long x 41/2 ft. wide 
RANGE OF SIZES HANDLED: 

Length 41.” to 103/,” 

Width 244” to 6” 

Height 1” to 3” 


PAPER SPECIFICATIONS: Cellophane, 
‘ waxed glassine or waxed sulphite papers, 
self sealing foil, or other self sealing 
papers. Rolls may be wound on 3” or 
6” cores, not to exceed 14” in diameter. 
Roll width: 7” to 18” 
Cut off: 51” to 14” 


SPEED: 40 to 100 wrapped packages per 


minute 
SHIPPING WEIGHT: 3300 lbs. 


TYPE OF FOLD: Progressive folds on ends 
—longitudinal seam on broad panel. 





ADJUSTABILITY: Not over 10 minutes 
are required to change from one size to 
another. 


| TYPE OF SEAL: Electric heat plates. 


ELECTRICAL DATA: Motor—1 H.P. 220/ 
440 volts, 60 cycle, 3 phase 
Heaters — 2400 watts, thermostatically 
controlled, 110 or 220 volts 


OPTIONAL ATTACHMENTS: Electric eye 
—for handling printed papers registered 
around the six panels of the carton; 
thermoplastic label feeder for heat seal- 
ing labels; “one shot” lubrication; code 

| daters; refrigeration attachment. 











TECHNICAL SPECIFICATIONS 
MODEL 51 — for trays or closed boxes 


FLOOR SPACE: 12’ 9” long x 4’ 6” wide 
RANGE OF SIZES HANDLED: 
(1) (51-L) 
Length 314” to 51/2” 6” to 8” 
Width 214” to 414” "np 
Height 3,” to 2” ¥,” to 2” 


PAPER SPECIFICATIONS: Cellophane, 
wax-coated papers, laminated papers, 
self-sealing foil, all in roll form, on 
either 3” or 6” cores. Also double roll 
holders can be furnished to handle a 
combination of self-sealing foil and wax- 
ed coated sheets at the same time. 

(51) (51-L) 
Roll width: 8” to 141/,” 8” to 1414.” 
Cur off: 514” to 8” 74” to 1014” 

SPEED: 80 to 175 per minute, depending 
upon size and style of package and type 
of contents, 

SHIPPING WEIGHT: About 3000 Ibs. 

TYPE OF FOLD: Envelope fold on ends of 
carton (with purchaser’s choice of last 
fold made down from the top or up 
from the bottom of the carton). Longi- 
tudinal seam on broad panel of carton. 

ADJUSTABILITY: It requires about 15-20 
minutes to change from one size carton 
to another. 

TYPE OF SEAL: Heat, electronically con- 

trolled. 

ELECTRICAL DATA: Motor—1 H.P. 220/ 
440 volts, 60 cycle, 3 phase 
Heaters—approximately 2400 watts 

OPTIONAL ATTACHMENTS: Model 51 
may be equipped with optional attach- 
ments that increase production efficiency. 





MODEL FW-35 
FLOOR SPACE: 8 ft. long x 5! ft wi 


RANGE OF SIZES HANDLED: 
Width 114” to 5” 
Length 2” to 10” 
Height 344” to 21,” 


PAPER SPECIFICATIONS: Waxed pay 
waxed glassine, cellophane, clear 
printed, Reyseal or laminated foils # 
roll form wound on 3” cores not tow 
ceed 14” in diameter. 


SPEED: 40 to 90 or more per minute, 


SHIPPING WEIGHT: About 2000 pou 
crated. 


TYPE OF FOLD: Envelope fold on ek 
longitudinal seal on broad panel. 


ADJUSTABILITY: It requires from 15 
20 minutes to change package sizes « 
the FW-35. All sizes handled by ae 
plete interchange of job designed equp 
ment. 


ELECTRICAL DATA: Motor—1 HP. — 
Heaters—1800 watts and up 
to size of package 


OPTIONAL ATTACHMENTS: Electric ¢ 
—for handling printed papers register 
around the six panels of the cart 
Thermoplastic label feeder for heat st 
ing labels. “One shot” lubrication. 
frigerated discharge. 








































Synchronizing Automation 


Handle intermittent flow of 
ackages from previous pack- 
ing operations without an op- 
erator. 


Job Designed 


Each machine custom-finished 


to the customer’s particular 
needs. 


BATTLE CREEK 


packaging machines, ine. 


Controlled Sealing 


Calibrated heat controls handle 
the latest heat-seal papers with 
precision results. 
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made during the 12 months of ex- 
of the cloth bags are shown 
in Tables V and VI, respectively. 
These results revealed that none of 
whe treatments tested on cloth bags 
vided as much as six months’ pro- 
Nection against insect penetration 
infestation. The significant 









sak in the protection rendered by 
; » synergized pyrethrum and alle- 
ihrin treatments occurred in the 
ee to six months’ exposure period. 
the case of the methoxychlor and 
Jane treatments, this break oc- 
@orred during the zero to three 
"months’ exposure period. It should 
be noted that the insect population 
in the flour in the lindane-treated 
bags remained considerably lower 
than in the other treated bags 
throughout the entire 12-month 
period. The average number of in- 
sects per bag was only 15. 

















The results of this large-scale 
storage test corroborated results of 
previous tests with the pyrethrum 
plus piperonyl butoxide treatment. 
These results also showed a com- 
paratively high degree of effective- 


eo ness for the lindane and methoxy- 
clear chlor treatments, indicating that 
zo! these two insecticides may have con- 

siderable promise for use as paper 

coatings. Since these two insecticides 
— have proved to be effective and their 
) pounds cost is considerably lower than syn- 

ergized pyrethrum, every effort 
os ak should be made to _ investigate 
rel, whether these insecticides migrate 
a Be through the bags and, if so, whether 
sines 0s such deposits are objectionable. The 
+ ic high cost of the synergized pyreth- 


rum treatment being used today lim- 
its the use of treated bags. Therefore 
LP. an effective, low-cost treatment is 
cording . 
most desirable. 

The comparative degree of effec- 


me oe tiveness provided by the pyrethrum 
carton plus piperonyl butoxide treatments 
cat se during the first nine months of this 
ion. Be test seemed greater than that of the 
5 two chlorinated hydrocarbon treat- 


ments. But after nine to 12 months’ 
exposure, there was a rapid and 
sharp decrease of the effectiveness 
of the synergized pyrethrum treat- 
ment. This is not surprising in view 
of the known effects of light and at- 
mosphere on pyrethrum. 

Apparently this sharp break did 
hot occur with the chlorinated hy- 
drocarbon treatment, for the rate of 
effectiveness remained about the 
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racon ... SQUEEZE-TO-USE PACKAGING 


OLD HANDS — take to new ideas 


\ 


For 77 years, glues and pastes of LePage’s of Gloucester 
have been helping hobbyists and homemakers. Today, their 
“Original-Glue” and four other LePage products are newly 
packaged for consumer convenience in Squeeze-to-Use 
BRACON plastic tubes. Twelve different sizes, ranging from 
14 to 5 ounces in capacity, are in use and being filled and 
sealed on regular mass production schedules. 

There’s no trick to squeezing just the right amount of 
glue — or any product — from these BRACON polyethylene 
tubes. Relax the squeeze and there’s no drip or overflow. 
Their lightness, color, and brilliant printing catch the con- 
sumer’s eye at point-of-sale. Flexible and crack resistant, 
BRACON tubes hold their shape and your product identity 
to the last squeeze. 

How recently have you reviewed your packaging in terms 
of complete costs and merchandising advantages? Let your 
BRACON representative show you how these new squeeze- 
to-use tubes or bottles can help you. 


Visit us at booth #166 A.M.A. National Packaging Exposition. 


BRADLEY CONTAINER CORPORATION 


Maynard, Mass. — New York, Chicago, Los Angeles 
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OF THE MONTH | 


. 
BOX COVERING by HY-SIL 













Tis colorful wrapping was printed on cylinders engraved 
by Chambers-Storck Co. 


It’s typical of the quality packaging materials . . . in paper, 
plastics and foil . . . produced by concerns that rely on 
Chambers-Storck for fidelity of detail, long-run durability, 


delivery-as-promised, complete confidence on design. 


For prompt, reliable attention to your needs in engraved 
rolls — for printing any packaging materials — one color or 
four color rolls in any size, contact Chambers-Storck, quality 


photoengravers since 1933. 





NORWICH + CONNECTICUT 


same throughout the entire 1g 
month storage period. It may be tha 
the migration of these insecticides 
to the surface maintains the leye] 
of effectiveness. It may be possible 
that a combination of lindane or me. 
thoxychlor will produce an insegtj- 
cide coating having the desirable 
characteristics demonstrated by each 
of these insecticides as shown above, 
The results obtained with the 
series of bags having the synergized 4 
pyrethrum treatments indicated that | 
treated tape and thread at the end” 
closures reduced the number of jn. 
sects which enter the bags through 
the needle punctures. It may be pos- 
sible to obtain maximum exclusion 
of insects by completely sealing the 
needle punctures with treated waxes 
or a self-sealing plastic compound. 
The mechanical exclusion of insects 
is necessary if the maximum effect 
is to be obtained from an insecticide. 
coated bag. 
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WS way — 
til you see 
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the Koppers Exhibit 


at the Packaging Show 
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SUPER DYLAN* POLYETHYLENE... 


a new semi-rigid plastic that can be boiled. 


DYLAN* POLYETHYLENE... 


a tough, flexible plastic. 


DY LENE* POLYSTYRENE... 


a smooth, rigid plastic: opaque, clear or translucent. 


DYLITE* EXPANDABLE POLYSTYRENE... 


a foamed plastic with amazing strength. 


Come in and get your free Directory of Plastic Packaging Suppliers. 


* Koppers Trademark 








a 


a> KOPPERS 
vy PLASTICS 


Sales Offices: WEW YORK - BOSTON - PHILADELPHIA . ATLANTA - CHICAGO - DETROIT - HOUSTON - LOS ANGELES 
In Canada: Dominion Anilines and Chemicals Ltd., T: to, Ontario 
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i I, musi? 


euch beautiful 






















Every merchandiser knows that the 
most beautiful music is the ringing of 
the cash register . . . the sales of 
more products. 


Packaging can really help “ ring the bell” 
and the best in cylinders assures 

you of the finest reproduction. Packaging 
printers who know, specify “Acme” 

for monotone and full color cylinders 

for foil, cellophane, paper and 

paper board products. 


Tell us how we can help you. 





acme 


gravure services, ine, 


1501 West Congress Street Chicago 7, Iilinois 
Phone: CHesapeake 3-1377 








if it’s Quality — if it’s Delivery — it’s acme 























HUMITUBE 


PRINTED ROLLS OF CELLOPHANE 


Available in one, two and three color printing. 
Printed, rewound rolls in brilliant, sun-proof 
colors for modern sales making packages. Nar- 
row web widths for candy wraps, cigars and 
other small items printed in rotogravure. 

J 
TUBES, POUCHES and BAGS made of Cellophane 
PLAIN or PRINTED. 

® 
A FULL LINE OF ALL TYPES OF BAGS ARE 


AVAILABLE,—Heat Sealed, Glue Sealed, Die Cut 
Lips, ete. 


SPECIALISTS IN SMALL POLYETHYLENE 
j CONTAINERS. We stock material for small Poly- 
ethylene containers. 


A pioneer converter of duPont Cellophane 





HUMITUBE MFG. CO. 


| P.O. Box 929 
| PEORIA, ILLINOIS. 



























fruit cake 

chocolate 
cookie 

hard candy 


nut, cheese, pretzel 
or glacé fruit 





... buy from SPECIALISTS! 


Enjoy better quality, bigger variety, faster 
delivery, custom designing. Beauty, too, 
coupled with exclusive patterns, designed to 
help sell your product! For quantity orders, 
we'll gladly design an exclusive package for 
you alone. Smaller requirements can be filled 
from our stock sizes and designs. For samples 
and quantity prices . . . call or write to 


ATLANTIC CAN CO. 


301 PARK AVE., DELAWANNA, N. J. PRescott 7-4500 
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Now the squeeze can 
[Continued from page 153] 


specially coated to make them prod- 
uct resistant. Construction is exactly 
like that of a metal can, with the 
polyethylene body substituting for 
the metal body. Rims of the metal 
ends are mechanically rolled over 
and crimped to the body in the same 
way. No cement is involved; the 
seal is entirely a cold, mechanical 
process. Eliminating blow molding 
and heat sealing accounts for the 
container’s economy. 

The body of the can is simply a 
cut-off section of extruded poly- 
ethylene tubing approximately 0.032 
in. thick. 

An important merchandising fea- 
ture is the fact that can bottoms are 
indented to fit over the small cap of 
a can below, so that cans rest on 
their chimes and can be stacked in 
the store like pork and beans. 

The can is received by Colgate 
fully assembled except for the plug 
and cap and is filled through the 
standard “%e¢-in. orifice in the top. 
The injection-molded polyethylene 
plug-and-cap assembly, with a seal- 
ing flange, is then simply snap fitted 
into the opening. This can be done 
automatically. 

It is known that several other ma- 
jor packagers of detergents are con- 
ducting pilot studies of the squeeze 
can as a package for liquid deter- 
gent. A shampoo is also likely to 
reach the market soon in a squeeze 
can, as are several other products, 
including powders and liquids. 

The supplier has stated that pro- 
duction capacity has been expanded 
with the hope that 50 million squeeze 
cans can be produced this year. 


Credit: “Bracon 2ME” squeeze cans 
and polyethylene closures by Bradley 
Container Corp., Maynard, Mass. 


864 packages in one 


A corrugated bulk container used 
by White-Rodgers Electric Co., St. 
Louis, holds 864 sets of controls for 
home laundry dryer units. The giant 
package consists of six separate cor- 
rugated containers nested together, 
each divided by corrugated parti- 
tions into compartments for auto- 
matic pilots and valves. 


Credit: Carton by Gaylord Container 


Corp, Div. Crown Zellerbach Corp., 111 
V. Fourth St., St. Louis 2. 
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“DATAMATIC’ WEIGHT CALCULATOR 


for TO ASSIST THE 
clerical force 
we advise the 
filler NEW 
“CURVOMATIC’ 


help at 


in control 


ATTACHMENT 


of package 
weights 


Combined they 
produce ideal 
Weight Control 
tools 





ALSO NEW 


CASE REJECTION UNIT, cost under $1,000.00. 


Reject over or under cases. Speed approx. 20 per min. 


VACUUM VALVE ADJUST UNIT, _ suto- 
matically adjusts vacuum on filler. Controlled by 
“Datamatic” weight data. 





See all at National Packaging Exposition—Atlantic City, Booth 1316—April 9th thru 12th, 1956 


SCALE SPECIALTIES & SYSTEMS, INC., Roseland, N. J. 
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a) - high- speed UNIT PACKAGERS 


WRAP-ADE Unit Packagers are versatile, low 
cost machines designed specifically for faster 
packaging with less waste. They perform an 
entire cycle of packaging operations including 
feeding, filling, form- 
ing and sealing prac- 
tically every type of 
heat sealing materials. 



















SEE US AT THE 
NATIONAL 
PACKAGING 
EXPOSITION 


BOOTH 
No. 261 


Send us a sample of your product today for our prompt quotation. 


MACHINE CO., INC. 


Manufacturers of Packaging Machinery for over 20 yrs. 
83 VALLEY STREET, BELLEVILLE 9, NEW JERSEY 
PHONE—PLYMOUTH 9-6150 
SOHHSSSSSSSSSSHSSSSSSSSHSSSHSHSHSSHSSSHSSHSSSSSSHSSSHHSESOSECE 


UNIT PACKAGER 
with CONVEYOR FEED 


For some packaging operations, this 
manually fed conveyor is the ideal 
feeding system. Among products 
adapted to this system are small 
textile products, flat food items, toys, 
bandages, or any other reasonably 
flat small product. Other Unit 
Packagers available for almost 
any small item. 















































THREE from ONE 


ASKANIA 


Edge Position Control 


INCREASED PRODUCTION - IMPROVED QUALITY 
REDUCED COST 


e You need only one easy-to-install-and-maintain addition to new or 
existing equipment—the ASKANIA EDGE POSITION CONTROL—to achieve 
automatic cutting, slitting, marking and laminating. Continuous, accu- 
rate line production... maximum speed... minimum downtime... are 
among the specific results obtained from its use. 





ANY SIZE, SPEED OR MILL—The ASKANIA EDGE POSITION CONTROL can 
be applied to any size web running at any rate of speed in any mill. Your 
own mill mechanic can INSTALL IT! The speed of your own equipment 
is the only limit to the amount of run-out it can correct. The precision 
with which LAMINATING and other operations are regulated is a major 
production factor. Perfect alignment at high speed results. 


HOW IT WORKS—This control has a sensing nozzle, a jet pipe 
regulator and a hydraulic work cylinder. (1) The sensing nozzle meas- 
ures web error of less than .005 inch. (2) The jet pipe regulator converts 
the small air pressure measurement provided by the sensing nozzle into 
a high level hydraulic force. (3) The work cylinder applies that force to 
the web under control. No contact is made with the moving web. 


CONTINUOUS CONTROL e HIGH SPEED OPERATION ¢ NON-CONTACT 
HYDRAULIC OPERATION e MOST ACCURATE CONTROL e WIDE RANGE 


Send for Bulletin No. 161 and 166 for complete information. 
Write Askania Regulator Co., 254 East Ontario Street, Chicago, Illinois. 





At Andre Kleerwrap 
Packages, Inc., Munde- 
lein, Ill., two ASKANIA 
EDGE POSITION CON- 
TROLS are used to (1) 
move a 4800 Ib. roll of 
board on a 2000 lb. 
stand, (2) adjust the 
printed roll so that a 
perfect, continuous 
overlap is automatic. 





| ASKANIA precuraror company 


“CONTROLS FOR INDUSTRY”’ 


HYDRAULIC, ELECTRONIC CONTROLS & SERVOS, GENERAL SYSTEMS, 
ENGINEERING & COMPUTER SERVICE, VALVE ACTUATORS & CYLINDERS 





A Subsidiary of General Precision Equipment Corporation 








More cellophane 


Plans to expand its annual cellp 
phane capacity by 50 million the 
have been announced by Americgp 
Viscose Corp. The additional pound. 
age is to be produced at the com 
pany’s Marcus Hook, Pa., plant, 
where rayon textile yarns were 
formerly manufactured. Currently, 
American Viscose produces cello 
phane only at Fredericksburg, Va, 

“The tremendous growth of de 
mand for cellophane,” says Gerald 
S. Thompson, president of the firm, 
“is already taxing the capacity of 
our recently expanded Fredericks. 
burg plant. Conversion and moderni- 
zation of the Marcus Hook facilities 
will greatly expedite the bringing in 
of this new cellophane production.” 


Foods and permeability 
[Continued from page 235] 


highly hydrated glassine is relatively 
free of pinholes and gives excellent 
resistance to grease permeation. Re- 
generated cellulose, as typified by 
cellophane, is completely free of the 
wicking tendency and impenetrable 
to greases. Parchment, which is a 
partially regenerated product, also 
exhibits good protection against 
grease. 

The grease resistance of papers 
may also be improved by coating or 
laminating with a more impermeable 
sheet. In this regard, waxing is only 
moderately helpful, since waxes and 
grease exhibit a considerable degree 
of mutual solubility and grease 
penetrates a wax film fairly readily 
by solution. Varied degrees of pro- 
tection are afforded by wax, depend- 
ing upon the type and grade used. 

Among the synthetic films, poly- 
ethylene bears the closest relation- 
ship to wax and it, too, offers 4 
moderate degree of grease protection, 
but has some tendency to absorb 
grease, with resultant swelling. Some 
of the other films, such as Pliofilm, 
saran, vinyl chloride and Cryovac 
are excellent grease barriers. 

In the use of these various bar- 
rier materials, consideration must 
be given to the degree of protection 
required, the economic factors and 
the other permeability characteris 
tics desired, of course. Bakery prod- 
ucts such as cakes, sweet rolls and 
doughnuts have an extremely short 
shelf life, so require only the low de 
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‘Imco Plastic Bottles are... ' 


IN DESIGN... 


... AND 





Imco’s design specialists create a container design for your product 
to fit its needs at the point of sale, and its needs at the point of use. 
They can give you any shape imaginable, and then add a dropper 
spout, a pouring mouth, or a spray nozzle... whatever your product 
needs. 


| — 


Then Imco’s artists create a color that gives your product distinc- 
tion wherever it is seen... a color that makes it sell, and makes it used 
more often. So why not put your product in an Imco convenience 
package. We'll be glad to show you how to tailor an Imco plastic 
container to your product's particular needs. 


IMCO CONTAINER CORPORATION 


350 Sth Ave., New York, N. Y. Toronto, Ontario, Canada Kansas R@ipa Memphis, Tenn 


Palmolive Bidg., 919 N. Michigan Ave. 4515 Olive St. 5957 South Western Ave 


4 

- 

Empire State Bldg., Rm. 6204 27-67 Vine Avenue 75th & Fa Ren. 608 McCall Bldg 
Chicago, Illinois St. Lovis, Mo. Los Angeles, Calif 













































































enjoy 


Packaging speaks... 


. . with a voice of steel and makes a fine impression. 


Yes, more and more packaging men are finding out why 
steel engraved cylinders are giving them the printed pack- 
age they’re looking for. 

They’re learning about the greater print clarity that 
makes packages sparkle. And the long-lasting quality of 
steel that assures perfect reproductions down to the last 
impression. Too, they’re discovering something new in 
faultless color registration. 

Vitra-Tone Engraving offers chrome-plated steel cylin- 
ders in any size up to 36” long. Each cylinder is quality 
controlled every step of the way because the job is done 
under the expert eyes of Vitra-Tone craftsmen. This not 
only assures you of quality engravings, but of on-time 
deliveries as well. 

Every printed package speaks. Make sure yours is in 
good voice. And you are sure when you use steel engraved 
cylinders by Vitra-Tone. Write today for prices and details. 


N ITRA- |ONE ENGRAVING CORP 
345 Bergen Street, Brooklyn 17, N. Y 
Ulster 8-5712 4 
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gree of grease protection afforded 
by paperboard cartons, either plain 
or laminated with a liner of a more 
highly hydrated paper having fair 
grease resistance. Bacon and butter 
offer a more difficult problem. re. 
quiring a higher degree of protec. 
tion. Grease protection for bacon js 
obtained by a waxed carton over. 
wrapped with cellophane, while q 
parchment inner wrap in a waxed 
carton is satisfactory for lard and 
butter. 

The fact that bacon, lard and but. 
ter are stored under refrigeration 
lessens, to some degree, the problem 
of grease permeability, since lowered 
temperatures result in a lower de. 
gree of penetration. One of the more 
difficult problems, from the grease. 
protection standpoint, however, js 
the packaging of frozen fish sticks, 
The need for excellent greaseproof 
packaging in this case results not 
from the storage at low temperatures, 
but from the fact that the product 
is packaged at elevated temperatures 
after being dipped in a batter and 
deep fried in oil. An excellent bar- 
rier is required to retain the oil dur- 
ing the time that is required for the 
hot-packaged product to cool. 

Perhaps the ultimate in grease. 
proof packaging requirements results 
from the trend toward prepared, 
frozen meals designed to be heated 
in the original carton. This requires 
a resistance to oils at oven tempera- 
tures as high as 450 deg. F. over a 
period of several hours. This re- 
quirement, together with the other 
characteristics desired in such a 
package, presents a difficult prob- 
lem, to say the least. 
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AND NOW WAKED 


Versatile ... Proven Protection 





the hallmark of high grade Glassine and G proof papers since 1916 


PAPERGLAS for packaging problems where Low cost, high quality, Paperglas answers the protection 


rotection and beauty are essential. 
. "Y problem for a wide variety of packaging applications. 


PAPERS BY WESTFIELD Paperglas provides grease-resistance . . . moisture-resistance 
to oy , a " , ...a@roma and odor control... bacteria-exclusion . . . mold- 
ic |, Opaque elease Treated . = 
athe Saateene retardation .. . rancidity-control . . . wet-strength . . . scuff-re- 
Greaseproofs Embossed sistance ... and neutral p.h. There's a wide range of papers 
Westpak Waxed by Westfield to meet your packaging needs. Tell us what 
(wet strength) And other specialties job you want paper to do. 


WESTFIELD RIVER PAPER COMPANY, Inc., © Russell, Mass. 


MILLS: Russell, Mass.; Lee, Mass.; West Conshohocken, Penna. 
SALES OFFICES: 405 Lexington Avenue, New York City, 16510 Las Casas Place, Pacific Palisades, Califarnia 
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CAPPERS 


a model for every purpose...a speed for every need! 


NEw! IRM ERSEALER 








Automatic innerseal machine for selecting and ap- 
plying standard innerseals to various types and 
sizes of tin cans as commonly used in the oil in- 
dustry. 

Capacity: 60-120 per minute. 

Seals from 7/,” to 11/2”. 


AND SPECIAL MACHINERY 


Agents in principal cities throughout the United States and Canada. 
Write for descriptive literature 


AUTOMATIC MACHINERY CO., INC. 


Brooklyn 31, New York 


Visit Our Booth No, 1131 at the Packaging Show 
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Trim, sparkling Kimble Cigar Tubes keep their contents fresh and 
free from dust and dirt; the resilient, plastic stopper seals tightly 
. . . keeps the cigar protected with a positive moisture-proof seal. 
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io keep a cigar “factory-fresh” until smoked 


Wares a customer “lights up,” he expects a brittle, wrappers unwrap—and a good smoke 
good smoke . . . a cigar that is as fresh as the becomes an abomination to smoker and friends. 


day it left the factory. 
’ / Only an expensive humidor with moistening 


When a businessman gives a visitor a cigar gadgets could prevent such loss of smoking 
. he wants it to be flavorful and enjoyable quality i in good cigars until Kimble came along 
no matter how long it has been boxed. with individual air- and moisture-proof glass 
And when a hostess offers a guest a cigar... _ Vials that keep each cigar in factory-fresh con- 


she wants it to be a pleasant interlude for the _—_ dition until smoked. 
smoker . .. and his friends, too. Give the cigars you sell the extra advantages 

But sometimes cigars lie in showcases a long of Kimble Cigar Tubes . . . both at the point- 
time, in desk drawers or around the house long _of-sale and later on when your customer lights 


after the box is opened. Then they dry out, get up. Write for details. 


individual, airtight, sparkling glass 
showcases for your product? 


When you send your product to market in Kimble glass 
pac kages } you give it three big advantages: These gleam- 
ing, lustrous g glass containers reflect the superiority of your 
product; give the contents the sales advantage of sparkling 
eye appeal; give unique protection that prevents moisture 
loss or absorption. 


Kimble glass packages improve the salability of any 
product while protecting the quality. Find out how the 2 
can help your product. Just write to Kimble Glass Com- 
pany, subsidiary of Owens-Illinois, Toledo 1, Ohio. 





KIMBLE cLasswarE | QOWENS-ILLINOIS 


AN @ PRODUCT GENERAL OFFICES + TOLEDO 1, OHIO 





















































important! V/sQueen film is all polyethylene, but not 
all polyethylene is VISQUEEN. Only VISQUEEN has the 
benefit of research and resources of The VISKING Corporation. 


A converter of VISQUEEN film will help you get better, more economical 
packaging. For details, clip coupon, attach to your letterhead and mail. 


COHORT TEETH EEE Eee Eee Eee 


® 
Yi Quuw film . . . a product of 


THE VISKING CORPORATION 
Plastics Division, P. O. Box H3-1410, Terre Haute, Indiana 
In Canada: VISKING LIMITED * Lindsay, Ontario 
In England: British VISQUEEN Limited * Stevenage 


ee eeeeeeeeeeeeeeee 


Name __ 


No wonder smart packagers everywhere are ordering VISQUEEN 
film. No ugly duckling here—they know the gauge they order is 
the gauge they get. VISQUEEN film’s matchless uniformity results 
in a consistant yield per pound of film . . . time after time. Never 
any concern about those thick and thin spots that cause package 
breakage and equipment failures. Strict standards of quality con- 
trol eliminate in-between gauges. Excellent body and uniformity 
of VISQUEEN film keeps packaging lines operating at top speed. 


Wea, 


® 
VISQUEEN ( 
| 


is the printable film. Unmatched 
for ink adhesion. Ink stays on— 
won’t come off. 


has superior strength—won’t 
split, crack, shatter or run. Cuts 
down package breakage. 


VISQUEEN 


is tougher, has greater tensile 
strength, better resistance 

to tear and puncture. VISQUEEN 
is economical to use—cuts 
packaging costs as much as 50% 
—improves overall packaging. 
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Resurgent set-up box 
(Continued from page 160] 


before. At the same time, set-up 
hoxboard production amounted to 
479,526 tons, an increase of 4.3% 
over the 1954 output. 

To keep pace with progress, it 
wems likely that most set-up box 
suppliers are going to have to in- 
yest in automatic equipment of 
some sort. Mechanized production, 
however, is not necessarily an all- 
ornothing proposition. It involves 
several kinds of machines and de- 
vices which can be hooked up in a 
number of different ways. A smaller 
box-maker may thus begin with a 
partial form of automation without 
going all the way down the line. 

As one manufacturer of automatic 
box-making machinery puts it: “The 
set-up box industry today can 
mechanize in stages to the extent 
each box maker wishes. Because the 
investment at each stage is relatively 
low and because each step permits 
the box maker to obtain experience 
and confidence, the industry is put- 
ting in new machinery and attach- 
ments at the fastest rate in its entire 
history.” 

A note of warning: Don’t, on the 
strength of this article, call up your 
set-up box supplier and demand an 
immediate and spectacular price re- 
duction. He has his problems, too. 
Costs of materials and labor (which 
can’t be entirely eliminated) are 
rising and even if he has the newest 
and most nearly automatic equip- 
ment—and can use it on your own 
particular job—he may be doing 
well to hold the line. 


Credits: Set-up box machinery of the 
types described and illustrated in this 
article is supplied as follows: Fully 
automatic units—“Auto-Flex” by New 
Jersey Machine Corp., 16 St. & Willow 
Ave., Hoboken, N. J., and “Stokesmatic” 
by Stokes & Smith Co., sub. Food Ma- 
chinery & Chemical Corp., 4900 Sum- 
merdale Ave., Philadelphia 24. Semi- 
automatic units—“Autofeed” by High 
Production Machine Co., div. of E. G. 
Staude Mfg. Co., 2675 University Ave., 
St. Paul 14, Minn.; “Flexi-Feed” by 
New Jersey Machine Corp. and “Stokes- 
feed” by Stokes & Smith. Thermoplas- 
tie quad stayers—“LS” by Kingsbury & 
Davis Machine Div., Food Machinery & 
Chemical Corp., Contoocook, N. H., and 
“Stay-Dri” by New Jersey Machine Corp. 
Automatic corner-cutting attachment 
and “Synchro-Stacker” automatic box 
stacker by Kingsbury & Davis. 
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it’s PEERLESS for 
Quality and Economy 


MANUFACTURE... when roll leaf is part of your product. 
Dials, Gauges, Rulers, etc. must be marked clearly and 
permanently. The Peerless Process of Roll Leaf Marking 
provides an easy, economical method. 


IDENTIFICATION ... speed up assembly operation... 
avoid mistakes. 
Small or large plastic parts and products, wiring, perfor- 
ated panels, numbered and lettered diagrams, etc. lend 
themselves to Peerless Roll Leaf Marking. 
































LABELLING ... lifetime protection for your trade name. 
A Peerless Roll Leaf ‘‘label’’ does not wear or rub off eas- 
ily because it is engraved into the surface of the material, 
forming a permanent, integral part of the product. 


DECORATION . .. add distinction and buy-appeal to your 
product. 
Monochrome or multicolor designs may be faithfully and 
permanently reproduced by the Peerless Process of Roll 
Leaf Marking. Submit your problem to us. 





iy 


ian ata a eee $e Skt 


The Peerless Process of Roll Leaf Marking produces engraved and embossed 
results at printing speeds, in a wide range of colors including gold and 
silver. Peerless manufactures its own marking machinery to meet your plant 
requirements. Write for a free useful sample of Peerless Roll Leaf Marking 
and a copy of Peerless Folder PL54. 









PEERLESS ROLL LEAF 
COMPANY, INC. 


4511-4513 New York Ave., @ Union City, N. J. 
BRANCH OFFICES: 
BOSTON @ CHICAGO @ Peerless Roll Leaf Division @ GANE BROS. & LANE, INC. 4 s 
REPRESENTATIVES: 
ST. LOUIS @ LOS ANGELES @ SAN FRANCISCO @ LOUISVILLE @ MONTREAL @ LONDON, ENG. 








How T oy C King Size 


Disposable and Refillable 


pressure CONTAINERS 


Tn ML 


Competitive Weapon 


Cylinder Sizes from 2" to 8’ Diameter 
Lengths Up to 36” 
Working Pressures Up to 475 psi 


ili ee 


** Make it easier to use and 
eople will use more of it”! 
hat is an industrial axiom 
that has been proved again 
and again over the years. 
The disposable can idea 
has already been accepted by Mr. and Mrs. 
America, 

AND NOW industry is going “King Size” 
with TMC Disposable and Refillable Con- 
tainers for aerosols. 

On a volumetric basis the cost of TMC 
“King Size” Cylinders is no more than small 
capacity “can” type containers. 


Advice from America’s Foremost 
Manufacturer of Pressure Containers 


Whether you need refillable or disposable 
cylinders, the experience of Tube Manifold 
engineering and marketing men will a you 
work out the most practical and profitable 


type. Sizes are available in accordance with 
I.C. C., U. L. and A. S. M. E. standards. 
Tube Manifold is geared for volume produc- 
tion with consequent cost economies. Your 
inquiry involves no obligation. Write or phone 
right now. 


TMC 
Products on Display 
at the 
AMBASSADOR 
HOTEL 
Atlantic City 





TUBE MANIFOLD CORPORATION 


Fabricators of Tubular Products 





INCREASES MARKETS 
FOR 





INSECTICIDES, 
AIR FRESHENERS 
AND CHEMICALS 





CLOTHING, RUG AND 
UPHOLSTERY CLEANERS 





FIRE EXTINGUISHERS 


AND TORCHES 





PAINTS, LACQUERS 
AND LUBRICANTS 


Serving America’s Foremost Manufacturers Since 1920 


415 BRYANT STREET 


NORTH TONAWANDA, N. Y. 














Wedding of the brands 


| Continued from page 189] 




















































McCormick products. The ney 
standard bottles represent a compro. 
mise between the two forms in ap. 
pearance, with both holding the 
same amount of product, which js 
equal to that of the old McCormick 


container. r 
Labels are similar to those of the 
vanilla bottles—large initial, color r 


band with brand name and large 
color panel for product name. For 


these products, however, the “Schil. ( 
ling” color scheme is used on both 
labels—with red predominating, ( 


For some of the products, poly. 
ethylene sifter fitments and closures 
have been adopted. 

Spices in cans and cartons. Most 
of McCormick’s ground spices are 
packed in small rectangular litho. 
graphed metal cans, which are 
equipped with sliding-top closures, 
Whole spices, such as cloves and 
pepper corns, come in small folding 
cartons of about the same size and 
shape. In the redesign of this group 
of products, it is the “McCormick” 
features which have come out on 
top. Containers for McCormick-label 
products, in fact, have not been re. 
designed at all, while the Schilling 
group has switched its typography 
and sizes to duplicate its McCormick 
counterparts in everything but name. 
As for vanilla, red and blue areas 
are reversed on the two brands. 


Table seasonings. One of the most 
recent McCormick innovations is a T 
line of spice products for general “49 


use in the consumer’s dining room 


or outdoor barbecue. For these, the st 
company wanted to create a more os 
subtly labeled container, with less re 
emphasis on the brand name. , 
The new seasonings—Season-All, - 
Herb Seasoning, Barbecue Spice, 7 
Italian Seasoning, Meat Tenderizer a 
and Cinnamon Sugar—are now be- tri 
ing packaged in straight-sided glass th 
bottles with polyethylene shaker fit- he 
ments and metal screw caps. These pe 
have wrap-around paper labels that AC 
are printed in an assortment of 
bright colors, each weaving in gold fr 
a repeating pattern of tiny “Mc’s.” tr 


In an oval white panel on the front 
appears the product name and 4 
small-sized logotype—an outlined 
“Mc” with “McCormick” running 
across it in small type. 

This new line is greatly increasing 
distribution of the McCormick brand 
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@ fully automatic! 


@ takes any heat-sealable material! 


@ low in cost! 


@ up to 100 packages a minute! 


Watch it in action! 
BOOTH 1318 


National Packaging 
Show 


7 compact Hansella-Hassia 
“421” has earned an international 
reputation for its ability to make 
consistently leakproof “unit” pack- 
ages at steady, uninterrupted 
production-line speeds. It handles 
gluey liquids, sluggish pastes and 
thin-as-water fluids with equal effi- 
ciency. It seals them securely in 
trim, tight “dose-size” packages 
that it forms from just about any 
heat-sealable, roll-fed film, foil, pa- 
per or lamination. . . at rates from 
40 to 100 packages each minute. 

Partly to thank for its trouble- 
free, reject-free performance is 
traditional Hansella construction: 





HANSELLA MACHINERY CORPORATION (N. J.) 


S DEPOT ° 
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for unit packaging of liquids and pastes- 
THE HANSELLA-HASSIA “421” 


sound, careful, precise. Then, too, 
there’s the ingenious and exclusive 
heat-sealing mechanism that seals 
without tension — makes faultless 
seams that just won’t leak. Note 
also the separate — therefore vibra- 
tionless—power cabinet that houses 
the various electric components. 
Because these parts don’t vibrate, 
they don’t fail prematurely. Fact is, 
the ‘‘421’s” low initial cost is made 
even more appealing by its neg- 
ligible cost of maintenance and 
operation. 

If your product is adapted to unit 
packaging, write today for prices 
and full particulars. 
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The Hansella-Hassia “421” will form 
packages ranging in size from 1'/,” 
x 14,” to 3%” x 7” ond fill them 
accurately with contents ranging any- 
where between 0.00175 to 31/, 07. 
per shot. They're perfect “single dose” 
or sample containers for products as 
diverse as drugs . . . lotions . .. sham- 
... oils... mustards, 


























































































Aelfe Yourself 10 MORE EFFICIENT, 
EASIER, ACCURATE SEALING WITH... 


THERMAL IMPULSE 


HEAT SEALERS 


Uniform, positive Sealing and Trim- 
Sealing WITHOUT ccntinous heat For 
ALL Thermoplastic films such ‘as Poly- 
ethelene, Pliofilm, etc., etc., up to .006 
thick Seals through Wrinkles, Gus- 
setts, Liquids and Powders .. . Instan- 
taneous heat, no warm-up time needed 

. Hand, Foot-Pedal and Power Oper- 
ated models up to 42” long or designed 
for special application... 


/ 


th 822 
See us at Boo 
NATIONAL PACKAGING 
EXPOSITION 


HERMAN & LEAL, LTD Atlantic Cit AprRit 9-1 


WEST COAST PLASTICS DISTRIBUTORS. INC. Send for FREE DESCRIPTIVE LITERATURE 


<x | 


PROCESSIN( EQUIPMENT & MACHINERY co. \: Pf > °f | 
, . efertroc 


Se 


(“te 


THE ESTES CO., INC 


4ERMAL IMP E HEAT ALING MA 


2037 Utica Avenue 





Brooklyn 34, N.Y 





Print Cartons 
At Set-up 


with the new 
Bivans Model 321 
PRINTER-CODER 









Printer-Coder 
Installed on 
TUCK-O-MAT 


E L/BIVANS. Inc. 


Dallas Stre 


Los Angeles 31, Calif 
al 


National Packaging Exposition, Atlantic City, April 9-12, Booth 226 








name to the West Coast. Two of the 
products, Cinnamon Sugar and Meg 
Tenderizer, had appeared before 
under both McCormick and Schilling 
labels. 

Specialty spices. Newest McCor. 
mick line is a group of seven special 
spice products, such as rosemary 
leaves, poppy seed and crushed req 
pepper. Traditionally, customers 
want to be able to see these produets 
inside the container, so McCormick 
is packaging them in glass jars with 
metal screw caps, like those used 
for the new table seasonings, For 
these, however, rectangular front and 
back labels are used rather than 
wrap-around labels, so that the con. 
tents will be visible. All the items 
are labeled in green, with the prod. 
uct name printed in red against a 
light green oval. Again, the Me. 
Cormick brand is to be used through. 
out the country. 

What McCormick has accom. 
plished, in pulling together two sec- 
tional brand names with a close— 
but not too close—family relation- 
ship, could well be noted by other 
companies in other lines where mer- 
gers have occurred, or where sec: 
has dictated the 
differing brand 
names for the same products. 


tional favoritism 
preservation of 


Credits: Folding cartons by The Lord 
Baltimore Press, 1601 Edison Hwy., Bal- 
timore 13; The Guilford Folding Box 
Co., Ashland Ave. & Haven St., Balti- 
more 5, and Schmidt Lithograph Co. 
461 Second St., San Francisco 7. Labels 
by The Lord Baltimore Press and U. S. 
Printing & Lithograph Co., 340 Beech 
St., Cincinnati 12, Ohio. Bottles by 
Owens-Illinois Glass Co., Toledo 1, Ohio; 
T. C. Wheaton Co., Millville, N. J., and 
Maryland Glass Corp., 2147 Wicomico 
St., Baltimore 16. Polyethylene caps by 
T. C. Wheaton Co. Metal caps by 
Phoenix Metal Cap Co., 2444 W. 16 St. 
Chicago 8. Cans by American Can Co, 
100 Park Ave., New York 17. Design of 
new vanilla cartons and labels by Nor 
man Coe, Princeton, N. J.; other designs 
by William Schneider, 616 S. Ellwood 
Ave., Baltimore. 


CLARIFICATION: The organoleptic 
tests referred to in the caption on p. 119 
of the article “Anti-Oxidant Food 
Board” in the January issue were com 
ducted under laboratory 
aging conditions at a temperature of 
100 deg. F. It should not be inferred 
that rancidity would develop in cookies 
under normal shelf conditions in as little 


accelerated 


as two weeks. 
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j You can save money ... obtain a stronger, more 


useful container through our engineers’ knowledge of 

Y aluminum alloys, tempers, gauges and die design. For these 
4 reasons, Ekco-Alcoa Containers has had the opportunity to 
create more special packages to fit specific needs than 

any other manufacturer. We have the largest line of stock 
containers .. . the only complete line of closure equipment, 
s from hand operated to fully automatic. A minute's : 
d examination will show you that packages engineered by 
Ekco-Alcoa Containers give your product a better in-store 
appearance, greater strength at minimum cost, make 
filling, wrapping and packaging easier, and give the 
consumer the utmost in convenience. 


o 





9 

d 

; Re Ls Coriteinor EKCO-ALCOA CONTAINERS %. 
d 1900 North River Road * River Grove, Illinois 

trademark 


EKCO is the registered trademark of Ekco Products Company, ALCOA is the registered trademark of Aluminum Company of America, 
The corporate name and cambination mark, EKCO-ALCOA, is used under license to the manufacturer by each of these companies 
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Convenience in the lab 
[Continued from page 201 | 


> The tray: One of the convenience 
features of the new Sensi-Disc pack- 
age is a sturdy paperboard set-up 
tray which helps the laboratory 
technician keep at hand a compact, 
easily accessible set of vials. Each 
tray holds an assortment of 12 vials 
containing antibiotics of either all 
high concentration or all low con- 
centration. The vials are lined up in 
two rows of six, each row held in a 
spring-clip-type paper partition. 

Baltimore Biological believes that 
these removable trays will be much 
easier to use than the conventional 
laboratory small 
vials inserted in die-cut openings of 
a platform. 


arrangement of 


> The cartons: Four different sizes 
of tuck-end folding cartons are used 
to hold varying assortments of drugs. 
The smallest contains a single vial 
of any of the 24 currently available 
types of Sensi-Discs. It is printed in 
red on white paperboard, identified 
by a label identical with that which 
appears on the vial inside. 

The next larger package is a long, 


thin carton for a replacement 
set of six vials, all holding the same 
product. It is printed in red and 
black, and also is marked on one 
end with a label identical to that on 
one of the vials—showing how much 
mileage the packager is able to get 
out of a single label. Inside the car- 
ton, the six vials are protected by 
a spring-clip-type paper partition 
similar to those which are used in 
the trays. 

For complete testing sets of the 
disks, larger cartons are used. These 
enclose either a single tray of 12 
high- or low-conceniration disks, or 
a pair of trays, one high and one 
low. 

This latter is the complete assort- 
ment, containing 24 different types 
of agents. 

On the outside of both the single- 
tray and double-tray cartons there is 
no indication of the exact assort- 
ment of disks contained. Thus, if 
new into 
nence in the future, it will be a sim- 
ple matter to insert them in the 
trays, replacing older drugs. No 
change in the external carton will 
be necessary; the only task required 


antibiotics leap promi- 


to be done will be the printing of 
one set of new labels. 

A family design is used on all the 
folding cartons. Basic information jg 
printed in black on a white back. 
ground, with about one-quarter of 
the surface of each carton printed 
in solid red for quick identification, 
The remainder of the carton is egy. 
ered with an unusual cross-hatched 
pattern in red. Running diagonally 
in one direction are continuous 
strings of “B-B-L” monograms (for 
Baltimore Biological Laboratory) 
and intersecting these, at right an. 
gles, “B-D” 
monograms (for Becton, Dickinson 
& Co., the parent company). 


are similar rows of 


Credits: Package designs by Gerry 
Powell Associates, 522 Fifth Ave., New 
York 36. Glass vials by Kimble Glass 
Co., sub. Owens-Illinois, Toledo 1, Ohio, 
Closures by Armstrong Cork Co., Glass 
& Closure Div., Liberty St., Lancaster, 
Pa. Labels by Peabody Press, 2920 Hud- 
son St., Baltimore. “Rondo” paper parti- 
tions by American Rondo Corp., Ham- 
den 14, Conn. Trays by Kiernan-Hughes 
Co., Ninth & Brunswick Sts., Jersey City 
2, N. J. Folding cartons by Trenton 
Folding Box Co., 100 Ewing St., Tren. 
ton 5, N. J. 





INSTALL 


AMSCO 


HI-SPEED AUTOMATIC 


BAG SE 


ALING 


MACHINES 


AMSCO HI-SPEED Automatic Rotary Sealer for 

th, conti , non-intermittent operation 
(including code dating) and perfect sealing of 
all heat sealable materials with heat, pressure 


and time fully controlled . . . automatically. 








AMSCO HI-SPEED Automatic 


Sealer 


with Vacuum Labeler for Header Label- 
ing and Bag Sealing automatically in 
ONE quick simple operation. 


VISIT OUR BOOTHS Nos, 334 & 340 
at the PACKAGING SHOW 
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with MEAD’S ODORLESS NE HIGH HUMIDITY 


& 


To fortify fiberboard containers against destructive 

wilt caused by high humidity, Mead Research has created highly efficient 

new HH Corrugating Medium. HH is endowed with much higher 

rigidity than you get in standard board, and holds a high percentage of that 
rigidity even in 90 per cent relative humidity. Sturdy new HH medium at the 
same time retains the many qualities Mead always has processed into its 
famous Chestnut corrugating medium. With refrigerated commodities steadily 
increasing in importance, Mead HH Board is a most practical contribution 
to the container maker, the shipper and his customer, and to the consumer 

who tolerates no odor in his food and other purchases. So whoever 

you are, ask us for more information about this entirely different 

HH Corrugating Medium. It’s new! It’s revolutionary! It’s 


economical! It’s for you! 
MEAD 
| Rie 


1. RESISTS HIGH HUMIDITY; excellent 4. COSTS LESS and in many Cases Can 
for fruits, vegetables, meats, other _—_ replace double-wall board 


foods , | 
5.PERFECT BOND. Fabricates as easily 
2. EXTRA RIGIDITY of HH Board as any other board. Perfect run- 
puts higher top-to-bottom and end- ability 


to-end compression into containers : 

6.DISPOSABLE AS WASTE. No foreign 

3. IT'S ODORLESS! Free of substances substance to contaminate or render 
that impair contents. It's non-toxic waste unusable. 

















Mead Board is a standard product of 
THE MEAD CORPORATION 
Sold direct by MEAD BOARD SALES, INC., 3347 Madison Road, Cincinnati 9, Ohie 
6124 N. Milwavkee Avenue 


DETROIT 35, MICHIGAN 
BOSTON 10, MASSACHUSETTS 
LYNCHBURG 2, VIRGINIA 
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SEMI AUTOMATIC 














A new material to be used in light- 
weight such _high- 
moisture-fresh 


cartons for 
humidity items as 


produce and frozen meats and poul- 





KRAFT PAPER 





Folding box award winners 


| Continued from page 209] 


to complete the roof, received first 
award in this category. Made by 
Cornell Paperboard Products Co., 
Milwaukee, for Ray Washburn, the 
carrier is printed in four colors by 
letterpress process. 

Beverages: Top award here went 
to a “Vue-Wrap” type of package 
made by National Folding Box Div. 
for Joseph E. Seagram & Sons, Inc., 
New York, for Seagram’s “Ancient 
Bottle” gin. Printed letterpress in 
blue and gold bronze on bending 
chipboard laminated with paper and 
white clay coated, the package was 
designed to enhance the beauty of 
the bottle from the display stand- 
point without sacrificing the neces- 
sary protection. 

Sporting Goods and Toys: There 
were two first awards in this classi- 
fication—one for each general prod- 
uct category covered. The carton 
produced for Eastman Kodak Co.’s 
Brownie Holiday Flash Outfit by 
Rochester Folding Box Co., Roches- 
ter, N. Y., incorporates a base having 
a new construction technique said 
to make hand assembly of this type 
of box much simpler than by previ- 
ous methods. The camera and ac- 
cessories are all held securely in 
the die-cut platform of the base. The 
first-award toy package, made for 
Ungar Electric Tools, Inc., by Royal 
Paper Box Co., New York, is used 
for Snippy electric scissors. The box, 
which incorporates interior packing 


New expanded polystyrene-kraft container 


try has been announced. The mp 
terial is constructed along the lines 
of a “sandwich,” with a layer of @& 
panded polystyrene being placa 
between two layers of kraft paper, 
Produced continuously, it is reported 
to retain high compression strength 
under conditions of severe humidity, 

Produce and meat packers hay 
long been searching for a containg 
which would be light enough jg 
weight to keep shipping charges low, 
yet strong enough to withstand long. 


distance shipping in refrigeratg 
cars. The new material, now in ap 
advanced development stage, may 


offer an answer to this problem. 


Credit: Container by Panelyte Dip, 
St. Regis Paper Co., 230 Park Ave., New 
York 17. 


to protect the scissors, also includes 
sheets of cut-outs. Through a window 
in the top of the carton, a hand 
printed on the carton appears to be 
grasping the actual scissors, as seen 
through the opening. 

Paper Goods or Products: The 
winning entry in this product cate 
gory was a_ specially designed 
Christmas gift package used for 
three rolls of Saran Wrap, made for 
Dow Chemical Co. by Crowell 
Carton Co. Printed in three colors 
by the letterpress process, the two 
piece full-telescope-style package im 
corporates a double-wall-base con- 
struction. 

Paraffin Cartons: No first award. 

Best Display Carton: (See Food.) 
Winner in the 
Miscellaneous classification was the 
king-sized display unit made for 
Pillsbury cake mixes by Waldorl 
Paper Products Co., St. Paul, Minn. 
Dominated by a large cake, with 
slice removed to illustrate the tex 
ture of the product, the display is 
notable for its realism and appetite 
appeal as a point-of-sale unit. 


Miscellaneous: 


CORRECTION: The Do-It-Yourself Kit 





line illustrated with prize-winning 
variety store packages, p. 102, Oct., 1955, 
Mopern PAcKAcING, should have beea 
identified as Craft-House products, mat 
ufactured by Dorothy Flicek Industries, 
Inc.—not John Dritz & Sons. 
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Atlast... here’s the ink that cellophane bag printers 
have long awaited. This new line of heat-resistant 
inks—now part of our famous high-gloss Gemglo 
series—really resists the heat generated on wrapping 
and bag machines. 

These inks resist smearing, offsetting and blocking 
at the point of contact where the heat seal jaws 
clamp down on the thermoplastic-coated cellophane. 

Even a solid area of ink withstands the heat from 
the sealing jaws. It stays more scratch-resistant . . . 
more light-fast .. . more scuff-proof. It retains its 


IPI, IC and Gemglo are trademarks of Interchemical Corporation 


Interchemical Corporation 


PRINTING INK DIVISION e 67 W. 44th ST., NEW YORK 36, N.Y. 


MARCH 1956 


NEW IPI FLEXOGRAPHIC INKS FOR CELLOPHANE 
PRINTING RESIST SMEARING AND RETAIN 
BRILLIANCE UNDER SEALING HEAT 






















brilliance longer . . . and performs better on the press. 
The heat merely releases the solvent and makes the 
ink adhere without damaging the ink film. 

If you are plagued by customers’ complaints over 
the quality of printing on cellophane or any heat- 
sealable stock due to ink troubles, talk to your IPI 
salesman. He has the answer for ink smear caused by 
heat-sealing machines—it’s new IPI heat-resistant 
inks. They pay off in better running qualities—on the 
press and on the packaging machine with a better 
appearance all along the line! 





INTERCHEMICAL 
PRINTING INKS 








RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 























When you visit the Packaging Show... April 9th to 12th 
Don’t Miss the Heinrich Exhibit, Booth 506 
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CELLO-MATADOR product 
FASTEST CELLOPHANE BAG MACHINE IN THE WORLD... — 
See it in operation, daily at the show! wap 
— oum fe 

Also on Exhibition .. . Carp. 

H. H. H. ALINA—X—30 REIFENHAUSER ature 
ENDPRINTER EXTRUDER: th 
for in-line multi-color printing in con- Model S 60 R6V up to 7 
nection with bag making, sheeting, etc. For producing Thermo-Plastic Products. vamar 
39¢7 ting 
on oi Don’t Miss Seeing maine 
H.H. HEINRICH COMPANY lata ee. CELLO-MATADOR fury 
Booth 506 Stayve 
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describes a hand-operated imprinter that 
a 
prints on round containers from 2% inches 
to 12 inches in diameter, at speeds up to 
400 containers per hour. Murco. (C-657) 
ee a Fill out and mail this card now 
ee 2) eaeatee ne of exten and 
ay. in packaging food 
peodacts, Fr. Hesser. i A 
SAMPLES OF GREASEPROOF PAPER. Illus- 
sare pt fala te _enenn rasunee: 
wra) 
_Beaseproot wrapping paper anujacturenrs ileralure Seruice 
oum foil barrier bonded to it. Angier 
Corp. (C-659) 
ature —- erga. Bega Be. | am interested in the following items: 
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OF PRINTED GUMMED TAPES. CUSTOM PACKAGING SERVICE. 
les of printed i y- 4 oak 
sam tapes avail- 
able in ey one for —— it pack- 
a -cost ‘Or average 
uses. The Gummed ucts Co, (C-679) 


TRANSPARENT MEAT PACKAGE. Illustrated 
folder describes “Multi-Meat” transparent 
bags for —, such “problem” meat 

$hy 8 LE 
ma a y: com- 
bination Eectresied senna. Tho 
Dobeckmun Co. (C-680) 


CHECKWEIGHING SCALE. Illustrated litera- = cynic giectpiciTY ELIMINATOR. Illustrated 


eqenijostions of company’s resul 

1802-R “Iron Horse” scale, de- eye ane — — 

signed to checkweigh filled bags, tralizer” on various packaging web-proc- 
ess machines to eliminate static electricity. 

Oxy-Dry Sprayer Corp. (C-681) 


POLYETHYLENE FILM LAMINATOR. S page 
machine to laminate poly- 
ethylene film by 


tissue, board, foil, ich and ke. 
oa Dilts Machine Works. (C-682) 


TABLETING AND PHARMACEUTICAL EQUIP- 

MENT. 24-page illustrated booklet gives 

specifications of an extensive line of = 

po weg Fae tableting ues, >, 
ding ta presses, mixers, ovens, 
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: MODEL 40 Auromanc CARTONER 
. AUTOMATIC 
> 
ac 
, A IN 
SPEEDS PACKAGING... CUTS COST 

ch 
>| HANDLES WIDE RANGE OF CARTON SIZES 
7 ; 
9) Here, in a low cost machine, are all the automatic features found only in The CECO Model 40, like all 

the most expensive cartoners. No other horizontal leading machine, at any price, CECO Glue Sealers and Cartoners, 
re offers such versatility, low-cost operation and low upkeep as the CECO Model 40. is a self-contained unit, mounted 
_ 5 ‘ . on casters for easy portability. 
. Handling the carton automatically from hoppering through closing: or Madde we quills te wh toh 
“4 sealing, with the product inserted manually, the Model 40 provides a great saving ends, or glue seal both ends, 

in time and labor. One user reports a 54% saving in labor, with 6 operators or tuck one end and glue seal the 
e cartoning as many pieces as 13 operators did by previous methods. Depending other. It can be used as a set-up 
~ on the size of the carton, the CECO Model 40 will produce up to 40,000 sealed machine to close one end only, 
h cartons per day with only one operator. It automatically produes clean, 

, i : square, strong cartons at lowest cost. 

1) These advantages, and many more, mean substantial reductions in your 

os costs. Why not get the full money-saving details today? Write for BOOTHS 239 & 241 
a illustrated brochure. 
- ea NATIONAL PACKAGING SHOW 
: ATLANTIC CITY 
db 
ee CONTAINER EQUIPMENT CORPORATION 
a 
¢ MEMBER, PACKAGING MACHINERY PHILADELPHIA * BOSTON © CHICAGO * DALLAS © JACKSON 
4 MANUFACTURERS INSTITUTE 78-88 LOCUST AVENUE, BLOOMFIELD 3, N. J. NEW YORK © SAN FRANCISCO © SAVANNAH © TORONTO 





Cartoned two-can deal 
[Continued from page 185] 


easy as glasses.” Details of the spe- 
cial offer are explained by a line 
across the bottom reading: “this can 
half price when you buy this can at 
regular price.” 

Babbitt’s shipping-case surfaces 
also have been redesigned to be 
easily adaptable for packing either 
regular stock or a special-offer com- 
bination. 

Product information on the sides 
of the cases now is arranged in two 
panels: the top two-thirds is printed 
with the unchanging copy that sup- 
plies brand and company identifica- 
tion, while copy for the lower third 
of the surface conforms to the con- 
tents of the case, so that all special 
merchandise is readily identified in 
the stock room. 

Paperboard mobiles, shelf stick- 
outs and stack cards have been dis- 
tributed as dealer display pieces to 
add impact to the special offer being 
made by Glim. 

However, display potential of the 
multiple-pack carton itself is ex- 
tremely high. The stable, strong 
carton lends itself easily to the mass 


displays favored by supermarkets. 
By stacking alternate layers in op- 
posite directions, both the billboard 
carton surface and the primary con- 
tainer visible through the open car- 
ton end are brought into play to 
create an exceptionally eye-catching 
pattern. 

One feature of the new wrap- 
around carton liked by Babbitt’s 
sales staff is the ease of opening and 
reclosing the carton by inserting a 
pencil in the lock in the bottom flap. 
By this means, damaged cans can 
be taken out and replaced at the 
retail level. Carton blanks, too, can 
be readily formed and closed by 
hand. 

This is a big convenience for the 
sales representative who is responsi- 
ble for the over-all appearance of 
his product in the retail outlet. By 
carrying a few carton blanks with 
him, the salesman can easily replace 
any unsightly or damaged carton. 


Reaction 


First retailer reaction to the new 
special-offer packaging has been 
favorable, with the packs moving off 
the shelves at a steady clip. Babbitt 
has followed up its first installation 


with orders for two more cartoning 
machines even more versatile than 
the earlier model—one for its A}. 
bany, N. Y., plant, one for the Chi. 
cago plant. 


Credits: “Cluster-Pak” machine and 
multiple-can cartons by Atlanta Paper 
Co., 950 W. Marietta St., N. W., Atlanta 
2, Ga. Cans by Continental Can Co, 
100 E. 42 St., New York 17. Closures by 
Gibson Associates, Berkeley Heights, 
N. J.; Mack Molding Co., Wayne, N. | 
and Owens-Illinois Glass Co., Toledo 1, 
Ohio. Package design by Raymond 
Loewy Associates, 488 Madison Ave, 
New York 22. Filling machine by Inter. 
national Filling Machine Corp., Peters. 
burg, Va. “Hytafill” fill-level checking 
machine by General Electric Co., 4855 
Electric Ave., Milwaukee 1, Wis. Ship. 
ping cartons by Container Corp. of 
America, 38 S. Dearborn St., Chicago 3, 


WE REGRET that due to a typograph- 
ical error the supplier of the new-type 
vacuum-formed and silk-screened plas 
tic packages used for Sears, Roebuck’s 
Elgin hardware items was identified on 
p. 206 of our February issue as “Trend” 
Plastics Co. The name is Trand Plastics 
Co. and the address is, as stated, 40 
Belden Ave., Norwalk, Conn. 














TECHNICAL SERVICE AND SUPPLIES 
FOR THE PRINTER - - 6&y Welsokte 


WRITE FOR FULL 
INFORMATION AND 


SAMPLES 


Wilsolite laboratory service or Wilsolite trained field 
technicians working in your own plant are always 
available to give you whatever assistance you need 
to help solve any problems you may have. 

In addition, Wilsolite carry a full stock of the 
finest printers’ supplies available: 


GOODSYEAR 


Rubber: Natural and Synthetic=- 
Molding and Engraving 


BAKELITE MATRIX MATERIALS 





1827 NIAGARA STREET 
Canadian Affiliates 


Wibaotile vm. 


Fort Erie, Ont., 


WAREHOL 
Denve 
Hacken 
Los Ange 
Pensa 
San Fran 


Toronto, Ont Seatt 


BUFFALO 7,N.Y. 
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Frozen foods will be weighed and filled by 
a Wright custom-made system at the Packaging Exposition. 


See this newest demonstration of Wright’s ability to 3 ; 
develop and manufacture packaging systems to meet u/"y 
particular requirements. os 


: af MACHINERY 
Booths 857 and 859 RIGHT Company 


ESTABLISHED 1883 . DURHAM, NORTH CAROLINA 


AMA PACKAGING EXPOSITION SUBSIDIARY OF SPERRY RAND CORPORATION ‘iy 
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soa® Pilferproof Closures cannot be applied 

hout this sealing machine. Alcoa designs and 

ds these machines, which are leased or sold 

p reputable manufacturers. They are available in 

models with sealing speeds up to 400 bottles 
minute. 








ae 


i 

‘ 

Afier application. The glass sealing surface is 
embedded into the liner, effecting a positive seal. 
= Affer the seal is effected, rollers on the head of the 
peealing machine form the skirt to the exact con- 











atid 


Before application. Skirt of pure, nontoxic Alcoa 
Aluminum is straight-sided. It will be placed on the 
container and held under uniform, controlled 
pressure. Each Pilferproof Closure is tailor-made to 
the individual container it seals. 


Alcoa Pilferproof Closures are used to protect 
drugs, toiletries, liquors—products of all types 
which must remain sealed, must be protected from 
tampering, pilfering, counterfeiting. 





of the bottle threads. Since cap does not turn, 
pamers are never scored. Exclusive burglar alarm 
mand remains intact until closure is twisted open. 


Let us show you how Alcoa Pilferproof Closures can help you lick the 
problem of product counterfeiting—as well as give you many other 
advantages. Get in touch with the nearest Alcoa sales office. Ask for the 
booklet, A/coa Closures. ALUMINUM COMPANY OF AMERICA, 
1705-C Alcoa Building, Pittsburgh 19, Pennsylvania. 


Your Guide to the Best 
“s,m Aluminum Value 


Exclusive Burglar-Alarm Band says, ; 
“This bottle’s been opened!” ; ees wore 


THE ALCOA HOUR TELEVISION'S FINEST LIVE DRAMA ALTERNATE SUNDAY EVENINGS 










































KUSHION-KRAFT consists of plies of processed and 
rugated papers in either kraft or facial tissue or a com- 
bination of both. Thickness and strength is controlled by 
the number of plies and the type of paper used. 
KUSHION-KRAFT is used for efficient and economical 
cushioning, interior and exterior packaging, surface pro- 
tection, shock absorption. 


Auatlalle in sheets and rolls 


MACERATED PAPER PRODUCTS 





PADS, BLANKETS & LINERS 


Packing Pads 

Furniture Pads 

Box Liners (Cushioning & Insulating) 
Flower Box Liners 

Floor Pads for Rail Shipment of Produce 


FLEXIBLE SHIPPING CONTAINERS 


Padded Shipping Bags for Soft Goods, 
Semi-Fragile and Non-Fragile Merchandise 








Book Bags 
b Industrial Shipping Bags 
Bottle Bags 
INSULATING BAGS 
Jiffy Bags 


Jiffy Jr. Insulated Bags 
Polar Insulated Bags 
Foil Insulated Bags 
Insulated Candy Pack 


Manufacturers of 
Protective Packaging 
Materials for more 
than twenty years. 


JIFFY MANUFACTURING COMPANY 


GENERAL OFFICES: HILLSIDE ae 























M.S.U. fund grows 


Encouraging response to its appeal 
for industry contributions toward the 
equipment of an expanded packag. 
ing study laboratory is reported 
from Michigan State University, 

With eleven pledges or donations 
from packaging companies alread, 
totaling $16,225, the university a4. 
ministration has decided to releag 
its $10,000 appropriation which had 
been held in abeyance pending eyj. 
dence of industry support. Thus 
there is a total of $26,225 toward the 
goal of $41,125. 

As of Feb. 8, donations or pledges 
(in either cash or equipment) for 
the laboratory had been received 
from these companies: 


po) oS $ 500 
Alcoa Foundation ........ 3,000 
Robert Gair Co., Inc ...... 1,000 
W. R. Grace & Co. ...... 50 
Hinde & Dauch Foundation 1,500 
Inland Container Co. ...... 5,000 
ee BE OM choc caccok p>) 
Leeds Sales Co., Inc. .. .. 100 
Lord Baltimore Press .... 100 
The Mennen Co. .......... 1,000 
Ohio Boxboard Co. ....... 3,500 


The fund is, however, still $14,900 
short of the amount which, accord 
ing to James W. Goff, instructor in 
charge of the packaging course, will 
be necessary to handle the rapidly 
expanding enrollment in this first 
full-time “school of packaging.” 
Michigan State is the first and only 
college to offer a four-year course 
leading to a degree in packaging 
technology. 


Contest for students 


Winners have been announced of 
the Folding Carton Design Contest 
sponsored by Pollock Paper Corp. 
Dallas, for college students in the 
Southwest. Aimed at stimulating cre 
ative interest among students in 
carton design and packaging, the 
competition drew 150 entries from 
seven colleges in Texas and Okla- 
homa. Pollock intends to sponsor 
similar contests during each Spring 
and Fall. 

The Grand Award of $250 was 
won by James Nuckels of Texas Tech 
and the Achievement Award of $10 
went to Gerda Galins of the Uni- 
versity of Texas. Eighteen other 
prizes of $50, $25 and $10 were pre 
sented by the Pollock firm. 
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Go f 
with gravure- 








Ristnc costs have been rough on 
packages. Poor colors and thin inks, fast 
impressions on gray, rough stock—make 
many a once proud product appear pretty 
ersatz...at a time when it should look 
its best! 

Never before has there been such an 
imperatively high premium on package 
appearance. Every supermarket shelf, rack 
and counter competes for the shoppers’ 
attention and patronage. The weak, homely 
or pallid package slows sales to a walk... 
If your product lacks package appeal, go 
gravure—and watch it move faster. 

In the first place, gravure is cheaper on 
long runs. A chrome-plated, deep etched 
gravure cylinder will wear out a dozen sets 
of litho plates, and deliver beautiful fresh 
impressions long after electros have been 
beaten to death in letterpress...And aside 
from quantity, gravure has a quality no 





other reproduction medium can match! 

Today most of the successful gravure 
packages, cartons, labels and wrappers have 
been printed from plates and cylinders 
processed by Intaglio. We start with your 
art, copy, layout; make color separations, 
supply full-value positives, etch and finish 
cylinders or plates for the most effective 
impression—and supply proofs for your 
approval and printing guides. 


Wirs nineteen years of pioneering 
experience and research, Intaglio has 
developed the highest reproduction skills 
in gravure. And more than three hundred 
craftsmen, on three shifts, in three plants 
strategically placed, assure fast service. 

For more sales appeal, and more action 
on store shelves, investigate gravure for 
your packages. Six Intaglio offices are at 
your service. 


Intaglio SErVICE corPORATION 


America’s First Gravure and Letterpress Servicers 

305 East 46th St., New York, New York—731 Plymouth Court, Chicago— 

1835 Lewis Tower Bldg., Philadelphia—Intaglio-Cadillac, Inc., 4240-14th Ave., Detroit— 
369 Pine St., San Francisco—1932 Hyperion Ave., Los Angeles 























NOW! Reduce Your Bag Packaging Costs By 50% 


Portable and Inexpensive 


sg | fe), ile 
ELECTRONIC, ELECTRIC & MANUAL MACHINES 


THAT EASILY HANDLE POLYETHYLENE 
AND OTHER FILM & KRAFT MATERIALS 











See Our Exciting New Models available for such highly 


Models In Operation 


Booth 1246 


NATIONAL PACKAGING 
EXPOSITION 
April 9th-12th, 
Atlantic City, N. J. 


diversified products as: 
RIGID PLASTICS 
METAL 

DOLLS & TOYS 
MACHINERY PARTS 
SOFT GOODS 
Including Fragile 
FOOD PRODUCTS 


Produce 


Solve your bagging 
problem with these re- 
markabl« low-cost ma- 
chines so much 
time Call or 
write today for a prompt 
personal demonstration. A 
product and 
amples of the bags 

ing will enable 
a 
to best determine 
suitable model 

r maximum results 


ALL MODELS ARE SUPPLIED 
WITH AIR VOLUME 
CONTROL REGULATOR 


ALL MACHINES GUARAN 
TEED FOR ONE YEAR 


Tel ? Contact Us achaging Your Bag Converter or Direct 


fn BROADWAY, ent YORK 1, N. Y. © MU 6-4539 
‘<== 


that save 
and money 


specimen 
some 





Dairy 
Bakery 
Meat 
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AUTOMATIC 
FEED 


fARNS 473 WAY 


Whatever your packing needs, 
large or small, the Elgin Auto- 
maticFeed Semi-AutomaticCapper 
delivers rapid, trouble-free cap- 
ping with a broad range of lug 
and screw caps! After the opera- 
tor starts the caps, an automatic 
timing device takes over—al- 
lowing only one container to pass 
into the capping station at a 
time. Two jaws—one stationary, 
one movable—hold the container 
while a revolving spindle lowers 
to tighten the cap to any de- 


Write for complete literature 
Address Dept. M63 


ELGIN 
MANUFACTURING 
COMPANY 


200 Brook Street, Elgin, Illinois 





sired tension. Change-over time 
is quick . . . just set spindle height, 
change chuck ring and reset tim- 
ing box. The Elgin Capper handles 
all sizes and shapes of containers. 





Poly-packed hardware 


[Continued from page 197] 


special cooling device. After each 
seam is heat sealed, it is held jp 
place momentarily during a brief 
cooling cycle. Thus the seam jg 
strengthened before it must bear the 
full weight of the heavy hardware 

After being sealed, the packages 
drop into a bin, from which they agg 
periodically removed by hand ang 
loaded, 12 or 24 at a time, into pp 
perboard cartons affixed with fluo 
rescent-printed paper labels. 

An advantage of the new machine 
in this application is the short time 
required for change-over from one 
size of bag to another. The length of 
the bag can be altered by a simple 
hand-wheel adjustment, which re 
portedly takes less than five minutes, 
Changing the width 
more than 20 minutes. 
adjustments 


requires no 
These rapid 
are very necessary, 
since Hall-Wessel may need to pack- 
age up to a dozen types of items on 
a single machine in one day. 

Although at least 90% of these 
products are slated, under the pres 
ent marketing set-up, to go into con- 
ventional boxes, Hall. 
Wessel is not ignoring the other 
10% of its sales. 


For self-service hardware stores, 


stores in 


the company is now packaging some 
of the same items, along with the 
correct number of screws, under 
skin-type formed bubbles of cellulose 
acetate butyrate, which are sealed to 
printed paperboard cards. These are 
slotted to fit rack-type fixtures in 
self-service stores. A revolving dis- 
play rack has been especially de- 
signed for its packages. 


Credits: “Verti-Pak” packaging ma 
chine by Mercury Heat Sealing Equip- 
ment Co., 2601 N. Howard St., Phila 
delphia 33. Polyethylene film by Cel- 
anese Corp. of America, Plastics Div, 
290 Ferry St., Newark 5, N. J., and Olin 
Film Div., Olin-Mathieson Chemical 
Corp., 655 Madison Ave., New York 21. 
Cartons by Struble & Moffitt Co., Amber 
& Willard Sts., Philadelphia. Labels by 
Chapel Co., Merchantville, N. J. 


CORRECTION: A confusion of model 
numbers led to erroneous identification 
of the supplier of the carton for the 
“Flight” model Borg-Erickson bathroom 
scale illustrated on p. 102 of our Decem- 
ber issue. The carton for this scale is 
supplied by Container Corp. of America, 
38 S. Dearborn St., Chicago 3. 
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After 18 months of intensive plan- 
ning and experimentation, National 
Folding Box Co., a subsidiary of 
Federal Paper Board Co., has put 
into operation what it says is the 


largest in-line rotogravure installa- 





tion in the folding carton industry in 
its New Haven, Conn., plant. 
Most important feature of the new 


press, according to National, is its 
great flexibility of operation. This 
company’s earlier rotogravure sec- 
tion, installed in 1951, had been 
equipped with a permanent rotary 
die which limited it to long-run pro- 
duction of one standard-size box. 
Now, in a single continuous opera- 
tion, a wide variety of folding car- 
tons can be printed, cut and 
stripped. 

The installation has a pneumatic- 
ally controlled, continuous-feed roll 
stand which will accommodate rolls 
of paperboard measuring up to 6 ft. 
in diameter and weighing as much as 
4,000 lbs. One end of a used roll can 
be spliced onto the beginning of the 
next in a matter of seconds by means 
of an automatic butt splicer, without 
any interruption to the continuous, 
steady operation of the press. 


The first boilable film bag 


[Continued from page 175] 


lems was the development of suitable 
laminating agents that would pre- 
vent the two film layers from separ- 
ating during the freezing and heat- 
ing cycle. The developers feel that 
they now have this problem well in 
hand. 

The first quartet of Luchow spe- 
cialties includes beef goulash with 
noodles, Swedish meat balls with 
herb cream sauce, broiled salisbury 
steak with mushrooms and _ lentil 
soup with frankfurters. Others to 
come will include corned beef and 
cabbage, lamb stew and sauerbraten. 
Altogether, 12 items are planned. 
The packaging is done in. Lu- 
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Giant rotogravure press for folding cartons 


Six gravure printing units are in- 


in the 


cluded 


in-line 


installation, 


each large enough to handle a web 
up to 44 in. wide. As the paperboard 
passes successively through the rub- 
ber roll and printing cylinder of 
each section, equalization of pres- 
sure is controlled hydraulically and 
registration is maintained by a series 


of “electric eyes.’ 


After 


J 


leaving the last 


printing 


unit, the web passes directly into a 


specially designed cutting and creas- 


ing press, which is said to take the 


largest single die ever built. The 


cutting and creasing is done on a 


reciprocating principle. Next stage 


is the automatic stripper, which, op- 


erating on a rotary principle, spears 
and removes all surplus board, which 


is then sucked into a vacuum chop- 


ping fan and 


balers. 


sent to 


automatic 


Finished, stripped boxes are then 


delivered onto a dual conveyor, with 


reversed boxes 


being separated. 


Boxes requiring no gluing, such as 


Brightwood-style 


cigarette cartons, 


are counted out into groups of 50. 
Other carton blanks are conveyed to 


the finishing department, 


where, 


after inspection, they pass through 
automatic gluing machines and are 


tray-packed. 


Credits: Roll stand, automatic butt 
splicer and color printing units by E. G. 
Staude Mfg. Co., 2675 University Ave., 
St. Paul 14, Minn, Cutting and creasing 
unit by Champlain Co., Bloomfield, N. J. 
Automatic registry control by Electric 
Eye Equipment Co., Danville, Ill. 


chow’s plant in Brooklyn, where 42 
workers are turning out 10,000 pack- 


ages a day. Other processing and 
packaging facilities are in the offing 
for the Buffalo, Rochester and Utica 
areas. Connecticut and New Jersey 
are expected to have the products 
soon. Luchow plans nationwide dis- 


tribution by next year. 


Credits: 


pouches 


Polyester-polyethylene film 
developed and 
Standard Packaging Corp., 


supplied by 
Flex-Vac 


Div., 551 Fifth Ave. New York, and 
The Dobeckmun Co., P. O. Box 6417, 
Cleveland 1, Ohio, using DuPont “My- 
lar” polyester. Cartons by Acme Folding 
Box Co., Inc., 149 E. 25 St., New York. 








Vacuum Formed Plas- 
tic Packaging... the . 
greatest innovation in 5 

years can do miracles for 
you, too. The package of 
the future today...pro- 
duced through know-how, 
experience and care. 








For quick service, call: 


~~ NACUUM FORMING CORP. 
426 Union Avenue, Brooklyn, N. ¥ 
Phone 


n 8-7365 


Booth 1449—National Packaging Show. 
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LOW cost 


/ 
/ TRANSPARENT ACETATE COVERS 
: AUTOMATICALLY MADE — ELECTRONICALLY SEALED 
— ~ S for durability 
\ strength 
> uniformity 



















\ A new, revolutionary method of producing 
\ acetate covers for boxes through the use of 
| fully automatic high speed machinery results 

in a better, stronger product. Container Craft 
| Inc. makes all these preferred features avail- 

/ able to you at the lowest cost ever! 


/ better because 
All corners are heat-sealed—hold longer, 
look better. 
Corner ridge made by electronic seal 
ives added strength. 
nly the highest quality acetate used. 
Optional gold leaf stamping. 


RAFT INC. 


/ 
\ 
ee ee 


Sizes from 4” x 1” to 10” x 6”. 
Write or cali for quotations re- 
garding your requirements. 


we 





ONTAINER- 





semi-automatic 


uPAK-O-VA iC 


Here is an entirely new machine for production 
runs and experimental plastic vacuum forming, 
drape forming, and vacuum packaging for both 
industrial and consumer products. Sturdily con- 
structed, the PAK-O-VAC models have been 
engineered to provide the utmost vacuum form- 
ing versatility. Sizes range from small experi- 
CHECK THESE FEATURES mental units to large production models. 
® Automatic power cycling eliminates operator guesswork and fatigue 
@ Automatic heating and dwell cycles 
® Handles a wide variety of products without special set-up 
® Accommodates a wide range of plastic sheet materials and roll films 
@ Standard 230 volt operation, 3,000 watt heaters 
@ Drapes 6° deep. Maximum card size 14” x 14” 

@ Forms plastic sheets .003°-.125” thick 
® Vacuum table and frame are standard equipment 


WX PACKAGING ENGINEERING 


5747 Marilyn Avenue, Culver City, Calif. 








Produce in England 


A group of prominent English fruit 
and vegetable growers, packers ani 
chain-store executives recently cop, 
pleted a three-week tour of the 
United States to inspect methods and 
materials used in the pre-packaging 
of produce. The tour was sponsorej 
by the Metal Box Co., Ltd., Londo, 
and the American itinerary arranged 
by Continental Can Co. and th 
U. S. Dept. of Agriculture. 

At a press conference held before 
their return to Great Britain, mem. 
bers of the group reported on wha 
they had seen in this country anj 
pointed out the many important dif. 
ferences between American and 
British produce marketing. Although 
pre-packaging is still in its infancy 
in their country, several retailers 
and packers said that what they had 
observed here would help them to 
speed up the move in this direction, 


Modern for cigars 
[Continued from page 181] 


the-mill cigar-box label. A_ large 
diamond, slightly off center, dis 
plays the brand name. Two smaller 
diamonds, staggered beneath it, help 
give a “chess board” feeling and 
these set off the large reproduction 
of the chess man which symbolizes 
the type of cigar in the box. The only 
other decoration on the inside cover 
is a large, embossed gold seal. 

On individual cigar bands, the 
diamond pattern appears still again. 
The basic color of each band is gold, 
with a single large diamond, half 
blue and half red, in the center. This 
contains the name, “Royalist,” a 
chess-man symbol in gold and the 
name of the cigar type in small, 
white letters. A narrow red diamond 
also appears on the back of the 
band. The contours of the diamond 
used are altered slightly from one 
type of cigar to another, to obtain 
a shape which blends most attrac 
tively with the width of that cigar. 
The bands themselves are die cut in 
a sharp-pointed diamond pattern in 
the front, in contrast to the usual 
rounded shape. 

The diamond pattern is continued, 
finally, even onto the folding car 
tons used for point-of-sale display 
of 10 five-packs. On these, the price 
spot takes the shape of a diamond. 

All these packages, with theit 
emphasis on simple, clean modem 
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We create and make specialty papers, to 
take the place of other materials in a 
large and varied number of today’s 
products, to make them better, for less. 


Ye’ — y “4 
4 


Our papers, dry, are used for filters, 
electrolytic capacitors, vacuum cleaner 
bags, flat silver wrapping, lens tissues, 
high temperature electrical insulation. 


Perhaps you could use a Dexstar Paper, 
formulated to your specifications, to 
make your products better, for less? 
We'd be happy to discuss it. 


Cc. 


—< 
Sy 


- 


Perhaps you could use a Dexstar Spe- 
cialty Paper, in place of other material, 
to make your products better, for less? 
There are so many applications — 


r 


These specialty papers are made from 
natural, synthetic, and glass fibers. They 
are strong, porous, pliable, absorbent, 
soft, practically lintless. 





Yes, we can custom-make paper with 
most any degree of porosity, absorbency, 
wet, dry, lateral or longitudinal strength 
— or any combination of these factors. 


We make “wet strength” papers for tea 
bags, liquid filters, cheese processing, 
chamois-like wipers, hair-wave kits, 
wallboard tape, duplicating stencils. 











DEXSTAR 


Why not let us study your situation? A 
simple inquiry can put our complete 
research and development laboratories, 
our modern machinery — at your service! 


This is our trade-mark. We've been in 
the specialty paper business over a hun- 
dred years, serving hundreds of people. 
And we’re as near as your phone. 


H. DEXTER & SONS, INC. 


WINDSOR LOCKS 1, CONNECTICUT 


At the Packaging Show, Booth No. 1440 

























Change of Policy 








in Licensing of 





POLYETHYLENE 


TREATMENT 


(Applicable to those treating 
polyethylene for printing or 


gluing) 


e In the past, TRAVER IN- 
VESTMENTS, INC. has li- 
censed qualified extruders, 
converters, and molders of 
Polyethylene under the fol- 
lowing patents and applica- 
tions as a group: 


a. George W. Traver Elec- 
tron Bombardment, Elec- 
trostatic Field, and Co- 
rona Treatment Applica- 
tions. 


b. M. F. Kritchever U.S. Pat- 
ents on Flame Contact 

No. 2,648,097 

No. 2,683,894 


C. W. H. Kreidl U.S. Pat- 
ents on Heat Treatment 

No. 2,632,921 

No. 2,704,382 


e Effective July 1, 1956, no 
license shall thereafter be 
given to any firm or perscn 
in the United States or Can- 
ada who has been practicing 
under any of the methods 
of the granted patents with- 
out license. Upon issuance of 
the George W. Traver group 
of applications above listed, 
granting of licenses there- 
under shall be restricted, and 
necessary steps shall be 
taken to prevent use of the 
processes by unlicensed firms 
or persons. 


e This change of policy is 
dictated by the desire to pro- 
tect Licensees from unfair 
competition, and as an aid 
to enforcement and polic- 
ing by TRAVER INVEST- 
MENTS. 


TRAVER INVESTMENTS, INC. 


1092 Bluff Road 
Glencoe, Illinois 








design rather than the traditional 
“gingerbread” cigar-box elements, 
have been greeted with raised eye- 
brows by some cigar-industry veter- 
ans. But the cigar-buying public, 
apparently, does not take so con- 
servative a viewpoint. Bayuk execu- 
tives are very enthusiastic about 
sales of the new Royalists in the few 
weeks they have been on the market. 


Credits: Five-pack cartons, outside 
box wraps and display cartons prod 

by The U. S. Printing & Lithograph Co., 
330 Beech St., Cincinnati 12, Ohio, with: 
design consultation by Seymour Robins, 
24 W. 45 St., New York 36. Boxes by 
Autokraft Box Corp., Hanover, Pa™ 
Cigar bands by Consolidated Litho” 
graphing Corp., Carle Place, N. Y. In 
side box labels by Schlegel Lithograph. 
ing Corp., 374 Second Ave., New York.” 


Award-winning packages for rack merchandising 


Significant clues as to what makes 
an effective self-service package are 
found in an appraisal of the seven 
award-winning packages selected re- 
cently at the second annual self- 
service packaging contest sponsored 


notable for their emphasis on visi 4 
bility and/or “appetite” appeal. Ef § 
ficiency in the use of materials and 
color printing was outstanding. 
Selection of the winners was made 
from more than 175 entries sub- 


Six “best packages” in the second annual ARMI competition. 


by the American Rack Merchandis- 
ers Institute, Chicago. 

The judging was based on excel- 
lence of labeling and package effec- 
tiveness for housewares and related 
non-foods sold in supermarkets in 
1955. These products have become 
increasingly important to users of 
self-service packaging. 

Award-winning companies and 
their products are: 

Aluminum Cooking Utensil Co., 
Inc., New Kensington, Pa., for its 
Wear-Ever line of percolators. 

G & S Metal Products Co., Cleve- 
land, aluminum broiling pan. 

Chicago Metallic Mfg. Corp., Chi- 
cago, aluminum pie pan. 

Thermometer Corp. of America, 
Springfield, Ohio, meat thermometer. 

Melard Mfg. Corp., New York, 
faucet aerator. 

Papercraft Corp., Pittsburgh, Pa., 
gift wrappings. 

In addition, the Wooster Rubber 
Co., Wooster, Ohio, received a spe- 
cial award for over-all excellence of 
standard packaging and shipping- 
carton labeling. 

This year’s award winners were 


mitted in any of six categories. Prod- 
ucts packaged by the following meth- 
ods were included: bagged, boxed, 
carded, labeled, sleeved or tagged. 
Indicative of the increasing interest 
in vacuum-formed packages was the 
fact that two of the winners em- 
ployed formed plastic blisters. 
Names of the winning packages 
were announced at a luncheon meet- 
ing at ARMI’s filth anniversary con- 
vention in Chicago, with ceramic 
“Oscars” being presented to them. 


Winner of special all-around award. 
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CELLOPHANE is & one 
the growing trend ; 
in growing industries 
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elps keep Wise 
‘best seller’ 


*‘Be wise—use cellophane—we have for 25 years,” says Mr. 
Roy Yeager, Sales Manager of Wise Potato Chips. “‘Du Pont 
cellophane has certainly contributed to our sales success. Prod- 
uct visibility is a powerful factor in stimulating impulse sales. 
The protective properties of cellophane help safeguard product 
quality—bring repeat purchases. Our sales are up 690 percent 
since 1946.” 

Potato chip per capita consumption is up, too!—from 1.80 to 
2.88 pounds. One reason is that more people have seen potato 
chips in the store—been tempted to buy on impulse. Chip 
manufacturers have increased their use of cellophane over 600% 
since 1946. 

The sales power of transparent cellophane can help sell not 
only potato chips but a wide variety of products faster—pro- 
tect them fully. You can see why visible packaging in Du Pont 
cellophane is indeed a growing trend. 








ONLY DU PONT OFFERS YOU ALL THESE PACKAGING ADVANTAGES 


Over 100 varieties of film Gi technical 


experts to advise you Le consumer buying 


etn 


studies to guide you { 


~~ 
= 


powerful national 


advertising liiey @ to back you. 





DU PONT 
an” PACKAGING FILMS 


: CELLOPHANE « ACETATE FILM 
HINGS FOR BETTER LIVING a 
iL deliicl Ma 17 1nd 27 MYLAR" POLYESTER FILM 
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C. Sands, J. M. Schultz, R. R. Hill, H. I. 
Watson, A. R. McNitt, D. F. Miller, 
J. J. Flannery, D. C. Saunders, T. R. 
McNally. Hotels: Shelburne, Traymore. 


ALUMINUM FOILS, INC. Booth 1331. 
Personnel: W. J. Baenziger, A. B. Al- 
bree, T. W. Allison, W. F. Kaufmann, 
P. Crane. Hotel: Claridge. 


AMERICAN CAN CO. Booth 523. Dis- 
play of new container with dripless 
spout for packers of heavy-duty liquid 
detergents; “MiraCan” carbonated soft- 
drink can designed for soft-drink can- 
ning; pressure cans for wide variety of 
products; cans with dripless spouts for 
liquid detergents and other products; 
new quart can with easy opening and 
reclosable cap; also cans for hams and 
pork products offering better product 
and flavor protection. Personnel: E. K. 
Walsh, D. Poinier, B. R. Wood, ce hh 
Stephens, R. M. Roberts, T. F. Bren- 
nan, J. Fredette, G. U. Baylies, W. W. 
Russell, J. F. Holland, M. Turner, 
H. H. Howry, Jr. Hotel: Claridge. 


AMERICAN SEAL-KAP CORP., United 
Can Div. Booth 1346. Exhibit of spirally 
and convolutely wound fibre containers 
with paper and metal ends in large 
variety of closures; also containers made 
to military and commercial specifica- 
tions. Personnel: M. C. Ricciardi, T. M. 





On to the 25th Packaging Show 


Cowell, L. Goldin, R. McElroy, H. Blum, 
F. Lasette, L. P. Wahl, R. A. Calvin. 
Hotel: Marlborough-Blenheim. 


AMERICAN TYPE FOUNDERS CO., 
INC. Booth 665. Exhibit of all types of 
package printing machinery, rotary and 
sheet-fed gravure, flexographic, rotary 
and sheet-fed offset and letterpress; new 
ATF-Pavema _ six-color _ flexographic 
press; also ATF gravure proof press. 
Personnel: R. A. Tobias, D. Murray, 
J. Porter, F. Hacker, H. Lee, A. Eaton, 
H. Webendorf. Hotel: Shelburne. 


AMERICAN VISCOSE CORP. Booth 
145. Presentations dealing with the ap- 
plication of Avisco cellophane in a wide 
variety of packaged items. Personnel: 
R. E. Reynolds, J. M. Wells, A. J. 
Horgan, P. E. Lawrence, M. G. O’Con- 
nor, G. W. Kindt, T. O. Williams, J. G. 
Mohlman, J. C. Davis, J. W. Little, 
E. M. Farris, C. R. Shaffer. Hotel: Ritz- 
Carlton. 


AMSCO PACKAGING MACHINERY, 
INC. Booths 334, 340. Exhibit of Model 
S, high-speed automatic rotary sealer 
for cellophane and other types of bags 
with code-dating attachment, Model .S 
Poly rotary sealer for polyethylene and 
Pliofilm bags with special closed-top 
pre-heater; automatic high-speed jaw 
bag sealer-labeler with automatic syn- 





chronizing conveyor; T wistite-Shrink. 
wrap packaging method; also line of 
Whiz-Packer filling machines including 
new high-speed automatic rotary filling 
machine; volumetric filling machine 
with special vibratory horizontal feed, 
Personnel: E. E. Messmer, J. D, Syl- 
vester, J. D. Keenan, G. G. Cignoli, 
E. H. Watson, M. R. Frazier, G. Wieder. 
sheim, S. R. Watson, F. P. Czifra, J, 
Kelly, E. Primosch, H. Weber. Hotel: 
Dennis. 


ANDERSON BROS. MFG. CO. Booth 
170. Model 60 rotary filler for individual 
servings; Model 34-F fully automatic 
filler for food products; Model 377 semi. 
automatic for filling foods; Model 134 
bagger; Model 157 stainless-steel table; 
Model C-2-3 filler for liquids; Model 
178 capper; Model 241 automatic filler 
for dry products; Model 433 automatic 
capper; also Model 365 rotary dispenser, 
Personnel: R. F. Anderson, W. E. Gun. 
nerson, H. Cop, R. La Forge, W. Johan. 
nes. Hote!: Dennis. 


ARABOL MFG. CO. Booth 455, Rx. 
hibit of packages assembled with ad- 
hesives; also technical assistance offered 
on adhesives pertaining to packaging, 
Personnel: W. A. Weaver, E. E. Died- 
richs, A. J. Leary, F. McCourt, F. Belle- 
tire, C. Erikson, R. Best, L. Eickstedt, 
Hotel: Claridge. 


ARMOUR & CO., Curled Hair Diy, 
Booth 1435. Display of rubberized curled 
hair and new molded rubberized curled 





























At the Industrial Fair 
in Hannover 
from 29 April to 8 May 1956 
Hall 4, Stand 515 







MfM Combi-Plants 


operate more economically 
increase the speed 
lower the packaging costs 








The machine, as illustrated, 
fills, closes and cartons 
collapsible tubes in one 
possage 


Operated: by 2 persons 


We deliver: Fully automatic groups of synchronized machines for the packaging of tubes, rollfilms, shaving 


sticks, spark-plugs, pharmaceutical products, drops, biscuits etc. 


Fifty years’ experiences are the basis of our Manufacturing Programme. 


GG INDUSTRIE-WERKE KARLSRUHE Aktiengesellschaft - KARLSRUME 


Correspondent's Office: H. J. Jensen, 350 Broadway, New York 13, N. Y. 
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AEROSOL INFORMATION HEADQUARTERS 


BOOTH 1239-Nationa! Packaging Exposition 


Convention Hall, Atlantic City, April 9-12 


genetron Prorsuun 





Come ih for 
the AnSwer to 


your Aerosol Question / 


Come to the Genetron Propellant Exhibit at the Packaging 
Show! It’s your headquarters for aerosol information. 

Here you can get complete, up-to-the-minute facts about the 
profits and advantages in aerosol packaging . . . and about the 
exciting new things that are being done with new aerosols using 
Genetron Propellants. 

Here, too, is the place to come for helpful information on 
contract fillers, containers, valves, packaging equipment, etc. 
If yours is a technical problem involving formulations or pro- 
pellants, our aerosol specialists will be glad to work with you 
in finding the right answer. 

And, if you’ve never produced any aerosol specialty before, 
we'll give you the facts about how to get started in this profit- 
able market without major capital investments. Look for the 
Genetron Booth . . . we'll be looking for you! 








USE genetron the right propellant 


for every aerosol need! 








Genetron Department 


GENERAL CHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
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Be sure to see us 
at Booth 1338 A M A Show 


PERFECT VACUUM SEALS FOR POULTRY AND MEAT PRODUCTS 


Customers and producers know that a Vac-tie* fastener is the mark of a proud package... it builds 
confidence and acceptance. 


The special design of Vac-tie fasteners insures the positive protection needed to seal in your product's 
natural juices, preserves their freshness...eliminate air discoloration, spoilage and costly weight 
losses. These versatile fasteners have protective flanges...are tamper and leak-proof. Made of 
non-corrosive metal they inexpensively add attractiveness and sales appeal. Now, Vac-tie fasteners 
can be supplied in a wide variety of colors that increase product acceptance and identity. . . assure 
proper control of dated perishables. 





Application speeds of up to 2,500 fasteners per hour are easy, depending upon the type of package 
... highly efficient Vac-tie machines can be economically used with any bag or container that can 
be twisted or folded into the fastener...can be operated safely by inexperienced or untrained 


labor. A wide variety of machine types—pneumatic, foot or hand operated — will reduce costs for 
your particular application. 


Learn how Vac-tie can solve your packaging problems, large or small...write for complete infor- 
mation—Today! 


NEAT VAC-TIE’ IN PLACE 


EVISCERATED DUCK BOLOGNA CORNED BEEF C 


rae 
FASTENERS, INC. 4 


1140-1146 EAST JERSEY STREET + ELIZABETH 4, N. J 
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hair. Personnel: J. G. Newall, J. E. 
Krausfeldt, ©. E. Campagnoli, J. E. 
Cann. 


ARVEY CORP. Booths 918, 920. Prod- 
uct merchandising through modern flex- 
ible packaging, including flexographic 
and rotogravure printing up to six colors 
on papers, films or foils in continuous 
rolls; samples of cellophane, Pliofilm, 
polyethylene, acetate and other plastic 
films converted into rolls, sheets, pouches 
or bags; examples of Arvey Lamcote 
process for graphic arts industry; fold- 
ing cartons, plain and window; lami- 
nators of sheets or rolls of plastic films 
users; also seamless, 
resin-impregnated 
thermoplastic formed fibre products. 
Personnel: J. Eggum, R. Hartman, 
S. Campbell, W. C. Smith, R. F. Hrudka, 
D. J. Jette, V. Giorgi, R. C. Hazen, 
G. Mayer, B. J. Koziol, R. V. Linderoth. 
Hotel: Chalfonte-Haddon Hall. 


for industrial 


waterproof, and 


ASKANIA REGULATOR CO. Booth 
1327. Demonstration of new light-duty 
edge position control of new Model 500 
Edge Guide. Personnel: F. Markey, 
J. Deering, C. C. Roberts, W. W. 
Wheeler, W. J. Main, R. J. Kroth, R. J. 
Matteson. Hotel: Ritz-Carlton. 


ATLANTA PAPER CO. Booths 1043, 
1049. Exhibit of multi-unit packaging; 
Cluster-Pak Cluster-Pak 
Midget; also carry-home cartons. Per- 
sonnel: H. H. Ogden, E. R. Shelly, R. L. 
Gerson, B. E. Frankel, W. 
Hotel: Traymore. 


machine, 
Simpson. 


ATLANTIC SUPPLY CO. Booth 1220. 
Exhibit pf semi-automatic labeling ma- 
chine for round containers, bottles, jugs, 
metal cans, fibre canisters, steel drums. 
Personnel: M. A. Long, D. I. Long, Mrs. 
M. K. Itneyer. Hotel: Chalfonte-Haddon 
Hall. 


ATLAS PLYWOOD CORP. Booths 
1122, 1126. Display of several new styles 
of light, easy-to-assemble plywood ship- 
ping containers. Personnel: J. R. Kulp, 
A. M. Blakesley, P. Bomberger, S. W. 
Ross, D. R. Wall. Hotel: Chalfonte- 
Haddon Hall. 


AVERY ADHESIVE LABEL CORP. 
Booths 137, 139. New Purma-Plate pres- 
Sure-sensitive all-metal foil label de- 
signed for permanent-type uses on all 
smooth surfaces; free samples of new 
X-1” experimental _ pressure-sensitive 
label for use on fabrics; also new Model 
E66 fully automatic label dispenser. 
Personnel: H. R. Smith, R. W. Morris, 
C.J. Lee, M. A. Contreras. Hotel: Shel- 
burne. 


BAKELITE CO., Div. Union Carbide & 
Carbon Corp. Booth 412. Exhibit of 
products from Molding Materials Div., 
Film and Sheeting Div., Surface Coat- 
ings Materials Div. and Flexible Pack- 
aging Materials Div. Personnel: T. W. 
Sharp, W. C. Quinby, H. T. Dinwiddie, 
J.R. Akers, R. A. Calsibet, G. A. Wells. 
{Continued on page 382] 
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A New Idea in Tying! 


y 


Y FOR firm bundles—fast “~ 


MIE I ay 
(dh Da > 


The NEW Ludlow Tying Machine 


The Ludlow Tying Machine produces neat, firm 
bundles at low material costs by using an ingenious new 
tying method. Instead of knotting the twine ends, the 
Ludlow Tying Machine SEALS them with a metal seal. 


Here’s what the Ludiow Tying Machine does— 


When the operator slides a 
bundle into position and presses a 
button, the machine gently but 
firmly compresses the bundle, as- 
suring a tight package using less 
shipping space. The machine wraps 
one, two or three turns of twine 
around the bundle (there’s no time 
lost adjusting for varying bundle- 
weights). Finally, the machine 
joins the twine ends with a small 
metal seal. This complete tying op- 
eration takes only two seconds. 

The machine adjusts automati- 
cally to any change in bundle size 
and will tie a package up to 2 feet 
high by 3 feet wide. 


Here’s what the Ludlow seal 
does for you— 


You can use a lighter, less ex- 
pensive twine because the seal 
maintains the twine’s FULL 
strength (knots reduce twine 
strength up to 50%). Bundle won’t 
loosen during subsequent handling 
because the Ludlow seal grips the 
twine tightly with absolutely no 
slippage. And, of course, the sealed 
twine discourages pilfering. 


Write for full information to 


... made by the Ludlow Manufacturing & Sales Company, 
Needham Heights, Massachusetts, designers of the 
Ludlow Tying Machine. 


















































































National contest 


pealues SEARSPOUT 


It’s the biggest sales promotional contest in the history of Calgon, 
Calgonite and Thanx—the ‘“‘Tell-a-Friend”’ contest for 
consumers with $25,000 in prizes. And it features Seal-Spout, 
the aluminum pouring spout that makes packages 

of free-flowing products... 


EASIER TO OPEN « EASIER TO POUR « EASIER TO STORE 


Contestants do not have to tear off box tops, mutilate packages 
and spill contents. They simply mail in the completed entry 
blank with the’ Seal-Spout label. This has a triple purpose— 


® To point out to millions of housewives the convenience 
of Seal-Spout 
® To call to their attention that all Calgon products have 
this handy pouring spout 
®@ As proof of purchase 
If your product is free-flowing, your inquiry is invited about 
Seal-Spout, the aluminum pouring spout that is automatically 
inserted in packages right in the production line. 


VISIT US AT THE NAT'L PACKAGING SHOW BOOTH #201 


| SEAL SPOUT Corp. 





















[Continued from page 381] 


BARNETT, SAMUEL, CO. Booth 14ig 
Display of fancy set-up paper boxes ang 
transparent acetate containers, Pergoq. 
nel: F, G. Barnett, R. E. Barnett, HN 
Barnett. Hotel: Ambassador. % 


4 
BARTELT ENGINEERING CO. Booth 
305, Exhibit of automatic pac . 
machine. Personnel: H. Bartelt, D, Bar. 
telt, W. Boston, E. Peterson, Hotel; 
Shelburne. 4 
BECK, CHARLES, MACHINE CORB, 
Booth 540. Operation of several types 
sheet cutters and slitters showing versg: 
tility of machines in handling materigh 
in rolls. Personnel: C. A. Beck, M. & 
Dudeff, T. J. Barnes, III, R. S. Dup 
ham, H. Moss, G. Palmer, W. Peleszak. 
Hotel: Ritz-Carlton. 


BELL MACHINE CO. Booth 1427, Ey 
hibit of flexible packaging of solids 
liquids and powders on a Bell-Pak ma 
chine. Personnel: E. J. Bell, E. P. Bell, 
G. C. Schroeder, R. B. Gilbertson, J, E 
Bawlin, L. J. Bradke, J. Kraemer. Hotel: 


Traymore. 


BEMIS BRO. BAG CO. Booth 821. Dig 
play of Bemis Packer-Ette, gros 
weigher; Bemis TransWall curtains, low 
cost, flexible partitioning that serves a 
sound barrier with fire-resistant quale 
ties; also Bemis Tekmold product 
molded cellulose containers used for 
protective packaging of delicate prod 
ucts such as glassware and fine instr 
ments. Personnel: C. L. Ferguson, A. F, 
Keating, C. G. Musche, R. B. LeRoy, 
R. R. Radford, R. J. McDonald, A. B. 
Merriam, M. C. Barnes, E. M., Perrin. 
Hotel: Ambassador. 


BENSING BROS. & DEENEY. Booth 
424. Display of packages printed with 
BBD flexographic and gravure inks; 
special display of samples printed with 
new Excellopake “400 X-Tra” ink; 
presentation of multicolor overprinting 
techniques. Personnel: H. G. Bensing, 
J. J. Deeney, R. Bensing, F. A. Hamel, 
Jr., S. W. Haug, A. Bouffard, J. Plunk 
ett, T. Dench, M. B. Lousin, J. O’Dom 
nel, L. Watkin, A. Tobia, H. Grantham, 
E. Craig, D. Caldwell, J. Deeney, 
R. Hearn, P. Shellenbarger, C. Epler, 
F. Schafer, C. Routzahn. Hotel: Shek 
burne. 


BINER-ELLISON MACHINERY ©. 
Booth 374. Exhibit of Labelmatic, Ft 
labelmatic, Feedomatic Air Cleaner and 
B-E filler. Personnel: T. E. Ellison, 
G. M. Biner, M. M. Young, S. Macfar 
lan, A. G. McAdams, J. J. Gurksnis, 
R. P. Anderson, M. O. Tiemann, 5. i. 
Lask, D. Hoskins, L. Rocca, G. R. Wil 
liams, J. E. Williams, J. Beischel. 


BIVANS, E. L., INC. Booth 226, Ee 
hibit of Model 54 Convey-O-Mat cartoa 
set-up machine; also Model 50 Tuck 
Mat carton set-up machine with Modd 
321 printer. Personnel: E. L. Bivams 
G. R. Bivans. Hotel: Dennis. 

[Continued on page 386] 
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the customer helps 





you sell him again 


” 
Bn 
Se a2 & 





when you use ~~ 





Lermer 









plastic 










containers 








Shatterproof, Lermer plastic containers have high 
utility in themselves. Your customers will find them 


useful for keeping anything from fishing flies to pins 





and needles. You benefit too, from these extra uses. 
The customer places new values on your Lermer packaged 
merchandise, and the extra brand exposure you get assures 


recognition when he buys again. 


r 


COMPARE THESE UNEXCELLED ADVANTAGES OF 
LERMER PLASTIC CONTAINERS: 


* They Are Shatterproof, As- 
suring Customer Good Will 
¢ 75°, lighter Than Glass, 
Saving You Money in Pack- 
ing and Shipping 
, * Not Affected by Alcohols, 

Alkalis, Weak Acids 

* Tasteless and Odorless 

* Available Clear or Opaque, 
in a Host of Bright, Lustrous 
Colors 


* Can be Printed or Decorated 
During Manufacture 

* Always Uniform for Easy 
Labeling, Filling and 
Capping 

* Available with Metal or 
Plastic Closures 

on 






Write for complete catalog 
information and samples. 
, Detail ‘your problems and 








y); 
auiilan 
BILASTICS, inc 


502 South Avenue, Garwood, New Jersey 
REPRESENTATIVES IN PRINCIPAL CITIES 










print 
0 


CANS PER 
HOUR 


CUT IMPRINTING COSTS ON 
CYLINDRICAL CONTAINERS 
Do away with clumsy, awkward, ink-smeared hand sien. | 
ciling and other crude methods of can imprinting. Unskilled } 
workers using manually-operated Murco “Midget” will 
increase your hourly production manyfold and Murco’s sim 
plicity means little or no maintenance costs. Any round con- 
tainer in metal, paper, fiber, etc. (up to One Gallon) can be 
efficiently imprinted. Machines now in use have successfully 
passed military inspection and Packaging Requirements. 
USES ORDINARY RUBBER DIES— EASILY CHANGED 
Rubber-stamp dies for Murco “Midget” are readily obtain. 
able from any rubber-stamp company and they can be easily 
changed for a new job by anyone in only a few seconds. Roll 
out savings on your imprinting costs with Murco “Midget” by 
writing today for further information. Distributors are invited, 


MURCO 


, Box 5W, Delray Beach, Flo 





























OIL - FOIL PAPER 


all colors 
stocked for immediate delivery 


@ Puffing Foil 

@ Foil Board @ Candy Wrapping 

@ Gummed Foil @ Sandwich Wrap 
@ Foil for cosmetic packaging 


@ Base Metal 


@ Closures for frozen food trays 
@ Foil for military packaging 
@ Gift wrapping 


Striped and printed patterns 


ALUFOIL PRODUCTS CO. 


15 Ferry St. New York 38, N. Y. 











MODERN PACKAGING 








































G E T We are interested in OXY-DRY Sprayers; 


| T ae soyabengpatviert ow nah 


Firm Name. 













Address. 


a 





Individua' 


| MAT YRY erecision ENGINEERING 


GIVES YOU ALL THESE COMPETITIVE ADVANTAGES 





Aye x & 








GREATER PRESS SPEEDS a ae 
more impressions per hour i. 


REDUCES REJECT SHEET WASTE 
more deliverable sheets 


PERMITS FULL PRESS LOADS 
faster job handling time 

USES LESS OFFSET POWDER 
costs less to operate 


FASTER SETTING & DRYING OF INK 


less waiting time for next operation 


HLIMINATES STATIC ELECTRICITY 
"slumb-bob” jogging on press delivery 


MUCH LESS SERVICE & MAINTENANCE 


fill it... set it... forget it operation 


ANY one of the above advantages would make 
OXY-DRY superior to any and all other 

offset prevention methods. Combined, they 
give the printing plant that has OXY-DRY 
equipment a tremendous competitive advantage 
that simply means more business, more profits 
and more satisfied customers. 





If you want to increase the number of 
impressions per hour for every press in your 
plant, then you need OXY-DRY sprayers... 
write, wire or phone us today for more details. 





THE ONLY RIGHT INK 
OFFSET PREVENTION PROCESS 


OXY-DRY SPRAY 
SORPORATION FORGET 


NEW YorK CHICAGO san FRANCISCO | T ! 
9 South Marshfieid Avenue, Dept. MP, 
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Limers of these new Eversharp 
pen and pencil sets were con- 
our-formed from 0.10” 
AMPCO S-300 sheet by Con- 
fental Plastics, Chicago, who 
ted Eversharp in its desi, 

suding forming it to the 
‘of en and pencil to hold 
rmly in place. 





















products 4 


nestle in display packages of 


sree CAMPCO) «sue 


Give your product an attractive display package. Pack it in colorful, 
long-lasting vacuum-formed campco styrene sheet. Customers like 
its bo coal quality looks . .. manufacturers and storeowners like its 
sturdy, shock-absorbent strength. campco sheet is practical, eye- 
appealing . . . and inexpensive. 


And molders like the ease with which campco can be formed. No 
expensive dies are needed . . . it’s simple to emboss . . . won't ever peel 
or chip. campco is ideal for short runs, as well as long runs. 

caMpPco’s low cost makes it practical for “most any product you 


can name. Get the full story and samples. Specify whether you prefer 
glossy or mat finish—whether you want color sample. 


r | 
| CAMPCO Division of Chicago Molded Products Corporation | 
| 2708 Normandy Avenue, Chicago 35, Illinois | 
. ([] Please send data on CAMPCO sheet | 
| (} Please send somple. Size______, color______., finish__ 
Name eS ee ee eee ? | 
| Company_ 7 
| Address_ a ae ee | 
City Zone a as = 
fee cae came camp Gn? GED GSU? GED OUD GEE? GED GEED GED GED GED ae eee ee oe co ee ee oe — — 
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BLACK-CLAWSON CO., Dilts Diy. 
Booth 871. Exhibit of two newest drum 
riding roll-type slitter-rewinders 

ing from 32 to 130 in. in width with te- 
wind capacities from 30 to 72 in, » 
speeds up to 2,000 FPM. Personnel: 
W. D. Haskell, G. L. Booth, J. V. 
Couture, J. E. Dain, R. J. Jacobs, B 
Clark. Hotel: Ambassador. 


BLOCKSOM & CO. Booth 1248. Dis. 
play of molded and die-cut Paratey 
cushioning material in complete Tange 
of densities; cushioning to pack all 
types of equipment, from gyro 
mechanical. Personnel: R. H. Rowe, 
L. M. Bever, H. Bearman, A. J. Lilien. 
feld, R. M. Reutlinger, R. F, 

L. Barol, W. Diemer, G. French. Hotel: 


Ambassador. 


BOSTITCH. Booth 355. Extensive line 
of stapling and wire stitching equip. 
ment for packaging and shipping opera- 
tions, including manual, foot, air and 
electrical drives; Model D12BT Bo. 
stitch Boxlok which seals tops and bot- 
toms of corrugated containers entirely 
from outside. Personnel: E. G. Gardner, 
K. E. Joy, S. L. Smith, W. E. Hofer, 
J. Bliss, H. G. Allen, W. K. Pollock. 
Hotel: Haddon Hall. 


BRADLEY ASSOCIATES, INC. Booth 
1414, Display of molded, rigid, plastic 
boxes. Personnel: M. Nozette, M. J. 


Beck. 


BRADLEY CONTAINER CORP. Booth 
166. Display of plastic squeeze-to-use 
tubes and bottles. Personnel: B. Dewey, 
H. E. Griffith, F. A. Prahl, W. W. Wil- 
lett, E. W. Smith, D. T. Hayes. Hotel: 
Ritz-Carlton. 


BROWN BAG FILLING MACHINE 
CO., INC. Booth 204. Exhibit of Forma- 
pak machine for automatic packaging of 
screws. Personnel: J. J. Doyle, W. E. 
Balzer, R. I. Perault, K. Ylonen, H. Ol- 
son. Hotel: Ritz-Carlton. 


BROWN-BRIDGE MILLS, INC. Booth 
931. Complete line of BB brand heat- 
seal papers, including new 600 bag 
header line for both saran and cello- 
phane bags; Flat-As-a-Pancake gummed 
label papers; Red Streak box tapes and 
Red Streak sealing tapes. Personnel: 
H. T. Blair, F. Holt, K. E. Hoffman, 
E. C. Corey, R. E. Gallun, R. J. Crane, 
J. P. Wilt. Hotel: Chalfonte-Haddon 
Hall. 


BUNN, B. H., CO. Booth 1249. Display 
of Bunn package tying machine. Per- 
sonnel: R. J. Darby, D. M. Melville. 


BURLAP COUNCIL OF THE INDIAN 
JUTE MILLS ASSN. Booth 1204. Dis- 
play of various forms of burlap packag- 
ing and industrial uses. Personnel: 
W. A. Nugent. Hotel: Chalfonte-Haddon 
Hall. 


BURT, F. N., CO., INC. Booths 730, 





732. Exhibit of folding cartons, set-up 
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per boxes, counter displays, trans- 

nt boxes, round paper canisters and 
drawn acetate items. Personnel: W. C. 
Milsom, R. Lowe, A. W. Buchanan, 
I Rau, Mrs. L. S. Hagner, O. W. Hons- 
berger Hotel: Marlborough-Blenheim. 


CLT. CORP. Booth 1024. Executives 
of company will be available to discuss 
igstallment financing of machinery and 
equipment. Personnel: R. S. Murphy, 
f. T. Neville, D. V. McCarthy. Hotel: 


Dennis. 


CALIFORNIA WIRE PRODUCTS CO., 
INC. Booth 114. Display of heavy-duty, 
portable, air-driven stapling tools, using 
plain and rosin-coated steel, galvanized 
and brass round wire staples for fabri- 
cating and closing various types of boxes 
and crates, light pallets and bases, and 
gaples made in three crown widths and 
up to 1% in. in leg length. Personnel: 
V. LeSage, B. E. Parker, J. M. Ames. 


CAMERON MACHINE CO. Booth 846. 
Exhibit of photographs and descriptive 
literature illustrating new developments 
in machinery for slitting and winding 
plastic films. Personnel: E. J. Ward, 
H. Smith, L. Rockstrom. Hotel: Dennis. 


CARBERT MFG. CO., INC. Booth 1457. 
Exhibit of heat-sealing equipment for 
polyethylene tubes, bottles, bags; espe- 
cially designed machine to seal Bracon 
polyethylene tubes and bottles; sealing 
equipment for dry-goods flat packages; 
also semi-automatic bottle-capping ma- 
chines for screw and lug caps. Person- 
nel: R. W. Saumsiegle, N. H. Martin, 
J. MacInnes and A. Dwinells. Hotel: 
Ritz-Carlton. 


CELANESE CORP. OF AMERICA. 
Booth 446. Exhibit to bring visitors “Up 
to date with Acetate” and with Celanese 
polyethylene packaging; versatility of 
acetate demonstrated by variety of trans- 
parent rigid containers, window boxes 
and bags, combinations with other ma- 
terials, laminations and wraps; also 
containers made with new Forticel 
molding compound and vacuum-formed 
polyethylene, as well as bags for pro- 
duce and other products. 


CELLUPLASTIC CORP. Booth 1322. 
‘Plastic Packages on Parade”; Clear- 
site rigid plastic containers from % to 
in. in diameter and from 1 to 5 in. 
high; also 2., 4-, 8- and 16-oz. threaded 
squat jars, and acetate and butyrate 
flexible containers. Personnel: B. Vega, 
€. DeVera, J. D. Giles, D. Proctor, 
G. Plain, J. McKenna. Hotel: Ritz- 
Carlton, 


CELON CO., THE. Booth 252. Display 
of customer packages featuring end uses 
of Celon cellulose seals. Personnel: 5. 
Adams, E. A. Vaugha, H. V. Owens, 
LC. Ford, L. J. Trecek. Hotel: Claridge. 


CELOTEX CORP. Booth 948. Display 


of custom-contoured Celotex cushioning 
material. Personnel: B. A. Savage, 


MARCH 1056 


Founded 1920 


Your Printing 
Deserves 
the Best 


Flint inks give added beauty 
and durability to your packages. 


Howard Flint Ink Co. 
Gravure >Letterpress + Lithographic *Plerographic 


ATLANTA + CHICAGO + CLEVELAND + DENVER - DETROIT - Hous! 
INDIANAPOLIS - LOS ANGELES « MINNEAPOLIS: NEW ORLEANS - NEW YORK 
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Merccefff 


makes a 


MARKED IMPROVEMENT 
IN PRODUCT IDENTIFICATION 





MYSTERY: 
COLOR? STYLE? SIZE? 


Paper label indentification of his — 
causing a tile manufacturer all kinds 0 
trouble: salesmen couldn't always read the 
pattern and color names, labels peeled 
off causing inventory troubles, costs were 
high. Searching for a better way, 
he heard about Markem: specialists in. 
marking for 40 years. 













uh 









SOLUTION: 
THE MARKEM METHOD 


A Markem 25A machine — specially designed 
for flat surface marking —was brought in. 
Easily changed type took care of variable 
detail. Tile squares were marked 
at production rates. 








CONCLUSION: 
CLEAR, DURABLE, 
LOW COST MARKING 


Attractive, easy to read imprints now help, 
instead of hinder, tile sales. Costs are lower 
. .. identification better. If you have a 
marking problem — ranging from color- 
banding electrical components to identifying 
artillery shells —Markem may have just 

the answer. Markem Machine Co., 
Keene 1, New Hampshire 























L. Monroe, R. J. Clark, J. Doyle. Hotel: 
Chalfonte-Haddon Hall. 


CENTRAL STATES PAPER & BAG 
CO. Booth 750. Display of paper and 
plastics bags demonstrating savings in 
packaging time and material cost, im- 
proved protection and sales appeal. 
Personnel: M. L. Abramson, H. L. 
Abramson, H. Velkoff, D. J. McKay, 
Jr., H. B. Reisman, N. Vogel, M. Mar- 
cus, N. Thomas, F. Duff. Hotel: Clar- 
idge. 


CHAFFEE, RALPH, & CO. Booth 304. 
Display of Chaffee Rotor-Sealers, heat- 
sealing machines sealing all of the popu- 
lar plastic films; 16 mm. movie of vari- 
ous installations, merchandise and food 
packaging; demonstration of new auto- 
matic in-feed, coder-dater and automatic 
punching device; also special machine 
with heat, pressure and dwell time in- 
dicated by dials sealing metal foil bar- 
riers and Government specified mate- 
rials. Personnel: R. Chaffee, E. Ander- 
son, P. Ketchpel, L. Keeler. Hotel: 
Shelburne. 


CHAMPLAIN CO., INC. Booth 605. 
Display of packaging materials, includ- 
ing wrappers, labels, folding cartons and 
specialty items; also photographs and 
drawings of printing. and fabricating 
equipment for the manufacture of pack- 
aging materials. Personnel: J. E. Cade, 
R. J. Dunne, A. F. Goat, W. Korth, 
J. Martin, M. Rasmussen, L. R. Rem- 
ington. Hotel: Traymore. 


CHASE COMPANIES. Booth 129. Dis- 
play of fully automatic filling and stop- 
pering machine; fully automatic and 
semi-automatic machines for polyethyl- 
ene closures of various types; ampule 
filling and sealing machine; powder 
filling machines. Personnel: G. Parodi, 
C. Owen, I. W. Munzer, J. Henderson. 
Hotel: Marlborough-Blenheim. 


CHESTER PACKAGING PRODUCTS 
CORP. Booth 254. Display of Cheslene 
#401 extra clear polyethylene; Ches- 
lene #201 extra slippery polyethylene; 
Duplene lamination of two layers of 
polyethylene to form one thickness; also 
Cheslene TF polyethylene treated for 
greater printing adhesion. Personnel: 
A. Schechter, W. E. Channing, W. Kur- 
first, V. Castellano. Hotel: Ritz-Carlton. 


CHIPPEWA PAPER PRODUCTS CO., 
INC. Booth 303. Display of corrugated 
specialties including rolls, sheets, tubes; 
also applications of car linings. Person- 
nel: D. S. Block, E. M. Johnson, 
P. Schencker. Hotel: Claridge. 


CHISHOLM-RYDER CO. OF PENNA, 
Booth 1101. Exhibit of versatile wrap- 
around labeler featuring handling of 
aerosol cans with quick-change features 
for full range of both Crown- and Con- 
tinental-type cans and equipped with 
quick change-over from right- to left- 


hand label. Personnel: W. B. Sanford, 


W. Reimer, P. Sanford, H. G. 
K. B. Severson, E. J. \bendschejg 
Hotel: Dennis. 


CLARK-AIKEN CO. Booths 1149, 1153, 
Exhibit of Type “C” 64-in. rotary cutter 
and layboy unit equipped with om 
tinuous fingers; two single roll 
running with Stub Arbors. Personne: 
J. C. Hart, K. S. Ducayet, Jr. Dg 
Grody, J. J. Waddock, J. Marby. Hot: 
Claridge. 


CLEVELAND CONTAINER CO. Boos 
536. Exhibit of various methods of pack. 
aging showing complete line of sping} 
and convolute-wound containers wih 
paper and metal ends; metal-end tee 
scope and screw-cap containers; mailing 
tubes; paper tubes and_heavy-yal 
cores; also methods of packaging {gr 
Government spare-parts containers under 
Specifications MIL-C-12147(a), MILt 
5405 and MIL-C-12804. Personnel: 
W. F. Walker, R. F. Boll, H. C. Simms 
P. Roome, M. Kirkpatrick. Hotel: Rip 
Carlton. 


CODDINGTON, E. D., MFG. CO. Booth 
1233. Exhibit of Auger-Matic valve bag 
packer that fills and weighs bags in one 
operation and packs powdered, gran 
lar, pellet and fibrous materials, Per. 
sonnel: M. J. Gersch, W. LeSelle, E. A 
Kerler. 


COLLAPSIBLE TUBE MFRS. COUN. 
CIL. Booth 927. Display of collapsible 
metal tubes for packaging medicinal 
and pharmaceuticals, cosmetics, denti- 
frices, shaving creams, household and 
industrial products and food products. 
Personnel: L. B. Platt, G. A. Stauter, 
S. E. Hills. Hotel: Claridge. 


CONAPAC CORP. Booth 752. Exhibit 
of latest bag-making and printing equip 
ment of Roto Bag and Holweg lines; 
also packaging machinery by Roto Wrap 
Machine Corp. Personnel: R. ih 
Schnoor, J. C. Williams, K. Fritts, J. 
Beckman, E. Miranda, J. Field, F. Aw 
derson. Hotel: Marlborough-Blenheim. 


CONNECTICUT HARD RUBBER 00. 
Booth 1527. Display of “Temp-R-Tape 
T” pressure-sensitive tape of Teflon with 
silicone rubber adhesive for instant ap 
plication of Teflon to any surface. Per 
sonnel: E. C. Buckhold. Hotel: May 
flower. 


CONSOLIDATED PACKAGING MA 
CHINERY CORP. Booth 135. Sales 
bulletins and informative data on m& 
chinery available. Personnel: E. L 
Kuhn, J. E. Baum, L. F. Maurer, & 
Bacon, L. F. Rogers, Jr., R. L. Duhart, 
T. L. Johnson, R. Heller. Hotel: Dennis 


CONTAINER CORP. OF AMERICA. 
Booths 546, 645. Display of folding 
paperboard cartons emphasizing color 
ful designs and merchandising display 
possibilities; shipping containers of cor 
[Continued on page 392] 
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LET MARYLAND GLASS DESIGN 


A BLUE OR FLINT GLASS CONTAINER 


FOR YOUR EXCLUSIVE USE 


Sure, we make bottles and jars. But, more 
important to you, we design them. Our 
creative staff has the experience, the skill, 
the imagination to help you successfully 
redesign your old package or develop a 
new one. We’ve proved this many times. 


PACK TO ATTRACT IN 


MARYLAND 


AS * BLUE OR FLINT 
GL JARS AND BOTTLES 


Now we would like to prove to you that we 
can design a container that will sell your 
product. If you have a design problem, get 
in touch with us. No obligation, of course. 
Maryland Glass Corp., 2147-53 Wicomico 
St., Baltimore 30, Md. 





STOCK DESIGNS— 
A variety in blue or 
flint glass and a 
complete range of 
sizes is ready for im- 
mediate shipment. 



















oleW! SCHRADER } 


\ 
’ e 


* Designed exclusively for foam 


! 
l 
| 
| 
All 
rubb 
- . bd lik 
* Rapid pressure filling makes loading | 
easier 
| 
10 Reasons Why PRESFOAM | 
° . ° ] 
is best for Dispensing | 
| / 
- “Ribbon” pattern dispensing . . . easier to use . . . reduces waste | 
+ Better wiping action—vertical opening designed to fit the hand 
+ Positive locking | 
+ Positive direction . . . no “flying” foam 7 
+ Positive shut-off 
+ Even flow rate .. . every time! 
* No extra cover to replace . . . easy and economical to assemble | 
* Resistant to corrosion . . . stainless steel and all plastic—no rubber 
or rubber-like materials 
+ Attractive appearance . . . various color combinations available 
+ Schrader-made parts . . . Schrader assembly . . . Schrader 100% 4 


inspection . . . Schrader reliability backs each valve 


The ideal foam valve is available for your forward 
planning. Now in the all-new Schrader PRESFOAM 
Valve you get the answer to today’s and tomorrow’s 
competitive foam dispenser problem: Customer sat- 
isfaction. Here’s a valve designed with you and your 
customer in mind. For you it means faster filling since 
this is a rapid pressure filling valve that’ll load fast! 
It’s attractively designed — handsome, all plastic— 
no rubber — combined with corrosion-resistant stain- Sehre 
less steel spring, available in combinations of colors #8 
to match your requirements. And what’s more — every 
valve is backed by Schrader’s unexcelled research and 
development facilities. For your customer, PRES- 
FOAM means ribbon-pattern foam that’s easier to use. 
Get set with PRESFOAM — the all new foam valve 
that’s designed exclusively for your foam needs. 


by 
comt 








AEROSOL and FOAM VALVES made by 





ESTABLISHED IN 1844 the leading producer of Standard Tire Valves 
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teak 9% Knife edge seat— e : 

oon ‘gives podiee parts make up this valve — less chance of fail- 
coated steel shut off “ . ° 
/ ure in use. It’s economical for you to use. 
ade Remember: the same quality inspection 
— —— methods you’d expect on any Schrader 
Product — are used on the new Schrader 
i een ee eee OCs |,  PRESFOAM Valve. 
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dispensing Cap 

and Button—Snaps Vertical 

on in one operation opening designed 

to fit hand 































All plastic—no 
rubber or rubber- 
like materials 


INSIDE STORY OF PRESFOAM 


Take a closer look at this stellar performer. 
The all-new PRESFOAM offers stainless 
steel spring and all plastic construction—no 
rubber components. Button part of dispens- 








ing cap—that means no plastic threads to 
strip. And see, too, a minimum number of 











SCHRADER +840 PRESFOAM VALVE-—for all foam type dis- 
pensing. Supplied in 1” closure with draft tube assembled. When ordering 
specify make and ounce capacity of can so right draft tube length can be 
furnished. Dispensing opening 34” x 1%” vertical. Other openings to meet 
your specifications. Ribbon pattern. Positive wiping action. Positive direc- 
tion. Coated steel closure — stainless steel spring and all plastic—no rubber 
components. Pressure filling type. Available in various colors. Priced com- 
petitively. Samples on request. Backed by the good name of Schrader. 





A. SCHRADER’S SON 
Division of Scovill Manufacturing Company, Incorporated, Dept. MP 
470 Vanderbilt Avenue, Brooklyn 38, N. Y. 
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rugated and solid fibre for protection 
and safe transportation of merchandise; 
variety of fibre cans; paperboard mer- 
chandising aids, such as premiums and 
display stands; also flexible packaging 
material. Hotel: Traymore. 


CONTAINER EQUIPMENT CORP. 
Booths 239, 241. Exhibit of Model 40- 
914 TT adjustable cartoner which han- 
dles reverse-tuck-style carton fully auto- 
matically from hoppering to closing, al- 
lowing for hand insertion of product; 
also Model 3901-12 GG adjustable car- 
ton glue-sealing machine that automa- 
tically closes and seals all flaps of glue- 
seal-style carton, with new independent- 
ly driven power compression unit and 
newly independent circulating glue- 
pump system. Personnel: Mr. & Mrs. 
F. W. Kucklinsky, A. D. Farnow, R. W. 
Walters, W. E. Haberland, R. L. Taylor, 
C. Ashe. Hotel: Dennis. 


CONTINENTAL CAN CO. Booth 324. 
Exhibit of complete line of packages 
and packaging materials produced by 
all company divisions, including metal 
cans, steel containers, fibre drums, flex- 
ible packaging, paper containers, bottle 
crowns, plastic bottles. 


COUNSEL MACHINE CO., INC. Booth 
148. Exhibit of Robo-Wrap automatic 
packaging machine equipped with net- 
weight scale feed designed to represent 
complete packaging system employing 


Robo-Lift bucket elevating conveyors. 
Personnel: J. C. Amato, H. H. Beams, 
C. Frank, K. E. Olsen. Hotel: Ritz- 


Carlton. 


CROWN CORK & SEAL CO. Booth 
312. Exhibit of Spratainer, lug caps, 
Merit Seal caps, Seal-Stik containers for 
propelled and repelled cosmetic prod- 
ucts. Personnel: J. J. Nagle, R. Gowans, 
R. Duemler, S. Tuttas, J. Scheres. 
Hotel: Claridge. 


CULLIGAN, INC., Desiccant Div. 
Booth 968. Display of Humi-Sorb desic- 
cant for dehydrated protective packag- 
ing of foods, drugs, confections, indus- 
trial equipment and other products 
susceptible to moisture and humidity 
damage; also humidity indicators and 
low-cost plastic “Button” and metal 
“Plug” humidity indicators which ex- 
ternally mount on a dehydrated package 
and visually indicate the internal rela- 
tive humidity condition within package. 
Personnel: E. H. Gleason, Jr., F. Maher, 
F. H. Palmer, III. Hotel: Ritz-Carlton. 


CUSHMAN & DENISON MFG. CO., 
INC. Booth 1042. Display of Flo-Master 
felt tip pen with automatic valve con- 
trolled flow for broad or fine line mark- 
ing on any surface; also pocket size and 
king size Flo-Masters with felt tips of 
various shapes, and transparent, opaque 
and Brite-line inks. Personnel: D. L. 
Parke, J. P. Dwyre. Hotel: John’s Motel. 


DAHER CO., INC. Booth 257 Display 
of decorative metal containers, canister 
sets, trays and plates made in Holland 
for packing confectionery and bakery 
products, tea, nuts, ete., made of porce. 
lain-like metal, with re-use value, Per. 
sonnel: B. Greenstein, C. Molk, 
W. Blum, J. H. Blazej. Hotel: Shel. 
burne. 


DAILY NEWS RECORD. Booth 1234. 
Newspaper stand for distribution of 
Daily News Record. Personnel: £, P. 
Laskey, B. Kaufman, A. Mills. 


DENNISON MFG. CO. Booth 842. Dial. 
set label and tag printers for product 
and package identification; re-order 
tickets; production control forms, ete.; 
Kromekote marking tags and booklet 
tags; tags for industrial uses; quality 
set-up boxes and cases; heat-seal papers 
for saddle labels, top labeling, super. 
market labeling, gum-to-gum adhesion 
and stay-tapes; crepe paper for indus- 
trial uses. Personnel: R. B. Hulett, H. C. 
Weeks, W. D. Wilson, G. O. Hay, G. T. 
Hynes. Hotel: Marlborough-Blenheim, 


DEPENDABLE COMPRESSOR & MA- 
CHINE CO. Booth 1226. Display of 
screen printing machines. Personnel: 
C. F. Eisen, Mrs. A. Eisen. Hotel: 


Dennis. 


DERBY SEALERS, INC. Booth 758. 


New line of automatic bag sealers to 





OF THE FILLING MACHINE 


For filling liquids to meet large-volume, low mark-up merchandising 
requirements, U.S. Rotary Vacuum Fillers are meriting first choice by 


the packagers of national brands. 


It will pay you to learn what two generations of liquid filling engi- 
neering experience can contribute to your operation. Learn, too, how 
U.S. automatic liquid filling equipment can be custom-engineered to 
your requirements, at a substantial end saving over a standard machine. 


For recommendations or quotations, please specify product, size and 
type of container and desired fill per minute, hour or day. For details of 
the machine, write for Rotary Filler Bulletin. 


U. S. BOTTLERS MACHINERY CoO. 


Specialists in Liquid Filling and Container Cleaning Equipment 


4017 North Rockwell Street 


U.S. Model B-49 Straight- 
line Vacuum Filler; the 
most automatic one-man 
filler. Operates with or 
without discharge con- 
veyor. For all types of 
liquids. Easy changeover 
for all types of containers, 
For full details, write for the 
Model No. B-49 Bulletin. 


Chicago 18, Illinois 


U. S. Model B-2 Semi- 
automatic Vacuum Filler. 
Provides efficient contin- 
uous production, filling 
two containers at a time. 
Automatic product supply 
for all containers up to 
4%" dia. All liquids and 
semi-liquids. Portable. 
Write for the B-2 Bulletin. 


BOSTON « NEW YORK « PHILADELPHIA « HOUSTON . 
DALLAS*LOS ANGELES «SAN FRANCISCO*eDENVER © 
SEATTLE « PORTLAND « PHOENIX « NEW ORLEANS ~ 
TAMPA ¢ ATLANTA « MONTREAL * TORONTO : 
VANCOUVER « WINNIPEG « EXPORT OFF: TOLEDO ; 


U. S. Siphon Filler. Bi 
cient for all liquids ® 
cluding foamy products @ 
products that do not per 
mit agitation. Stainles 
steel tubes; acid resistant 
glass lined tank. Improved 
model. Adjustable, simple 
accurate,dependable. Wit 
for the Siphon Bullets 
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= New Era Press 


Sie 


Z> Every Type of Label 


= Completed in One Run 


HEAT SEAL—PRESSURE SENSITIVE 
Gummed— Ungummed—Silk— Cotton 


Every type of label, using any type of label material, 
can be completed in a single run on one New Era Press 
at speeds to 7,500 impressions per hour. 





. Your free copy of the New Era Bulletin shows you how 
»the New Era Press is set up to print on any type of 
label material with flat electros, type or rubber plates— 
how it die-cuts any square, rectangular, or odd-shape 
label . . . slits, perforates, and numbers. . . delivering the 
finished labels in rolls, zig-zag folded or individually cut 
off—all in a single run. Write for your copy of the New 
Era Bulletin today. 








Manufacturing Company 


371 Eleventh Ave., Paterson, New Jersey 



































































apply a plain or simultaneously coded 
strip of pressure-sensitive tape around 
twisted neck of plastic film bags for 
1-, 5- and 10-lb. bags used in packaging 
produce and industrial consumer prod- 
ucts; demonstration of new line of man- 
ual and electric pressure-sensitive roll 
label dispensers; full line of dispensers 
for regular gummed tape, reinforced 
gummed tape and _pressure-sensitive 
tape, as well as label and envelope 
moisteners. Personnel: A. P. Krueger, 
W. S. Shee, M. B. Fabian, J. C. Berg- 
mark, A. W. Berg, F. Italiano, A. Kline, 
J. Palmer, G. Aldrich, W. J. Eilerman, 
W. Beecher. Hotel: Shelburne. 


DEWEY & ALMY CHEMICAL CO., 
Div. W. R. Grace Co. Booths 1134, 1140. 
Cryovac division will exhibit food prod- 
ucts being cooked in the bag using glass 
oven; meats, cheese and poultry featur- 
ing Cryovac protection; demonstration 
of automatic vacuum-sealing machine; 
Container Division will exhibit various 
containers featuring flowed-in gasket 
compound. Hotel: Claridge. 


DEXTER, C. H., & SONS. Booth 1440. 
Demonstrations of Dexstar specialty 
papers showing ranges of wet strength, 
dry strength, absorbency, dimensional 
stability, porosity, etc. Personnel: D. D. 
Coffin, Jr., E. P. Grace, B. Connor, 
E. Card, H. Fleming. 


DIXIE WAX PAPER CO. Booths 1340, 


1342. Exhibit of all types of flexible 
packages for industry; wrappers of 
waxed glassine, polyethylene, wax-modi- 
fied sulfites, cellophane and acetate; 
bags of waxed glassine, glassine, cello- 
phane, polyethylene, foil, Pliofilm and 
various laminates with printing by let- 
terpress, flexography and rotogravure. 
Personnel: L. T. Kimple, W. H. Bryce, 
Jr., T. S. Williams, H. Phillips, S. 
Moore, I. Brooks, J. D. Morgan. Hotel: 
Ritz-Carlton. 


DOUGHBOY INDUSTRIES, INC. 
Booth 671. Exhibit of heat-sealing ma- 
chines for top closures of cellophane, 
polyethylene, glassine and laminated 
bags; demonstration of new embossed 
code dater. Personnel: R. Livingston, 
H. Weatherhead, J. Grevich, Hotel: 
Ritz-Carlton. 


DOW CHEMICAL CO. Booths 637, 641. 
Applications of saran wrap, Styron and 
Styrofoam plastic packaging materials; 
saran wrap packages for meat, candy, 
cheese and other products; Styron con- 
tainers for food, candy, pharmaceuticals, 
jewelry and industrial products; also 
Styrofoam-protected packages for pre- 
cision instruments and creative packages 
for cosmetics and toiletries. Personnel: 
D. R. Ebey, D. L. Gibb, W. L. Nelson, 
L. E. Fake, J. S. Ryan, B. E. Foster, 
J. K. Stewart, R. B. Merrill, F. C. Dul- 
mage, R. L. Butler, P. R. Collins, L. S. 
Mounts, R. J. Lee, F. J. Gibbs, R. J. 





McCormick, F. J. Nolan, R. M. Patter. 
son, N. E. Wildman, F. H. Gentes, J. ¢ 
Jameson, S. D. Smith, G. J. Klusmire, 
A. K. Stone, V. P. Sheehan, G. Laird, 
Hotel: Claridge. 


DU PONT, E. I., DE NEMOURS & C0, 
INC., Film Dept. Booth 423. Theme “A 
Tough Film for Tough Packaging Jobs” 
will feature the packaging advantages of 
“Mylar” polyester film with demonstrs. 
tions and new packages; special demon. 
stration of high-speed wrapping with 
“Mylar” on automatic equipment; col. 
lection of on-the-market samples to 
show efficiency of this film for packag. 
ing; also selective group of cellophane 
packages featured. Personnel: D, F. 
Carpenter, J. E. Dean, H. C. Broems, 
R. R. Smith, E. C. Lake, L. B. Steele, 
B. C. Robbins, J. S. Taylor, W. J, 
Yerkes, J. L. Jenemann, D. D. Lan. 
ning, R. P. Henderson, W. M. Farrelly, 
A. S. Allen, N. Allen, M. L. White, 
J. P. Wilkins, H. A. Lesher, M. T, 
Callender, F. W. Tranfield, V. C. Clark, 
R. C. Davis, R. J. Crowley, M. H. 
Wheat, W. C. Lock, J. J. Burchenal. 
Hotel: Dennis. 


DU PONT, E. I. DE NEMOURS & CO, 
INC. “Kinetic” Chemicals Div. Booth 
433. Display of lab-scale loading of aero- 
sol products by both pressurized and 
cold-fill methods; live presentation by 
stage skit of buying factors behind aero- 
sol consumer purchases; also display of 












Small Item Packaging Costs Too High? 


LUSTEROID containers Gfoe, 


Vital, Money Saving Advantages 
IN PACKING— Strong, resilient and shatterproof, 


Lusteroid’s inherent strength eliminates need for protective 
Con be packed in bulk. Greatly 


packing and partitioning. 
reduces packing costs. 


and on the shelf. 


IN PRODUCT IDENTIFICATION — trode. 
marks and lab:!s are multi-color printed and matched to your 
specifications right on Lusteroid permanently. Cost of printing 
and affixing labels eliminated. Lusteroid provides visible sales 
and merchandising appeal through a full range of color, 


clear or opaque. 


IN SIZE — Lusteroid offers length flexibility without extra 
charge. Its unique ‘‘one-piece’’ construction eliminates mate- 
rial waste and costly production-time. Sizes range from 1/,” 
to 1," in diameter and lengths to 6”. Slip-on, screw-cap 


and polyethylene closures. 


LUSTEROID CONTAINER COMPANY. INC | 


pay for entire packaging operation! Lusteroid’s unique ‘‘one- — 
piece’ construction prevents leakage and spoilage in transit 








TEST for QUALITY CONTROL with CADY 
THICKNESS MICROMETERS 








is thickness up te y’: 

+4 vi horizontal glass covered! 

IN SHIPPING — Lusteroid vials ond tubes are 80% | diam. dial —graduale 
lighter than glass. Savings in shipping charges alone may | 1/1000ths of an inch. Fe 


CADY 


Registers thickness 


12 or 18” 


ations 1/1000ths or 


inch, 
CADY 





Standard Cauge 
to | 
5/16”; available with 4, | 
7 throats. 
Horizontal, glass covered 
dial is 6” diameter; gradu- 


CADY 
Hand Micrometer 


has die cast aluminn 
frame, shaped to fit hand 
convenient § trigger rane 
and lowers anvil; capatiy 


use throughout the pls 
or when traveling. b 
tremely accurate; dine 
reading; no computing 
Spherical end anvils avi 
able on order, 


For catipering thicknesses of Papers, bouras, routs, Felt, Glass, Metals, Plastic. 
Rubber; Sheet stock or Finished Products with thicknesses to one-half ind. 














Mil: 


BEG re, 


Dead Weight Mike 





63 WEST PARKER AVE., MAPLEWOOD, N. J. 
























l * 1 Dead Weight Anvil de- See . } 
{ Please send me: [1] Your helpful, illustrated booklet “How To " aoe ce HM ey je. Ae é 
1 Package Small Items". \ and completely accurate } 
lip wh 6” di + 

| Nome__ am | SS 1 glass covered dial with | a 

; 1/1000ths or .005 gradu- - a 
1 Firm 1 ations, lia bans tie 4s 
! 

Address___ - nsinassselioninieamninieptnsiieditaitane’, W Write for data and prices: Burst Strength Testers, Basis Weight re 
i city Zone__ State. ‘ection E. J. CADY & COMPANY, 642 N. Harlem Ave., River Forest, 
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BOTTLE CAP COMPANY, Inc. 
Indiana 


Evansville, 
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FOR FILMS-FOILS-PAPERS 


yours, free for the asking! 






























If your laminating problems involve the bonding of any films, any foils, any papers .. . 


to themselves or to each other . . . write, today, for this helpful “Adhesives Selector 
Chart” which lists recommendations for 26 different laminating materials . . . over 670 
different single-laminate combinations . . . approximately 
6,400 laminate/adhesive/laminate combinations . . . with 


their outstanding properties! 

This comprehensive Chart is part of a deluxe, profusely 
illustrated brochure showing how BONDMASTER Adhesives 
have successively solved such problems for other leading 
firms in your own field. Write for your FREE copy teday — 
without cost or obligation. 


CELLOPHANE MYLAR VINYL 

FOIL POLYETHYLENE ACETATE 

PAPER SCRIM SARAN 

FABRICS PLIOFILM AND 16 MORE! 





RUBBER & ASBESTOS CORP. 
233 BELLEVILLE AVE - BLOOMFIELD, N.J. 









































See us at booth I2ZI8A at the 


NATIONAL PACKAGING EXPOSITION 
IN ATLANTIC CITY 


H-S BOXMASTER 
FORMING 
MACHINE 






A.. extremely flexible forming machine 
that enables a manufacturer to purchase 
two-piece cartons, trays, or hinge-cover 
cartons in flat blank form and yet 

have sturdy glued cartons in which 

to pack his products. 

If you use any of these style cartons 
in either boxboard or corrugated, stop 
in at our booth to see our machine first 
hand and discuss your requirements. 


HOAGUE-SPRAGUE CORPORATION 


130 Eastern Avenue P. O. Box 911 Lynn, Massachusetts 


MODEL D TYPE B 


















aerosol packages and components, jp. 
cluding containers and valves, 







DURETHENE CORP. Booth 1105, Dig 
play of applications of Durethene film; 
samples of printed bags showing 
adhesion possible on Durethene 
also many actual packages. Per, 
C. A. Raabe, W. J. Kelleher, J, E, 
Shane, L. W. Meyer, G. i 
J. H. McSparran, R. M. Ferguson, 
Boucher. Hotel: Shelburne. 


DUSENBERY, JOHN, CO., INC, 
1107, 1109. Movies of automatic 
display of bench slitter; film slitter ang 
photocell unwind. Personnel: J. Dusep. 
bery, R. W. Young, J. Rienau, F. Kerber, 
Hotel: Shelburne. 


EASTMAN CHEMICAL PRODUCTS, 
INC., Chemical Div. Booths 833, 839 
Exhibit demonstrating versatility of 
half-second butyrate as a foil and paper 
lacquer film-former; samples of paper 
and foil coated with half-second butyrate 
lacquers formulated to provide coaters 
with a different set of film character. 
istics; clear and colored lacquers and 
lacquers containing metallic pigments; 
effectiveness of Epolene polyethylene 
waxes in upgrading variety of wax 
containing products such as _ paraffin 
based paper coatings; effectiveness of 
Tenox antioxident in stabilizing poly- 
ethylene film, with emphasis on the use 
of such film in food packaging. Person- 
nel: W. M. Gearhart, F. M. Ball, C. R. 
Lee, M. O. Brunson, J. D. Crowley, 
C. H. Coney, R. R. Shelly, J. R. Lang. 
ston, R. R. Moore. Hotel: Traymore. 


EASTMAN CHEMICAL PRODUCTS, 
INC., Plastics Div. Booths 829, 833. 
Display of Tenite acetate, Tenite buty- 
rate and Tenite polyethylene plastics 
for containers, lay-flat tubing, paper 
coating and sheeting. Personnel: W. G. 
Carpenter, E. C. Cathcart, W. F. Cooper, 
Jr., J. T. Moore, S. E. Palmer, J. R. 
Pecktal. Hotel: Dennis. 


EASTMAN KODAK CO. Booth 554. 
Exhibit of transparent packages made 
from Kodapak I (cellulose acetate), 
Kodapak IV (cellulose triacetate) and 
Kodapak II (cellulose acetate butyrate). 
Personnel: C. D. Snead, A. B. Corey, 
H. Lloyd, P. Braman, V. Howe, M. 
Tucker, S. Osman, C. Van Valkenburgh, 
J. Gruntler, L. Mills, R. Caire, W. Sea 
man. Hotel: Marlborough-Blenheim. 


ECONOMIC MACHINERY CO., Div. 
Geo. J. Meyer Mfg. Co. Booth 623. 
Demonstration of World Super CM. 
automatic labeling machine together 
with samples of packages labeled and/ 
or banded automatically on World 
equipment. Personnel: G. L. N. Meyer, 
Jr., J. F. Parsons, S. T. Carter, H. V. 
Thalin, R. C. Poore, T. A. Cairns, A. T. 
Moroni, J. H. Maloney, L. J. Rouleau, 
F. R. Olivan. Hotel: Claridge. 


EKCO-ALCOA CONTAINERS, INC. 
Booth 1055. Exhibit of complete line of 
rigid aluminum foil containers for pack- 
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...for printing that sells 


NY 
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COLLAPSIBLE TUBES + 
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Perfect reproduction of your artwork is 
another reason why you can depend on 

Art Tube for all your needs in tin, tinlined, 
lead and aluminum collapsible tubes, 

with closures and applicators of your choice. 
May we quote on your next order ? 
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TUBE CO., INC. 










500 LYONS AVE., IRVINGTON 11, N. J. 
ae WAverly 3-6400 
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PORTABLE! Just wheel it 


ADAPTABLE! Adjusts to 
your packaging line 
COMPACT! Occupies 
only 24” x 30” of aisle 


HIGH-SPEED! Imprints 
up to 600 units per 
minute, depending on 
size and shape of 
container 
ADJUSTABLE! Readily 
adjusts for containers of 
different size 
ECONOMICAL! Low 
initial cost, negligible 
maintenance cost 


Fully automatic packaging-line imprint- 


requires no alteration 
of existing set-up 


the line 


CODE-DATING MACHINE 
attaches to any production-line 





































ing machine places codes, other changeable { , } 
legends on bottom of jars, bottles, cans, etc. elle 
Makes clean, sharp, uniform impressions BOOTH 246 
consistently —regardless of whether con- NATIONAL 
tainer surface is flat or concave, flush or PACKAGING 
recessed. Designed for quick copy changes, EXPOSITION 
easy cleanup. Offers all the advantages of April 9-12 

a fixed-installation imprinter without dis- | Atlantic City 
advantage of changing present operation. L / 


Write for full details today 


ADOLPH GOTTSCHO, INC. 
























Automatic 
Production-Line 





sticks Dept. A, Hillside 5, N. J. 


In Canada: RICHARDSON AGENCIES, LTD., Toronto & Montreal 


CODING, MARKING 
IMPRINTING 
MACHINES 





aging in bakery, frozen-food, meat, 
restaurant take-out and mass-feeding jg, 
dustries; group of representative com, 
pleted packages featuring various 

of covers and wraps; also ill i 
of complete line of all types of closure 
equipment. Personnel: J. 

B. Davey, W. Marcoux, J. Walker, 
T. Leo, A. Moses, C. Gallagher, J, @ 
Brien, D. Fauth. Hotel: Traymore, 


ELECTRONIC MACHINE PARTS, 
INC. Booth 861. Exhibit of photo-cles. 
tric registration control equipment; com. 
plete line of units covering applications 
for intermittent or continuous 

machines involving localization, spm 
cutting or synchronization. Personnel: 
W. T. McAdam, A. E. Handal, G. Gerag 
Hotel: Dennis. 


ELGIN MFG. CO. Booth 738. Display 
of automatic filling and capping ma 
chines. Personnel: G. R. Stevens, A. R, 
Stevens, D. M. Webster, W. H. Reimer, 
W. B. Sanford, P. B. Sanford, H. 6 
Manley, H. Fehrs. 


EMET VACUUM FORMING CORP, 
Booth 1449. Featuring blister-packaging 
of carded merchandise; vacuum-formed 
packages; contour-formed plastic trays 
for paperboard containers; also plastic 
vacuum-formed logo signs and displays. 
Personnel: M. S. Schwartz, P. Pesgo, 
E. Adler, B. Kent, H. Mendleson. Hotel: 
Ritz-Carlton. 


ERIEZ MFG. CO. Booth 1408. Demon- 
stration of new Magna-Mover magnetic- 
conveyor elevator for conveying metal 
parts such as jar and bottle tops, cans, 
metal boxes, etc., up inclines as steep 
as 90 deg.; new line of Hi-Vi Electro 
Permanent magnetic vibratory equip 
ment for use in conjunction with pack- 
aging machinery, etc. Personnel: 
N. Hirt. Hotel: Shelburne. 


EVER READY LABEL CORP. Booth 
1208. Exhibit based on theme, “Imagine 
a World Without Labels,” will show 
wide variety of label applications to 
many industries; also “Rotary X” press 
which prints tape in bright colors on 
kraft or other papers in widths up to 
6 in. Personnel: H. Hollaender, M. Sill, 
T. Britt, W. Vierow, M. Shaw, S. Sam 
uels, C. Manson and R. Hopcraft. Hotel: 


Traymore. 


FALES, L. F., MACHINE CO. Booth 
939. Exhibit with Ludlow Mfg. & Sales 
Co. featuring Ludlow tying machine, 
jute twine and seal stock. Personnel: 
A. C. McIntosh, B. P. Reed, J. Roman 
uck, K. W. Powers, R. A. Melntosh, 
H. G. Travis, H. C. Lang, J. Birrell, 
W. S. Malcom: Hotel: Traymore. 


FEDERAL ADHESIVES CORP. Booth 
1426, Exhibit containing three separate 
panels featuring products of the com 
pany and its affiliates Adex Mfg. Co. 
Federal Latex Corp. and Federal Chemi 
cals Corp. Personnel: V. Smith, R. 
Mavis, A. Jampole, M. Saxon, J. Yur 
man, A. Edison, M. E. Stern, P. M. 
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Liner, A. Mayer, S. Tisser, H. Stone, 
Hotel: Traymore. 


FELINS TYING MACHINE CO. Booth 
174. Exhibit of Model FPB-16 machine 
for tying set-up boxes and various sizes 
of bundles, boxes and packages; also 
Model F-6-J for tying letters, cards, 
labels, small boxes and packages at up 
to 60 ties per minute. Personnel: H. 
Kohler, P. I. Gross, H. Keller, D. Lar- 
son, W. McCambridge. Hotel: Ambas- 


sador. 


FERGUSON, J. L., CO. Booth 212. Ex- 
hibit of special animal acts, including 
a hen that answers questions with light 
indicator; a rabbit named “JoeBazooka” 
who fires miniature cannon at bull’s eye 
target. Personnel: R. C. Ferguson, R. C. 
Talbot, J. L. Ferguson, Jr., D. O. Fer- 
guson, W. E. Gary, R. A. Schunk, 
J. Knight, T. J. Rink, J. D. Cleaver, 
R. E. Paul. 


FIBREBOARD PRODUCTS, _ INC. 
Booth 1526. Exhibit of folding cartons 
and corrugated shipping containers. 
Personnel: M. R. Baruh, M. E. Wasser- 
man, M. F. Miller, H. H. Robbins, 
B. F. Wells, E. W. Lee. Hotel: Shel- 


burne. 


FIBRE DRUM MFRS. ASSN. Booth 
812. Display of typical fibre drums for 
domestic and overseas shipping; also 
variety of constructions and closures. 
Personnel: G. Mather, C. Dinger, E. K. 
Duffy, H. H. Filler, A. J. Godshalk, 


W. J. Mahoney, W. J. Mahoney, Jr., 
F. Mauer, C. N. Rockwell, H. M. 
Walter. Hotel: Claridge. 


FIFE MFG. CO. Booth 315. Demonstra- 
tion of two automatic guiding opera- 
tions: one guiding from an unwind, the 
other guiding the web through inter- 
mediate points by means of Cambering 
Roller method, both using -Pneumo- 
Hydraulic power units. Personnel:. 1. L. 


Fife, C. W. Brown. 


FINDLEY, F. G., CO. Booth 473. Joint 
display with Union Paste Co. Personnel: 
R. Findley, O. J. Bronn, C. Bickel, 
H. Fedler. 


FISCHBEIN, DAVE, CO. Booth 838. 
Display of Fischbein portable bag closer, 
completely portable bag-closing machine 
for closing filled paper or textile bags. 
Personnel: G. Fischbein, S. Shark. 
Hotel: Ritz-Carlton. 


FLUID CHEMICAL CO. Booth 1005. 
Exhibit of contract packaging in aero- 
sols; liquid and tube applications; 
product display; production techniques 
in filling of aerosols, Personnel: E. D. 
Bennett, M. Bennett, A. S. Pero, 
M. Weiner. Hotel: Ritz-Carlton, 


FOILTONE PRODUCTS, INC. Booth 
1315. Exhibit of vacuum-metallized ma- 
terials; plain, colored and embossed 
plastic films, including polyethylene, 
“Mylar,” acetate and cellophane for 
many packaging applications; also 


metallized kraft and super-finished pa 
pers as substitutes for aluminum-fojj 
laminates in many applications, Pe, 
sonnel: G. Kiddoo, A. R. 

W. Mansir, P. Clough, M. Harris, Hogg): 
Chalfonte-Haddon Hall. 


FRAZIER & SON. Booths 334, 3 
New Whiz-Packer volumetric filling ma. 
chine with vibratory horizontal feed fo 
hard candy, moth balls, oyster crack. 


ers; new Whiz-Packer high-speed auty 
matic rotary filling machine, rated at 


over 200 fillings per minute; also 
Whiz-Packer net weigher filling mg 
chine with hopper feed conveyor {op 
such products as potato chips, Person. 
nel: M. R. Frazier. Hotel: Dennis, 


GAIR, ROBERT, CO., INC., Container 
Div. Booth 511. Exhibit of wide range 
of corrugated and solid fibreboard ship. 
ping containers; shipper and display 
boxes and display stands including 
variety of colored linerboards; als 
specially engineered containers for in- 
dustrial and chemical fields, together 
with die-cut containers for fragile items, 
Personnel: W. T. May, J. P. Greivel- 
dinger, J. H. Macleod, C. U. Harvey, 
F. C. Costello, A. W. Hoffman, J. P. 
Stimpson, J. L. Sterett, S. D. Collie, 
M. M. Stukane, H. J. Howlett, R. T. 
Hanger, J. Mulloney, F. Locke, F. E 
Newton, W. Boyle, R. Groner, W. B 
Beams. Hotel: Traymore. 


GAIR, ROBERT, CO., INC., Folding 
Carton Div. Booth 512. Exhibit of com- 


ew 










































Introducing _____- 
World’s Finest Flexographic Press 


WOLVERINE Hydro-Printer 


The Wolverine Hydro-Printer Model X-120 is now 
equipped with electro-magnetic induction brake and 
clutch for fully automatic, super-tension control on 
unwind and rewind units. Self-energizing and positive, 
eliminating time-consuming adjustments—a definite 
must for successful register printing of cellophane, 
foil, and an 
hydraulic wit 


h 


SPECIFICATIONS 
1 to 6 colors 
26” to 80” wide 
Up to 40” stand- 
ard repeat 
Repeats to 60” 











IMPORTANT 
Be sure and watch for our next ad. 








plastic film. Fully automatic and 
motorized free-wheeling ink rollers. 


You, too, can. be satisfied—satisfied with the quality of work you are producing; satisfied 


with the amount of production you are obtaining; satisfied with the num 


r of repeat orders 


taf customers are sending you—because the very day you start production on a Wolverine 
ydro-Printer Model X-120 is the day that you 


to satisfaction. 


in receiving the results that lead 


Specially equipped to handle the most difficult and toughest flexographic printing jobs, the 
Wolverine Hydro-Printer Model X-120 is the finest press available today for the printing 
of any plastic film, acetate or cellophane. Its overhead drive allows high speed production on 


polyethylene, saran, vinyl and plio- 
film and, of course, cellophane, foil 
and paper. Optional equipment 
available, such as motor, ink pumps, 
drying units, anilox system, etc. 








PAPER CONVERTING 





MACHINERY 





This 5 color, 36” wide press with Flying Splice, is ot the 
Cello-Vision Corporation plant, 6812 West Lake St., St. Lows 
Park, Minnesota, —~ is running at speeds up to 325 ft. pe 
minute on cellophane and 250 ft. per minute on polyethylene 
with good results. Depending on the width of the stock, this 


company has taken as much as a TON per shift off the prem 
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“1 POLYETHYLENE FILM 
d for 


GIVES THIS 
ITS PROTECTIVE “GUTS”. . 


ainer No pushover, this assignment—to develop 
ange just the right material for Jones & Laughlin’s 
ship- widely useful tight-head liner for liquids in a 
splay ring seal cover steel container with Poly- 
ding ethylene pouring spout. It’s delivered to onthe 
~ agers oh caren ready for filling. 


r in- 


- The form-fitting liner (manufactured for J&L 
vel. by Electronic Wave Products, New York) 
rvey, must hold its shape, for easy assembly and 
‘es handling . . be exactly the sight gauge to give 
lie, maximum strength and protection without 
1, surplus weight (the package must pass rugged 
-E IC¢ drop tests and other yg te gp .. be 
& made from exactly the right blend of special 

resins to meet all the taxing use requirements 
lig which confront the package . . be produced 


m with exceptional standards of quality control, 
to assure freedom from pinholes, blisters or 
other imperfections. 





DURETHENE had the answers to these tough 
specs, as it so often does when every quality of 
Polyethylene Film must be at its peak, to meet 
a packaging need /m full. Your own demands 
may be less rigorous—or as inflexible. In 
| either case, you'll have the last ounce of assur- 
ance of package perfection if your Film is 









DURETHENE. for better 

| protection 
DURETHENE Polyethylene Film (in tube or sheet ec Clee 
form): is Toughest . . is Gauge-Controlled for highest STRONGEST YOU CAN GET 







consistent quality .. Prints better for top market appeal. 
Whatever your packaging job, tell your Converter 
you want 


bwehene 


THE POLYETHYLENE FILM 
WITH THE TWO BIG QUALITY PLUSSES... 
available in bags and sheets from leading Converters everywhere 






“STAY-PUT” PRINTING 






for better 
selling 
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iS BEST 
FOR YOUR 
PRODUCT? 


Jandise PROTECTS the surface and 


appearance of your product — 
keeps the closure dry and clean. 


* 

Jandise gives your product a PRES- 
TIGE look, is oyster white, 
opaque, matte finish with sturdy 
.005 “body”. The message on a 
printed jar-dise frequently elim- 
inates a label. 


Jardise costs surprisingly little. 


for samples and quota- 


tions on your letterhead. Indicate 
sizes and quantities. If possible 
mail sample jar for exact fit. 


FLAT STYLE for every jar size. Most 
sizes in stock 
PRINTED FLAT STYLE. Saves a 
direction label while it protects and 


C. FORMED STYLE. Shaped with a ridge 


or color. 
—. EMBOSSED 





Walter Frank 


_ PACKAGING ENGINEERS 


to fit jar opening exactly. 
HOT STAMPED. Either plain or formed, 
may be stamped with your logo in gold 


. Either style may be em- 
bossed or debossed with your logotype. 


*NOTE: Some sizes also available in 
molded polyethylene. 
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ALL UNITS BE W 
ORKING TO CUST t 
SATISFACTION OR ENTIRE PURCHASE PRICE wm te ae 


Let Our Experience Pay Of 
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REGISTRATION CONTROLS 
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For You! 





MUST 






EXPERIENCE ea Service Me 


EMP 


SE RVICE Units Installed By Our 5 


formation Su 
all Pplied. 
ENGINEERING Ana ‘riveint "SST! Are Interchangeable 


c. 
In The U. s, Overnight! Be Mailed Anywhere 


Installation In 
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ON CONTROL. 
oe STOO le 
ara Sc atamgmed IN THE CONVERTING ponent 
cecran seme cge hs Psion 
2» ELECTRONIC MACHINE PARTS, inc 
__ 2 LAFAYETTE STREET, NEW YORK 12, NY. 


— 
Se 
el 





plete line of folding cartons made from 
various grades of paperboard and {oj}. 


laminated board printed by gravure 
and letterpress; Plastafol transparent 
containers; bottle and can carriers; gyjt 
and apparel cartons; also Gair Research 
Div. will display products of research, 
Personnel: N. F. Greenway, J. C. Hen. 
dricks, K. E. Dixon, A. J. Weiss, B. W, 
Mills, W. H. Callaghan, C. A. Colbert, 
J. Aid, O. R. Gibbons, C. P. Jones 
H. G. Murphy, R. C. Dickey, J. 4 
Rogers, R. T. Clark. Hotel: Chalfonte. 
Haddon Hall. 


GARDNER BOARD & CARTON (C6, 
Booths 106, 108, 205, 207. First public 
demonstration of Hermetet carton, g 
lined carton that prevents leakage, 
water-vapor penetration and absorption 
of odor, together with Hermic machine, 
Personnel: C. Gardner, III, E. T. Gard. 
ner, Jr., A. Gardner, W. E. Gardner, 
E. Turvey, H. Bouscaren, C. Gibson, 
F. Irsch, R. Watkins, R. Eichelberger, 
C. L. Hill, G. Skillman, J. Hagar. Hotel: 
Claridge. 


GAYLORD CONTAINER CORP., Diy, 
Crown Zellerbach Corp. Booths 474, 573, 
Display of corrugated and solid fibre 
shipping containers of all types includ- 
ing special boards and coatings; fold- 
ing cartons produced on four-color roto 
gravure press and other shelf packages; 
also Drumpaks and multi-unit and bulk 
containers. Personnel: G. G. Hertslet, 
F. T. Schultz, E. Noller, W. H. Jennings, 
G. B. Beaman, Jr. Hotel: Claridge. 


GENERAL BOX CO. Booths 726, 728, 
Exhibit of wirebound crates and boxes, 
pallet boxes and corrugated containers 
for industrial products. Personnel: 
N. A. Fowler, T. W. Regan, R. A. Om- 
berg, H. B. O’Donnell, C. Langill, D. 
Leffel, H. Bowe, H. Wait. Hotel: Marl 


borough-Blenheim. 


GEVEKE & CO., INC. Booth 1013. 
Featuring Hesser fully automatic pack- 
aging machine to form, fill and seal 2 
lb. flour double-walled bag packages, 
manufactured by Fr. Hesser A.G., West 
Germany. Personnel: A. Heybroek, 
H. Kappus, E. Baisch, C. Feld, P. M. 
Pottetti. Hotel: Chalfonte-Haddon Hall. 


GISHOLT MACHINE CO. Booth 1353. 
Operations of Sealamatic automatic 
neck-band applying machine on flat, 
pint-size bottles equipped with double 
discharge arrangement; separate bottle 
spotter, and tooling to change over from 
one bottle size to another will also be 
shown. Personnel: M. B. Hanks, W. E 
Erickson, B. W. Edison, H. W. Husting, 
A. L. Salzwedel, A. A. Ebel. Hotel: 


Dennis. 


GLASSINE & GREASEPROOF MFRS. 


ASSN. Booths 122, 124, 126. Display of 


representative packages made of glae 
sine and greaseproof papers; samples 
of typical food uses to be highlighted; 
industrial applications and functional 
qualities, including grease and moisture 
protection, rancidity retardation, wet 
strength and aroma and flavor protec: 
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FIFTY 
YEARS AGO... 


AND 
TODAY... 


.. THE MODERN 
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Every Camachine ever built has been a sound investment for 
the user . . . ahead of its time in productive capacity . . . in economy 
and ease of operation . . . in quality of output. Now, as another sound 
investment, the modern Camachine 500 speaks for itself . . . 


Here, in one machine, is the ability to handle an extraordinary 
range of materials, including light, heavy, stretchy or rigid plastic 
films; laminates of all types; waxed or coated papers; kraft; foil; 
impregnated fabrics; and other roll products. 





The exceptional productive capacity of the new 500 is provided 
by (1) quick changeover from one slitting method to another, includ- 
ing score-cut; shear-cut; razor-cut; or SEALCUT® for fusing: and 
(2) ultra-sensitive automatic rewind density control which assures 
exactly the degree of softness or hardness you need without stretching, 
snap-off or slack while running. 





SRM Se PR FS 


Camachine 500 specifications include trim 
widths up to 72”; finished rolls up to 20” 
dia., speeds to 2000 fpm. Speed is depen- 
dent on machine width and character of 
materials. Write for Bulletin 1050. 


CAMERON MACHINE COMPANY 


61 POPLAR STREET + BROOKLYN 1, N.Y. 


















































suffering from 





*a not so rare affliction 
affecting many manufac- 
turers of packaged goods 


Symptoms: poor, weak de- 
signs; inefficient applica- 
tion system; no impulse 
appeal; flat colors, im- 
proper directions, etc. 


take the 
cure 


at the 
packaging 
show 


ATLANTIC CITY 
VISIT BOOTH 41258 


e Free design consultation with 
an outstanding package 
designer. 

e ABLE-STIK demonstration 
(No Moistening Labeling) 

e Unusual Display of Multi- 
color Packaging, Shipping 
and Advertising Labels. 

e Point-of-Sale Labeling & 
Banding Ideas 


allen hollander co., inc. 


385 GERARD AVENUE, NEW YORK 51 
MOtt Haven 5-1818 








tion will be featured. Personnel: P. S. 
Barnhart. 


GLOBE HEAT-SEAL, INC. Booth 760. 
Display of heat-sealing machines; new 
type Band Seal-It machine for sealing 
polyethylene, saran, cellophane, etc., 
with speeds up to 725 in. per minute. 
Personnel: A. T. Alden, A. G. Cardi- 
neau, C. R. Reitzes. Hotel: Chalfonte- 
Haddon Hall. 


GLO-BRITE PRODUCTS,  Polyfoam 
Packers Div. Booth 864. Latest applica- 
tions of Polyfoam packaging for “hard- 
to-handle” items in various industrial 
fields; also use of foam plastic in 
molded and fabricated platforms and 
enclosures. 


GOTTSCHO, ADOLPH, INC. Booth 
246. Display of Markocoder for bottom 
coding of jars, bottles, cans; Marko- 
printer for full-panel printing sides, 
ends and tops of cases, cartons and 
boxes; Rolacoder for coding sides, ends 
or tops of shipping cartons, cases, etc.; 
Rolaprinter wrapping machine attach- 
ments. Personnel: I. Gottscho, M. 
Hirschey, A. Jacks, W. Haberland, 
F. Peterpaul. Hotel: Shelburne. 


GRAVURE CYLINDER CORP. Booth 
1307. Display of plastic, vinyl, cello- 
phane, glassine, paper. and_ board 
samples produced by rotogravure. Per- 
sonnel: E. J. Armelin, D. L. Cox, C. L. 
Condon and P. K. Wilson. Hotel: Cril- 


lon. 


GUMP, B. F., CO. Booth 772. Operation 
of Bar-Nun rotary sifter; Bar-Nun bag 
feeder, opener and weigher; Edtbauer- 
Duplex power feed net weigher; Edt- 
bauer-Duplex gravity-feed net weigher 
with carton conveyor and timer; Vi- 
brox packer; also Ideal bucket-type 
elevator. Personnel: D. E. Stage, W. W. 
Grieb, A. W. Patzlaff, L. J. Nowak, Jr. 
Hotel: Ambassador. 


HAMPTON MFG. CO., Industrial Tape 
Div. Booth 836. Exhibit of Blue Cross 
pressure-sensitive industrial tapes, cloth 
and paper, with solvent-free adhesives; 
crepe paper masking tape; flat back 
paper tape; paper packaging tapes in 
colors; high-temperature tapes; water- 
proof cloth tapes; economy grade cloth 
tapes; Government specification tapes 
of cloth and paper; cloth tapes in color; 
also new Workhorse paper tapes fea- 
turing solvent-free adhesive. Personnel: 
C. I. Lee, R. N. Balkind, N. G. Dales, 
K. Goding. Hotel: Beach Front Gardens. 


HANKINS CONTAINER CO. Booth 
146. Display of corrugated paper prod- 
ucts. Personnel: H. J. Hayes, T. V. 
Hart, W. L. Bapst, P. Meissler, J. C. 
Brown. 


HARKIN AFFILIATES, INC. Booth 
1334, Exhibit of molded plastic boxes; 
also styrene foam for inserts. Personnel: 
I. Harmon, M. K. Harmon, D. Pober, 
T. Barnett. Hotel: Dennis. 


HAYSSEN MFG. CO. Booth 661. Ex- 








hibit of high-speed carton wrapping ma. 








chine for varying carton sizes with | 
quick change-over and capable of han.” 


dling all heat-sealing materials; acey.’ 
mulator and bundler for cosmetic, drug 
and food industry, used for automatie: 
accumulating of cartons in bundles ¢ 
12 or 24 and automatic overwrapping ine 
heavy kraft paper for further distriby” 








tion; Compak, with four automatic net 


weight scales, to form, fill and hermeti. 
cally seal packages from roll stock af 


40 to 70 per minute and, on special? 


equipment, up to 300 per minute; also. 
two-head model of net-weight scale for 
semi-automatic bag filling. Personnel: 
W. A. Hayssen, J. C. Johnston, H, 
Knoechel, F. Koehn, A. F. Perry, J. 0, 
Willis, R. P. Wilson, F. E. Miller. Hotel: 


Ambassador. 


HAZEL-ATLAS GLASS CO. Booth 561, 
Featuring large illuminated map show- 
ing wide distribution of factories and 
sales offices. Personnel: R. G. Schaaf, 
S. W. Keller, M. C. Robinson, J. J. 
Noll, L. M. Sutton, W. C. Handlin, J. L, 
Hendrickson, W. H. Baird, A. G. Ket- 
zell, H. L. Bogert, H. H. Sulkowski, F, 
Smith, J. M. Duncan, E. P. Williams, 
J. W. Homburg, J. H. Majesky, J. H. 
Blatchley. Hotel: Shelburne. 


HEINRICH, H. H., CO. Booth 506, Ex. 
hibit of new “HHH-Cello-Matador” cel- 
lophane bag-making machine; “Alina 
X-30” flexographic end printer; also 
S 60 RGV extruder. Personnel: R. Sen- 
gewald, H. H. Heinrich, K. R. Sunder- 
hauf, H. P. John, A. H. Winkler, M. 
Schaule, K. H. Sengewald, Jr. Hotel: 
Shelburne. 


HINDE & DAUCH. Booth 555. Display 
of corrugated shipping boxes, combina- 
tion shipper-displays, floor vending dis- 
play stands; Hevi-Duty boxes for ship- 
ment of heavy products such as nails 
and screw-machine products; also movie 
of sealing machine for major appli- 
ances. Personnel: J. B. Wyatt, W. F. 
Pfeiffer, Jr., R. E. Jaret, K. R. Demo- 
rest, P. F. Cronin, H. K. Kimball, Jr., 
P. S. Fuld, W. Brumbaugh, C. R. Potts, 
P. H. Roberts, W. S. Schweinfurth, A. 
N. Holt, J. M. Southall, C. O. Roth. 
Hotel: Chalfonte-Haddon Hall. 


HOAGUE-SPRAGUE CORP. Booth 
1218A. Display of Hoague-Sprague Box- 
master carton-forming machine Model 
D, Type B, for sturdy glued boxes and 
trays. Personnel: R. K. Sprague, D. 
Smith, E. Bouchette. Hotel: Claridge. 


HOBBS MFG. CO. Booth 1020. Exhibit 
of Hobbs Alquist winders and winding 
machinery. Personnel: G. B. Clay, G. E. 
Mansfield, H. K. Lambert, R. D. Albert- 
son. Hotel: Crillon. 


HOPE MACHINE CO. Booths 147, 149. 
Display of type 19S two-line filling ma- 
chine; new type 15MS single-piston 
floor model filling machine. Personnel: 
R. J. Keller, L. H. Kinsley, C. L. Me- 
Laughlin, Hotel: Traymore. 


INK CORP. OF AMERICA. Booth 
1358. Exhibit of newest types of flexo- 
graphic inks on all types of plastic ma- 
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Manufacturing Corp. 
CARTERET, NEW JERSEY 
Office: 575 Madison Avenue, New York 22, New York 
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” from 
one product 
to. another. 


writ 


widest range 
from bolts 
to candy 
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U.S. ENGINEERING CO. 


Wilders of Feeding, sorting, counting machines.. PHONE: ST 6-7848 


up to 
200,000 


Are hour 


vis Food-A-Matie 


For 
gounin® b 


coeds 


you need 


ALL 3! 


Here's complete feeding from 
hoppering thru accurate-count 
release. Standardized hopper, 
track and release allow for the 
widest range of product size 
and shape. Standardized con- 
struction also permits 10 min- 
utes changeover without addi- 
tional parts. 

FEED-A-MATIC is the most 
versatile Feeder-Counter you 
can get. Send for complete in- 
formation on all the other fea- 
tures along with samples of 
your products. Better still, see 
it operate at the PACKAGING 
SHOW— BOOTH 824-6. 


40-22 22nd ST., 
LONG ISLAND CITY, NW. Y. 









coo - hr 


Give Your Product 


a Sales “Assist” 
with Distinctive — 


Mack Standard 
Moided Closures...; 


Molded plastic closures in 
all stock sizes are available 
for fast delivery from 
regular stocks in reasonable 
quantities. A wide selection 
of decorative designs assure 
a “custom look” at the cost of 
an economical standard seal. 


Custom Packaging 
of Distinction... 


Call on Mack packaging 
technicians for new ideas 
in special packaging. 
Custom packaging by Mack 
has given a “sales assist” 
to countless successful 
promotions. Consult Mack 
on your custom packaging 
and closures requirements, 
now! Call or write for 
samples and prices, today! 


MACK 


Distinctive 
Packaging 


MOLDED 
EXCELLENCE 


pose 


Since 192C 



































MACK MOLDING 
COMPANY « INC 
General Offices & Main Plant: 
WAYNE, NEW JERSEY 


Other Plants at: 
ARLINGTON, VERMONT 
and WATERLOO, QUEBEC, 

CANADA 
















PERL FILLING MACHINES 


FOR VACUUM, GRAVITY OR PRESSURE 


with ELECTRO PNEUMATIC CONTROLS 
AUTOMATIC AND SEMI-AUTOMATIC 


Model COS-K, illustrated, operates by vacuum, in a range of sizes 
and filling speeds from 20 to 100 bottles per minute and capacities up 
to 5 gallons. No foot pedals, no hand levers, just a touch of a button! 
Even the most unskilled operator immediately attains full production 


speed. 


A complete line of machines for bottle filling, tube filling 
and closing, and bottle cleaning. Write for full details. 


PERL MACHINE MFG. CO., INC. 


68 Jay Street 








FASTER FILLING 


9 FOAMLESS 
DRIPLESS 


) FASTEST CHANGEOVER 


/ 


Brooklyn 1, N. Y. 











too loose . 





The Bunn 34” Low-Base Model was 
designed especially to tie bundles 
of set-up boxes. . 
times faster than hand tying. Con- 
trolled tension is never too tight or 
. prevents damage. 
Adjusts automatically to bundles as 
small as 4” x 4”x 5”. . 
as 26” x 34” x 5”. 


. as much as 5 












BUNN Tying 
Machine Twines. 


learn how ovtput con 
be increased up to 50% 
when .inferior .twines 
are replaced with Bunn 
Twine. Write for com- 
plete information and 
samples. 

BUNN SUPPLY CO., 
7609 Vincennes Ave., 
Chicago 20, Ill. 


{ 











. as large 


with 
BUNN 
package 

tying 
machines 


The Bunn Slant Frame Model 
specifically solves the problem of 
tying wide, long corrugated . 
fast and without damage. Ties any 
size bundle up to 32” x 32” x 5” 

in 3 seconds or less. Soft 
strong twine, always tied with 
proper tension, prevents cutting 
edges of bundles. 


VISIT US AT BOOTH 1249 in Atlantic City and get 
the whole story. Or send for free fact-packed liter- 
ature that shows you how Bunn Package Tying 
Machines can save you money, time and labor. 
There is no obligation. 

Dept. MP-36 


8 UJ 4 N Chicago 20, lilinois 


Sales and service offices In all principal cities 





B. H. Bunn Company 
7605 Vincennes Ave. 
















































terials. Personnel: N. H. Cooper, }) 
Brandmark. Hotel: Traymore. ” 






INTAGLIO SERVICE CORP, Bogs 
1227. Display featuring steps and ay 
ods in gravure process of engraving cop 
per cylinders and flat plates; my); 
cole ‘sted samples on paper, boan| 
ccuophane, foil, plastic, ete. Personne! 
L. S, Pinover, O. S. Haverfield, P. j 
MacAvoy, S. V. Flannery, F. §, 

J. F. Aldinger. Hotel: Shelburne. 


INTERCHEMICAL CORP. Printing 
Ink Div. Booth 524. Exhibit of oy, 
2,000 packages of every type, including 
special group of hard-to-print surfacg 
such as plastic films, foils and yariog 
coated stocks; odorless food Wraps, 
steam sterilized boxes, rub-resistant eg. 
tons and corrugated board printed jy 
warm, moist state included; example 
of flexographic printing on wide ™@ 
riety of stocks and special exhibit of 
metal decorating; also assortment of 
booklets and pamphlets on color an 
package printing available. Personnd 
E. B. Perry, A. W. Legge, C. S. John. 
son, F. A. Dick, W. S. Ruxton, J. Ff. 
Steinbruner, F. Whistler, W. S, Lay. 
W. F. Cornell, F. A. Weymouth, W. X. 
Davies, V. J. Porth, Jr., R. D. Head, Jr, 
O. C. Holland, D. E. Tuttle, W. 0, 
Kaupp, E. H. Davis, H. Saam, J. Me 
Cann, R Duffy, O. Unglaub. Hote 
Claridge. 





INTERNATIONAL STAPLE & MA 
CHINE CO. Booth 718. Display of in. 
dustrial stapling machines and staples, 
Personnel: G. P. Heilman, J. R, Ar 
thur, P. Capps, V. Zike. 


IVERS-LEE CO. Booth 867. Display of 
different types of packaging offered, 
Personnel: L. I. Volckening, J. O'Meara, 
J. P. Measday, D. Miller. Hotel: Shel- 


burne. 


JIFFY MFG. CO. Booth 712. Display of 
shipping bags emphasizing special pe 
pers, sizes, closures and imprints; mace- 
rated pads with and without tissue fac 
ing; combinations of Kushion Kraft 
cellulose wadding material; various 
types of insulating package materials 
including four types of insulated bags, 
liners, etc.; also packages showing the 
use of Jiffy products. Personnel: C.F. 
Johnson, J. D. Farrington, C. Cosner, 
M. J. Vallis, M. C. Weisenhorn, J. Aut 
tin, L. W. Helms, P. J. Bryden. Hotel: 


Traymore. 


JONES & LAUGHLIN STEEL CORP. 
Container Div. Booth 1438. Display o 
Jal-Pak wire packaging containers; 
Jaliner non-returnable corrosive chem 
cal plastic-steel container; new d 
ments in steel packaging for chemical 
industry; also new lithographing pro 
ess for steel containers. Personne: 
C. K. Hubbard, D. O. Merrill, S. 1 
Butterworth, L. E. Haines, E. B. E 
wards. Hotel: Claridge. 


JONES, R. A., & CO., INC. Booth 5. 
Operation of fully automatic, constatt 





MODERN PACKAGING 





oper, p) 


>. Boat 
nd meth. 
ving Cop. 
> mul 
T, boar 
ersonne! 
ld, P| 
Bate 


le, 


Printing 
of Over 
ncluding 
Surfaces 
Various 
Wraps, 
‘ant cap. 
nted iy 
xamples 
‘ide we 
hibit of 
nent of 
lor and 
‘sonnel 
. John. 
Fil 
. Law, 
WN. 
ad, Jr, 
W. 0, 
J. Me 
Hotel 


: MA 
of in. 
staples. 
R. Ar 


lay of 
fered, 
Meara, 

Shel: 


lay of 
al pa- 
mace- 
e fac- 
Kraft 
rious 
erials 
bags, 
g the 








Write for Free Samples 
#90 ULTRAGLOSS 


(glazed) 


#75 BRUSH FINISH 
CUSTOM COATED 
STANDARD COATED 


(machine) 


METALLIC COATED 
POLYETHYLENE COATED 
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To Glamorize and Step Up Sales eis 
e CIGARETTES « COSMETICS ¢ FURNISHINGS 
e TOILETRIES ¢ APPLIANCES + BEVERAGES 


Now on designers’ drawing boards are the most imaginative, 
most sales-provoking gift cartons of all time! We know... 
having seen many of them. And now on Lowe’s production lines 
—ready for immediate deliveries—are the finest, most 
diversified boxboards ever conceived to make gift carton 
dreams come true. Each type, starting with the incomparable 
porcelain-like #90 Ultragloss, offers distinct advantages. 
Before you place your gift carton orders, may we have an 
opportunity to prove that claim to you? 


LOWE PAPER COMPANY « Ridgefield, N. J. 
An Independent Mill — Serving Industry Since 1906 


Representatives 


Detroit—Joseph P. Giroux 

Los Angeles—Norman A. Buist 
Philadelphia—Philip Rudolph & Son, Inc. 
St. Louis—A. E. Kellogg 


















































BELLZ24 
“CONTINUOUS OW, 


— 





provides the fastest FLEXIBLE packaging 
available for SOLIDS - LIQUIDS - POWDERS 


Cams, dies and reciprocating mechanical action are completely 
eliminated. High-speed, direct-sealing, electrically-driven 
ROLLS — perform three functions simultaneously — (forming, 
filling, sealing) to introduce an entirely new concept of cost- 
reducing speed and accuracy to flexible packaging. 
Set to its highest production, the standard Bell-Pak Machine 
can form, fill, and heat seal 32 packages per revolution. Pack- 
aging speeds of 400 to 500 per minute are actual realities. 
Product, material and filling equipment are the limiting 
factors to the speeds that 
can be obtained on a Bell- 
Pak Machine. 


Send us a sample of your 
product, your package, 
your problem. Your costs, 
your packaging speeds will 
be demonstrated on an 


actual “production run 
of the Bell-Pak Machine. 





1 
i See a “Bell-Pak in Action” 

1 = Atlantic City, April 9th to 12th 
| Booth 1427 


BEL . ke; A DIVISION OF 


THE BELL MACHINE COMPANY 


Designers and Builders of Precision Machinery since 1907 
Osucgscun, WwPeensetw 









motion cartoner and semi-automs 
CMV machine, Personnel: Wee 
A. E. Motch, R. T. Foreman, J, A. Die 
ter, C. Claus, E. N. Deering, G, Hugs 
A. Suydam, G. Mohlman. Hotel: De. 


nis, 


KVP CO. Booth 471. Exhibit of cart 
sealing papers, vegetable pa 
laminated papers, high-gloss waxed py 
pers; also gravure and letterpres 
printed papers. Personnel: A, Weston, 
G. Stewart, M. Wood, C. Mack, T, Roy, 
W. E. Martin. 


KAHLENBERG GLOBE EQUIPMENT 
CO. Booth 151. Demonstration of gy 
pule filling and sealing equipment, Pe. 
sonnel: J, F. Kahlenberg, G. S, Kabiles. 
berg. Hotel: Traymore. 


KEYES FIBRE CO. Booth 1337, Dip 
play of molded-pulp packaging materi) 
for many fragile or hard-to-pack item 
including fruit, eggs, meat and cheese 
spreads, glassware, electrical parts 
lamps, meters and plants; standar 
items for packaging variety of articles; 
also custom-molded articles for specific 
uses. Personnel: J. S. Parsons, D, 1 
Smith, R. H. Chittick, A. F. Thomma 
E. J. Reidman, V. R. Chupas. Hote: 
Claridge. 


KIDDER PRESS CO., INC. Booth 1% 
Customer interviews. Personnel: E. ], 
Peal, R. P. Willard, R. Zuckerma, 
Hotel: Shelburne. 


KIEFER, KARL, MACHINE (©. 
Booth 817. Display of Bottoms-Up be 
tle cleaner with worm feed. Personnd: 
J. A. Rheinstrom, P. R. Fechheimer, 
J. E. Baum, R. Bacon, J. R. Barnes, R. 
Heller. 


KIMBLE GLASS CO. Booth 345. Dis 
play with Owens-Illinois Glass Co., fea- 
turing varied glass products. Hotel: 
Claridge. 


KINGSBURY & DAVIS MACHINE 
DIV., Food Machinery & Chemical 
Corp. Booth 341. Display of “LS” ther 
moplastic quad stayer with automatic 
corner cutter; Synchro-Stacker for auto 
matic stacking of set-up boxes; special 
“Hi-Speed” thermoplastic quad stayer. 
Personnel: P. D. Bell, W. Andresen, F. 
Hastings. Hotel: Chalfonte-Haddon 
Hall. 


KLEEN-STIK PRODUCTS, INC. Booth 
156. Exhibit of self-sticking, pressure 
sensitive labels; special automatic label 
dispensers for fast, efficient way to le 
bel product or package. Personnel: 
G. E. Cole, J. Zalkind, G. Collons, He 


tel: Traymore. 


KOPPERS CO., INC., Chemical Div 
Booths 1301, 1302. Display of molded 
and extruded packages of Super Dylas 
polyethylene; Dylan polyethylene; Dy 
lene polystyrene and Dylite expan 

polystyrene. Personnel: C. H. Potter 
ger, J. W. Pool, Jr., B. R. Sarchet, R.V. 
[Continued on page 412) 
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(0 MEET the ever increasing demands of the efficient operation. Thus SGS delivers a majority 
industry, SGS is now adding an additional 12,000 of jobs within 3 weeks! 

square feet to the world’s finest gravure cylinder : : 

Today SGS services include: photographic prepara- 


service plant! 
_—s tory—cylinder base making—cyanide copper plating 


As a part of the fastest growing method of printing, —acid copper plating—engraving—chrome plating 


SCS has sky-rocketed! Organized in 1946 with only and proofing—every size cylinder—re-conditioning— 
repairs or rechrome (48-hour service). SGS uses the / 





4 employees, SGS today has 120 employees and sales md . 
which this year will approach $2 million. This rapid eS 


growth is the result of excellent service: experienced SGS is not a printer and has no financial interest 


men... finest of machines and equipment... . in any printing firm, 


PHONE, WIRE OR WRITE FOR INFORMATION TODAY! 
(New phone number: MElrose 7-5443) 


SOUTHERN GRAVURE SERVICE 


INCORPORATED 


POST OFFICE BOX 1641 @ LOUISVILLE 1, KENTUCKY 
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8 Jets installed in a coating machine. 
















22 W. Putnam Ave., Greenwich, Connecticut 





Distributors in other countries: 


The LIICA INFRARED DRYING SYSTEM solves your drying problems, 


8 INFRA AIR JETS evaporate 60 Ibs water/hour 
The LICA INFRARED DRYING SYSTEM dries 


9 Ibs/ream Saran coating over a drying space of 
8 feet at a speed of 85° /min. 


Drying tunnels and festoon-dryers can be completely eliminated 
by the use of LIICA INFRA AIR JETS and INFRARED HEATING 
OVENS. Up to 100% speed increase has been reached by 
installations in flexographic and rotogravure printers, in lac 
quering machines, coaters etc. Roll to roll and sheet to sheet 
operation. 


The LIICA Drying system is manufactured in U.S.A. by 


Gustav A. Langen, 1255 King St. West, Toronto 


Canada: 
COMAC, Converters Machine Co., Belgium: R. Bouha-Waage, Aywiers-Brabant 


Denmark: G. Salicath & Co., 25, Tordenskjoldsgade, 
Copenhagen K. 

Finland: Alvar Tarkio A/B, Kilo, Finland 

Germany: Hofmann & Schwabe, Krefeld, 
Wilhelmshofallee 96 

Great Britain: Gordon & Gotch, 13 New Bridge, London E.C.4 

Norway & Sweden: A/S Packo, P.O. Box 18, Drammen, Norway 

Switzerland: Ernst Liechti & Co., Zollikon, Zuerich 

Overseas: Elof Hansson, P.O. Box 183, Goteborg, Sweden 
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IMPRINTING 


CODING 


THE MULTIPRESS 


MARKINGS OF PRINTING-PRESS-QUALITY ON 
FOLDED CARTONS * LABELS * MATERIALS ° 
PAPER PRODUCTS + BAGS * ADVERTISING 

LITERATURE * FLAT CONTAINERS 
IMPRINTING 


LOT NUMBERS + DATES + FLAVORS « SIZES + 
PRICES * CONTENTS * COLORS * STYLES * CATALOG 
NUMBERS + BLOCKOUTS + DEALER IMPRINTING 


CONSULT VERNER ON IMPRINTING PROBLEMS 
B. VERNER & CO., INC. 
52 DUANE STREET, NEW YORK 7,N.Y. BA7-1466-7 


MACHINES IN OPERATION AT BOOTH #1354 
NATIONAL PACKAGING EXPOSITION 








PACKAGING MACHINES 





SINCE t919 





One of our Latest Models 


High Speed Automatic Machines for: 
Capping 
Carton Loading 
Plug Inserting 
Special Purpose Applications 


Write to us about your packaging problems 


pmec INDUSTRIES 


(formerly Progressive Machine Co.) 
293 Hudson Street Hackensack, N. J. 





IDEAS THAT 


F 
P 


IN 











MODERN PACKAGING 





ited 
NG 


lac. 


ZING 











pack and sellin tubes by WIRZ 













ipgaS THAT INDICATE THE GROWING LIST OF PRODUCTS SUCCESSFULLY PACKAGED FOR GREATER SALES IN FOLD-UP METAL TUBES BY WIRZ 


To assure colors that stay bright 
and fresh, Grumbacher famous 
artists’ oil colors are packaged in 
convenient, air-tight collapsible 


FAMILY 
PORTRAIT 


metal tubes by Wirz. 


For greater sales appeal for your 
products, discuss your packaging 





requirements with a Wirz repre- 
sentative. 


INWIRZ TUBES 


XTISTS’ Oil COL 






fs» 
NUMBACHEA 
BLOCK 
RINTIN 
OIL INK 























gUNBUSHED 1834 Woile “es loday aboul your precval packaging needs 


COLLAPSIBLE METAL TUBES AND PLASTIC MOLDING 


ALSO RIGID CANS AND IMPACT EXTRUSIONS BY AMERICAN EXTRUSION CORPORATION, OTVEION OF A HM WIRE EFC 





Wh & Cole Sts., Chester, Pa. New York 17, M.Y. Chicago 4,1, Memphis 2,Tena. Los Angeles 48,Colif, —Mavana, Cube Export Div.—1010 Schall Bldg. 
RUCK PLANT: CARROLLTON, KENTUCKY $0 E.42nd St. 80 E.Jockson Blvd. Wurzburg Bros. 435 S.Le Cienege Blvd. Roberto Ortiz & Sen Philedelphia 2, Pennsylvania 
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UNIT PACKET 


SERVICE 


FOR MORE OF YOUR 
CUSTOMERS 


Packet Packaging for Your 
Granular, Powdered and 
Liquid Products 


SHAKER PACKETS 
for DRY PRODUCTS 
Capacities: 


LIQUID PACKETS 
for all SINGLE 
SERVICE CAPACITIES 


Additional plant facilities now permit extend- 
ing use of these unit packets. We can now 
offer sizes and styles for granular and pow- 
dered products beyond accepted popular uses 
for salt, pepper, sugar, spices and drugs 
Unit packets are also available for liquids 
beyond accepted popular uses for syrups, 
sauces, jams, mustards and ketchup. 
packaging recommendations or write 


for samples indicating products to be 
packaged 


UNIT PACKET COMPANY 


Wilmington, Massachusetts 
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Bridi, H. D. Cooper, J. F. Corwin, 
E. A. Edberg, J. B. Gordon, N. J. Hu- 
ber, W. J. Catrow, P. E. Cornyn. Hotel: 
Marlborough-Blenheim. 


KRAUSE, FREDERICK A., ASSOCI- 
ATES, INC. Booths 169, 171. Guilderaft 
gallers of re-use gift packaging designed 
for and around each product and fabri- 
cated of metals and/or plastics in orig- 
inal unusual effects. Personnel: F. A. 
Krause, R. D. Krause, T. W. Althouse, 
W. P. Krause. Hotel: Ambassador. 


KURHAN CO., INC. Booth 1254. Ex- 
hibit of improvements in variety of 
packaging and processing equipment; 
Simplex twin-piston filler and _ semi- 
automatic Model B; Spee-Dee semi- 
automatic machine in operation for fill- 
ing dry materials; redesigned Swan- 
Matic capper for screw and press-on 
caps; stainless steel and sanitary units 
of Tri-Homo homogenizers-dispersers ; 
and Swan-Press-On caps for tumbler 
glasses. Personnel: M. K. Gunzenhau- 
ser, C. E. Schwab, W. H. Swanson, 
T. A. Sullivan, F. L. Burt, C. E. Tevan- 
der. Hotel: Ritz-Carlton. 


LAKSO CO., INC. Booth 816. Photo- 
graphs of tablet counters and various 
products filled on Lakso machines. Per- 
sonnel: E. E. Lakso, G. Lakso, B. Zeid- 
ler. Hotel: Shelburne. 


LASSITER CORP. Booths 132, 136. Ex- 
amples of modern packaging using 
cellophane, polyethylene and other flex- 
ible films, as well as paper and board 
stock; packaged products in textile, 
baking, produce, candy and other in- 
dustries; Lassitone process for printing 
photos on flexible film packaging; also 
Lassiteen method of printing brilliant 
colors on film, as well as samples of 
Lassithene extra-clear polyethylene 
packaging. Personnel: J. H. Lassiter, 
J. V. Shea, W. B. Wine, T. D. Strick- 
land, H. C. Wall, R. B. Smith, R. E. 
Cushing, R. F. Mosher, R. W. Plover, 
W. B. Gardner, M. R. Smilow, M. F. 
Naughton. Hotel: Claridge. 


LEIMAN BROS., INC. Booth 1348. Dis- 
play of vacuum pumps and pressure 
blowers for operation of packaging ma- 
chines. Personnel: F. N. Haskell, R. D. 
Parmley. Hotel: Mar|borough-Blenheim. 


LE PAGE’S, INC. Booth 1323. Person- 
nel: J. W. McLeod, M. L. Tarr, Dr. W. 
Kunze, T. B. Ely, J. Minogue, A. Mertz, 
B. E. Newey. Hotel: Ritz-Carlton. 


LINK-BELT CO. Booth 1341. Exhibit, 
with complete power transmission as 
theme, featuring precision ball and 
roller bearings, silent chain, roller chain 
and attachments, and other types of 
chain used as conveyors in packaging 
industry; also operating drive including 
enclosed gear drives and couplings. 
Personnel: W. J. Nighbert. 


LUDLOW MFG. & SALES CO. Booth 


939. Exhibit of new Ludlow tying m. 
chine using jute twine for tying bup. 
dles of corrugated boxes, newspai 

magazines, etc., and employing ney 
principle of metal seal for securing the 
two ends; also Ludlow jute twine and 
seal stock for tying machine. Personnel: 
A. C. McIntosh, B. P. Reed, J. Roma. 
nuck, K. W. Powers, R. A. McIntosh 
H. G. Travis, H. C. Lang, J, Birrell, 
W. S. Malcolm. Hotel: Traymore, 


MRM CO., INC. Booths 267, 27], Ex. 
hibit of new line of labeling machines; 
also automatic and semi-automatic lig. 
uid-filling machines adjustable to g. 
commodate complete range of metal, 
glass and plastic containers jn lj 
shapes and sizes from %4 oz. to 5 gal 
lons. Personnel: H. D. Manas, R, J, 
Dealy, R. Mishkin, F. Rossetti, R, J, 
Manas, R. Siegele. Hotel: Shelburne. 


MACHINE O’MATIC, INC. Booth 259, 
Display of electronic register controls: 
correction and combination correction 
and variable-speed transmissions; also 
sheet length set-up and control equip. 
ment, Personnel: A. I. Bessonny, M. 
Wortman. Hotel: Shelburne. 


MARATHON CORP. Booth 505. Re. 
cent developments in protective and 
glamorous materials for perishable 
foods, pharmaceuticals, tobacco, con- 
fections and textiles; packages designed 
to attract customers in modern self-sery- 
ice distribution channels; cartons, over 
wraps, carton liners and _heat-seal 
labels; also Glamakote and _ printed 
foil cartons and wrappers. Personnel: 
P. Anthony, F. Broeren, R. Clark, R. 
Farrell, H. Hovland, F. March, P. 
Rundquist, R. Simpson, J. Stelow, R. 
Zimmerman. Hotel: Traymore. 


MARK’ANDY, INC. Booth 1314. Dis 
play of tape-printing presses; printed 
and die-cut labels; also printed pres 
sure-sensitive tapes. Personnel: M. Aw 


drews, C. Walter, M. Becht. 


MARKEM MACHINE CO. Booth 820. 
Display of industrial marking machines. 
Personnel: S, W. Raymond, R. C. Men- 
sel, D. F. Putnam, D. C. Emery. Hotel: 
Dennis. 


MARSH STENCIL MACHINE CO. 
Booth 221. Exhibit of Marsh stencil: 
cutting machines and supplies; electric 
Dial-Taper and Twin-Taper; felt-point 
pens and markers. Personnel: E. J. 
Marsh, E. G. Krause, H. T. Brown. 
Hotel: Dennis. 


MASSACHUSETTS PLASTIC CORP. 
Booth 905, Exhibit of rigid containers 
for food and dairy products. Personnel: 
L. E. Martinelli, H. F. Lynch. Hotel: 


Claridge. 


McLAURIN-JONES CO. Booth 1215. 
Exhibit of gummed, coated and spe 
cialty papers; polyethylene products; 
also M-J pressure-sensitive “Dry-Stik 
Jabel paper. Personnel: J. M. MeLaw 
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Kaiser Aluminum Foil 


|, Won’t stretch or deform in | Leading converters rely on Kaiser Aluminum as a major 
contact with oils or liquids. | supplier because we are an integrated operation, producing 


2. Positive vapor barrier foil of unsurpassed quality in a wide range of specifications. 


3. Clean and non-toxic For names of converters eager to tackle your packaging 
| problem, contact the Kaiser Aluminum sales office listed in 
your telephone directory. Kaiser Aluminum & Chemical 
Sales, Inc. General Sales Office, Palmolive Bldg., Chicago 11, 
Illinois; Executive Office, Kaiser Bldg., Oakland 12, California. 


4. Blocks heat and light rays 
5. Imparts no taste or odor 
6. Bars contaminants 


| 
| 
| 


P.S. And remember—Kaiser Aluminum Foil is unmatched for eye-appeal ... sales appeal! 
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ELECTROMATIC SAWS 
MULTIFORM BENDERS 
CUTTERS 
BRIDGERS 

For greater accuracy... 


.-. more efficiency! 


mm. 


Model E.$. 0. T. M.S. 
Electromatic Saw 


Leese : Ne. 3AC Atlas Cutter 
toa | 


HEADQUARTERS 
FOR STEEL RULE 
DIE MAKING EQUIPMENT 
AND SUPPLIES 
SINCE 1900 











rin, E. L. Turley, H. Murgatroyd, N. 
Murgatroyd, V. Love, A. Noyes. 


MELROSE PACKAGING. Booth 852. 
Complete line of consumer flexible 
packaging materials including Cell-O- 
Poly bags; Strongtop cellophane bags; 
shaped polyethylene bags and Govern- 
ment specification water-vaporproof 
barrier bags and greaseproof papers; 
custom laminations and creping; also 
complete set-up for store-level packag- 
ing of items such as liver, kidneys, 
scallops, fillets, etc., using Cell-O-Poly 
bag. Personnel: N. Scher, S. Lewin, R. 
Costello, S. Snider. 


MERCURY HEAT SEALING EQUIP- 
MENT CO. Booth 1012. Display of elec- 
tric sign; automatic packaging of hard- 
ware items in polyethylene; also strip 
sealing of powder in packets. Personnel: 
L. Black, J. Dreeben, O. May, C. Van 
Sweringen, R. Oest. Hotels: President 
and Claridge. 


MEYER-CLEMENT, INC. Booth 1044. 
Demonstration of MC 26 Model A car- 
ton-forming machine in a large range 
of sizes and types of folding cartons, 
forming and gluing cartons both with 
and without double side walls and end 
walls. Personnel: E. C. Clement, L. 
Meyer, P. H. Sterns. Hotel: Ritz- 


Carlton. 


MILLER WRAPPING & SEALING 
MACHINE CO. Booths 334, 340. Joint 
exhibit with Amsco Packaging Machin- 
ery and Simplex Packaging Machinery 
to include two types of Corley-Miller 
wrapping machines, the Corley-Miller 
model BL Textile wrapping set-up, and 
Corley-Miller hotplates and heat-sealing 
irons. Personnel: M. H. Corley, J. P. 
Corley, B. Freeman, P. Freeman, F. 
Kocarek, L. Weedman, J. Hagberg, F. 
Faletti, C. W. Montgomery. 


MINNESOTA MINING & MFG. CO. 
Booth 560. Exhibit of over 160 pressure- 
sensitive tapes, with major emphasis on 
automatic dispensing equipment to 
carry out “Automation” theme. Person- 
nel: J. J. Bennison, L. M. Berlin, G. J. 
Pyle, D. J. Joyce, E. L. Decker, R. A. 
Holmes, W. C. Larsen, O. M. Johnson, 
S. J. Farley, J. J. List, G. V. Gorecki, 
H. F. Groth. Hotel: Shelburne. 


MODERN MATERIALS HANDLING, 
Booth 1320. Display of Modern Mate- 
rials Handling magazine and _ books. 
Personnel: S, L. Hallett, V. H. Laugh- 
ner, M. J. Rowan, R. A. Lukas, J. S. 
Goebel, R. F. Bancroft. Hotel: Chal- 
fonte-Haddon Hall. 


MODERN PACKAGING. Booth 434. 
Mopern Packacinc Magazine, Modern 
Packaging Encyclopedia and other 
Breskin Publications on display; a 
place to meet and visit with staff of 
the magazine. Personnel: C. A. Breskin, 
A. S. Cole, T. Breskin, L. Stouffer, 
W. C. Simms, P. Hagens, G. Tarragano, 
R. M. Foster, E. Weiss, F. Getter, V. 


Wright, R. L. Van Boskirk, J, ¢ Cal. 
loway, J. M. Connors, P. H. Ba 

M. A. Olsen, R. C. Beggs, B. W, Gus. 
sow, S. S. Siegel, W. F. Kennedy, HR 
Friedman, R. C. Nilson. Hotel: Claridge, 


MONARCH MARKING SYSTEM QQ, 
Booth 1225. Ticket, tag and label im 
printing for production-line works alg 
imprinting machines and label dispens 
ers with most modern techniques incor. 
porated, Personnel: J. A. West, J. & 
Kohnle, S. Jordan, C. F. Hucking, jp 
Hotel: Shelburne. 


MONSANTO CHEMICAL CO. Boosh 
361. Operation of fully automatic jp. 
jection molding machine; also display 
of solutions to packaging problems as 
shown by case histories. Personnel: 
T. S. Lawton, F. E. Woodill, E. L, Hob 
son, J. P. Skehan, C. F. Trombley, E. §, 
Brockney, R. M. Thews, R. R. Moyer, 
E. S. Childs, D. Guarnaccia, W, — 
Wiese, P. Stahlberg, G. J. Marceau, B, 
Nathanson. Hotel: Ritz-Carlton. 


MOORE, KENNETH J., & CO. Booths 
105, 107, Operation of Gluemaster spot. 
coating machine with automatic feed 
for corrugated field; round Can-Tainer 
labelers for labeling round packages; 
label pasters; gluing and coating ms 
chines of all kinds; also display of ma 
chines manufactured by The Fischer & 
Krecke Co. of Bielefeld, Germany, 
which is a complete line of flexographic 
presses, bag machines, etc. Personnel: 
F. McBratney, C. Orman, F. Ekey, P. 
Glasser, K. J. Moore. 


MOSSTYPE CORP. Booth 251. Display 
describing Mosstype Mounter-Proofer 
“D-Mount” plate cylinders, rubber de- 
sign rollers, complete art, engraving and 
rubber-plate service. Personnel: F. 
Moss, J. Kirby, A. R. Bradie, H. Myers, 
J. Lecraw, J. Gerard. Hotel: Shelburne.) 


MYSTIK ADHESIVE PRODU 
Booths 854, 856. Display of new strip: 
pable coatings for industrial and mile 
tary packaging and preservation; pret 
sure-sensitive packaging, labeling an@ 
holding tapes; also pressure-sensitiv®) 
protective papers. Personnel: T. Ame 
strong, G. V. Disbrow, D. Hager, W. 
Miller, S. L. Ostrenga, L. Sampson] 
Hotel: Ambassador. 


NASHUA CORP. Booth 240. Exhibit & 
high-fidelity gravure and flexograi 
printed film and wax wrappers; pf 
film bags for candy and baked ge 
heat-seal-labeled products for food 
pharmaceuticals; full line of 
tape for corrugators and heat-seal say 
for set-up box manufacturers; veut 
and trademark box covers; 

and Davac gummed label papers for 
printers; also Sealing Division 

of electrically and hand-operated tape 
dispensers for industrial and retail we 
with printed gummed sealing tap 
Personnel: J. Winn, W. P. Lyle, © 
Carlson, F. X. Curtin, K. R. Hines, C.F. 
Foster, W. P. McLaughlin, A. W. San 
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...and compact, efficient Vulcan 
Heating Units are operating all 
over the world in machinery or 
equipment for the packaging 
and sealing of everything from 
bread to cigarettes, from spinach 
to frankfurters. 

Some of the many available 
types shown at the right include, 
from top to bottom . . . car- 
tridge, tubular, flat or strip, and 
band type heaters. 

Write for free, eight page cata- 
log describing Vulcan Elements 
in greater detail. 


VULCAN ELECTRIC CO. 


Danvers 30, Mass. 
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If your product 
belongs in a carton... this machine 1f + 


“We are extremely satisfied with our Rex 
22VTT vertical cartoning machine,” 
writes Mr. Henry Selason, Exec. V. P., 
Food Specialties, Inc., “and would recom 
mend it to anyone.” 

Over 20 million cartons of Apian Way 
Pizza Mix have passed through the ma- 
chine Mr. Selason refers to, so he's in a 
position to make a good evaluation 

The good 
service found in Rex machines is simple— 
consistently Rex 
ball 


secret to the consistently 


good construction. All 
contain 
bearings wherever possible 


machines prec ision ground 





! 
ee ek ee 


belongs in your plant 
vine at what else Rex offers in the 22 


* Cartoning speeds up to 180 per minute 

* Handles vertical or horizontal cartons, 
glue or tuck types 

Provides quick changeover and flexible, 
straight-line performance 

Handles almost any packaged 
either bulk or free-flowing 
Because of efficient manufacturing tech- 
niques that keep production costs at a 
minimum, Rex can offer you a carton 
closing machine designed to fit your bud- 
get as well as your carton. 


item, 


REX PACKAGING MACHINE CO. 


41-43 Washington Ave., Elizabeth, N. J. 


Montreal @ Boston @ Philadelphia 















born, R. W. Phillips, R. F. Wheeler 
A. E. Davis, R. K. Fraser, 11. W. An. 
brey, G. F. Gordon, R. C. Dale, 0, K. 
Neugebauer, G. Hanover. Hotel: Marl. 
borough-Blenheim. 


NATIONAL ADHESIVES, Diy. Na. 
tional Starch Products, Inc. Booth 449, 
Exhibit of full-color transparencies, 
Personnel: F. Greenwall, A. A. Halden, 
D. Pascal, J. Dillon, L. Klempner, J, ¢. 
Clay, S. F. Thune, B. C. Gordon, H. 
Kaufmann, F. W. Bradley, F, P, Trach- 
tenberg, E. Schwartz, S. S. Snyder, W. F, 
Blake, M. D. Snyder, F. Brundage, E. R, 
Shephard, I. Fischer, W. Reger, R. C. 
McGaffin, C. F. Witzmann, S. Gold, W. 
Sederlund, P. Weitz, G. Stahl, R. Matts, 
I. Davis, J. McGinley, J. Masterson, 
L. J. Horan, B. V. Schaub, G. Burgoyne. 
Hotel: Shelburne. 


NATIONAL CAN CORP. Booth 152. 
Essentially a reception area, giant can 
display with product illustrations on 
booth background. Personnel: R. §, 
Solinsky, J. S. Morrison, I. L. Holtz, 
A, Hartung. 


NATIONAL CONTAINER’ CORP. 
Booth 806. Large, three-dimensional 
map of the U. S. showing company’s 
seven mills, 19 box plants, three bag 
plants and woodlands featured; con- 
tainer production “from the tree to the 
finished product” traced in line draw- 
ings and executed in Plexiglas; color 
transparencies showing production 
methods and latest container designs. 
Personnel: J. W. Quarte, W. Dailey, 
D. Blatt, J. Meyersburg, Y. Mann, H. 
Berne, J. Lubin, P. Gertz, J. Scher. 
Hotel: Claridge. 


NATIONAL EQUIPMENT — CORP. 
Booth 1116. Exhibit of NCP overwrap 
and case-sealing equipment. Personnel: 
S. Greenberg, W. H. Kopp, M. M. Gug- 
genheim, I. Debrovner, O. Frank. Hotel: 
Claridge. 


NATIONAL LABORATORIES & MFG. 
CORP. Booth 173. Exhibit of a frame 
driving a belt of printed material with 
the Scan-A-Web mounted in front to 
show how a moving web may be viewed. 
Personnel: B. H. H. Nobel, J. J. Bogert, 
F. Van Wetering. Hotel: Traymore. 


NATIONAL METAL EDGE BOX CO. 
Booth 454. Selected group of boxes pro 
duced by Metal Edge method, illustrat- 
ing a variety of constructions and print- 
ings used by leading manufactuers; sev- 
eral relatively new developments in ma- 
terials-handling field including: materi- 
als-handling drawers for steel shelving, 
bin boxes and production-line hoppers; 
operation of a Metal Edge stayer illus 
trating how user of Metal Edge method 
for packaging, materials handling and 
inventory control assemble boxes from 
the flat right in own plant as required. 
Personnel: C. F. Banks, E. L. Bray, 
W. G. Muhleisen, L. E. Berry, W. W. 
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MORRIS 


folding box artists can give your package — 
the sparkling appeal that stands out in today’s 
crowded market. Call or write: . 
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MORRIS PAPER MILLS 
135 S. La Salle St., Chicago 3, Ill. 
MORRIS DIVISION 


Morris, Illinois 


IMPERIAL DIVISION 


Melrose Park, Illinois 


LINDLEY DIVISION 


Marion, Indiana 
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FIND 

OUT 

HOW 
To Cut Cartoning Costs & 
Reduce Shipping Losses 


WRITE TODAY. This p» 
booklet is of importance to 
every carton user. It de- 
scribes high speed AMW 
Stapling and Stitching Ma- 
chines . . . tells how they 
save you money on your 
carton sealing. Send for 
your copy now! 





























































































Seam Stitchers—Open- 
head type for sealing 
the tops of filled car- 
tons, thus permitting 
100% wire stitched 
closures. Available for 
manual, semi-auto- 
matic, or automatic 
operation. 


+ 






Bottom  Stitchers—Seals » 
carton bottoms fast, se- 
curely, economically. No 
resetting necessary to dif- 
ferent size cartons. 


< Pre-form Staplers—bot- 
tom or straight-arm— 
Uses heavy duty pre- 
formed staples. Operated 
by foot treadle; also avail- 
able in a combination 
straight-arm and bottom 
model which embodies all 
advantages of the two 


models. 





If you're looking for a labor-saving ma- 
chine designed to last for years—a time 
and money saver, too—be sure to see the 
AMERICAN line. Select a standard ma- 
chine or have an American Steel Wire 
Stitcher or Stapler TAILOR-MADE to 
your own packaging requirements. Write 
for additional information. 


American 


ACHINE WV ) INC 












Evans, C, Paist, C. H. Black, J. C. 
Goodchild, R. W. Ross, C. H. Vetterlein, 
E. W. Staudenmayer. 


NATIONAL PAPER BOX MFRS. 
ASSN. Booth 230. Display of 1955 Set- 
up Paper Box Compecition winners. 
Personnel: N. T. Baldwin, T. C. Greene. 


NEW ERA MFG. CO Booth 1247. Sam- 
ples of all types of printing produced 
by multi-process printing press, featur- 
ing all types of labels in rolls on latest 
types of labeling equipment as well as 
back headers, etc. Personnel: J. Mor- 
ris, F. Was, A. Pome. Hotel: Tray- 
more, 


NEW JERSEY MACHINE CORP. 
Booth 224. Demonstration of labeling 
machines, including fully automatic ]a- 
belers for both glue and thermoplastic 
label application; also new Pony La- 
beler for the application of pressure- 
sensitive labels, Personnel: G. Von 
Hofe, R. Wellbrock, A. Schaefer, P. 
Heguy, J. Brown, M. Smith, K. Leeson, 
C. Raymond, W. Droge. Hotel: Clar- 
idge. 


OGDEN MFG. CO, Booth 1216. Display 
of electric heating elements; latest in 
cartridge units. Personnel: R. M. 
Grendys, T. J. Stenzel. Hotel: Chal- 
fonte-Haddon Hall. 


OLIN MATHIESON CHEMICAL 
CORP. Booth 311. Display of new pack- 
ages as examples of latest and most 
effective methods of using packaging as 
merchandising weapon; also latest de- 
velopments in connection with cello- 
phane, company’s new cellophane plant 
highlighted. Personnel: M. Herzog, 
A. T. Safford, E. L. Holloway, G. R. 
Johnson, G. W. McCleary, B. H. Heim, 
C. W. Ellis, R. J. Kautz, V. L. McNeel. 
Hotel: Traymore 


OLIVER MACHINERY CO. Booth 633. 
Exhibit of automatic #799 wrapping 
machine; roll-type labeling machines; 
also roll-type labels. Personnel: S, H. 
Massingham, H. B. Tuthill, V. P. Tut- 
hill, W. Lowthian, E. L. McBride, M. E. 
DeWitt, F. Caldwell. Hotel: Shelburne. 


OWENS CORNING  FIBERGLAS. 
Booth 770. Display of Fiberglas rein- 
forced paper and tapes for use in pack- 
aging. Personnel: W. J. Clark, W. B. 
Morrison, H. M. Healey, G. E. Bruce, 
J. Anderson, W. M. Keller. Hotel: 
Claridge. 


OWENS-ILLINOIS GLASS CO., Glass 
Container Div. Booth 345. Display of 
glass packages for food, drugs, cos- 
metics and beverages; new lighter- 
weight food containers, Vapak closures; 
television bulbs and color-break am- 
pules; scale model of a weather-condi- 
tioned city in Antarctic depicting in- 
dustrial, business and residential sec- 
tions under glass domes, joined by 
interconnecting tubes of glass; also 
series of panels projecting possibilities 


for future uses of glass. Hotel: Clar. 
idge. 


PACKAGING PARADE, Booth 346, 
Exhibit of promotional pieces for three 
Haywood publications: Packaging Pa. 
rade, Boxboard Containers, Industrial 
Packaging. Personnel: M. Haywood, 
Jr., M. O. Pottlitzer, C. S. Abbott, C. 0, 
Manypenny, C. J. FitzGerald, J. B, 
Findlay, Jr., H. E. Roden, D. F, Me. 
Gammon, T. Rickard. Hotel: Shelburne. 


PACK-RITE MACHINES. Booths 233, 
237. Jaw heat sealers for cellophane, 
military papers, polyethylene, ete,; 
high-speed continuous rotary heat seal- 
ers for all heat-sealable bag materials; 
robot air-operated jaw sealer with auto- 
matic control of pressure, heat and 
dwell; belt packaging conveyors; Holm 
automatic weighing and filling machine; 
produce bagger. Personnel: H. Vogt, 
W. Techtmann, H. Techtmann, A. Pohl. 
Hatel: Ritz-Carlton. 


PAISLEY PRODUCTS, INC. Booth 
234. Murals showing typical gluing ap- 
plications; samples of completed pack- 
ages; adhesive developments; also bul- 
letins and pamphlets available, Person- 
nel: G. J. Muller, M. Stempel, E. C. 
Lenz, S. Schuller, D. Bookshester, H. 
Callahan, I. G. Nichol, H. Miller, E. 
Bearman. Hotel: Chalfonte-Haddon. 
Hall. 


PAK-RAPID, INC. Booth 119. Exhi vit 
of automatic packaging machine 
equipped with printing unit, semi-auto- 
matic tray conveyor feed, and used in 
conjunction with automatic mechanical 
hopper for feeding hardware parts; also 
automatic packaging machine equipped 
with a Delta Universal counting ma- 
chine for completely automatic counting 
and packaging operation. Personnel: 
J. Irvine, B. Karpowicz, Jr., S. B. 
Vrooman. Hotel: Marlborough-Blen- 
heim. 


PAPER CONVERTING MACHINE 
CO., Booth 1123. Rubber-plate letter- 
presses featured; also metal-plate let- 
terpresses; flexographic presses and 
general line of paper converting equip- 
ment, Personnel: T. C. Ketcham, R. E. 
Small. Hotel: Dennis. 


PERMACEL TAPE CORP. Booth 371. 
Display of Permacel 17 water-resistant 
sealing paper tape; 97 Tru-Color ace- 
tate fibre tape; 99 moisture-tight trans- 
parent acetate fibre tape; 991 low 
W.V.T. transparent acetate fibre tape; 
727 colored flatback paper tape; 742 
colored crepe paper tape; also 45 Tru- 
color cellophane tape. Personnel: G. A. 
Fitzgerald, A. M. Oppenheim, A. M. 
Wagner, B. M. Austin, J. L. Callahan. 
Hotel: Traymore. 


PETERS MACHINERY CO. Booth 740. 
Model SG carton and tray-forming and 
gluing machine which operates at 
speeds up to 175 or more per minute; 
Model CCY-L carton folding and clos- 
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§t. Regis produces a full line of corrugated fibre 
shipping containers, folding cartons and setup boxes! 


.from Bicycles 


St. Recis offers you a complete service to 
take care of practically any packaging prob- 
lem you may have! Our container plants 
have led the way in highly individual con- 
tainer designs for everything from bicycles 
to batteries ... expendable corrugated paper 
pallets, inner parts to protect difficult-to- 
pack items, colored boards to give sales 
appeal, and coatings, to resist grease and 
moisture. 

In addition, St. Regis produces regular 


to Batteries 


A St. Regis Package for every purpose 


folding and setup boxes, advertising dis- 
plays and display cartons, brightwood 
boxes, beverage carriers for bottles or cans, 
cartons to carry heavy articles such as auto 
parts, and special food cartons in a wide 
variety of shapes, sizes and designs. 

There's a unit of the St. Regis organization 
strategically placed to give you fast, efficient 
service. And each unit is backed up by a 
nationwide network of pulp and paper mills 
and warehouses. 
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UNITS OF THE ST. REGIS ORGANIZATION 


General Container Corporati Dubuque Container Company 





Canton Corrugated Box Company 
Canton 5, Ohio 


Cleveland Corrugated Box Company 
Cleveland, Ohio 


Dubuque, lowa 


Albany Corrugated Container Corp. 
Cohoes, New York 


Great Lakes Box Company 
Cleveland, Ohio 


Hunt-Crawtord Company 
Coshocton, Ohio 


Bufialo, New York 


Niagora Corrugated Container Co., Inc. 


Crowell Carton Company Ajex Box Compeny 


1 Mi 
Marshall, Michigan Chicago, Iitinois 


Muskingum Fiber Products Company 
Coshocton, Ohio 


Pollock Paper Corporation 


Superior Paper Products Company Seiten. Paune 


Fort Worth, Texos 
Mineral, Texas 


Pittsburgh, Pennsylvania 
Mt. Wolf, Pennsylvania 
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ST. REGIS PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, NEW YORK 
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Specialty Envelopes 


can cut your 








packaging costs 








@ Here are a few tips 
on how and where you can use them 


Low-cost textile items 
such as hosiery, hair 
nets, dress shields, hand- 
kerchiefs are just a few 
of the natural items for 
smart, see-able glassine 
or cellophane specialty 
envelopes. And _ they 
readily accept all types 
of color printing. 


Most of the largest 
pharmaceutical houses 
have gone completely 
over to small glassine 
envelopes for bandages, 
compresses, adhesive 
pads and similar items. 
But you can package 
anything from a tire 
patch to a tie clasp in 
the same type envel- 
opes. 





And don't forget com- 
ponent parts of larger 
items. Screws, nuts, 
bolts, dials . . . even 
directions for assembly 
are safer when given 
the consideration of a 
specialty envelope. 


Size and shape offer no special problems as you can 
see from this one envelope for 16” flower border 
stakes, and the other for minute watch parts. You 
can sell a million things in specialty envelopes . . . 
and do it less expensively, more efficiently. 








Why not discuss your product with a P. L. Andrews special- 
ist. Simply tell us what it is and what your market objectives 
are, and we'll make the recommendations, Write or phone 


P.L. ANDREWS CORP. 


47 West 34th Street, New York 1, WN. Y. 
Telephone: Wisconsin 7-0280 
















NON-SKID 
INK 


Reduces sliding and shifting of bags 
when printed with HYDRY non-skid jn) 


This new odorless, fast drying ink is availab 
in any range of colors. HYDRY non-skid ink 
provide a built-in non-skid surface for paper 

bags, sacks, corrugated cartons and other 
packages. HYDRY ink is an effective 
solution to many problems of 
package handling. Write 
for samples and details. 














A Division of Sv Chemical Corporation 


Aap General Printing Ink 


10th Street and 44th Avenue 
Long Island City 1, New York 
DIVISIONS OF SUN CHEMICAL CORPORATION 
HORN © HUDSON © WILLEY (paints, maintenance and construction materials, industrial coatings) © WARWICK (xi 
and industrial chemicals) * WARWICK WAX (refiners of specialty waxes) © RUTHERFORD (lithographic equignes): 
SUN SUPPLY (lithographic supplies) © GENERAL PRINTING INK (Sigmund Ullman © Fuchs & Lang * Eagle + kage 
© Kelly © Chemical Color & Supply Inks) © MORRILL (news inks) © ELECTRO-TECHNICAL PRODUCTS (cooling a 
plastics) © PIGMENTS DIVISION (pigments for paints, plastics, printing inks of all kinds) 














Package Your Products 
the “movern” Comet Way! 


iP 7D = © GET LOW-COST, 
: HIGH PRODUCTION 


PACKAGING 


Vacuum Forming 


MACHINES 





© Continuous, 
complete contour packaging 
© New “Roll Pack’ * Bubble Packagin 


VISIT BOOTH 1442 
25th National Packaging Exposition 


ATLANTIC CITY — APRIL 9-12 
Come in and see the latest, most modern method of 


complete packaging — write us for tickets — 
or write for bulletin M3- 











—— 











INDUSTRIES 


FRANKLIN PARK, ILLINOIS 
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pew automatic outsert machine for plac- 


Hotel: Claridge. 


2 PITNEY-BOWES, 
"Demonstration of new automatic high- 
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ing machine which can be quickly ad- 
justed to close a wide range of carton 
sizes at high speeds; also fully auto- 
matic Model L-2 bag-sealing and header- 
applying machine that operates at 
speeds up to 70 or more per minute. 
Personnel: H. L. Greene, B. C. Lewis, 


J. Boehler. Hotel: Dennis. 
PFAUDLER CO. Booth 814. Exhibit of 


leaflets or sales messages on outside 
‘of containers. Personnel: W. D. Phete- 
e, L. E. Backer, H. I. Edwards. 


INC. Booth 1145. 
gpeed Model 4800 package imprinting 
machine for cartons, tags, envelopes, 
paperboard ; high-speed Tickometer for 
counting and imprinting paper forms, 
tagboard and smaller cartons; also, 
Model 3700 parcel post scale; Model 
4100 electric mailing machine and desk 
model DM postage meter machine. 
Personnel: P. Roberts, J. Grellner, B. L. 
Stevenson, Jr., D. Zoppino, V. Price, F. 
Perkins. Hotel: Chalfonte-Haddon Hall. 


PLASTIC CONTAINER CORP. Booth 
1017. Exhibit of foods packaged in 
plastic containers of rigid material, in- 
cluding ice cream, cottage cheese, sal- 
ads, meat products, fish products; new 
automatically produced containers illus- 
trated; actual food products in cold 
cabinets. Personnel: A. C. Martinelli, 
L. N. Burns, J. E. Harkless, G. A. 
Stickney. Hotel: Chalfonte-Haddon 
Hall. 


PLASTIC JEWEL CO., INC. Booth 
1433, Exhibit of plastic jewel boxes and 
handbags; polyethylene cosmetic kits; 
also plastic re-use containers. Person- 
nel: H. J. Gendler, J. Allan Schur, D. 


Dianna. 


PLASTIC PACKAGING CORP. Booth 
2214, Display of 6-0z. and 14-oz. fluted 
polystyrene Jello containers with poly- 
ethylene cover. Personnel: F. Weiss, 


F. D. Toeci. 


PLASTOMATIC CORP. Booth 1309. 
Complete line of Seal-Tainer polyethy]- 
ene packages from 6 oz. to 64 oz. with 
natural and tinted cups and lids; new 
line of polystyrene packages in 8, 12 
and 16 oz. with clear or high-impact 
covers; polystyrene fluted 14-0z. con- 
lainer with polyethylene cover. Person- 
nel: T. E. Betner, H. R. Hutchinson, 
P. I, Clough, F. Travers. Hotel: Clar- 
idge. 


PLAX CORP. Booth 411, Emphasis to 
be on depth of company’s operation, 
highlighting complete line of stock bot- 
tles available: line of carboys; poly- 
ethylene and other bottles; lined bot- 
tles; also various forms and new devel- 
opments in container printing; packages 
available and under development by the 
Sheet and Film Division. Personnel: 
R. A. Glaenzer, W. E. Gamron, C. N. 
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“WA’AL, BROTHER FARMERS, THESE IS CUR’OUS DAYS.” 


—Courtesy the New York Public Library 





Booths 752, 754 


National Packaging Exposition 


Atlantic City, N. J. 
April 9th-12th 


Why don’t you come in and talk about mechanizing 
your packaging operation? You'll be interested in our 
latest developments and improvements and we are 


always interested in your problems. 


EF MIRANDA JUSTIN FIELD 
FRANK ANDERSON BOB LaPIERRE 


DICK SCHNOOR 


Don't forget 


Rote») Palle 


Vv 


PAC CORPORATION 


120 EAST 13TH STREET, NEW YORK 3, N.Y. 
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USE ON VACUUM 
AND PRESSURE FORMED 
CELLULOSE ACETATE 
AND BUTYRATE 


PROXSEAL 19-231A 


Proxseal 19-231A is applied to clay 
coated and patent coated boxboard, tag 
stock, and cover papers by conventional 
varnishing machine procedure. It’s put on 
right over the printed matter, is transparent, 
colorless, odorless, tasteless, and non-toxic. 
It adds beautiful gloss to the printing. But 
most important, Proxseal provides maximum 
seal strength and smooth machine operation when 
the “BLISTER” or “SKIN” is heat sealed to it. 
You can apply Proxseal 19-231A with your 
own coating equipment—or write us for names 
of converters and custom finishers all over the 
country who are prepared to apply Proxseal. 


Photo courtesy of 
Chicago Specialty Mfg. Co. 


mee QD yvoxylen 


PRODUCTS, INC., CHICAGO 32 
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Sprankle, J. W. Carlile, M. St. Clair 
J. H. Parliman. Hotel: Claridge, . 


PNEUMATIC SCALE CORP., LTp. 
Booth 218. Display of packages and bot. 
tles to illustrate operations of machines 
offered to packaging industry; als 
demonstration of one of company ma. 
chines. Personnel: S. R. Howard, N, § 
Ross, W. E. Coughlin, D. W, Tiano, 
O. H. Hultin, H. H. Conklin, GC. J, Ross, 
R. W. Coughlin, K. M. Peterson. Hotel: 


Traymore. 


POPPER & SONS, INC. Booths 858, 
860, 862. Display of newly developed 
pharmaceutical packaging machines jp. 
cluding automatic tablet and capsule 
counter; combination sterile vial-filling 
and rubber-stoppering machine and 
ampule filler and sealer rated at 100 
per minute; also fully automatic and 
semi-automatic marking and _ printing 
machines for ampules, bottles, vials, 
electronic components; plastic, metal, 
rubber and wood parts also to be dem. 
onstrated, Personnel: I. A. Popper, R. 
A. Popper, R. G. Illner, W. L. Popper, 
J. M Cozzoli, A. M. Dunn, A. Hendel- 
man, M. Feigenbaum. 


POST MACHINERY CO., Electronic 
Products Div. Booth 153. Exhibit of 
Decitron electronic counters; pre-set 
electronic counters; electric controls; 
new magnetic switch, etc. Personnel: 
W. P. Fergnani, H. L. Carlman, J. Forni, 
J. W. Farmer, L. A. Tibbetts, R. Jenner, 
P. L. Carlman, A. Scriven. Hotel: 
Dennis. 


POTDEVIN MACHINE CO. Booths 
211, 213, 215. Line of coating, gluing, 
labeling machines for application of 
liquid materials to sheets and webs of 
paper, cloth, cardboard and other flex- 
ible or rigid materials; slip-tube labeler 
for applying slip labels to collapsible 
tubes; Model 2R sheet-coating machine, 
Model MG edge gluer for thin ma 
terials; 6-in. label activator for thermo- 
plastic labels; complete line of paper- 
bag machinery in pictorial display; also 
samples of handled bags and flush-cut 
cellophane bags made on newly devel- 
oped bag machines. Personnel: J, H. 
Richmond, R. A. Potdevin, J. S. Hawk- 
ins, J. S. Hamilton, C. Edward Duerr, 
A. G. Miller, S. Norton, O. L. Denton, 
Jack Donohoe, Jim Donohoe, W. Hamil- 
ton. Hotel: Dennis. 


PRINTING MACHINERY CO. Booth 
123. Demonstration of Sterling toggle 
hook and base system for mounting and 
registering flat electrotypes; PMC War 
nock rotary hook system for mounting 
and registering curved electrotypes; 
PMC Flinker fountain divider for dé 
viding ink fountain of printing presses; 
also PMC die-cutting machine for fast, 
accurate die cutting of fancy-shaped 
labels. Personnel: L. Augustine, © 
Brestel, J. C. Lawless, A. R. Mahoney. 
Hotel: Ambassador. 


PYROXYLIN PRODUCTS, INC. Booth 
938. Exhibit of protective coatings and 


[Continued on page 425) 
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PACKAGE 
OF 
AIR! 


AL produces this plastic toilet tank float 
exclusively for the Good Manufacturing Company. 
It is corrosion-proof, leak-proof, dent-proof . . . and 
pressurized for maximum buoyancy and greater 


leverage. Good plastic tank floats have been in 


use up to six years without deterioration or need 
for replacement. 

Here is just one example of how polyethelene 
can be used to finest advantage . . . how a “tradi- 
tionally-made” product can be vastly improved in 
efficiency, durability, appearance and sales appeal. 

Perhaps you have a product that can be better 
made by Royal of modern plastics. 


















ROYAL MANUFACTURING COMPANY, 














































CONTAINERS OF DISTINCTION 


lead 





Royal designs and produces « 
manufacturers throughout the nation ond has com- 
plete facilities to produce private mold designs at 
surprisingly low cost. 

Bottles from stock molds (%4 oz. 
stocked by these distributors: 


to 32 oz.) are 


LOS ANGELES MIAMI, FLA. 
Berri-Ecklund Magic City Bottle & 
Associates 


Supply Co. 
1380 NW 23rd St. 
SAN FRANCISCO 
Marketing Agents, Ltd. 


4726 Melrose Ave. 
PATERSON, WN. J. 
Modern 


Doan Co. 207 Powell St. 

1 ford St. MONTREAL 
CHICAGO Byoees Bottle & 

Berman Bros., Inc. Supplies, Inc. 


1501 So. Laflin St. 1655 Des Carrieres St. 














INC. PRESCOTT, ARIZONA 


























OUR LONG SUIT IS 


If it can be packaged in paper or plastic, 
Kennedy can do the job faster, better 
and at lower cost. That's because 
Kennedy has specialized in flexible ma- 
terial for fifty years... specialization 
through constant research of methods 
and moterials. 


With a mile long line of men and 
machines, Kennedy is prepared to 
handle any job quicky and efficiently. 
No short cuts, no pilfering of quality 
to make an extra dime... your order 
is given the care and promptness that 
puts you at ease in today’s race for 
industrial efficiency. 


If your product needs protection 
or sales appeal, there is good 
reason to call your nearest 
Kennedy Packaging Engineer, a 


your problem. 








SPECIALTY PACKAGING 


KENSOL MARKING EQUIPMENT 





Roll Leaf 
Stamping Equipment 


Specialty Ink 
Printing Presses 





Kensol 35 T-29 


Power Press with Turntable 


@ Single and Multi Color Roll Leaf Stamping and Ink Printing 
Equipment. 

e Fine, Uniform Quality Marking on Plastic Cosmetic and Food 
Containers, Fancy Boxes of All Materials, Jewelry Box Satins, 
etc. 

e Equipment Available to meet any Production Requirement from 
Hand Operated to Fully Automatic. 

Send for Bulletin E-9 






SINCE 1924 


OLSENMARK 








man trained to sense and solve oa U/ 

















Investigate today. A 
phone call will bring the 
kind of product and serv- 
ice to more than return 
your investment and 
reward your confi- 
dence in Kennedy 
Packaging. 














Kenned 


SHELBYVILLE 6, INDIANA 


NEW YORK DETROIT CLEVELAND PORTLAND PHILADELPHIA 
SAN FRANCISCO ATLANTA CHATTANOOGA CHICAGO 
SEATTLE DENVER JACKSONVILLE LOS ANGELES BUFFALO 















124-132 WHITE STREET @ NEW YORK 13, N. Y. 


Immediate Savings . .. 





The 4 line model 
accurately fills 50 
to 100 containers 
per minute . . . 6, 8 and 10 
line models also available & 
pable of accurately filling up to 250 containers per minut. 
Hope Type 19A Filling Machines are now in pr 
use from coast-to-coast filling liquids, semi-liquids or vit 
cous products in jars, plastic bottles or tin cans. For 
speed, accurate filling machines look to the leader — 


Write for catalog of our complete line 


HOPE MACHINE COMPANY’ 
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{Continued from page 422) 
materials for use in blister and skin- 
pack packaging. Personnel: P. H. Yo- 
der, R. E. Hollinger, D. D. Getz, R. A. 
Bemus, T. I. Shartle, G. Tomlin. Hotel: 
Marlborough-Blenheim 


RAPID RIBBON CORP. Booth 1445. 
Display of plastic ribbons, ties and 
hows ready made and fitted to product 
or box; ribbons for objects, boxes, con- 
tainers or display trays that stretch to 
ft package and are re-usable. Person- 
nel: J. M. Gordon, A. Kenrick, K. D. 
Rice. Hotel: Madison. 


REDINGTON, F. B., CO. Booth 533. 
Operation of fully automatic cartoning 
machine; also samples of packaged 
products and catalogs and photographs. 
Personnel: C. L. Barr, E. A. Siebert, 
J. C. Hotton, K. C. Craig, H. Allport, 
Jr. W. F. Dent, J. W. Hoskins, A. Wal- 


key. Hotel: Dennis. 


RESINA AUTOMATIC MACHINERY 
CO., INC. Booth 1131. Exhibit of cap- 
ping machines. Personnel: E. N. de 
Bastos, S. Resina, A. Weller. 


REYNOLDS METALS CO. Booth 541. 
Complete line of aluminum foil packag- 
ing from aluminum trays to printed 
overwraps. Personnel: P. Murphy, J. 
Bjorkholm, E. Shaw, D. Ostroot, C. 
Davis, F. Liebert, W. Donaldson. Hotel: 
Claridge. 


RHEEM MFG. CO. Booths 1117, 1121. 
Exhibit of Rheemcote lithographed 
drums and pails; new steel-drum lining 
developments; also fibre drums. 


RICHARDS, J. A., CO. Booth 1008. 
Display of steel rule die-making ma- 


\ehines for making dies to die-cut pack- 


ages and products, Personnel: P. A. 
Richards, G. Freemire. Hotel: Crillon. 


RIECEL PAPER CORP. Booth 406. 
Display of protective packaging papers 
including glassine, greaseproof, waxed, 
lacquered, polyethylene-coated and foil- 
laminated papers; actual packages by 
food manufacturers showing solutions to 
individual and unusual packaging prob- 
lems; also 7-ft. mechanical man, “Radar 
the Riegel Robot.” Personnel: A. P. 
Mitchell, F, S. Leinbach, T. F. Donog- 
hue, C. S. Schaehrer, C. W. Hoffman, 
W. Endicott, E. G. Penn, R. A. Simpson, 
N. W. Postweiler, A. H. Hughes, J. B. 
Nunez, W. F. Collins, J. T. Ward, W. W. 
Herrick. Hotel: Crillon. 


ROSENTHAL MFG. CO. Booth 908. 
Wrap-O-Matic paper feeding and cut- 
ting machine which automatically feeds 
and cuts any predetermined four sizes 
of all types of kraft paper as well as 
cellophane; also package type Wrap- 
O-Matic paper feeding and cutting ma- 
chine which feeds and cuts kraft as well 
% single-faced corrugated to any four 
rmined sizes and includes an ad- 
mal switch which can be set for 
Cntinuous feeding and cutting. Per- 
ontinued on page 428) 
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artitions for 
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Pre-assembled 
partitions 
made to your exact 
specifications 


for faster packing 


at lower cost! 


WRITE, PHONE or WIRE 
for QUOTATIONS on 
YOUR REQUIREMENTS 


peter partition corp. 


Manufacturers of Cardboard Partitions 
19-21 HEYWARD ST. eae panes BROOKLYN II, N. Y. 





at the new New York Coliseu 


7th National Plastics Exposition 





BEDEVIL COMPETITION .. . You'll show them no 
mercy when you use some of the profitable, new ideas, devel- 
opments, applications you see at the NATIONAL PLASTICS EXPO- 
SITION. It’s at New York’s new Coliseum, June 11-15. Write 
for your tickets, now. But since there are no general public 


admissions, please make requests 


on business letterhead. 


shaping 
tomorrow's 
products 









sponsored by: 


The Society of the Plastics Industry, Inc., 67 W. 44th Street, New York, N. Y. 





a Porkaging tw Chas. ee COAST-TO-COAST 


MEMBERS 


NATIONAL ASSOCIATION ‘\Receec 


OF GLASS CONTAINER Ss 


CHICAGO, Illinois 
ee W. Braun Co. 
ae CHICAGO, Illinois 
DISTRIBUTORS for a Se 
is, CLEVELAND, Ohio 
State Bottle Company 
CLEVELAND, Ohio 
L. S$. Kaufman & Sons 
DETROIT, Michigan 


oe: M. Jacob & Sons 
BROOKLYN, N. Y. 
e : United Bottle Supply Corp, 


LOS ANGELES, Californie 


* : 5 Calif io-Eureka Bottle 
The mem rs of iati f Container Distributors : : ~~ ureka C 


‘ istributors. q A Magic City Bottle & Su 
. isement are all fully qualified, fully — cohen .. to MILWAUKEE, Wisconsin 
listed in this advertis ganized and managed with a unified Pp 
Each of these firms is org 


A. D. Braun Co. 
P ield, no matter | MINNEAPOLIS, Mina, 
vice available in the glass container field, n : 
ffer absolutely the best ser opr 29 ees 
wre the packaging problem or progre 
w 


Twip City Bottle Company 
Central Bottle Co. 
i tory; yet 
N. A. G. C.D members consistently offer a full inventory; Y 
Remember all N. A. 9. © © 


NEW bane Sa Y. 
Jesselson Sales Co., Ine, 
PHILADELPHIA, Pa. 
varied to meet any demands. ! 4 





ST. LOUIS, Missouri ' 
Northwestern Bottle Co, 
TE KNOW-HOW BME sciss Sc 
Lucas County Bottle Co, 
TORONTO, Canada 


| CONVENIENCE | ee 
OF GLASS CONTAINER DISTRIBUTORS for 


rélso, look fa NATIONAL ASSOCIATION 
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IF YOU MAIL LIQUIDS... 


LOCK CAN LIDS TIGHT WITH 
TINNERMAN 


lid-seal 


Speed Chips? 


diva dies diitimesan? 


"| For $64,000. 4 
Or ly 


Who Makes 
Packaging’s 


Finest 
Colored Flock?” 


— oe ome ame ame ome oe aoe 


| 
} 


Fast... Sure cee 
Low-Cost! 


SPEED CLIP © Approved by U. S. Post Office 
is positioned Department 
against hem 


at edge of can. © For 4 pint thru gallon can 


= “CLAREMONT = 


Thumb pres- ©) © Eliminate soldering 

sure snaps 

SPEED CLIP © Easy to apply... no heat 
into prelock- 


ed position. e Easy to remove AND RIGHT HE IS! 


Upon request, we will be very gled 
© Lids undamaged by opening te promptly furnish you with 
NY 


Write toda les! ot Gromer Rage 
cards, 

A quick rap re y for free samples: detailed information and prices. 

with a screw- 

driver locks 


iB ts Seca. TINMERMAN PRODUCTS, INC. CLAREMONT WASTE MANUFACTURING COM 
Box 6688, Dept. M36, Cleveland 1, Ohie A . 
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Hnouncing 


A NEW PACKAGING MATERIAL 


Metallized Polyethylene 


Made Possible by a Revolutionary, New Method 
of Continuous Coating in High Vacuum 


SPileodlucing 


A NEW COMPANY 


Foiltone Products Ine. 
Subsidiary of 


National Research Corporation 


A pioneer and leader in the field of high vacuum, 
National Research through its subsidiary Foiltone 
w Products Inc. now makes available to package 
designers a new colorful, intriguing packaging 
" material — at a low, low cost! 

Metallized Polyethylene — Polyethylene pack- 
ages for hosiery, candy, textiles can be vacuum 
metallized leaving transparent window . . . adding 
the sales appeal of aluminum foil and a solid back- 
ground for printing. 

» In addition, another important packaging devel- 


quired) for aluminum foil laminates when used as 
wrappings, labels, bags, etc. 

Write for further information and samples to 
Foiltone Products Inc., Dept. MP3, 70 Memorial 
Drive, Cambridge, Mass. 





See samples of these new metallized packaging ma- 
terials and metallized Mylar at the National Pack- 
aging Exposition, April 9-12, Atlantic City, N. J. 


= opment is well under way at National Research: 
Metallized paper — a new low cost replacement 
when vapor barrier characteristics are not re- 


Booth No. 1315 


sided 
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[Continued from page 425) 
sonnel: H. Rosenthal, A. Weinberg. 
Hotel: Traymore. 


SCALE SPECIALTIES & SYSTEMS, 
INC. Booth 1316. Exhibit of Datamatic 
weight calculators, check-weighing de- 
vice for statistical weight-control sys- 
tems; automatic vacuum adjust mecha- 
nisms for vacuum-type filling machine; 
Curvomatic attachment which analyzes 
weights and shows with statistical proce- 
dures how frequency can help produc- 
tion people at the filler; also new scale 
to check weigh and graph the results 
in approximately five seconds with sen- 
sitivities to one milligram. Personnel: 
L, F. Hansen, D. A. Hansen. Hotel: 
Ambassador. 


SCANDIA MFG. CO. Booth 225. Dis- 
play of packages wrapped on Scandia 
packaging machines. Personnel: W. B. 
Bronander, Jr., E. N. Brooks, D. De 
Loca, A. H. De Witt, I. M. Menner. 
Hotel: Ritz-Carlton. 


SCHROEDER MACHINES’ CORP. 
Booth 611. Display of “Quadnumatic” 
case opener, former, packer and sealer; 
also “Casealer,” a pneumatic short case 
sealer. Personnel: A. C. Schroeder, C. J. 
Grant, Jr., B. Nagy, D. Bell, A. C. 
Schroeder, Jr. Hotel: Chalfonte-Haddon 
Hall. 


SEAL-O-MATIC DISPENSER CORP. 
Booth 1222. Complete line of automatic 
and manual tape dispensers and mois- 


teners; new Seal-O-Matic 55, automatic 
dispenser to handle both reinforced and 
regular gummed tape, highlighted to 
fit in with new Rule 41 Amended, per- 
mitting two strip sealing of cartons down 
the center seam with reinforced tape. 
Personnel: S. Ortner, B. Hoffman, A. E. 
Shapiro, J. Charney, R. McCarty. 
Hotel: Chelsea. 


SEAL-SPOUT CORP. Booth 201. Ex- 
hibit of examples of various types of 
folding cartons, both printed and la- 
beled, with Seal-Spouts inserted; Cal- 
gon, Inc.’s various products labeled in 
foil and equipped with Seal-Spouts; 
also pictures of spout-inserting machine 
installation in customers’ packaging 
lines. Personnel: H. J. Brucker, M. H. 
Klausmann, R. P. Von Culin. Hotel: 
Marlborough-Blenheim. 


SHAW-RANDALL CO., INC. Booth 
274. Display of latest developments in 
rigid transparent packages, separate 
and in combination with set-up boxes; 
latest packaging styles created by vac- 
uum-forming processes; also several ex- 
amples of pre-formed flocked merchan- 
dising packages. Personnel: E. S. Lan- 
caster, F. McKinnon, C. K. Shaw, Jr., 
R. Crowell, A. Huxford. Hotel: Shel- 


burne. 


SHIPPING MANAGEMENT. Booth 
125. Distribution of complimentary 
copies of Shipping Management and 
Better Shipping Manual. Personnel: 


F. Woods, J. Friedman, H. Hearst, R 
Hoffman. Hotel: Shelburne. 


SIGNODE STEEL STRAPPING (9, 
Booths 1448, 1454. Demonstration of 
latest power-strapping equipment show. — 
ing advantages of steel strapping appli. 
cations on cartons, bundles, boxes, 
pallet loads, etc.; also advantages of 
Signode Addison-Semmes expendable 
pallets and new Adjusta-Pak. Person. 
nel: M. C. Carlson, T. E. Noon, A, 
Pearson, C. H. Carlson, R. L. Knapp, 
T. F. Deviney, A. E. Thompson, J, B. 
Remmey, R. M. Taylor, J. C. Vuncanon, 
G. R. Weikel. Hotel: Ritz-Carlton. 


SIMCO CO. Booth 913. Exhibit of com. 
plete line of static-eliminating equip. 
ment adaptable to all types of convert. 
ing machinery for paper and synthetic 
films; metal-encased static bars; shock- 
less static bars demonstrated, Person- 
nel: J. Simons, H. Schweriner, J. N, 
Axelroth, D. Simons. Hotel: Dennis, 


SIMPLEX PACKAGING MACHIN 
ERY, INC. Booths 334, 340. Exhibit of 
new Model #300 high-speed cellophane 
bag-making machine; Model #47 
polyethylene bag-making machine; also 
#24-7 polyethylene bag-making machine 
with new stacker. Personnel: A, J, 
Olsen, J. D. Hoffman, W. J. Maurer, 
D. A. White, G. H. Purvis. Hotel: Had- 
don Hall. 


SINCLAIR & VALENTINE CO. Booths 
1135, 1137. Display of all types of 
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INDUSTRIAL TAPE DIVISION 
HAMPTON MANUFACTURING CO. 


New Rochelle, New York 











This Young Lady Was tt on The Gall 


Making highgrade impressions in Lithography is aa 
art. When you use Mercury offset inks you are going 
far towards carrying the ball to your customers’ satis- 
faction. Either on a run where the job is to be backed 
up in a short time or on a sustained long run. 
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It pays to compare 


CONSOLIDATED 

















FOLDING BOXES 


SET-UP BOXES 


For set-up boxes that 
combine strength, 
economy and attrac- 
tiveness see Consoli- 
dated. Compare... 
and you'll choose Con- 


solidated! 


TUBES AND CANS 


Consolidated = Choose Con- 





Box is your 
most depend- 
able source of 
supply for all 
types of fold- 
ing boxes. 












solidated 
tubes and pa- 
per cans. 
Available 
either plain 
or printed. 


410 S. PACKWOOD AVE., TAMPA 


Dealer Inquiries Invited 


CONSOLIDATED BOX CO. 


FLORIDA 
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AUTOMATIC 
POWDER 
PACKETING 1 


THE FORMAPAK offers these advantages: 

V AUTOMATIC «Forms and fills heat seal packets. 

V HIGH SPEED...60-100 packets per minute 

V ADJUSTABILITY... For different weights and packet sizes 
V VERSATILITY... Volumetric or auger feeds 

V COMPACTNESS... 3 feet square, 4'8" high 


At booth No, 204 National Packaging Show, 
Atlantic City, N. J., April 9-12 











ROWN BAG FILLING MACHINE CO., INC. 


Mass 


FOR OVER YEARS 


Fitchburg, 
PAC AGIN ¢ 


K 















Visit our Booths Nos. 267- 
271 at Packaging Show. 


"Cni- Matic” 


THE MOST VERSATILE 
OF ALL LABELING MACHINES 





Here are the exclusive features that 
will bring your labeling costs down! 
FLEXIBILITY—handles all sizes and shapes of labels 


and containers from fractional ounces to gallons. 


VERSATILITY — handles both gluing and thermo- 
plastic labeling operations. 


NO DOWNTIME — changeover from one size con- 
tainer to another only a matter of minutes. 


NO EXPENSE — changeover parts at an absolute 
minimum. 90% less than other makes. 


EFFICIENCY—Perfect registration on flat, curved and 
recessed surfaces. No oozing of glue whatsoever. 


MAINTENANCE — Simple design and minimum 
adjustment eliminates need for skilled operators and 
maintenance help. 


Truly the most revolutionary 
labeler today! 
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191 Berry Street 










Brooklyn, N.Y 
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... protect your products with 


Culligan HUMIESORB 


THE DESICCANT SPECIFIED FOR MILLIONS OF PACKAGES REQUIRING DEHYDRATION 





Backed by years of research, engineering and pro- 
duction experience, HUMI-SORB is specified by 
more than 2000 organizations requiring moisture- 
free packaging. This dependable moisture adsorbent 
provides protection for many classifications of pack- 
aged products susceptible to damage from high 
humidity. Among these are: 

© ELECTRONICS EQUIPMENT ¢ ELECTRO-MECHANICAL 
EQUIPMENT @ AIRCRAFT COMPONENTS ¢ POWDERED 
METALS e GUIDED MISSELS « INSTRUMENTS © FOODS e 
PHARMACEUTICALS e FLOWER AND VEGETABLE SEEDS 
® HARD CANDY 

Culligan Humi-Sorb meets Military Specification 
MIL-D-3464A, Classes 1 & 2. 

Humi-Sorb is available in all standard unit bag 
sizes, in bulk, or custom packaged to fit your spe- 
cific needs. 


® Representatives in principal cities in U.S. and Canada. 


® Twe convenient shipping points: Northbrook, Illinois 
(suburb of Chicago); San Bernardino, California. 
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printed packages using company inks; 
demonstration of latest ink formulation 
and testing techniques. Personnel: M. J, 
Leckey, H. J. Soriano, R. H, 

W. J. Downing. Hotel: Traymore, 


SOCONY-MOBIL OIL CO, 

Booth 1304. Applications of mij : 
crystalline wax displayed. Personnel: 

W. A. Beman, G. H. Hocking, W. §7 
Kumblad, R. S. Sheie, H. E. Corbin, 

W. J. Geggis, R. S. La Rue, F. A 

Kothe. Hotel: Shelburne. 


SPECIALTY PAPERS CO. Booth 
1531. Featuring product protection and 
design printing; wide variety of flexible 
packaging materials; printed and plain 
waxed papers; laminations; stretch 
Pliofilm; printed foils and films; ex. 
amples of letterpress, flexographic and 
gravure printing; also several new pack- 
aging designs. Personnel: W. P. Patter. 
son, G. E. Bourne, C. Ireton, R. Eliker, 
M. Messick, D. Craddock. Hotel: Ritz 
Carlton. 


STANDARD-KNAPP DIV., Emhart 
Mfg. Co. Booth 354. Operation of Model 
806 single-line, non-adjustable pneu- 
matic packer to pack rectangular pack- 
ages and feed them to Model 429 top 
and bottom gluer with Model 606 com- 
pression unit. Personnel: L. F, Shat- 
tuck, C. Barker, A. J. Hetzel, W. Schil- 
ling, D. S. Shields. Hotel: Chalfonte- 
Haddon Hall. 


STANFORD ENGINEERING CO. 
Booth 260. Exhibit of web guides, con- 
stant-tension unwind stands and rewind- 
ing equipment. Personnel: W. T. Stan- 
ford, O. E. Stanford, Wayne Stanford, 
D. W. Morris. Hotel: Ambassador, 


STAUDE, E. G., MFG. CO., INC. Booth 
545. New model Beta Adapto-Feed fea- 
tured; also photographic exhibit of 
gluers and roto equipment with samples. 
Personnel: S. K. Lynn, P. E. Fischer, 
R. W. Colomy, D. Annett, T. Von 
Thien, S. Clark, O. Fiore, E. Powell, 
W. Stoerger. Hotel: Marlborough-Blen- 
heim. 


STOKES, F. J., MACHINE CO. Booth 
1458. New precision tableting machines 
in operation; new press coater produc: 
ing cored tablets; line of auxiliary phar- 
maceutical equipment including mixers, 
dryers and granulators. Personnel: J. 
Steiner, T. J. Tsevdos, D. E. Stokes, 
W. Kibbe, S. B. Shoemaker, S. H. 
Greenwood. Hotel: Ambassador. 


STOKES & SMITH CO., Sub. Food 
Machinery & Chemical Corp. Booth 341. 
Exhibit of Model “EG” Universal auger 
filler with auger-vac attachment; Model 
“BS” Stokeswrap automatic packaging 
machine with imprinter; also Stoke 
matic loose wrap set-up box display. 
Personnel: J. R. Sonneborn, S. T. Brin- 
ton, W. R. Huguenin, S. E. Child. Ho 
tel: Chalfonte-Haddon Hall. 


SUN CHEMICAL CORP. Booth 1157. 





General Printing Ink division will fea 
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USE OUR WAREHOUSE FACILITIES 
—|MMEDIATE DELIVERY FROM 
STOCK ON ALL ITEMS! 





GLASS CONTAINERS 
OF ALL DESCRIPTIONS 


(Representing Owens- 
illinois Glass Company) 








POLYETHYLENE 
CONTAINERS 

(From % oz. thru 13 
gals.) (Representing 
Plax Corporation) 








RIGID POLYSTYRENE 
CONTAINERS 
(Representing Cellu- 
plastic Corporation) 





METAL & MOLDED 
CLOSURES (stock and pri- 
vate design) (Repre- 
senting Owens-illinois 
Glass Co. and Terkel- 
sen Machine Co.) 





CELLULOSE BANDS 


(Representing Sylvania 
Division of American 
Viscose Corp.) 











GLASS AND 
POLYETHYLENE CARBOYS 
(Representing Plax 
Corp.) 

















SAVE TIME=SAVE SPACE 


Our facilities assure you of immediate deliveries, and our 
thirty years of experience in Complete Packaging Service 
guarantees expert attention to your requirements. No- 
where, but nowhere, can you find such extensive, com- 
plete resources readily available to you at all times. 


We invite your inquiries. 


J. RABINOWITZ & SONS, Inc. 


2 Hanson Place, Brooklyn 17, N. Y. 
STerling 3-0300 








TAILOR MADE PAPERS 
FOR 
PROTECTIVE PACKAGING 


Glassine Greaseproof 
Single Ply 


PLAIN e WAXED e TREATED e COATED 


Duplex ¢ Triplex 


WAX LAMINATED e GLUE MOUNTED 


to Glassine e Foil e Kraft « Sulphite 


Super Transparent 


Glassine 
Silver White in 22-25 lb. 


NON-PLastic FoR WINDOW ENVELOPES 


Pasticizep For GREASE RESISTANT BAGS 


“79 years of service ” 


AMERSLEY MFG. CO. 


PAPERMAKERS 










NOTHING 
Sticks to TEFLON-ize 


e Non-adhesive coating—Resists heat to 500° F. 
e Cuts costs, speeds heat sealing, gluing, packaging 


Teflon-Ize releases or prevents buildup of candy, 
dough, glue, plastic, film, food, soap, etc. Suitable 
for heat sealers, pans, trays, rolls, tables, moulds and 
other metal parts. 

Teflon-Ize coating is sprayed on and heat fused to 
your metal parts at our Chicago plant. Used on steel, 
stainless steel and aluminum. 

Other Chicago Gasket Teflon products which you 
can apply yourself are: 

“SELF-STICK” Tefion Adhesive Tape in 36-yard rolls %” 
to 2” wide. Sticks tightly to metals, glass and plastics. 
Provides a slippery, pure Teflon surface. Heat resistant 
adhesive, excellent for wrapping heat seal bars. 
“KORDA-FLEX” Teflon Coated Fiberglass in rolls up to 
38” wide; gauges .003” to .015”. Heat-resistant, non-adhesive 
Tefion surface. Fiberglass cloth reinforcement is dimension- 
ally stable to 500° F. Makes an excellent electrical insula- 
tion, or surface for heat sealing, etc. 


“CONTACT” Cement for Teflon. Brushing consistency. 
Suitable for adhering Teflon and other plastic films to 
metals, glass or plastics. Heat resistant to 500° F. Avail- 
able in 4% pint and quart containers. 
We also make a full line of Teflon rod, sheet, tub- 
ing as well as heat-resistant silicone rubber non- 
stick sheets, sponge and coated fabrics for the in- 
dustrial trades. 

SEND COUPON FOR FULL INFORMATION AND PRICES 

SSSSSSSSSSSSSSSSSSSSSSSSOSSSSSSSSCSESE 

Chicago Gasket Company 

1273 W. North Avenue, Chicago 22, Illinois 

Please send information on Tefion-ize 
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THE NEXT 
MEDICAL MILESTONE— 
CONQUEST 
OF CANCER? 


In a few short years we’ve 
seen the discovery of antibiotics, 


new wonder drugs for 


tuberculosis, a vaccine for polio. 


We will see the conquest 
of cancer, too, if people 
want it badly enough. 
Last year the American 
Cancer Society was unable to 
fill requests for research 
funds totalling almost 
$3,000,000. The reason— 
not enough money. Did 
you give all you could? 
Will you give all you can? 
Give to your Unit of the 
American Cancer Society, or 
mail your gift to CANCER, 


c/o your town’s Postmaster. 





® 


AMERICAN CANCER 
SOCIETY 





ture new ink developments for the pack- 
aging field, including new applications 
of gloss, Hydry and non-skid inks; War- 
wick Wax Co., Inc., subsidiary, will 
feature new advances in use of special- 
purpose wax and wax papers for pack- 
aging, such as Polymekon wax. Per- 
sonnel: J. Slaughter M. Bloch, Dr. J. 
Fish. 


SWIFT & CO., Adhesive Products Dept. 
Booth 333. Latest adhesive develop- 
ments for packaging automation, featur- 
ing exhibit of resinized products to 
meet exacting needs of packaging indus- 
try. Personnel: E. A. Moss, E. R. Paul, 
S. E. Carroll, C. S. Young, W. W. Truxes, 
A. W. Boyd, M. L. Lundt, R. F. Martin, 
O. H. Lipps, C. W. Werner. Hotel: 
Shelburne. 


TECHNICAL TAPE CORP. Booth 
1357. Display of pressure-sensitive tapes 
for packaging and industrial uses; also 
display items for retail stores. Person- 
nel: S. Stutz, N. Cohen, J. Cerrone, 
R. Jacobs. Hotel: Ritz-Carlton. 


TEE-PAK, INC. Booth 1245. Printed 
Unilox saran packages and printed Uni- 
lox Pliofilm packages; Snug-Pak, 
printed oriented Pliofilm, will be fea- 
tured in conjunction with Twistite 
wrapping equipment by Amsco, demon- 
strating all types of products in this 
film. Personnel: E, E. Ellies, L. B. Tau- 
ber, L. J. Cullen, F. J. Pool, M. Lynn, 
D. Kimball. Hotel: Dennis. 


TELE-SONIC PACKAGING CORP. 
Booth 1246, Exhibit of latest models 
bag opening and filling machines cover- 
ing diversified industries. Personnel: 
J. Frank, H. Bardach, B. Solwan, J. 


Lewan. 


THERMEL, INC. Booth 1241. Cast 
sealing bars, Thermacartridges, Therma- 
film radiant panel heaters and Therma- 
film vessel heaters displayed. Personnel: 
W. H. Norton, D. H. May. 


TOLEDO SCALE CO. Booth 1130. With 
theme “It Pays to Take a Plant-Wide 
Look At Weighing,” the basic impor- 
tance of weighing throughout produc- 
tion and packaging processes will be 
emphasized; demonstrations to show 
how accurate weight information is 
transmitted from remotely located scale 
to a recording or indicating unit where 
it appears in tabulated, added, recorded 
or digital indicated form; also opera- 
tion of automatic carton classifier to 
check weigh cartons or other containers 
against predetermined standards and 
equipped with accurate photo-electric 
controls. Personnel: G. H. Webb, W. L. 
Wise, C. H. Cadwallader, R. L. Herron, 
J. H. Maiers, M. W. Mengel. Hotel: 


Ambassador. 


TOMPKINS’ LABEL SERVICE. Booth 
673. Diversification of labels on pack- 
aged products illustrated; packages 
with ungummed labels, gummed labels, 
heat-seal labels and pressure-sensitive 
labels; packages labeled by hand and 
packages labeled by high-speed auto- 


matic equipment. Personnel: R. Nori 
C. Orth, W. H. Baile, J. K. Tompking, 
F. L. Tompkins, M. L. MacCr 4 
J. Hines, R. Heyden, A. Gewert, D. 
Wright. Hotel: Traymore. 


TRAND PLASTICS CO. Booth 
Vacuum-formed packaging, folding 
tons and sleeves featured. Per: 

J. S. Troth. Hotel: Chalfonte-H 
Hall. 


TRESCOTT CO., INC. Booth ] 
New Trescomatic Model B wej 
machine, having capacity of 1 oz, t 
Ibs., featuring electronic controls, yi 
dial for check-weighing at will, a 

of hopper or elevator feed, dial 

and complete flexibility; Tresomatie” 
belt-drive weighing and filling machine” 
Model A with 8-0z. to 30-lb. capacityy) 
also sample conveyors, bag-closing” 
equipment, code-dating devices, 4 
double and triple take-away belts, Pen 
sonnel: R. Kiefer, R. Kipers, C. Molle” 
dorf, R. Coates. Pi 


TRIANGLE PACKAGE MACHINERY 
CO. Booths 722, 724, Exhibit of may 
chine to make, fill and seal bags, usi 
roll-stock materials, automatically Pr 
to 50 bags per minute; automatic me 
chine for dispensing, filling and cover 
ing round paper or plastic containers 
with semi-viscous products; automatic 
machine for covering round paper oF 
plastic covers; automatic weighing me 
chine for most kinds of dry products, 
Personnel: W. P. Muskat, R. L. Mus 
kat, L. R. Muskat, P. Muskat, H. Stager. 
Hotel: Claridge. 


TRI-STATE PLASTIC MOLDING CO, 
Booth 1115. Large assortment of rigid 
plastic containers displayed. Personnel: 
A. J. Baumeier, P. J. Buckley, G. A 
Kelly, H. Sack, R. Julius, J. Simmons, 
Hotel: Ritz-Carlton. 


UNION BAG & PAPER CORP. Booth 
360. Old Western town setting to cary 
out “Pioneer in Packaging—Since 1861” 
theme; samples of the Corrugated Con 
tainer, Multiwall and Fexible Packag- 
ing divisions; Scutan-waterproof papers 
and I & C bagger machinery depart 
ments. Personnel: C. A. Agar, Jr., S. K 
Bradley, R. B. Graves, J. T. Harrison, 
J. F. Hordych, W. F. Jacobi, J. D. 
Johnston, F. H. Meendsen, W. H. Mel 
lick, H. M. Recher, R. C. Shannon, 
Ci. Woolsey. Hotel: Shelburne. 


UNION PASTE CO. Booth 473. Joint 
exhibit with F, G. Findley Co. featur- 
ing examples of recent successes in field 
of engineering adhesives for such sur 
faces as “Mylar,” vinyl, polyethylene, 
etc. Personnel: A. B. Crowell, Jr 
M. M. Bump, P. H. Nicholas, R. E 
Graham, R. C. Brink, R. F. Rader, R. G 


Valcovic. 


UNITED MINERAL & CHEMICAL 
CORP. Booths 1026, 1030. Graphic 
demonstration of Edge-Loading concept 
to show advantages which can be 
gained; unusual approach to problem 
of engineering design in use of rubber- 
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FOR ALL “‘HANDLE 
WITH CARE”’ ITEMS 


® Protective 
Cushioning 

@ Streamlines 
Packaging 

@ Labor-Saving 


® Highly Shock 
Absorbent 


© Attractive 


PLATFORMS — INSERTS — PADS 
DIVIDERS — LINERS — PARTITIONS 


Fitted to your product specifications. 


POLYFOAM PACKERS CORP. 


Division Glo-Brite Products 
6415 N. California Avenue, CHICAGO 45, ILLINOIS 


BOOTH #864 


THE UNIQUE CELLULAR an rage 


This revolutionary machine brings tremendous 
economies to users of labelled heat-sealable bags! 


CUTS LABEL COSTS—Uses labels printed on ordinary 
printer's enameled stock. No special thermo-plastic 
coated papers required. 

ATTACHES LABELS SIMULTANEOUSLY as bags are sealed. 
Handles tent or saddle-type labels. 

FAST, HERMETICALLY-TIGHT SEALING—Neatly heat-seals 
against moisture, evaporation and contamination. No 
staples, no pins, no unsightly closures. One operator 
does the wal of two or more! 


SEALS ALL HEAT-SEALABLE BAG MATERIALS— Cellophane, 
pliofilm, polyethylene. 


PROVED PERFORMANCE—Simple design, continually im- 
proved over many years, is your insurance of long life 
and trouble-free performance! Ask for literature! 


Full line of HEAT SEAL-IT machines available 


* GLOBE * 


PACKAGING SHOW! 
HEAT-SEAL, INC. 
HEAT SEAL-IT DIVISION 


NEW! High Speed 
WHERE. 


UNSCRAMB 


alae 


NAT'L. PKG. SHOV. 


Invaluable in the distillery for odd 
shape flasks, in the drug and cosmetic 
industry for unusual ofter-shave and 
hand-lotion bottles, as well os other 
industries wherein not only round but 
also unusual shapes and sizes must 
be handied at high speeds. 


MAIL THIS COUPON FOR FULL DETAILS 


Es 
FREES Se om | 


poe 


Long Island City 1, N. Y. 
Sounds interesting. Send me full details on your 
WALKIE-PUSHIE UNSCRAMBLER. 


COMPANY............. 


433 








ay, O s& 








ized hair cushioning; consultation and 
design of packages requiring cushion- 
ing offered; also flexible water-vapor- 
barrier packaging, desiccants and tapes. 
Personnel: A, D. Brown, J. MacVittie, 
M. E. Geisler, B. V. Mulrenan, H. 
Grunebaum, A. Imich. Hotel: Ritz- 
Carlton. 


U. S. AUTOMATIC BOX MACHIN- 
ERY CO., INC. Booth 746. Operation of 
“Crandall” automatic tablet counting 
and filling machine for filling tablets 
into bottles; also semi-automatic “Scott” 
net weighing and filling machine oper- 
ating on coffee. Personnel: O. W. Wik- 
strom, O. W. Wikstrom, Jr., A. C. 
Wikstrom, C. Fasch, O. Cote, G. Nilsen, 
A. Melzer, C. Fago, O. Weidmann. 
Hotel: Dennis. 


U. S. ELECTRICAL MOTORS, INC. 
Booths 1317, 1321. Animated panels, 
cut-away motors and operating motors 
describing variety of motor lines in- 
cluding: U. S. Uniclosed motor—stand- 
ard horizontal motors; Syncrogear mo- 
tor—internally geared; Varidrive motor 
—all-in-one package variable speed 
drive; Enclosed motor—totally enclosed 
for dirty or hazardous locations; also 
Varitrol automatic control for Varidrive 
motors and new Varidyne variable- 
speed, multiple-drive system. 


U. S. ENGINEERING CO. Booths 824, 
826. Improved model of Feed-A-Matic 
parts feeder and counter counting vari- 
ous parts into bags; also demonstration 


of Count-O-Matic “A” packaging tablets 
into bottles. Personnel: B. R. Garrett, 
H. M. Kenter, J. B. Hill. 


U. S. PRINTING & LITHOGRAPH 
CO. Booth 306. Colorcade of packaging 
with multicolor packaging and adver- 
tising display material produced by let- 
terpress, offset lithography and gravure, 
including: folding cartons, labels, box 
wrappers, display containers, point-of- 
purchase advertising displays and post- 
ers, outdoor posters, advertising folders, 
booklets and calendars. Personnel: G. J. 
Baker, E. Blankenheim, B. F. Cake, 
B. Fertig, R. Dubrowin, J. Lambie, 
H. C. Minnich, G. Murphy, A. S. Nus- 
baum, K. Oelke, G. Rufenacht, W. J. 
Volz, R. J. Walters, W. H. Walters, 
K. W. Weyer, K. J. Wollaeger. Hotel: 
Shelburne. 


VAC-TIE FASTENERS, INC. Booth 
1338. Exhibit of Pneumatic model with 
automatic feed; Model “F” operated 
with foot pressure; Model “H” oper- 
ated by hand. Personnel: J. J. Frank, 
W. J. McKeon, J. Mottley, H. Maurer. 


VERNER, B., & CO., INC. Booth 1354. 
Demonstration of multipress imprinting 
flat folded cartons, labels, materials, 
paper products, bags, advertising litera- 
ture and flat containers with lot num- 
bers, dates, flavors, sizes, prices, con- 
tents, colors, styles, catalog numbers, 
blackouts, dealer imprinting. Personnel: 
A. J. Saraceni, W. V. Nocito, C. Com- 


stock. 


VERTROD CORP. Booth 222. Hang 
and foot-operated and pneumatic models 
of thermal impulse heat-sealing machip. 
ery; demonstration sealing of all ther. 
moplastic films through wrinkles, gus 
sets, liquids and powders; sealing and 
trim ary shown. Personnel: A. F, 

S. Fener, N. Langer. Hotel: Shelbume 


VISKING CORP. Booth 366. Exhibit of 
VisQueen film. Personnel: E. B. 

J. F. Bernard, H. B. Harris, J. P. Shap. 
non, D. G. Carlson, W. A. Heinemann, 
J. Kaltman, S. S. Susser, A. H. Nottage, 
J. Rogosch, J. K. Milliron. Hotel: 


Traymore. 


VULCAN ELECTRIC CO. Booth 930, 
Complete assortment of standard and 
special electric heating elements as used 
in machinery and equipment for pack- 
aging and sealing of a variety of prod- 
ucts, including cartridge, tubular, flat or 
strip band heaters and special designs, 
Personnel: J. A. Marsh, L. A. Brett, J, 
Szabo, D. R. Weber. Hotel: Chalfonte. 
Haddon Hall. 


WALDORF PAPER PRODUCTS (C0, 
Booth 611. Exhibit of labor-saving pack- 
age-handling equipment. Personnel: 
J. H. Myers, D. Wetzel, E. Mergen 
thaler, H. Meyers, R. Hennessey. Hotel: 
Ritz-Carlton. 


WALTON LABORATORIES, INC 
Booth 1034. Exhibit of motor-driven me 
chanical atomizers available as room 
type or duct-type humidifiers to condi- 


[Continued on page 437] 











TYOUR DEMAND FOR A UNIT CONTROL 
5 PRESSURE-SENSITIVE LABEL 4 
CREATED THE WEW SOABAR QS 1341413 











Use QS134 labels for unit control of items in boxes and cellophane pack- 
ages ... and for warehouse control on cartons sold from floor samples! 


f SJPEN i TOP half is gummed 


with a pressure-sensi- 
tee y tive backing . ¥ at- 


taches easily, firmly! 





Soabar’s extensive study of 
pressure-sensitive unit control 
marking problems has 
resulted in the QS134.. 

two-part label, large enough 
for 8 lines of type! It 
attaches to the outside of 


AA 20 55 boxes or packages... pro- be 


vides a convenient stub for ee 
unit control...comes in : 
handy rolls, easily marked as 
on Soabar’s Model 32 or oe 
Model 35 Self-Stop Markers! we 


LOWER half (un- 
gummed) detaches 
easily for unit control! 


<i 11 


Lan 95 














oF: F-F:Ba * ~~ & 





434 MODERN PACKAGING ma 


Polyfilm 
ravols everywhere! 


+a high quality Polyethylene Film 


Minneapolis 


York 


HWadelphia 
’ 





customers in every part of North America by fast freight carriers. 
No matter where you are, you can meet your production schedules 
and still have the benefits of proven uniformity, better clarity, high 
gloss and improved slip for which these highest quality poly- 
ethylene films are known. 


By contacting our representative in your area, your order 

will be on its way for delivery as you require it. You 
Cx can depend upon rapid shipment and fast delivery from 

EXTRUDERS, INC. just as you can depend upon the 
quality of our product. 


Offices to serve you in: 


SAN FRANCISCO, CAL. CHICAGO, ILL. AKRON, OHIO BATON ROUGE, LA. 
Phone YEllowstone 5-5090 Phone REgent 1-1131 Phone UNiversity 4-6570 Phone 3-4727 


Polyfilm 
Polytreat. 


lM EXTRUDERS Inc. 
treat 


SERVE YOU BEST 


















Packaging 
PROGRES 


a 
GS -anamother shopped from a cracker barrel; Ws 
Topay’s HousEwIFE shops from a modern 
self service market. This transition in a few 



























short years is an epic of packaging progress. 


DOUGHBOY keeps Pace with PROGRESS 


| 


















: ' — 
Complete line of Continuous Heat Sealer; 


BAND SEALERS for polyethylene, pliofilm on 
vinyl films. ROTARY SEALERS for cellophone 
glassine, foils and laminates. 








y ia rennin 
EAA file TO 
nega yeay i) Hilti: HH 
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isn uy NOE 


tl tbpaaitt ; 











CODERS 


both ink and em- 
boss and hole punch 












F oom the day the first simple Doughboy 
rotary sealer appeared only 15 years ago 
to the introduction of the present day Doughboy 


units are supplied 





as integral sections. 








Super Sealer is another story of progress; a story 
of keeping pace with industry demands for faster, 
heavier and more flexible packaging equipment. 
Shown above is the Model AT-C Rotary Sealer with bag top 


folder, preheaters and coder. 





CONVEYORS 

there is a Dough- 
boy Conveyor, sin- 
gle, double or tri- 
ple belt, for every 





packaging situation. 





Plastics and Farm Feeds since 1856- 
a century of service to industry and agriculture 


\ 1856 — OUR CENTENNIAL YEAR — 19% 
= j PACKAGING ; Og Oy Master craftsmen in Packaging Machines 















DOUGHBOY INDUSTRIES, INC 


MECHANICAL DIVISION * NEW RICHMOND, WISCONSIN ¢ USA 
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tion air with moisture and thus avoid 
low humidity production problems; 
motor-driven atomizer capable of gen- 
erating extremely fine vapor without any 
heat to cold water, suitable to moisten 
g moving web of cellophane which may 
have lost required moisture content in a 
dryer or on other cellophane converting 
machinery. Personnel: W. Feldermann, 
J, Feldermann, B. Lewis, H. Puttbach. 
Hotel: Shelburne. 


WARNER ELECTRIC BRAKE & 
CLUTCH CO. Booth 1231. Complete 
range of electric clutches and brakes 
for all machinery equipment displayed. 


Personnel: N. K. Anderson, R. H. 
Brown, A. M. Stewart, P. E. Myers, 
R. F. Edgar. 


WARREN, S. D., CO. Booth 1022. Dis- 
play of LusterBoard for folding cartons; 
box cover papers and label papers; 
suitability of Warren papers for packag- 
ing emphasized. Personnel: R. B. Lom- 
bard, C. A. Reynolds, Jr., R. W. Hilar- 
ides, J. O. Markward, J. J. Shay, D. F. 
Smith, J. J. Thomas, C. Weymouth. 
Hotel: Chalfonte-Haddon Hall. 


WEBER MARKING SYSTEMS, Div. 
Weber Addressing Machine Co. Booth 
112. Exhibit of machines for printing 
and marking shipping and product la- 
bels; hand devices for addressing and 
marking containers; stencil systems. 
Personnel: J. Weber, J. Hawkins, D. 
Powers, C. Steinberger, M. Bristol, E. 
Steinberger. Hotel: Claridge. 


WEIGH RIGHT AUTOMATIC SCALE 
CO. Booth 853. Pakking fillers in both 
semi-automatic and fully automatic 
models for fine and coarse powders, 
spices, foods or chemicals; net weigh- 
ing by Model B-FL gravity-flow net 
weigher. Personnel: N. B. Almberg, D. 
Koppen, E. Fritz, B. H. Koppen, C. 
Torkelson, C. A. Almberg. Hotel: Shel- 


burne. 


WEST CO. Booth 301. Display of plas- 
tic, metal and rubber closures for phar- 
maceutical and biological products; also 
automatic stoppering machine and cap- 
ping machine applying stoppers and 
aluminum Westcaps. Personnel: H. O. 
West, E. F. Andersen, L. H. Rohde, 
W. S. West, R. Herbert, G. W. Glenn. 
Hotel: Flanders. 


WEST INSTRUMENT CORP. Booth 
1232. Complete line of temperature-in- 
dicating and control instruments includ- 
ing multipoint indicators, on-off control- 
lers, proportioning controllers and step- 
less controllers; full line of accessory 
equipment. Personnel: R. K. West, 
W. C. West, Jr., A. M. Willer, N. Bra- 
gar, F. Gamble, S. S. Lee, W. Gibson, 
H. Hemming, G. Tow, L. A. Warner. 
Hotel: Marlborough-Blenheim. 


WHEATON GLASS CO. Booths 1023, 
1027, Glass and plastic containers for 
Cosmetic, pharmaceutical and chemical 
industries displayed; also plastic clos- 
(Continued on page 440) 


MARCH 1956 





ROTAX 


Tablet-capsule counting and filling machine 


Comes complete... 
no additional parts 
needed for any operation! 


Adapts to more counting-filling jobs 
s than any other machine available 
. - . fills into any container! 


Changeover time from item to item: 
= approximately 5 minutes. 


I 
2 
3 Will stack lozenges and tablets of 
4 


= all sizes. 


Standard machine, with no extra 

# parts, is capable of counting and 
filling uncoated tablets from 
3/16” up . . . capsules from No. 
5 to No. 000 . . . coated tablets 
from 9/32 to 19/32 inches. 


Unmatched for ease of operation 
» and clean-up. 















Why not write today tor descriptive brochure. 


THE BURNET COMPANY 


100 Gold Street 


New York 38, N. Y. 


BEekman 38-8277 


Established 1889 
Sole U.S. and Canada distributor of Rotax 











PRICE: Lowest anywhere! 


METALS: 


VARIETIES 
AVAILABLE: 


Steel, stainless steel, monel metal, brass, aluminum 


We can produce augers in any size and design you require. 


See our augers at Booth 928, National Packaging Exposition 


FOR A FREE QUOTATION — 


Please send us your present auger, or tell us the name and model 
number of your machine and the following specifications: 











| PITCH 


THICKNESS 














SF —-fF-at 





ae 


— OVERALL LENGTH > 





AMPANO ENGINEERING CO., INC. 


2 Hixon Place, Maplewood, New Jersey 
Address Correspondence: “Att: Auger Dept." 
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FOR HELP WANTED 





— 


for results. oe } TO BUY OR SELL USED 


EQUIPMENT 


call on “classified WE oe: oneki 








TO DISPOSE OF 
SURPLUS STOCKS 








Time and again, individuals and companies in the FOR ESTABLISHING 
packaging field have found solutions to their difficul- BUSINESS CONNECTIONS 
ties by advertising in the Classified Advertising 
section of Mopern Packacinc. Here, the buyer and 
the seller have a chance to meet, the prospective 
employer and the prospective employee get an 
opportunity to look each other over, the manufac- 
turer can shed his surplus materials or buy up 


pean MODERN 


Rates are most reasonable. It costs but a few 


dollars to put your message before the entire p ACKAGING 


“packaging-minded” audience of MopERN. PACKAGING. 


part of this magazine for rates. Then . oo call on A BRESKIN PUBLICATION 
Just refer to CLASSIFIED ADVERTISEMENTS in the latter 
“classified.” 575 MADISON AVENUE, NEW YORK 22, 0. ¥. 


STOP STICKING...“ ~ 


Yes, Now You Can Get It! Liseih eniclishiliees and ons 
with... Ti) ) } 














j 
} 
Hi 

} 

j 


How many printed polyethylene bags do you 
need .. . 5,000? ... 10,000? . . . 25,000? 
We specialize in bringing you custom printed 
polyethylene bags in those difficult-to-get 
limited quantities. Crisp, high quality, legible 
printing, one, two or three color, Fast - the heat- — ow 
: . - ° re release agent that keeps films, wOxes 
service. Sensible pricing. Write us about hesives and other packaging materlaliials 
your requirements. ae gt sticking to heat-sealing equipment. . 
a SE Gey, pile-up, browning and ink smear; 
Attention Converters: Don’t turn away those Bo y ** tog, ~~~} maintenance and cleaning costs. % 
small orders for printed bags. We'll print your poly- i Va — j and Qs 
ethylene bags in small quantities at prices that will % F 9 ee Now available in both compound 
glente-.yen, mss for quick, easy application to heat~ 
packaging equipment. SLIPICONE 
2 and 8 oz. tubes or 10 pound cans; SU 
SPRAY in handy 12 oz. aerosol bombs. 


; tate 
HAR RY 0 TTO ? Re he | N G C 0 Get Slipicone today—the fast, clean, 
® a cal way to stop costly sticking. 
Specialty Printers list of Slipicone distributors. 


630 West Adams St. Chicago 6, Illinois . 
Phone: RAndolph 6-4298 Dow Corning Corporation - Midland, Mic 


ATLANTA © CHICAGO © CLEVELAND © DALLAS * venga 
LOS ANGELES * NEW YORK * WASHINGTON, D. C. (Silver Spring. 
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at the packaging show 


There are 

reasons why you can 
speed your production 
late MEXoh Z-Muilolil-S ARG ALLL 
the BECK Automatic 
Roll Sheet Cutter or 
the Razor Blade Slitter 
and Rewinder. 


BOOTH 540 


P 
“m=! GG CREE E EEE HH: . | 


ed 


“40¢¢0bteeeg—:! 
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CHARLES BECK Maynineé CORPORATION 


20 CHURCH ROAD, KRING OF PRUSSIA, PA. 


Pacemakers since 1864 in the engineered application of Sheet Cutters and Slitters 





Ahh eo ow 








Presenting ALPHA‘S 


NEW HIGH SPEED ROTARY 
AEROSOL FILLING MACHINE 


ALPHA’S NEW ... 


Gives trouble 


of plain and 


ROLL CAPPER MODEL 101 


free positive sealing 
plastic coated glass 


aerosol containers. 


New improved floating roller 
action allows roller to con- 
form to variation on plastic 
coating thickness and irregu- 
larity of bottles. Positive con- 
trol of final crimped diameter 
prevents cutting of plastic 
coating and scoring of glass 
surface. 





oe 


Bist 
Ke 
ae 
— 


2 
F 
N 
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<x 
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Call, wire or write 
today for further e 
information. e 


Alpha roll capper, Model 
101, may be installed on 
your present aerosol filling 
machine, or may be pur- 
chased as a new self-con- 
tained unit. 


FILLING SIMPLIFIED WITH ALPHA’S 
NEW ALPRO FILLING MACHINE 


Fast filling of 12 and 6 ounce aerosol 
can possible with any aerosol valve. 
New Alpha method combines pro- 
pellent loading with valve sealing. 
Crimping head seals on container and 
lifts valve which is previously placed 
on container allowing propellent to be 
filled into container through 1” cap 
opening. Crimping head lowers crimp- 
ing valve onto container before seal 
is broken. 


STEAM JACKET prevents freeze up 
of moving parts. 


RECLAIM PORT cuts propellent 


losses to bare minimum. 


can furnish complete aerosol filling lines 


including: @ Can unscramblers © Product & Propellent 
Machines (hand or automatic models) © Water Baths 


Labeling Machines @Can Coders ® Conveyors 
Propellent Handling Equipment. In capacities from 


10 to 100 cans per minute. 


ENGINEERING AND 
MACHINE WORKS, INC, 


800 West Central Road Mt. Prospect, Illinois 
Clearbrook 3-2800 
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ures and fitments. Personnel: FO 
Wheaton, Jr., H. H. Mills, R. M 
mer, W. Glover, W. Konschak. 


WILLIAMSON ADHESIVES, fq 
Booth 756. Exhibit of Tapemaker 
sive applicator for applying 
pressure-sensitive adhesive, 

user can manufacture own pre 
sensitive tape at point of use. Persg 
D. G. Williamson, M. W. Snover, J) 
Morrison, A. Sobel, R. Kaufman, 
Glantz, G. Bartlett. Hotel: Shelb 


WINNE, FRANK W., & SON, Bf 
Booth 266. Exhibit of complete line 
pressure-sensitive tapes both p; 
and converted for packaging; latest 
velopments in twine and cordage ij 
try for all types of packaging and 
matic tying machines. Personnel: J, 
Coath, J. D. Clark, A. M. Coath, F.@ 
Thies, N. H. Richman, T. R. Bit 
J. F. Barry, J. R. Snape. Hotel: Cla 


idge. 


WOLVERINE PAPER CONVER 

MACHINERY CORP. Booth 273. Php 
tographs, circulars, samples, etc. Per 
sonnel: R. W. Nagel, H. Nagel, . 
Lizura. Hotel: Ambassador. 4 


WOOD CONVERSION CO. Booth 1} 
Exhibit of Tufflex fabric, new noma 
woven fabric for protecting highly fim 
ished wood, metal, plastic, glass 
ceramic surfaces, which can be made) 
firm or soft, dense or light, thick or 
thin, absorbent or repellent, rigid «s 
flexible, with good thermal sound and > 
shock insulation. Personnel: N. Apok © 
lonio, R. R. White, A. D. Kelley, J. HO 
Allison, E. O. Lieberg, W. W. McCan= 
thy, W. G. Wolston, R. E. Backstrom” 
Hotel: Claridge. 


WRAP-ADE MACHINE CO., nel 
Booth 261. Exhibit of unit packaging ~ 
machine; jaw-type heat-sealing crimp 
ers; also pneumatic sealer. Personnel: 
A. M. Powell, R. Freebody. Hotel: 
Shelburne. 


WRAP-KING CORP., sub. of Cromp- 
ton & Knowles. Booths 845, 849. Dis 
play of Model M machine to overwrap, 
label and code date luncheon meats 
and cold cuts; Model L machine to 
overwrap lettuce in __ polyethylene; 
Model DW to overwrap miscellaneous 
round and square products in a variety 
of films. Personnel: F. W. Howe, Jr. 
W. W. Anthony, Jr., C. P. Ouellette, 
V. H. Ouellette, T. E. Dombroski. J. 
Belcamino, E. T. Melle, R. T. Nathan. 
Hotel: Dennis. 


WRIGHT MACHINERY CO. Booths 
857, 859. Display of one of tailor-made, 
custom-built systems to fill a particular 
packaging requirement, with display 
print showing complete plant layout 
consisting of overhead double-decked 
shaker conveyor that separates simu- 
lated large pieces of frozen French fried 
potatoes from small pieces. Personnel: 
A. N. Wiley, G. M. Spicer, I. P. Rit- 
schel, T, E. Perry, C. W. Gunter. Hotel: 
Dennis. 
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Puppy Love 
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Another 
Success Story 






JALL 
Puppy Love Toiletries was a small company with 
a fine product looking for growth. When creative packaging 
seemed to hold the answer, they naturally turned to Shaw- 
Randall, packaging specialists exclusively. 
The result: most Puppy Love items tripled in sales, 
some showed even greater increases. 
Your product will be its own best salesman in a modern 
Visit us at Booth 274 package custom designed and produced by Shaw-Randall. 


at the 1956 National 
Packaging Exposition, SHAW-RANDALL Cco., INC. 
Atlantic City. Affiliated with Shaw Paper Box Company PAWTUCKET, 
ORIGINATORS OF VACUUM-FORMED CARDED PACKAGING 
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OVER 90% 





OF ALL LEADING 
FOOD PACKAGERS 
USE 


GLASSINE & 
GREASEPROOF 
PAPERS 


as inner liners, overwraps, box liners, 
bags, unit packs for such widely 


varying products as 
CANDY CEREALS 
CAKE MIXES COFFEE 
CRACKERS PIE CRUST MIX 
COOKIES DESSERTS 
TEA 


for the “REASON WHY” 


on this widespread use of Glassine and Greaseproof 
and how this functional paper can solve your pro- 
tective packaging problems economically—visit 
Booths 122, 124 and 126 at the A.M.A. National 
Packaging Exposition. Or write to 


GLASSINE & 
GREASEPROOF 
MANUFACTURERS 
ASSOCIATION 


122 East 42nd Street, 
New York 17, N.Y. 











Ti 


ECONOMY 
DEPENDABILITY 


EXPERIENCE 
are 


mA | M 2 0 t TA N T= 


We offer the most efficient and scienti- 
fic methods possible in filling LIQUIDS 
and VISCOUS materials in glass, metal, 
plastic and fibre containers. 
ALSO @ WAREHOUSING 

@ DROPSHIPPING 

@ COMPOUNDING 

@ LABORATORY FACILITIES 


Write. Wire. Phone 
for additional information or prices. 


SMITH-McCLINTOCK CO. 


520 N. Michigan Ave. @ Chicago 1, Illinois 
Phone: Whitehol! 4-0818 


nnn | 


NEW NICKEL ALLOY SHEATH 
CARTRIDGE UNITS 














New nickel alloy sheath is high temperature 
and will not oxidize as readily as brass. 
Ogden cartridge units are a well designed 
compact unit for use in heating dies, platens, 
process machinery, molds, melting pots, etc. 





Cartridge units with 
flexible armour cable 


Protection from moisture, vapor, wax, etc. 
Protection is also given against flexing 
stresses and mechanical abrasions. 


See these at booth #1216 





OGDEN MANUFACTURING COMPANY 





2500 Irving Park Road * Phone: COmelia 7-2225 * Chicago 18, Iilinsl 
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MYLAR*—a tough film 
for tough packaging jobs 


Strength and tear-resistance of Du Pont “MYLAR” 
makes possible new convenient hardware package 


Du Pont “Mylar” polyester film, es- 
pecially treated to make it heat-seal- 
ing, has solved an industry problem 
and helped increase sales of lock washers 
for the Philadelphia Steel and Wire 
Corporation. Users like the new Uni- 
Paks because they are convenient and 
eliminate inventory shortage and dis- 
tribution problems. 

““Mylar’ alone met our strict require- 
ments,” reports the Philadelphia firm. 
“Only ‘Mylar’ has the impact strength 
and tear-resistance to hold our washers 


securely —let us ship safely all over the 
country. With ‘Mylar’ we can count, 
fill, and seal our washers in one opera- 
tion, too.” 

Specially treated “Mylar” runs well 
and heat-seals perfectly on several types 
of packaging machinery. Where can it 
help you solve a tough packaging prob- 
lem? For names of suppliers of this 
material see your Du Pont representa- 
tive or write: E. 1. du Pont de Nemours 
& Co. (Inc.), Film Dept., Wilmington 
98, Delaware. 


*"*Mylar”’ is Du Pont’s registered trademark for its brand of polyester film. 


DU PONT PACKAGING 
AND INDUSTRIAL FILMS 


CELLOPHANE «+ ACETATE FILM 
“MYLAR” POLYESTER FILM 


REG. U.S. Pat OFF 


BETTER THINGS FOR BETTER LIVING 
-..- THROUGH CHEMISTRY 
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qu menK 
DESIGNED TO SPEED PRODUCTION 
eee CUT PACKAGING COSTS 
Our complete line of heat sealing equipment 
includes everything from a hand iron to com- 
pletely automatic heavy-duty units. Mercury 
machines are engineered to provide many 
years of efficient, dependable service. Re- 
gardless of what your heat sealing require- 


ments may be, consult us first for a nore 
economical solution! 


SEE US AT THE... 
PACKAGING EXPOSITION 


Booth 1012 


MORE EFFICIENT 
STRIP-SEALING 
OF PILLS, SCREWS, 

POWDERS, 
LIQUIDS, ETC. 







































STRIP-O-MATIC 





Packs single or multiple units 
in individual pockets formed 
from flat roll stock and sealed 
on four sides. Will handle sin- 
gle or double rows in strips of 
any length, quickly changed by 
a simple push-button control. 
Foolproof, fast and economical 
—investigate this at once! 


MERCURY 


HEAT SEALING EQUIPMENT CO. 
N.E. COR HOWARD & HUNTINGDON STS 
PHILADELPHIA 33 
PENNSYLVANIA 


























FAST, AUTOMATIC 
BAG SEALING 
and LABELING 

MACHINE 

















VACUMATIC 


A heavy-duty sealer with power- 
ful vacuum feed. Automatically 
seals bags with saddle labels 
from 2” to 11” wide in one 
quick operation! Can be used in- 
terchongeably for heat seoling 
of bags without labels. Offers 
these exclusive features: (1) De- 
vice to prevent double labels; 
(2} Device to prevent double 
seals; (3) Timer for controlling 
speed of label feed; (4) Posi- 
tioning device for labels of ony 
shape. WRITE NOW! 


















OF YOUR 
WRAPPING 












OF YOUR 


LABOR 
COSTS 


Feeds and cuts correct paper lengths for 

various size packages—AUTOMATICALLY! 
cs Pp A. P LL gi 9g oper: ai. 

@ makes expert wrapper of any 
inexperienced employee. 

® adopted in Meat Packing, Printing, Box 
Making, Laundry and other Industries. 





Write 
today 

for 
descriptive 
booklet 








Interested in real power to 
lure customers? Well, you've 
never imagined the full po- 
tential of Styrofoam until 
you’ve seen how imaginatively 
Nesbit Industries can style it 
into dramatic packages, dis- 
plays, and box inserts. 


By creatively die-cutting, 
painting, tinselling, adorning 
and decorating Styrofoam, 
Nesbit gives it new dimen- 
sions, new appeal. Ask for 
display and packaging sugges- 
tions suitable for your prod- 
ucts. 


Rosenthal Manufacturing Co. Oa) 72-<402 INDUSTRIES INCORPORATED 











5029 N. KEDZIE AVENUE, CHICAGO 25 








ILLINOIS 








1823 Milwaukee Avenue, Chicago 47, lilinois 
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PR 
Desi 
Gene 
Branc 


She’s been buying that 
way for years. Often it’s a 
new product, or one that 
she’s never tried before. But 
it appeals to her. She tries it 
on impulse. Then, if she 
likes it, she'll buy again— 
and the distinctive, attrac- 
tive Cellu-Craft designed 
and produced package will 
constantly remind and at- 
tract her. 





It is precisely for this rea- 
son that so many of the na- 
tion's leading manufacturers 
and distributors come to 
Cellu-Craft for packaging. 


. io” : Cellu-Craft design 
+ engineers know how a 
ze package motivates pur- 
gk x chase. And they've 
: been using that 
— “know-how” to de- 

sign and produce 

flexible packages for 


Cellu-Craft customers 
for almost twenty years. 


Why not put this 
knowledge and experience 
to work for your prod- 
uct? Call for a Cellu- 
Craft packaging con- 
sultant today. That's 

& your way of adding a 
m packaging expert to 
=, your staff without 
Lo cost or obligation. 


kage! 
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* CELLOPHANE - 1) + PLIOFILM BDL + ACETATE + PLASTIC FILMS + GLASSINE 











































































































Classified Advertisements 






Machinery and 
Equipment For Sale 


FOR SALE: Box machines; Packaging machin- 
ery; Fillers; Mixers; Labelers; Cappers; Case 
Sealing Equipment; ete. What idle equipment 
de you have for sale? Consolidated Products 
Co. Ine., 61 Garden Street, Hoboken, N. J. HO 
3-4425. New York Tel: BA 7-0600. 





WORLD'S LARGEST STOCK OF WRAPPERS 
Rebuilt and guaranteed. At great savings. 
All types and sizes of wrapping machines 
now available for immediate delivery. 
Lynch Wrap-O-Matic Wrapper. Package Ma- 
chinery FA4, FAS, FA2, FA Wrappers, with 
and without Eleetric Eye. Hayssen 3-7, 7-11, 
8-18 Automatic Cellophane Wrappers. Hud- 
son Sharp Campbell Models 2W6, 2W8 and 
2W10 Cellophane Wrappers. Oliver Model 
799-J] Wrapper. Stokes and Smith Medel B 
Transwrap with Auger Feed and Fin Seal. 
Peters Carton Forming and Lining Unit. 
Standard Knapp 429 Automatic Carton 
Sealer. Ceeo Carton Sealer. Pony Model M, 
ML and MX Labelrites. Triangle Model 
AC6A Six-Seale Filler with Conveyor. Rota- 
bag Automatic Bag Making Machine. Tell 
as your requirements, write, wire, phone 
collect today. 

Union Standard Equipment Company 
318-322 Lafayette Street 

New York 12, N.Y. 











FOR SALE: Two used Exact Weight bag scales, 
#2224 Pedestal type. Also one used Consoli- 
dated bag packer Medel DA. For information 
contact Durez Plastics Div., Hooker Electro- 
chemical Company, North Tonawanda, New York. 


FOR SALE: One complete pressure pack acrosol 
filling line in use, ready to go. Inquire Illinois 
Bronze Powder Co., 2023 S. Clark Street, 
Chicago, Illinois. 





INVENTORY CLEARANCE SALE:—Bargains— 
Cenveyors—Portable Belt Boosters, Stati y 
Belt Boosters, Heavy Duty Belt Conveyors, Tap- 
ered Roller Curves, Bottle Conveyors, Motors, 
ete. Write for list with prices and bulletins. 
Island Equipment Cerp., 27-01 Bridge Plaza 
North, L. I. C. 1, N.Y. 








FOR SALE 

Complete Pneumatic Seale Straightline High 
Speed Cartoning Units. In excellent operat- 
ing condition, available for immediate de- 
livery at a fraction of the original cost. 
These units consist of the following ma- 
chines: High Speed Carten Feeder; High 
Speed Bottom Sealer; Type D-1 Wax Liner; 
Six-Seale Net W. t Weigher; High Speed 
Tep Sealer with mpression Drying Unit; 
All interconnecting conveyoring. This com- 
plete unit was in operation until recently. 
Operated at approximately 70 units per 
minute. Inspection can be arranged. Will 
sell as complete unit or as individual ma- 
chines. Write, wire, or phone collect for 
complete details and fer our special low 


prices. 

Union Standard Equip Cc 
318-322 Lafayette Street 
New York 12, New York 
Phone: Canal 6-5334 














FOR SALE: Kidder Press 30”°—Moedel Year 
February 1951—15 H.P. Reliance Drive—Model 
19—4 colour Flexographic Cello Printer—Com- 
plete with Maxim Gas Burner, Drying Tunnel, 
inter-colour Drying, Chill Rollers re-wind and 
un-wind—Full Range of Gears and Cylinders— 
Recently Overhauled, in Hh diti 
Price $23,000. Box 308, Modern Packaging. 








FOR SALE: Resina Standard Capper, Horix 
HBV-18, Celten Tube Fillers and Closers, World 
Aute. Frent and Back Labeler, Pony Labelrites, 
and many others completely rebuilt and guar- 
anteed. List your needs with us. Package Ma- 
ehinery Exchange, Inc., 31-15 45th St., Long 
Island City, N. ¥. YEllowstene 2-1366. 
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Machinery and 
Equipment Wanted 


WANTED: Pneumatic Secale Packaging Line, 
Capper, Labeller, Cellophane Wrapper. P. O. 
Box 1351, Church St. Station, New York 8, N.Y. 





WANTED: Simplex Bag Machine Model 1 or 
Model 4. F. A. Richter, Saran Dept., 1220 N. 
State St., Chicago 10, Ill. 


Help Wanted 


MACHINE DESIGNER: Leading manufacturer of 
dairy packaging equip Midwest location, 
has F ing for P a wi Pp hl. 
of designing plet hi Good pay. 
bonus plan, i paid i a op- 
portunity for pleasant, satisfying long-time 
association. Box 292, Modern Packaging. 





4 














VICE PRESIDENT—PRODUCTION: Needed in 
polyethylene-extrusion lamination field. Young, 
rapidly growing company, growth area, mild 
climate. Salary open; stock option. Write giving 
all details of experience. Replies will be held 
in strictest confidence. Box 297, Modern Pack- 
aging. 





WANTED—SALES REPRESENTATIVE: Excellent 
opportunity for Sales Representative to sell com- 
plete line of Commercial, Industrial and Govern- 
ment Specification Packaging material, supplies 
and related equipment. Exclusive territorial ar- 
rangement, some territories available on salary 
and commission basis. Desirable applicants 
should have experience in Industrial Engineering 
or have been related to packaging in some man- 
ner, although, this is not necessary. Additional 
training will be given proper applicant. Appli- 
cants must state age, education, experience and 
references and enclose photograph. Box 310, 
Modern Packaging. 





ADHESIVE SALESMAN: Midwest adhesive manu- 
facturer has good opening for an agressive 
salesman, preferably experienced in sales of 
dextrine, latex, and resin adhesives, to the 
packaging industries. Guaranteed salary, plus 
commission, and expenses. In reply give age, 
experience, and salary expected. Box 300, Mod- 
ern Packaging. 





SALES AGENTS-MFGS. REPS: Wanted by well- 
established, progressive specialty printing and 
label manufacturer. Printing, Embossing and 
Diecutting on paper, foils, kromkote, board, ace- 
tate, pressure sensitive. Quality workmanship, 
competitive prices plus good deliveries with cre- 
ative designing. C issi basis only thereby 
enabling you te carry our line with your present 
allied lines. State territory covered. All replies 
strictly confidential. Box 311, Modern Packaging. 








SALES REPRESENTATIVES: Midwestern Pioneer 
Label Manufacturer with 50 years Direct Mail 
background seeking Sales Agents for large 
metropolitan areas in South, East and Midwest. 
Latest equipment, large modern plant. High 
commissions paid for volume industrial business. 
Leads furnished to men handling i 


Employment b 
* 


Business Opportunities 


Used or Resale Equipmen: 





MIDWEST CONVERTER: Supplying P 
ene “gy Lge flexible packaging 

1911, has several openings in territories 
elusive of East and West coast. > 
paid on all sales in territory. Reply, gi 
carried and manufacturers repre 
312, Modern Packaging. 











PACKAGE DESIGN SALES EXECUTIVE; 
of the largest package design co 
New York has au opening for a sales = 
to solicit nationally known manuf 
packaged merchandise. He should have the 
lowing background and characteristics; &4. 
stantial experience in packaged 4 
materials and techniques and ability tow 
this experience effectively. Creative, J 
and inventive, yet practical. Able toe 
ideas rapidly whether oral or written, 

to understand motives of others and sine 
complicated human relations situations, Bajo: 
contact work and find persuading othe; 
warding. Able to work with sustained 
centration and to pay proper attention ts 
details and the overall aspects of the 
effective organizer and administrator able 
grow into a position of top level 

and decision making. Our staff knows of & 
ad. Replies will be held in strict confides 
Box 302, Modern Packaging. 








































FOOD PACKAGING SPECIALIST: Will be» 
ponsible for coordinati and purchasing of df 
bakery packaging for a multi-plant operstin 
with sales in excess of $40,000,000. Must hx 
top merchandising ability with a 

knowledge in the design, utilization and me 
chantability of all types of flexible food pub 
aging. Outstanding opportunity for an 
sive man wi top managerial ability. 
open. Write, giving complete education, am 
ings record and if possible a photograph & 
Box 298, Modern Packaging. 
























SALESMEN WANTED: Flexible : 
Leading Eastern converter and printer of 
phane and polyethylene has two openings @ 
man for Metropolitan N.Y.C., the other 
the Chicago area. Salary and commision. & 
tive accounts and leads furnished. Replis 
be held in strictest confidence. Our 
know of this advertisement. Box 293, 
Packaging. 

















PACKAGING ENGINEER: Large established 
metropolitan New York manufacturer ofm 
challenging opportunity for young man 
some experience to work with new item harig 
great potential. Send resume, age, and sain 
requirements. Box 307, Modern Packaging. 


Laborate 
with A. 





MANUFACTURERS AGENTS WANTED: fe 
Philadelphia, Baltimore and central and eaten 








Pennsylvania. Please give complete informatie rating e 
and experience in the Folding Paper Box Pat 4 
aging Industry. Correspond invited. Be Yet it ¢ 
309, Modern Packaging. 
Desp’ 


PACKAGING SPECIALIST 

New Product Development. College graduate, 
early 30's with engineering background. Ey 
perience in flexible packaging design, 
search and development desirable. - 


coated 


resistar 
have demonstrated Crrcy ee quality 
initiative. Expanding 1 paper mane 

p mre in Metropolitan New York ofle Pape 





tive lines. Send full resume. Box 299, Modern 
Packaging. 


ity in industrial package 4 ‘ 

poor weed my Senet applicant = eo that thi 
wide latitude in developi apting : 

e latitude in developing « a improv 

increas 











ENGINEER, PACKAGING: Capable of organiz- 
ing and administering a new packaging depart- 
ment. Educati I requi are an M.E.. 
1.E., or Chem.E. degree. § ful appli 

should have experience with all problems of 
hi-speed packaging equipment including bot- 
tling, capping, stuffing, and cartoning. Working 
knowledge of cost analysis and statistical meth- 
ods highly desirable. Those interested in this 
unparalleled opportunity for self-expression in 
the packaging and management fields, send 
complete resume and salary requirements to: 
R. T. Wood, The Toni Company, 332 Rosabel 
St., St. Paul 1, Minn. 








Box 313, Modern Packaging 








—— 





cone —s to new uses Se 
food te 


at free 


POLYETHYLENE BAGS: Expanding conve* 
has additi 1 lant opportunities in =a 
areas for manufacturer's representatives 
compatible lines. Uniquely advantageou® 
constructions and printing. Excellent ince 
possibilities for ee — can wen 
lyethylene packages. Give area 
coued and present lines. Box 314, Modes 
Packaging. 


(Continued on page 448) 
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iLab tests prove new Overwrap gives 


highest gloss at low cost 
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. . 4 Readings taken with Photovolt Glossmeter show new coated 
man wit paper matches gloss of laminated transparent stock. 
m_ having 
nd salar 
aging. P 
laboratory tests prove that the new overwrap coated overwrap does not wrinkle, as transparent types do. 



























ADDRESS 





City ZONE State 





cD: Me with A-C* PoLyETHYLENE-wax blends has a gloss Write for information and samples of paper coated 
torus rating equal to that of laminated transparent stocks. with blends containing A-C PoLYETHYLENE or ask 
ted. BF Yet it costs 40 to 50% less! your paper converter for details. 
—— | Despite this remarkably low cost, the overwrap *Trade-mark 
adem, | | O4ted with this A-C PoLYETHYLENE blend is scuff- 
aa ee * smooth plastic feel and is equal in po-- rr 
le it . 
osx] J *ualty of appearance to the more expensive tyPes. —_|_sewe-SOLVAY PETROCHEMICAL DIVISION ie 
te Paper converters using A-C POLYETHYLENE find | Allied Chemical & Dye Corporation Fieve 
ons that this low-molecular-weight, low-viscosity polymer | Room No. 563 
: 40 Rector Street, New York 6, N. Y. 
rede. | § IMproves the stock in many w ithout maj t ; 
wy y ways without major cos | : : 
increases F . Please send me information and samples of the new over- 
. Food wrappers are not affected by high I wraps containing A-C POLYETHYLENE. 
—— F food temperatures, nor will they crack or lose gloss | 
a a at freezing temperatures. Packages stay sealed; the | Name 
ives | 
tn | CoMPANY __ 
industrie " 
Moder 
l 
| 
1 


Ac Polyethylene 


MARCH 1956 








GING 
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PRESSURE SENSITIVE TAPES: Sales Develop- 
ment—Established Importing Firm with expan- 


EXECUTIVE: Interested in investing services 
and capital in growing plastics packaging con- 
cern with genuine p jials for i d 
growth. Company should be able to use new 
ideas and investment capital to expand and 








sion program requires individual pletely 
familiar with Jobber Setup and Distribution. 
Must be conversant with Wholesale and Retail 
Operation, with emphasis on pricing. Acquainted 
all phases domestic pressure sensitive tape in- 
dustry. Salary and Commission. Excellent Op- 
portunity. Submit complete information. Box 
315, Modern Packaging. 





PACKAGING SALESMAN: Needed by large con- 
verter operating nationally. Must have sales back- 
ground rotogravure printing and flexible pack- 
aging. Line in or near N.Y.C. Some traveling, 
excellent salary depending on experience. All 
replies strictly confidential. Box 316, Modern 
Packaging. 


Situations Wanted 


SALES REPRESENTATIVE: Young, aggressive, 
with management capabilities secking new con- 
nection in packaging equipment or supplies 
field. Five years solid, successful background 
in machine sales development; B.S. degree 
mechanical engineering. New York, New Jersey 
metropolitan area preferred, will relocate if 
warranted. Box 306, Modern Packaging. 





INTERESTED IN SELLING: For quality board 
mill. College, ten years experience selling cor- 
rugated and folding cartons. Good re i 


€ lid its positi Investor member SPI 
and SPE with many valuable industry tact 





WEST COAST SALES REPRESENTATIVE; fy 
established packaging sales organization 
tacting food and industrial outlets, “sa 
additional line. Not interested in film ben 
Box 301, Modern Packaging. 





8 years’ experience with large eastern material 
manufacturer. College graduate, married. Loca- 
tion immaterial. Box 296, Modern Packaging. 


SALESMAN: M. E. currently employed as ex- 
trusion engineer seeks sales position, preferably 
with film producer or converter; will consider 
others in plastic field. Excellent references. Box 
305, Modern Packaging. 


Miscellaneous 


MID-WESTERN SALES ORGANIZATION: De- 
sires entry into contract packaging of granular, 
powdered and liquid products, as well as small 
metal parts. Will consider investing in existing 
business or backing individuals with “know- 
how”. All replies will be held in strict confi- 
dence. Box 294, Modern Packaging. 


FOR SALE—CLOSE OUT: 10,000 Ibs. .0007 
foil te 40% kraft laminate. Heat sealable foil 
to foil. Widths 7%”, 10”, 14”, 28”, & 36”. 
Also 1000 lbs. .002 foil to .0015 vinyl lami- 
nate in 36” rolls. Can slit to your specs. All at 
fraction of original cost. Samples on request. 
s. 





with high integrity. Will be available within 60 
days for Midwest or West Coast territory. Ref- 
erences. Box 304, Modern Packaging. 





EXPD. PRODUCT & PKG. DESIGNER: Man with 
broad experience and demonstrated accomplish- 
ment in product and packaging design secks new 
connection with substantial future work load. 
This man a producer. An engineer (M.E.), well 
versed in appearance design, tooling and mar- 
keting, with strong plastics and paper back- 
ground. Creative. Box 295, Modern Packaging. 


ter Cellophane, 1208 E. 8th, Los Angeles 
21, Cal. 





i 


DISTRIBUTORS WANTED: Nationally 
manufacturer of heat sealing equipment 
valuable territories to firms and individes, 
Call at Booth 304, National Packaging Expos. 
tion or telephone Ralph Chaffee, The She 
burne, Atlantic City. 





MANUFACTURERS aa) 
Are you seeking a really effective sales 9. 
ganization to distribute your 

quip fully? . . . If so, we inv, 
your inquiry. We are an established com 
pany, headquartered in New York, with firs. 
rate financial facilities and an exceptional 
record of accomplishment in the sale and 
distribution of packaging machinery gj 
equipment. Our staff of sales engineers anf 
packaging machinery specialists are geared 
to do a top selling job—particularly wig 
equipment requiring technical know! 
and application know-how. If interested, 
mail literature illustrating your producy 
with other pertinent information, in strie, 
confidence, to— 

Box 303, Modern Packaging 














FOR SALE: Large quantity of #142 Metsle 
2% Inch 88 Acetate .0015 foil Double heat Sei 
Vinylite Coating 3 inch gore. Very cheap, |j 
interested contact us for sample and Price, 
Penn Bottle & Supply Co., 5619 Cherry & 
Phila. 39, Pa. 





Closing date 
Up to 60 words $10.00 
Up to 60 words (boxed) $20.00 





All classified advertisements payable in advance of publication 

10th of preceding month, e.g., March 10 for April issue 
Up to 120 words 
Up to 120 words (boxed) $40.00 


For further information address Classified Advertising Department, 
Modern Packaging, 575 Madison Avenue, N. Y. 22, N. Y 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


hain’ $20.00 Up to 180 words $30.00 


Up to 180 words (boxed) $60.0 











wall paper bags, 


machinery is desirable. 


sultation 


programs in the 
field. 


Pont de Nemours & Co 





Career for a 


PACKAGING ENGINEER 


The Engineering Service Division of du 
Pont’s Engineering Department has one 
responsible position immediately avail- 
able for a graduate engineer with three 
to ten years’ experience in the packaging 
of bulk and liquid products. Qualifica- 
tions should include engineering knowl- 
edge of metal drums, fiber drums, multi- 
and bulk 
containers and cartons. Familiarity with 
bulk and liquid filling and packaging 


The successful applicant will provide con- 
in the selection and use of 
packages, shipping containers, and pack- 
aging machinery, and will be expected to 
develop and execute major engineering 
industrial packaging 


Please send complete resume, including 
details of education and experience, to: 


MR. J. C. COSTELLO, JR. 


Engineering Department 


shipping 


4. Check your d 


Steps to Save You Money i: 


Plastic Packaging 





Did you know the same design . . . the same package 
. . . Can vary in cost by thousands of dollars? Remen- 
ber these steps and they will save you money. 


1. The cost of plastic varies greatly . . . so your choice of the 
right plastic is important. 

2. Plastic sheets vary in width . . . (or can be made to your de 
sired width as Midwest makes them). Unused . . . trimmed 
off plastic adds to cost, gives you nothing in return. 

3. Thickness of the plastic package is determined by the plastic 
sheet thickness. This is what supports your product. The 
wrong thickness can cause breakage . . . or excess shipping 
charges plus greater package cost. 











determine how . 


1801 CHICAGO RD., CHICAGO HEIGHTS 


Simple ch structurally can moke 


package forming easier and faster. 
5. Do not allow the equipment of specific vacuum formers to 
. . or what your package should be made 
of --~- start with Midwest where the natural abilities of 
plastic determine your best bet in plastic packaging. 


Midwest is the oldest and largest exclusive extruder of 
acetate, butyrate, polyethylene and high impact 
styrene sheets in the United States today. 


Skyline 
4-3476 


Let us help you. 
Roger C. Worthy 


MIDWEST 


PLASTIC PRODUCTS COMPANY 
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fliminate costly hand-made partitions 


Your production costs can he slashed with the Inman 


automatic adjustable partition machine i 


@ From roll stock to finished partition in one operation 






@ Only one operator required 


@ Clean cut, accurate and uni- 
formly made partitions 


@ Machine fully equipped and 
easily adjustable for a wide range 
of sizes 

@ Production of 100 or more tucks per minute 

@ Will handle partitions up to 7” deep 


@ Production proven oe Write for details 


IN MA N sosscileaidiiiiin Co., Inc. AMSTERDAM, N.Y. 


SEE US AT BOOTH #1240 


AT ATLANTIC CITY— 
NATIONAL PACKAGING EXPOSITION 












REBUILD TO RUN... 
THE NEW PLASTIC FILMS 









LABELETTE LABELER 





For easy operation 
on 





round containers 






We modify 
packaging and converting. 
machinery to handle 





Quick adjustment 
Fast-cleaning 





Production plus! 





SEE A DEMONSTRATION 


We will gladly show rather 
than tell the merit of our 
equipment 


and other electronically 
welded films. 


Our P75 electronic generator is 
designed for automatic HIGH 
SPEED packaging machinery. 











One man operation provides new low cost operating . 
iineries. May we have details of your 


special problem ? 














See us at the show—or 
SPECIFICATIONS 
request a plant . 
salle a Conn } nae = mel aw? *, to ‘a. FREDERIC A. RIC HTER 
? ontainer types—glass, tin or fibre : 
Factory representation the Label types—face, spot or wrap Electrical Engineer 
world over— 1220 North State Street 


CHICAGO 10, ILE EN@OES 
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Advertising Metal Display Co. 

Allied Chemical & Dye Corp., 
General Chemical Div. 
Semet-Solvay Petrochemical 
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Alpha Engineering & Machine 
Works, Inc. 

Alufoil Products Co. 

Aluminum Company of America 
Closure Division 

Aluminum Foils, Inc. 

American Bag and Paper Corp. 

American Can Company 

American Flange & Mfg. Co. Inc. 

American Machine Works, Inc. 

American Type Founders 
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Ampano Engineering Co., Inc. 

Amsco Packaging Machinery, Inc. 
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Andrews, P. L., Corp. 
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Apex Machine Company 
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of Union Carbide and Carbon 
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Bartelt Engineering Co. 

Battle Creek Packaging Ma- 
chines, Inc. 

Beck, Charles, Machine Corp. 

Bell Machine Company, The 
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Cleveland Container Co., The 
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Crocker, H. S., Co., Inc., 
Crossett Paper Mills 
Crown Cork & Seal Co., Inc., 
Can Division 
Culligan, Inc. 


Davis, Joseph, Plastics Co. 

Dennison Manufacturing Co. 

Dependable Compressor & 
Machine Co. 

Design Center Inc. 

Dexter, C. H., & Sons, Inc. 

Dobeckmun Company 

Doughboy Industries, Inc. 

Dow Corning Corp. 


du Pont de Nemours, E. I., & Co. 


(Inec.), Cell-O-Seal Section 


376, 377, 443 Film Dept. 


308, 309 
453 

401 

20 


261 
101 
329 
244, 245 
355 
402 


371 
133 
302 
435 


Kinetic Chemicals Division 
Polychemicals Dept. 
Durethene Corp. 
Dusenbery, John, Co., Inc. 


Eastman Kodak Company 
East Texas Pulp & Paper Co. 
Economy Cover Corp. 
Einson-Freeman Co., Inc. 
Ekco-Alcoa Containers Inc. 
Electronic Machine Parts, Inc. 
Elgin Manufacturing Co. 
Emet Vacuum Forming Corp. 
Ever Ready Label Corp. 
Exact Weight Scale Co., The 
Extruders Inc. 


Fales, L. F., Machine Company 
Federal Adhesives Corp. 
Ferguson, J. L., Company 
Fisher’s Foils Limited 

Flint, Howard, Ink Co. 
Fluid Chemical Company Inc. 
Foilcraft Printing Corp. 
Foiltone Products Inc. 
Formvac Corporation 

Foxon Company, The 

Frank, Walter 

Frazier & Son 

Fry, George H., Company 





56, 359 


67-70 


1 Gair, Robert, Compa 
Folding Cartons Div.” i, 
Gardner Board & Carton Co. The 
305 Gaylord Container Corp, 
379 General Chemical Division, 
Allied Chemical & Dye Corp, 
292 General Corrugated Machinery 
Company, Inc. 
420 General Printing Ink Co., Diy, 
Sun Chemical Corp. 
7 Gering Products, Inc. 
442 Glassine & Greaseproof Mfrs. 
Association 
272 Globe Company, The 
433 Globe Heat-Seal, Inc. 
433 Glo-Brite Products Co. 
126 Goodrich, B. F., Chemical Co, 
The, Geon Division 
Goodyear Tire & Rubber Co, 
The, Packaging Films Dept. 
398 Gottscho, Adolph, Inc. 
284 Griffin-Rutgers, Inc. 
54 Growers Container Corp. 
46 Gummed Products Co., The 


16 H.B. Plastics Fabricating Corp, 
283 Hake Plastic Box Corp. 
431 Hamersley Mfg. Co., The 
428 Hampton Manufacturing Co. 
353 Hansella Machinery Corp. 

6 Harcord Manufacturing Co., Inc, 

275 Harkin Affiliates, Inc. 
288 Hayssen Mfg. Company 
415 Hazel-Atlas Glass Company 

47 Heekin Can Co., The 
360 Heinrich, H. H., Company 
278 Helix Machine Co., Inc. 
113 Hesser, Maschinenfabrik 
271 Hinde & Dauch 
396 Hoague-Sprague Corp. 
258 Hobbs Manufacturing Co. 
404 Hollander, Allen, Co., Inc. 
424 Hope Machine Company 
321 Horix Manufacturing Co. 
256 Howell, F. M., & Co. 

29 Hudson-Sharp Machine Co. 
340 Humitube Mfg. Co. 





343 Imco Container Corporation 
294 Industrial Marking Equipment 
Company, Inc. 
282 Industrial Research Engineering 
378 Industrie-Werke Karlsruhe 
64 Injection Molders Supply Co. 
138 Inland Container Corp. 
449 Inman Manufacturing Co., Inc. 
369 Intaglio Service Corp. 
130 Inta-Roto Machine Co., Inc. 
Interchemical Corporation, 
Printing Ink Div. 
433 Island Equipment Corp. 
72 Ivers-Lee Co. 


28 J.E. Plastics Mfg. Corp. 
368 Jiffy Manufacturing Company 
105 Johnston Foil Mfg. Co. 
247 Jones, R. A., & Company, Inc. 
Jones & Laughlin Steel Corp. 


413 Kaiser Aluminum & Chemical 
Sales, Inc. 

358 Karstrom, Paul, Co., Spee-Dee 
Packaging Mchry. Corp. Div. 

260 Kartridg-Pak Machine Co. 

424 Kennedy Car Liner & Bag Ce, 
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[Continued on page 452] 
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Celanese’ 
POLYETHYLENE moves merchandise! 


Celanese even gauge Polyethylene is the film that gives 
your package precision uniformity and toughness... 
selling power transparency ... and perfect surface for 
clear, sharp long-wearing printed messages. Specify 
Celanese Polyethylene for wraps, bags, and envelopes. 
Celanese Corporation of America, Plastics Division, 

Dept. 108-C, 290 Ferry Street, Newark 5, N. J. Canadian 
affiliate, Canadian Chemical Company, Limited, Montreal, 
Toronto and Vancouver. 
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62 Kidder Press Co., Inc. 
15 Kimberly-Clark Corp. 


348,349 Kimble Glass Company, Sub- 
sidiary of Owens-Illinois 
97 Kleen-Stik Products, Inc. 
73 Knowlton, M. D., Company 
339 Koppers Plastics 
449 Labelette Company 
384 Lermer Plastics, Inc. 
407 Lowe Paper Company 
394 Lusteroid Container Co., Inc. 
36,37 Lynch Corporation 
429 MRM Company, Inc. 
405 Mack Molding Company, Inc. 
282 Manhasset Machine Co. 
14 Marathon Corporation 
388 Markem Machine Co. 


71 Marsh Stencil Machine Co. 
Maryland Glass Corp. 
Mason Box Company, The 
Mead Corporation, The 
Mercury Engineering Corp. 
Mercury Heat Sealing 
Equipment Co. 
Metal Closures Ltd. 
256 Meyer-Clement, Inc. 
3rd Cover Michigan Carton Company 
302 Middlesex Paper Tube Co., Inc. 
266 Mid-States Steel & Wire Co. 
448 Midwest Plastic Products Co. 
120,121 Miller, Walter P., Co., Inc. 
129 Milprint Inc. 
42 Modern Plastics Research Corp. 
328 Mojonnier Associates, Inc. 
91-94 Monsanto Chemical Company, 
Plastics Division 
Morris Paper Mills 
Mosstype Corp. 
Murco 


444 
313 


417 
318 
384 


144 
426 


Nashua Corporation 
National Assn. of Glass Con- 
tainer Distributors 
9 National Can Corporation 
30 National Container Corp. 
2nd Cover National Starch Products, Inc. 
444 Nesbit Industries, Inc. 
393 New Era Mfg. Company 
57 New Jersey Machine Corp. 
81 Niemand Bros., Inc. 


442 
298 
248 
285 
331 


Ogden Manufacturing Company 
Ohio Boxboard Company, The 


Old Dominion Box Co. Inc. 
Olin Mathieson Chemical Corp. 
Film Division 
Forest Products Division 
Olive Can Company 
Oliver Machinery Company 
424 Olsenmark Corp. 
275 Oneida Paper Products, Inc. 
438 Otto, Harry, Printing Co. 
210-11, 348-49 Owens-Illinois 
17,18 Oxford Paper Company 
385 Oxy-Dry Sprayer Corp. 


65 
26 
252 


410 PMC Industries 

Package Products Company Inc. 
Packer Machinery Corp. 

Paisley Products Inc. 


Paper Converting Machine Co. 


294 
119 
58 


Oil Equipment Laboratories, Inc. 
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307 


422 


114 
431 


346 


82, 83 
416 
12, 13 
137 
112 
414 
139 


131 
123 


302 


423 
396 


419 
341 
390, 391 
320 
382 
lll 
447 


441 
255 
4th Cover 


95 
127 
116 


117, 118 
312 
442 
434 
425 





Paper Machinery & Research Inc. 
Peerless Roll Leaf Co., Inc. 
Perl Machine Mfg. Co., Inc. 
Permacel ‘Tape Corp. 
Permanent Label Corp. 
Peter Vartition Corp. 
Peters Machinery Company 
Piaudler Co., The 
Pitney-Bowes, Inc. 
Plastic Artisans, Inc. 
Plastic Container Corp. 
Plastic Jewel Co., Inc. 
Plas-Ties Company 
Plaxall Inc. 
Pneumatic Scale Corp., Ltd. 
Polyfoam Packers Corp. 
Division Glo-Brite rroducts 
Poly Plastic Products, Inc. 
Post Machinery Company 
Potdevin Machine Co. 
Precision Extruders 
Precision Products Co., Inc. 
Precision Valve Corp. 
Product Packaging Engineering 
Protective Lining Corp. 
Pyroxylin Products, Inc. 


R. C. Can Company 
Rabinowitz, J., & Sons, Inc. 
Redington, F. B., Co. 
Resina Automatic Machinery 
Company, Inc. 
Revere Copper & Brass Inc. 
Rex Packaging Machine Co. 
Reynolds Metals Company 
Rheem Manufacturing Company 
Rhinelander Paper Company 
Richards, J. A., Co. 
Richardson Taylor-Globe 
Richter, Frederic A. 
Riegel Paper Corporation 
Risdon Mfg. Co., The 
Ritchie, W. C., and Company 
Rosenthal Manufacturing Co. 
Rotocraft Inc. 
Rowell, E. N., Co. Inc. 
Royal Manufacturing Co., Inc. 
Rubber & Asbestos Corp. 


St. Regis Paper Company 

Scale Specialties & Systems, Inc. 

Schrader’s, A., Son 

Scott Plastics 

Seal Spout Corp. 

Sefton Fibre Can Co. 

Semet-Solvay Petrochemical Div., 
Allied Chemical & Dye Corp. 

Shaw-Randall Co., Inc. 

Sheffield Tube Corp., The 

Shellmar-Betner Flexible Pack- 
aging Div., Continental Can Co. 

Shoup-Owens Inc. 

Simon Adhesive Products Corp. 

Simplex Packaging Machinery 
Div., Food Machinery & Chemi- 
cal Corp. 

Sinclair and Valentine Co. 

Smith, H. P. 

Smith-McClintock Co. 

Soabar Company 

Society of the Plastics Industry, 
Inc., The 


358 
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140 
132 
241 
134 
259 


370 
426 
334 
251 
276 
374 
290 


352 
128 


27 
221-224 


63 
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50 


392 
405 
135 


282 


380 
347 
410 
354 
350 


416 


315 
326, 327 


124 
49 
296 
352A 


59 





Southern Gravure Service. In. 

Specialty Papers Co., The ae 

Spee-Dee Packaging Mehry, 
Corp., Div. of raul L. Kan” 
strom Co. 

Staude, E. G., Mfg. Co. Ine,” 

Steigerwald, A. M., Co, : 

Stokes & Smith Co. 

Stone Container Corp. 

Sun Tube Corp. 

Swift & Company 





Tele-sonic Packaging Corp, 
Tinnerman Products, Inc. 
Toledo Scale Company 
Tompkins’ Label Service 
Trand Plastics Company 
Traver Investments, Ine. 
Trescott Co. Inc., The 
Tri-State Plastic Molding 
Tube Manifold Corp. 
Tupper Corporation 


+ 
Unette Corporation 3 
Union Carbide and Carbon 
poration, Bakelite Co 
United Can Division, A 
Seal-Kap Corp. 
Unit Packet Company 2 
U.S. Automatic Box Machinery 
Co., Inc. 
U.S. Bottlers Machinery Co, 
US. Engineering Co. 5 
United States Printing and 
ograph Company, The } 
United States Rubber Company 


Vac-Tie Fasteners, Inc. 
Venesta Limited 

Verner, B., & Co., Inc. 
Vertrod Corp. 

Visking Corporation, The 
Vitra-Tone Engraving Corp. 
Vulcan Electric Co. 


Warren, S. D., Company 

Waxed Paper Merchandising 
Counsel, Inc. 

West Carrollton Parchment Co. 

Westchester Plastics, Inc. 

West Engineering Company, lnc. 

Western Gummed Sales Div., 
Crown Zellerbach Corp. _ 

Western Waxed Paper Division, 
Crown Zellerbach Corp. 

Westfield River Paper Co., Ine. 

Wheeling Stamping Co. 

Wilsolite Corp. 

Wirz, A. H., Inc. 

Wolverine Paper Converting 
Machinery Corp. 

Wrap-Ade Machine Co., Ine. 

Wrap-King Corp. 

Wright Machinery Company 

Wyndmoor Manufacturing Com 
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Bottles made of “Alathon” by Precision Extruders, Division ef Lamex Chemical Co., Leominster, Massachusetts 





Du Pont ALATHON offers greater stiffness, 


POLYETHYLENE RESIN 


lower permeability in squeeze bottles 


There is a difference in polyethylene 
resins. Because these attractive, flex- 
ible squeeze bottles are made of 
Du Pont “Alathon,” they have extra 
tigidity—snap back quickly between 
squeezes. The greater impermeability 
of “Alathon” helps keep essences, 
aromas and flavors fresh, effective 
and appealing. Whether you are 


‘OU PONT 
ALATHON 






packaging liquids, powders, or 
creams, “Alathon” provides conven- 
ience and attractiveness plus supe- 
rior squeezability and protection. 
Strong, lightweight and flexible, 
“Alathon” polyethylene resins are 
also chemical-resistant, odorless, 
tasteless and non-toxic. They are tai- 
lored to your needs for film, bottles 


and other containers, closures, liners 
for metal and fiber drums, and mul- 
tiwall bags. 

Find out how ‘“‘Alathon’”’ poly- 
ethylene resin can provide a better 
package for your product. Complete 
property and application data is 
yours without cost or obligation. 
Clip and mail the coupon below. 


There is a difference in polyethylene resins — specify ALATHON® for your packaging needs 










E. I. du Pont de Nemours & Co. (Inc.), Polychemicals Department 
Room 243 Du Pont Building, Wilmington 98, Delaware 
In Canada: Du Pont Company of Canada Limited, P. O. Box 660, Montreal, Quebec 


MAIL TODAY 
FOR ALL THE DETAILS 
Please send me more informa- 
tion on Du Pont “Alathon” 
polyethylene resin. I am 
interested in evaluating this 
material for: 
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Firm Name. Pe Se SNe 
Street Address ; ste doe cece tae 
City Se US eee 
State BESS: P05 lee ME 


Type of Business___ SRA SE, SRI 












POLYTHON.. . THE IDEAL PACKAGING MA. 
TERIAL FOR COUNTLESS PRODUCTS WHERE 
PROTECTION FROM DIRT, DUST, SOLVENTS 
AND MOISTURE IS REQUIRED. 








POLY PLASTIC PRODUCTS, INC. 
OFFERS COMPLETE RESPONSIBILITY. OUR SER- 


VICE INCLUDES DESIGN, EXTRUSION, PRINTING, 
CONVERTING... ALL UNDER ONE ROOF. 
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S Battle Creek, Michigan 





QUALITY PRINTERS A) 


YETHYLENE 








Chili 
Seasoning 
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